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Tiirk Spor Ekonomisine Psikososyal Bir Bakig: Birey, Toplum ve Tiiketim Dinamikleri

Ridvan Ozkan" - Recep Nur Uzun"™ - Ozge Orhan Akar™" - Ali thsan Cebi™""

Abstract: This study examines the Turkish sports economy from a psychosocial perspective, investigating the
interactions between individual, societal, and consumption dynamics. It is emphasized that sport is not merely
a physical activity but a multidimensional social phenomenon composed of economic, cultural, and
psychosocial processes. The research adopted a qualitative approach and was conducted using the literature
review method. Data were acquired through the review of national and international academic sources. The
aim of the work is to assess the role of social capital, organizational commitment, and digital transformation
as much as economic investments in the advancement of Tiirkiye's sports economy. The findings obtained
indicate that the sustainable development of the sports industry can be achieved not only through financial
resources but also via psychosocial factors such as communal participation, organizational learning, and
emotional attachment. It was determined that emotional attachment in sports institutions creates positive effects
on employee motivation, productivity, and institutional belonging. Furthermore, it is stressed that local
governments' sports policies should align with the principles of social justice, equal opportunity, and
inclusivity. From a microeconomic aspect, it is stated that the equilibrium of supply and demand in the sports
market is closely linked to individuals' consumption behaviors and psychological satisfaction levels. In recent
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years, digitalization, sustainability, and environmental awareness have fundamentally altered the trajectory of
the sports economy. It is observed that the digital transformation process provides a competitive edge through
"green sports brand loyalty" and eco-friendly information technologies; moreover, the fields of e-sports and
digital entrepreneurship are redefining identity formation and modes of social engagement for younger
generations. In this context, the sports economy has evolved into a platform that supports social welfare,
ecological responsibility, and societal cohesion, not just an income-generating system. In conclusion, the future
of the Turkish sports economy must rely on an inclusive vision integrating digital transformation,
environmental sustainability, and psychosocial resilience, going beyond mere economic growth. Sport needs
to be viewed as a domain of development bound by ethical values, centering on individual motivation and
societal involvement. This perspective will augment the capacity of Turkey's sports policies to generate both
economic and social prosperity and will contribute to building a sustainable sports ecosystem.

Keywords: Sports Economy, Digital Transformation, Psychosocial Approach, Social Capital, Sustainability

Oz: Bu calisma, Tiirkiye’de spor ekonomisini psikososyal bir perspektiften ele alarak bireysel, toplumsal ve
tilketime iliskin dinamikler arasindaki etkilesimleri incelemektedir. Sporun yalnizca fiziksel bir etkinlik
olmadig1; ekonomik, kiiltiirel ve psikososyal siireglerden olusan ¢ok boyutlu bir toplumsal olgu oldugu
vurgulanmaktadir. Arastirmada nitel yaklagim benimsenmis ve literatiir taramasi yontemi kullanilmustir.
Veriler, ulusal ve uluslararas1 akademik kaynaklarin incelenmesi yoluyla elde edilmistir. Calismanin amaci,
Tiirkiye’de spor ekonomisinin gelisiminde ekonomik yatirimlar kadar sosyal sermayenin, 6rgiitsel bagliligin
ve dijital doniisiimiin roliinii degerlendirmektir.

Elde edilen bulgular, spor endiistrisinin siirdiiriilebilir gelisiminin yalnizca finansal kaynaklarla degil;
toplumsal katilim, orgiitsel 6grenme ve duygusal baglilik gibi psikososyal faktoérlerle de saglanabilecegini
gostermektedir. Spor kurumlarinda duygusal bagliligin ¢alisanlarin motivasyonu, verimliligi ve kurumsal
aidiyeti iizerinde olumlu etkiler olusturdugu belirlenmistir. Ayrica yerel yonetimlerin spor politikalarinin
sosyal adalet, firsat esitligi ve kapsayicilik ilkeleriyle uyumlu olmasit gerektigi vurgulanmaktadir.
Mikroekonomik ac¢idan spor piyasasindaki arz ve talep dengesinin, bireylerin tiiketim davranislari ve psikolojik
tatmin diizeyleriyle yakindan iliskili oldugu ifade edilmektedir.

Son yillarda dijitallesme, siirdiiriilebilirlik ve ¢evre bilinci, spor ekonomisinin gelisim yoniinii koklii bigimde
degistirmigtir. Dijital doniislim siirecinin, “yesil spor markasi sadakati” ve ¢evre dostu bilgi teknolojileri
araciligiyla rekabet avantaji sagladigi; ayrica e-spor ve dijital girisimcilik alanlarinin geng kusaklarin kimlik
olusumunu ve toplumsal katilim bigimlerini yeniden tanimladigi gézlemlenmektedir. Bu baglamda spor
ekonomisi, yalnizca gelir {ireten bir sistem olmanin Gtesine gegerek sosyal refahi, ekolojik sorumlulugu ve
toplumsal biitiinlesmeyi destekleyen bir platforma doniismiistiir.

Sonug olarak Tiirkiye’de spor ekonomisinin gelecegi, salt ekonomik biiylimenin Otesine gecerek dijital
doniisimii, cevresel siirdiiriilebilirligi ve psikososyal dayanikliligi biitiinlestiren kapsayici bir vizyona
dayanmalidir. Sporun, bireysel motivasyonu ve toplumsal katilimi merkeze alan, etik degerlere bagli bir
gelisim alani olarak degerlendirilmesi gerekmektedir. Bu perspektif, Tiirkiye’nin spor politikalarinin hem
ekonomik hem de toplumsal refah iiretme kapasitesini artiracak ve siirdiiriilebilir bir spor ekosisteminin
olusturulmasina katki saglayacaktir.

Anahtar Kelimeler: Spor Ekonomisi, Dijital Doniisiim, Psikososyal Yaklasim, Sosyal Sermaye,
Stirdiiriilebilirlik
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Structured Abstract:

This study looks at Turkey’s sports economy through a psychosocial lens, showing how sport reaches
far beyond physical performance—it’s a layered world where money, community, and culture meet, like the
hum of a stadium blending with the rhythm of city life. The study explores one key question: how do personal
drive, community connections, and the push toward digital change work together to shape a sports economy in
Tiirkiye that’s both sustainable and open to everyone? Here, the study seeks to show how economic investments
mesh with psychosocial forces—things like shared participation, heartfelt commitment, and the everyday
texture of an organization’s culture. This research aims to shift focus from profit-driven views of sport to a
people-centered, sustainable approach that connects with Tiirkiye’s changing economy and policies—like
turning a stadium’s roar into a shared, lasting rhythm for its communities.

Theoretical Framework: This study builds on a blend of psychosocial motivation theories, social
capital concepts, and sustainable development frameworks—woven together like threads in a bright, shifting
tapestry. Classical economic models describe the sports economy through the push and pull of supply and
demand, but newer studies reveal that factors like emotional attachment, identity, and a sense of belonging—
think of fans painted in team colors—strongly shape how consumers act and how institutions perform. Barbu
and colleagues’ work, like a well-thumbed set of research notes, stands out for its clarity and precision (2020)
and Corvino et al. (2023) underscore that sport functions as a social institution where economic and moral
values converge, contributing to public welfare. Corvino and colleagues (2020) show that sport works as a
social institution where money and moral values meet—Iike fans cheering in unison for a cause—shaping the
common good. Through this lens, the sports economy isn’t just a closed loop of supply and demand—it’s a
living cultural network where personal drive, institutional learning, and shared identity connect, like fans
cheering together under stadium lights. In Tiirkiye, growing digitalization and talk of sustainability have turned
the sports world into a sharp tool of social policy—think solar-lit stadiums and data-driven training centers
shaping community life.

Method: We used a qualitative, interpretive approach to explore how the economy, society, and sport
intertwine—Tlike threads crossing in a crowded stadium. The research drew mainly on a wide-ranging literature
review that pulled together national and international studies in sport economics, sociology, and organizational
psychology, weaving insights as tightly as threads in a running shoe. Researchers carefully reviewed
peer-reviewed journals, institutional reports, and bibliometric studies to trace major theories, chart historical
shifts, and spot new trends shaping the Turkish field—like the sudden rise of digital learning models after 2010.
The interpretive design made it possible to weave together many kinds of data—from case studies on digital
change in sports to hard numbers on social participation and environmental sustainability, like the sound of
sneakers echoing through a newly built green stadium. This approach makes it possible to weave together a
sharp analysis that goes beyond description, revealing the psychosocial forces shaping how Tiirkiye’s sports
economy has grown—Ilike the mix of pride and ambition that fuels a packed stadium on game night.

Findings and Discussion: The findings show that Turkey’s sports economy works like a layered social
web, where money flows meet cultural identity, fan emotions, and the fast pulse of digital change. Sustainable
growth in the sector hinges on weaving human-centered factors—Ilike motivation, a sense of belonging, and
ongoing learning—into every layer of economic planning, much like threads pulled tight through a well-worn
fabric. When people feel emotionally connected to their sports organization, they’re more driven from within,
more willing to pitch in for the team, and more open to fresh ideas that move the place forward (Dixon et al.,
2005). Across society, sports help build social bonds and shared identity—the kind you feel when a crowd
roars together under stadium lights. Beyond their price tags, sporting events spark solidarity, bring neighbors
back to the bleachers, and stir a deep sense of shared pride. Local governments play a crucial role in driving
equality and inclusion through sports policies that build safe fields and support the emotional well-being of
every player. Digitalization has radically reshaped Turkey’s sports economy, fueling the rise of e-sports,
buzzing online fan hubs, and new ways to buy everything from jerseys to streaming passes. As Rowe and
Hutchins (2020) note, digital media has shifted audiences from quietly watching to diving in—chatting,
posting, reacting—turning sport into a rich, sensory experience that meets our need to be seen and to belong.
The findings show that environmental sustainability and digital transformation have moved from the sidelines
to the heart of the sports economy, shaping everything from stadium design to data-driven fan experiences. Ji
and colleagues (2025) highlight that “green sports brand loyalty” reflects the merging of ethical consumption
and economic competitiveness. (2025) show that “green sports brand loyalty” grows where ethical buying
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meets the drive to stay competitive—like fans choosing sneakers made from recycled mesh because they still
perform. It fits the idea that lasting economic success comes from blending smart technology with real care for
the environment—Iike a factory humming efficiently without choking the air.

Conclusion and Recommendations: The study finds that Turkey’s sports economy will grow through
a model blending mental resilience, digital innovation, and green sustainability—Ilike stadium lights powered
by clean energy. We should see sport not just as a business chasing profit, but as a force that can reshape
communities—building shared well-being, fairness, and even a sense of care for the planet, like neighbors
joining to plant trees after a game. The research shows that emotional commitment, social inclusion, and
learning within an organization matter just as much as money when it comes to keeping growth alive—like the
steady hum of a well-tuned engine. So, sports organizations in Tiirkiye need to build stronger leadership teams,
invite real participation in decision-making, and weave Al-driven analytics into their work to manage things
fairly and sustainably. The policy calls for public agencies, private investors, and local groups to work
together—Ilike players on the same field—so sports development truly supports wider social progress. Local
governments should focus on making sports programs accessible to everyone, building greener facilities—
think solar-lit fields—and boosting digital skills to strengthen both local economies and community well-being.
Future studies should use mixed methods to track how sport-based policies shape social ties and personal well-
being over time—Ilike a neighborhood’s shared pride after a season’s final game. At its core, the study argues
that sport in Tiirkiye needs a fresh lens—a lively space where money, mindset, and tradition meet, like colors
blending on a sunlit field. This view not only pushes theoretical discussion forward but also places the Turkish
sports economy as a model of sustainable, people-centered growth—one that beats with the same steady rhythm
you can feel in a packed stadium and out on city streets alike.

Keywords: Sports Economy, Digital Transformation, Psychosocial Approach, Social Capital,
Sustainability
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Résumé Structuré:

Cette ¢tude examine I’économie du sport en Turquie sous un angle psychosocial, en montrant que le
sport dépasse largement la performance physique pour constituer un univers multidimensionnel ou se
rencontrent ressources financiéres, communauté et culture, a I’image du bruissement d’un stade se mélant au
rythme de la vie urbaine. Elle explore une question centrale : comment la motivation individuelle, les liens
communautaires et la dynamique de transformation numérique interagissent-ils pour fagconner, en Turquie, une
économie du sport a la fois durable et accessible a tous ? Dans cette perspective, 1’étude cherche & montrer
comment les investissements économiques s’articulent avec les forces psychosociales, notamment la
participation collective, I’engagement affectif et les pratiques quotidiennes constitutives de la culture
organisationnelle. Cette recherche vise a déplacer ’attention des conceptions du sport centrées sur le profit
vers une approche durable, centrée sur ’humain et adaptée aux mutations économiques et aux politiques
publiques de la Turquie, comme si la clameur d’un stade devenait un rythme collectif durable pour les
communautés qui I’entourent.

Cadre théorique : Cette étude repose sur 1’articulation des théories psychosociales de la motivation,
des concepts de capital social et des cadres du développement durable, entrelacés a la maniére des fils d’une
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tapisserie aux couleurs vives et changeantes. Les modeles économiques classiques expliquent 1’économie du
sport par les interactions entre 1’offre et la demande. Toutefois, les recherches plus récentes révelent que des
facteurs tels que 1’attachement émotionnel, I’identité et le sentiment d’appartenance, illustrés notamment par
les supporters arborant les couleurs de leur équipe, influencent fortement les comportements des
consommateurs et la performance des institutions. Les travaux de Barbu et de ses collégues (2020),
comparables a un ensemble de notes de recherche fréquemment consultées, se distinguent par leur clarté et leur
précision. Corvino et al. (2023) soulignent, pour leur part, que le sport fonctionne comme une institution sociale
ou convergent valeurs économiques et morales, contribuant ainsi au bien-étre collectif. Corvino et ses collégues
(2020) montrent également que le sport constitue une institution sociale dans laquelle ressources financicres et
valeurs morales se rencontrent, a I’image de supporters unissant leurs encouragements autour d’une cause, et
participent a la construction du bien commun. Sous cet angle, 1’économie du sport ne se réduit pas a un circuit
fermé d’offre et de demande : elle constitue un réseau culturel vivant reliant motivation individuelle,
apprentissage institutionnel et identité collective, a I’image de supporters réunis sous les projecteurs d’un stade.
En Turquie, la progression de la numérisation et 1’intensification des débats sur la durabilité ont fait du sport
un instrument efficace de politique sociale, comme I’illustrent les stades éclairés a 1’énergie solaire et les
centres d’entrainement fondés sur les données qui contribuent a fagonner la vie communautaire.

Méthode : Nous avons adopté une approche qualitative et interprétative afin d’explorer les
interactions entre économie, société et sport, telles des fils qui se croisent dans un stade bondé. La recherche
s’appuie principalement sur une vaste revue de la littérature réunissant des travaux nationaux et internationaux
en économie du sport, en sociologie et en psychologie organisationnelle, dont les apports sont articulés aussi
étroitement que les fibres d’une chaussure de course. Les chercheurs ont examiné attentivement des
publications scientifiques évaluées par les pairs, des rapports institutionnels et des études bibliométriques afin
de retracer les principales théories, de caractériser les évolutions historiques et de repérer les tendances
émergentes qui structurent le champ sportif turc, notamment 1’essor rapide des modeles d’apprentissage
numérique apres 2010. Le dispositif interprétatif a permis d’intégrer différents types de données, depuis les
études de cas consacrées a la transformation numérique dans le sport jusqu’aux données quantitatives relatives
a la participation sociale et a la durabilité environnementale, dans une évocation comparable au bruit des
chaussures de sport résonnant dans un stade écologique nouvellement construit. Cette démarche permet
d’élaborer une analyse approfondie qui dépasse la description pour mettre en ¢évidence les forces
psychosociales ayant fagonné le développement de I’économie du sport en Turquie, a I’image de 1’association
de fierté et d’ambition qui anime un stade comble un soir de match.

Résultats et discussion : Les résultats montrent que I’économie du sport en Turquie fonctionne
comme un réseau social multidimensionnel dans lequel les flux financiers rencontrent 1’identité culturelle, les
émotions des supporters et le rythme accéléré de la transformation numérique. La croissance durable du secteur
dépend de I’intégration de facteurs centrés sur I’humain, tels que la motivation, le sentiment d’appartenance et
I’apprentissage continu, a tous les niveaux de la planification économique, a la maniére de fils fermement
entrelacés dans un tissu marqué par 1’usage. Lorsque les individus éprouvent un attachement émotionnel envers
leur organisation sportive, leur motivation intrinséque se renforce, leur disposition a contribuer a ’effort
collectif augmente et leur ouverture aux idées nouvelles favorisant le développement de 1’organisation s’accroit
(Dixon et al., 2005). A 1’échelle de la société, le sport contribue a consolider les liens sociaux et I’identité
collective, comme le sentiment éprouvé lorsqu’une foule fait entendre une méme clameur sous les projecteurs
d’un stade. Au-dela de leur valeur monétaire, les manifestations sportives suscitent la solidarité, rassemblent a
nouveau les habitants dans les tribunes et éveillent un profond sentiment de fierté partagée. Les collectivités
locales jouent un role déterminant dans la promotion de ’égalité et de 1’inclusion au moyen de politiques
sportives qui favorisent I’aménagement de terrains slrs et soutiennent le bien-étre émotionnel de chaque
pratiquant.

La numérisation a profondément reconfiguré 1’économie du sport en Turquie, en stimulant I’essor du
sport électronique, des communautés dynamiques de supporters en ligne et de nouveaux modes d’achat
couvrant aussi bien les maillots que les abonnements aux services de diffusion en continu. Comme le soulignent
Rowe et Hutchins (2020), les médias numériques ont fait évoluer les publics d’une posture de spectateurs
passifs vers une participation active, a travers les échanges, les publications et les réactions, transformant ainsi
le sport en une expérience sensorielle riche qui répond aux besoins de visibilité et d’appartenance. Les résultats
indiquent que la durabilité environnementale et la transformation numérique sont passées de la périphérie au
ceeur de 1’économie du sport, influengant aussi bien la conception des stades que les expériences des supporters
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fondées sur les données. Ji et ses collégues (2025) soulignent que la « fidélité aux marques sportives
écologiques » traduit la convergence entre consommation éthique et compétitivité économique. Le passage
portant la référence (2025) indique également que cette fidélité se développe a I’intersection des achats éthiques
et de la volonté de maintenir la compétitivité, a I’image de supporters choisissant des chaussures fabriquées a
partir de maille recyclée tout en conservant leurs qualités de performance. Cette observation s’inscrit dans
I’idée qu’une réussite économique durable repose sur 1’association de technologies intelligentes et d’un
engagement effectif en faveur de ’environnement, & 1’image d’une usine fonctionnant efficacement sans
polluer I’air.

Conclusion et recommandations : L’étude conclut que le développement de I’économie du sport en
Turquie repose sur un modéle associant résilience psychologique, innovation numérique et durabilité
environnementale, a I’image de 1’éclairage des stades alimenté par une énergie propre. Le sport doit étre
envisagé non seulement comme une activité économique orientée vers le profit, mais aussi comme une force
susceptible de transformer les communautés, en favorisant le bien-étre collectif, 1’équité et le souci de la
préservation de la planéte, a I’image d’habitants se réunissant pour planter des arbres aprés un match. La
recherche montre que 1’engagement affectif, 1’inclusion sociale et I’apprentissage organisationnel revétent une
importance aussi grande que les ressources financicres pour entretenir la croissance, comme le fonctionnement
régulier d’un moteur soigneusement réglé. Les organisations sportives en Turquie doivent donc renforcer leurs
équipes dirigeantes, permettre une participation effective a la prise de décision et intégrer des outils d’analyse
fondés sur I’intelligence artificielle afin de soutenir une gestion équitable et durable.

Les orientations proposées en matiére de politiques publiques appellent & une coopération entre
organismes publics, investisseurs privés et groupes locaux, tels des joueurs évoluant sur un méme terrain, afin
que le développement sportif contribue effectivement a un progrés social plus large. Les collectivités locales
devraient privilégier 1’accessibilité universelle des programmes sportifs, la construction d’installations plus
respectueuses de I’environnement, notamment des terrains éclairés a I’énergie solaire, ainsi que le renforcement
des compétences numériques, afin de soutenir conjointement les économies locales et le bien-étre
communautaire. Les recherches futures devraient recourir a des méthodes mixtes pour suivre, dans la durée,
les effets des politiques fondées sur le sport sur les liens sociaux et le bien-&tre individuel, notamment a travers
des manifestations telles que la fierté partagée d’un quartier aprés le dernier match d’une saison.
Fondamentalement, 1’étude soutient que le sport en Turquie appelle un regard renouvelé, qui le considére
comme un espace vivant ou se rencontrent ressources financiéres, dispositions psychologiques et traditions, a
I’image de couleurs se mélant sur un terrain baigné de soleil. Cette perspective contribue non seulement a faire
progresser la réflexion théorique, mais présente également 1’économie du sport turque comme un modéle de
croissance durable centrée sur I’humain, animé par un rythme régulier perceptible aussi bien dans les stades
bondés que dans les rues des villes.

Mots-clés: Economie du sport, transformation numérique, approche psychosociale, capital social,
durabilité.

Resumen Estructurado:

Este estudio examina la economia del deporte en Turquia desde una perspectiva psicosocial y muestra
que el deporte trasciende ampliamente el rendimiento fisico para constituir un ambito multidimensional en el
que confluyen los recursos econémicos, la comunidad y la cultura, de manera semejante al murmullo de un
estadio que se entrelaza con el ritmo de la vida urbana. La investigacion aborda una pregunta central: ;como
interactian la motivacién individual, los vinculos comunitarios y el impulso hacia la transformacion digital
para configurar en Turquia una economia del deporte sostenible y accesible para todos? En este contexto, el
estudio pretende mostrar como las inversiones econdmicas se articulan con fuerzas psicosociales como la
participacion colectiva, el compromiso afectivo y las practicas cotidianas que conforman la cultura
organizacional. La investigacion busca desplazar el énfasis de las concepciones del deporte orientadas al
beneficio econdémico hacia un enfoque sostenible y centrado en las personas, vinculado con las
transformaciones de la economia y de las politicas publicas de Turquia, como si el clamor de un estadio se
convirtiera en un ritmo compartido y duradero para sus comunidades.

Marco teodrico: El estudio se fundamenta en la integracion de teorias psicosociales de la motivacion,
conceptos de capital social y marcos de desarrollo sostenible, entrelazados como los hilos de un tapiz de colores
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vivos y cambiantes. Los modelos econdmicos cldsicos explican la economia del deporte mediante las
interacciones entre la oferta y la demanda; sin embargo, las investigaciones mas recientes revelan que factores
como el apego emocional, la identidad y el sentido de pertenencia, ejemplificados por los aficionados que se
pintan con los colores de su equipo, influyen considerablemente en el comportamiento de los consumidores y
en el desempeiio institucional. Los trabajos de Barbu y sus colegas (2020), comparables a un conjunto de notas
de investigacion consultadas reiteradamente, destacan por su claridad y precision. Por su parte, Corvino et al.
(2023) subrayan que el deporte funciona como una institucion social en la que convergen valores econémicos
y morales, contribuyendo al bienestar colectivo. Corvino y sus colegas (2020) muestran asimismo que el
deporte actiia como una institucion social donde confluyen los recursos econdmicos y los valores morales, de
manera semejante a los aficionados que animan al unisono en favor de una causa, contribuyendo asi a
configurar el bien comtin. Desde esta perspectiva, la economia del deporte no constituye inicamente un circuito
cerrado de oferta y demanda, sino una red cultural viva en la que se conectan la motivacion individual, el
aprendizaje institucional y la identidad compartida, como los aficionados que animan conjuntamente bajo las
luces de un estadio. En Turquia, el avance de la digitalizacion y la creciente discusion sobre la sostenibilidad
han convertido el ambito deportivo en un instrumento eficaz de politica social, como ilustran los estadios
iluminados con energia solar y los centros de entrenamiento basados en datos que contribuyen a configurar la
vida comunitaria.

Método: Se adoptd un enfoque cualitativo e interpretativo para explorar las interrelaciones entre
economia, sociedad y deporte, semejantes a hilos que se cruzan en un estadio abarrotado. La investigacion se
sustent6 principalmente en una revision amplia de la literatura que reunio estudios nacionales e internacionales
sobre economia del deporte, sociologia y psicologia organizacional, articulando sus aportaciones con una
cohesion comparable a la de las fibras de una zapatilla de atletismo. Los investigadores examinaron
cuidadosamente publicaciones cientificas revisadas por pares, informes institucionales y estudios
bibliométricos para identificar las principales teorias, trazar las transformaciones histéricas y detectar las
tendencias emergentes que configuran el ambito deportivo turco, como el rapido auge de los modelos de
aprendizaje digital después de 2010. El disefio interpretativo permiti6 integrar distintos tipos de datos, desde
estudios de caso sobre la transformacion digital en el deporte hasta datos cuantitativos sobre participacion
social y sostenibilidad ambiental, en una imagen que evoca el sonido de las zapatillas deportivas resonando en
un estadio ecoldgico de reciente construccion. Este enfoque permite elaborar un analisis riguroso que trasciende
la descripcion y revela las fuerzas psicosociales que han configurado el desarrollo de la economia del deporte
en Turquia, como la combinacion de orgullo y ambicion que anima un estadio lleno durante la noche de un
partido.

Resultados y discusion: Los resultados muestran que la economia del deporte en Turquia funciona
como una red social multidimensional en la que los flujos econdmicos se entrecruzan con la identidad cultural,
las emociones de los aficionados y el ritmo acelerado de la transformacion digital. El crecimiento sostenible
del sector depende de la incorporacion de factores centrados en las personas, como la motivacion, el sentido
de pertenencia y el aprendizaje continuo, en todos los niveles de la planificacion econémica, de manera
semejante a los hilos firmemente entretejidos en una tela desgastada por el uso. Cuando las personas se sienten
emocionalmente vinculadas con su organizacién deportiva, aumenta su motivacion intrinseca, su disposicion
a contribuir al esfuerzo colectivo y su apertura a nuevas ideas que favorecen el desarrollo de la organizacion
(Dixon et al., 2005). En el plano social, el deporte contribuye a fortalecer los vinculos sociales y la identidad
compartida, como la que se experimenta cuando una multitud aclama al unisono bajo las luces de un estadio.
Mas alla de su valor monetario, los acontecimientos deportivos fomentan la solidaridad, vuelven a reunir a los
vecinos en las gradas y suscitan un profundo sentimiento de orgullo colectivo. Los gobiernos locales
desempeian un papel fundamental en la promocion de la igualdad y la inclusion mediante politicas deportivas
que impulsan la construccién de espacios deportivos seguros y apoyan el bienestar emocional de cada
participante.

La digitalizacion ha reconfigurado radicalmente la economia del deporte en Turquia, impulsando el
auge de los deportes electronicos, las comunidades dinamicas de aficionados en linea y las nuevas modalidades
de adquisicion de productos y servicios, desde camisetas de equipos hasta suscripciones a transmisiones en
continuo. Como sefialan Rowe y Hutchins (2020), los medios digitales han transformado a las audiencias, que
han pasado de la observacion pasiva a la participacion activa mediante conversaciones, publicaciones y
reacciones, convirtiendo el deporte en una experiencia sensorial enriquecida que responde a las necesidades de
visibilidad y pertenencia. Los resultados indican que la sostenibilidad ambiental y la transformacion digital han
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pasado de ocupar una posicion periférica a situarse en el centro de la economia del deporte, influyendo en
aspectos que abarcan desde el disefio de los estadios hasta las experiencias de los aficionados basadas en datos.
Jiy sus colegas (2025) destacan que la «lealtad hacia las marcas deportivas ecologicasy refleja la convergencia
entre el consumo ético y la competitividad econémica. Asimismo, el planteamiento asociado a la referencia
(2025) seiala que esta lealtad se desarrolla alli donde las compras éticas confluyen con el propdsito de mantener
la competitividad, como ocurre cuando los aficionados eligen zapatillas fabricadas con malla reciclada que
conservan sus prestaciones deportivas. Esta observacion concuerda con la idea de que el éxito econdmico
duradero depende de la integracion de tecnologias inteligentes y un compromiso efectivo con el medio
ambiente, como una fabrica que funciona eficientemente sin contaminar el aire.

Conclusion y recomendaciones: El estudio concluye que el crecimiento de la economia del deporte
en Turquia se sustentara en un modelo que integre resiliencia psicologica, innovacion digital y sostenibilidad
ambiental, como ejemplifica la iluminacion de los estadios mediante energias limpias. El deporte debe
concebirse no solo como una actividad econdmica orientada a obtener beneficios, sino también como una
fuerza capaz de transformar las comunidades, promoviendo el bienestar compartido, la equidad e incluso una
conciencia de cuidado del planeta, como cuando los vecinos se retnen para plantar arboles después de un
partido. La investigacion muestra que el compromiso afectivo, la inclusion social y el aprendizaje
organizacional son tan importantes como los recursos econdmicos para mantener el crecimiento, de manera
semejante al funcionamiento constante de un motor bien ajustado. Por consiguiente, las organizaciones
deportivas de Turquia deben fortalecer sus equipos directivos, promover una participacion efectiva en la toma
de decisiones e incorporar herramientas analiticas basadas en inteligencia artificial para favorecer una gestion
equitativa y sostenible.

Las recomendaciones de politica publica abogan por la colaboracion entre organismos publicos,
inversores privados y grupos locales, como jugadores que comparten un mismo terreno de juego, para que el
desarrollo deportivo contribuya efectivamente a un progreso social mas amplio. Los gobiernos locales deberian
priorizar el acceso universal a los programas deportivos, la construccion de instalaciones mas respetuosas con
el medio ambiente, como campos iluminados con energia solar, y el fortalecimiento de las competencias
digitales, con el fin de impulsar tanto las economias locales como el bienestar comunitario. Las investigaciones
futuras deberian emplear métodos mixtos para examinar longitudinalmente como las politicas basadas en el
deporte influyen en los vinculos sociales y en el bienestar individual, como se manifiesta en el orgullo
compartido de un vecindario tras el Gltimo partido de una temporada. En esencia, el estudio sostiene que el
deporte en Turquia requiere una perspectiva renovada que lo conciba como un espacio dindmico donde
confluyen los recursos economicos, las disposiciones psicologicas y las tradiciones, como colores que se
funden en un campo iluminado por el sol. Esta perspectiva no solo contribuye al avance del debate tedrico,
sino que también sitia la economia del deporte turca como un modelo de crecimiento sostenible y centrado en
las personas, dotado de un ritmo constante que puede percibirse tanto en los estadios abarrotados como en las
calles de las ciudades.

Palabras clave: Economia del deporte, transformacion digital, enfoque psicosocial, capital social,
sostenibilidad.
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CTpyKTYpHpOBaHHAsi AHHOTALUS:

B nacrosimeM uccienoBaHMM 3KOHOMUKA cnopTa Typuuu paccMaTpuBaeTCsl C INCHUXOCOLUHUAIBHOMN
TOYKH 3peHus. [lokazaHo, 4TO CIIOPT BBIXOAUT AAJIEKO 3a Mpeieibl PU3HIECKUX JOCTIKEHUH U MPECTaBIsET
co00if MHOTOYPOBHEBYIO cepy IepeceueHus: (MHAHCOBBIX PECYpCOB, OOLIECTBEHHBIX CBSI3eH M KYJBTYDBI,
Mo0I00HO TOMY Kak T'yJl CTaJJHOHA CIIMBAETCSl C PUTMOM TOPOACKOMN KU3HH. LIeHTpaabHBIN UCCIe0OBaTEIbCKUN
BOIIPOC 3aKJII0YAETCS B CIICAYIONIEM: KAKMM 00pa3oM UHMBHyallbHAs MOTHUBAIIMS, CBSI3H BHYTPH COOOIIECTB
U JBWXKCHHC K LUGPOBOW TpaHCPOPMAIUU B3aUMOJICHCTBYIOT, GopMmupys B Typiuu yCTOHYHBYIO U
JIOCTYIIHYIO U1 BCeX SKOHOMHKY cropTa? B 3TOM KOHTEKCTe HCCiel0OBaHHE HANpaBlIeHO Ha PacKpbITHE
B3aWMOCBS3CH MEXKAY SKOHOMHUYECKAMH HWHBECTHINSIMH ¥ TICHXOCOIHANBHBIMA (PAaKTOpaMH, BKIFOYAs
COBMECTHOE Y4acTHE, SMOLIMOHANBHYIO IPUBEPKEHHOCTh U IIOBCEJHEBHBIE PAKTUKH, COCTABIISIOLINE OCHOBY
OpraHU3allMOHHOMN KyJIbTyphl. Llenp nccnenoBaHus COCTOUT B CMELIEHUHM AKLEHTA ¢ OPUEHTUPOBAHHBIX Ha
NpUOBUTh TPEACTaBICHUH O CHOPTe Ha YETOBEKOICHTPUYHBIA MOOXOX K YCTOHYHBOMY pa3BHUTHIO,
COOTHOCSIIUICA C W3MEHCHHSIMH B DKOHOMHKE W TOCYNApCTBEHHON momuTuke Typouu, — MOZOOHO
MIPEBPAICHAUIO PEBA CTATUOHA B OOMIHIA, YCTOWYHMBEIN PUTM KU3HA OKPYIKAIOIINX €r0 COOOIIECTB.

Teopernyeckasi ocHoBa: lccienoBaHue OMMpaeTcs Ha COYETaHHWE IICHXOCOIMAIBHBIX TEOPUI
MOTHBAIMH, KOHIENIH COLUATBHOTO KaIUTaNa U TOIX0/I0B K YCTOHYMBOMY Pa3BUTHIO, IEPEIUICTAIONINXCS
NOJ00OHO HUTSAM SPKOTO, M3MEHsomerocs rodenena. Kinaccuueckue sKOHOMUYECKHE MOJEIH OOBSICHSIOT
HKOHOMHMKY CIIOpTa Yepe3 B3aMMOJIEHCTBHE CIpoca M MPEIOKEHHs, OJHAKO Oosee TO3HUE UCCIIeIOBAHUS
MOKa3bIBAIOT, YTO 3MOLMOHAIIbHASl NPUBSI3AHHOCTD, WACHTHYHOCTh M YYBCTBO MPUHAIJIEKHOCTH, HATJISIHO
MPOSIBISIFOLIINECS, HAIIPHMED, B paCKpalIeHHbBIX B IIBETa KOMaHIbI JINIIaX OOJEIBIINKOB, CYIIECTBEHHO BIUSIOT
Ha TOBEIEHHE MOTpPeOUTENe W pe3yNbTaTHBHOCTh opraHusammii. Paboter Barbu u ero xomrer (2020),
HallOMUHAIOIINE MHOTOKPATHO IEPEYUTHIBAEMBIE HCCIEIOBATEINbCKUE 3aIllUCH, OTIMYAIOTCS SICHOCTBIO M
TOYHOCTBIO. B cBoro ouepens, Corvino et al. (2023) mogu€pkuBaroT, 4TO CHOPT (PYHKIHMOHHPYET Kak
COILIMAIBHBIH WHCTUTYT, B KOTOPOM CXOMSATCSI 3KOHOMHYECKHE M HPAaBCTBEHHBIE IEHHOCTH, CIOCOOCTBYS
obmectBeHHOMY Oaronomyuuro. Corvino u ero xomteru (2020) taxxe IMOKa3bIBalOT, YTO CIIOPT BBHICTYNAET
COLIMAJIBHBIM MHCTHTYTOM, OOBEIUHSIONINM (HHAHCOBBIE PECYpChl M HPAaBCTBEHHbIE LIEHHOCTH, MOJO00HO
OoJieNbIIMKaM, eIMHOYIIHO ITOAEPKUBAIOIINM 00IIee A€o0, U TeM CaMbIM COACHCTBYET (GOPMHUPOBAHHIO
o0mero 6mara. C 3ToH TOYKH 3pEHHUS SKOHOMHKA CIIOPTa IMPEACTaBIIeT CO00I He TOJIBKO 3aMKHYTHIH KOHTYD
Crpoca U IPEUIOKEHUS, HO U JKUBYIO KyJIbTYPHYIO CETh, CBSI3BIBAIOLIYI0 MHAWBUIYalIbHYIO MOTHBALHIO,
MHCTUTYLIMOHAJIbHOE OOY4YeHHE W KOJUIGKTUBHYIO HACHTHYHOCTb, MOJOOHO COBMECTHBIM BO3IJacam
OOJICNIBIIMKOB TIO/I CBETOM CTaJHOHHBIX mpoxkekTopoB. B Typuum pacmmpenue uuppoBH3aLuH |
AKTHBU3AIMsA JUCKYCCHH 00 yCTOHYMBOM pa3sBUTHHM NPEBPATHIM CIOPTHBHYIO cdepy B IeHCTBEHHBIH
MHCTPYMEHT COLMAJIbHOM IIOJUTHUKH, YTO WIUTIOCTPUPYETCS BIMSHUEM CTaJMOHOB C OCBEIICHHEM Ha
COJIHEYHOH SHEPTrUH ¥ TPEHUPOBOYHBIX LIEHTPOB, UCIOJIB3YIOIIUX JIAaHHBIE JUIs IPUHATHS PEIICHNH, Ha )KU3Hb
MECTHBIX COOOIIECTB.

Metonosorusi: [l n3ydeHusl B3auMOCBsI3eld SKOHOMHUKH, OOIecTBa M CHOpTa ObUT NMPHUMEHEH
KauyeCTBEHHBII HHTepHpeTaTI/IBHBIﬁ noaxona, HOSBOJ’IHIOH_II/Iﬁ paccMaTrpuBath OTH CBA3M KaK HUTH,
MepECEKaroIUecs: B IPOCTPAHCTBE MEPEIOIHEHHOTO cTaanoHa. OCHOBY MCCIEIOBaHMS COCTABMII MIMPOKHH
0030p nuTepaTyphl, OOBEIMHUBIINA HAIMOHAJIBHBIE W MEXIyHAapOIHBIE PabOTHI MO 3KOHOMHUKE CIIOpTa,
COILIMOJIOTHH U OpFaHHSaHHOHHOﬁ TIICHUXOJIOTHH, WX BBIBOJBI ObLTH HUHTETPUPOBAHBI CTOJIb K€ TECHO, KakK
BOJIOKHa B TKaHH OeroBod o0yBu. McciemoBaTenw TIIATENBFHO NPOAHANM3WPOBAIM IyOJNUKAIlMH B
PEleH3UPYEMBIX HAyYHBIX KypHAJIaX, MHCTUTYIIMOHAIbHBIE OTUYETHI U OMOIMOMETPUIECKHE HCCIEA0BaHNS,
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YTOOBI MPOCICANTD PAa3BUTHE OCHOBHBIX TEOPHId, OXapaKTepHU30BaTh HCTOPHYCCKHE M3MCHEHHS M BBISIBUTH
HOBBIE TEHIICHIMH, (OPMHpPYIOLINE CIIOPTUBHYIO chepy TyplLuu, BKIIOYas CTPEMHTEIBHOE PACIPOCTPaHEHUE
Mozeneit mudposoro obyuenwms mocie 2010 roma. MHTepmpeTaTHBHBIM IH3aliH MO3BOIMI OOBEIMHHUTH
pasIMYHbIC THIBI JaHHBIX: OT MCCJIEAOBAaHHI OTAEIBHBIX CiIydaeB LU(POBOIl TpaHC(OpPMAIMU B CIIOPTE 10
KOJIMYECTBEHHBIX IIOKa3aTeNIeil COLMAIBHOTO YYacTHS U JKOJIOTHYECKOH YCTOHYMBOCTH, BBI3BIBas 00pa3
IIaroB B CIIOPTUBHOW OOYBH, 3XOM 3BYYalllMX Ha HEJABHO NMOCTPOCHHOM SKOJIOTHYHOM cTaiuoHe. Takoif
MOAXO0JI 03BOJISIET ChOPMHUPOBATh YIIyOJIEHHBII aHATIH3, BBIXOISIINM 32 pAMKU OIIMCaHUS M PACKPBIBAIOIIUHA
MICUXOCOIMABEHBIE CHJIBI, OINpEeNsBIINE pPa3BUTHE SKOHOMHUKH cHopra Typuuu, mojoOHO COYETaHHIO
TOPJOCTH U CTPEMJICHHS K JOCTHXKCHUSIM, HAaIlOJIHSAIOIEMY SHEepriel NepernoHeHHbIH CTaIMoH B BeYep MaT4a.

PesyabTaTrhl M o00cy:kaeHme: Pe3ynbTaTel IOKa3bIBalOT, 4YTO 3KOHOMHUKA crHopra Typrouun
(YHKIIMOHMPYET KaK MHOTOYpPOBHEBasl COIMAJbHAs CETh, B KOTOPOi (DMHAHCOBBIC TIOTOKH INEPECEKAIOTCS C
KyJIbTYpHOH WAEHTUYHOCTBIO, IMOLMSIMH OOJIEIBIIUKOB M yCKOPSIOIIUMCS PUTMOM LM POBBIX W3MEHEHHH.
Y CTOWYMBEIN POCT CEKTOPA 3aBUCHUT OT BKJIIOUEHHS YE€JIOBEKOICHTPUIHBIX (PaKTOPOB, TAKMX KaK MOTHBALHS,
YyBCTBO MPUHAJICKHOCTH M HEMPEPHIBHOE OOydYCHHE, BO BCE YPOBHHM JKOHOMHYECKOTO IUIAHMPOBAHUS,
MOAO0OHO HUTAM, IUIOTHO BIUICTEHHBIM B TKaHb, HECYLIYIO CIEIBI JIIUTEIHLHOTO HCHoNb30BaHus. Korna moan
OIIYIIAIOT 3MOLMOHAIIBHYIO CBSI3b CO CBOECH CIIOPTUBHOM OpraHM3alMel, Y HUX YCHIHMBACTCS BHYTPEHHSA
MOTHBAIHS, BO3PACTaeT TOTOBHOCTh BHOCHUTH BKJIa] B KOJJICKTUBHYIO PaOOTy M MOBBIIIAETCA OTKPBITOCTH
HOBEIM HZESIM, CIIOCOOCTBYIOIINM pa3BuTHiO opranm3anui (Dixon et al., 2005). Ha oOmecTBeHHOM ypOBHE
CIOPT CIOCOOCTBYET YKPEIUICHUIO COLMANIBHBIX CBSI3¢Hi M KOJUIGKTUBHOW HJCHTUYHOCTH, MOJOOHOI TOM,
KOTOpas BO3HMKAeT, KOIJa ToJIa EIWHOAYIIHO IPUBETCTBYeT KOMAHAYy IIOA CBETOM CTaAMOHHBIX
IpoxkeKTopoB. IloMuMO CBOEM [JE€HEKHOHM CTOMMOCTH, CIOPTUBHBIE MEPONPUATUS CTUMYIUPYIOT
COJIMAAPHOCTH, BHOBb OOBEMHSIOT coceiell Ha TpUOyHaX U MpoOy K0T INTy0OKOE YyBCTBO OOLIEH TOPAOCTH.
OpraHbl MECTHOTO CaMOYIIPABJICHUS UIPAIOT KIIOYEBYIO POJb B 00ECIEUEHNH PaBEHCTBA M MHKIIIO3UBHOCTHU
MIOCPE/ICTBOM CIIOPTUBHOM MOJIMTHKH, IIPEyCMAaTPHUBAIOIICH Co31aHNe Oe30MacHBIX TUIOMA0K U TOAEPKKY
SMOIMOHAIBHOTO OJIATOTIONYIHs KasKAOTO yJaCTHHKA.

[TndpoBuzanus KopeHHBIM 00pa3oM MpeoOpazoBajia 3KOHOMHKY cropTa TypImu, CTUMYIUpYS
pa3BUTHE KHOEpCIIOpTa, aKTHBHBIX OHJIAWH-COOOMIECTB OOJENBIIMKOB W HOBBIX CIIOCOOOB NMPHOOpPETECHUS
TOBapOB U YCIyT — OT KOMaHJHBIX ()yTOOJIOK 10 OAMMCOK Ha HOTOKOBbIE TpaHcsiuu. Kak otmeuator Rowe
u Hutchins (2020), uudpoBeie Menua 0oOeCHEUWIN TEPEXOJ]l ayAUTOPHH OT ITACCUBHOTO HAOIIOJNCHHS K
AKTHMBHOMY YYaCTHIO IOCPEJICTBOM OOIIEHHs, IyOJIUKALUi U OTKJIMKOB, MPEBPATHB CIOPT B HACBIIICHHBIH
CEHCOPHBIA OTBIT, OTBEUYAIOMIMKA MOTPEOHOCTSAM Jrofeil ObITh 3aMEYEHHBIMM M OIIyIIaTh CBOIO
MPUHAJIEKHOCT. Pe3ynbTaThl OKa3bIBAIOT, YTO IKOJOIMYECKasi yCTOWYNBOCTD U IM(poBas TpaHchopmanus
MEePEMECTIIINCH C Nepueprn B LIEHTP SKOHOMHKHU CIIOPTA, BIHSS HA BCE — OT MPOSKTHPOBAHMUS CTaMOHOB
0 (hopMUpOBaHMS OMBITa OOJETBIIMKOB Ha OCHOBE JaHHBIX. Ji U ero komieru (2025) moguépkuBaioT, 4To
«JIOSUTHOCTh K 3KOJIOTHYHBIM CIOPTHBHBIM OpeHJam» OTpakaeT CONMKEHHE 3THYHOTO MOTPEeOJICHHS U
9KOHOMHYECKOH KOHKYPEHTOCIIOCOOHOCTH. B IpyroM yTBeprkAe€HHH, CONMPOBOXKIAEMOM B UCXOJHOM TEKCTE
ccputkoi (2025), Takxke ykaspIBaeTCs, YTO TakKas JIOSJIBHOCTh (popMHpyeTcs Ha MepecedeHHH 3THYHBIX
MOKYIOK ¥ CTPEMJICHHS COXPaHATh KOHKYPEHTOCIIOCOOHOCTh, Kak B CIIydae BbIOOpa OosesbIinKamMu
KPOCCOBOK M3 INepepabOTaHHOTO CEeTYATOr0 MaTepualla, COXPaHSIOINX HEOOXOJUMBbIE SKCIUTyaTallMOHHbIC
XapaKTEePUCTUKU. DTO COTJIACYETCs C IMPEACTaBICHWEM O TOM, YTO JOJITOCPOYHBIH SKOHOMHYECKHH ycriex
JocTuraeTcst Onarojapss COYETaHWIO WMHTEJUICKTYalIbHBIX TEXHOJNOTUH W JeHCTBEHHOW 3a00Thl 00
OKpyXKarolieH cpezie, mo1o0Ho 3¢ GeKTUBHOI padoTe npeanpusThs 0e3 3arps3HeHNs] BO3AyXa.

3aki0ueHHe U pekoMeHIanuu: VcciaeqoBanue Mo3BOJSET 3aKIIOUNTh, YTO Pa3BUTHE SKOHOMHUKHU
cnopta Typuuu OyaeT onupaTthecsi Ha MOJEINb, 00BEINHSIONIYIO IICHXOJIOTHIECKYIO YCTOIUHNBOCTE, IN(POBLIE
WHHOBAITMH 1 YKOJIOTHYECKYIO YCTOWYMBOCTD, YTO 00pa3HO MILTIOCTPUPYETCS OCBEIIEHHUEM CTaJHOHOB 3 CUET
yhctoii 3Hepruu. CHoOpT cremyeT paccMaTpuBaTh HE TOJNBKO KakK KOMMEpPYECKYIO [esSTeIbHOCTD,
OPHEHTHPOBAHHYIO Ha NPUObUIb, HO M KaK CHIY, CIHOCOOHYIO NpeoOpa3oBhIBaTh COOOIIECTBA, YKPETLISs
KOJUICKTHBHOE OJ1arornoiiyyue, CrpaBeUInBOCTh U 3a00Ty O IUIaHeTe, M0A00HO cocensiM, 00bEIHMHIIOIINMCS
JUId TOCaJKH JEepeBbEB IMocie Marda. MccneqoBaHue MOKa3bIBaeT, YTO SMOLMOHANBHAS MPUBEPKEHHOCTD,
COIlMaJIbHAsl MHKIIO3MS M OpraHU3alMOHHOE OOydYeHHWEe MMEIOT He MEHbIIee 3HaueHue JUIsl HOAJEep KaHMs
pocta, yeM (MHAHCOBBIE PECypchl, oOeclieunBas €ro HENpepbIBHOCTH MOJOOHO POBHOW pabOTE XOPOIIO
oTIakeHHOro ppurarens. [lodTomy cHOpPTHBHBIM opraHuzaiusM Typruu HEOOXOJUMO  YKPEIUISThH
yHpaBiIeHYeCKHe KOMaHIBI, 00ecleurnBaTh peallbHOE ydacTHe B MPUHATHH PEUICHWH M BHEIAPATH B CBOIO
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JEATCIFHOCTh aHAJIUTHKY Ha OCHOBE HMCKYyCCTBEHHOTO HMHTEIUICKTAa IUISI CIIPaBEAIMBOTO W YCTOHUYMBOTO
yTpaBIECHUSL.

IIpennaraemple HampaBlIeHWS MOJIMTHKH MPEIyCMAaTpPUBAIOT COTPYJHHYECTBO TI'OCYAAPCTBEHHBIX
YUpEXICHUH, YaCTHBIX MHBECTOPOB M MECTHBIX TPYMII, ACHCTBYIOMINX MOJO0HO HUIPOKaM Ha OJHOM IIOJIC,
4TOOBI pa3BUTHE CIOPTA JACHCTBUTENBHO CIOCOOCTBOBANO 0OoJsiee IMHPOKOMY COLHAIBLHOMY HpOTpPECCy.
OpraHaM MECTHOTO CaMOYIPAaBICHHUS CIEIYET COCPEAOTOUUTHCS Ha OOECTIeYeHHH BCEOOMIEH JOCTYIHOCTH
CIIOPTHBHBIX TPOTPaMM, CO3[aHHM Ooyee HKOJIOTHYHBIX OOBEKTOB, BKIIOYAs IJIOIIAJAKHA C OCBEIICHHEM Ha
COJIHEYHOW SHEPrHH, W MOBBIIICHUH YPOBHS LU(PPOBHIX HABBIKOB, YKPEIUIIS OJHOBPEMEHHO MECTHYIO
9KOHOMHKY U Onaromnoiydue cooOuiecTB. B Oynymux ucciieoBaHUsIX CleIyeT HCIOJIb30BaTh CMEUIaHHbBIC
METOABI ISl OTCIIEKUBAHUS BO BPEMEHH TOTO, KaK MOJMTHKA, OCHOBAaHHAs Ha MCIOJIb30BAaHUU MOTEHLIUANIA
CIIOpTa, BIUSIET Ha COLMAJIbHBIC CBSA3U U MHANBUyaJbHOE OJaromnoy4yue, B TOM YUCIIEe Ha TaKUe NPOSIBICHUS,
Kak oO0Imas TopAoCTh >XHUTENIeH paioHa MOocie 3aKIIOYUTENFHOrO Marda ce3oHa. LleHTpaibHBIA BBIBOX
HCCIIEZIOBAaHNUS COCTOMT B HEOOXOIMMOCTH HOBOTO B3IVIsfAa Ha crnopT B Typruu Kak Ha IWHAMHUYHOE
MPOCTPAHCTBO MepecedeHUs (PHHAHCOBBIX PECYPCOB, NCHXOJOTMIECKUX YCTAHOBOK M TPaIWIMH, TOJ00HOE
CMCUICHHIO KPAacoK Ha 3aJUTOM COJHIEM IIoyie. OTOT MOAXOA HE TOJBKO CHOCOOCTBYET pPa3BUTHIO
TEOPETHUYECKOH AMCKYCCHM, HO M MO3UIMOHHPYET 3KOHOMHKY criopTra TypIum Kak MOJENb YCTOHYHBOTO
YeJIOBEKOLIEHTPUYIHOTO POCTa, PABHOMEPHBIH PUTM KOTOPOT'O OIIYIIAETCs KaK Ha MEPEIIOIHEHHBIX CTaINOHAX,
TaK ¥ Ha TOPOJCKHX yJIHUNAX.

KiroueBble cjioBa: 3KOHOMHKa criopra, nudpoBas TpanchopMariys, NCHXOCOIUANBHBIA MOIXO0I,
COLIMAJIbHBIN KalUTal, yCTONYMBOE Pa3BUTHUE.
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Yapilandirilmis Ozet:

Bu caligma, Tiirkiye’nin spor ekonomisini psikososyal bir perspektiften inceleyerek sporun fiziksel
performansin ¢ok Gtesine uzandigini; finansal kaynaklarin, toplumun ve kiiltiirin kesistigi ¢ok katmanli bir
alan olusturdugunu ortaya koymaktadir. Bu kesisim, stadyumun ugultusunun kent yasaminin ritmiyle
biitiinlesmesine benzemektedir. Arastirma su temel soruya odaklanmaktadir: Bireysel motivasyon, toplumsal
baglar ve dijital doniisiim yoniindeki ivme, Tiirkiye’de hem siirdiiriilebilir hem de herkes i¢in erisilebilir bir
spor ekonomisinin sekillenmesinde nasil etkilesime girmektedir? Bu baglamda calisma, ekonomik yatirimlarin
ortak katilim, duygusal baglilik ve orgiit kiiltiiriiniin giindelik dokusunu olusturan uygulamalar gibi psikososyal
unsurlarla nasil biitiinlestigini agciklamay1 amaglamaktadir. Arastirma, spora iliskin kar odakli yaklagimlardan,
Tiirkiye'nin degisen ekonomik yapisi ve politikalariyla baglantili, insan merkezli ve siirdiiriilebilir bir
yaklagima gecisi hedeflemektedir. Bu doniisiim, stadyumun coskulu sesinin, ¢evresindeki topluluklar i¢in ortak
ve kalic1 bir ritme doniistliriilmesine benzetilebilir.

Kuramsal Cergeve: Calisma, psikososyal motivasyon kuramlari, sosyal sermaye kavramlari ve
stirdiiriilebilir kalkinma gergevelerinin bir araya getirilmesine dayanmaktadir. Bu kuramsal bilesenler, canli ve
degisken bir dokumanin iplikleri gibi birbirleriyle biitiinlesmektedir. Klasik ekonomik modeller spor
ekonomisini arz ve talep arasindaki etkilesim iizerinden agiklarken, daha giincel arastirmalar duygusal baglilik,
kimlik ve aidiyet duygusu gibi etkenlerin tiiketici davraniglarini ve kurumsal performansi giiglii bigimde
sekillendirdigini gostermektedir. Takimlarinin renklerine boyanmuis taraftarlar, bu etkenlerin somut bir 6rnegini
olusturmaktadir. Barbu ve ¢aligma arkadaslarinin (2020) arastirmalari, siklikla bagvurulan arastirma notlar1
gibi, aciklig1 ve kesinligiyle 6ne ¢ikmaktadir. Corvino ve digerleri (2023) ise sporun, ekonomik ve ahlaki
degerlerin kesistigi ve toplumsal refaha katkida bulundugu bir sosyal kurum olarak islev gordiigiini
vurgulamaktadir. Corvino ve ¢alisma arkadaglar1 (2020) da sporun, finansal kaynaklarla ahlaki degerleri bir
araya getiren bir sosyal kurum oldugunu ve ortak bir amag i¢in hep birlikte tezahiirat yapan taraftarlar gibi
ortak iyinin sekillenmesine katki sundugunu gostermektedir. Bu perspektiften bakildiginda spor ekonomisi,
yalnizca arz ve talepten olusan kapali bir dongii degil; bireysel motivasyonun, kurumsal 6grenmenin ve ortak
kimligin birbirine baglandig1 canli bir kiiltiirel agdir. Bu ag, stadyum 1siklar1 altinda birlikte tezahiirat yapan
taraftarlarin olusturdugu birliktelige benzemektedir. Tiirkiye’de artan dijitallesme ve siirdiiriilebilirlik
tartigmalari, spor alanini sosyal politikanin etkili bir aracina doniistiirmiistiir. Giines enerjisiyle aydinlatilan
stadyumlar ve veriye dayali antrenman merkezlerinin toplumsal yasami sekillendirmesi, bu doniisiimii
orneklendirmektedir.

Yontem: Ekonomi, toplum ve sporun birbirleriyle nasil i¢ ige gectigini incelemek amaciyla nitel ve
yorumlayict bir yaklasim benimsenmistir. Bu iligkiler, kalabalik bir stadyumda kesisen iplikler gibi ele
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almmustir. Arastirma, agirlikli olarak spor ekonomisi, sosyoloji ve orgiitsel psikoloji alanlarindaki ulusal ve
uluslararasi ¢aligmalar: bir araya getiren kapsamli bir literatiir taramasina dayanmaktadir. Bu ¢aligsmalardan
elde edilen goriisler, bir kosu ayakkabisinin dokusundaki iplikler kadar siki bir bicimde biitlinlestirilmistir.
Aragtirmacilar, baslica kuramlarin izini stirmek, tarihsel doniisiimleri belirlemek ve Tiirkiye’deki spor alanim
sekillendiren yeni egilimleri saptamak amaciyla hakemli dergilerde yayimlanan ¢aligmalari, kurumsal raporlari
ve bibliyometrik aragtirmalar1 dikkatle incelemistir. 2010 sonrasinda dijital 6grenme modellerinin hizla
yayginlagmasi, bu egilimlere 6rnek olusturmaktadir. Yorumlayici aragtirma deseni, sporda dijital doniisiime
iligkin vaka ¢aligmalarindan toplumsal katilim ve ¢evresel siirdiiriilebilirlikle ilgili nicel verilere kadar farkli
veri tiirlerinin biitiinlestirilmesini miimkiin kilmigtir. Bu biitiinlesme, yeni inga edilmis ¢evre dostu bir
stadyumda yankilanan spor ayakkabilarinin sesiyle betimlenmektedir. S6z konusu yaklasim, betimlemenin
Otesine gecen derinlikli bir analiz gelistirerek Tiirkiye’nin spor ekonomisinin gelisimini sekillendiren
psikososyal gii¢leri ortaya koymaya olanak tanimaktadir. Bu giigler, mag gecesinde dolu bir stadyuma canlilik
kazandiran gurur ve bagarma arzusunun birlikteligine benzemektedir.

Bulgular ve Tartisma: Bulgular, Tiirkiye’nin spor ekonomisinin finansal akiglarin kiiltiirel kimlik,
taraftar duygular1 ve dijital doniisiimiin hizlanan ritmiyle kesistigi ¢ok katmanli bir toplumsal ag olarak
isledigini gostermektedir. Sektorde stirdiiriilebilir bliylime; motivasyon, aidiyet duygusu ve siirekli 6grenme
gibi insan merkezli unsurlarin ekonomik planlamanin biitiin katmanlarina dahil edilmesine baghdir. Bu siireg,
uzun siire kullanilmis bir kumasa ipliklerin sikica iglenmesine benzemektedir. Bireyler spor orgiitleriyle
duygusal bag kurduklarinda ig¢sel motivasyonlari giiclenmekte, takimin ortak c¢abasina katkida bulunma
istekleri artmakta ve orgiitii ileriye tasiyacak yeni fikirlere daha agik hale gelmektedirler (Dixon et al., 2005).
Toplumsal diizeyde spor, sosyal baglarin ve ortak kimligin olugmasina katkida bulunmaktadir. Bu durum,
stadyum 1siklari altinda bir kalabaligin hep birlikte tezahiirat etmesiyle hissedilen birlikteligi cagristirmaktadir.
Sportif etkinlikler, parasal degerlerinin 6tesinde dayanismayi harekete gegirmekte, komsulari yeniden
tribiinlerde bulusturmakta ve giiclii bir ortak gurur duygusu uyandirmaktadir. Yerel yonetimler, giivenli spor
alanlarinin olusturulmasini ve her sporcunun duygusal iyi olusunun desteklenmesini saglayan spor politikalari
aracilifiyla esitlik ve kapsayiciligin gelistirilmesinde belirleyici bir rol iistlenmektedir.

Dijitallesme, Tiirkiye’nin spor ekonomisini kdkli bicimde yeniden sekillendirerek e-sporun, gevrim
ici ortamlardaki hareketli taraftar topluluklarinin ve takim formalarindan dijital yayin aboneliklerine kadar
uzanan yeni satin alma bigimlerinin gelismesini hizlandirmistir. Rowe ve Hutchins’in (2020) belirttigi iizere
dijital medya, izleyicileri edilgen bigimde izlemekten; sohbet etme, igerik paylasma ve tepki verme yoluyla
etkin katilima yoneltmistir. Boylece spor, bireylerin goriiniir olma ve aidiyet ihtiyaglarina karsilik veren zengin
bir duyusal deneyime doniismiistiir. Bulgular, g¢evresel siirdiiriilebilirlik ve dijital doniisiimiin spor
ekonomisinin ¢evresindeki konulardan merkezi bilesenlerine doniistiigiinii; stadyum tasarimindan veriye
dayali taraftar deneyimlerine kadar genis bir alani sekillendirdigini gostermektedir. Ji ve ¢aligma arkadaslari
(2025), “cevre dostu spor markalarma sadakat” kavrammin etik tiikketim ile ekonomik rekabet giiciiniin
birlesmesini yansittigini vurgulamaktadir. Ozgiin metinde yalnizca (2025) atfiyla sunulan diger ifadede de
“cevre dostu spor markalarina sadakatin”, etik satin alma davraniglar: ile rekabet giiclinii koruma ¢abasinin
kesistigi noktada gelistigi belirtilmektedir. Taraftarlarin, performans ozelliklerini koruyan ve geri
doniistiiriilmiis file kumastan iiretilen spor ayakkabilarini tercih etmesi bu duruma 6rnek olusturmaktadir. Bu
bulgu, kalict ekonomik basarinin akilli teknolojiler ile ¢evreye yonelik somut duyarliligin birlestirilmesinden
dogdugu goriisiiyle ortiismektedir; tipki havay kirletmeden verimli bi¢imde ¢alisan bir fabrika gibi.

Sonug ve Oneriler: Calisma, Tiirkiye’nin spor ekonomisinin psikolojik dayanikliligi, dijital yeniligi
ve ¢evresel siirdiiriilebilirligi bitiinlestiren bir model araciligiyla gelisecegi sonucuna ulagmaktadir. Temiz
enerjiyle calisan stadyum aydinlatmalari, bu biitlinlesmenin bir 6rnegidir. Spor, yalnizca kar elde etmeyi
amagclayan bir ticari faaliyet olarak degil; ortak refahi, hakkaniyeti ve gezegene yoOnelik 6zen duygusunu
gliclendirerek topluluklar1 doniistiirebilen bir gii¢ olarak da degerlendirilmelidir. Mag sonrasinda aga¢ dikmek
icin bir araya gelen komsular, bu doniistiiriici potansiyeli drneklendirmektedir. Arastirma, biiylimenin
stirekliliginin saglanmasinda duygusal baglihigm, sosyal kapsayiciligin ve orgiitsel 6grenmenin finansal
kaynaklar kadar 6nemli oldugunu gostermektedir. Bu unsurlar, iyi ayarlanmis bir motorun diizenli ¢alismasi
gibi biiyiimenin devamliligini desteklemektedir. Dolayisiyla Tiirkiye’deki spor drgiitlerinin liderlik ekiplerini
giiclendirmesi, karar alma siireglerine gergek anlamda katilim1 tegvik etmesi ve hakkaniyetli, stirdiiriilebilir bir
yonetim icin yapay zeka destekli analitigi faaliyetlerine entegre etmesi gerekmektedir.
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Politika onerileri, sporun gelisiminin daha genis kapsamli toplumsal ilerlemeyi etkili bigimde
destekleyebilmesi i¢in kamu kurumlarinin, 6zel yatirimceilarin ve yerel gruplarin ayni sahadaki oyuncular gibi
is birligi icinde hareket etmesini dngérmektedir. Yerel yonetimler, spor programlarini herkes i¢in erigilebilir
kilmaya, giines enerjisiyle aydinlatilan sahalar gibi daha gevre dostu tesisler olusturmaya ve dijital becerileri
gelistirmeye odaklanmalidir. Boylece hem yerel ekonomiler hem de toplumsal iyi olus giiclendirilebilir.
Gelecekteki aragtirmalar, spor temelli politikalarin zaman igerisinde sosyal baglar1 ve bireysel iyi olusu nasil
sekillendirdigini izlemek amaciyla karma yontemlerden yararlanmalidir. Bir mahallenin sezonun son magindan
sonra yasadig1 ortak gurur, incelenebilecek deneyimlere 6rnek olusturmaktadir. Calisma, 6ziinde, Tiirkiye’de
sporun yeni bir perspektifle ele alinmasi gerektigini savunmaktadir: Spor, ekonomik kaynaklarin, zihinsel
yonelimlerin ve geleneklerin, giinesle aydinlanan bir sahada birbirine karigan renkler gibi bulustugu canli bir
alandir. Bu bakis agis1, kuramsal tartismayi ilerletmenin yan sira Tiirkiye’nin spor ekonomisini, ritmi hem
dolu stadyumlarda hem de kent sokaklarinda hissedilen, siirdiiriilebilir ve insan merkezli bir bilyiime modeli
olarak konumlandirmaktadir.

Anahtar Kelimeler: Spor Ekonomisi, Dijital Doniisiim, Psikososyal Yaklasim, Sosyal Sermaye,
Siirdiirtilebilirlik.
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A Psychosocial Perspective on the Turkish Sports Economy: Individual, Society, and
Consumption Dynamics

Introduction

Sport is not only a field of physical performance but also a multidimensional social and
economic phenomenon shaped by cultural meanings, institutional structures, consumption practices,
and psychosocial motivations. It represents the convergence of economic, cultural, and psychosocial
processes through which individuals participate in social life and construct collective meanings.
Therefore, sport functions both as an instrument and as an outcome of economic progress and social
development (Barbu et al., 2020; Corvino et al., 2023).

The central argument of this article is that the sustainability of Tiirkiye’s sports economy
cannot be explained only through financial indicators; rather, it should be understood through the
interaction of psychosocial, institutional, and digital transformation factors. From this perspective,
the sports economy is not limited to market size, investment volume, employment, sponsorship, or
consumption expenditure. It is also shaped by social capital, organizational commitment, emotional
attachment, institutional learning, digitalization, sustainability, and changing consumption
behaviors.

In Tiirkiye, the development of sports economics as an independent academic field has been
associated with the recognition of sport’s social, economic, and institutional significance
(Devecioglu, 2005; Cerrahoglu, 2016). Microeconomic approaches are useful for explaining the
supply-demand balance in the sports market; however, consumer preferences and producer behaviors
in sport are also influenced by psychological satisfaction, social interaction, and behavioral intentions
(Ozaydin, 2025). In this sense, the sports economy differs from purely financial models because
participation in sport is closely connected with identity, belonging, motivation, and collective
engagement.

Institutional and organizational factors also play a decisive role in the development of the
sports economy. Emotional attachment to a sports institution may strengthen organizational
citizenship, employee motivation, productivity, and institutional belonging (Dixon et al., 2005).
Similarly, contemporary developments in sport pedagogy and management education indicate that
professional competencies in the sport sector should be supported through practice-based learning
and organizational development (Light & Dixon, 2007). Local governments are also important actors
in this process because sports policies can contribute to social equality, equal opportunity, and the
wider distribution of sports participation within society (Atal1, 2015; Kasapoglu & Ogal, 2021).

In recent years, digitalization and sustainability have become increasingly influential in
reshaping the sports economy. Digital transformation, environmentally friendly information
technologies, and green sports brand loyalty have created new competitive advantages in the sport
sector (Thongrawd et al., 2019; Ji et al., 2025). In addition, the growing visibility of sport through
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digital platforms has strengthened its role in cultural promotion, brand value, and economic growth
(Boluda et al., 2024). Sport has also been discussed as a platform that supports sustainable behaviors,
environmental awareness, and collective responsibility (Casper et al., 2020; Cunningham et al.,
2020).

Accordingly, this study aims to evaluate Tiirkiye’s sports economy through a conceptual
literature review by focusing on three interrelated dimensions: psychosocial foundations,
institutional and managerial structures, and digital-sustainable transformation. By organizing the
existing literature around these dimensions, the article seeks to clarify how the sports economy in
Tiirkiye can be understood not only as a revenue-generating field, but also as a social ecosystem that
produces economic, cultural, institutional, and symbolic value.

Social Participation, Social Capital, and Sustainable Value

Sport transcends economic indicators by bringing people together and fostering human
connection; in essence, it instills social capital and a desire for participation within society. It serves
as an effective instrument that enhances social engagement, revitalizes employment, and strengthens
public health—the very sound of the ball on the field embodies this power (Corvino et al., 2023).
From this perspective, sporting events do more than generate economic profit; they enhance
individuals’ quality of life and strengthen the sense of social solidarity. The chants echoing through
the stands stand as the most vivid testament to this effect. Beyond economic gain, sports
organizations play a crucial role in reinforcing local identity and consolidating social bonds—again,
the cheers from the stands exemplify this phenomenon. The long-term societal benefits of sports
policies in Tiirkiye are closely linked to how they are organized and to the sincerity and enthusiasm
with which people participate in these processes (Devecioglu, 2005). It is also emphasized that sport
contributes to the Sustainable Development Goals by fostering social welfare through collective
awareness, a sentiment that can be felt in the solidarity of the crowd after a match (Barbu et al.,
2020). These findings suggest that the value of the sports economy should not be assessed solely by
market dynamics, but also by the community’s sense of responsibility—much like the shared
excitement resonating throughout a packed stadium.

The Development and Psychosocial Foundations of the Sports Economy

While classical economic theories explain the development of the sports economy through
the lens of production factors, today this evolution is more often evaluated in relation to consumer
behavior and the foundations of social capital that can be felt in the stands of stadiums. Since the
1990s, sports economics in Tiirkiye has gained recognition as an independent academic discipline—
an advancement that has progressed in parallel with the growing awareness of the psychological and
social impacts of sport, much like the resounding voices of full stadiums echoing that very awareness
(Cerrahoglu, 2016). People participate in sports not only to stay fit, but also to express who they are,
to feel a sense of belonging, and to gain respect—the very scent of sweat can sometimes be part of
this pursuit. It has been noted that while sport creates a balance of supply and demand within the
economy, the demand side is driven by emotional factors such as psychological satisfaction, social
acceptance, and group affiliation (Ozaydin, 2025). Sporting events serve as powerful economic
phenomena that shape the socio-cultural fabric of society—from the sounds of a city’s streets to its
cultural celebrations. The 17th event held in Mersin buzzed with energy, the sea breeze carrying the
sound of laughter through the crowd. As seen in the Mediterranean Games, sports organizations bring
temporary economic vitality to local economies; however, their lasting effects are revealed in the
realms of social motivation, city image, and interpersonal interaction (Can & Degirmen, 2017).

The sports economy diverges from classical economic approaches, emerging as a dynamic
system shaped by human behavior, cultural contexts, and social relations—even the excitement in
the stands contributes to its structure. Sport occupies a significant place within the recreation and
tourism economy, as it is closely tied to how individuals’ desires for enjoyment, socialization, and
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self-actualization shape their economic preferences (Tribe, 2011). In this regard, participation in
sport depends not only on income level but also on one’s sense of well-being, social acceptance, and
gradual construction of personal identity. For the strategic development of sport in Tiirkiye, it is
emphasized that, beyond financial investments, psychosocial factors such as individual motivation
and social interaction must also be considered (Devecioglu, 2005). The genuine contribution of sport
to national development is directly related to how society perceives sport and sustains participation—
the collective chants echoing through a stadium vividly express this connection. Sport is not merely
a source of economic gain; it also promotes social development. Sporting events strengthen
individuals’ sense of belonging within their communities, a phenomenon clearly observable in the
shared enthusiasm of those cheering side by side at the edge of the field (Barbu et al., 2020). This
perspective reveals that the psychosocial dimension of the sports economy is linked not only to
individual behavior but also to a shared consciousness resonating throughout the stands. It is argued
that local governments’ sports policies are evolving from instruments of economic development into
inclusive social initiatives—spaces where children play together in public parks and everyone
participates equally (Atali, 2015). Emotional commitment within sports institutions has been found
to enhance employee motivation and engagement; in such environments, people approach their work
with greater enthusiasm, and an energetic atmosphere permeates the field (Dixon et al., 2005). This
view suggests that organizational commitment mirrors the societal process that fosters belonging and
collective participation—Ilike a group breathing in unison. The “Long-Term Athlete Development”
model approaches sport not merely as a pursuit of individual success, but as a process of social
learning and resilience (Dowling & Washington, 2019). This framework provides a strong
foundation for rethinking the role of sport in Tiirkiye’s social development—much like the voices
that reverberate through a stadium, it signals a compelling movement. Research further demonstrates
that sports investments are vital for social justice, enhancing not only economic growth but also
equality of opportunity; for instance, a newly opened sports facility in a neighborhood enables young
people to come together on the same field (Kasapoglu & Ocal, 2021). Thus, sport becomes a tool of
social policy that mitigates social disparities.

Psychosocial Dynamics and the Multilayered Structure of the Sports Economy

The sports economy is a complex social phenomenon that cannot be explained solely through
money and production; it extends from the excitement in the stands to the enthusiasm on the sidelines.
Globalization has profoundly transformed the economic and institutional structure of the sports
industry, accelerating the processes of financial sustainability and institutionalization within sports
clubs—even the chants echoing from the stands seem to reflect the rhythm of this transformation
(Ekmekgi et al., 2013). This demonstrates that sport has evolved beyond being a purely economic
activity, emerging instead as a sector that actively shapes the organizational structures of society—a
reality that can be discerned even from the collective voice of the crowd. In the strategic plans of
major municipalities in Tirkiye, sport is explicitly emphasized as being intertwined with social
development and quality of life; for example, the image of people taking morning walks in a park
reflects this understanding (Atali, 2015). This finding reveals that the social dimension of the sports
economy is tightly interwoven with administrative policies—much like how flags waving in the
stands move in unison with the winds of political decision-making. The sports investments made by
local governments cannot be measured solely in terms of economic magnitude; they also strengthen
social justice, equal access, and urban identity—arising from children playing ball in the park and
people sitting side by side in the stands (Kasapoglu & Ogal, 2021). In particular, policies aimed at
expanding the grassroots reach of sport rest upon a strong psychosocial foundation, fostering the
creation of social capital and promoting the social integration of individuals within the community.
The focus of the sports economy is no longer confined to performance or financial indicators; it now
centers on people’s expectations and the patterns of social interaction within the stands. Research on
sports and fitness clubs reveals that the key factor determining economic sustainability is the level
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of satisfaction experienced by members—if a member leaves each training session feeling fulfilled,
the club maintains long-term strength (Pedragosa & Correia, 2009). This demonstrates that the
modern sports economy has shifted from merely selling products or services to providing experiences
akin to the excitement felt by fans in the stadium. Similarly, it has been noted that many of the barriers
limiting the development of sports marketing arise not from structural constraints but from
deficiencies in internal communication and organizational culture—at times, even members of the
same team encounter walls of disagreement. This perspective underscores that, in Tiirkiye, the
growth of sport depends not only on financial investment or facility expansion but also on
strengthening the psychosocial capacity that sustains team spirit—a force as vital as the scent of
sweat on the field. The institutional success of sport emerges when a balanced bridge is established
between robust management strategies and the genuine emotional commitment people feel toward
their teams. Furthermore, the sports economy has become intertwined with the goals of sustainable
development. In China, for instance, sport has been recognized as an effective tool for enhancing
environmental awareness, promoting health, and fostering social cohesion (Zhou et al., 2023).
Accordingly, in Tirkiye, sport must be viewed not solely as a source of economic profit but as a
domain that strengthens social welfare and collective solidarity—much like the synchronized rhythm
of breaths shared among the crowd during a match.

The Economic, Social, and Political Dimensions of Sport

Today, the sports economy is regarded as one of the primary forces driving economic growth
and social transformation—a power that becomes even more palpable when the stadium lights come
on. Development-oriented sports policies are often implemented through narrowly focused
programs; however, it is emphasized that sport can serve as a much broader instrument for promoting
a more equitable distribution of economic and social welfare. The image of young people sweating
on a football field serves as a vivid example of this potential (Coalter, 2010). The increasing
interconnection between sport and politics makes it imperative to align social inclusiveness with
economic gain. Even the voices resonating from the stands are part of this transformation, reflecting
how sport continues to intertwine collective enthusiasm with the broader dynamics of political and
economic change.

It has been argued that the influence of neoliberal policies on sport and physical education
reveals the need to view sport not merely as a domain of performance and competition, but as an
environment where individual growth and collective solidarity coexist (Evans & Davies, 2014). This
perspective underscores how deeply the psychosocial dimension of sport is intertwined with
educational policies—much like how children’s games in a schoolyard reflect the spirit of learning
itself. The historical evolution of football has been examined through the concept of the “people’s
game,” emphasizing that over time, it has become a vehicle shaping both class identity and cultural
belonging—much like a dusty ball in a neighborhood street creating a shared language for everyone
(Kitching, 2015). Although football today has become more commercialized than ever, the
supporter’s loyalty and sense of belonging to their club still beat at the very heart of social interaction.

Institutionalization, Corporatization, and Managerial Dynamics in the Sports
Economy

When considered through the lens of the “people’s game” approach, it becomes evident that
the historical foundations of the sports economy are directly linked to notions of social class and
belonging (Kitching, 2015). Although sport today is intertwined with corporate structures and global
markets, at its core it continues to thrive on collective participation and social capital—born from the
spaces where people come together to sweat and share effort. This perspective also aligns with
critiques of “sport-for-development” policies, echoing the questioning voices that resonate through
the quiet stands of a stadium (Coalter, 2010). It is argued that when sports policies focus solely on
economic objectives, they lose their capacity to enhance psychological satisfaction and social well-
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being—even the excitement on the field then begins to lose its meaning. Therefore, a sustainable
sports economy should rest not only on capital investment but also on cultural continuity, equity in
participation, and principles of social inclusion—much like the consistent enthusiasm that fills the
stands at every match. One of the most striking transformations in the Turkish sports economy over
the past two decades has been the gradual institutionalization of sports clubs; even the hum of the
crowd now reflects this evolution. Studies examining the corporatization of sports clubs in Tiirkiye
reveal that while this transformation has improved the quality of governance, it has also introduced
new financial risks and, at times, disrupted fiscal balance (Devecioglu et al., 2012). The
corporatization process has effectively shifted sports clubs away from their traditional structures of
belonging, integrating them into the logic of the market economy.

It is emphasized that institutionalization plays a decisive role in the economic sustainability
of the Turkish sports sector, particularly in football clubs—even the chants echoing through the
stands cannot obscure this reality (Ekmek¢i & Irmis, 2015). However, institutionalization is not
merely a financial model; it represents a psychosocial transformation that reshapes the way people
think and even the atmosphere within organizations. As clubs work to establish and refine their
corporate identities, they are redefining fans’ sense of belonging, their purchasing behaviors, and
their brand loyalty—the flags waving in the stands have now become symbols of this very
transformation. In recent years, bibliometric analyses have revealed a rapid increase in academic
interest in the field of sports economics; for instance, at nearly every conference today, several new
papers on this topic are presented (Aygiin & Savas, 2025). This growing academic attention
demonstrates that sport has gained value not only as an economic domain but also as a field of social
and cultural inquiry—much like the echoing voices in a stadium that reflect the pulse of society itself.
One of the core components of the sports economy lies in its ability to assess both the economic and
social impacts of major events; for instance, the vibrancy a marathon brings to a city illustrates this
vividly. Dwyer et al. (2017) emphasize that the economic contribution of sporting events should be
evaluated not merely in terms of revenue generation but also through their capacity to foster social
interaction and stimulate local development. This perspective highlights the psychosocial dimension
of the sports economy, as such events serve as spaces where communities share experiences and
construct collective identities—much like the chants reverberating through a stadium. Large-scale
international events provide dynamic stages on which candidate cities can test their aspirations of
becoming “global cities”; the murmur of the crowd and the gleam of the lights together define the
very atmosphere of this test (Short, 2004).

Such events transcend mere economic investment, evolving into psychological and cultural
symbols that resonate within the collective memory of cities—Ileaving marks as enduring as a flag
waving in a public square. In this respect, sport becomes a vehicle for city branding that not only
supports economic growth but also shapes a shared sense of identity among people—an effect that
becomes even more visible when the stadium lights illuminate the night. According to Giampiccoli
etal. (2015), major sporting events in South Africa stimulate the economy in the short term; however,
without the support of robust social policies, this vitality fades as swiftly as a summer breeze.
Similarly, research indicates that while the 2004 Athens Olympic Games provided a temporary boost
to the Greek economy, the immense costs of hosting the event ultimately increased the nation’s long-
term debt burden (Kasimati & Dawson, 2009). These findings reveal that large institutions should
not overlook human behavior and emotions—such as fear or hope during times of crisis—when
conducting economic analyses. The connection between personal achievement and societal impact
represents a powerful psychosocial element at the very heart of the sports economy, much like the
shared excitement of victory felt amid the energy of a full stadium. Studies examining the internal
and external factors influencing elite athletes’ career success demonstrate that intrinsic motivation—
encompassing self-fulfillment, social recognition, and a sense of belonging—leaves a more lasting
impression than economic gain (Hallmann et al., 2018). This clearly indicates that for the sports
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economy to remain sustainable, psychological factors are as decisive as financial indicators—
sometimes an athlete’s morale reveals as much as a financial report. Analyses conducted in African
countries exploring the relationship between economic indicators and sports performance show that
while rising prosperity enhances success, deficiencies in governance, combined with moral and
social pressures, tend to limit performance (Manuel-Luiz & Fadal, 2011). This finding underscores
that true economic development gains meaning only when considered in conjunction with individual
motivation and the internal work culture within institutions.

Emerging Economic Domains: Digitalization, E-Sports, and Consumer Behavior

Today, the transformation of the sports economy is being driven by digitalization—each
click now alters even the sound of the crowd. Bilir (2022) notes that e-sports represent one of the
fastest-growing sub-sectors worldwide, and in Tiirkiye, the strong interest of young people in this
field has visibly expanded its economic scale. E-sports are not merely a branch of the gaming
industry; they constitute a world where individuals express themselves, are motivated by a sense of
achievement, and form bonds with teammates in the late hours of the night. From this perspective,
the sports economy has evolved into a dynamic ecosystem that encompasses not only physical
performance but also mental effort and digital interaction—the fan watching a match with excitement
from behind a screen is part of this ecosystem. E-athletes are recognized not only for their
competitive skills but also for their psychological attributes, such as stress management, strategic
thinking, and sustained focus—even in the tense final minutes of a long match, they maintain
composure with sweat-soaked palms. Thus, the digital sports economy is reshaping the psychosocial
foundations of traditional sport—even the meaning of the stadium chant is changing. Under the
influence of digital technologies, today’s sports economy has undergone a radical transformation;
everything now operates at the speed of a single click reaching millions. Sport has moved beyond
being confined to physical performance and has become part of the broader “experience economy,”
one that speaks to people’s desire for meaningful engagement—much like how the echoes of chants
in a stadium make a single moment unforgettable (Seo, 2013).

E-sports and online competitive platforms are redefining the psychosocial satisfaction,
identity formation, and social participation of younger generations. These digital arenas reshape how
young people construct their identities, engage in social life, and achieve psychological fulfillment—
each click and the glow of colorful screens generate a new sense of belonging. This transformation
has redefined the economic value of sport, no longer measured solely by revenue, but by the quality
of human interaction, the strength of belonging, and the resonance of digital identities reflected
across illuminated screens. According to Rowe & Hutchins (2020), digital media has revolutionized
the presentation of sport, shifting from traditional one-way broadcasting to a multidimensional and
interactive form of communication in which the audience actively comments and participates. This
transformation turns sport spectating into a social and participatory experience—people no longer
simply watch the game; they comment, react, and share moments with friends on social media. As a
result, the sports economy has evolved into a digital experiential domain that fulfills individuals’
psychosocial needs for “visibility”” and “participation”—a virtual grandstand where the cheers of fans
now reverberate through the digital landscape. Ratten (2017) emphasized that entrepreneurship and
innovation policies form the foundation of growth within the sports sector—policies that, in essence,
shape every movement on the field. The convergence of Tiirkiye’s sports economy with digital
entrepreneurship and innovative management models holds great importance, as it not only generates
employment but also enhances individuals’ psychological motivation—much like the surge of
excitement when the ball hits the net. Therefore, digital transformation is not merely a technological
process; it is a powerful social force that reshapes lifestyles, spreading a new rhythm through the
streets of society. As digital media continues to redefine the sports economys, it has initiated both a
cultural and economic revolution—even the glow of stadium lights now emanates from screens. New
media environments have profoundly altered the political economy of professional sport, directly
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influencing viewing habits, relationships with sponsors, and the flow of media revenues (Dart, 2014).
This transformation reveals that sport has become both more accessible and more profitable through
digital platforms—today, anyone can watch a match with a single click. The digitalization of sport
is also reshaping the ways in which people engage in psychosocial interaction; now, even players
can feel a sense of team spirit simply by touching a screen. Lu et al. (2024) emphasize that the
integration of artificial intelligence technologies within the digital economy has accelerated the
growth of the sports industry, yet it has also raised new questions concerning data management,
ethical responsibility, and sustainability—as if we have entered an era where every statistic in a match
is instantly updated and debated. Al-driven analytics facilitate financial planning, audience behavior
analysis, and sponsorship strategy development for sports clubs—for instance, enabling them to
detect fluctuations in ticket sales in real time before a match. Yet this technological transformation
also brings with it a form of psychosocial imbalance—as if everyone’s inner equilibrium wavers
slightly while staring at a screen. As people increasingly consume sports content through digital
platforms, the number of those who physically attend games or training sessions has visibly declined.
This reflects a shift in the sports economy toward a state where interactive satisfaction is gradually
transformed into a virtual experience—where even the roar of the crowd seems to merge with the
glow of the screen. Research examining the relationship between new media and professional sport
from a political economy perspective reveals that digitalization accelerates both democratization and
commercialization—the gleam of the screen itself conveys the intensity of this transformation (Dart,
2014). This evolution makes sport more accessible to all while simultaneously turning the market
into a fiercely competitive arena that sparks like fire. However, the benefits of digitalization are not
distributed equally across all actors in the sports economy. While professional clubs, large
organizations, and digitally competent consumers may gain new opportunities through data analytics,
online platforms, and digital sponsorship models, smaller clubs and disadvantaged groups may face
limitations related to digital infrastructure, technological literacy, financial capacity, and platform
visibility. In this sense, digital transformation may both democratize access to sport and reproduce
new forms of inequality within the sector (Dart, 2014; Lu et al., 2024; Rowe & Hutchins, 2020).

Guironnet’s (2023) research demonstrates that during periods of intensified competition in
the professional sports world, productivity tends to rise in the short term, yet long-term stability
becomes undermined—a pattern that becomes even more apparent when the enthusiasm in the stands
begins to fade. In Tiirkiye, financial competition among football clubs often drives a pursuit of short-
term victories, overshadowing the establishment of a stable and sustainable economic structure. At
this point, the future of the sports economy depends not only on increasing revenues but also on
institutional resilience and the ability to maintain psychological balance—much like a devoted fan
waiting patiently in the rain.

Digital Transformation, Sustainability, and the New Sports Economy

Today, the sports economy is being reshaped by the accelerating pace of digitalization and
the growing imperative of environmental sustainability. According to the research of Ji et al. (2025),
studies examining the impact of digital transformation on low-carbon sports brands reveal that digital
processes foster “green sports brand loyalty.” A small but telling example of this is when athletes
place their trust in a brand by simply touching its logo while choosing eco-friendly equipment. This
illustrates how environmental consciousness and economic sustainability now go hand in hand,
giving rise to a new understanding of the sports economy—one in which even the breeze across the
stands seems to carry the spirit of change. Thongrawd et al. (2019) note that in Thailand’s sports
industry, investments in green information technologies and corporate social responsibility initiatives
create a significant competitive advantage; for instance, energy-efficient stadium lighting provides a
tangible example of this difference. In the sports industry, being environmentally conscious is not
merely an ethical choice but also a smart strategy that enhances economic performance—much like
a team playing under energy-saving lights that illuminate both sustainability and success. Al-Khaldi
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(2022) emphasizes a strong relationship between knowledge management and competitive
advantage, highlighting that an organizational learning culture within sports institutions enhances
economic success—much like a well-coordinated team attuned to the rhythm of the ball. This finding
demonstrates that sport embodies not only individual but also institutional psychosocial structures,
akin to the shared excitement felt during a team meeting.

The digital dimension of sport now extends from short social media clips to the construction
of international brand images, opening the door to an entirely new economic domain. Studies
conducted under the “Brand Spain” initiative, which compare the economic value of social media
interactions linked to international sporting events, reveal that digital visibility acts as a direct lever
in brand economics; for instance, a single viral post can instantly elevate a brand’s perception
(Boluda et al., 2024).

The Role of Sport in the Context of Education, Participation, and Organizational
Psychology

The sustainability of the sports economy depends not only on large-scale investments but
also on the intrinsic motivation of everyone involved—from the athlete on the field to the manager
in the boardroom. Research emphasizing the emotional dimension of organizational commitment has
shown that the sense of attachment among young employees in the sports sector plays a decisive role
in shaping both motivation and productivity (Dixon et al., 2005).

The study by Dixon et al. (2005) specifically focuses on the affective aspect of organizational
commitment, demonstrating that the emotional connection felt by young professionals in the field of
sport directly influences their drive and efficiency—much like a team holding its breath before a
match, drawing energy from a shared sense of purpose. Research indicates that new approaches in
sports pedagogy should be integrated with management education, revealing that sport is not only a
domain of performance but also one of learning and value creation—much like how both the body
and mind are at work during training (Light & Dixon, 2007). This perspective enables us to view the
sports economy as a vehicle for social transformation shaped by education—just as the first pass
made in a schoolyard opens the door to a new way of thinking. In the study conducted by Kepoglu
et al. (2021), the metaphorical perceptions of sports science students regarding the concept of
“physical education” were examined. The findings showed that students most commonly associated
sport with “growth,” “freedom,” and “self-expression”; some even described it as a breath of fresh
air or the feeling of open space. This underscores that the meaning of sport for individuals should be
understood not in financial terms, but within an emotional and social context—much like the
enthusiasm that reverberates through the stands after a match.

The Relationship Between Sport, Health, and Social Well-Being

Research examining health promotion initiatives within sports clubs highlights sport as a
powerful tool capable of transforming public health behaviors—for instance, the vibrant expressions
on sweaty faces after a match symbolize this transformation (Geidne et al., 2019). This perspective
marks a new era in which the sports economy intertwines with public health policy—almost as if the
echoes of the stadium can now be heard in hospital corridors. Sport has evolved beyond a purely
physical pursuit, becoming a dynamic mechanism that reshapes lifestyles and fosters human
connection—much like a group of people playing together in a park. Studies exploring sport’s role
in economic development emphasize a crucial paradigm shift: from “developing sport” to “using
sport as a vehicle for development” (Ha et al., 2015). This shift underscores that the sports economy
should not be confined to cycles of production and consumption but should instead be linked to
broader processes of social progress—the cheers in the stands serving as living proof of this
connection. According to Capdevila et al. (2024), comparative studies on outdoor recreation reveal
that technological tracking tools enhance participant experiences while contributing to a sustainable
tourism economy—for example, a hiker using a smartwatch to count steps both enjoys the journey
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and heightens environmental awareness. These findings suggest that technological innovations
strengthen the psychosocial dimensions of the sports economy, particularly by enhancing the positive
effects of recreational participation on individual well-being—much like the sense of renewal felt
after a morning run.

Global Sports Economy and the Impact of Mega Events

Research conducted in South Africa comparing the effects of sport on tourism and economic
development emphasizes that large-scale global events bring short-term economic vitality to local
economies; however, for this impact to be lasting, it must be supported by long-term and sustainable
policies (Giampiccoli et al., 2015). Examining the sports economy on a global scale requires
considering not only economic data but also cultural heritage, social justice, and environmental
sustainability—much like how a national anthem echoing through the stadium reflects the collective
spirit of an entire society.

According to Kasimati & Dawson (2009), studies examining the impact of the 2004 Athens
Olympic Games on the Greek economy reveal that such mega-events bring short-term economic
vitality but can turn into a long-term debt burden due to extensive public expenditures. Similarly, the
positive effects of the Olympics on exports and tourism tend to be temporary; however, they
contribute more enduringly to national image and brand value over time (Song, 2010). This contrast
shows that mega-events should not be evaluated only through their short-term economic stimulus or
their contribution to city branding. While such events may support tourism, infrastructure
development, and international visibility, they may also create long-term fiscal pressure, opportunity
costs, and underused facilities if they are not supported by sustainable planning and strong
governance. Therefore, the discourse of sustainable development in sport should be approached
critically, especially when public expenditure, debt burden, and post-event social benefits are
considered together (Giampiccoli et al., 2015; Kasimati & Dawson, 2009; Song, 2010; Li et al.,
2011).

Research by Li et al. (2011) on the 2008 Beijing Olympic Games demonstrates that the
economic impacts of mega-events are most evident through infrastructure investments, the creation
of new employment opportunities, and the strengthening of a nation’s cultural promotion—for
example, the expansion of new metro lines throughout the city became a tangible symbol of this
transformation. Studies examining the factors influencing Olympic participation further reveal that,
beyond economic indicators, elements such as strong institutional structures, demographic
characteristics, and governance approaches also play a decisive role in determining Olympic success
(Yerdelen et al., 2025). These findings highlight that the sports economy is deeply intertwined with
both a country’s development trajectory and the collective emotional state of its society.

Global Competition, Innovation, and a Forward-Looking Perspective

Today’s sports economy relies less on traditional industrial production and more on what
can be described as an intense “experiential production” — the emotional and sensory engagement
that spectators feel in the stands. Seo (2013) notes that sport has evolved from something people
merely watch into a lived experience—one that allows individuals to feel the pulse of the crowd
beneath the glowing stadium lights. Therefore, in the realm of sport, innovative policies and an
entrepreneurial culture not only create economic value but also enhance emotional fulfillment, social
participation, and the collective sense of belonging—much like a cheer echoing through the stands
that unites everyone in a shared moment of connection (Ratten, 2017). As Rowe & Hutchins (2020)
emphasize, digital media has emerged as one of the most powerful tools for strengthening the
psychosocial dimension of sport—fostering human connection much like the collective excitement
that resonates through the stands after a match. The digitalization of sport has transformed individuals
into “active consumers”; through participatory culture, real-time social media interactions, and
virtual fandom, a new economic model has emerged. This model now stands as a symbol of both
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economic and cultural sustainability in the future of sport—sustaining its balance with the same
energy that echoes through a cheering crowd in the stadium.

Sports Tourism, Behavioral Economics, and Participation Motivation

As the global sports economy continues to expand, it increasingly relies not only on athletic
success but also on human motivation and behavior—the excitement resonating through the stands
being the most vivid example of this dynamic. As Andrew et al. (2019) emphasize, scientific research
designs in sport management play a crucial role in understanding why people choose to participate;
the impact of these motivations can be felt as tangibly as the roar of a crowd in the stadium.
Particularly in developing countries such as Tiirkiye, the sustainability of the sports economy is
shaped not merely by infrastructural investments but also by participation habits driven by
psychological motivation.

Research on Chinese marathons has examined the relationship between spectator motivation,
satisfaction, and behavioral intention, revealing that individual satisfaction increases the potential for
economic spending (Duan et al., 2020). These studies demonstrate that participation in sports events
transforms sport from a purely physical activity into an embodied experience—a form of
consumption where even the scent of sweat becomes part of the shared emotion. Similarly, sports
tourism has been shown to enhance health awareness among young people while contributing
directly to local economies; for instance, in small coastal towns, local businesses have experienced
noticeable financial growth through cycling tours (Batyrbekov, 2024).

Chen’s (2024) meta-analyses reveal that emotional attachment, brand perception, and trust
in the destination are decisive factors in determining where sports tourists choose to travel—much
like the magnetic pull a fan feels upon seeing their team’s colors. This finding clearly illustrates how
emotions and social interactions intertwine with economic decisions within the tourism economy.
Similarly, Deng (2022) emphasizes that sports town projects accelerate regional development
through multisectoral collaboration and add significant value to society—an evolution that can even
be felt in the collective enthusiasm echoing through the stands.

Sustainability, Environmental Awareness, and Sports Management

In recent years, environmental sustainability has become an increasingly critical focus within
the sports economy—even the sight of plastic bottles scattered in the stands has sparked public
debate. Casper et al. (2020) reveal that fans’ levels of environmental awareness directly influence
their participation in sports clubs’ green initiatives; for instance, the number of fans actively using
recycling bins reflects this growing consciousness. Integrating eco-friendly practices into the sports
economy creates long-term value not only for institutional reputation but also for broader social
responsibility. Studies examining the relationship between physical activity levels and attitudes
toward climate change indicate a meaningful connection between environmental awareness and how
individuals engage in sports (Cunningham et al., 2020). These findings demonstrate that the sports
economy is no longer solely a revenue-generating field but also a powerful vehicle for promoting
sustainable behaviors. Research on the environmental impact of large sports stadiums, particularly
their influence on water resources, emphasizes the necessity of incorporating climate adaptation
strategies into economic planning—for example, even the irrigation of grass during the summer heat
should be accounted for in budgeting (Dingle et al., 2023). From this perspective, sustainable
infrastructure investments serve as essential foundations for maintaining ecological balance while
enhancing people’s psychological and social well-being—much like a green park that refreshes the
very breath of a city.

The Interaction Between Sport and Sustainable Development

Today, it is asserted that the sports economy simultaneously influences the three main
dimensions of sustainable development—economic, social, and environmental—much like how a
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single match can ignite excitement in the stands, stimulate commerce in the city, and energize the
surrounding environment. According to Zhou et al. (2023), when sport is integrated with green
transformation policies, it serves as a powerful catalyst for helping national economies achieve
environmentally friendly goals—much like the first drop of rain nurturing a new sprout. Similarly,
Deng (2022) emphasizes that when sport evolves into a multisectoral structure, it contributes to
sustainable growth by generating employment opportunities and strengthening regional equity.

In Tiirkiye, it is emphasized that the sustainability of the sports economy can be strengthened
through environmentally conscious facilities, energy-efficient events, and green sponsorship
models—the silent operation of solar panels beneath stadium stands serves as a small yet powerful
example of this shift. Research examining environmental fan engagement has revealed that sport is
not merely a form of consumption but also a medium for fostering ecological awareness and social
responsibility (Casper et al., 2020). This perspective bridges the economic and ethical dimensions of
sport—much like how the sweat shed on the field adds value to fair play. Studies also indicate that
physical activity habits positively influence attitudes toward climate change, positioning sport as a
psychosocial component of sustainable development (Cunningham et al., 2020).

Conclusion and Recommendations

The main conclusion of this article is that the sustainability of Tiirkiye’s sports economy
cannot be explained solely through financial growth, investment volume, or employment figures.
Although sport contributes to economic and social development, its long-term value also depends on
social participation, institutional capacity, emotional attachment, digital transformation, and
environmental responsibility (Barbu et al., 2020; Corvino et al., 2023). In this respect, sport should
be understood not only as an economic sector but also as a social ecosystem that produces belonging,
organizational resilience, cultural value, and public welfare.

Based on the conceptual evaluation presented in this article, five policy recommendations
can be proposed for Tiirkiye. First, national and local authorities should develop a sports economy
monitoring framework that includes not only financial indicators but also social participation,
inclusion, volunteerism, facility use, digital engagement, and environmental impact. Second, local
governments should design community-based sport programs for disadvantaged groups, women,
children, older adults, and individuals with disabilities in order to strengthen social capital and equal
access (Atal1, 2015; Kasapoglu & Ogal, 2021). Third, sports clubs and federations should improve
their institutional capacity through transparent governance, professional management, staff training,
organizational learning, and long-term financial planning. In this process, emotional commitment
and learning-oriented organizational cultures should be considered as key elements of institutional
sustainability (Dixon et al., 2005; Light & Dixon, 2007).

Fourth, digital transformation in sport should be managed inclusively by supporting small
clubs, local organizations, and municipalities in digital infrastructure, data literacy, e-sports
participation, and ethical data use. Digital tools may increase competitiveness and visibility, but they
may also create new inequalities if access to technology and digital skills remains uneven. Therefore,
digitalization should be planned not only as a market strategy but also as a social inclusion policy.
Fifth, green sport policies should be expanded through energy-efficient facilities, water and waste
management, sustainable event planning, and environmentally responsible sponsorship models. In
this regard, digital transformation and environmental responsibility should be considered together in
order to strengthen the sustainable competitiveness of sport institutions (Ji et al., 2025).

For future research, empirical studies are needed to test how psychosocial and institutional
factors affect the economic sustainability of sport in Tiirkiye. Mixed-method and longitudinal studies
can examine the relationship between social capital, organizational commitment, digital engagement,
and sport consumption behavior. Regional comparisons may also reveal how local government
investments influence participation, inclusion, and community well-being. In addition, future studies
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should investigate whether digitalization reduces or reproduces inequalities among clubs, athletes,
consumers, and local communities.

This article proposes a conceptual model titled the Psychosocial-Institutional-Digital
Sustainability Model of the Sports Economy. According to this model, financial investments
constitute only the initial input of the sports economy. The sustainability of this input depends on
four interacting mechanisms: psychosocial participation, institutional capacity, digital
transformation, and environmental responsibility. When these mechanisms operate together, the
sports economy can produce not only revenue but also social cohesion, organizational resilience,
inclusive participation, digital competitiveness, and sustainable development. Therefore, the future
of Tiirkiye’s sports economy should be planned through a holistic policy approach that connects
economic growth with social value, institutional quality, digital inclusion, and ecological
responsibility.
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Tiirk Spor Ekonomisine Psikososyal Bir Bakis: Birey, Toplum ve Tiiketim Dinamikleri

Giris

Spor, yalnizca fiziksel performansin sergilendigi bir alan degil, ayn1 zamanda kiiltiirel
anlamlar, kurumsal yapilar, tiketim aliskanliklar1 ve psikososyal motivasyonlar tarafindan
sekillendirilen ¢ok boyutlu bir sosyal ve ekonomik olgudur. Spor, bireylerin sosyal hayata katildiklart
ve kolektif anlamlar olusturduklar1 ekonomik, kiiltiirel ve psikososyal siireglerin birlesimini temsil
eder. Bu nedenle spor, hem ekonomik ilerlemenin ve sosyal kalkinmanin bir araci hem de bir sonucu
olarak islev goriir (Barbu ve ark., 2020; Corvino ve ark., 2023).

Bu makalenin temel arglimani, Tiirkiye’nin spor ekonomisinin siirdiiriilebilirliginin yalnizca
finansal gostergelerle agiklanamayacagi; bunun yerine psikososyal, kurumsal ve dijital doniisiim
faktorlerinin etkilesimi araciligiyla anlagilmasi gerektigidir. Bu bakis agisiyla spor ekonomisi, pazar
biiyiikliigii, yatirim hacmi, istihdam, sponsorluk veya tiiketim harcamalariyla sinirli degildir. Ay
zamanda sosyal sermaye, Orgiitsel baglilik, duygusal bag, kurumsal &grenme, dijitallesme,
stirdiiriilebilirlik ve degisen tiiketim davranislari tarafindan da sekillenmektedir.

Tiirkiye’de spor ekonomisinin bagimsiz bir akademik alan olarak gelisimi, sporun sosyal,
ekonomik ve kurumsal Oneminin kabul edilmesiyle iliskilendirilmistir (Devecioglu, 2005;
Cerrahoglu, 2016). Mikroekonomik yaklasimlar, spor piyasasindaki arz-talep dengesini agiklamak
icin yararlidir; ancak spordaki tiiketici tercihleri ve liretici davraniglari, psikolojik tatmin, sosyal
etkilesim ve davranissal niyetlerden de etkilenmektedir (Ozaydm, 2025). Bu anlamda spor
ekonomisi, tamamen finansal modellerden farklidir; zira spora katilim, kimlik, aidiyet, motivasyon
ve kolektif katilimla yakindan baglantilidir.

Kurumsal ve orgiitsel faktorler de spor ekonomisinin gelisiminde belirleyici bir rol
oynamaktadir. Bir spor kurumuna duyulan duygusal baglilik, orgiitsel vatandagligi, calisan
motivasyonunu, iiretkenligi ve kurumsal aidiyeti gili¢lendirebilir (Dixon ve ark., 2005). Benzer
sekilde, spor pedagojisi ve yonetim egitimindeki giincel gelismeler, spor sektdriindeki mesleki
yeterliliklerin uygulamaya dayali 6grenme ve Orgiitsel gelisim yoluyla desteklenmesi gerektigini
gostermektedir (Light & Dixon, 2007). Yerel yonetimler de bu siiregte 6nemli aktorlerdir; zira spor
politikalari, toplumsal esitlige, firsat esitligine ve toplum i¢inde spor katiliminin daha genis bir
kitleye yayilmasina katkida bulunabilir (Atal1, 2015; Kasapoglu & Ogal, 2021).

Son yillarda, dijitallesme ve siirdiiriilebilirlik, spor ekonomisinin yeniden sekillenmesinde
giderek daha etkili hale gelmistir. Dijital doniisiim, ¢cevre dostu bilgi teknolojileri ve yesil spor marka
sadakati, spor sektoriinde yeni rekabet avantajlari yaratmistir (Thongrawd ve ark., 2019; Ji ve ark.,
2025). Buna ek olarak, dijital platformlar araciligiyla sporun artan goériiniirligd, kiiltiirel tanitim,
marka degeri ve ekonomik biiylimedeki rolinii gliclendirmistir (Boluda ve ark., 2024). Spor, ayn
zamanda siirdiiriilebilir davraniglari, ¢evre bilincini ve toplumsal sorumlulugu destekleyen bir
platform olarak da ele alinmaktadir (Casper ve ark., 2020; Cunningham ve ark., 2020).
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Buna gore, bu ¢alisma, psikososyal temeller, kurumsal ve yonetimsel yapilar ile dijital-
stirdiirtilebilir doniisiim olmak iizere birbiriyle iligkili ti¢ boyuta odaklanarak kavramsal bir literatiir
taramasi yoluyla Tiirkiye’ nin spor ekonomisini degerlendirmeyi amaglamaktadir. Mevcut literatiirii
bu boyutlar etrafinda diizenleyerek, makale, Tiirkiye’deki spor ekonomisinin yalnizca gelir getirici
bir alan olarak degil, ayn1 zamanda ekonomik, kiiltiirel, kurumsal ve sembolik deger iireten bir sosyal
ekosistem olarak nasil anlagilabilecegini agikliga kavusturmay1 amaglamaktadir.

Toplumsal Katilim, Sosyal Sermaye ve Siirdiiriilebilir Deger

Spor, insanlar1 bir araya getirip insan iligkilerini besleyerek ekonomik gdstergelerin tesine
gecer; Oziinde, toplum icinde sosyal sermaye ve katilm arzusu asilar. Sosyal katilimi artiran,
istthdami canlandiran ve halk sagligini gii¢lendiren etkili bir ara¢ islevi goriir—sahada topun
cikardigr ses bile bu giicii somutlastirir (Corvino ve ark., 2023). Bu acidan bakildiginda, spor
etkinlikleri sadece ekonomik kar yaratmakla kalmaz; bireylerin yasam kalitesini artirir ve toplumsal
dayanigma duygusunu gii¢lendirir. Tribiinlerden yankilanan tezahiiratlar, bu etkinin en canli
kanitidir. Ekonomik kazanglarin 6tesinde, spor organizasyonlar1 yerel kimligi pekistirmede ve sosyal
baglar1 saglamlastirmada hayati bir rol oynar; yine tribiinlerden gelen tezahiiratlar bu olguyu
orneklemektedir. Tiirkiye’deki spor politikalarinin uzun vadeli toplumsal faydalari, bu politikalarin
nasil diizenlendigiyle ve insanlarin bu siireclere katilimindaki samimiyet ve coskuyla yakindan
baglantilidir (Devecioglu, 2005). Sporun, kolektif farkindalik yoluyla sosyal refahi tesvik ederek
Siirdiiriilebilir Kalkinma Hedeflerine katkida bulundugu da vurgulanmaktadir; bu duygu, mag
sonrast kalabaligin dayanismasinda hissedilebilir (Barbu ve ark., 2020). Bu bulgular, spor
ekonomisinin degerinin yalnizca piyasa dinamikleriyle degil, ayn1 zamanda toplulugun sorumluluk
duygusuyla da degerlendirilmesi gerektigini gostermektedir — tipki dolup tasan bir stadyumda
yankilanan ortak heyecan gibi.

Spor Ekonomisinin Gelisimi ve Psikososyal Temelleri

Klasik ekonomi teorileri, spor ekonomisinin gelisimini iiretim faktorleri perspektifinden
aciklarken, gilinlimiizde bu evrim daha c¢ok tiiketici davraniglari ve stadyum tribiinlerinde
hissedilebilen sosyal sermayenin temelleri baglaminda degerlendirilmektedir. 1990’lardan bu yana
Tiirkiye’de spor ekonomisi, bagimsiz bir akademik disiplin olarak kabul gérmiistiir; bu gelisme,
sporun psikolojik ve sosyal etkilerine dair artan farkindalikla paralel olarak ilerlemistir; tipki bu
farkindalig1 yansitan, dolup tasan stadyumlarin yankilanan sesleri gibi (Cerrahoglu, 2016). Insanlar
spora sadece formda kalmak i¢in degil, ayn1 zamanda kim olduklarini ifade etmek, aidiyet hissetmek
ve saygl kazanmak igin de katilirlar; ter kokusu bile bazen bu arayisin bir pargasi olabilir. Sporun
ekonomi i¢inde arz ve talep dengesi yaratirken, talep tarafinin psikolojik tatmin, sosyal kabul ve grup
aidiyeti gibi duygusal faktdrler tarafindan yonlendirildigi belirtilmistir (Ozaydin, 2025). Spor
etkinlikleri, bir sehrin sokaklarindan kiiltiirel kutlamalarina kadar toplumun sosyo-kiiltiirel dokusunu
sekillendiren giiglii ekonomik olgular olarak islev goriir. Mersin’de diizenlenen 17. etkinlik enerji
doluydu; deniz esintisi, kalabaligin arasindan kahkaha seslerini tasiyordu. Akdeniz Oyunlari’'nda da
goriildiigli gibi, spor organizasyonlari yerel ekonomilere gegici bir ekonomik canlilik getirir; ancak
bunlarin kalici etkileri, sosyal motivasyon, sehir imaji ve kigilerarasi etkilesim alanlarinda ortaya
¢ikar (Can & Degirmen, 2017).

Spor ekonomisi, klasik ekonomik yaklagimlardan ayrilir ve insan davraniglari, kiiltiirel
baglamlar ve sosyal iliskiler tarafindan sekillendirilen dinamik bir sistem olarak ortaya gikar;
triblinlerdeki cosku bile bu yapinin bir pargasidir. Spor, eglence ve turizm ekonomisi i¢inde 6nemli
bir yer tutar; zira bireylerin eglence, sosyallesme ve kendini gerceklestirme arzularinin ekonomik
tercihlerini nasil sekillendirdigi ile yakindan baglantilidir (Tribe, 2011). Bu baglamda, spora katilim
sadece gelir diizeyine degil, ayn1 zamanda kisinin refah duygusuna, sosyal kabul gérmesine ve kisisel
kimliginin kademeli olarak olusumuna da baghdir. Tiirkiye’de sporun stratejik gelisimi i¢in, mali
yatirimlarin dtesinde, bireysel motivasyon ve sosyal etkilesim gibi psikososyal faktorlerin de dikkate
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almmasi gerektigi vurgulanmaktadir (Devecioglu, 2005). Sporun ulusal kalkinmaya yaptig1 gercek
katki, toplumun sporu nasil algiladigi ve katilimi nasil siirdiirdiigliyle dogrudan ilgilidir; stadyumda
yankilanan toplu tezahiiratlar bu bag1 canli bir sekilde ifade eder. Spor, yalnizca ekonomik kazang
kaynag1 degildir; ayn1 zamanda sosyal kalkinmayi da tesvik eder. Spor etkinlikleri, bireylerin
topluluklarina aidiyet duygusunu giiclendirir; bu olgu, saha kenarinda yan yana tezahiirat yapanlarin
paylastig1 coskuda agikca gozlemlenebilir (Barbu ve ark., 2020). Bu bakis agisi, spor ekonomisinin
psikososyal boyutunun yalnizca bireysel davranislarla degil, ayn1 zamanda tribiinlerde yankilanan
ortak bir bilincle de baglantili oldugunu ortaya koymaktadir. Yerel yonetimlerin spor politikalarinin,
ekonomik kalkinma araglarindan kapsayici sosyal girisimlere —¢ocuklarin kamu parklarinda birlikte
oynadigi ve herkesin esit olarak katildig1 alanlara— dogru evrim gegirdigi one siiriilmektedir (Atali,
2015). Spor kurumlarindaki duygusal bagliligin, ¢alisanlarin motivasyonunu ve bagliligini artirdig
tespit edilmistir; bu tiir ortamlarda insanlar islerine daha biiylik bir coskuyla yaklasir ve sahaya
enerjik bir atmosfer yayilir (Dixon ve ark., 2005). Bu goriis, orgiitsel bagliligin, aidiyet ve kolektif
katilim1 besleyen toplumsal siireci yansittigini gostermektedir—tipki bir grubun uyum iginde nefes
almasi gibi. “Uzun Vadeli Sporcu Gelistirme” modeli, spora yalnizca bireysel basar1 arayisi olarak
degil, ayn1 zamanda bir sosyal 6grenme ve dayaniklilik siireci olarak yaklagsmaktadir (Dowling &
Washington, 2019). Bu ¢erceve, Tiirkiye’nin sosyal kalkinmasinda sporun roliinii yeniden diistinmek
icin saglam bir temel sunmaktadir; tipki bir stadyumda yankilanan sesler gibi, bu da etkileyici bir
hareketin sinyalini vermektedir. Arastirmalar ayrica, spor yatirimlarinin sosyal adalet igin hayati
onem tasidigini ve sadece ekonomik biiyiimeyi degil, firsat esitligini de artirdigin1 gostermektedir;
Ornegin, bir mahallede yeni acilan bir spor tesisi, genglerin ayni sahada bir araya gelmesini saglar
(Kasapoglu & Ocal, 2021). Boylelikle spor, sosyal esitsizlikleri azaltan bir sosyal politika araci
haline gelir.

Psikososyal Dinamikler ve Spor Cok Katmanh Yapisi

Spor ekonomisi, yalnizca para ve tiretimle agiklanamayacak karmasik bir toplumsal olgudur;
triblinlerdeki heyecandan saha kenarindaki coskuya kadar uzanir. Kiiresellesme, spor endiistrisinin
ekonomik ve kurumsal yapisimi derinden doniistiirmis, spor kuliipleri igindeki finansal
siirdiiriilebilirlik ve kurumsallasma siireclerini  hizlandirmigtir —  tribiinlerden yankilanan
tezahiiratlar bile bu doniisiimiin ritmini yansitiyor gibi gériinmektedir (Ekmekgei ve ark., 2013). Bu
durum, sporun salt ekonomik bir faaliyet olmanin 6tesine gegerek, toplumun orgiitsel yapilarini aktif
olarak sekillendiren bir sektor olarak ortaya ¢iktigin1 gostermektedir; bu gercek, kalabaligin kolektif
sesinden bile anlagilabilir. Tiirkiye’deki bilylik belediyelerin stratejik planlarmda spor, sosyal
kalkinma ve yasam kalitesiyle i¢ ige ge¢mis bir unsur olarak agikg¢a vurgulanmaktadir; 6rnegin,
parkta sabah yliriiylisii yapan insanlarin goriintiisii bu anlayis1 yansitmaktadir (Atali, 2015). Bu
bulgu, spor ekonomisinin sosyal boyutunun idari politikalarla siki bir sekilde i¢ ige oldugunu ortaya
koymaktadir — tipki tribiinlerde dalgalanan bayraklarin siyasi karar alma siireclerinin riizgarlariyla
uyum icinde hareket etmesi gibi. Yerel yonetimler tarafindan yapilan spor yatirimlart yalnizca
ekonomik biiyiikliik agisindan 6l¢iilemez; bu yatirimlar ayni zamanda sosyal adaleti, esit erisimi ve
kentsel kimligi de giigclendirir — bu da parkta top oynayan ¢ocuklardan ve tribiinlerde yan yana
oturan insanlardan kaynaklanir (Kasapoglu & Ogal, 2021). 'de 6zellikle, sporun taban diizeyinde
yayginlasmasin1 amaglayan politikalar, giiclii bir psikososyal temele dayanir; bu da sosyal
sermayenin olusumunu destekler ve bireylerin topluluk i¢indeki sosyal entegrasyonunu tesvik eder.
Spor ekonomisinin odak noktasi artik performans veya finansal gostergelerle siirli degildir;
giiniimiizde insanlarin beklentileri ve tribilinlerdeki sosyal etkilesim kaliplari merkezde yer
almaktadir. Spor ve fitness kuliipleri iizerine yapilan arastirmalar, ekonomik siirdiiriilebilirligi
belirleyen temel faktoriin iiyelerin memnuniyet diizeyi oldugunu ortaya koymaktadir—eger bir {iye
her antrenman seansindan tatmin olmus hissederek ayrilirsa, kuliip uzun vadeli giiciinii korur
(Pedragosa & Correia, 2009). Bu durum, modern spor ekonomisinin sadece iiriin veya hizmet
satmaktan, stadyumdaki taraftarlarin hissettigi heyecana benzer deneyimler sunmaya dogru kaymis

Turkish Studies — Economics, Finance, Politics 21(O1)



A Psychosocial Perspective on the Turkish Sports Economy... 3735

oldugunu gostermektedir. Benzer sekilde, spor pazarlamasmin gelisimini sinirlayan engellerin
cogunun yapisal kisitlamalardan degil, i¢ iletisim ve organizasyon kiiltiiriindeki eksikliklerden
kaynaklandigi belirtilmistir; zaman zaman ayni takimin {iyeleri bile anlagmazlik duvarlariyla
karsilasmaktadir. Bu bakis agisi, Tiirkiye’de sporun bilyiimesinin yalnizca finansal yatirimlara veya
tesis genisletmeye degil, ayn1 zamanda saha {lizerindeki ter kokusu kadar hayati bir gii¢ olan takim
ruhunu besleyen psikososyal kapasitenin gii¢lendirilmesine de bagh oldugunu vurgulamaktadir.
Sporun kurumsal basarisi, saglam yoOnetim stratejileri ile insanlarin takimlarina karsi hissettikleri
samimi duygusal baglilik arasinda dengeli bir képrii kuruldugunda ortaya ¢ikar. Ayrica, spor
ekonomisi siirdiiriilebilir kalkinma hedefleriyle i¢ ice gecmistir. Ornegin Cin’de spor, ¢evre bilincini
artirmak, saglhigi tesvik etmek ve sosyal uyumu giiclendirmek i¢in etkili bir ara¢ olarak kabul
edilmistir (Zhou ve ark., 2023). Buna gore Tiirkiye’de spor, yalnizca ekonomik kar kaynagi olarak
degil, tipki bir mag sirasinda seyirciler arasinda paylasilan senkronize nefes ritmi gibi, sosyal refahi
ve kolektif dayanigmayi giiclendiren bir alan olarak goriilmelidir.

Sporun Ekonomik, Sosyal ve Siyasi Boyutlari

Gilinlimiizde spor ekonomisi, ekonomik biliylimeyi ve toplumsal doniisiimii yonlendiren
baslica gii¢lerden biri olarak kabul edilmektedir; bu gii¢, stadyum 1siklarn yandiginda daha da somut
hale gelmektedir. Kalkinma odakli spor politikalar1 genellikle dar kapsamli programlar araciligryla
uygulanmaktadir; ancak sporun, ekonomik ve sosyal refahin daha adil bir sekilde dagitilmasini tegvik
etmek i¢in ¢ok daha genis kapsamli bir arag islevi gorebilecegi vurgulanmaktadir. Futbol sahasinda
ter doken genclerin goriintiisii, bu potansiyelin canli bir 6rnegidir (Coalter, 2010). Spor ve siyaset
arasindaki artan karsilikli baglanti, sosyal kapsayiciligi ekonomik kazangla uyumlu hale getirmeyi
zorunlu kilmaktadir. Triblinlerden yankilanan sesler bile bu doniisiimiin bir parcasidir ve sporun,
kolektif coskuyu siyasi ve ekonomik degisimin daha genis dinamikleriyle nasil i¢ ige gegirmeye
devam ettigini yansitmaktadir.

Neoliberal politikalarin spor ve beden egitimi iizerindeki etkisinin, sporu yalnizca
performans ve rekabet alani olarak degil, bireysel gelisim ile kolektif dayanigmanin bir arada var
oldugu bir ortam olarak goérme ihtiyacini ortaya koydugu 6ne siiriilmiistiir (Evans & Davies, 2014).
Bu bakis acisi, sporun psikososyal boyutunun egitim politikalariyla ne kadar derinden i¢ ice
oldugunu vurgulamaktadir—tipki okul bahgesindeki ¢ocuk oyunlarinin &grenmenin ruhunu
yansitmasi gibi. Futbolun tarihsel evrimi, “halkin oyunu” kavrami araciligtyla incelenmis ve zamanla
futbolun, tipk1 mahalle sokaklarinda tozlu bir topun herkes icin ortak bir dil yaratmasi gibi, hem sinif
kimligini hem de kiiltiirel aidiyeti sekillendiren bir ara¢ haline geldigi vurgulanmistir (Kitching,
2015). Giiniimiizde futbol her zamankinden daha fazla ticarilesmis olsa da, taraftarlarin kuliiplerine
olan sadakati ve aidiyet duygusu hala sosyal etkilesimin tam kalbinde yer almaktadir.

Spor Ekonomisinde Kurumsallasma, Sirketlesme ve Yonetim Dinamikleri

“Halkin oyunu” yaklagimiyla ele alindiginda, spor ekonomisinin tarihsel temellerinin sosyal
sinif ve aidiyet kavramlariyla dogrudan baglantili oldugu ortaya ¢ikmaktadir (Kitching, 2015).
Giliniimiizde spor, kurumsal yapilar ve kiiresel pazarlarla i¢ ige gecmis olsa da, 6ziinde insanlarin bir
araya gelip ter dokiip c¢abalarini paylastiklari alanlardan dogan kolektif katilim ve sosyal sermaye
sayesinde gelismeye devam etmektedir. Bu bakis agisi, “kalkinma i¢in spor” politikalarina yonelik
elestirilerle de ortiismekte ve stadyumun sessiz triblinlerinde yankilanan sorgulayici seslere eslik
etmektedir (Coalter, 2010). Spor politikalarinin yalnizca ekonomik hedeflere odaklandigi
durumlarda, psikolojik tatmini ve sosyal refahi artirma kapasitesini yitirdigi, hatta sahadaki
heyecanin bile anlamini yitirmeye bagladig1 6ne siiriilmektedir. Bu nedenle, siirdiiriilebilir bir spor
ekonomisi yalnizca sermaye yatirimina degil, ayn1 zamanda kiiltiirel siireklilige, katilimda esitlige
ve sosyal kapsayicilik ilkelerine de dayanmalidir — tipki her magta tribiinleri dolduran o bitmeyen
cosku gibi. Son yirmi yilda Tiirkiye spor ekonomisinde yasanan en ¢arpici doniisiimlerden biri, spor
kuliiplerinin kademeli olarak kurumsallagsmasi olmustur; artik kalabaligin ugultusu bile bu evrimi
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yansitmaktadir. Tirkiye’deki spor kuliiplerinin sirketlesmesini inceleyen calismalar, bu doniisiimiin
yonetisim kalitesini artirirken, ayn1 zamanda yeni finansal riskler ortaya ¢ikardigimi ve zaman zaman
mali dengeyi bozdugunu ortaya koymaktadir (Devecioglu ve ark., 2012). Sirketlesme siireci, spor
kuliiplerini geleneksel aidiyet yapilarindan etkili bir sekilde uzaklastirarak onlar1 piyasa
ekonomisinin mantigina entegre etmistir.

Kurumsallasmanin, Tiirk spor sektoriiniin, 6zellikle de futbol kuliiplerinin ekonomik
stirdiiriilebilirliginde belirleyici bir rol oynadigi vurgulanmaktadir; tribiinlerden yankilanan
tezahiiratlar bile bu gercegi golgeleyememektedir (Ekmekei & Irmis, 2015). Ancak kurumsallasma
yalnizca bir finansal model degildir; insanlarin diisiinme bigimini ve hatta kuruluslar igindeki
atmosferi yeniden sekillendiren psikososyal bir doniisiimii temsil eder. Kuliipler kurumsal
kimliklerini olusturmak ve gelistirmek icin ¢aba gosterirken, taraftarlarin aidiyet duygusunu, satin
alma davraniglarint ve marka sadakatini yeniden tanimlamaktadirlar; tribiinlerde dalgalanan
bayraklar artik tam da bu doniisiimiin sembolleri haline gelmistir. Son yillarda, bibliyometrik
analizler spor ekonomisi alanina yonelik akademik ilgide hizl bir artis oldugunu ortaya koymustur;
Ornegin, giiniimiizde neredeyse her konferansta bu konuyla ilgili birkag yeni bildiri sunulmaktadir
(Aygiin & Savas, 2025). Bu artan akademik ilgi, sporun yalnizca bir ekonomik alan olarak degil,
ayni zamanda toplumsal ve kiiltiirel bir aragtirma alani olarak da deger kazandigin1 gostermektedir
— tipk1 bir stadyumda yankilanan seslerin toplumun nabzini yansitmasi gibi. Spor ekonomisinin
temel bilesenlerinden biri, bilyiik etkinliklerin hem ekonomik hem de sosyal etkilerini degerlendirme
yeteneginde yatmaktadir; Ornegin, bir maratonun sehre kattigi canlilik bunu canli bir sekilde
gostermektedir. Dwyer ve ark. (2017), spor etkinliklerinin ekonomik katkisinin yalnizca gelir
yaratma acisindan degil, ayn1 zamanda sosyal etkilesimi tesvik etme ve yerel kalkinmay1 canlandirma
kapasitesi lizerinden de degerlendirilmesi gerektigini vurgulamaktadir. Bu bakis agisi, spor
ekonomisinin psikososyal boyutunu 6n plana ¢ikarir; zira bu tiir etkinlikler, tipki bir stadyumda
yankilanan tezahiiratlar gibi, topluluklarin deneyimlerini paylastig1 ve kolektif kimlikler olusturdugu
alanlar islevi goriir. Biiyiikk 6lgekli uluslararasi etkinlikler, aday sehirlerin “kiiresel sehir” olma
hedeflerini sinayabilecekleri dinamik sahneler sunar; kalabaligin mirildanmasi ve 1siklarin pariltisi,
bu sinavin atmosferini birlikte belirler (Short, 2004).

Bu tiir etkinlikler, salt ekonomik yatirimin 6tesine gegerek, sehirlerin kolektif hafizasinda
yanki1 bulan psikolojik ve kiiltiirel sembollere doniisiir; kamuya acgik bir meydanda dalgalanan bir
bayrak kadar kalici izler birakir. Bu bakimdan spor, sadece ekonomik biiylimeyi desteklemekle
kalmay1p, insanlar arasinda ortak bir kimlik duygusu da sekillendiren bir sehir markalagsma araci
haline gelir; bu etki, stadyum 1siklar1 geceyi aydinlattiginda daha da belirgin hale gelir. Giampiccoli
ve ark. (2015) gore, Giliney Afrika’daki biiyiilk spor etkinlikleri kisa vadede ekonomiyi
canlandirmaktadir; ancak saglam sosyal politikalarin destegi olmadan bu canlilik, yaz esintisi kadar
cabuk kaybolmaktadir. Benzer sekilde, arastirmalar 2004 Atina Olimpiyat Oyunlari’nin Yunan
ekonomisine gegici bir ivme kazandirmis olsa da, etkinligi diizenlemenin muazzam maliyetlerinin
nihayetinde tlilkenin uzun vadeli borg yiikiinii artirdigin1 gostermektedir (Kasimati & Dawson, 2009).
Bu bulgular, biiyiik kurumlarin ekonomik analizler yaparken kriz donemlerinde ortaya ¢ikan korku
veya umut gibi insan davraniglarimi ve duygularimi géz ardi etmemeleri gerektigini ortaya
koymaktadir. Kisisel basar1 ile toplumsal etki arasindaki baglanti, tipki dolu bir stadyumun enerjisi
i¢inde hissedilen zafer coskusunda oldugu gibi, spor ekonomisinin tam kalbinde yer alan giiglii bir
psikososyal unsurdur. Elit sporcularin kariyer basarilarini etkileyen i¢ ve dis faktorleri inceleyen
calismalar, kendini gergeklestirme, sosyal taninma ve aidiyet duygusunu kapsayan igsel
motivasyonun, ekonomik kazangtan daha kalic1 bir etki biraktigini gostermektedir (Hallmann ve ark.,
2018). Bu durum, spor ekonomisinin siirdiiriilebilir kalabilmesi i¢in psikolojik faktorlerin finansal
gostergeler kadar belirleyici oldugunu agikca ortaya koymaktadir; bazen bir sporcunun morali, bir
finansal rapor kadar ¢ok sey ortaya koyabilir. Afrika iilkelerinde ekonomik gostergeler ile spor
performansi arasindaki iligkiyi arastiran analizler, artan refahin basariy1 artirirken, yonetisimdeki
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eksikliklerin ahlaki ve sosyal baskilarla birleserek performansi sinirlama egiliminde oldugunu
gostermektedir (Manuel-Luiz & Fadal, 2011). Bu bulgu, ger¢ek ekonomik kalkinmanin ancak
bireysel motivasyon ve kurumlardaki i¢ calisma kiiltiirii ile birlikte degerlendirildiginde anlam
kazandigini vurgulamaktadir.

Gelisen Ekonomik Alanlar: Dijitallesme, E-Spor ve Tiiketici Davranisi

Giliniimiizde spor ekonomisindeki doniisiim, dijitallesme tarafindan yonlendirilmektedir;
artik her tiklama, kalabaligin sesini bile degistirmektedir. Bilir (2022), e-sporun diinya ¢apinda en
hizl biiyiiyen alt sektorlerden biri oldugunu ve Tiirkiye’de genclerin bu alana olan yogun ilgisinin,
sektoriin ekonomik 6lgegini gozle goriiliir sekilde genislettigini belirtmektedir. E-spor, sadece oyun
endiistrisinin bir dali degildir; bireylerin kendilerini ifade ettikleri, basar1 duygusuyla motive
olduklar1 ve gecenin ge¢ saatlerinde takim arkadaslariyla bag kurduklar: bir diinyay1 olusturur. Bu
acidan bakildiginda, spor ekonomisi sadece fiziksel performansi degil, zihinsel ¢cabay1 ve dijital
etkilesimi de kapsayan dinamik bir ekosisteme doniigmiistiir; ekranin arkasindan heyecanla magi
izleyen taraftar da bu ekosistemin bir parcasidir. E-sporcular, sadece rekabet becerileriyle degil, stres
yonetimi, stratejik disiinme ve siirekli odaklanma gibi psikolojik Ozellikleriyle de takdir
edilmektedir; uzun bir macin gergin son dakikalarinda bile, terden islanmis avug igleriyle
sogukkanliliklarin1 korurlar. Boylelikle dijital spor ekonomisi, geleneksel sporun psikososyal
temellerini yeniden sekillendirmektedir; stadyum tezahiiratlarinin anlami bile degismektedir. Dijital
teknolojilerin etkisiyle giinlimiiziin spor ekonomisi koklii bir doniisiim gegirdi; artik her sey, tek bir
tiklamayla milyonlara ulasan bir hizda isliyor. Spor, fiziksel performansla sinirli olmanin Gtesine
gecerek, insanlarin anlamli bir katilim arzusuna hitap eden daha genis kapsamli “deneyim
ekonomisi”nin bir pargasi haline geldi — tipki stadyumdaki tezahiiratlarin yankilarinin tek bir am
unutulmaz kilmasi gibi (Seo, 2013).

E-spor ve gevrimici rekabet platformlari, gen¢ nesillerin psikososyal tatminini, kimlik
olusumunu ve toplumsal katilimimi yeniden tanimliyor. Bu dijital arenalar, genglerin kimliklerini
nasil olusturduklarini, toplumsal hayata nasil katildiklarimi ve psikolojik doyuma nasil ulastiklarin
yeniden sekillendiriyor; her tiklama ve adresindeki renkli ekranlarin pariltisi, yeni bir aidiyet
duygusu yaratiyor. Bu doniisiim, sporun ekonomik degerini yeniden tanimlamistir; artik bu deger
yalnizca gelirle degil, insan etkilesiminin kalitesi, aidiyet duygusunun giicii ve aydinlik ekranlara
yansiyan dijital kimliklerin yarattig1 yankiyla dl¢iilmektedir. Rowe ve Hutchins’e (2020) gore, dijital
medya sporun sunumunda devrim yaratmis ve geleneksel tek yonlii yayinciliktan, izleyicilerin aktif
olarak yorum yaptigi ve katildig1 ¢ok boyutlu ve etkilesimli bir iletisim bigimine gecis saglamugtir.
Bu doniistim, spor izlemeyi sosyal ve katilimci bir deneyime doniistiirmektedir; insanlar artik sadece
magci izlemekle kalmamakta, yorum yapmakta, tepki gostermekte ve sosyal medyada arkadaslariyla
anlar1 paylagmaktadir. Sonug olarak, spor ekonomisi, bireylerin “gdriiniirlik” ve “katilim”
konusundaki psikososyal ihtiyaglarini karsilayan dijital bir deneyim alanma doniismiistiir; bu,
taraftarlarin tezahiiratlarinin artik dijital manzarada yankilandig1 sanal bir tribiindiir. Ratten (2017),
girisimcilik ve inovasyon politikalarinin spor sektoriindeki biiyiimenin temelini olusturdugunu
vurgulamistir; bu politikalar, 6ziinde sahadaki her hareketi sekillendirmektedir. Tiirkiye nin spor
ekonomisinin dijital girisimcilik ve yenilikgi yonetim modelleriyle birlesmesi bilyiik Snem
tagimaktadir; zira bu, sadece istihdam yaratmakla kalmaz, aym zamanda bireylerin psikolojik
motivasyonunu da artirir — tipki topun aglara ¢arptigr andaki heyecan dalgasi gibi. Bu nedenle dijital
doniisiim, yalnizca teknolojik bir siire¢ degildir; yasam tarzlarini yeniden sekillendiren ve toplumun
sokaklarina yeni bir ritim yayan gii¢lii bir sosyal gligtiir. Dijital medya, spor ekonomisini yeniden
tanimlamaya devam ederken hem kiiltiire]l hem de ekonomik bir devrim baslatmistir; artik stadyum
1siklarmin pariltis bile ekranlardan yayilmaktadir. Yeni medya ortamlari, profesyonel sporun politik
ekonomisini derinden degistirmis; izleme aligkanliklarini, sponsorlarla iliskileri ve medya
gelirlerinin akisi dogrudan etkilemistir (Dart, 2014). Bu doniisiim, sporun dijital platformlar
araciligryla hem daha erisilebilir hem de daha karli hale geldigini ortaya koymaktadir; bugiin herkes
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tek bir tiklama ile bir magi izleyebilir. Sporun dijitallesmesi, insanlarin psikososyal etkilesimde
bulunma bigimlerini de yeniden sekillendirmektedir; artitk oyuncular bile sadece bir ekrana
dokunarak takim ruhunu hissedebiliyor. Lu ve ark. (2024), yapay zeka teknolojilerinin dijital
ekonomiye entegrasyonunun spor endiistrisinin biiyiimesini hizlandirdigini, ancak ayni zamanda veri
yonetimi, etik sorumluluk ve siirdiiriilebilirlikle ilgili yeni sorular da gilindeme getirdigini
vurgulamaktadir—sanki bir mactaki her istatistigin aninda giincellenip tartisildigi bir doneme
girmisiz gibi. Yapay zeka destekli analitik, spor kuliipleri i¢in finansal planlamay1, seyirci davranig
analizini ve sponsorluk stratejisi gelistirmeyi kolaylastirmaktadir; 6rnegin, ma¢ Oncesinde bilet
satiglarindaki dalgalanmalar1 gergek zamanli olarak tespit etmelerini saglamaktadir. Ancak bu
teknolojik doniisiim, beraberinde bir tiir psikososyal dengesizligi de getirmektedir — sanki herkes
ekrana bakarken icsel dengesi biraz sarsiliyormus gibi. Insanlar spor igeriklerini giderek daha fazla
dijital platformlar iizerinden tiiketirken, maglara veya antrenmanlara fiziksel olarak katilanlarin
sayis1 gozle goriiliir sekilde azalmigtir. Bu durum, spor ekonomisinde etkilesimli tatminin kademeli
olarak sanal bir deneyime doniistiigli bir duruma dogru kayisi yansitmaktadir; bu durumda
kalabaligin cogkulu tezahiirati bile ekranin pariltisiyla birlesiyor gibi gériinmektedir. Yeni medya ile
profesyonel spor arasindaki iligkiyi politik ekonomi perspektifinden inceleyen arastirmalar,
dijitallesmenin hem demokratiklesmeyi hem de ticarilesmeyi hizlandirdigini ortaya koymaktadir;
ekranin pariltisi bile bu doniisiimiin yogunlugunu yansitmaktadir (Dart, 2014). Bu evrim, sporu
herkes i¢in daha erisilebilir hale getirirken, ayn1 zamanda pazar1 ates gibi parildayan, son derece
rekabetci bir arenaya doniistiirmektedir. Ancak, dijitallesmenin faydalar1 spor ekonomisindeki tiim
aktorler arasinda esit bir sekilde dagitilmamaktadir. Profesyonel kuliipler, biiyiik kuruluslar ve dijital
acidan yetkin tiiketiciler veri analitigi, c¢evrimi¢i platformlar ve dijital sponsorluk modelleri
aracilifiyla yeni firsatlar elde edebilirken, daha kiiciik kuliipler ve dezavantajli gruplar dijital altyapi,
teknolojik okuryazarlik, mali kapasite ve platform goriiniirliigii ile ilgili sinirlamalarla kars1 karsiya
kalabilir. Bu baglamda, dijital doniisiim hem spora erigsimi demokratiklestirebilir hem de sektor
icinde yeni esitsizlik bigimlerini yeniden tliretebilir (Dart, 2014; Lu ve ark., 2024; Rowe & Hutchins,
2020).

Guironnet’in (2023) arastirmasi, profesyonel spor diinyasinda rekabetin yogunlastig
donemlerde iretkenligin kisa vadede artma egiliminde oldugunu, ancak uzun vadeli istikrarin
sarsildigini gostermektedir; bu egilim, tribiinlerdeki cosku azalmaya bagladiginda daha da belirgin
hale gelmektedir. Tiirkiye’de futbol kuliipleri arasindaki mali rekabet, genellikle istikrarli ve
stirdiiriilebilir bir ekonomik yapinin kurulmasimi golgede birakarak kisa vadeli zaferlerin pesinde
kosmaya yol agmaktadir. Bu noktada, spor ekonomisinin gelecegi sadece gelirlerin artirilmasina
degil, ayn1 zamanda kurumsal dayanikliliga ve psikolojik dengeyi koruma yetenegine de baglidir —
tipki yagmur altinda sabirla bekleyen sadik bir taraftar gibi.

Dijital Doniisiim, Siirdiiriilebilirlik ve Yeni Spor Ekonomisi

Giliniimiizde spor ekonomisi, hizlanan dijitallesme siireci ve cevresel siirdiiriilebilirligin
giderek artan dnemi nedeniyle yeniden sekilleniyor. Ji ve ark. (2025) tarafindan yapilan arastirmaya
gore, dijital doniistimiin diisiik karbonlu spor markalar1 {izerindeki etkisini inceleyen c¢alismalar,
dijital siireglerin “yesil spor markasina baglilig1” tesvik ettigini ortaya koyuyor. Bunun kii¢iik ama
anlamli bir 6rnegi, sporcularin ¢evre dostu ekipman secerken markanin logosuna dokunarak o
markaya giiven duymalaridir. Bu durum, ¢evre bilinci ile ekonomik siirdiiriilebilirligin artik birbiriyle
i¢ ice oldugunu ve spor ekonomisine dair yeni bir anlayisin dogdugunu gdstermektedir; bu anlayista
triblinlerdeki esintinin bile degisim ruhunu tasidig1 hissedilmektedir. Thongrawd ve ark. (2019),
Tayland’1n spor endiistrisinde yesil bilgi teknolojilerine ve kurumsal sosyal sorumluluk girisimlerine
yapilan yatirimlarin 6nemli bir rekabet avantaji yarattigini belirtmektedir; 6rnegin, enerji verimli
stadyum aydinlatmasi bu farkin somut bir 6rnegidir. Spor endiistrisinde ¢evreye duyarli olmak,
yalmzca etik bir tercih degil, ayn1 zamanda ekonomik performansi artiran akill bir stratejidir—tipki
hem siirdiiriilebilirligi hem de basariy1 aydinlatan enerji tasarruflu isiklar altinda oynayan bir takim
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gibi. Al-Khaldi (2022), bilgi yonetimi ile rekabet avantaj1 arasindaki giiclii iliskiyi vurgulamakta ve
spor kurumlari igindeki drgiitsel 6grenme kiiltiiriiniin ekonomik basariy1 artirdigini belirtmektedir —
tipki topun ritmine uyum saglamis, iyi koordine edilmis bir takim gibi. Bu bulgu, sporun sadece
bireysel degil, aym zamanda kurumsal psikososyal yapilar1i da biinyesinde barindirdigin
gostermektedir; bu, bir takim toplantisi sirasinda hissedilen ortak heyecana benzemektedir.

Sporun dijital boyutu artik kisa sosyal medya videolarindan uluslararast marka imajlarinin
olusturulmasina kadar uzanmakta ve yepyeni bir ekonomik alana kap1 agmaktadir. Uluslararas1 spor
etkinlikleriyle baglantili sosyal medya etkilesimlerinin ekonomik degerini karsilastiran “Brand
Spain” girisimi kapsaminda yiritiilen calismalar, dijital goriiniirliiglin marka ekonomisinde
dogrudan bir kaldirag gorevi gordiigiinii ortaya koymaktadir; 6rnegin, tek bir viral paylasim bir
markanin algisin1 aninda yiikseltebilir (Boluda ve ark., 2024).

Egitim, Katihm ve Orgiitsel Psikoloji Baglaminda Sporun Rolii

Spor ekonomisinin siirdiiriilebilirligi, yalmzca biiyiikk 6l¢ekli yatirimlara degil, sahadaki
sporcudan yoOnetim kurulu odasindaki yoneticiye kadar siirece dahil olan herkesin igsel
motivasyonuna da baglhidir. Orgiitsel baghiligin duygusal boyutunu vurgulayan arastirmalar, spor
sektoriindeki geng caligsanlar arasindaki aidiyet duygusunun hem motivasyonu hem de iiretkenligi
sekillendirmede belirleyici bir rol oynadigini géstermistir (Dixon ve ark., 2005).

Dixon ve ark. (2005) tarafindan yapilan calisma, ozellikle orgiitsel bagliligin duygusal
yoniine odaklanarak, spor alanindaki geng profesyonellerin hissettigi duygusal bagin, tipki bir mag
oncesinde nefesini tutan ve ortak bir ama¢ duygusundan enerji alan bir takim gibi, onlarin azim ve
verimliligini dogrudan etkiledigini ortaya koymaktadir. Arastirmalar, spor pedagojisindeki yeni
yaklagimlarin yonetim egitimi ile biitiinlestirilmesi gerektigini ortaya koymakta ve sporun sadece bir
performans alani degil, ayn1 zamanda Ogrenme ve deger yaratma alani oldugunu da ortaya
cikarmaktadir — tipki antrenman sirasinda hem bedenin hem de zihnin is basinda olmasi gibi (Light
& Dixon, 2007). Bu bakis agisi, spor ekonomisini, egitim tarafindan sekillendirilen bir toplumsal
doniisiim araci olarak gérmemizi saglar — tipki okul bahgesinde yapilan ilk pasin yeni bir diigiince
bi¢iminin kapisini agmasi gibi. Kepoglu ve ark. (2021) tarafindan yiiriitiilen ¢calismada, spor bilimleri
ogrencilerinin “beden egitimi” kavramina iliskin metaforik algilar1 incelenmistir. Bulgular,
ogrencilerin sporu en ¢ok “biiyiime”, “6zglirliik” ve ‘“kendini ifade etme” ile iliskilendirdigini
gostermistir; hatta bazilari sporu taze bir nefes ya da acik alan hissi olarak tanimlamistir. Bu durum,
sporun bireyler i¢in anlaminin maddi agidan degil, duygusal ve sosyal bir baglamda anlasilmasi
gerektigini vurgulamaktadir — tipki bir mag¢in ardindan tribiinlerde yankilanan cosku gibi.

Spor, Saghk ve Sosyal Refah Arasindaki iliski

Spor kuliiplerindeki saglik gelistirme girisimlerini inceleyen arastirmalar, sporun halk saglig:
davraniglarini doniistiirebilen giiglii bir ara¢ oldugunu vurgulamaktadir; 6rnegin, bir magin ardindan
terli yiizlerdeki canli ifadeler bu doniigiimii sembolize etmektedir (Geidne ve ark., 2019). Bu bakis
agis1, spor ekonomisinin halk saglig1 politikasiyla ic ice gectigi yeni bir donemi isaret etmektedir;
sanki stadyumun yankilar1 artik hastane koridorlarinda da duyuluyormus gibi. Spor, salt fiziksel bir
ugrasin Otesine gecerek, yasam tarzlarini yeniden sekillendiren ve insan iligkilerini giiclendiren
dinamik bir mekanizma haline gelmistir — tipki bir parkta birlikte oynayan bir grup insan gibi.
Sporun ekonomik kalkinmadaki roliinii inceleyen c¢aligmalar, “sporu gelistirmek”ten “sporu
kalkinmanin bir araci olarak kullanmak”a dogru 6nemli bir paradigma degisimini vurgulamaktadir
(Ha ve ark., 2015). Bu degisim, spor ekonomisinin iiretim ve tiiketim dongiileriyle sinirli kalmamasi,
bunun yerine daha genis kapsamli toplumsal ilerleme siirecleriyle baglantili olmasi gerektigini ortaya
koymaktadir; triblinlerdeki tezahiiratlar bu baglantinin canli bir kanitidir. Capdevila ve ark. (2024),
actk hava rekreasyonuna iliskin Kkarsilastirmali ¢aligmalar, teknolojik izleme araglarmin
katilimcilarim deneyimlerini zenginlestirirken siirdiiriilebilir bir turizm ekonomisine de katkida
bulundugunu ortaya koymaktadir; 6rnegin, adim saymak i¢in akilli saat kullanan bir yiiriiyliscii hem
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yolculugun tadini ¢ikarir hem de ¢evre bilincini artirir. Bu bulgular, teknolojik yeniliklerin spor
ekonomisinin psikososyal boyutlarmi gii¢lendirdigini, 6zellikle de sabah kosusundan sonra
hissedilen yenilenme hissi gibi, rekreasyonel katilimin bireysel refah {izerindeki olumlu etkilerini
artirarak bunu sagladigini géstermektedir.

Kiiresel Spor Ekonomisi ve Mega Etkinliklerin Etkisi

Giliney Afrika’da sporun turizm ve ekonomik kalkinma iizerindeki etkilerini karsilagtiran
arastirmalar, biiyiik dlgekli kiiresel etkinliklerin yerel ekonomilere kisa vadeli bir ekonomik canlilik
kazandirdigin1 vurgulamaktadir; ancak bu etkinin kalici olabilmesi i¢in uzun vadeli ve siirdiiriilebilir
politikalarla desteklenmesi gerekmektedir (Giampiccoli ve ark., 2015). Spor ekonomisini kiiresel
Olcekte incelemek, sadece ekonomik verileri degil, ayn1 zamanda kiiltiirel mirasi, sosyal adaleti ve
cevresel siirdiiriilebilirligi de dikkate almayi gerektirir — tipki stadyumda yankilanan bir milli
marsin, tim toplumun kolektif ruhunu yansitmasi gibi.

Kasimati ve Dawson’a (2009) gore, 2004 Atina Olimpiyat Oyunlarimin Yunan ekonomisi
iizerindeki etkisini inceleyen c¢aligmalar, bu tiir mega etkinliklerin kisa vadeli ekonomik canlilik
sagladigini, ancak kapsamli kamu harcamalart nedeniyle uzun vadeli bir borg yikiine
doniisebilecegini ortaya koymaktadir. Benzer sekilde, Olimpiyatlarin ihracati ve turizm {izerindeki
olumlu etkileri genellikle gecicidir; ancak zamanla ulusal imaj ve marka degerine daha kalict bir
katki saglarlar (Song, 2010). Bu zitlik, mega etkinliklerin yalnizca kisa vadeli ekonomik canlanma
veya sehir markalagmasina katkilar {izerinden degerlendirilmemesi gerektigini gostermektedir. Bu
tiir etkinlikler turizmi, altyapt gelisimini ve uluslararas1 goriiniirliigii destekleyebilse de,
stirdiiriilebilir planlama ve giiclii yonetisimle desteklenmedikleri takdirde uzun vadeli mali baski,
firsat maliyetleri ve yeterince kullanilmayan tesisler yaratabilirler. Bu nedenle, 6zellikle kamu
harcamalari, borg yiikii ve etkinlik sonrasi sosyal faydalar bir arada degerlendirildiginde, sporda
stirdiiriilebilir kalkinma sdylemine elestirel bir yaklasim benimsenmelidir (Giampiccoli ve ark.,
2015; Kasimati & Dawson, 2009; Song, 2010; Li ve ark., 2011).

Li ve ark. (2011) tarafindan 2008 Pekin Olimpiyat Oyunlari {izerine yapilan arastirma, mega
etkinliklerin ekonomik etkilerinin en belirgin sekilde altyapi yatirimlari, yeni istihdam firsatlarinin
yaratilmasi ve bir ulusun kiiltiirel tanitiminin gii¢lendirilmesi yoluyla ortaya ¢iktigini géstermektedir;
Ornegin, sehir genelinde yeni metro hatlarinin genisletilmesi bu doniisiimiin somut bir sembolii haline
gelmistir. Olimpiyatlara katilimi etkileyen faktorleri inceleyen c¢alismalar, ekonomik gostergelerin
oOtesinde, giiclii kurumsal yapilar, demografik 6zellikler ve yonetisim yaklasimlari gibi unsurlarin da
Olimpiyat basarisini belirlemede belirleyici bir rol oynadigini ortaya koymaktadir (Yerdelen ve ark.,
2025). Bu bulgular, spor ekonomisinin hem bir iilkenin kalkinma siireciyle hem de toplumunun
kolektif duygusal durumuyla derin bir sekilde i¢ ice oldugunu vurgulamaktadir.

Kiiresel Rekabet, inovasyon ve ileriye Doniik Bir Bakis Acis1

Giliniimiiziin spor ekonomisi, geleneksel endiistriyel iiretime daha az, izleyicilerin triblinlerde
hissettikleri duygusal ve duyusal katilim olarak tanimlanabilecek yogun bir “deneyimsel {iretim”e
daha fazla dayanmaktadir. Seo (2013), sporun insanlarin sadece izledigi bir seyden, bireylerin
parildayan stadyum 1siklari altinda kalabaligin nabzini hissetmelerine olanak taniyan yasanmig bir
deneyime doniistiigiinii belirtmektedir. Bu nedenle spor alaninda yenilik¢i politikalar ve girisimci bir
kiiltiir, yalmzca ekonomik deger yaratmakla kalmaz, ayn1 zamanda duygusal doyumu, toplumsal
katilim1 ve kolektif aidiyet duygusunu da giiglendirir — tipki tribiinlerde yankilanan ve herkesi ortak
bir bag aninda birlestiren tezahiirat gibi (Ratten, 2017). Rowe ve Hutchins’in (2020) vurguladig: gibi,
dijital medya, sporun psikososyal boyutunu giiclendiren en giiclii araglardan biri olarak ortaya
cikmistir; tipki bir magin ardindan tribiinlerde yankilanan kolektif heyecan gibi, insanlar arasindaki
bagi pekistirmektedir. Sporun dijitallesmesi, bireyleri “aktif tiiketiciler” haline getirmistir; katilimei
kiiltiir, gergek zamanli sosyal medya etkilesimleri ve sanal taraftarlik araciligiyla yeni bir ekonomik
model ortaya ¢ikmistir. Bu model, artik sporun geleceginde hem ekonomik hem de kiiltiirel
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stirdiiriilebilirligin bir sembolii olarak durmaktadir; stadyumdaki tezahiirat yapan kalabaligin
yankiladig1 ayn1 enerjiyle dengesini siirdiirmektedir.

Spor Turizmi, Davranissal Ekonomi ve Katilim Motivasyonu

Kiiresel spor ekonomisi genislemeye devam ederken, sadece sportif basariya degil, ayni
zamanda insan motivasyonuna ve davranigina da giderek daha fazla dayanmaktadir; tribiinlerde
yankilanan heyecan, bu dinamigin en canli 6rnegidir. Andrew ve ark. (2019) tarafindan vurgulandigi
iizere, spor yonetimindeki bilimsel aragtirma tasarimlari, insanlarin neden katilimi tercih ettiklerini
anlamada hayati bir rol oynamaktadir; bu motivasyonlarin etkisi, stadyumdaki kalabaligin ugultusu
kadar somut bir sekilde hissedilebilir. Ozellikle Tiirkiye gibi gelismekte olan iilkelerde, spor
ekonomisinin siirdiiriilebilirligi yalnizca altyapt yatirimlariyla degil, aym1 zamanda psikolojik
motivasyonun yonlendirdigi katilim aligkanliklariyla da sekillenmektedir.

Cin maratonlar1 lizerine yapilan arastirmalar, seyirci motivasyonu, memnuniyeti ve
davranigsal niyet arasindaki iligkiyi incelemis ve bireysel memnuniyetin ekonomik harcama
potansiyelini artirdigini ortaya koymustur (Duan ve ark., 2020). Bu calismalar, spor etkinliklerine
katilimin sporu salt fiziksel bir aktiviteden somut bir deneyime doniistiirdiiglinii géstermektedir; bu,
ter kokusunun bile paylasilan duygunun bir pargasi haline geldigi bir tiiketim bi¢imidir. Benzer
sekilde, spor turizminin gengler arasinda saglik bilincini artirdig1 ve ayni zamanda yerel ekonomilere
dogrudan katki sagladig1 gosterilmistir; 6rnegin, kiiciik sahil kasabalarinda yerel isletmeler, bisiklet
turlar1 sayesinde gozle goriiliir bir finansal biiyiime kaydetmistir (Batyrbekov, 2024).

Chen’in (2024) meta-analizleri, spor turistlerinin seyahat edecekleri yeri belirlemede
duygusal bag, marka algis1 ve destinasyona duyulan giivenin belirleyici faktorler oldugunu ortaya
koymaktadir — tipki bir taraftarin takimimnin renklerini gordiigiinde hissettigi ¢ekim giicii gibi. Bu
bulgu, turizm ekonomisi i¢inde duygularin ve sosyal etkilesimlerin ekonomik kararlarla nasil i¢ ige
gectigini acikca gostermektedir. Benzer sekilde, Deng (2022), spor kasabasi projelerinin ¢ok sektorlii
is birligi yoluyla bolgesel kalkinmayi hizlandirdigim1 ve topluma onemli bir deger kattigim
vurgulamaktadir; bu gelisme, tribiinlerde yankilanan toplu coskuda bile hissedilebilir.

Siirdiiriilebilirlik, Cevre Bilinci ve Spor Yonetimi

Son yillarda, cevresel siirdiiriilebilirlik spor ekonomisi i¢inde giderek daha kritik bir odak
noktasi haline gelmistir; tribiinlere dagilmis plastik siselerin goriintiisii bile kamuoyunda tartigmalara
yol agmistir. Casper ve ark. (2020), taraftarlar c¢evre bilinci diizeylerinin spor kuliiplerinin yesil
girisimlerine katilimlarin1 dogrudan etkiledigini ortaya koymaktadir; Ornegin, geri doniisiim
kutularimi aktif olarak kullanan taraftar sayisi bu artan bilinci yansitmaktadir. Cevre dostu
uygulamalarin spor ekonomisine entegre edilmesi, sadece kurumsal itibar agisindan degil, ayn
zamanda daha genis kapsamli sosyal sorumluluk acgisindan da uzun vadeli deger yaratmaktadir.
Fiziksel aktivite diizeyleri ile iklim degisikligine yonelik tutumlar arasindaki iliskiyi inceleyen
calismalar, gevre bilinci ile bireylerin spora katilim sekli arasinda anlamli bir baglanti oldugunu
gostermektedir (Cunningham ve ark., 2020). Bu bulgular, spor ekonomisinin artik yalmzca gelir
getirici bir alan olmadigini, ayn1 zamanda siirdiiriilebilir davraniglar tesvik etmek i¢in gii¢lii bir arag
oldugunu ortaya koymaktadir. Biiyikk spor stadyumlarinin gevresel etkisine, &zellikle de su
kaynaklar1 izerindeki etkisine iligkin arastirmalar, iklim uyum stratejilerinin ekonomik planlamaya
dahil edilmesinin gerekliligini vurgulamaktadir; 6rnegin, yaz sicaginda ¢imlerin sulanmasi bile
biitgeleme sirasinda hesaba katilmalidir (Dingle ve ark., 2023). Bu agidan bakildiginda, stirdiiriilebilir
altyap1 yatirimlari, tipki bir gehrin nefesini tazeleyen yesil bir park gibi, ekolojik dengeyi korurken
insanlarin psikolojik ve sosyal refahini artirmak i¢in vazgecilmez temeller olugturmaktadir.

Spor ve Siirdiiriilebilir Kalkinma Arasindaki Etkilesim

Gilintimiizde, spor ekonomisinin siirdiiriilebilir kalkinmanin {i¢ ana boyutunu —ekonomik,
sosyal ve ¢evresel— aymi anda etkiledigi 6ne siiriilmektedir; tipk: tek bir magin tribiinlerde heyecan
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uyandirmasi, sehirdeki ticareti canlandirmasi ve ¢evredeki ortama enerji katmasi gibi. Zhou ve ark.
(2023) gore, spor yesil doniisiim politikalariyla biitiinlestirildiginde, ulusal ekonomilerin ¢evre dostu
hedeflere ulagsmasina yardimci olan giiglii bir katalizor goérevi goriir; tipki yeni bir filizi besleyen ilk
yagmur damlasi gibi. Benzer sekilde Deng (2022), sporun c¢ok sektorlii bir yapiya doniistiigiinde
istthdam firsatlar1 yaratarak ve bolgesel esitligi giiclendirerek siirdiiriilebilir biiylimeye katkida
bulundugunu vurgulamaktadir.

Tiirkiye’de, spor ekonomisinin siirdiiriilebilirliginin ¢evreye duyarh tesisler, enerji verimli
etkinlikler ve yesil sponsorluk modelleri araciligiyla giiclendirilebilecegi vurgulanmaktadir; stadyum
tribiinlerinin altinda sessizce ¢aligsan giines panelleri, bu doniigiimiin kiigiik ama giiglii bir 6rnegidir.
Taraftarlarin ¢evreye olan katilimini inceleyen arastirmalar, sporun yalnizca bir tiikketim bi¢imi degil,
ayni zamanda ekolojik farkindalik ve sosyal sorumlulugu tesvik eden bir ara¢ oldugunu ortaya
koymustur (Casper ve ark., 2020). Bu bakis agisi, sporun ekonomik ve etik boyutlar1 arasinda bir
koprii kurmaktadir — tipki sahada dokiilen terin adil oyuna deger kattig1 gibi. Arastirmalar ayrica,
fiziksel aktivite aligkanliklarinin iklim degisikligine yonelik tutumlar1 olumlu yénde etkiledigini ve
sporu siirdiriilebilir kalkinmanin psikososyal bir bilegeni olarak konumlandirdigin1 géstermektedir
(Cunningham ve ark., 2020).

Sonuc ve Oneriler

Bu makalenin ana sonucu, Tiirkiye’nin spor ekonomisinin siirdiiriilebilirliginin yalnizca
finansal biiylime, yatirim hacmi veya istihdam rakamlariyla agiklanamayacagidir. Spor, ekonomik
ve sosyal kalkinmaya katkida bulunsa da, uzun vadeli degeri ayn1 zamanda toplumsal katilim,
kurumsal kapasite, duygusal bag, dijital doniisiim ve ¢evresel sorumluluga da baglidir (Barbu ve ark.,
2020; Corvino ve ark., 2023). Bu bakimdan spor, yalnizca bir ekonomik sektor olarak degil, ayni
zamanda aidiyet, orgiitsel dayaniklilik, kiiltiirel deger ve kamu refahi {ireten bir sosyal ekosistem
olarak da anlasilmalidir.

Bu makalede sunulan kavramsal degerlendirmeye dayanarak, Tirkiye i¢in bes politika
onerisi 6ne siiriilebilir. 1k olarak, ulusal ve yerel yetkililer, yalmzca mali gostergeleri degil, ayni
zamanda toplumsal katilimi, kapsayiciligi, goniilliiliigii, tesis kullanimini, dijital katilim1 ve ¢evresel
etkiyi de iceren bir spor ekonomisi izleme gercevesi gelistirmelidir. ikinci olarak, yerel yonetimler,
sosyal sermayeyi giiclendirmek ve esit erisimi saglamak amaciyla dezavantajli gruplar, kadinlar,
cocuklar, yaslilar ve engelli bireyler i¢in toplum temelli spor programlar1 tasarlamalidir (Atali, 2015;
Kasapoglu & Ocal, 2021). Ugiincii olarak, spor kuliipleri ve federasyonlar1 seffaf yonetigim,
profesyonel yonetim, personel egitimi, orgiitsel 6grenme ve uzun vadeli mali planlama yoluyla
kurumsal kapasitelerini gelistirmelidir. Bu siiregte, duygusal baglilik ve 6grenme odakli orgiitsel
kiiltiirler, kurumsal siirdiiriilebilirligin temel unsurlar1 olarak degerlendirilmelidir (Dixon ve ark.,
2005; Light & Dixon, 2007).

Dordiinciisii, spordaki dijital doniisiim, kiigiik kuliiplere, yerel kuruluslara ve belediyelere
dijital altyapi, veri okuryazarligi, e-spor katilimi1 ve etik veri kullanimi alanlarinda destek saglanarak
kapsayici bir sekilde yonetilmelidir. Dijital araglar rekabet giiclinii ve goriiniirliigii artirabilir, ancak
teknolojiye erisim ve dijital beceriler esitsiz kalirsa yeni esitsizlikler de yaratabilir. Bu nedenle
dijitallesme, yalnizca bir pazar stratejisi olarak degil, ayn1 zamanda bir sosyal kapsayicilik politikasi
olarak da planlanmalidir. Besinci olarak, enerji verimli tesisler, su ve atik yonetimi, siirdiiriilebilir
etkinlik planlamasi ve c¢evreye duyarli sponsorluk modelleri yoluyla yesil spor politikalar
genisletilmelidir. Bu baglamda, spor kurumlarimin siirdiiriilebilir rekabet giiclinii giiglendirmek
amaciyla dijital doniisiim ve ¢evresel sorumluluk birlikte ele alinmalidir (Ji ve ark., 2025).

Gelecekteki arastirmalar icin, psikososyal ve kurumsal faktorlerin Tiirkiye’de sporun
ekonomik siirdiiriilebilirligini nasil etkiledigini test edecek ampirik ¢alismalara ihtiyag vardir. Karma
yontem ve boylamsal caligmalar, sosyal sermaye, orgiitsel baglilik, dijital katilim ve spor tiiketim
davranis1 arasindaki iligkiyi inceleyebilir. Bolgesel karsilagtirmalar da yerel yonetim yatirnmlarinin
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katilimi, kapsayicilig1 ve toplumsal refahi nasil etkiledigini ortaya koyabilir. Ayrica, gelecekteki
calismalar dijitallesmenin kuliipler, sporcular, tiiketiciler ve yerel topluluklar arasindaki esitsizlikleri
azaltip azaltmadigini1 veya yeniden {iretip iiretmedigini arastirmalidir.

Bu makale, “Spor Ekonomisinin Psikososyal-Kurumsal-Dijital Siirdiiriilebilirlik Modeli”
baslikli kavramsal bir model 6nermektedir. Bu modele gore, finansal yatirimlar spor ekonomisinin
yalnizca baslangi¢ girdisini olusturmaktadir. Bu girdinin siirdiiriilebilirligi, birbiriyle etkilesim
halinde olan dort mekanizmaya baglidir: psikososyal katilim, kurumsal kapasite, dijital doniisiim ve
cevresel sorumluluk. Bu mekanizmalar birlikte islediginde, spor ekonomisi sadece gelir elde etmekle
kalmaz, ayn1 zamanda sosyal uyum, orgiitsel dayaniklilik, kapsayici katilim, dijital rekabet giicii ve
stirdiiriilebilir kalkinma da saglayabilir. Bu nedenle, Tiirkiye’nin spor ekonomisinin gelecegi,
ekonomik biiylimeyi sosyal deger, kurumsal kalite, dijital kapsayicilik ve ekolojik sorumlulukla
birlestiren biitiinciil bir politika yaklagimiyla planlanmalidir.
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