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Abstract: This study examines how politicians’ social media posts generate perceptions of sincerity among
university students within the context of digital political communication through a qualitative approach.
Political communication encompasses the communication practices used by political actors to promote their
ideological positions, discourses, and messages to specific audiences. Political communication activities
conducted in digital environments are not limited to the transmission of information; they also play a decisive
role in constructing perceptual processes such as sincerity, trust, and naturalness. The main aim of the study is
to explore how university students who actively use social media make sense of sincerity in politicians’ social
media posts and how these perceptions influence political trust, persuasion processes, and intentions of political
participation. The study was conducted using a qualitative research design based on in-depth interviews. The
sample consisted of 20 university students studying in Hatay, Tiirkiye, who actively use social media. The data
were analyzed using deductive thematic content analysis, and the themes constituting perceptions of sincerity
were identified. The findings indicate that the use of everyday language, transparency, and interaction-oriented
communication are perceived as indicators of sincerity, whereas highly scripted and overly formal
communication styles weaken trust. In addition, perceptions of sincerity were found to vary according to the
characteristics of social media platforms; TikTok was perceived as a platform that supports sincerity more
strongly, Instagram as a more controlled and image-oriented platform, and X as a more formal and distant
medium. Perceived sincerity was found to strengthen political trust and openness to persuasion and, in some
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cases, to influence intentions of political participation. The study provides important insights into
understanding the perception and reception processes of young voters in digital political communication.

Keywords: Communication Research, Digital Political Communication, Perceived Sincerity, Social Media,
University Students.

Oz: Bu calisma, dijital siyasal iletisim baglaminda siyasetgilerin sosyal medya paylasimlarmin iiniversite
ogrencileri nezdinde nasil bir igtenlik algis1 iirettigini nitel bir yaklasimla incelemektedir. Siyasal iletigim,
siyasal aktorlerin ideolojik tutumlarini, sdylemlerini ve mesajlarini belirli kitlelere benimsetmek amaciyla
kullandiklar: iletisim pratiklerini kapsamaktadir. Dijital mecralarda yiiriitiilen siyasal iletisim faaliyetleri,
yalnizca bilgi aktarimiyla sinirli kalmamakta; ayni zamanda samimiyet, giiven ve dogallik gibi algisal
stireclerin ingasinda da belirleyici olmaktadir. Arastirmanin temel amaci, aktif sosyal medya kullanicisi olan
iiniversite 6grencilerinin, siyasetcilerin  sosyal medya paylasimlarinda ictenlik kavramint nasil
anlamlandirdiklarint ve bu alginin siyasal giiven, ikna siiregleri ve siyasal katilim niyetleri tizerindeki
yansimalarini ortaya koymaktir. Calisma, derinlemesine goriisme teknigine dayali nitel aragtirma deseniyle
ylriitiilmiistir. Arastirmanin 6rneklemini Hatay ilinde 6grenim goéren ve aktif sosyal medya kullanan 20
iiniversite 6grencisi olusturmaktadir. Elde edilen veriler tiimdengelimsel tematik icerik analiziyle ¢dziimlenmis
ve ictenlik algisini olusturan temalar belirlenmistir. Bulgular, giindelik dil kullanimi, dogallik, seffaflik ve
etkilesime dayali paylasimlarin igtenlik gostergesi olarak algilandigini; agirt kurgulanmis ve resmi tislubun ise
giiven duygusunu zayiflattigini gostermektedir. Bunun yani sira i¢tenlik algisinin sosyal medya platformlarinin
ozelliklerine gore farklilastig1; TikTok’un igtenlik algisin1 daha fazla destekleyen, Instagram’m daha kontrolli
ve imaj odakli, X’in ise daha resmi ve mesafeli bir mecra olarak algilandig1 belirlenmistir. Igtenlik algisinin
siyasal giiveni ve iknaya acikligi giiclendirebildigi, bazi durumlarda siyasal katilim niyetlerine de
yansiyabildigi goriilmiistiir. Caligma, dijital siyasal iletisimde gen¢ se¢menlerin algi ve alimlama siireglerini
anlamaya yonelik 6nemli ¢ikarimlar sunmaktadir.

Anahtar Kelimeler: Iletisim Arastirmalari, Dijital Siyasal Iletisim, igtenlik Algisi, Sosyal Medya, Universite
Ogrencileri.
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Structured Abstract:

Digital transformation has profoundly reshaped political communication processes, redefining how
political actors interact with citizens and how political messages are produced, circulated, and interpreted.
Social media platforms have become central arenas for political communication, enabling politicians to
communicate directly with voters while simultaneously exposing their performances to constant public
scrutiny. In this environment, political communication extends beyond the mere transmission of political
information and increasingly involves the construction of emotional bonds, trust, and perceived sincerity.
Particularly among young voters, who are intensive users of digital media, perceptions of sincerity play a
decisive role in evaluating political actors and their messages.

This study focuses on the concept of political sincerity within digital political communication and
investigates how politicians’ social media posts generate perceptions of sincerity among university students.
The primary purpose of the study is to explore how young voters conceptualize sincerity in politicians’ social
media content and how this perceived sincerity influences political trust, persuasion processes, and intentions
toward political participation. The study seeks to answer the following core research questions: How do
university students define political sincerity in digital environments? Which indicators are perceived as signs
of sincerity or artificiality? How does perceived sincerity differ across social media platforms? And how does
sincerity perception shape political trust, persuasion, and participation intentions? By addressing these
questions, the study aims to contribute to the growing body of research on digital political communication by
foregrounding voter perceptions and meaning-making processes.

Conceptual and Theoretical Framework: The concept of sincerity has gained increasing
prominence in political communication literature, particularly in studies examining mediated politics, political
performance, and public trust. Political sincerity is commonly understood as the perception that a political actor
is sincere, consistent, natural, and “true to oneself.” Drawing on performance theory, mediated sincerity
literature, and digital culture studies, sincerity is conceptualized not as an inherent personal trait but as a
socially constructed perception shaped through communication practices, media representations, and audience
interpretations.

Within digital political communication, sincerity is closely linked to notions of consistency between
discourse and behavior, emotional proximity, ordinariness, and immediacy. Scholars argue that social media
platforms intensify expectations of sincerity by encouraging politicians to adopt more personal, informal, and
interactive communication styles. At the same time, digital environments also increase the risk of perceived
artificiality, as strategic communication, professionalized content production, and excessive scripting may
undermine credibility and trust.

Existing literature has largely focused on political actors’ social media strategies, content types, or
platform usage patterns, often employing quantitative or content-analytic approaches. However, fewer studies
have examined how voters—particularly young voters—perceive and interpret sincerity in digital political
communication. This study addresses this gap by adopting a qualitative, audience-centered perspective and by
integrating insights from political communication, interpersonal communication, and digital culture literature.
In doing so, it highlights sincerity as a key analytical concept for understanding contemporary political
communication dynamics.

Method: The study was designed using a qualitative research approach, which allows for an in-depth
exploration of participants’ experiences, perceptions, and meaning-making processes. Given the subjective and
context-dependent nature of sincerity, qualitative inquiry was deemed particularly suitable for capturing how
young voters interpret politicians’ social media performances.

Data were collected through semi-structured in-depth interviews conducted with 20 university
students studying in Hatay, Tiirkiye. The study group was determined using criterion sampling, one of the
purposive sampling methods. Eligibility criteria for participation included being an active social media user
and regularly following politicians’ digital content. The interviews focused on participants’ evaluations of
politicians’ social media content, their definitions of sincerity, platform-based differences (TikTok, Instagram,
and X), perceptions of language use, tone, body language, humor, personal life sharing, and perceived
artificiality.

www.turkishstudies.net/turkishstudies
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All interviews were audio-recorded with participants’ informed consent and subsequently transcribed
verbatim. The data were analyzed using deductive thematic content analysis. The initial coding framework was
derived from the literature on political sincerity and digital political communication, while the analysis
remained open to emergent sub-themes grounded in participants’ narratives.

Findings and Discussion: The findings indicate that university students perceive political sincerity
as a multidimensional construct shaped by communicative style, platform characteristics, and relational cues.
Participants predominantly defined sincerity through indicators such as naturalness, emotional openness, and
consistency between what politicians say and how they act. Politicians perceived as sincere were described as
those who “act like themselves,” avoid exaggerated performances, and communicate in a manner perceived as
genuine rather than strategic.

Platform-based differences emerged as a significant factor shaping sincerity perceptions. TikTok was
widely perceived as the platform that most strongly fosters sincerity due to its video-based, informal, and
entertainment-oriented structure, which allows politicians to appear more approachable and ‘“human.”
Instagram was viewed as a more controlled and image-focused platform, where sincerity is possible but limited
by aesthetic and strategic considerations. X (formerly Twitter), by contrast, was largely associated with
formality, political seriousness, and distance, resulting in weaker perceptions of sincerity.

Language use, tone, and body language were identified as crucial determinants of sincerity,
particularly in video-based content. Participants emphasized that everyday language, warm tone, and natural
body movements enhanced sincerity, whereas rigid posture, monotone delivery, and scripted speech created
impressions of artificiality. Humor and personal life sharing were seen as potentially effective in strengthening
sincerity, but only when perceived as spontaneous and contextually appropriate. Overly staged humor or
repetitive personal content was often interpreted as manipulative and insincere.

Importantly, the findings demonstrate a strong link between perceived sincerity and political trust.
Participants reported that politicians perceived as sincere were seen as more credible and trustworthy, which
increased openness to persuasion. In some cases, sincerity perceptions also translated into greater willingness
to support, share content, or engage politically, suggesting that sincerity functions as an indirect yet influential
component of political participation.

Conclusion and Recommendations: This study concludes that sincerity is a central evaluative
criterion through which university students interpret digital political communication. Sincerity is not merely
an emotional impression but a relational and cognitive judgment that shapes trust, persuasion, and political
engagement. The findings underscore that digital political communication should be understood not only in
terms of message content but also in terms of how messages are performed, mediated, and perceived.

The study contributes to the literature in three main ways. First, it offers a qualitative, audience-
centered analysis of political sincerity, highlighting young voters’ perspectives. Second, it demonstrates the
platform-specific nature of sincerity perceptions in digital political communication. Third, it positions sincerity
as a key mechanism linking political communication to trust, persuasion, and participation.

Despite its contributions, the study has limitations. The sample is limited to university students in a
single geographical context, and the qualitative design does not allow for generalization. Future research could
expand this framework through quantitative or mixed-method approaches, comparative cross-cultural studies,
or experimental designs examining specific content features. Additionally, further research could explore the
long-term implications of sincerity for democratic participation and political representation in digital
environments. Overall, the study emphasizes that in an era of intensified digital mediation, sincerity remains a
critical dimension of political communication, shaping how young citizens relate to politics and political actors.

Keywords: Communication Research, Digital Political Communication, Perceived Sincerity, Social
Media, University Students.
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Résumé Structuré:

La transformation numérique a profondément remodelé les processus de communication politique, en
redéfinissant la maniére dont les acteurs politiques interagissent avec les citoyens ainsi que les modalités de
production, de circulation et d’interprétation des messages politiques. Les plateformes de réseaux sociaux sont
devenues des espaces centraux de la communication politique, permettant aux responsables politiques de
communiquer directement avec les électeurs tout en soumettant leurs prestations & un examen public
permanent. Dans cet environnement, la communication politique dépasse la simple transmission
d’informations politiques et implique de plus en plus la construction de liens émotionnels, de la confiance et
de la sincérité pergue. Les perceptions de sincérité jouent un role décisif dans 1’évaluation des acteurs politiques
et de leurs messages, tout particulierement chez les jeunes électeurs, qui utilisent intensivement les médias
numériques.

Cette étude porte sur le concept de sincérité politique dans la communication politique numérique et
examine la maniére dont les publications des responsables politiques sur les réseaux sociaux suscitent des
perceptions de sincérité chez les étudiants universitaires. Son objectif principal est d’explorer la maniére dont
les jeunes électeurs conceptualisent la sincérité dans les contenus que les responsables politiques diffusent sur
les réseaux sociaux, ainsi que I’influence de cette sincérité pergue sur la confiance politique, les processus de
persuasion et les intentions de participation politique. L’étude cherche a répondre aux questions de recherche
centrales suivantes : comment les étudiants universitaires définissent-ils la sincérité politique dans les
environnements numériques ? Quels indices sont percus comme des signes de sincérité ou d’artificialité ? En
quoi la sincérité pergue différe-t-elle selon les plateformes de réseaux sociaux ? Et comment la perception de
sincérité faconne-t-elle la confiance politique, la persuasion et les intentions de participation ? En abordant ces
questions, 1’étude vise a contribuer & un champ de recherche en expansion sur la communication politique
numérique, en mettant au premier plan les perceptions des électeurs et leurs processus de construction du sens.

Cadre conceptuel et théorique: Le concept de sincérité occupe une place croissante dans la littérature
sur la communication politique, en particulier dans les études consacrées a la politique médiatisée, a la
performance politique et a la confiance du public. La sincérité politique est généralement comprise comme la
perception qu’un acteur politique est sincére, cohérent, naturel et « fidéle a lui-méme ». En s’appuyant sur la
théorie de la performance, sur la littérature relative a la sincérité médiatisée et sur les études de la culture
numérique, 1’étude conceptualise la sincérité comme une perception socialement construite, fagonnée par les
pratiques de communication, les représentations médiatiques et les interprétations des publics, plutét que
comme un trait personnel intrinséque.

Dans la communication politique numérique, la sincérité est étroitement liée aux notions de cohérence
entre le discours et le comportement, de proximité émotionnelle, de caractére ordinaire et d’immédiateté. Selon
les chercheurs, les plateformes de réseaux sociaux intensifient les attentes de sincérité en encourageant les
responsables politiques a adopter des styles de communication plus personnels, informels et interactifs.
Parall¢lement, les environnements numériques accroissent €¢galement le risque d’artificialité pergue, car la
communication stratégique, la production professionnalisée de contenus et une scénarisation excessive peuvent
affaiblir la crédibilité et la confiance.

La littérature existante s’est principalement concentrée sur les stratégies des acteurs politiques sur les
réseaux sociaux, sur les types de contenus ou sur les modes d’utilisation des plateformes, souvent au moyen
d’approches quantitatives ou fondées sur 1’analyse de contenu. Un nombre plus restreint d’études a toutefois
examiné la maniére dont les électeurs, en particulier les jeunes, percoivent et interprétent la sincérité dans la
communication politique numérique. La présente étude répond a cette lacune en adoptant une perspective
qualitative centrée sur les publics et en intégrant des apports de la littérature sur la communication politique,
la communication interpersonnelle et la culture numérique. Elle met ainsi en évidence la sincérité comme un
concept analytique essentiel pour comprendre les dynamiques contemporaines de la communication politique.

Méthode: L’¢étude a été congue selon une approche de recherche qualitative, qui permet d’explorer
en profondeur les expériences, les perceptions et les processus de construction du sens des participants. Compte
tenu du caractére subjectif et contextuel de la sincérité, I’enquéte qualitative a été jugée particulierement
adaptée pour saisir la maniére dont les jeunes électeurs interprétent les prestations des responsables politiques
sur les réseaux sociaux.
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Les données ont été recueillies au moyen d’entretiens approfondis semi-directifs menés aupres de 20
étudiants universitaires poursuivant leurs études a Hatay, en Turquie. Le groupe d’étude a été constitué par un
échantillonnage par critéres, qui reléve des méthodes d’échantillonnage raisonné. Les critéres d’admissibilité
comprenaient une utilisation active des réseaux sociaux et le suivi régulier des contenus numériques des
responsables politiques. Les entretiens portaient sur les évaluations que les participants faisaient des contenus
des responsables politiques sur les réseaux sociaux, sur leurs définitions de la sincérité, sur les différences entre
plateformes (TikTok, Instagram et X), sur leurs perceptions de ’'usage du langage, du ton, du langage corporel,
de I’humour, du partage de la vie personnelle et de ’artificialité pergue.

Tous les entretiens ont fait I’objet d’un enregistrement audio avec le consentement éclairé des
participants, puis ont été retranscrits mot a mot. Les données ont été examinées au moyen d’une analyse de
contenu thématique déductive. Le cadre de codage initial a été élaboré a partir de la littérature sur la sincérité
politique et la communication politique numérique, tout en maintenant 1’analyse ouverte a I’émergence de
sous-thémes issus des récits des participants.

Résultats et discussion: Les résultats indiquent que les étudiants universitaires percoivent la sincérité
politique comme une construction multidimensionnelle, fagonnée par le style de communication, les
caractéristiques des plateformes et les indices relationnels. Les participants définissaient principalement la
sincérité a travers des indices tels que le naturel, I’ouverture émotionnelle et la cohérence entre les propos des
responsables politiques et leurs actes. Les responsables politiques percus comme sinceéres étaient décrits
comme ceux qui « agissent en restant eux-mémes », évitent les prestations exagérées et communiquent d’une
maniére pergue comme sincére plutdt que stratégique.

Les différences entre plateformes sont apparues comme un facteur significatif dans la formation des
perceptions de sincérité. TikTok était largement pergu comme la plateforme favorisant le plus fortement la
sincérité en raison de sa structure fondée sur la vidéo, informelle et orientée vers le divertissement, qui permet
aux responsables politiques de paraitre plus accessibles et plus « humains ». Instagram était considéré comme
une plateforme plus contr6lée et centrée sur I’image, ou la sincérité est possible, mais limitée par des
considérations esthétiques et stratégiques. X (anciennement Twitter), en revanche, était principalement associé
a la formalité, au sérieux politique et a la distance, ce qui se traduisait par des perceptions de sincérité plus
faibles.

L’usage du langage, le ton et le langage corporel ont été identifiés comme des déterminants essentiels
de la sincérité, particulierement dans les contenus vidéo. Les participants soulignaient que le langage quotidien,
un ton chaleureux et des mouvements corporels naturels renforgaient la sincérité, tandis qu’une posture rigide,
une élocution monotone et un discours préparé a I’avance donnaient une impression d’artificialité. L’humour
et le partage de la vie personnelle étaient considérés comme susceptibles de renforcer la sincérité, mais
uniquement lorsqu’ils étaient percus comme spontanés et adaptés au contexte. Un humour excessivement mis
en scéne ou des contenus personnels répétitifs étaient souvent interprétés comme manipulateurs et peu sincéres.

Les résultats mettent en évidence un lien étroit entre la sincérité percue et la confiance politique. Les
participants rapportaient que les responsables politiques per¢us comme sincéres €taient considérés comme plus
crédibles et plus dignes de confiance, ce qui augmentait la réceptivité a la persuasion. Dans certains cas, les
perceptions de sincérité se traduisaient également par une volonté accrue de soutenir les responsables
politiques, de partager des contenus ou de s’engager politiquement, ce qui suggere que la sincérité constitue
une composante indirecte, mais influente, de la participation politique.

Conclusion et recommandations: Cette étude conclut que la sincérité constitue un critére
d’évaluation central a travers lequel les étudiants universitaires interprétent la communication politique
numérique. La sincérité ne se réduit pas a une impression émotionnelle : elle constitue un jugement relationnel
et cognitif qui fagonne la confiance, la persuasion et I’engagement politiques. Les résultats soulignent que la
communication politique numérique doit &tre comprise a travers le contenu des messages, mais également a
travers les modalités de leur mise en scéne, de leur médiatisation et de leur perception.

L’étude contribue a la littérature de trois maniéres principales. Premiérement, elle propose une analyse
qualitative de la sincérité politique centrée sur les publics, en mettant en lumiere les perspectives des jeunes
¢lecteurs. Deuxiemement, elle montre que les perceptions de sincérité¢ dans la communication politique
numérique présentent des caractéristiques propres a chaque plateforme. Troisiemement, elle situe la sincérité
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comme un mécanisme essentiel reliant la communication politique a la confiance, a la persuasion et a la
participation.

Malgré ses contributions, 1’étude présente des limites. L’échantillon se limite a des étudiants
universitaires dans un seul contexte géographique, et le dispositif qualitatif ne permet pas de généraliser les
résultats. De futures recherches pourraient étendre ce cadre au moyen d’approches quantitatives ou mixtes,
d’études interculturelles comparatives ou de dispositifs expérimentaux examinant des caractéristiques précises
des contenus. Des recherches complémentaires pourraient également explorer les implications a long terme de
la sincérité pour la participation démocratique et la représentation politique dans les environnements
numériques. Dans 1’ensemble, 1’étude souligne qu’a une époque marquée par une médiatisation numérique
accrue, la sincérité demeure une dimension fondamentale de la communication politique, qui faconne la
maniére dont les jeunes citoyens se rapportent a la politique et aux acteurs politiques.

Mots-clés: Recherche en communication ; communication politique numérique ; sincérité percue ;
réseaux sociaux ; étudiants universitaires.
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Resumen Estructurado:

La transformacion digital ha reconfigurado profundamente los procesos de comunicacién politica,
redefiniendo la manera en que los actores politicos interactiian con la ciudadania y en que los mensajes politicos
se producen, circulan y se interpretan. Las plataformas de redes sociales se han convertido en espacios centrales
de comunicacion politica, al permitir que los politicos se comuniquen directamente con los votantes y, al mismo
tiempo, someter sus actuaciones al escrutinio publico constante. En este entorno, la comunicacién politica
trasciende la mera transmision de informacion politica e implica cada vez mas la construccion de vinculos
emocionales, confianza y sinceridad percibida. Especialmente entre los votantes jovenes, que utilizan
intensivamente los medios digitales, las percepciones de sinceridad desempefian un papel decisivo en la
evaluacion de los actores politicos y sus mensajes.

Este estudio se centra en el concepto de sinceridad politica en el ambito de la comunicacion politica
digital e investiga como las publicaciones de los politicos en las redes sociales generan percepciones de
sinceridad entre los estudiantes universitarios. Su objetivo principal es explorar como los votantes jovenes
conceptualizan la sinceridad en el contenido de los politicos en las redes sociales y como esta sinceridad
percibida influye en la confianza politica, los procesos de persuasion y las intenciones de participacion politica.
El estudio busca responder a las siguientes preguntas centrales de investigacion: ;Como definen los estudiantes
universitarios la sinceridad politica en los entornos digitales? ;Qué indicadores se perciben como sefiales de
sinceridad o de artificialidad? ;Coémo varia la sinceridad percibida entre las distintas plataformas de redes
sociales? ;Y como configura la percepcion de sinceridad la confianza politica, la persuasion y las intenciones
de participacion? Al abordar estas preguntas, el estudio pretende contribuir al creciente conjunto de
investigaciones sobre comunicacion politica digital, poniendo en primer plano las percepciones de los votantes
y los procesos de construccion de sentido.

Marco conceptual y tedrico: El concepto de sinceridad ha adquirido una importancia creciente en la
literatura sobre comunicacion politica, especialmente en los estudios que examinan la politica mediatizada, la
actuacion politica y la confianza publica. La sinceridad politica suele entenderse como la percepcion de que un
actor politico es sincero, coherente, natural y «fiel a si mismo». A partir de la teoria de la actuacion, la literatura
sobre sinceridad mediatizada y los estudios de cultura digital, la sinceridad se conceptualiza como una
percepcion socialmente construida, configurada por las précticas comunicativas, las representaciones
medidticas y las interpretaciones de las audiencias, en lugar de considerarse un rasgo personal inherente.

En la comunicacion politica digital, la sinceridad esta estrechamente vinculada con la coherencia entre
el discurso y el comportamiento, la proximidad emocional, la cotidianidad y la inmediatez. Diversos
investigadores sostienen que las plataformas de redes sociales intensifican las expectativas de sinceridad al
fomentar que los politicos adopten estilos de comunicacién mas personales, informales e interactivos. Al
mismo tiempo, los entornos digitales también aumentan el riesgo de artificialidad percibida, ya que la
comunicacion estratégica, la produccion profesionalizada de contenido y el uso excesivo de guiones pueden
debilitar la credibilidad y la confianza.

La literatura existente se ha centrado principalmente en las estrategias de los actores politicos en las
redes sociales, los tipos de contenido o los patrones de uso de las plataformas, recurriendo con frecuencia a
enfoques cuantitativos o de analisis de contenido. Sin embargo, son menos los estudios que han examinado
como los votantes, especialmente los jovenes, perciben e interpretan la sinceridad en la comunicacion politica
digital. Este estudio aborda dicha laguna mediante una perspectiva cualitativa centrada en la audiencia ¢ integra
aportaciones de la literatura sobre comunicacion politica, comunicacion interpersonal y cultura digital. De este
modo, destaca la sinceridad como un concepto analitico clave para comprender las dindmicas de la
comunicacion politica contemporanea.

Método: El estudio se diseid desde un enfoque de investigacion cualitativa, que permite explorar en
profundidad las experiencias, las percepciones y los procesos de construccion de sentido de los participantes.
Dado el caracter subjetivo y dependiente del contexto de la sinceridad, se considerdé que la investigacion
cualitativa era especialmente adecuada para captar como los votantes jovenes interpretan las actuaciones de los
politicos en las redes sociales.

Los datos se recopilaron mediante entrevistas semiestructuradas en profundidad realizadas a 20
estudiantes universitarios que cursaban sus estudios en Hatay, Tirkiye. El grupo de estudio se determind
mediante un muestreo por criterios, una de las modalidades de muestreo intencional. Los criterios de
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participacion incluian ser usuario activo de las redes sociales y seguir regularmente el contenido digital de los
politicos. Las entrevistas se centraron en las valoraciones de los participantes sobre el contenido de los politicos
en las redes sociales, sus definiciones de sinceridad, las diferencias entre plataformas (TikTok, Instagram y X),
las percepciones sobre el uso del lenguaje, el tono, el lenguaje corporal, el humor, la publicacion de aspectos
de la vida personal y la artificialidad percibida.

Todas las entrevistas se grabaron en audio con el consentimiento informado de los participantes y
posteriormente se transcribieron de manera literal. Los datos se analizaron mediante un analisis de contenido
tematico deductivo. El marco inicial de codificacion se derivo de la literatura sobre sinceridad politica y
comunicacion politica digital, mientras que el analisis permanecié abierto a los subtemas emergentes
fundamentados en los relatos de los participantes.

Resultados y discusion: Los resultados indican que los estudiantes universitarios perciben la
sinceridad politica como un constructo multidimensional configurado por el estilo comunicativo, las
caracteristicas de las plataformas y las sefiales relacionales. Los participantes definieron la sinceridad
principalmente mediante indicadores como la naturalidad, la apertura emocional y la coherencia entre lo que
los politicos dicen y como actian. Los politicos percibidos como sinceros fueron descritos como aquellos que
«se comportan tal como sony, evitan las actuaciones exageradas y se comunican de una manera que se percibe
como genuina mas que estratégica.

Las diferencias entre plataformas surgieron como un factor significativo que configura las
percepciones de sinceridad. TikTok fue percibida ampliamente como la plataforma que mas favorece la
sinceridad debido a su estructura basada en videos, informal y orientada al entretenimiento, que permite a los
politicos parecer mas accesibles y «humanosy. Instagram fue considerada una plataforma mas controlada y
centrada en la imagen, en la que la sinceridad es posible, pero estd limitada por consideraciones estéticas y
estratégicas. X (antes Twitter), por el contrario, se asoci6 principalmente con la formalidad, la seriedad politica
y la distancia, lo que dio lugar a percepciones mas débiles de sinceridad.

El uso del lenguaje, el tono y el lenguaje corporal se identificaron como determinantes cruciales de la
sinceridad, especialmente en el contenido basado en videos. Los participantes destacaron que el lenguaje
cotidiano, el tono calido y los movimientos corporales naturales reforzaban la sinceridad, mientras que una
postura rigida, una expresion monétona y un discurso guionizado generaban impresiones de artificialidad. El
humor y la publicacion de aspectos de la vida personal se consideraron potencialmente eficaces para fortalecer
la sinceridad, pero Unicamente cuando se percibian como espontaneos y adecuados al contexto. El humor
excesivamente escenificado o el contenido personal repetitivo se interpretaban a menudo como manipuladores
y poco sinceros.

Cabe destacar que los resultados muestran una fuerte relacion entre la sinceridad percibida y la
confianza politica. Los participantes sefialaron que los politicos percibidos como sinceros se consideraban mas
creibles y dignos de confianza, lo que aumentaba la receptividad a la persuasion. En algunos casos, las
percepciones de sinceridad también se tradujeron en una mayor disposicion a apoyar, compartir contenido o
participar politicamente, lo que sugiere que la sinceridad funciona como un componente indirecto, aunque
influyente, de la participacion politica.

Conclusiones y recomendaciones: Este estudio concluye que la sinceridad constituye un criterio
central de evaluacion mediante el cual los estudiantes universitarios interpretan la comunicacion politica
digital. La sinceridad no es Ginicamente una impresion emocional, sino un juicio relacional y cognitivo que
configura la confianza, la persuasion y la implicacion politica. Los resultados subrayan que la comunicacion
politica digital debe comprenderse tanto en términos del contenido de los mensajes como de la manera en que
estos se escenifican, se mediatizan y se perciben.

El estudio contribuye a la literatura de tres maneras principales. En primer lugar, ofrece un analisis
cualitativo de la sinceridad politica centrado en la audiencia y destaca las perspectivas de los votantes jovenes.
En segundo lugar, muestra el caracter especifico de las percepciones de sinceridad segtn la plataforma en la
comunicacion politica digital. En tercer lugar, sitia la sinceridad como un mecanismo clave que vincula la
comunicacion politica con la confianza, la persuasion y la participacion.
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Pese a sus aportaciones, el estudio presenta limitaciones. La muestra se limita a estudiantes
universitarios de un unico contexto geografico y el disefio cualitativo no permite generalizar los resultados.
Futuras investigaciones podrian ampliar este marco mediante enfoques cuantitativos o de métodos mixtos,
estudios comparativos interculturales o disefios experimentales que examinen caracteristicas especificas del
contenido. Asimismo, podrian explorar las implicaciones a largo plazo de la sinceridad para la participacion
democratica y la representacion politica en los entornos digitales. En conjunto, el estudio destaca que, en una
época de intensificacion de la mediacion digital, la sinceridad sigue siendo una dimension fundamental de la
comunicacion politica que configura la manera en que los ciudadanos jovenes se relacionan con la politica y
con los actores politicos.

Palabras clave: Investigacion en comunicacion; comunicacion politica digital; sinceridad percibida;
redes sociales; estudiantes universitarios.
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CTpyKTYpHPOBAaHHAsI AHHOTALUS:

ITudposas TpaHcopmanus CyImIECTBEHHO HW3MEHMIA IPOLECCHl MOJIUTHYECKOH KOMMYHUKAIIHH,
MIEPEOTIPEICNTUB CIIOCOOBI B3aMMOAEHCTBHUS MOJUTHUECKUX aKTOPOB C TPAXKIAaHAMH, a TaKKe NMPOM3BOACTBA,
pacmpocTpaHEHUsI W MHTEPNPETalud HMOJIUTHIECKUX cooOmeHni. I1naTdopmel cOIManbHBIX CETeH cTan
LEHTPaJbHBIMU MPOCTPAHCTBAMH NOJIUTHYECKON KOMMYHHKALIUH, TI03BOJISIS ITOJIMTUKAM HaMpsAMYIO 00ImaThes
¢ u30MparessiMM M OJHOBPEMEHHO IIO/BEpras HMX CaMOIPE3EHTAIMI0 IIOCTOSHHOMY OOILIECTBEHHOMY
KOHTpoII0. B 310l cpene momuTuyeckass KOMMYHHUKAIMs BBIXOOUT 3a MpeAensl MPocToil mepemauun
nonuTHYecKoi MHQopManuu M Bo BcE€ OoiblIeH cTermeHH npennosaraeT (GOpMHUPOBAHHE SMOIMOHAIBHBIX
CBsI3ei, 10BEpHsI M BOCIIPUHUMAEMOH UCKpeHHOCTH. OCOOCHHO Cpely MOJIOABIX M30upaTesell, ”HTEHCUBHO
UCTIONB3YIOIINX NU(POBBIE MEOWa, BOCHPUATHE HCKPEHHOCTH WIPAET pPEIIAIONIyl0 pOJb B OLEHKE
MOJUTHYECKUX aKTOPOB U HX COOOIICHHH.

Hacrosmee mccnenoBanne cOCpeIOTOUCHO HA IMOHATHU MOJUTUYECKON MCKPEHHOCTH B HMU(PPOBOH
MOJIMTHYECKON KOMMYHHKAIIUMU M M3Y9aeT, KaK MyOIIMKAIIUH TIOJINTHKOB B COIMAIBHBIX CETIX (OPMHUPYIOT
BOCTIPHSITHE UCKPEHHOCTH y CTYACHTOB YHUBEpCUTETOB. OCHOBHAS IIEJIh UCCIICIOBAHUS COCTOUT B TOM, YTOOBI
BBISICHUTD, KaK MOJIOJIbIC N30MPATEIN OCMBICIISIOT HCKPEHHOCTD B KOHTEHTE MOJUTHKOB B COITUANTBHBIX CETSIX
M KaK 3Ta BOCIPHHHMAaeMash UCKPEHHOCTh BIHUSICT HAa MOJHUTUYCCKOC TOBEPHE, MPOIECCHl YOCKICHUS U
HaMepCHI/Iﬁ y‘laCTBOBaTI) B HOJ'II/ITPI‘-IGCKOﬁ JKHNU3HU. I/ICCJ'ICZ[OBaHI/Ie HanpaBneHo Ha IIOUCK OTBCTOB Ha
CJIeIyIONINE OCHOBHBIE BOTPOCHI: KaK CTYACHThI YHUBEPCUTETOB OMPEACISIOT MOJIUTHIECKYI0 HCKPEHHOCTh B
udporoii cpeae? Kakue npu3Haku BOCIPUHUMAIOTCS KaK MMOKA3aTENId HCKPEHHOCTH MJIH HUCKYCCTBEHHOCTH?
Kak BocmpuHHMaeMash MCKPEHHOCTh pa3iuyvacTCss Ha pasHbIX Iwiatdopmax conuaibHbIX cereit? W kak
BOCIIPHUSTHE UCKPEHHOCTH (POPMHPYET IOIUTHYCCKOE TOBEpPHE, YOCKICHHE W HAMEPEHHS Y4acTBOBATH B
MONMUTHYECKON km3HU? PaccMaTpuBasi STH BONPOCHL, FHCCIEJOBaHWE CTPEMHUTCS BHECTH BKIAI B
pacImpsomuicss Kpyr padoT mo mudpoBoil MONUTHYSCKOW KOMMYHHUKAIIMH, BBIABUTAs Ha IEPBBIH IUIAH
BOCTIPHSITHE M30UpaTeNel i MPOoIecChl CMBICI000pa30BaHMUS.

KonuenrtyajabHble H TeopeTHYecKHe OCHOBBI: [I0HATHE HCKPEHHOCTH NpHOOpeTaeT Bcé Oobliee
3HAYEHHE B JINTEPATYPE IO MOTUTHIECKOH KOMMYHHKAIIUH, OCOOEHHO B HCCIICIOBAHUSIX MEIUATU3UPOBAHHOM
MOJIMTHKH, TOIUTHYECKOTo nepdopmanca u 00mecTBeHHOTo foBepHs. IlonmnTrdaeckas HCKPEHHOCTh OOBIYHO
MOHUMAETCS KaK BOCIPUATHE NOJIUTHUYECKOTO aKTOpa KaK HCKPEHHET0, OCIEe0BaTeIbHOI0, €CTECTBEHHOTO U
«sepHoro cebe». Ha ocHoBe Teopuu mnepdopmaHnca, JIUTEpPAaTypbl O MEIUATH3UPOBAHHOW MCKPEHHOCTH U
uccieoBaHui U(POBOH KyJIBTYphl MCKPEHHOCTh pacCMaTpHUBAeTCsi HE KaK HEOThEMJIEMOE JINUHOCTHOE
CBOMCTBO, a KaK COIMAJbHO KOHCTPYyHpYyeMoe BoOCIpHsTHE, (hopMupylomeecss depe3 KOMMYHHKATHBHBIC
MPaKTUKN, MEUHHBIE PEIIPE3CHTAIIMN U UHTEPIPETallui ay IUTOPHH.

B LIPI(l)pOBOfI MOJIATHIECKOM KOMMYHHUKAIIUU HCKPEHHOCTb TCCHO CBA3dHA C MNPCACTABJICHUAMH O
COrJIaCOBaHHOCTH BBICKa3bIBaHUI u IIOBECICHMUA, BMOHHOHaHBHOﬁ 6J'II/ISOCTI/I, 06LI,HCHHOCTI/I u
HCTIOCPCACTBCHHOCTH. I/ICCJ'IG,I[OBEITGHI/I YTBECPIKAAOT, UYTO HJ'IaT(bOprI COLIMAIIBHBIX CeTeH YCHIINBAKOT
OXUJaHUsl HCKPCHHOCTH, r106y>1<;[a;{ IMOJIMTUKOB HCIOJL30BaTh 0oJjiee JIMYHBIC, Heq)OpMaHBHBIe u
HWHTCPAKTHUBHBIC CTUJIM KOMMYHUKAIIUHU. B T0 xe BpeMs HHq)pOBaS[ Cpcaa NOBbIIACT U PUCK BOCHpHHHMaeMOﬁ
HCKYCCTBCHHOCTH, NOCKOJIbKY CTPATCrU4CCKasi KOMMYHHKaIus, HpO(i)CCCI/IOHaHI/ISI/IPOBaHHOS IPpOU3BOACTBO
KOHTCHTA U YpC3MEPHasd CliI€HapHas 3aIaHHOCTb MOTYT ITOAPbIBATH y6e):[I/ITe.HI>HOCTI> " 1OBEpHUC.

CymiecTBytomasi JuTepaTrypa NPEUMYIIECTBEHHO COCPENOTOYEHA Ha CTPATETHSIX HONUTHYECKUX
aKTOPOB B COLMAJIbHBIX CETSAX, TUIAX KOHTEHTa WIIM MOJENISX MCIOJIb30BaHUs aT(opM; MpH 3TOM 4acTo
MPUMEHSIOTCS  KOJMYECTBEHHBIE IIOAXOMBl WM KOHTEHT-aHaiu3. OOHAaKO 3HAYUTENBHO MEHBIIE
WCCIIEIOBAaHUHN MTOCBSIIIEHO TOMY, KaK N30MpaTeH, 0COOCHHO MOJOIbIE, BOCHPUHIMAIOT U HHTEPIPETHPYIOT
HCKPEHHOCTh B HIH(POBOH MOIUTHYECKOH KOMMYyHHMKanuu. Hacrosimee wccieqoBaHHE BOCHONHSAET 3TOT
npoben MOCPEACTBOM KAadeCTBEHHOTO I0JX0Ja, OPHEHTUPOBAHHOTO HA ayAWTOpUIO, M OOBEIUHSIET
TIOJIO’KEHHUS JINTEPATYPhl MO MOJIUTHIECKOH KOMMYHHKAIIMH, MEXIMYHOCTHOH KOMMYHHMKAIIMK U 1(poBoH
KyJbType. TeM caMbIM OHO BBIAEISIET HCKPEHHOCTh KaK KIIFOUEBOE aHAIMTHUECKOE MMOHATUE ATl HOHUMAHUS
JUHAMUKU COBPEMEHHOH MOJINTHUECKOH KOMMYHHKALIUH.

Meton: VccienoBanue ObUIO CIIPOSKTHPOBAHO B paMKaX Ka4eCTBEHHOTO IMOJIX0/1a, TO3BOJISIONIECTO
TIyOOKO H3YYUTh OTNBIT, BOCHPHUATAE W TIPOIECCHl CMBICIOOOpA30BaHMs yYaCTHUKOB. YUHTHIBas
CyOBEKTHBHYIO M KOHTEKCTHO OOYCIIOBICHHYIO IPHUPOAY MCKPEHHOCTH, KaUeCTBEHHOE HMCCIIEOBaHUE OBIIO
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NPU3HAHO OCOOCHHO MOAXOISIINM [UIS BBISBICHUS TOTO, KaKk MOJIOJBIE W30MpaTeNy HHTEPIPETUPYIOT
CaMOIIPE3ECHTALNIO MTOJUTHKOB B CONMANBHBIX CETSIX.

Hanneie ObUM COOpaHBI TOCPEICTBOM IIONYCTPYKTYPHUPOBAHHBIX TIyOMHHBIX HHTEpBBIO C 20
CTyIEHTaMH YHHBEPCHUTETOB, 0OyJatomumMucs B Xarae, Typuus. ['pymma ydacTHUKOB Obliia copMHUpOBaHa C
HOMOIIBI0 KPUTEPHAIBEHOTO 0TOOPA, OJHOTO M3 METOJOB LielICHANPaBICHHON BEIOOpKH. Kputepun ydactus
BKJIIOYAJI aKTHBHOE HCIIOJIb30BAHUE COLUAIBHBIX CeTeH U PErysipHOE OTCICKUBAHHE IU(PPOBOrO KOHTCHTA
NONMUTHKOB. HTEpBBIO OBUIM COCPEIOTOYEHBI Ha OLIEHKAX YYaCTHUKAMU KOHTEHTA TIOJINTHKOB B COLIMAIBHBIX
CeTsX, UX ONpEJeNeHUsAX HCKpPEeHHOCTH, pasmmuuiax Mexny miardpopmamu (TikTok, Instagram u X),
BOCHPUSTAN HCIOJB30BaHUS SI3bIKA, TOHA, s3bIKa TeNa, IOMOpa, MyOJMKanMii O JWYHOW IKU3HU H
BOCIPUHUMAEMON UCKYCCTBEHHOCTH.

Bce nHTepBBIO OBUIM 3amucaHbl Ha ayauo ¢ MHGOPMHPOBAHHOTO COIVIACHS YYaCTHUKOB W 3aTeM
JIOCJIOBHO pacuin(poBaHbl. J[aHHbIE aHATU3UPOBAIUCH C MTOMOIIBIO IEyKTUBHOTO TEMAaTHYECKOr0 KOHTEHT-
aHanmu3a. IlepBoHauanmpHas cxemMa KOJWPOBaHMS ObUla BBIBEACHA M3 JIMTEPATYpPhl O ITOJUTHYECKOH
WCKPEHHOCTH M LU(POBOH NMOJUTHYECKOH KOMMYHHKALMH; TPH 3TOM aHAIN3 OCTaBAJCS OTKPBITBHIM JUIA
BO3HUKAIOIIUX ITOATEM, OCHOBAHHBIX Ha PaccKa3ax yJacTHHKOB.

PesyabTraThl M oOcy:xaenue: Pe3ynbTraThl IOKa3bIBalOT, YTO CTYIEHTBl YHHBEPCHTETOB
BOCTIPHHAMAIOT TOJHTHYECKYI0 HMCKPEHHOCTh KaK MHOTOMEPHBIH KOHCTPYKT, (OPMHPYIOUIMHCS II0X
BO3ACHUCTBIEM KOMMYHHKAaTHBHOTO CTHIIS, XapaKTEPUCTUK IUIaT(HOPM U MPHU3HAKOB OTHOIICHUN. YUaCTHUKH
MIPEUMYIIECTBEHHO OIPEAEIIsII UICKPEHHOCTh Uepe3 TaKhe MoKa3aTeNH, Kak €CTECTBEHHOCTh, SMOLIMOHAIbHAs
OTKPBITOCTh U COTJIACOBAHHOCTh MEXK/Y CJIOBAMH WM JIEUCTBUSAMHU MONUTHKOB. [lonutukuy, BocipuHUMaeMble
KaK UCKPEHHHE, OMHUCHIBAIIUCH KaK TE, KTO «OCTAa&TCs caMHM CO0OI», M30eracT MpeyBeIMYCHHOW HIPHI U
00II1aeTcsl TaKMM 00pa3oM, KOTOPBIH BOCIPUHHUMAETCS CKOpEe KakK MOJUIMHHBIN, YeM KaK CTPATerMYeCKH
pacCYnUTaHHBII.

Pasnmiuus Mexny miaTgopMaMu OKa3alnuch CyNIeCTBEHHBIM (aKTOPOM, (POPMHUPYIOLIUM BOCTIPHUATHE
uckpenHoctd. TikTok mmpoko BociprHUMAIICS Kak M1at¢opMa, B HANOONBIIEH CTENICHH CIIOCOOCTBYIOMIAS
MCKPEHHOCTH OJlarozapsi cBOCil BHUICOOPUCHTHPOBAHHOW, HE(QOPMANBHOH W pa3BICKaTEIbHOH CTPYKTYpe,
KOTOpAasi O3BOJIACT MOJUTUKAM Ka3aThes 00Jiee JOCTYIHBIMH M «4€JI0OBEYHBIMMY. Instagram paccmMaTpHBaics
KaK Ooyiee KOHTPOJIMpyeMas U OpHEHTUPOBaHHAs Ha o0pa3 miatdopma, rie UCKPEeHHOCTh BO3MOXKHA, HO
OTPaHUYMBACTCS JICTETHYSCKUMU U CTpaTermyeckuMu coobpakenusMd. X (panee Twitter), HanmpoTwuB,
MPEUMYIIECTBEHHO aCCOIMUPOBAIICSA ¢ (POPMATBHOCTHIO, MOJUTHIECKON CEPhE3HOCTHIO U JUCTAHIIMEH, UTO
MIPUBOIWIIO K OoJiee ci1aboMy BOCIPHUATHIO HCKPEHHOCTH.

Hcnonb3oBaHue S3bIKa, TOH U SI3bIK TeJla ObUIN OIIpe/ieIeHbl KaK BaKHEHIne (haKTOpbl HCKPEHHOCTH,
0COOCHHO B BHICOKOHTEHTE. YUYaCTHHKHM MOJUEPKUBAIIM, YTO IOBCEJHEBHAas peub, TEIIBIH TOH H
€CTECTBEHHBIE JBUKCHUS TEJIA YCUIMBAKOT UCKPEHHOCTD, TOI/1a KAK CKOBAaHHAs 11033, MOHOTOHHAS 110Ja4a U
3apaHee MPOINUCAHHAS peydb CO3JAl0T BIIeUaTJIEHHE UCKYCCTBEHHOCTH. FOMOD M Iy OIMKaIUK O TUIHOM KU3HU
paccMaTpuBallUCh KaK IOTEHIMAIBFHO 3P (EKTUBHBIE CIIOCOOB! YKpEIIeHUs] HCKPEHHOCTH, HO JIMIIb TOT/Ia,
KOTJJa OHHM BOCIIPUHUMAJIUCh KaK CIIOHTaHHBIE X YMECTHBIE B JAHHOM KOHTEKCTe. Upe3MepHO OCTaHOBOYHBII
IOMOp WM HOBTOPSIOIIMNCS JWYHBIA KOHTEHT YacTO HWHTEPIPETHPOBAINCh KaK MAaHUMYJIATUBHBIE H
HEHCKpPEHHHE.

BaxxHo oTMeTuTh, YTO pPE3yJbTaThl JAEMOHCTPUPYIOT TECHYIO CBSI3b MEXAY BOCIHPHUHUMAaeMO
WCKPEHHOCTHIO M TIOJUTHYECKUM JIOBEpPHEM. YUYACTHUKH COOOINAIH, YTO TMOJUTHKH, BOCTPUHUMAEMbIE KaK
HCKPEHHHUE, CUYMTAINCH O0Jiee yOeaUTEIbHBIMU U 3aCITyKUBAIOIIUMH JOBEPHS, YTO MOBBIIIATIO OTKPHITOCTh K
yOeXKIeHNI0. B HEKOTOPBIX CiTydasX BOCIPHUATHE UCKPEHHOCTH TaK)Ke BBIPAXKAJIOCHh B OOJBIIEH TOTOBHOCTH
MOAIEPKUBATh, JEIUTHCS KOHTEHTOM WIJIM Yy4acTBOBaTh B TOJUTHYECKOM JKU3HHU, YTO TMO3BOJSET
paccMaTpuBaTh HICKPEHHOCTh KaK KOCBEHHBIN, HO BJIMSTENIbHBIA KOMIIOHEHT MOJIUTUYECKOTO YHaCTHSI.

3akil0oueHHe W pexoMmeHaanmu: VccienoBaHuE TO3BONSAET 3aKIIOYUTh, YTO HCKPEHHOCTh
MPE/ICTABISIET COOOH IIEHTPAJIEHBIN OLIEHOYHBII KPUTEPHiA, TOCPEACTBOM KOTOPOT'O CTYAEHTHl YHUBEPCUTETOB
MHTEPIPETHPYIOT IHU(POBYIO MOIUTHYECKYI0 KOMMYHHUKalWio. VICKpEHHOCTh SBISIETCSI HE MPOCTO
SMOIMOHANBHBIM BIIEYATICHHEM, & CY)XKICHHUEM, MMEIOIUM DPESIIMOHHYI0 M KOTHHUTHUBHYIO ITIPHPOAY H
(hopMupyIOIIMM JI0BEpHE, YOSKIECHHE W TOJUTUYECKYIO0 BOBJICUEHHOCTh. Pe3ynbTaThl MOAYEPKUBAIOT, YTO
(POBYIO MOIUTHUECKYI0 KOMMYHHUKAIIMIO CIIEIyeT NMOHMMAaTh HE TOJBKO C TOYKU 3PEHUS COJeprKaHHA
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COOOIIeHNH, HO W C TOYKH 3pEHHS TOTO, KaK 3TH COOOIICHUS IPEACTABIAIOTCS, ONOCPEOYIOTCS Meaua U
BOCTIPHHAMAIOTCSL.

HccnenoBanre BHOCHUT BKJIAJ B JIMTEPATYpy IO TPEM OCHOBHBIM HalpaBJICHUAM. Bo-mepBbIX, OHO
IpeaIaraeT KadeCTBCHHBIH, OPHCHTHUPOBAHHBIM Ha ayJWUTOPHIO AaHAIN3 IOJUTHIECKOH HCKPEHHOCTH,
BBIJIBUI'as Ha TEPBBIA IUIAH B3MJBIIBI MOJIOJBIX H30Mparernedl. Bo-BTOpHIX, OHO NOKa3biBaeT creruduky
BOCHPUSATHS ICKPEHHOCTH Ha Pa3iIMYHBIX Iu1aTdopmax 1upoBoi HOINTHIECKOH KOMMYHHKAIMU. B-TpeThux,
OHO paccMaTpHBaeT UCKPEHHOCTh KaK KIF0UYeBOI MEXaHHU3M, CBA3BIBAIOIIUI MOIUTUYECKYH0 KOMMYHHUKALIUIO
C loBepueM, YOXKICHUEM U yUaCTHEM.

HecmoTps Ha cBOH BKJIaJ, MCCIICIOBaHHE UMEET OrpaHH4YeHUs. BpIOOpKa orpaHnveHa CTyAEeHTaMH
YHHUBEPCUTETOB B OJHOM reorpa)uaeckoM KOHTEKCTE, a KadeCTBEHHBIM OU3aliH HE IO3BOJAET 0000IaTh
pe3ynbTathl. JlanpHEHIINE UCCIEAOBAHNS MOTIIN OBl PACIIMPHUTH 3TY OCHOBY C MOMOIIBIO KOJMYECTBEHHBIX
WIN CMEIIAHHBIX IIOJXO/I0B, CPAaBHUTEIBHBIX MEKKYJIbTYPHBIX HCCIECIOBAaHMI JINOO SKCHEPHMEHTAIBHBIX
JM3aifHOB, U3YYaIOMINX KOHKPETHBIE XapaKTEePUCTHKH KOHTeHTa. Kpome Toro, Oyaymmune ucciaenoBaHus MOTIIN
OBl paccMOTpEeTh MJOJTOCPOYHBIC MOCIEACTBHS WCKPEHHOCTH MJIsl JAEMOKDAaTHYECKOTO ydJacTHs W
MOJMTHYECKOTO MPEACTABUTENBCTBA B IT(POBOH cpene. B nienom nccnenoBanne NogdEPKUBACT, ITO B AIIOXY
ycuieHus UU(POBOro ONOCPEAOBaHUS HCKPEHHOCTh OCTAETCS Ba)KHEWIIMM acHEeKTOM MOJIUTHYECKOM
KOMMYHHKAIIUH, OTIPEIENAIONIM XapaKTep OTHOIICHUH MOJIOJIBIX TPaKIaH C MOJUTUKON U MOJIUTHYECKUMHU
aKTOpaMH.

KaioueBble cnoBa: KoMMyHHKallMOHHBIE UCCIIEI0BaHMUS; LU(PPOBas MOJUTHUECKAsT KOMMYHHKAILIHS;
BOCIIPMHUMAEMasi HCKPEHHOCTh; COLIUAIbHBIE CETH; CTYAEHTbl YHUBEPCUTETOB.
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Yapilandirilmis Ozet:

Dijital dontisiim, siyasal iletigim siire¢lerini derinden yeniden sekillendirerek siyasal aktorlerin
vatandaglarla nasil etkilesim kurdugunu ve siyasal mesajlarin nasil iiretildigini, dolasima sokuldugunu ve
yorumlandigini yeniden tanimlamigtir. Sosyal medya platformlari, siyasal iletisimin merkezi alanlar1 haline
gelmis; siyasetgilerin - se¢gmenlerle dogrudan iletisim kurmasma olanak tanirken ayni zamanda
performanslarinin siirekli kamusal denetime agik olmasina neden olmustur. Bu ortamda siyasal iletigim,
yalnizca siyasal bilginin aktarimmin 6tesine gegmekte; duygusal baglarin, giivenin ve algilanan ictenligin
insasim da igermektedir. Ozellikle dijital medyay1 yogun bigimde kullanan geng segmenler arasinda, igtenlik
algilar siyasal aktorlerin ve mesajlarinin degerlendirilmesinde belirleyici bir rol oynamaktadir.

Bu caligma, dijital siyasal iletisim baglaminda siyasal igtenlik kavramma odaklanmakta ve
siyasetgilerin sosyal medya paylagimlarinin iiniversite 6grencileri arasinda nasil ictenlik algilar1 olugturdugunu
incelemektedir. Calismanin temel amaci, geng se¢gmenlerin siyasetcilerin sosyal medya igeriklerindeki ictenligi
nasil kavramsallastirdiklarini ve bu algilanan igtenligin siyasal giiven, ikna siiregleri ve siyasal katilim niyetleri
iizerindeki etkilerini ortaya koymaktir. Bu dogrultuda su arastirma sorularina yanit arannustir: Universite
ogrencileri dijital ortamlarda siyasal igtenligi nasil tanimlamaktadir? Hangi gostergeler igtenlik ya da yapaylik
isareti olarak algilanmaktadir? Igtenlik algis1 sosyal medya platformlarina gore nasil farklilagsmaktadir? Igtenlik
algisi siyasal giiveni, iknay1 ve katilim niyetlerini nasil sekillendirmektedir? Bu sorular araciligiyla ¢alisma,
se¢cmen algilarini ve anlamlandirma siireglerini merkeze alarak dijital siyasal iletigim literatiiriine katk1 sunmay1
amaclamaktadir.

Kavramsal ve Kuramsal Cerceve: Ictenlik kavramu, ozellikle dolayimlanmis siyaset, siyasal
performans ve kamusal giiven iizerine yapilan ¢aligmalarda siyasal iletisim literatiiriinde giderek daha fazla
onem kazanmaktadir. Siyasal igtenlik genellikle bir siyasal aktoriin samimi, tutarli, dogal ve “kendine sadik”
oldugu yoniindeki algi olarak tanimlanmaktadir. Performans kurami, dolayimlanmis ictenlik literatiirii ve
dijital kiiltiir ¢aligmalarindan hareketle, ictenlik bireyin dogustan sahip oldugu bir 6zellik olarak degil; iletisim
pratikleri, medya temsilleri ve izleyici yorumlar: tarafindan sekillenen toplumsal olarak inga edilmis bir algi
olarak ele alinmaktadir.

Dijital siyasal iletisim baglaminda ictenlik; sdylem ile davranis arasindaki tutarlilik, duygusal
yakinlik, siradanlik ve anindalik kavramlariyla yakindan iliskilidir. Arastirmacilar, sosyal medya
platformlarinin siyasetgileri daha kisisel, samimi ve etkilesimli iletisim tarzlari benimsemeye tesvik ederek
ictenlik beklentilerini artirdigini ileri siirmektedir. Bununla birlikte dijital ortamlar, stratejik iletigim,
profesyonellestirilmis igerik liretimi ve asir1 derecede kurgulanmis sdylemler nedeniyle yapaylik algisinin
olusma riskini de artirmakta; bu durum giivenilirlik ve inanci1 zayiflatabilmektedir.

Mevcut literatiir biiylik 6l¢iide siyasal aktorlerin sosyal medya stratejilerine, igerik tiirlerine veya
platform kullanim oriintiilerine odaklanmis ve ¢ogunlukla nicel ya da igerik analizi yontemlerini kullanmustir.
Buna karsin, segmenlerin —ozellikle geng se¢menlerin— dijital siyasal iletisimde i¢tenligi nasil algiladiklart
ve yorumladiklari iizerine yapilan ¢alismalar sinirlidir. Bu arastirma, nitel ve izleyici merkezli bir bakis agisi
benimseyerek ve siyasal iletisim, kigilerarasi iletisim ve dijital kiiltiir literatiirlerinden yararlanarak bu boslugu
doldurmay1 hedeflemektedir. Bdylece igtenlik, ¢agdas siyasal iletisim dinamiklerini anlamada temel bir
analitik kavram olarak ele alinmaktadir.

Yontem: Arastirma, katilimcilarin deneyimlerini, algilarimi ve anlamlandirma siireglerini
derinlemesine incelemeye olanak tanityan nitel aragtirma yaklasimi ile tasarlanmistir. Igtenligin znel ve
baglama bagli niteligi gbz oniline alindiginda, geng segmenlerin siyasetcilerin sosyal medya performanslarini
nasil yorumladiklarini anlamak i¢in nitel yontem uygun goriilmiistiir.

Veriler, Tiitkiye’nin Hatay ilinde 6grenim goren 20 iiniversite dgrencisiyle gerceklestirilen yari
yapilandirilmis derinlemesine goriismeler araciligiyla toplanmistir. Arastirmanin ¢alisma grubu, amagh
ornekleme yontemlerinden 6l¢iit 6rnekleme kullanilarak belirlenmistir. Aragtirmaya katilim igin aktif sosyal
medya kullanicisi olma ve siyasetgilerin dijital i¢eriklerini diizenli olarak takip etme dlgiitleri esas alinmustir.
Cinsiyet, akademik alan ve sinif diizeyi agisindan gesitlilik saglanmasina 6zen gosterilmistir. Gorlismelerde
katilimeilarin siyasetgilerin sosyal medya igeriklerine iligkin degerlendirmeleri, igtenlik tanimlari, platformlar
arasi farkliliklar (TikTok, Instagram ve X), dil kullanimy, iislup, beden dili, mizah, 6zel yasam paylagimlari ve
yapaylik algilar1 ele alinmistir.
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Tim gortigmeler katilimeilarin bilgilendirilmis onami alinarak ses kaydma alinmis ve kelimesi
kelimesine yaziya dokiilmiistiir. Veriler, tiimdengelimsel tematik icerik analiziyle ¢oziimlenmistir. Baslangig
kodlama cercevesi siyasal ictenlik ve dijital siyasal iletisim literatiiriinden olusturulmus; bununla birlikte
katilimci anlatilarindan ortaya c¢ikan yeni alt temalarin analize dahil edilmesine agik olunmustur.

Bulgular ve Tartisma: Bulgular, iiniversite 6grencilerinin siyasal igtenligi; iletisim tarzi, platform
ozellikleri ve iliskisel ipuglari tarafindan sekillenen ¢ok boyutlu bir yap1 olarak algiladiklarini gostermektedir.
Katilimeilar igtenligi ¢ogunlukla dogallik, samimiyet, duygusal agiklik ve siyasetgilerin soyledikleri ile
yaptiklar1 arasindaki tutarlilik gibi gostergeler iizerinden tanimlamustir. Igten siyasetgiler, “kendileri gibi
davranan”, abartili performanslardan kagman ve stratejik olmaktan ziyade igten goriilen bir iletisim tarzi
benimseyen kisiler olarak betimlenmistir.

Platformlar arasindaki farkliliklar, igtenlik algisini sekillendiren 6nemli bir unsur olarak ortaya
cikmigtir. TikTok; video temelli, samimi ve eglence odakli yapisi sayesinde siyasetgilerin daha ulasilabilir ve
“insani” gorlinmesine olanak tanidig1 icin ictenligi en fazla destekleyen platform olarak degerlendirilmistir.
Instagram daha kontrollii ve imaj odakli bir mecra olarak goriilmiig; burada i¢tenligin miimkiin oldugu ancak
estetik ve stratejik kaygilar nedeniyle sinirli kaldig ifade edilmistir. X (eski adiyla Twitter) ise daha ¢ok
resmiyet, siyasal ciddiyet ve mesafe ile iliskilendirilmis; bu nedenle igtenlik algisinin daha zayif oldugu
belirtilmistir.

Dil kullanimu, ses tonu ve beden dili 6zellikle video temelli iceriklerde ictenligin temel belirleyicileri
olarak gorilmiistiir. Katilimcilar giindelik dil kullaniminin, sicak bir iislubun ve dogal beden hareketlerinin
samimiyeti artirdigini; buna karsilik kat1 duruslarin, tekdiize konusmanin ve ezberlenmis séylemlerin yapaylik
izlenimi yarattigini vurgulamistir. Mizah ve 6zel yasam paylasimlari da igtenligi gii¢lendirebilecek unsurlar
olarak degerlendirilmis; ancak bunlarin etkili olabilmesi i¢in spontane ve baglama uygun olmasi gerektigi
belirtilmistir. Asirt kurgulanmis mizah ya da siirekli tekrarlanan kigisel igerikler ise manipiilatif ve
samimiyetsiz olarak yorumlanmuistir.

Bulgular ayrica algilanan igtenlik ile siyasal gliven arasinda giiglii bir iliski oldugunu gostermektedir.
Katilimeilar, igten olarak algiladiklari siyasetgileri daha giivenilir ve inandirici bulduklarini; bunun da iknaya
aciklig1 artirdigimi ifade etmislerdir. Bazi durumlarda igtenlik algisinin siyasetciyi destekleme, iceriklerini
paylasma veya siyasal etkinliklere katilma istegini artirdig1 goriilmiistiir. Bu sonuglar, i¢tenligin siyasal katilim
iizerinde dolayl fakat etkili bir rol oynadigini1 gostermektedir.

Sonu¢ ve Oneriler: Bu galisma, iiniversite 6grencilerinin dijital siyasal iletisimi degerlendirirken
kullandiklari temel &lgiitlerden birinin igtenlik oldugunu ortaya koymaktadir. Igtenlik yalnizca duygusal bir
izlenim degil; giiveni, iknay1 ve siyasal katilimi sekillendiren iliskisel ve biligsel bir degerlendirme siirecidir.
Bulgular, dijital siyasal iletisimin yalnizca mesaj igerikleri lizerinden degil, mesajlarin nasil sunuldugu,
aracilanarak nasil dolagima sokuldugu ve se¢menler tarafindan nasil algilandigi {izerinden de anlasilmasi
gerektigini gostermektedir.

Caligma literatiire {ic temel katk1 sunmaktadir. {1k olarak, geng segmenlerin bakis acilarini merkeze
alan nitel ve izleyici odakli bir siyasal ictenlik analizi sunmaktadir. ikinci olarak, dijital siyasal iletisimde
ictenlik algilarinin platformlara gore degisen yapisii ortaya koymaktadir. Ugiincii olarak ise igtenligi, siyasal
iletisim ile giiven, ikna ve katilim arasindaki iliskiyi aciklayan temel bir mekanizma olarak
konumlandirmaktadir.

Bununla birlikte ¢alismanin bazi simirliliklart bulunmaktadir. Orneklemin yalnizea belirli bir cografi
baglamdaki {iniversite Ogrencileriyle smirli olmast ve arastirmanin nitel tasarimi, bulgularin
genellenebilirligini kisitlamaktadir. Gelecekte yapilacak ¢alismalar, nicel veya karma yontemler, kiiltiirlerarasi
karsilastirmalar ya da belirli icerik Ozelliklerini inceleyen deneysel tasarimlar araciligiyla bu gerceveyi
genisletebilir. Ayrica i¢tenligin demokratik katilim ve siyasal temsil iizerindeki uzun vadeli etkileri de daha
ayrintili bigimde arastirilabilir. Sonug¢ olarak ¢alisma, yogun dijital aracilanmanin yasandigi giiniimiizde
ictenligin, gen¢ yurttaslarin siyaset ve siyasal aktorlerle kurduklar iliskiyi sekillendiren kritik bir siyasal
iletisim boyutu oldugunu vurgulamaktadir.

Anahtar Kelimeler: {letisim Arastirmalari, Dijital Siyasal iletisim, I¢tenlik Algisi, Sosyal Medya,
Universite Ogrencileri.
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Perceived Sincerity in Digital Political Communication: A Qualitative Analysis on University
Students

Introduction

Advances in digital technologies have elevated the nature of social life and communication
practices to a more advanced level; through the social networks they create, they have made it
possible for shared opinions to emerge and for these opinions to be disseminated rapidly and on a
large scale. Especially from the 1990s through the mid-2000s, digitalization spread across the entirety
of society’s economic, social, and cultural structures, and this process of diffusion continues today.
One of the domains affected by this transformation has been the political sphere; digitalization has
become one of the fundamental dynamics transforming political processes, actors, and forms of
communication (Ceyhan, 2019, p. 2).

Online communication, as one of the rapidly expanding and developing forms of
communication today, has also led to profound transformations in the field of political
communication. With the widespread use of the internet, the ways in which political actors, citizens,
and social structures participate in political processes have diversified, and political communication
has gained a new dimension. The increased opportunities for accessing political information, sharing
this information, and participating in online political activities have transformed political
communication into a more interactive structure. This transformation has strengthened the reciprocal
interaction between citizens and political actors, while also rendering online political communication
a distinct field of research (Merig, 2017, p. 26).

Political communication activities conducted in digital environments are today evaluated not
only in terms of the content of the message conveyed, but also in terms of how this message is
presented, the audio-visual elements that support it, and the extent to which it establishes interaction
with voters. In an image-oriented political environment carried out through mass communication,
the obligation for political actors to remain constantly visible, and the pressure to sustain popularity
not only during election periods but also through daily public opinion polls, have increasingly led to
the replacement of “natural” conversation with a staged performance of sincerity in political
communication. In this context, political communication has ceased to be merely a domain in which
rational arguments are conveyed, and has instead transformed into a stage where relationality with
the electorate and perceived sincerity are decisive. This situation demonstrates that the perception of
sincerity in contemporary political communication assumes a central role in sustaining political
existence (Liebes, 2001, pp. 509-510).
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Although there are numerous studies on the use of social media tools in the political sphere,
it is observed that the majority of these studies focus on the ways in which political actors use social
media. Many academic studies and graduate theses conducted in Tiirkiye address the use of new
media by politicians or political parties (Cetin, 2023, p. 165). On the other hand, limited attention is
given to citizens’—and especially young voters’—perceptions of sincerity regarding this content.
However, university students, as a group that uses social media intensively and frequently encounters
digital content (Ozdemir, 2019, p. 93), stand out as a sample worthy of examining the concepts and
practices of sincerity in political communication processes and mediated communication.

In addition to using social media intensively for daily communication and entertainment
purposes (ince & Kogak, 2017, p. 737), university students are also observed to use it for obtaining
and sharing information (Radmard et al., 2020, p. 184), and—albeit at a relatively lower level—as a
space for political participation (Kiigiikali, 2016, p. 542). These studies reveal that young people
experience social media as a multidimensional field of practice. However, the existing literature
largely focuses on the frequency of social media use, motivations, and levels of political
participation; the ways in which political content is received and how the meanings produced within
this content are interpreted by young voters remain relatively underexplored.

In particular, there is a notable lack of qualitative and in-depth studies examining how the
discourse of “sincerity,” which is prominent in politicians’ social media posts, is defined by young
voters, through which indicators it is evaluated, and how this perception is related to political trust
and intentions of participation. Existing research predominantly examines variables such as trust,
attitudes, and participation through quantitative measurements; however, it does not sufficiently
reveal findings directly related to the concept of sincerity. Based on this gap in the literature, the
present study aims to examine university students’ perceptions of sincerity constructed in politicians’
social media posts through a qualitative approach. By revealing through which emotional, discursive,
and contextual indicators young voters make sense of digital political communication content, the
study contributes to the literature on digital political communication at three levels: (1) discussing
the concept of political sincerity from a reception perspective, (2) relating political trust and
participation intentions to perceptual processes, and (3) presenting a qualitative, data-driven analysis
focusing on young voters’ perceptions of sincerity in the context of Tiirkiye.

Literature Review

With the acceleration of digitalization, the field of political communication has entered a
significant transformation process, particularly in the post-2020 period, both theoretically and
methodologically. With the contraction of the physical dimension of the public sphere during the
COVID-19 pandemic, a substantial increase in the use of digital media practices has been observed
(Tahiroglu & Bozkurt, 2021, p. 153); social media platforms have become an intense part of everyday
life. During this period, political communication has evolved from being merely an activity based on
information transmission into a structure centered on processes of perception, emotion, and
relationship-building. Indeed, studies conducted during the pandemic—especially those focusing on
trust in and understanding of political actors—emphasize the trust gap between governors and the
governed (Flinders, 2020, p. 4); digital politics, which points to a new understanding of politics,
encompasses both opportunities and risks for political actors (Sen & Sen, 2023, p. 490).

The post-2020 literature explains this transformation of digital political communication
through the dynamics of platformization, algorithmic visibility, and personalized content. The
algorithmic structures of social media platforms compel political actors to appear more visible, more
interactive, and more ‘“authentic”; this situation leads to the reconfiguration of political
communication strategies through emotional, everyday, and performative elements (Bucher, 2018,
pp- 1, 4, 28). In this context, political actors are no longer merely figures producing rational
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discourse; they have also become public actors who continuously interact, disclose themselves, and
perform sincerity.

Studies conducted in the post-pandemic period show that there has been a significant shift in
how young voters perceive political communication. For young users, the credibility of political
content is increasingly evaluated through perceptions of sincerity, naturalness, and authenticity.
Political actors’ use of everyday language, personal posts, and openness to interaction play a central
role in processes of political trust and persuasion (Stahl & Hu, 2025, p. 10). This indicates that, in
digital political communication, an understanding of communication based on emotional connection
and relationality is becoming more prominent, rather than one grounded in rational debate.

Moreover, in the post-2020 period, the emergence of Al-supported content production,
algorithmic curation, and new digital environments such as the metaverse has led political
communication to take on a more experiential and performative structure. These developments
redefine political representation not only as a discursive process but also as an emotional, visual, and
interactive one. Today, political communication is expressed as a field that prioritizes relationships
over content, forms of representation over messages, and emotional and symbolic frameworks over
rational persuasion (Ozdemir, 2025, p. 124). In this context, it has become necessary for concepts
such as sincerity, trust, and perception management in digital political communication to be
examined through academic studies.

This transformation process has been addressed in the literature through various samples,
methods, and theoretical approaches. Studies conducted in the field of digital political
communication examine the ways political actors use social media, platform-specific communication
strategies, discursive and visual practices, and the effects of such content on voters from multiple
dimensions. However, a significant portion of these studies focuses on actor- and content-centered
analyses; concepts such as sincerity, authenticity, and perception are mostly addressed indirectly.

In this context, selected studies conducted in the field of digital political communication in
the post-2020 period have been summarized within a systematic framework. Research carried out
after 2020 approaches the subject through different samples, methods, and theoretical perspectives.
The studies examined predominantly focus on the levels of social media use by political actors,
platform-based communication strategies, and content production practices. Nevertheless, in a large
proportion of these studies, the concept of sincerity is not addressed directly; rather, it is discussed
indirectly through concepts such as trust, naturalness, interaction, and persuasion. This indicates that
sincerity is often treated as an implicit variable in the digital political communication literature and
that the perceptual dimension remains only partially visible. The studies presented below are
evaluated holistically in terms of their aims, methods, and their relationship with the concept of
sincerity, thereby offering an overall assessment of trends in the literature.

In this study, perceived sincerity is used as the primary analytical concept, referring to
university students’ evaluations of whether politicians’ digital communication appears genuine,
natural, consistent, and trustworthy. Although authenticity is closely related to sincerity and is used
in the relevant literature, the two terms are not treated as interchangeable; rather, authenticity is
considered one of the conceptual dimensions informing perceived sincerity.

Sabuncuoglu Inang et al. (2020, pp. 157-159) examine the visibility of local political actors
on digital platforms and reveal the extent to which neighbourhood head (muhtar) candidates use
Instagram as a tool of political marketing. Conducted in the context of local elections, the study
demonstrates that Instagram use has generally become widespread; however, levels of use vary
according to demographic characteristics. The study shows that digital representations provide
important insights into the nature of the relationship local actors establish with voters, making visible
the role of visibility, accessibility, and representational practices in political communication. In this
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respect, the study offers an important contribution by demonstrating that digital political
communication produces distinct dynamics not only at the national level but also at the local scale.

Sen and Yenigilin Altin (2020, pp. 303-305), in their study aiming to show how populist
discourses are used as a form of political communication, find that such discourses can be employed
in accordance with public expectations or the profile of the target audience. They emphasize that
populist discourse is based on a language that appeals to emotions, is loaded with abstract concepts
and values, and often does not transform living conditions, rather than presenting a concrete public
service vision to society. Celik (2020, p. 123), in a study evaluating the use of Twitter (X) in terms
of political communication, finds that politicians mostly use Twitter for location and activity updates,
election campaign communication, personal messages, and information sharing; additionally, the
study reveals that candidates do not sufficiently engage with the interactive feature of social media,
which is one of its most important affordances.

Sezgin and Simsek (2021, p. 521), who address the emotional and cognitive dimensions of
digital political communication, focus on the relationship between voters’ levels of empathy and their
political participation behaviors on social media. The study demonstrates that political participation
is shaped not only by rational choices but also by emotional and perceptual processes. The
relationships between empathy level, online interaction, and the production of political discourse
indicate that digital political communication should be evaluated together with individuals’
psychosocial characteristics. This approach offers a holistic perspective that emphasizes the
importance of perceptual dimensions in political communication research.

Gokalp (2021, p. 329), in a review article examining the strong impact of social media on
participation in governance processes, emphasizes that politicians, bureaucrats, and artists can
instantly reach their target audiences, and that—especially in the process of determining policies to
be implemented in the public and private sectors—feedback obtained via social media enables a more
participatory form of governance. Dogmus (2022, pp. 115-116), who addresses the relationship
between digital public relations and political communication on a theoretical level, rethinks
Aristotle’s rhetorical approach in the context of digital political communication and analyzes how
political actors construct persuasive discourse on digital platforms. The study demonstrates that the
elements of ethos, pathos, and logos are effectively utilized in digital communication practices. In
this respect, the study makes the rhetorical foundations of political communication in digital
environments visible and opens up the relationship between perception and trust for theoretical
discussion.

Oztay (2022, p. 125), in a study conducted on the March 31, 2019 Turkish Local Elections,
finds that the relatively balanced use of traditional and digital communication channels plays a key
role in politicians’ efforts to reach multiple target audiences. Cetin (2023, p. 170), by analyzing
graduate theses in the field of political communication and new media, reveals the diversity of topics
and methods in this area. Demirhan (2023, p. 181), examining the phenomenon of political
participation in the context of interaction, highlights the importance of citizens’ social media posts
beyond those of institutions and administrators. Giileg Solak and Aydin (2024, p. 975), by
investigating the level of social media use among members of parliament, demonstrate that political
actors use digital media actively and strategically. Both studies are significant in showing that the
literature on digital political communication is increasingly expanding and deepening. These works
indicate that the digitalization of political communication has found a strong response in the
academic field.
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Sadakaoglu (2024, p. 700), by examining political communication practices on Instagram
from the perspective of digital rhetoric, reveals the role of visual narration, language use, and level
of interaction in the production of perception. These studies make visible the formal and aesthetic
dimensions of digital political communication and demonstrate that political messages are evaluated
not only through their content but also through their modes of presentation and narrative language.
Ulusal and Ozdemir (2024, p. 35), in their study addressing social media as a tool of political
communication, conduct a semiotic analysis of election videos circulated on YouTube. Vona Kurt et
al. (2024, p. 159), on the other hand, analyze political parties’ use of social media through measurable
indicators, revealing how digital strategies are structured at the institutional level.

Oztay and Yurdakul (2025, p. 936), in their quantitative study, focus on the role of new media
platforms in political participation and the democratization process, examining the relationship
between young people’s political participation and their social media usage practices alongside
demographic variables. According to the findings, the platforms preferred by participants, their usage
patterns, and the types of content they engage with are particularly influential in the process of
political participation. One of the most significant findings of the study is that although new media
platforms increase access to political information, they have a limited effect in encouraging active
political participation.

When evaluated within this holistic framework, the post-2020 literature provides a rich body
of knowledge regarding the tools, platforms, strategies, and discursive structures of digital political
communication. This accumulation offers a strong foundation for understanding how political
communication is produced and structured in digital environments. Building on the theoretical and
empirical framework presented by this literature, the present study aims to examine university
students’ perceptions of politicians’ social media posts from a qualitative perspective and to
contribute to perception-based discussions in the field of digital political communication.

The studies discussed within this framework demonstrate that digital political
communication today is no longer limited to the production and dissemination of messages, but has
become a field grounded in the construction of perception, emotion, and relationships. The
interactive opportunities offered by social media platforms enable a more direct, personalized, and
continuous form of communication between political actors and voters. This situation brings to the
forefront not only the question of “what is said,” but also “how it is said” and “within what kind of
relational context it is communicated.”

Political communication activities conducted in digital environments enable voters to
evaluate political actors not only through political promises or ideological discourse, but also through
everyday language use, modes of interaction, visual narration, and personal presentations. This
evaluative process renders the concept of sincerity an important analytical category in political
communication. In the context of digital political communication, sincerity emerges as a
multidimensional concept referring to perceptions of whether political actors establish
communication that is genuine, trustworthy, and authentic.

In the literature, approaches such as digital rhetoric, entertaining politics, digital public
relations, and platform-based political communication demonstrate that elements such as trust,
naturalness, interaction, and accessibility are decisive in political communication. These elements
shape the relationship voters establish with political actors not only on a cognitive level but also on
emotional and perceptual levels. In this respect, sincerity can be considered a concept positioned at
the intersection of discourse, representation, and interaction practices in digital political
communication.
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Therefore, the platform-based structure of digital political communication, its rhetorical
strategies, and its interaction dynamics inevitably raise the question of how voters perceive political
actors. Especially for groups such as university students, who use digital media intensively, the
language, narratives, and relational styles exhibited by political actors in their social media posts play
a significant role in the formation of sincerity perceptions. In this sense, sincerity provides a
fundamental analytical framework for understanding voter perceptions in the context of digital
political communication.

Drawing on this body of literature, the present study aims to examine how sincerity is
constructed in digital political communication and through which indicators university students
interpret sincerity in politicians’ social media posts. Accordingly, the study seeks to deepen
perception- and reception-oriented discussions in the digital political communication literature
around the concept of sincerity. Within the scope of the literature review, studies in the field of digital
political communication are addressed under the following headings: (1) the concept of sincerity in
digital political communication, (2) platform-based political communication and the differentiation
of sincerity perception, (3) sincerity in the context of political discourse, language use, and bodily
cues, (4) entertaining politics, personal sharing, and perceptions of artificiality, and (5) sincerity
perception, persuasion processes, and intentions of political participation. Thus, the theoretical and
empirical dimensions of sincerity in digital political communication are evaluated within a holistic
framework.

Sincerity and Meaning-Making in Digital Political Communication

In the literature on digital political communication, sincerity refers to an evaluative process
concerning whether political actors’ communication with voters is perceived as genuine, authentic,
and trustworthy. Rather than being a singular, explicitly defined phenomenon, sincerity is considered
a multidimensional perceptual field addressed alongside concepts such as trust, naturalness,
consistency, and transparency. In social media environments, the language political actors use, their
modes of self-presentation, and the ways they interact with voters play a decisive role in the
formation of sincerity perceptions. In this context, sincerity stands out as a concept that enables voters
to evaluate political actors not only through their political discourse but also through their personal
and everyday representations.

Within political communication, sincerity refers to the extent to which politicians’ messages
align with their authentic selves and how this consistency is perceived by audiences; in this regard,
it is often described through the notion of being “true to oneself” (Luebke & Engelmann, 2023, p.
2). In the age of social media, political actors’ presentation of “reality” has become more
performative and multidimensional compared to traditional media environments, allowing voters to
continuously monitor, compare, and interpret politicians’ behaviors. Grow and Ward (2013) examine
how the phenomenon of sincerity—emerging particularly through social media use in election
campaigns—is perceived by voters, showing that politicians’ efforts to display their everyday and
“human” sides are central to these perceptions; thus, sincerity is understood not only through personal
posts but also as a holistic performance of political discourse.

These perceptual processes are closely related to voter behavior and trust relationships. A
study by Enli and Rosenberg (2018) demonstrates that when populist politicians are perceived as
authentic on social media platforms, this perception increases trust among voters, which in turn
positively affects political participation and intentions to share messages. This perspective suggests
that social media redefines voter—actor interactions not only in terms of information transmission but
also in terms of trust and relationship-building. In addition, recent research indicates that young
voters critically evaluate perceptions of sincerity and authenticity in digital communication. A study
on youth activism by Stahl and Hu (2025, p. 1) reveals that young people assess political content on
social media not only in terms of content but also in terms of sincerity or insincerity, and that this
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perception influences their processes of political awareness and participation. Thus, the search for
“authenticity” in digital political communication emerges not merely as an emotional preference, but
as an important component of democratic participation.

Platform-Based Political Communication and Sincerity Perception

The technical infrastructures and cultural codes of social media platforms lead political
communication practices to take shape in platform-specific ways. Platforms such as TikTok,
Instagram, and X (Twitter) offer distinct communication environments in terms of content duration,
visuality, levels of interaction, and narrative forms. These differences also influence how political
actors are perceived on these platforms and how sincerity is evaluated. Platform-based analyses in
the literature show that sincerity perception is not a fixed attribute; rather, it varies depending on the
medium used, the type of content, and the cultural expectations of the platform. In this context,
sincerity is understood as a perception that is continuously (re)produced through the communicative
affordances of each platform.

In the literature on digital political communication, it is widely acknowledged that the
technical and cultural features of platforms directly shape how political messages are perceived.
Social media platforms are not neutral spaces through which messages are simply transmitted; rather,
they are socio-technical environments that produce specific communication norms through their
algorithmic structures, audio-visual formats, and interaction mechanisms. Bucher (2018) emphasizes
that the algorithmic architecture of platforms shapes user experience and the interpretation of content,
demonstrating that platforms cannot be considered independent of ideology. Through processes such
as data processing, classification, ranking, and evaluation, algorithms make certain aspects of the
world visible while pushing others into the background, thereby carrying an inherently ideological
character.

Platforms such as TikTok, which are based on short-form video and entertainment,
foreground more everyday, humorous, and performative dimensions of sincerity. Lee and Abidin
(2023) argue that TikTok is a space where performative sincerity is produced, noting that sincerity
on this platform is perceived less through professionalism and more through naturalness,
ordinariness, and spontaneous performances. The presence of political actors on TikTok allows for
a more horizontal and intimate relationship with voters compared to traditional forms of political
communication. This indicates that sincerity is redefined in line with the cultural expectations of the
platform.

Luebke (2021, p. 1) conceptualizes political authenticity as an emerging and increasingly
theorized field of study and explains it through four main dimensions: consistency, intimacy,
immediacy, and ordinariness. Furthermore, Luebke (2021, p. 13) expands this four-dimensional
framework by reinterpreting the model of political authenticity developed by Norris (2015) within
the context of digital political communication, thereby situating it within a more comprehensive
analytical framework.
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Figure 1: Model of the Public Construction of Political Authenticity, adapted by Luebke (2021, p.
13) from Norris (2015)

The model suggests that political authenticity does not stem solely from the individual
characteristics of political actors; rather, it is a multilayered phenomenon constructed through the
interaction of performance, mediation, and perception processes. Within this framework, political
authenticity is shaped by the dynamic relationship between how politicians present themselves,
through which communication channels these presentations circulate, and how they are interpreted
by voters.

The first dimension of the model is “performed political authenticity.” At this stage, political
actors engage in communicative performances—such as the use of everyday language, personal
sharing, direct address, and spontaneous interaction—in order to present themselves as genuine and
close to the public. However, this performance alone is not sufficient for the formation of authenticity
perceptions. The second dimension, “mediated political authenticity,” refers to how these
performances are transmitted and framed through media and digital platforms. Traditional media and
social media platforms act as intermediary agents that reproduce authenticity performances and
circulate them within particular narratives. The third dimension, “perceived political authenticity,”
encompasses how voters evaluate these performances in line with their own values and expectations.
In this sense, authenticity is not an objective attribute but a subjective and contextual evaluative
process; elements such as consistency, intimacy, immediacy, and ordinariness play a decisive role in
shaping this perception.

In conclusion, the model developed by Luebke (2021, p. 12) conceptualizes political
authenticity not as a linear attribute, but as a dynamic phenomenon constructed at the intersection of
performance, media mediation, and perception processes. This approach highlights that, in digital
political communication, the perception of sincerity depends not only on what political actors say,
but also on how these messages are presented and how they are interpreted by voters. Thus, the model
provides an analytical framework that encompasses both the production and reception processes of
authenticity.
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Sincerity in Political Discourse, Language Use, and Nonverbal Cues

In the literature on digital political communication, it is widely accepted that the language,
tone, and nonverbal cues used by political actors play a decisive role in shaping voter perceptions.
In digital environments, political messages are produced and received not only through verbal
content but also through multiple systems of signs, including visual composition, body language,
facial expressions, gestures, and tone of voice (Dogan, 2020, p. 219). In this context, political
communication gains meaning not only from what is said, but also from how it is said and through
which embodied performances it is delivered. The digital rhetoric approach treats political actors’
social media posts as discursive performances, emphasizing that perceptions of sincerity are
constructed through the coherence of these performances.

Language use stands out as one of the primary determinants of perceived political sincerity.
Research shows that discourse resembling everyday language—simple, direct, and conversational—
is perceived by voters as more sincere and authentic. In contrast, the use of technical, bureaucratic,
or overly formal language can create distance between political actors and voters, thereby weakening
perceptions of sincerity. Bull and Fetzer (2010, p. 23), in their study focusing on the pragmatic
dimension of political discourse, demonstrate that linguistic choices not only convey meaning but
also signal the speaker’s intentions, attitudes, and relational stance. In this sense, language functions
as a carrier of both the cognitive and emotional dimensions of sincerity.

In digital political communication, body language and visual performance have become
increasingly central, particularly with the rise of video-based platforms. Nonverbal cues such as
facial expressions, gestures, posture, and eye contact enable audiences to assess whether there is
consistency between what political actors say and how they present themselves physically. Ekman
(1992, p. 33) highlights that body language and facial expressions provide strong indicators of
individuals’ emotional states and intentions, playing a critical role in detecting deception.
Accordingly, in digital environments, these embodied signals make the performative dimension of
sincerity visible.

Entertaining Politics, Personal Content, and Perceived Artificiality

In recent years, the rise of “entertaining politics” in digital political communication, along
with the increasing visibility of politicians’ personal life content, has introduced new dimensions to
the perception of sincerity. Political content blended with humor, entertainment, and everyday life
practices can contribute to politicians being perceived as more accessible and “human.” However,
the literature shows that such content is not always evaluated positively; overly staged, strategic, or
insincere posts may generate a sense of artificiality. In this respect, perceptions of sincerity are
shaped through the balance between entertainment, personal expression, and strategic
communication.

The concept of politainment, developed by Andreas Dorner (2001), refers to the combination
of politics and entertainment. It is addressed in two main forms: first, “entertaining politics,” where
politicians strategically incorporate entertainment elements into their communication with voters;
and second, “political entertainment,” where the entertainment industry transforms political actors
and events into popular content (as cited in Algiil, 2004, p. 70). Although the relationship between
politics and entertainment has become more visible with the expansion of mass media, it is not
historically new. Cultural forms such as poetry, caricature, and theater have long served as tools of
political critique, and with the development of television, satirical programs have carried this
relationship to wider audiences (Ugak, 2022, p. 213).
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The level of construction in digitally produced political content also emerges as a key factor
shaping sincerity perceptions. Highly professional, high-production, and carefully planned content
may, in some cases, evoke a sense of artificiality; in contrast, more spontaneous, imperfect, and
everyday-looking content is often perceived as more authentic. Tolson (2010, p. 278) highlights the
performative nature of mediated talk, arguing that the feeling of naturalness is often produced within
controlled constructions. This suggests that sincerity in digital political communication is not an
entirely natural attribute but rather a perception constructed through discourse and embodied
performance.

The politainment literature indicates that political actors use humor and everyday life
elements to establish closer relationships with voters. Enli (2015, p. 21) argues that populist and
entertainment-based political communication practices contribute to politicians being perceived as
“ordinary” and relatable. Such content can soften authoritative and distant images, enabling
emotional connections with voters. However, according to Enli, this sense of closeness is context-
dependent; when entertainment elements are overused, they may weaken perceptions of the
seriousness of political messages. In this regard, Enli (2015, p. 136) defines mediated authenticity as
a “paradoxical phenomenon” and identifies seven characteristics: predictability, spontaneity,
immediacy, confessions, ordinariness, ambivalence, and imperfection (as cited in Hellwig, 2017, p.
84). This demonstrates that entertaining politics does not automatically enhance perceptions of
sincerity, but rather functions as a context-dependent communication strategy.

Studies examining the relationship between personal content and perceptions of authenticity
emphasize that what appears “personal” in digital environments is often structured within a strategic
narrative. Marwick and Boyd (2011, pp. 139-140) argue that personal content on social media
operates less as spontaneous self-presentation and more as a form of managed intimacy (a
performative practice). While politicians’ posts about family, everyday life, or private moments may
evoke a sense of sincerity among voters, overly curated, repetitive, or campaign-driven presentations
of such content may also produce perceptions of artificiality. In this sense, perceived artificiality is
shaped not by the presence of personal content itself, but by the extent to which it is presented in a
natural, contextual, and consistent manner. Therefore, in digital political communication, sincerity
depends not on the visibility of the personal per se, but on how this visibility is constructed.

Sincerity Perception, Persuasion, and Political Participation Intent

In the political communication literature, the process of persuasion is understood not only in
terms of message content but also in relation to the credibility of the source and the perceived
sincerity of the communicator. Classical persuasion theories identify source credibility and
trustworthiness as key components of persuasion (Hovland, Janis & Kelley, 1953, pp. 12, 47). In the
context of digital political communication, this credibility is largely shaped by whether political
actors are perceived as sincere and authentic. Perceptions of sincerity can reduce voters’ resistance
to political messages and increase the likelihood of message acceptance.

The assumption that candidate schemas or cognitive structures are closely related to how
voters evaluate political messages has been widely examined in the literature (Funk, 1999, p. 700;
Jacobs & Shapiro, 1994, p. 527; Kaid, 2004, p. 169). These studies demonstrate that voters rely not
only on current messages but also on pre-existing mental schemas when evaluating political actors.
In this context, Miller, Wattenberg, and Malanchuk (1986, p. 521) explore whether individuals
possess a pre-existing schema of the presidency—a “presidential prototype.” Their findings show
that voters indeed rely on such schemas, which are largely shaped around competence. Factors such
as political experience, capability, leadership capacity, the ability to understand political issues, and
intelligence emerge as key criteria in evaluating presidential performance.
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However, dimensions such as integrity—encompassing trustworthiness, honesty, sincerity,
and the perception of not being a “typical politician”—as well as reliability (e.g., resilience,
determination, diligence, and strength), became more prominent after 1960s. Miller et al. (1986, pp.
525, 535) argue that expectations regarding presidential performance are shaped both by the actions
of previous presidents and by media agendas and the discursive presentations of current candidates.
This suggests that evaluations of political actors are based not only on rational competence criteria
but also on relational dimensions such as perceived sincerity and moral integrity (Cottam et al., 2004,
p. 135).

The source credibility literature further highlights the relationship between sincerity and
persuasion. McCroskey and Teven (1999, p. 93) argue that perceived credibility derives not only
from expertise and competence but also from perceptions of honesty and goodwill. In digital political
communication, this sense of goodwill is closely tied to the impression that political actors establish
sincere and reciprocal relationships with voters. The use of everyday language, openness to
interaction, and personal content on social media can strengthen this perception and enhance
persuasive capacity.

Perceived sincerity is also directly linked to political participation intentions. Studies on
social media and political participation show that voters are more likely to engage with, share, and
discuss content from political actors they perceive as sincere and trustworthy. Gil de Zuiiga, Jung,
and Valenzuela (2012, p. 319) demonstrate that such interactions on social media can increase
political participation both online and offline. In this sense, sincerity can be understood as an indirect
motivational factor that stimulates participation.

Finally, the impact of perceived sincerity on persuasion and participation also shapes broader
attitudes toward political processes. Metzger and Flanagin (2013, p. 218) emphasize that perceived
trust in online environments increases individuals’ openness to political information and their
willingness to engage in political processes. Within this framework, sincerity should be seen not only
as a factor enhancing the effectiveness of individual political messages but also as a relational
dynamic that fosters a culture of political participation over time. Thus, the multifaceted relationship
between sincerity, persuasion, and participation positions sincerity as a core component of the
political influence process in digital political communication.

Method, Sample, and Data Collection Tools of the Study

This study aims to understand the effects of perceived sincerity constructed in politicians’
social media posts on university students’ political trust, persuasion processes, and intentions of
political participation. In line with this aim, the research is designed within a qualitative research
framework. Qualitative research offers an approach that seeks to examine individuals’ perceptions,
experiences, and meaning-making processes within their natural context (Yildinm & Simsek, 2018).
Particularly in the analysis of subjective processes such as perception, attitudes, and meaning
production, the depth provided by qualitative methods constitutes an appropriate methodological
foundation for this study (Creswell, 2013).

In the context of digital political communication, perceived sincerity is not considered a
directly measurable quantitative variable; rather, it is a contextual phenomenon shaped through
participants’ experiences and interpretations. Therefore, in-depth interviews were preferred as the
data collection method, allowing participants to generate data based on their own narratives. In-depth
interviews enable participants to express their thoughts, emotions, and perceptions in detail,
facilitating a multidimensional understanding of social phenomena (Patton, 2015).
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The population of the study consists of university students studying in Hatay. The sample
includes 20 undergraduate students aged 18 and above from different faculties. Purposeful sampling
methods, commonly used in qualitative research, provide flexibility and enable access to
information-rich cases (Yildirim & Simsek, 2018). Within this framework, students who volunteered
to participate and met the predetermined inclusion criteria were included in the study group. Care
was taken to ensure that the sample was not limited to a specific faculty, department, or class level;
thus, participants were selected from faculties such as Communication and Engineering, ensuring
diversity in terms of department, class level, and gender. Being an active social media user and
regularly following politicians’ digital content were determined as key inclusion criteria. The data
collection process was conducted with consideration of data saturation, a fundamental principle in
qualitative research; the process was concluded with 20 participants once recurring themes related to
perceptions of political sincerity were observed and additional data was deemed unlikely to provide
further analytical contribution.

Number of Participants

2
0
18 19 20 21 22 23 24

Age

H Male ®Female

Figure 2: Sampling Information

A semi-structured in-depth interview form was used as the data collection tool in this study.
Semi-structured interviews are widely preferred in qualitative research as they proceed through pre-
determined questions while allowing flexibility based on participants’ responses (Punch, 2014). The
interview form was developed based on the literature on digital political communication,
interpersonal communication studies, and theoretical discussions on the concept of authenticity in
social psychology. The questions aimed to reveal how participants evaluate politicians’ social media
posts, which elements they perceive as indicators of sincerity, and how these perceptions relate to
trust, persuasiveness, and intentions of political participation. In addition, questions addressing
platform-based differences (TikTok, Instagram, and X), language use, body language, personal
content, and perceptions of artificiality were included. Participants were also asked to complete a
demographic information form, and informed consent was obtained prior to participation.
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The interviews were conducted with audio recordings upon participants’ explicit consent and
were subsequently transcribed. The data obtained were analyzed using deductive thematic content
analysis. Content analysis provides a systematic technique for deriving meaningful categories and
themes from textual data (Neuendorf, 2017). During the analysis process, the data were first coded,
and then similar codes were grouped to form themes and sub-themes. The coding process was guided
by key concepts in the literature, including sincerity, platform-based political communication,
discourse and body language, entertaining politics, perceived artificiality, and political participation.
This approach enabled the data to be interpreted in relation to the theoretical framework.

The wvalidity of the study was ensured by developing the interview questions based on
relevant literature, reviewing them with expert input, and testing the interview form through a pilot
application. Reliability was strengthened through inter-coder comparisons, independent auditing, and
the examination of data consistency. Additionally, continuing interviews until data saturation was
reached was considered an important criterion for enhancing reliability in qualitative research
(Lincoln & Guba, 1985).

Data Analysis Process

In this study, the qualitative data obtained were analyzed using thematic analysis in line with
the theoretical framework developed through the literature review. Thematic analysis is a qualitative
approach that enables the systematic examination of individuals’ experiences, perceptions, and
meaning-making processes around specific themes. In qualitative research, thematic analysis allows
for the interpretation of participants’ subjective experiences within a theoretical framework (Y1ildirim
& Simsek, 2018).

The analysis process was structured through a deductive approach based on the research
questions and key concepts highlighted in the literature. Deductive analysis facilitates the
examination of data in line with pre-established theoretical themes and allows findings to be
interpreted in relation to the literature (Braun & Clarke, 2006). The coding framework was developed
based on existing literature. An initial code list was created drawing on conceptual dimensions
identified in the literature on political sincerity, source credibility, digital representation, and political
participation; interview data were then manually coded within this framework. All interviews were
transcribed, texts were examined line by line, and meaning units were matched with relevant codes.

The coding process was conducted independently by two researchers (double coding); the
codes were then compared to identify points of agreement and divergence. Discrepancies in coding
were re-evaluated through discussion, and a final code list was established through consensus.
Subsequently, similar codes were grouped according to conceptual proximity to form sub-themes,
which were then organized under broader thematic categories. Throughout the process, not only the
frequency of codes but also the contextual depth and intensity of meaning were taken into account.
This double-coded, manual, and literature-driven deductive analysis process aims to enhance the
analytical consistency and reliability of the study.

This research was evaluated by the Scientific Research and Publication Ethics Committee of
Hatay Mustafa Kemal University, Faculty of Social and Human Sciences, and was approved
unanimously in the meeting dated 05.12.2025 (Decision No. 10, Meeting No. 14), confirming that
the data collection tools and procedures comply with ethical principles. All participants were
informed in detail about the purpose, scope, and use of data in the study; participation was based on
voluntary consent, and informed consent forms were obtained. The confidentiality of participants’
identities was ensured, and the collected data were used solely for scientific purposes.
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In the first stage of the analysis process, audio recordings obtained through in-depth
interviews were transcribed in detail, and the texts were read repeatedly to ensure familiarity with
the data. This stage is considered a critical step in qualitative data analysis, as it enables the researcher
to grasp the data holistically (Creswell, 2013). Meaningful expressions reflecting participants’
evaluations of the sincerity of politicians’ social media posts were identified, and initial coding was
conducted. During this preliminary coding phase, particular attention was given to concepts such as
sincerity, authenticity, trust, consistency, and artificiality (Question 1: “How do you define
sincerity?”’; Question 9: “Which elements make something seem insincere?”’; Question 11: “What
elements are perceived as sincere or artificial?”). This approach allowed the raw data to be
structured in a way that could be linked to the theoretical framework.

In the second stage, participants’ evaluations of politicians’ posts across different social
media platforms were analyzed. The analysis focused on how perceptions of sincerity vary according
to the technical infrastructures and cultural codes of social media platforms (Question 2: “How does
the perception of sincerity differ across TikTok, Instagram, and X?”; Question 10: “Does TikTok
make politicians feel ‘closer’?”’; Question 12: “Which platform suits politicians better?”). This
platform-based analysis aimed to demonstrate that sincerity in digital political communication is not
a fixed attribute but rather a perception reconstructed according to the medium. According to
Yildirim and Simsek (2018), considering context in qualitative analysis is essential for accurately
interpreting the phenomenon.

In the third stage, the effects of language, tone, and nonverbal cues used by politicians in
their posts on perceptions of sincerity were examined (Question 3: “How do university students
recognize sincerity in politicians?”; Question 4: “How do language, tone, and body language
influence sincerity? ”). Participants’ interpretations of elements such as everyday language, formal
discourse, tone of voice, facial expressions, and body language were evaluated within this theme. In
qualitative research, analyzing both linguistic and visual indicators is crucial for revealing the
multidimensional nature of communication processes (Merriam, 2009).

The fourth theme addressed entertaining politics, humor, personal life sharing, and
perceptions of artificiality (Question 5: “Does humor and entertainment affect sincerity? ”; Question
7: “Are personal life posts indicators of sincerity?”; Question 8: “How does the sense of artificiality
affect students’ perceptions?”). The analysis explored how participants interpreted politicians’
entertaining or personal content and whether such content generated perceptions of sincerity or
artificiality. This approach provides a basis for understanding how sincerity in digital political
communication is constructed at the intersection of strategic communication and everydayness.

The final theme focused on the effects of perceived sincerity on political persuasion, trust,
and intentions of political participation (Question 6: “Does frequent posting create trust and
sincerity?”’; Question 13: “How does perceived sincerity affect persuasion and political
participation? ). It examined whether participants trusted politicians they perceived as sincere more
and how such content influenced their persuasion processes and participation intentions. In this
regard, sincerity was treated not only as a perceptual evaluation but also as a key component of the
political influence process (Patton, 2015).

Although a deductive approach was adopted throughout the analysis, care was taken to
preserve the originality of participants’ expressions. Predefined themes were used not as rigid
categories restricting the data but as analytical frameworks facilitating interpretation. Emerging
emphases and patterns in participants’ narratives were incorporated as sub-codes under relevant
themes, thereby deepening the analysis. This approach allows for a dynamic relationship between
the theoretical framework and empirical data (Yildinnm & Simgek, 2018). In the final stage, each
theme was supported with direct quotations from participants, and the findings were related to
theoretical discussions in the literature on digital political communication. Thus, the thematic
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analysis process provides a holistic analytical framework aimed at producing systematic, transparent,
and theoretically grounded answers to the research questions.

Findings

In this section, the findings obtained from in-depth interviews conducted with university
students are analyzed through thematic analysis in line with the theoretical framework developed
from the literature review. In presenting the findings, it is demonstrated how the perception of
sincerity is defined in the context of digital political communication, through which indicators it is
interpreted, and how this perception is related to political trust, persuasion, and participation
intentions. The analysis process is not limited to the mere description of participants’ statements;
rather, the findings are interpreted by relating them to theoretical discussions in the digital political
communication literature. Accordingly, the findings are structured around predefined themes, and
under each theme, university students’ patterns of perception are evaluated holistically.

The thematic structure presented in this section aims to demonstrate that the perception of
sincerity in digital political communication is not a unidimensional phenomenon, but a multilayered
perceptual field that should be addressed together with platform characteristics, discursive forms,
visual and embodied cues, and processes of political influence. In the discussion of the findings, the
codes and sub-themes derived from participants’ statements are interpreted within the context of the
contemporary dynamics of digital political communication.

Table 1: Coding Framework for the Perception of Sincerity in Digital Political Communication

Theme Sub-theme Codes Description/Indicators
Theme 1: Definitions of  Definition of Sincerity, authenticity, The politician being “true to
Sincerity in Digital Sincerity not acting, naturalness  themselves” and not perceived
Political Communication as artificial
Theme 2: Platform- TikTok Everydayness, Short videos, natural language,
Based Sincerity Perception closeness, entertaining entertainment elements
Perception narration
Instagram Image, controlled Aesthetic, planned content,
Perception sincerity, visuality moderated closeness
X (Twitter) Formality, distance, Text-based, formal and
Perception political seriousness ideological discourse
Theme 3: Discourse, Language Use Everyday  language, Difference between spoken and
Language, and simple expression, written language
Nonverbal Cues formal language
Tone Warm tone, distant Tone of voice, forms of address
tone
Body Language Facial expressions, Use of body language in video
gestures, eye contact, content
natural posture
Theme 4: Entertaining Humor and Sympathetic = humor, Whether humor is perceived as
Politics, Personalization, Entertainment forced humor natural or artificial
and Artificiality Personal Life Family, daily life, Relationship between personal
Sharing private moments content and sincerity
Perceived Overproduction, Planned, strategic, and artificial
Artificiality advertising feel, content
consultant language
Theme 5: Sincerity, Persuasion Changing opinions, Credibility of the message
Persuasion, and Political being convinced
Participation Trust Following, sharing Level of trust in the politician
Participation Voting, supporting, Political participation behaviors
Intention advocating
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The coding framework presented in Table 1 was developed to enable the systematic analysis
of the qualitative data obtained within the scope of the study. The coding process was structured
based on key concepts highlighted in the literature on digital political communication, authenticity,
political discourse, and platform-based communication approaches. Within this framework, five
main themes were identified; under each theme, the different dimensions that shape the perception
of sincerity were elaborated through sub-themes and codes.

Findings on Theme 1: Perception of Sincerity in Digital Political Communication

The findings obtained within the scope of Theme 1 indicate that university students approach
the concept of sincerity in digital political communication on two main levels. On the one hand,
participants define sincerity within a conceptual framework; on the other hand, they directly associate
this concept with trust in political actors. Accordingly, Theme 1 is addressed under two sub-themes:
“Definition of Sincerity” and “Sincerity—Trust Relationship.”

Findings on the Sub-theme: Definition of Sincerity

Within this sub-theme, participants predominantly define sincerity in terms of genuineness,
naturalness, and the open expression of emotions. Sincerity is associated with political actors
behaving “as themselves,” without acting or appearing artificial. Participant statements reveal that
sincerity is evaluated less through the content of communication and more through its mode of
presentation and the sense of naturalness it conveys.

Participant K5 defines sincerity through emotional openness, stating: K5 (Question 1): “I
think it is when a person expresses their feelings sincerely.” Similarly, K7 interprets sincerity as a
form of communication free from artificiality and emphasizes that rehearsed speech weakens
perceptions of sincerity: K7 (Question 9): “If it feels like they are not speaking from memorization,
it feels more sincere to me.” K13, on the other hand, associates sincerity with being oneself and not
performing a role: K13 (Question 1): “If I feel that they are not acting and are behaving like
themselves, I find them sincere.”

Taken together, these expressions indicate that participants tend to conceptualize sincerity as
a perceptual and intuitive quality. In this context, sincerity is linked not to pre-prepared or strategic
discourse, but to a natural and spontaneous mode of communication.

Findings on the Sub-theme: Sincerity—Trust Relationship

The second sub-theme of Theme 1 focuses on the relationship between perceptions of
sincerity and trust. Participants evaluate sincerity not only as a style of communication but also as a
determining factor in the formation of trust toward political actors. For them, perceived sincerity
directly influences the extent to which they believe in and find political messages credible.

Participant K2 clearly articulates this relationship: K2 (Question 11): “If [ feel that they are
sincere, I believe what they say more.” Similarly, K14 emphasizes that sincerity strengthens trust:
K14 (Question 11): “I trust someone more if I find them sincere.” K18 highlights the impact of
sincerity on the credibility of political discourse: K18 (Question 11): “Ifit feels sincere to me, what
they say becomes more trustworthy.”

These statements indicate that participants position sincerity as a functional element that
builds trust in digital political communication. From their perspective, sincerity emerges as a key
evaluative criterion that determines not only how political actors speak, but also how credible they
are perceived to be.
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THEME-1

= Definition of Sincerity = Sincerity-Trust Relationship

Figure 3: Findings on Theme 1

An examination of the quantitative distribution of the findings related to Theme 1 shows that
perceptions of sincerity are addressed by participants within a two-dimensional structure. The graph
presented in Figure 3 indicates that 56% of participant statements define sincerity at a conceptual
level, while 44% directly associate sincerity with trust. This distribution suggests that university
students primarily interpret sincerity in terms of “what it is,” yet this conceptual understanding is
largely complemented by its function in generating trust. In other words, for participants, sincerity is
not merely limited to qualities such as genuineness and naturalness; it is also evaluated as a functional
element that plays a central role in the formation of trust toward political actors. The graph
quantitatively supports that sincerity in digital political communication carries both perceptual and
relational dimensions.

The findings obtained within the scope of Theme 1 reveal that perceptions of sincerity among
university students are constructed within both definitional and relational frameworks. While
participants define sincerity through concepts such as genuineness, naturalness, and not acting, they
also regard sincerity as a fundamental prerequisite for the formation of political trust. In this sense,
sincerity is positioned not only as a personal attribute but also as a central element that produces trust
and credibility in digital political communication.

Findings on Theme 2: Platform-Based Sincerity Perception

The findings obtained within the scope of Theme 2 indicate that participants differentiate
their perceptions of sincerity in digital political communication according to the structural features
and communication styles of social media platforms. Participants evaluate politicians’ sincerity
based on the technical affordances, content formats, and dominant communication styles of each
platform; these evaluations vary distinctly across TikTok, Instagram, and X. Accordingly, Theme 2
is addressed under three sub-themes: TikTok, Instagram, and X.

Findings on the Sub-theme: TikTok

The findings regarding TikTok indicate that participants position this platform as a more
everyday, natural, and sincere communication space. Participants state that, due to TikTok’s short
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video format, conversational style, and informal atmosphere, politicians are able to appear more “like
themselves.” A total of eight participants evaluated TikTok as the platform where sincerity is most
strongly perceived.

K3 expresses the naturalness of communication on TikTok as follows (Question 2): “People
speak more comfortably on TikTok, so it feels more sincere.” Similarly, K18 highlights the sense of
closeness created by the platform (Question 10): “Conversations on TikTok are more natural, it feels
like they are right in front of you.”

These statements show that TikTok is perceived by participants as a medium where political
communication moves away from formal patterns and resembles everyday and face-to-face
interaction. In this respect, TikTok stands out as a platform where sincerity is more easily perceived
and where politicians can establish a closer relationship with voters.

Findings on the Sub-theme: Instagram

The findings regarding Instagram indicate that participants perceive the platform as a more
controlled, aesthetically oriented, and showcase-driven environment. Four participants stated that
they find political content on Instagram limited in terms of sincerity. Participants emphasize that the
planned, curated, and visually polished nature of content weakens the sense of genuineness.

K14 highlights the limited perception of sincerity on Instagram as follows (Question 12):
“Since everything is very planned on Instagram, it doesn’t feel sincere.” Similarly, K10 notes the
lack of naturalness in posts (Question 2): “Posts on Instagram are very organized, not natural.”
These findings suggest that Instagram is perceived by participants as a space where politicians
present themselves in a more controlled and distant manner. The platform’s aesthetic and image-
oriented structure creates a communication environment in which sincerity is experienced in a more
limited and moderated way.

Findings on the Sub-theme: X

The findings regarding X indicate that all participants (20 participants) evaluated this
platform and positioned it as an unavoidable medium of political communication, yet one of the
weakest in terms of perceived sincerity. Participants describe X as a space dominated by official
statements, political discourse, and maintained distance.

K9 expresses the formal and announcement-oriented nature of X as follows (Question 10):
“X is more like a place for official statements; there is no sincerity.” Similarly, K12 notes that the
language used on the platform weakens the sense of sincerity (Question 12): “The language on X is
very formal; I don’t feel any sincerity.” These statements suggest that although X is seen as a
necessary component of political communication, it is perceived as having limited capacity to
generate sincerity. The platform is primarily associated with information dissemination, ideological
positioning, and formal discourse, which pushes perceptions of sincerity into the background.
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THEME-2

= X = Tiktok = Instagram

Figure 4: Findings on Theme 2

Figure 4 illustrates the quantitative distribution of platform-based perceptions of sincerity.
Accordingly, 60% of participants identify X as the most frequently evaluated and dominant platform
in political communication. This indicates that, for students, X is positioned as an unavoidable and
primary medium of political communication. However, this dominance is related not to the
platform’s capacity to generate sincerity, but rather to the frequency of exposure to political content
and the tendency to follow the political agenda via X. TikTok, with 27%, emerges as the second
platform where perceptions of sincerity and closeness are relatively stronger; its short video format
and everyday communication style support a sense of authenticity. Instagram, with 13%, is perceived
as the platform where sincerity is most limited. This distribution shows that perceptions of sincerity
are shaped not only by the prevalence of platform use but also by the narrative forms and
representational practices each platform offers.

The findings within the scope of Theme 2 demonstrate that sincerity is not a fixed, platform-
independent attribute; rather, it is shaped by the technical structure, content formats, and
communication culture of each platform. The quantitative distribution shows that TikTok is
associated with sincerity and closeness by eight participants, Instagram is evaluated by four
participants as offering a more limited space for sincerity, and X is perceived by all participants as
the primary yet formal and distant platform of political communication. These findings reveal that
sincerity in digital political communication is produced within platform-specific conditions and that
each platform structures the voter—politician relationship in different ways.

Findings on Theme 3: Discourse, Language, and Nonverbal Cues

The findings within the scope of Theme 3 reveal that perceptions of sincerity in digital
political communication are shaped not only by the content of the message but also by how the
message is presented linguistically and physically. Participants consider language, tone of voice, and
body language used in politicians’ social media posts as key indicators in evaluating sincerity.
Particularly in video-based content, the visibility of these elements plays a decisive role in
strengthening or weakening perceptions of sincerity. Accordingly, Theme 3 is examined under three
sub-themes: Language Use, Tone, and Body Language.
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Findings on the Sub-theme: Language Use

The findings on language use indicate that participants regard everyday, simple, and
conversational language as a primary indicator of sincerity. In contrast, formal, slogan-like, or overly
political language is perceived as distant, artificial, and “performed.” In this respect, sincerity is
associated not with the content of the message itself, but with how it is expressed. Participants
emphasize that when politicians speak in a conversational manner and present themselves as
individuals one might encounter in everyday life, this strengthens perceptions of sincerity. K6
expresses this as follows (Question 3): “Hearing them speak in the language of the people feels more
sincere to me.” Similarly, K19 points out that formulaic expressions weaken sincerity: “If they keep
using the same set phrases, it doesn’t feel sincere—it feels memorized.”

Coding results show that evaluations related to language use were expressed by a large
proportion of participants, indicating that language is not merely a supportive but a central and
widespread determinant of sincerity perception. The findings suggest that the language used in
political communication can shift the relationship between voters and political actors from a
hierarchical and distant structure to a more egalitarian and closer one. For young voters in particular,
everyday language contributes to perceiving politicians as “accessible” and “one of us,” thereby
strengthening processes of trust and persuasion.

Findings on the Sub-theme: Tone and Voice Use

Tone and voice use emerge as another important factor influencing perceptions of sincerity.
The findings indicate that a warm, natural, and sincere tone increases positive perceptions of
politicians, whereas a cold, monotonous, or mechanical tone weakens the sense of sincerity.
Participants view tone not merely as a technical feature but as an element that enables emotional
expression. K9 states (Question 3): “Tone of voice is very important—when it’s cold, it doesn’t feel
sincere.” Similarly, K14 emphasizes: “When they speak in a normal tone, it feels more sincere; [
don’t feel like they’re talking down to me.” The quantitative distribution shows that evaluations
related to tone were also frequently mentioned by participants. This finding demonstrates that
sincerity is shaped not only by what is said, but also by how it is said.

Findings on the Sub-theme: Body Language

One of the most striking sub-themes of Theme 3 is body language. Participants evaluate
nonverbal cues—such as facial expressions, gestures, eye contact, and posture—as strong indicators
of sincerity, particularly in video-based content. A lack of consistency between discourse and body
language is perceived as a sign of insincerity. K4 expresses this as follows (Question 4): “If there
are no facial expressions, if they look stiff, it doesn’t feel sincere.” Coding results show that
evaluations related to body language were also expressed by the majority of participants. This
indicates that sincerity in digital political communication is perceived not only as a discursive
phenomenon but also as a performative one.
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THEME-3

= Language Use =Tone = Body Language

Figure 5: Findings on Theme 3

The quantified data related to Theme 3 indicate that the sub-themes of language use, tone,
and body language are widely reflected among participants. An examination of the graphs shows that
language use and body language stand out most prominently, while tone plays a complementary role
alongside these two elements in shaping perceptions of sincerity. This distribution demonstrates that
sincerity is not derived from a single factor, but rather emerges through the holistic evaluation of
discursive and nonverbal cues. Overall, the findings of Theme 3 reveal that sincerity in digital
political communication is constructed not only through what is said, but also through how the
message is conveyed in terms of language, tone, and embodied performance. Participants seek
consistency and coherence among these elements, perceiving sincerity as the outcome of politicians’
overall communication performance in digital environments.

Findings on Theme 4: Entertaining Politics, Personalization, and Perceived Artificiality

The findings within the scope of Theme 4 indicate that perceptions of sincerity in digital
political communication can be strengthened through entertainment, humor, and personal content,
while overly constructed and strategic content may weaken this perception by creating a sense of
artificiality. Participants pay particular attention to the balance between everydayness and strategic
communication when evaluating politicians’ social media posts. Accordingly, Theme 4 is examined
under three sub-themes: Entertainment/Humor, Personal Life Sharing, and Perceived Artificiality.

Findings on the Sub-theme: Entertainment and Humor

Participants state that when humor is used naturally and appropriately within context,
politicians are perceived as more likable and sincere. Humor is seen as an element that softens
political communication and reduces distance; however, forced, overly planned, or “manufactured”
humor negatively affects perceptions of sincerity. K7 expresses this as follows (Question 5):
“When jokes feel forced, they don’t come across as sincere.” This finding suggests that while
entertaining politics has the potential to enhance sincerity, this potential is realized only when it is
embedded in a natural communication performance.
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Findings on the Sub-theme: Personal Life Sharing

Personal content is considered by participants as an important indicator that enables
politicians to be perceived as “human” and “one of us.” Posts related to family, everyday life, and
private moments can increase a sense of closeness toward political actors. However, participants also
pay attention to the context and presentation of such content, and do not perceive overly planned or
strategic personal posts as sincere. K8 states (Question 7): “When they share their daily life, I feel
closer to them.” These findings indicate that personal content can strengthen perceptions of sincerity
only when it is presented in a natural and everyday narrative form.

Findings on the Sub-theme: Perceived Artificiality

One of the most prominent sub-themes in Theme 4 is perceived artificiality. Participants
consider overly constructed content, posts that resemble advertising, and communication shaped by
a “consultant language” as lacking sincerity. Such content creates the impression that politicians are
attempting to construct a strategic image rather than engage in genuine communication. K6 expresses
this as follows (Question 8): “When they speak in a consultant-like language, it feels artificial.”
Perceived artificiality is positioned by participants as the opposite of sincerity and is evaluated as a
factor that undermines trust in political communication.

THEME-4

= Humor = Perceived Artificiality =~ = Personal Life Sharing

Figure 6: Findings on Theme 4

The quantified data for Theme 4 indicate that perceived artificiality (39%) is the sub-theme
with the highest proportion. This suggests that participants focus most strongly on identifying “what
is not sincere” when evaluating digital political communication. Personal life sharing (31%) and
humor (30%) emerge with similar proportions as elements that support perceptions of sincerity. This
distribution demonstrates that sincerity is understood not only through positive indicators but also
through its opposition to artificiality. For participants, sincerity is positioned as a fragile perceptual
field that can be strengthened by entertainment and personal content, yet easily undermined by
excessive construction and strategic communication.
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Findings on Theme 5: Sincerity, Persuasion, and Political Participation

The findings within the scope of Theme 5 indicate that perceptions of sincerity are not
evaluated merely as a matter of impression or communication style in political communication;
rather, they are positioned as a key component of the political influence process. For participants,
sincerity plays a decisive role in the credibility of political messages and in their willingness to
respond to those messages. Accordingly, Theme 5 is examined under two sub-themes: Persuasion
and Participation Intention.

Findings on the Sub-theme: Persuasion

Participants’ statements show that sincerity is perceived as one of the main factors enhancing
the persuasive power of political messages. The discourse of politicians perceived as sincere is
evaluated as more realistic, trustworthy, and convincing. This finding highlights that, in political
communication, not only the content of the message but also how the source is perceived plays a
critical role in persuasion. K11 expresses this relationship as follows: K11 (Question 6): “When they
are sincere, what they say becomes more convincing.” This finding indicates that sincerity functions
as a mediating factor in the persuasion process, increasing the acceptability and impact of political
discourse.

Findings on the Sub-theme: Participation Intention

Perceived sincerity also emerges as a factor that can strengthen political participation
intentions for some participants. Participants indicate that they are more likely to support, share, and
defend politicians they perceive as sincere. Even if sincerity is not directly linked to voting behavior,
it influences their motivation to engage in political processes. K18 expresses this as follows: K18
(Question 13): “If I find them sincere, I support them and share their content.” This statement
demonstrates that sincerity functions as an indirect motivational factor that can stimulate political
participation.

THEME-5

= Persuasion = Participation Intention

Figure 7: Findings on Theme 5
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The quantified findings for Theme 5 indicate that the sub-themes of persuasion (53%) and
participation intention (47%) have very close proportions. This distribution shows that perceptions
of sincerity are primarily effective through persuasion, but that this effect largely extends to
participation intention as well. The slightly higher rate of persuasion suggests that sincerity operates
first at a cognitive and perceptual level. Participants experience sincerity initially in terms of
“believing” and “being persuaded,” and this perception, in some cases, translates into behavioral
outcomes, namely political participation. This finding indicates that sincerity in political
communication functions through a gradual, rather than linear, process of influence.

The findings of Theme 5 demonstrate that sincerity in digital political communication is not
merely a positive image element, but a functional factor associated with political trust, persuasion,
and participation intention. For participants, sincerity increases openness to political messages and
provides a basis for political engagement. In this respect, sincerity can be positioned as a key link in
the chain of influence that extends from perception to behavior in digital political communication.

Discussion

The findings of this study reveal that perceptions of sincerity in digital political
communication are not merely aesthetic or formal elements; rather, they constitute a multilayered
perceptual field directly related to persuasion, trust, and political participation processes. The fact
that university students position sincerity as a central criterion when evaluating politicians’ social
media posts indicates that, in the digital age, political communication is shaped more by perceptual
and emotional dimensions than by purely rational arguments. This finding aligns with the literature
emphasizing that political communication is determined not only by “what is said,” but also by “how
it is said” and “how it is felt.” In this context, political communication is approached less as a rational
logic and more as an aesthetic process (Corner & Pels, 2003, pp. 2, 8).

Table 2: Themes, Analytical Focus, and Theoretical Connections

Theme Key Findings Analytical Interpretation  Relevant
Theoretical
Framework
Theme 1: Definitions of  Sincerity is two-  Sincerity is positioned both Perceived Political
Sincerity in Digital dimensional: definitional as a perceptual quality and Authenticity

Political

(56%) and trust-related

as a functional element that

Communication (44%). generates trust.
Theme 2: Platform TikTok = more natural, Sincerity is not fixed; it Mediated Political
Based Sincerity Instagram = controlled; varies depending on the Authenticity
Perception X = formal and distant. ~ technical and  cultural
structure of the platform.

Theme 3: Discourse, Everyday language, Sincerity is perceived not Performed Political
Language, and natural tone, and only as discursive but also Authenticity
Nonverbal Cues consistent body language as a performative

increase sincerity. phenomenon.
Theme 4: Entertaining Humor and personal Sincerity is interpreted Strategic
Politics, content are positive; through its opposition to Communication vs.
Personalization, and excessive construction artificiality. Authenticity
Artificiality creates artificiality

(39%).
Theme 5: Sincerity, Strong relationship  Sincerity creates a staged Trust and Political
Persuasion, and between persuasion effect: perception —  Participation
Political Participation (53%) and participation persuasion — participation. Models

intention (47%).
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The findings of the study point to the decisive role of sincerity in the persuasion process. The
fact that participants evaluate the messages of politicians they perceive as sincere as more convincing
can be directly associated with the principles of authority and liking emphasized in Robert Cialdini’s
persuasion theory (2001, pp. 220, 271). According to Cialdini, individuals are more receptive to
messages from sources they trust and feel close to. In this study, sincerity is shown to enhance
persuasiveness through its capacity to generate trust and a sense of closeness. Therefore, sincerity
can be considered one of the preconditions of persuasion in digital political communication.

Similarly, the relationship between sincerity and trust aligns with discussions on political
representation and legitimacy. Norris (2011, p. 11) emphasizes that political trust in modern
democracies is shaped more by perceptual processes than by institutional performance. Within the
scope of this study, participants’ tendency to define sincerity as a prerequisite for trust suggests that
trust in digital environments is constructed through “discursive performances.” In this sense, the
everydayness, naturalness, and interaction practices displayed by political actors on social media
produce perceptual legitimacy rather than relying solely on institutional authority.

The platform-based findings also offer important insights for digital culture literature. The
capacity of TikTok to generate everydayness and a sense of closeness can be explained through José
van Dijck’s (2013, p. 19) concept of platformization. According to van Dijck, platforms are not
merely technical infrastructures but socio-technical systems that produce cultural norms, behavioral
patterns, and modes of expression. In this study, TikTok’s perception as a space where sincerity is
more easily felt is related to its algorithmic structure and cultural codes that encourage direct,
spontaneous, and informal expression. In contrast, the positioning of X as a formal and distant space
aligns with its text-based structure and emphasis on political discourse.

The perception of Instagram as a controlled and showcase-oriented platform can be
interpreted through Erving Goffman’s (1959, p. 208) theory of self-presentation. Goffman argues
that individuals perform specific roles in public settings. For participants, Instagram represents a
space where the “front stage” is heavily curated, which limits perceptions of sincerity. This finding
highlights the tension between professional visuality and authenticity in digital political
communication.

The findings of Theme 3 strongly correspond with the literature on digital rhetoric. The
determining role of language use, tone, and body language in shaping sincerity perceptions
demonstrates the importance of multimodal communication in political meaning-making. Gunther
Kress and van Leeuwen (2001, p. 3) emphasize that meaning in digital texts is produced not only
through verbal elements but also through visual, auditory, and embodied signs. Participants’ attention
to facial expressions, gestures, and tone in video-based content shows that digital political
communication operates as a holistic performance space.

The findings on entertaining politics and perceived artificiality deepen discussions on the
role of popular culture in political communication. Street (2004, p. 435) argues that the relationship
between politics and popular culture is crucial for establishing emotional connections with voters. In
this study, humor and personal content can enhance sincerity, whereas forced or strategic use creates
a sense of artificiality. As Tolson (2010, p. 277) notes, “naturalness” is often performatively
produced and can be readily recognized by audiences.

The findings of Theme 5 reveal that the effect of sincerity on political participation intention
is indirect and gradual. Sincerity first generates persuasion and trust, and in some cases, this influence
extends to behavioral outcomes. This finding is consistent with Ajzen’s (1991, p. 181) Theory of
Planned Behavior, which posits that attitudes and perceptions influence behavioral intentions rather
than behavior directly. In this study, sincerity is shown to form an attitudinal basis that fosters
participation intention.
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Overall, this study makes three key contributions to the literature on digital political
communication. First, it operationalizes sincerity by grounding it in perceptual, discursive, and
platform-based indicators rather than treating it as an abstract value. Second, it situates sincerity
within the chain of political influence by linking it to persuasion and participation processes. Third,
it offers a qualitative perspective on how university students interpret digital political
communication. In this respect, the study demonstrates that sincerity is a central concept in
contemporary political interaction within digital environments.

Conclusion and Recommendations
Theoretical Contributions

This study examines, from a qualitative perspective, how perceptions of sincerity constructed
through politicians’ social media posts in digital political communication are reflected in university
students’ political trust, persuasion, and participation intentions. The findings are consistent with
studies emphasizing that sincerity is produced in a performative and contextual manner in digital
environments, such as those by Goffman (1959, p. 17), Tolson (2010, p. 277), and Luebke (2021,
pp. 13—14). The results demonstrate that sincerity is not a one-dimensional attribute in digital
political communication; rather, it constitutes a multilayered perceptual field shaped by discourse,
platforms, interaction forms, and representational practices. These findings also align with recent
Turkish literature (Giileg Solak & Aydin, 2024, pp. 996-997; Sadakaoglu, 2024, p. 721). In this
respect, the study shows that digital political communication should be evaluated not only through
message content but also through voters’ perception and reception processes.

The findings further reveal that perceptions of sincerity differ significantly across social
media platforms. Platforms such as TikTok, Instagram, and X generate distinct expectations of
sincerity based on their technical infrastructures, interaction modes, and cultural codes. Video- and
entertainment-based platforms facilitate more everyday and proximate perceptions of politicians,
whereas text-oriented platforms emphasizing political seriousness create a more distant
communication environment. This finding supports the argument that platforms are not neutral tools
but active contexts in the production of meaning and perception, and it parallels the findings of Oztay
and Yurdakul (2025, p. 920), who emphasize that platform preferences shape users’ participation
practices, purposes, and interaction tendencies.

The study also demonstrates that discursive elements such as language use, tone, and body
language play a decisive role in the construction of sincerity. Participants identify everyday and
simple language, warm tone, and natural body language as key indicators of sincerity, while formal,
sloganized, or non-embodied discourse is perceived as distant and insincere. This finding highlights
the direct relationship between sincerity and communication skills in digital political communication.
As emphasized by Liebes (2001), sincerity is performed on screen and stage, and these performances
shape whether audiences perceive political actors as “authentic” or “fake.”

Findings related to entertaining politics and personal content indicate that sincerity does not
increase linearly in digital political communication. Humor and personal sharing can enhance
perceptions of sincerity when presented naturally and contextually; however, overly constructed,
repetitive, or strategically framed content may generate perceptions of artificiality. This suggests that
sincerity is constructed through a delicate balance between entertainment, personalization, and
professionalized communication strategies. These results are consistent with approaches highlighting
the transformation of the public sphere into a more emotional and less rational domain. In line with
Sen and Yenigiin Altin (2020, p. 305), the findings also reflect broader trends of populism,
emotionalization, and personalization in digital political communication.
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Another key finding is the relationship between sincerity, persuasion, and participation
intention. Participants report being more open to messages from politicians they perceive as sincere,
finding these messages more convincing, and, in some cases, translating this into behaviors such as
voting, supporting, or sharing content. This indicates that sincerity is not merely a perceptual
evaluation but an active component of the political influence process. In this context, structuring
communication as a two-way interaction is also crucial for strengthening sincerity perceptions.
Moving beyond one-way communication on social media can function as an important mechanism
for generating trust in political communication (Demirhan, 2023, p. 188).

Practical Implications and Recommendations for Future Research

The results show that university students consider sincerity a central criterion when
evaluating politicians’ social media content. Participants define sincerity through being “true to
oneself,” avoiding role-playing, and maintaining consistency between discourse and behavior. This
indicates that, for young voters, sincerity is not merely an emotional impression but also a cognitive
and relational criterion used to evaluate the credibility of political actors. In this sense, sincerity
functions as a prerequisite for political trust.

This study contributes to the digital political communication literature by offering a
qualitative perspective focused on young voters’ perceptions. While existing research often examines
digital political communication through actors’ usage practices, content types, or quantitative
engagement metrics, this study approaches the issue through voters’ meaning-making processes.
Accordingly, sincerity is positioned as a central analytical tool for understanding digital political
communication. The thematic and coding framework developed in this study also provides a
transferable analytical model for future qualitative research.

However, the study has certain limitations. It is limited to university students in Hatay, and
the findings should be interpreted within this specific socio-cultural context. Due to the qualitative
research design, the results are not intended to be generalizable but rather to provide in-depth insights
into how sincerity is perceived in digital political communication. The data are based on participants’
subjective evaluations, and behavioral outcomes were not directly measured. In particular, the lack
of behavioral data (e.g., the direct impact of perceived sincerity on voting behavior) limits the study’s
claims regarding effects.

In conclusion, this study makes visible how sincerity is constructed and perceived in digital
political communication through the experiences of young voters. As digital political communication
becomes increasingly central, the production and perception of sincerity will remain a key area for
understanding political trust, persuasion, and democratic participation. This study aims to contribute
to these discussions by offering a perception- and reception-oriented perspective.

Future research may build on these findings through quantitative or mixed-method
approaches, comparing the effects of sincerity perceptions across different age groups, student
populations, genders, political orientations, and socio-cultural contexts. Platform-specific
experimental designs could further explore which content types, narrative forms, and audiovisual
elements enhance sincerity. Additionally, emerging digital dynamics—such as algorithmic visibility,
Al-generated content, and the professionalization of political communication—offer important
avenues for examining how sincerity is shaped in contemporary digital environments.
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Dijital Siyasal Iletisimde Ictenlik Algisi: Universite Ogrencilerine Yonelik Nitel Bir Analiz

Giris

Dijital teknolojilerdeki ilerleme, toplumsal yasamin niteligini ve iletisim pratiklerini ileri bir
diizeye tasimis; olusturdugu sosyal aglar araciliiyla ortak kanaatlerin olusmasini ve bu kanaatlerin
hizli ve genis Olcekli bicimde paylasiimasim miimkiin kilmistir. Ozellikle 1990’11 yillardan
baslayarak 2000’li yillarin ortalarina uzanan siirecte dijitallesme, toplumun ekonomik, sosyal ve
kiiltiirel yapilarmin tamamina yayilmis ve bu yayilma siireci gliniimiizde de devam etmektedir. Bu
doniisiimden etkilenen alanlardan biri de siyasal alan olmus; dijitallesme siyasal siirecleri, aktorleri
ve iletisim bi¢imlerini doniistiiren temel dinamiklerden biri haline gelmistir (Ceyhan, 2019, s. 2).

Cevrimici iletisim, gilinlimiizde hizla yayginlasan ve gelisen iletisim bi¢imlerinden biri
olarak siyasal iletisim alaninda da koklii doniisiimlere yol agmustir. Internetin yaygin kullanimiyla
birlikte siyasal aktorlerin, yurttaglarin ve toplumsal yapilarin siyasal siireclere katilim bigimleri
cesitlenmis ve siyasal iletisim yeni bir boyut kazanmistir. Siyasal bilgilere erisim, bu bilgilerin
paylasimi ve g¢evrimici siyasal etkinliklere katilim olanaklarinin artmasi, siyasal iletisimi daha
etkilesimli bir yapiya doniistlirmiistiir. Bu doniisiim, yurttaglar ile siyasal aktorler arasinda kargilikli
etkilesimi gii¢clendirirken ¢evrimigi siyasal iletisimi ayr1 bir aragtirma alan1 haline getirmistir (Merig,
2017, s. 26).

Dijital ortamlarda yiiriitiilen siyasal iletisim faaliyetleri, giinlimiizde yalnizca iletilen mesajin
icerigi iizerinden degil; bu mesajin nasil sunuldugu, hangi gorsel-isitsel unsurlarla desteklendigi ve
secmenle ne Slgilide etkilesim kurdugu tizerinden degerlendirilmektedir. Kitle iletisimi araciligiyla
yiiriitiilen imge odakli siyaset ortaminda, siyasal aktorlerin siirekli goriinlir olma zorunlulugu ve
yalnizca se¢im donemlerinde degil, giindelik kamuoyu yoklamalariyla da popiilerligini siirdiirme
baskisi, siyasal iletisimde “dogal” sohbetin yerini giderek kurgulanmig bir samimiyet performansina
birakmasina yol agmaktadir. Bu baglamda siyasal iletisim, yalnizca rasyonel arglimanlarin iletildigi
bir alan olmaktan ¢ikarak, segmenle kurulan iligkiselligin ve algilanan igtenligin belirleyici oldugu
bir sahneye doniismektedir. Bu durum, cagdas siyasal iletisimde igtenlik algisinin, siyasal varligin
stirdiiriilmesi agisindan merkezi bir rol iistlendigini gostermektedir (Liebes, 2001, ss. 509-510).
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Her ne kadar sosyal medya araglarinin siyasal alanda kullanimina yonelik ¢ok sayida ¢alisma
bulunsa da, bu ¢alismalarin biiyiik béliimiiniin siyasal aktorlerin sosyal medya kullanim bigimlerine
odaklandig1r goriilmektedir. Tiirkiye’de yapilan birgok akademik calisma ve lisansiistii tez,
siyasetcilerin ya da siyasi partilerin yeni medya kullanimim ele almaktadir (Cetin, 2023, s. 165). Ote
yandan, yurttaglarin ve Ozellikle gen¢ se¢menlerin bu igeriklere yonelik igtenlik algisina sinirl
diizeyde yer verilmektedir. Oysa tiniversite 6grencileri, sosyal medyay1 yogun bicimde kullanan ve
dijital igeriklerle sikca karsilasan bir grup olarak (Ozdemir, 2019, s. 93) siyasal iletisim siireclerinde
ve aracil iletisimde igtenlik kavram ve pratiklerini inceleme degeri tagiyan bir 6rneklem olarak 6ne
cikmaktadir.

Universite 6grencilerinin sosyal medyay1 giindelik iletisim ve eglence amaciyla (ince &
Kogak, 2017, s. 737) yogun bir bi¢imde kullanmasinin yaninda, ayni zamanda bilgi edinme ve
paylagsma (Radmard vd., 2020, s. 184) ve gorece diisiikk yogunlukta da olsa bir siyasal katilim alani
(Kiigtikali, 2016, s. 542) olarak kullandiklar1 da goriilmektedir. Bu ¢alismalar, gencglerin sosyal
medyay1 ¢ok boyutlu bir pratik alani olarak deneyimlediklerini ortaya koymaktadir. Bununla birlikte,
mevcut literatiir biiylik 6l¢iide sosyal medyanin kullanim sikligi, motivasyonlar1 ve siyasal katilim
diizeyleri lizerine odaklanmakta; siyasal igeriklerin alimlanma bigimleri ve bu iceriklerde iiretilen
anlamlarin geng se¢menler tarafindan nasil yorumlandigi gérece sinirlt bigimde ele alinmaktadir.

Ozellikle siyasetcilerin sosyal medya paylasimlarinda dne ¢ikan “ictenlik” sdyleminin geng
secmenler tarafindan nasil tamimlandigi, hangi gdstergeler lizerinden degerlendirildigi ve bu alginin
siyasal giiven ile katilim niyetleriyle nasil iliskilendirildigi konusunda nitel ve derinlemesine
analizlere dayali ¢aligmalarin eksikligi dikkat ¢ekmektedir. Mevcut arastirmalar ¢ogunlukla nicel
Olclimler iizerinden giiven, tutum ve katilim degiskenlerini incelemekte; ancak dogrudan igtenlik
kavramina yonelik yeterince bulgu agiga c¢ikarmamaktadir. Bu calisma, soz konusu literatiir
boslugundan hareketle, {iniversite 6grencilerinin siyasetcilerin sosyal medya paylasimlarinda
olusturulan igtenlik algilarini nitel bir yaklagimla incelemeyi amaglamaktadir. Calisma, geng
secmenlerin dijital siyasal iletisim igeriklerini hangi duygusal, sdylemsel ve baglamsal gostergeler
iizerinden anlamlandirdiklarini ortaya koyarak, dijital siyasal iletigsim literatiiriine {i¢ diizeyde katki
sunmaktadir: (1) siyasal i¢tenlik kavramini alimlama perspektifinden tartismak, (2) siyasal gliven ve
katilim niyetini algisal siireglerle iliskilendirmek ve (3) Tirkiye baglaminda gen¢ se¢menlerin
ictenlik algisina odaklanan nitel veri temelli bir analiz sunmak.

Literatiir Taramasi

Dijitallesmenin hiz kazanmasiyla birlikte siyasal iletisim alani, 6zellikle 2020 sonrasi
donemde hem kuramsal hem de yontemsel agidan belirgin bir doniisiim siirecine girmistir. COVID-
19 pandemisiyle birlikte kamusal alanin fiziksel boyutunun daralmasiyla, dijital mecralarin kullanim
pratiklerinde 6nemli 6l¢iide artma gézlemlenmis (Tahiroglu & Bozkurt, 2021, s. 153); sosyal medya
platformlar giindelik yasamin yogun bir parcasi haline gelmistir. Bu donemde siyasal iletisim de,
yalnizca bilgi aktarimina dayali bir faaliyet olmaktan ¢ikarak, algi, duygu ve iligki kurma siireglerinin
merkezde oldugu bir yapiya evrilmistir. Oyle ki, pandemi déneminde &zellikle siyasetgiye duyulan
giiven ve anlayisa yonelik calismalar yonetim ve yonetilen arasindaki giiven acigini vurgulamakta
(Flinders, 2020, s. 4); yeni bir siyaset anlayisina gdnderme yapan dijital siyaset, siyasetgiler igin
firsatlar1 ve riskleri birlikte icermektedir (Sen & Sen, 2023, s. 490).

2020 sonrasi literatiir, dijital siyasal iletisimin bu doniisiimiinii platformlasma, algoritmik
gorlintirlik ve kisisellestirilmis icerik dinamikleri {izerinden agiklamaktadir. Sosyal medya
platformlariin algoritmik yapilari, siyasal aktorleri daha goriiniir, daha etkilesimli ve daha “sahici”
goriinmeye zorlamakta; bu durum siyasal iletisim stratejilerinin duygusal, giindelik ve performatif
unsurlar {izerinden yeniden kurgulanmasina yol agmaktadir (Bucher, 2018, ss. 1,4,28). Bu baglamda
siyasal aktorler, yalnizca rasyonel sdylemler iireten figiirler degil; ayn1 zamanda stirekli etkilesim
kuran, kendini ifsa eden ve igtenlik performansi sergileyen kamusal aktorler haline gelmektedir.
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Bu calismada ictenlik algisi, {iniversite 6grencilerinin siyasetcilerin dijital iletisimini sahici,
dogal, tutarli ve giivenilir bulup bulmadiklarina iliskin degerlendirmelerini ifade eden temel analitik
kavram olarak kullanilmaktadir. Otantiklik, ilgili literatiirde ictenlikle yakindan iligkili bir kavram
olmakla birlikte, bu calismada iki kavram birbirinin yerine kullanilmamakta; otantiklik, igtenlik
algisii besleyen kavramsal boyutlardan biri olarak ele alinmaktadir.

Pandemi sonrasi donemde yapilan ¢aligmalar, 6zellikle geng segmenlerin siyasal iletigimi
algilama bicimlerinde belirgin bir degisim yasandigini géstermektedir. Geng kullanicilar i¢in siyasal
iceriklerin giivenilirligi, giderek daha fazla bicimde i¢tenlik, dogallik ve samimiyet algilar1 iizerinden
degerlendirilmektedir. Siyasal aktorlerin giindelik dil kullanimi, kisisel paylasimlart ve etkilesime
acikliklari, siyasal giiven ve ikna siireglerinde merkezi bir rol iistlenmektedir (Stahl & Hu, 2025,
s.10). Bu durum, dijital siyasal iletisimde rasyonel tartisma zemininden ziyade, duygusal bag kurma
ve iligkisellik temelli bir iletisim anlayiginin giiclendigine isaret etmektedir.

Ayrica 2020 sonras1 donemde yapay zeka destekli igerik iiretimi, algoritmik kiirasyon ve
metaverse gibi yeni dijital evrenlerin giindeme gelmesi, siyasal iletisimin daha da deneyimsel ve
performatif bir yapiya biirlinmesine neden olmustur. Bu gelismeler, siyasal temsili yalnizca
sOylemsel degil, ayn1 zamanda duygusal, gorsel ve etkilesimsel bir siire¢ olarak yeniden
tanimlamaktadir. Giiniimiizde siyasal iletisim, igerikten ¢ok iliskiyi, iletiden ¢ok temsil bigimlerini
ve rasyonel iknadan ziyade duygusal ve sembolik cerceveleri merkeze alan bir alan olarak ifade
bulmaktadir (Ozdemir, 2025, s. 124). Bu baglamda dijital siyasal iletisimde, ictenlik, giiven ve algi
yonetimi kavramlarinin akademik calismalarla incelemeye alinmasi gerekli hale gelmistir.

Bu doniisiim siireci, literatiirde cesitli 6rneklemler, yontemler ve kuramsal yaklagimlar
tizerinden ele alinmistir. Dijital siyasal iletisim alaninda yapilan ¢aligsmalar; siyasal aktorlerin sosyal
medya kullanim bigimlerini, platformlara 6zgii iletisim stratejilerini, sdylemsel ve gorsel pratikleri
ile bu iceriklerin segmenler tizerindeki etkilerini ¢esitli boyutlariyla incelemektedir. Bununla birlikte,
s0z konusu caligmalarin 6nemli bir bolimi aktér ve igerik merkezli analizlere odaklanmakta;
ictenlik, samimiyet ve algi gibi kavramlar1 ¢cogunlukla dolayli bicimde ele almaktadir.

Bu baglamda, 2020 sonras1 donemde dijital siyasal iletisim alaninda gergeklestirilen secili
calismalar sistematik bir ¢ercevede Ozetlenmistir. 2020 sonrast donemde dijital siyasal iletisim
alaninda gergeklestirilen ¢alismalar, konuya farkli 6rneklemler, yontemler ve kuramsal yaklasimlar
iizerinden yaklagmaktadir. incelenen arastirmalar, agirlikli olarak siyasal aktorlerin sosyal medya
kullanim diizeylerine, platform temelli iletisim stratejilerine ve igerik Ttiretim pratiklerine
odaklanmaktadir. Bununla birlikte ¢caligmalarin biiyiik bir boliimiinde, i¢tenlik kavraminin dogrudan
ele alinmadigi; ¢ogu arastirmada giiven, dogallik, etkilesim ve ikna gibi kavramlar {izerinden dolaylt
bicimde tartisildigir goriilmektedir. Bu durum, dijital siyasal iletisim literatiiriinde ictenligin
cogunlukla ortiik bir degisken olarak ele alindigini1 ve algi boyutunun sinirhi dlgiide goriiniir
kilindigini géstermektedir. Asagida yer alan galigmalar, amaglari, yontemleri ve igtenlik kavramiyla
kurduklar1 iligski c¢ercevesinde ele alinarak literatiirdeki egilimler biitiinciil bir bakis acisiyla
degerlendirilmistir.

Sabuncuoglu inang vd. (2020, ss. 157-159), yerel siyasal aktorlerin dijital platformlardaki
gOrlinlirligini inceleyerek, muhtar adaylariin Instagram’1 siyasal pazarlama araci olarak kullanim
diizeylerini ortaya koymaktadir. Yerel se¢im baglaminda gerceklestirilen bu ¢alisma, Instagram
kullaniminin genel olarak yayginlastigini; ancak kullanim diizeylerinin demografik 6zelliklere gore
farklilastigin1 gostermektedir. Calisma, dijital temsillerin yerel aktorlerin segmenlerle kurdugu
iliskinin niteligi acisindan Onemli ipuglari sundugunu ortaya koymakta; Ozellikle goriiniirliik,
erisilebilirlik ve temsil pratiklerinin siyasal iletisimdeki roliinii goériiniir kilmaktadir. Bu yoniiyle
calisma, dijital siyasal iletisimin yalnizca ulusal aktorler diizeyinde degil, yerel Glgekte de farkli
dinamikler iirettigini gostermesi bakimmdan 6nemli bir katki sunmaktadir.

Turkish Studies, 21(O1)



Perceived Sincerity in Digital Political Communication: A Qualitative Analysis... 2759

Sen & Yenigiin Altin (2020, ss. 303-305), popiilist sdylemlerin bir siyasal iletisim bigimi
olarak nasil kullanildigimi gostermeyi amaclayan c¢aligmalarinda, popiilist sOylemlerin siyasal
iletisimde halkin beklentileri ya da hedef kitlenin profiline gore kullanilabildigini bulgulamislardir.
Popiilist soylemlerin, topluma bir kamu hizmeti vizyonu sunmak yerine, soyut kavramlarla ve
degerlerle yiiklli, cogunlukla yasam kosullarini doniistirmeyen ve duygulara seslenen bir dil
kullanimina dayandiginin altin1 ¢gizmislerdir. Celik (2020, s. 123) Twitter (X) kullaniminin siyasal
iletisim acisindan degerlendirilmesi {izerine gerceklestirdigi ¢alismasinda, siyasilerin Twitter’1 daha
cok
konum ve etkinlik, se¢im kampanyasi iletisimi, kisisel mesaj ile bilgi ve aciklama igin
kullandiklarint bulgulamis; ayrica ¢alismada, adaylarin sosyal medyanin en 6nemli getirilerinden
birisi olan etkilesim 6zelligine egilmedigini ortaya ¢ikarmistir.

Dijital siyasal iletisimin duygusal ve bilissel boyutlarini ele alan Sezgin ve Simsek (2021, s.
521) ise se¢menlerin empati diizeyleri ile sosyal medyada sergiledikleri siyasal katilim davraniglari
arasindaki iliskiye odaklanmaktadir. Calisma, siyasal katilimin yalnizca rasyonel tercihlerle degil,
ayni zamanda duygusal ve algisal siireglerle sekillendigini ortaya koymaktadir. Empati diizeyi,
cevrim i¢i etkilesim ve siyasal sOylem iiretimi arasindaki iliskiler, dijital siyasal iletisimin bireylerin
psikososyal ozellikleriyle birlikte degerlendirilmesi gerektigine isaret etmektedir. Bu yaklagim,
siyasal iletisim arastirmalarinda algisal boyutlarin dnemini vurgulayan biitiinciil bir perspektif
sunmaktadir.

Gokalp (2021, s. 329), yonetime katilim siireclerinde sosyal medyanin giiclii etkisini
irdeleyen inceleme makalesinde, siyasetciler, biirokratlar ve sanatgilarin hedef kitlelerine aninda
ulasabilmesinin ve ozellikle kamuda ve 6zel sektérde uygulanacak bir politikanin belirlenmesi
siirecinde sosyal medya iizerinden geri bildirimler alinarak daha katilimci bir yonetim
sergilenmesinin saglandigini vurgulamistir. Dijital halkla iliskiler ve siyasal iletisim iligkisini
kuramsal diizlemde ele alan Dogmus (2022, ss. 115-116), Aristoteles’in retorik yaklasimim dijital
siyasal iletisim baglaminda yeniden diislinerek, siyasal aktorlerin dijital platformlarda nasil bir ikna
dili kurduklarini analiz etmektedir. Calismada ethos, pathos ve logos unsurlariin dijital iletisim
pratiklerinde etkin bi¢imde kullanildig1 ortaya konulmaktadir. Bu yoniiyle ¢alisma, dijital ortamlarda
yiiriitiilen siyasal iletisimin retorik temellerini goriiniir kilarak, alg1 ve giiven iliskisini kuramsal bir
cercevede tartismaya agmaktadir.

Oztay (2022, s. 125), 31 Mart 2019 Tiirkiye Yerel Secimleri 6zelinde gerceklestirdigi
calismasinda, geleneksel ve dijital iletisim mecralarmin gorece dengeli bir bigimde kullaniminin
siyasilerin ¢coklu hedef kitleye ulasma amaglarinda tasiyici rol iistlendigini saptamistir. Cetin (2023,
s. 170) ise siyasal iletisim ve yeni medya alanindaki lisansiistii tezleri analiz ederek, bu alandaki konu
ve yontem cesitliligini ortaya koymaktadir. Demirhan (2023, s. 181) ise, siyasal katilim olgusunu
etkilesim baglaminda incelerken, kurumlarin ve yoneticilerin sosyal medyadaki paylasimlarinin
Otesinde vatandas paylasimlarinin énemini agiklamaktadir. Giileg Solak ve Aydin (2024, s. 975),
milletvekillerinin sosyal medya kullanim diizeylerini inceleyerek, siyasal aktorlerin dijital mecralar
aktif ve stratejik bi¢imde kullandiklarin1 géstermektedir. Her iki ¢alisma da dijital siyasal iletisim
literatiiriiniin  giderek genisledigini ve derinlestigini gostermesi bakimindan Onemlidir. Bu
calismalar, siyasal iletisimin dijitallesme siirecinin akademik alanda giiclii bir karsilik buldugunu
ortaya koymaktadir.

Sadakaoglu (2024, s. 700), Instagram’daki siyasal iletisim pratiklerini dijital retorik
perspektifiyle inceleyerek, gorsel anlatim, dil kullanimi ve etkilesim diizeyinin alg1 iiretimindeki
rollinii ortaya koymaktadir. Bu ¢alismalar, dijital siyasal iletisimin bigimsel ve estetik boyutlarini
goriinlir kilmakta; siyasal mesajlarin yalnizca igerik {izerinden degil, sunum bi¢imi ve anlatt dili
iizerinden de degerlendirildigini gdstermektedir. Ulusal ve Ozdemir (2024, s. 35), siyasal iletisim
araci olarak sosyal medyayi ele aldiklar1 ¢aligmalarinda, YouTube iizerinden dolagima giren se¢im
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videolarina yonelik gostergebilimsel bir analiz gerceklestirmislerdir. Vona Kurt vd. (2024, s. 159)
ise siyasi partilerin sosyal medya kullanimin1 6l¢iilebilir gostergeler {izerinden analiz ederek, dijital
stratejilerin kurumsal diizeyde nasil yapilandigini ortaya koymaktadir.

Oztay ve Yurdakul (2025, s. 936), gerceklestirdikleri nicel calismada, yeni medya
platformlarimin siyasal katilm ve demokratiklesme siirecindeki roliine odaklanmakta, genclerin
siyasal katilimlar1 ve sosyal medya kullanim pratikleri arasindaki iligski, demografik degiskenler
esliginde incelenmistir. Arastirma bulgularima gore, katilimcilarin tercih ettikleri platformlar,
kullanim bigimleri ve igerik tiirleri, siyasal katilim siirecinde 6zellikle etkili olmaktadir. Calismanin
en 6nemli bulgularindan biri, yeni medya platformlarinin siyasal bilgiye erisimi artirmasina karsin,
aktif siyasal katilim1 tegvik etme konusunda sinirl bir etkiye sahip olmasidir.

Bu biitiinciil ¢erceve icerisinde degerlendirildiginde, 2020 sonras1 literatiir dijital siyasal
iletisimin araglar, platformlari, stratejileri ve sdylemsel yapilar1 konusunda zengin bir bilgi birikimi
sunmaktadir. Bu birikim, siyasal iletisimin dijital ortamlarda nasil iiretildigini ve yapilandigim
anlamaya yonelik giiclii bir zemin olusturmaktadir. Mevcut ¢alisma, bu literatiiriin sundugu kuramsal
ve ampirik ¢erceveden hareketle, Universite Ogrencilerinin siyasetgilerin sosyal medya
paylasimlarina yonelik algilarini nitel bir perspektifle ele almayi ve dijital siyasal iletisim alanindaki
algi temelli tartismalara katki sunmay1 amaglamaktadir.

Bu cergevede ele alinan calismalar, dijital siyasal iletisimin giiniimiizde yalnizca mesaj
iretimi ve dagitimiyla sinirli olmayan, ayni zamanda algi, duygu ve iligki insasina dayali bir iletigim
alan1 haline geldigini ortaya koymaktadir. Sosyal medya platformlarinin sundugu etkilesim
olanaklari, siyasal aktorler ile segmenler arasinda daha dogrudan, kisisellestirilmis ve siireklilik arz
eden bir iletisim bi¢iminin kurulmasina imkan tanimaktadir. Bu durum, siyasal iletisimde yalnizca
“ne sOylendigi” kadar, “nasil sdylendigi” ve “hangi iliski bigimi i¢inde sOylendigi” sorularini da
merkezi hile getirmektedir.

Dijital ortamlarda yiiriitiilen siyasal iletisim faaliyetleri, se¢menlerin siyasal aktorleri
yalnizca politik vaatler ya da ideolojik sdylemler iizerinden degil; ayni zamanda giindelik dil
kullanim, etkilesim bicimleri, gorsel anlatim ve kisisel sunumlar iizerinden degerlendirmelerine
olanak tanimaktadir. Bu degerlendirme siireci, siyasal iletisimde igtenlik kavramini 6nemli bir
analitik kategori haline getirmektedir. Ictenlik, dijital siyasal iletisim baglaminda, siyasal aktdrlerin
samimi, giivenilir ve sahici bir iletisim kurup kurmadiklarina iligkin algilar ifade eden ¢ok boyutlu
bir kavram olarak 6ne ¢ikmaktadir.

Literatiirde dijital retorik, eglenceli siyaset, dijital halkla iligkiler ve platform temelli siyasal
iletisim yaklasimlari; giiven, dogallik, etkilesim ve erisilebilirlik gibi unsurlarin siyasal iletisimde
belirleyici oldugunu gostermektedir. Bu unsurlar, segmenlerin siyasal aktorlerle kurduklar iliskiyi
yalnizca biligsel degil, ayn1 zamanda duygusal ve algisal bir diizlemde de sekillendirmektedir. Bu
baglamda igtenlik, dijital siyasal iletisimde sdylem, temsil ve etkilesim pratiklerinin kesisiminde
konumlanan bir kavram olarak degerlendirilebilir.

Dolayisiyla dijital siyasal iletisimin platform temelli yapisi, retorik stratejileri ve etkilesim
dinamikleri, se¢gmenlerin siyasal aktorleri nasil algiladiklar1 sorusunu kaginilmaz olarak giindeme
getirmektedir. Ozellikle iiniversite 6grencileri gibi dijital medyay1 yogun bicimde kullanan gruplar
acisindan, siyasal aktorlerin sosyal medya paylagimlarinda sergiledikleri dil, anlat1 ve iliski bigimleri,
ictenlik algisinin olusumunda 6nemli bir rol oynamaktadir. Bu dogrultuda ictenlik kavrami, dijital
siyasal iletisim baglaminda se¢gmen algilarini anlamaya yonelik temel bir analitik g¢erceve
sunmaktadir.
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Bu calisma, s6z konusu literatiirden hareketle, dijital siyasal iletisimde ictenligin nasil
kuruldugunu ve iiniversite 6grencilerinin siyasetgilerin sosyal medya paylagimlarinda igtenligi hangi
gostergeler iizerinden anlamlandirdiklarini incelemeyi amaglamaktadir. Bu dogrultuda calisma,
dijital siyasal iletigim literatiiriinde algi ve alimlama odakli tartigmalar1 ictenlik kavrami etrafinda
derinlestirmeyi hedeflemektedir. Literatiir taramas1 kapsaminda dijital siyasal iletisim alanindaki
calismalar; (1) dijital siyasal iletisimde igtenlik kavrami, (2) platform temelli siyasal iletisim ve
ictenlik algisinin farklilagsmasi, (3) siyasal sdylem, dil kullanim1 ve bedensel ipuglar1 baglaminda
ictenlik, (4) eglenceli siyaset, kisisel paylasimlar ve yapaylik algisi ile (5) igtenlik algisi, ikna siireci
ve siyasal katilim niyeti bagliklar1 altinda ele alinmistir. Boylece dijital siyasal iletisimde i¢tenligin
kuramsal ve ampirik boyutlar1 biitiinciil bir gercevede degerlendirilmistir.

Dijital Siyasal Iletisimde Ictenlik Kavram ve Anlam Boyutu

Dijital siyasal iletisim literatliriinde ictenlik, siyasal aktorlerin se¢menlerle kurduklart
iletisimin samimi, sahici ve giivenilir olarak algilanmasina iliskin bir degerlendirme siirecini ifade
etmektedir. igtenlik kavrami, dogrudan tanimlanan tekil bir olgu olmaktan ziyade; giiven, dogallik,
tutarlilik ve seffaflik gibi kavramlarla birlikte ele alinan ¢ok boyutlu bir algi alam olarak
degerlendirilmektedir. Sosyal medya ortamlarinda siyasal aktorlerin kullandiklar: dil, kendilerini
sunma bicimleri ve se¢menlerle kurduklart etkilesim, igtenlik algisinin olusumunda belirleyici
olmaktadir. Dijital siyasal iletisim baglaminda igtenlik, se¢cmenlerin siyasal aktorleri yalnizca politik
sOylemleri lizerinden degil, aym zamanda kisisel ve gilindelik temsilleri tiizerinden
degerlendirmelerine imkan tantyan bir kavram olarak one ¢ikmaktadir.

Igtenlik, siyasal iletisim baglaminda, politikacilarm mesajlarinin kendi 6z benlikleriyle ne
kadar tutarli oldugunu ve bu tutarliliin izleyici tarafindan nasil algilandigin ifade eder; bu baglamda
politika iletisiminde “true to oneself” (kendine sadik kalmak) ifadesiyle sikca tanimlanmaktadir
(Luebke &Engelmann, 2023, s. 2). Sosyal medya ¢aginda siyasal aktorlerin “gerceklik” sunumu,
eski medya ortamlarina kiyasla daha performatif ve ¢ok boyutlu hale gelmis; boylece segmenler,
politikacilarin davranislarini stirekli takip etme, karsilastirma ve yorumlama firsati bulmustur. Grow
& Ward (2013), 6zellikle se¢im kampanyalarinda sosyal medya kullanimiyla ortaya ¢ikan igtenlik
olgusunun, politikacilarin giindelik ve “insani” yonlerini sergileme ¢abalarinin segmenlerde nasil
algilandigimi incelemistir; bu baglamda igtenlik, sadece kisisel paylasimlar degil, ayn1 zamanda
siyasal sGylemin biitiinciil performansi olarak da degerlendirilmektedir.

S6z konusu algi siiregleri, segmen davranisi ve giiven iliskisi ile de yakindan iligkilidir. Enli
ve Rosenberg (2018) tarafindan yiiritilen calismada, popiilist siyasetgilerin sosyal medya
platformlarinda authentic (gercek) olarak algilanmasinin, se¢menler nezdinde giiven duygusunu
artirdifit ve bu gilivenin de siyasal katilim ve mesaj paylasim niyetlerini olumlu etkiledigi
gosterilmistir. Bu baglam, sosyal medyanin segmen—aktor etkilesimlerini yalnizca bilgi iletimi
acgisindan degil, ayn1 zamanda giiven ve iligki iiretimi agisindan da yeniden tanimladigini 6ne
stirmektedir. Bunlarin yaninda, giincel arastirmalar geng se¢menlerin dijital iletisimdeki ictenlik ve
sahicilik algilarmi kritik bir bi¢imde degerlendirdigini gostermektedir. Stahl & Hu (2025, s. 1)
tarafindan yiritilen genclik aktivizmine iliskin arastirma, genglerin sosyal medyada izlemis
olduklart politik icerikleri yalmzca igerik olarak degil, ayn1 zamanda samimiyet/samimiyetsizlik
acisindan degerlendirdiklerini ve bu algimin onlarin siyasi bilingclenme ve katilim siireglerini
etkiledigini ortaya koymaktadir. Bdylece segmenlerin dijital siyasal iletisimde “sahicilik” arayisimnin
yalmzca duygusal bir tercih degil, ayn1 zamanda demokratik katilimin 6nemli bir bileseni oldugu
goriilmektedir.
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Platform Temelli Siyasal iletisim ve I¢tenlik Algisinin Farklilasmasi

Sosyal medya platformlarinin teknik altyapilart ve kiiltiirel kodlari, siyasal iletisim
pratiklerinin platforma 6zgii bicimlerde sekillenmesine yol agmaktadir. TikTok, Instagram ve X
(Twitter) gibi platformlar; icerik siiresi, gorsellik, etkilesim diizeyi ve anlati bigimleri agisindan
birbirinden farkli iletisim ortamlar1 sunmaktadir. Bu farkliliklar, siyasal aktdrlerin bu platformlarda
nasil algilandigim ve igtenlik degerlendirmelerinin nasil yapildigin1 da etkilemektedir. Literatiirde
platform temelli analizler, igtenlik algisinin sabit bir 6zellik olmadigini; kullanilan mecraya, igerik
tiirline ve platformun kiiltiirel beklentilerine gdre farklilasabildigini gostermektedir. Bu baglamda
ictenlik, platformun sundugu iletisim olanaklariyla birlikte yeniden iiretilen bir algi olarak ele
almmaktadir.

Dijital siyasal iletisim literatiiriinde platformlarin teknik ve kiiltiirel 6zelliklerinin siyasal
mesajlarin algilanma bi¢imini dogrudan etkiledigi yaygin bi¢cimde kabul edilmektedir. Sosyal medya
platformlar1 yalnizca mesajlarin iletildigi notr alanlar degil; algoritmik yapilari, gorsel-igitsel
formatlar1 ve etkilesim mekanizmalar1 aracilifiyla belirli iletisim normlari iireten sosyo-teknik
ortamlardir. Bucher (2018), platformlarin algoritmik mimarisinin kullanici deneyimini ve igeriklerin
anlamlandirilma bigimini sekillendirdigini vurgulayarak, platformlarin ideolojilerden bagimsiz
diisiiniilemeyecegini ortaya koymaktadir. Verilerin islenmesi, siniflandirilmasi, siralanmasi ve
derecelendirilmesi siirecleri araciligiyla algoritmalar, diinyay1 belirli bigimlerde goriiniir kilarken
baska bigimleri arka plana itmeleri nedeniyle ideolojik bir nitelik tagimaktadir.

TikTok gibi kisa video ve eglence temelli platformlar ise igtenlik algisinin daha giindelik,
mizahi ve performatif boyutlarini 6ne ¢ikarmaktadir. Lee & Abidin (2023), TikTok un performatif
igtenligin tiretildigi bir mecra oldugunu ileri siirmekte; bu platformda igtenligin, profesyonellikten
ziyade dogallik, siradanlik ve anlik performanslar iizerinden algilandigimi belirtmektedir. Siyasal
aktorlerin TikTok’taki varligi, geleneksel siyasal iletisim kaliplarindan farkli olarak, segcmenlerle
daha yatay ve yakin bir iliski kurulmasina imkén tanimaktadir. Bu durum, igtenlik algisinin
platformun kiiltiirel beklentileri dogrultusunda yeniden tanimlandigini géstermektedir.

Luebke (2021, s. 1), siyasal otantiklik kavramini popiilerlesen ve teorilestirilmesi gereken
bir calisma alani olarak ele almakta ve dort temel boyut ile aciklamaktadir. Bunlar: tutarhilik
(consistency), yakinlik (intimacy), dogrudanlik, (immediacy) ve giindeliklik (ordinariness) olarak
siralanmaktadir. Ayrica Luebke (2021, s. 13), bu dort boyutlu kavramsallagtirmay1 daha biitiinciil bir
cerceveye oturtmak amaciyla, Norris (2015) tarafindan gelistirilen siyasal otantiklik modelini dijital
siyasal iletisim baglaminda yeniden ele alarak genisletmistir.
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tutarlilik, yakinhk, giindeliklik ve dogrudanlik boyutlarinda insa eder.
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Normlar, inanglar, beklentiler ve idealler

Sekil 1: Siyasal Otantikligin Kamusal insas1 Modeli, Norris’ten (2015) uyarlayan Luebke
(2021, s. 13)

S6z konusu model, siyasal otantikligin yalnizca siyasal aktorlerin bireysel 6zelliklerinden
kaynaklanmadigini; performans, aracilik ve algi siireglerinin etkilesimiyle insa edilen ¢ok katmanl
bir olgu oldugunu ileri siirmektedir. Bu ¢ercevede siyasal otantiklik, siyasetcilerin kendilerini nasil
sunduklari, bu sunumlarin hangi iletisim kanallar1 {izerinden dolagima girdigi ve se¢menler
tarafindan nasil yorumlandigi arasindaki dinamik iligskiyle sekillenmektedir.

Modelin ilk boyutu “icra edilen siyasal otantikliktir (performed political authenticity). Bu
asamada siyasal aktorler, kendilerini sahici ve halka yakin gostermek amaciyla giindelik dil
kullanimi, kisisel paylagimlar, dogrudan hitap ve spontane etkilesimler gibi iletisim performanslari
sergilemektedir. Ancak bu performans, tek basina otantiklik algisinin olugmasi i¢in yeterli degildir.
Ikinci boyut olan “aracilanmus siyasal otantiklik” (mediated political authenticity), bu
performanslarin medya ve dijital platformlar araciligiyla nasil aktarildigini ve ¢ercevelendigini ifade
eder. Geleneksel medya ve sosyal medya platformlari, otantiklik performanslarini yeniden tireterek
belirli anlatilar icinde dolasima sokan araci aktdrlerdir. Ugiincii boyut olan “algilanan siyasal
otantiklik” (perceived political authenticity) ise segmenlerin bu performanslari kendi degerleri ve
beklentileri dogrultusunda nasil degerlendirdiklerini kapsar. Bu baglamda otantiklik, nesnel bir
ozellikten ziyade 6znel ve baglamsal bir degerlendirme siirecidir; tutarlilik, yakinlik, dogrudanlik ve
giindeliklik gibi unsurlar bu alginin olusumunda belirleyici rol oynamaktadir.

Sonug olarak Luebke’nin (2021, s. 12) gelistirdigi bu model, siyasal otantikligi dogrusal bir
ozellik olarak degil; performans, medya aracilig1 ve algi siireclerinin kesisiminde insa edilen dinamik
bir olgu olarak ele almaktadir. Bu yaklasim, dijital siyasal iletisimde ictenlik algisinin yalnizca
siyasal aktorlerin ne sdyledigine degil, bu séylemlerin nasil sunulduguna ve segmenler tarafindan
nasil anlamlandirildigina odaklanilmasi gerektigini ortaya koymaktadir. Bdylece model, otantikligi
hem iiretim hem de alimlama siireglerini kapsayan analitik bir ¢cerceve sunmaktadir.
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Siyasal Séylem, Dil Kullanim ve Bedensel ipuclar1 Baglaminda i¢tenlik

Dijital siyasal iletisim literatiiriinde, siyasal aktdrlerin kullandiklari dil, tonlama ve bedensel
ipuglarinin segcmen algilari {izerinde belirleyici bir rol oynadig1 yaygin bi¢cimde kabul edilmektedir.
Dijital ortamlarda siyasal mesajlar yalnizca sozel icerikler araciligiyla degil; ayn1 zamanda gdorsel
kompozisyon, beden dili, mimik, jest ve ses tonu gibi ¢oklu gosterge sistemleri izerinden iiretilmekte
ve alimlanmaktadir (Dogan, 2020, s. 219). Bu baglamda siyasal iletisim, yalnizca ne sdylendigine
degil, nasil sdylendigine ve hangi bedensel performanslar esliginde sunulduguna bagl olarak anlam
kazanmaktadir. Dijital retorik yaklasimi, siyasal aktorlerin sosyal medya paylasimlarii birer
sOylemsel performans olarak ele alarak, igtenlik algisinin bu performanslarin biitiinliigii i¢inde insa
edildigini vurgulamaktadir.

Dil kullanimu, siyasal ictenlik algisinin temel belirleyicilerinden biri olarak 6ne ¢cikmaktadir.
Aragtirmalar, giindelik dile yakin, sade ve konusma dilini andiran séylemlerin, segmenler tarafindan
daha samimi ve sahici olarak algilandigim gostermektedir. Buna karsilik teknik, biirokratik ya da
asirt resmi dil kullanimi, siyasal aktor ile segmen arasinda mesafe yaratarak igtenlik algisimi
zayiflatabilmektedir. Bull & Fetzer (2010, s. 23), siyasal sdylemin pragmatik boyutuna
odaklandiklar1 ¢caligmalarinda, dilsel tercihlerin yalnizca anlam iletmekle kalmadigini; ayni1 zamanda
konusmacinin niyetleri, tutumu ve iliski kurma bi¢imi hakkinda da giiclii sinyaller verdigini ortaya
koymaktadir. Bu gercevede dil, i¢tenligin hem bilissel hem de duygusal boyutlarinin tasiyicisi olarak
degerlendirilmektedir.

Dijital siyasal iletisimde beden dili ve gorsel performans, ozellikle video temelli
platformlarin yayginlagmasiyla birlikte daha da merkezi bir konuma gelmistir. Mimik, jest, durus ve
g0z temasi gibi bedensel ipuglari, siyasal aktorlerin sdyledikleri ile bedenleri arasinda bir tutarlilik
olup olmadigina dair degerlendirmelerin yapilmasina imkén tanimaktadir. Ekman (1992, s. 33),
beden dili ve yliz ifadelerinin, bireylerin duygusal durumlar1 ve niyetleri hakkinda gii¢lii ipuglar
sundugunu belirtmekte; bu ipuglarmin yalan saptamada kritik rol oynadigini vurgulamaktadir.
Dolayisiyla dijital ortamlarda bu bedensel gostergeler, igtenligin performatif boyutunu goriiniir
kilmaktadir.

Eglenceli Siyaset, Kisisel Paylasimlar ve Yapayhk Algis1

Son yillarda dijital siyasal iletisimde “eglenceli siyaset” anlayisi ve siyasetgilerin kisisel
yasamlaria dair paylagimlarinin artmasi, igtenlik algisinin yeni boyutlarini glindeme getirmistir.
Mizah, eglence ve giindelik yasam pratikleriyle harmanlanan siyasal icerikler, siyasetcilerin daha
ulagilabilir ve “insani” olarak algilanmasina katki saglayabilmektedir. Bununla birlikte literatiir, bu
tiir iceriklerin her zaman olumlu algilanmadigini; asir1 kurgulanmis, stratejik veya samimiyetsiz
bulunan paylasimlarin yapaylik hissi yarattigini géstermektedir. Bu baglamda ictenlik algisi, eglence
ve kisisellik ile stratejik iletisim arasindaki denge iizerinden sekillenmektedir.

Politainment kavrami, Andreas Doérner (2001) tarafindan gelistirilmis olup, siyaset ve
eglence kavramlarinin birlesimini ifade etmektedir. Politainment, siyasal iletisim siireclerinde iki
farkl1 goriiniim altinda ele alinmaktadr: T1ki, siyasetcilerin segmenlerle kurduklari iletisimde eglence
unsurlarini stratejik bigimde kullanmalariyla ortaya ¢ikan “eglenceli siyaset”; ikincisi ise eglence
endistrisinin siyasal aktorleri ve olaylar1 popiiler igeriklere doniistirmesiyle sekillenen “siyasal
eglence”dir (alt. Algiil, 2004, s. 70). Siyaset ile eglence arasindaki iliski, kitle iletisim araglarinin
yayginlagsmasiyla daha goriiniir hale gelmis olsa da tarihsel olarak yeni bir olgu degildir. Siir,
karikatiir ve tiyatro gibi kiiltiirel tiretim bigimleri uzun siiredir siyasal elestirinin araglar1 olarak
kullanilmis; televizyonun gelisimiyle birlikte ise elestirel giildiirii programlar1 bu iliskiyi genis
kitlelere tasiyan 6nemli bir mecra haline gelmistir (Ugak, 2022, s. 213).
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Dijital ortamlarda iiretilen siyasal igeriklerin kurgulanma diizeyi de igtenlik algisini etkileyen
onemli bir faktor olarak one c¢ikmaktadir. Asirt profesyonel, yiliksek prodiiksiyonlu ve titizlikle
planlanmis igerikler, baz1 durumlarda yapaylik hissi yaratabilmekte; buna karsilik daha spontane,
kusurlu ve giindelik goriiniimlii paylagimlar daha sahici olarak algilanabilmektedir. Tolson (2010, s.
278), medyadaki konugma bicimlerinin performatif dogasina dikkat ¢ekerek, dogallik hissinin cogu
zaman kontrollii bir kurgu icinde {iiretildigini belirtmektedir. Bu durum, dijital siyasal iletisimde
ictenligin, tamamen dogal bir 6zellikten ziyade, sdylem ve beden dili araciligiyla insa edilen bir alg1
oldugunu gostermektedir.

Eglenceli siyaset (politainment) literatiirii, siyasal aktorlerin mizah ve giindelik yasam
unsurlarini kullanarak segmenlerle daha yakin bir iligski kurmay1 hedeflediklerini ortaya koymaktadir.
Enli (2015, s. 21), popiilist ve eglence temelli siyasal iletisim pratiklerinin, siyasetcilerin “siradan”
ve “bizden biri” olarak algilanmasina katki sundugunu belirtmektedir. Bu tiir icerikler, siyasal
aktorlerin otoriter ve mesafeli imajlarini yumusatarak, segmenlerle duygusal bir bag kurulmasina
olanak tanimaktadir. Ancak Enli’ye gore bu yakinlik, icerigin baglami ve sunulus bigimine bagl
olarak farkli sekillerde yorumlanabilmekte; eglence unsurlarinin asiriya kagtig1 durumlarda siyasal
mesajin ciddiyetinin zayifladigina dair algilar da ortaya ¢ikabilmektedir. Bu baglamda Enli (2015, s.
136), aracilanmis otantikligi “paradoksal bir olgu” olarak tanimlar ve bunun yedi 6zelligini ortaya
koyar: ongoriilebilirlik, kendiligindenlik, dolaysizlik, itiraflar, siradanlik, ikirciklilik ve kusurluluk.
Bu durum, eglenceli siyaset anlayisinin igtenlik algisini otomatik olarak giiglendiren bir unsur
olmadigini, aksine baglamsal olarak degerlendirilmesi gereken bir iletisim stratejisi oldugunu
gostermektedir (akt. Hellwig, 2017, s. 84).

Kisisel paylagimlar ve sahicilik algisi arasindaki iligkiyi inceleyen calismalar ise, dijital
ortamlarda sunulan “kisisel olanin” ¢ogu zaman stratejik bir anlati ¢ercevesinde yapilandirildigini
vurgulamaktadir. Marwick ve Boyd (2011, ss. 139-140), sosyal medyada iiretilen kisisel iceriklerin,
spontane bir benlik sunumundan ziyade yonetilen bir yakinlik (performative practice) bigimi olarak
isledigini ileri slirmektedir. Siyasal aktorlerin aile, gilindelik yasam ya da 06zel anlara dair
paylagimlari, segmenlerde samimiyet hissi uyandirabilmekle birlikte; bu paylasimlarin asir1 diizenli,
tekrar eden ya da kampanya diliyle i¢ ice ge¢mis olmasi, yapaylik algisimi da beraberinde
getirebilmektedir. Bu baglamda yapaylik algisi, kisisel paylagimlarin varligindan c¢ok, bu
paylagimlarin ne Ol¢iide dogal, baglamsal ve tutarli bicimde sunulduguyla iliskilidir. Dolayistyla
dijital siyasal iletisimde igtenlik, kisisel olanin goriiniirliigiinden ziyade, bu goriiniirliigiin nasil
kurgulandigina bagl olarak sekillenmektedir.

ictenlik Algisi, Ikna Siireci ve Siyasal Katihm Niyeti

Siyasal iletisim literatiiriinde ikna siireci, yalnizca mesajin igerigine degil, mesaj1 ileten
kaynagin giivenilirligine ve algilanan igtenligine de bagli olarak ele alinmaktadir. Klasik ikna
kuramlarinda, kaynagin giivenilirligi ve inandiricilig ikna siirecinin temel bilesenleri arasinda yer
almaktadir (Hovland, Janis & Kelley, 1953, ss. 12, 47). Dijital siyasal iletisim baglaminda ise bu
giivenilirlik, biiyiik dl¢iide siyasal aktorlerin igten ve sahici olarak algilanip algilanmamasi iizerinden
sekillenmektedir. Igtenlik algisi, segmenlerin siyasal mesajlara karst direng diizeylerini
azaltabilmekte ve mesajin kabul edilme olasiligini artirabilmektedir.

Aday semalar1 ya da biligsel bilgi yapilarmin, segmenlerin belirli adaylara ve siyasal konulara
yonelik mesajlar1 degerlendirme bigimleriyle yakindan iliskili oldugu varsayimi, siyasal iletisim
literatiirlinde kapsamli bigimde incelenmistir (Funk, 1999, s. 700; Jacobs & Shapiro, 1994, s. 527;
Kaid, 2004, s. 169). Bu calismalar, segmenlerin siyasal aktorleri degerlendirirken yalnizca giincel
mesajlara degil, ayn1 zamanda 6nceden olusmus zihinsel semalara dayandiklarini1 géstermektedir. Bu
baglamda Miller, Wattenberg ve Malanchuk (1986, s. 521), bireylerin baskanlik makamina iliskin
Onceden var olan bir semaya, baska bir ifadeyle bir “baskan prototipine” sahip olup olmadiklarim
incelemistir. Calisma, se¢menlerin adaylar1 degerlendirirken bagkana dair yerlesik bilissel
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beklentileri kullanip kullanmadiklar1 sorusuna odaklanmaktadir. Bu analizler, bireylerin gercekten
de baskanlik makamina iliskin belirli semalara sahip olduklarini ortaya koymustur. Bu sema agirlikl
olarak yetkinlik boyutu iizerinden sekillenmektedir. Siyasal deneyim, yeterlilik, liderlik kapasitesi,
siyasal meseleleri kavrama becerisi ve zekd gibi unsurlar, baskanlik performansina iligskin temel
degerlendirme Olgiitleri olarak ©6ne c¢ikmakta; liderin gorevini etkin bicimde yerine getirip
getiremeyecegine iligkin performans temelli bir degerlendirme alani olarak vurgulanmaktadir.

Buna karsilik biitiinliik -yani giivenilirlik, diiriistliik, ictenlik ve “siradan bir politikact
olmama” algisi- ile giivenilirlik (dayaniklilik, kararlilik, ¢aliskanlik ve giicliiliik gibi 6zellikler) gibi
boyutlarin 1964 sonrasinda daha belirgin hale geldigi goriilmektedir. Miller vd (1986, ss. 525, 535),
baskanlik performansina iliskin bu beklentilerin, bir yandan ge¢mis baskanlarin icraatlari, diger
yandan medya tarafindan kurulan giindem ve mevcut adaylarin sdylemsel sunumlar1 tarafindan
sekillendigini belirtmektedir. Bu durum, siyasal aktorlere yonelik degerlendirmelerin yalnizca
rasyonel yetkinlik 6l¢iitlerine degil, ayn1 zamanda algilanan igtenlik ve ahlaki biitlinliik gibi iligkisel
boyutlara da dayandigini gostermektedir (Cottam vd. 2004, s. 135).

Kaynak giivenilirligi literatiirti, igtenlik algisinin ikna siireciyle olan iliskisini daha da
goriiniir kilmaktadir. McCroskey ve Teven (1999, s. 93), algilanan giivenilirligin yalnizca uzmanlik
ve yetkinlikten degil; ayn1 zamanda diiriistliik ve iyi niyet algisindan beslendigini belirtmektedir.
Dijital siyasal iletisimde bu iyi niyet algisi, siyasal aktorlerin se¢gmenlerle kurduklari iliskinin samimi
ve karsilikli oldugu izlenimiyle yakindan iliskilidir. Sosyal medya ortamlarinda giindelik dil
kullanimu, etkilesime agiklik ve kisisel paylasimlar, bu alginin gliclenmesine katki saglayarak siyasal
aktorlerin ikna edici kapasitesini artirabilmektedir.

Igtenlik algisi, siyasal katilim niyetiyle de dogrudan iliskilendirilmektedir. Sosyal medya ve
siyasal katilim iizerine yapilan ¢alismalar, segmenlerin i¢ten ve giivenilir bulduklari siyasal aktorlerle
daha fazla etkilesime girdiklerini, bu aktorlerin igeriklerini paylagsmaya ve tartismaya daha istekli
olduklarim1 gostermektedir. Gil de Zudiga, Jung ve Valenzuela (2012, s. 319), sosyal medya
iizerinden kurulan bu etkilesimlerin, bireylerin siyasal katilim diizeylerini hem g¢evrim i¢i hem de
cevrim dis1 ortamlarda artirabildigini ortaya koymaktadir. Bu baglamda igtenlik, katilimi tetikleyen
dolayli bir motivasyon unsuru olarak degerlendirilmektedir.

Son olarak, dijital siyasal iletisimde igtenlik algisinin ikna ve katilim tizerindeki etkisi,
se¢cmenlerin siyasal siireclere yonelik genel tutumlarini da bigimlendirmektedir. Metzger ve Flanagin
(2013, 5. 218), ¢cevrim i¢i ortamlarda algilanan giivenin, bireylerin siyasal bilgiye agikligini ve siyasal
siireglere dahil olma istegini artirdigini vurgulamaktadir. Bu gergevede ictenlik algisi, yalnizca tekil
siyasal mesajlarin etkisini artiran bir unsur degil; ayn1 zamanda uzun vadede siyasal katilim
kiiltiiriinii besleyen bir iligki dinamigi olarak ele alinabilir. Dijital siyasal iletisimde ictenlik, ikna ve
katilim arasindaki bu ¢ok yonlii iligki, ictenligi siyasal etki siirecinin temel bilesenlerinden biri haline
getirmektedir.

Arastirmanin Yontemi, Orneklemi ve Veri Toplama Araclan

Bu calisma, siyasetgilerin sosyal medya paylasimlarinda insa edilen igtenlik algisinin
universite 6grencilerinin siyasal gliven, ikna olma siire¢leri ve siyasal katilim niyetleri lizerindeki
etkilerini anlamay1 amacglamaktadir. Arastirma, bu amaca uygun olarak nitel arastirma deseni
cergevesinde tasarlanmistir. Nitel aragtirmalar, bireylerin algilarini, deneyimlerini ve anlamlandirma
stireclerini kendi dogal baglami iginde ele almay1 hedefleyen bir yaklagim sunmaktadir (Yildirim &
Simsek, 2018). Ozellikle algi, tutum ve anlam iiretimi gibi 6znel siireclerin incelenmesinde nitel
yontemlerin sagladigi derinlik, bu arastirma i¢in uygun bir yontemsel zemin olusturmaktadir
(Creswell, 2013).
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Dijital siyasal iletisim baglaminda ictenlik algisi, dogrudan 6lgiilebilen nicel bir degisken
olmaktan ziyade, katilimcilarin deneyimleri ve yorumlan {izerinden sekillenen baglamsal bir olgu
olarak degerlendirilmektedir. Bu nedenle arastirmada, katilimcilarin kendi anlatilarina dayali veri
iiretimine olanak taniyan derinlemesine goriisme teknigi tercih edilmistir. Derinlemesine goriismeler,
katilimcilarn diistince, duygu ve algilarim ayrintili bicimde ifade etmelerine imkan taniyarak sosyal
olgularin ¢ok boyutlu bicimde anlasilmasini saglamaktadir (Patton, 2015).

Arastirmanin evrenini Hatay ilinde 6grenim goren iiniversite 6grencileri olusturmaktadir.
Calisma grubu ¢esitli fakiiltelerde 6grenim goéren 18 yas ve iizeri 20 lisans Ogrencisinden
olugmaktadir. Amach ornekleme yontemleri, nitel arastirmalarda arastirmaciya esneklik saglayarak
bilgi acisindan zengin durumlara ulagsmayr miimkiin kilmaktadir (Yildirnm & Simsek, 2018). Bu
cercevede, caligma grubu ol¢iit 6rnekleme esas alinarak, tiniversitede 6grenim goren, belirlenen
katilim Olgiitlerini karsilayan ve arastirmaya goniillii olarak katilan 6grencilerden olusturulmustur.
Boylece orneklemin belirli bir fakiilte, bolim ya da sinifla sinirli kalmamasina dikkat edilmis;
fletisim ve Miihendislik Fakiiltelerinde dgrenim goéren &grenciler arasindan katilim saglanarak
boliim, sinif diizeyi ve cinsiyet bakimindan gesitlilik gozetilmistir. Katilimeilarin aktif sosyal medya
kullanicist olmalar1 ve siyasetgilerin dijital paylasimlarini diizenli takip etmeleri arastirmanin temel
Olciitii olarak belirlenmistir. Veri toplama siireci, nitel arastirmalarda temel bir ilke olan wveri
doygunlugu dikkate alinarak yiriitiilmiis; goriigmeler sirasinda siyasal igtenlik algisina iligkin
temalarin tekrar etmeye basladigi ve yeni veri toplamanin analitik katki saglamayacagi
gozlemlenerek siire¢ 20 katilimer ile sonlandirilmastir.
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Sekil 2: Ornekleme Yénelik Bilgiler

Arastirmada veri toplama araci olarak yari yapilandirtlmis derinlemesine goriisme formu
kullanilmigtir. Yar1 yapilandirilmig gériismeler, 6nceden belirlenmis sorular ¢ercevesinde ilerlerken,
katilimcilari verdikleri yanitlar dogrultusunda esneklik sunmasi bakimimdan nitel aragtirmalarda
yaygin bi¢cimde tercih edilmektedir (Punch, 2014). Goriisme formu, dijital siyasal iletisim literatiird,
kisilerarasi iletisim ¢alismalar1 ve sosyal psikoloji alaninda otantiklik (authenticity) kavramina iligkin
kuramsal tartismalar temel alinarak hazirlanmistir. Sorular, katilimeilarin siyasetgilerin sosyal medya
paylasimlarini nasil degerlendirdiklerini, hangi unsurlar1 i¢tenlik gostergesi olarak algiladiklarini ve
bu algmin giiven, ikna edicilik ve siyasal katilim niyeti iizerindeki yansimalarini ortaya koymay1
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amagclamaktadir. Ayrica platform temelli farklilasmalar (TikTok, Instagram ve X), dil kullanimi,
beden dili, kisisel paylagimlar ve yapaylik algisina iligkin sorulara da yer verilmistir. Gorligmelere
ek olarak katilimeilardan demografik bilgi formu doldurmalar1 istenmis ve arastirmaya katilim i¢in
aydinlatilmis onam alinmaistir.

Goriismeler, katilimcilarin agik rizasi dogrultusunda ses kaydi alinarak gergeklestirilmis ve
ardindan yaziya dokiilmiistiir. Elde edilen veriler, igerik analizi yOntemi kullanilarak analiz
edilmistir. Icerik analizi, metinlerden sistematik bicimde anlamli kategoriler ve temalar tiiretmeyi
amagclayan bir analiz teknigi sunmaktadir (Neuendorf, 2017). Analiz siirecinde veriler oncelikle
kodlanmis, ardindan benzer kodlar bir araya getirilerek temalar ve alt temalar olusturulmustur.
Kodlama siireci, literatiirde yer alan igtenlik, platform temelli siyasal iletisim, sdylem ve beden dili,
eglenceli siyaset, yapaylik algisi ve siyasal katilim kavramlar1 dogrultusunda yiirtitiilmiistiir. Bu
yaklagim, verilerin kuramsal ¢ergeveyle iliskilendirilmesini miimkiin kilmistir.

Aragtirmanin gegerligi, goriigme sorularinin ilgili literatiir temelinde hazirlanmasi, uzman
gorilisii alinarak gdzden gegirilmesi ve goriisme formunun 6n uygulama ile test edilmesi yoluyla
saglanmistir. Giivenirlik ise kodlama siirecinde arastirmacilar arasi karsilastirmalar, bagimsiz
denetleyici kontrolii ve verilerin tutarliliginin incelenmesiyle giiglendirilmistir. Ayrica goriismelerin
veri doygunluguna ulasincaya kadar siirdiiriilmesi, nitel arastirmalarda giivenirligi artiran 6nemli bir
Olciit olarak degerlendirilmektedir (Lincoln & Guba, 1985).

Verilerin Analiz Siireci

Bu arastirmada elde edilen nitel veriler, literatiir taramasi1 sonucunda olusturulan kuramsal
cerceve dogrultusunda tiimdengelimsel tematik icerik analizi yontemi kullanilarak ¢éziimlenmistir.
Tematik analiz, bireylerin deneyimlerini, algilarini ve anlamlandirma siireglerini belirli temalar
etrafinda sistematik bigimde incelemeye olanak taniyan bir nitel analiz yaklagimidir. Nitel
arastirmalarda tematik analiz, katilimcilarin 6znel deneyimlerini anlamaya ve bu deneyimleri
kuramsal bir ger¢eve icinde yorumlamaya imkan tanimaktadir (Yildirim & Simsek, 2018).

Bu c¢alismada analiz siireci, arastirma sorulart ve literatiirde ©ne ¢ikan kavramlar
dogrultusunda tiimdengelimsel (deductive) bir yaklasimla yapilandirilmistir. Tiimdengelimsel
analiz, 6nceden belirlenen kuramsal temalar dogrultusunda verinin ¢éziimlenmesini ve bulgularin
literatiirle iligkilendirilmesini saglamaktadir (Braun & Clarke, 2006). Kodlama g¢ercevesi mevcut
literatiirden hareketle olusturulmustur. Siyasal i¢tenlik, kaynak giivenilirligi, dijital temsil ve siyasal
katilim literatiiriinde tanimlanan kavramsal boyutlar temel alinarak 6n kod listesi hazirlanmis; bu
cerceve dogrultusunda goriigme verileri manuel olarak kodlanmistir. Tim goriismeler yaziya
aktarilmig, metinler satir satir incelenmis ve anlam birimleri ilgili kodlarla eslestirilmistir. Kodlama
stireci iki bagimsiz arastirmaci (¢ift kodlayici) tarafindan ayri ayr yiriitiilmiis; ardindan kodlar
karsilastirilarak goriis birligi ve ayrisma noktalar1 belirlenmistir. Uyusmazlik bulunan kodlamalar
tartisma yoluyla yeniden degerlendirilmis ve uzlasi saglanarak nihai kod listesi olusturulmustur.
Daha sonra benzer kodlar kavramsal yakinliklarina gore gruplanarak alt temalar, bu alt temalar da
iist tematik kategoriler altinda yapilandirilmstir. Siire¢ boyunca yalnizca kod sikligi degil, ifadelerin
baglamsal derinligi ve anlam yogunlugu da dikkate alinmistir. Bu ¢ift kodlayicili, manuel ve literatiir
temelli tiimdengelimsel analiz siireci, ¢alismanin analitik tutarhiligimi ve giivenirligini artirmayi
amagclamaktadir.

Bu arastirma, Hatay Mustafa Kemal Universitesi Sosyal ve Beseri Bilimler Bilimsel
Aragtirma ve Yaym Etigi Kurulu tarafindan degerlendirilmis ve 05.12.2025 tarihli, 14 sayili
toplantida alinan 10 numarali karar ile veri toplama araglar1 ve uygulama adimlarinin etik ilkelere
uygun oldugu oy birligiyle kabul edilmistir. Arastirma siirecine katilan tiim katilimcilara ¢alismanin
amaci, kapsami ve veri kullanimina iligkin ayrintili bilgi verilmis; goniilliiliikk esasina dayali katilim
saglanmis ve aydinlatilmis onam formlar1 imzalatilmistir. Katilimeilarin kimlik bilgilerinin gizliligi
korunmus, elde edilen veriler yalnizca bilimsel amagclarla kullanilmistir.
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Analiz siirecinin ilk agamasinda, derinlemesine goriismeler yoluyla elde edilen ses kayitlari
ayrintili bigcimde yaziya dokiilmiis ve metinler tekrar tekrar okunarak veriye asinalik saglanmistir.
Bu asama, nitel veri analizinde arastirmacinin veriyi biitlinciil bi¢imde kavramasi agisindan kritik bir
adim olarak degerlendirilmektedir (Creswell, 2013). Metinlerde katilimcilarin siyasetgilerin sosyal
medya paylasimlarina iligkin igtenlik degerlendirmelerini yansitan anlamli ifadeler belirlenmis ve 6n
kodlama yapilmistir. Bu 6n kodlama siirecinde 6zellikle ictenlik, sahicilik, giiven, tutarlilik ve
yapaylik gibi kavramlara odaklanilmustir (soru 1. “Ictenlik kavramini nasil tanimlarsiniz?”; soru 9:
“Hangi unsurlar igcten olmadiginmi diigtindiiriir? ”; soru 11: “Samimi veya yapay bulunan unsurlar
nelerdir?”’). Bu yaklasim, ham verilerin kuramsal cerceveyle iliskilendirilebilir bir yaprya
kavusmasini saglamustir.

Ikinci asamada, katilmecilarin siyasetcilerin farkli sosyal medya platformlarindaki
paylagimlarina yonelik degerlendirmeleri analiz edilmistir. Sosyal medya platformlariin teknik
altyapilar1 ve kiiltiirel kodlar1 dogrultusunda igtenlik algisinin nasil farklilastigi ele alinmistir (soru
2: “TikTok, Instagram ve X 'te ictenlik algist nasul farkllasir? ; soru 10: “TikTok siyasetciyi ‘yakin’
hissettivir mi? ”; soru 12: “Hangi platform siyaset¢iye daha ‘yakisir’? ). Platform temelli bu analiz,
dijital siyasal iletisimde igtenligin sabit bir 6zellik degil; mecraya 6zgii olarak yeniden firetilen bir
algi oldugunu ortaya koymayi amaclamaktadir. Yildirim ve Simsek’e (2018) gore, nitel analizde
baglamin dikkate alinmasi, olgunun dogru bi¢imde anlamlandirilmasini saglayan temel unsurlardan
biridir.

Uciincii asamada, siyasetgilerin paylasimlarinda kullandiklari dil, ton ve bedensel ipuglarinin
ictenlik algis1 iizerindeki etkileri incelenmistir (soru 3: “Universite égrencileri siyasetcilerin
ictenligini nasil anlar?”’; soru 4: “Dil, ton ve beden dili i¢tenligi nasil etkiler?”). Katilimcilarin
giindelik dil kullanimi, resmi sdylem, ses tonu, mimik ve beden dili gibi unsurlara yiikledikleri
anlamlar bu tema kapsaminda degerlendirilmistir. Nitel aragtirmalarda dilsel ve gorsel gdstergelerin
birlikte ele alinmasi, iletisim siireclerinin ¢ok boyutlu yapisini ortaya koymak agisindan 6nem
tasimaktadir (Merriam, 2009).

Dordiincii tema kapsaminda, eglenceli siyaset, mizah, kisisel yasam paylasimlar1 ve yapaylik
algist ele alinmustir (soru 5: “Mizah ve eglence igtenligi etkiler mi?”’; soru 7: “Kisisel yasam
paylasimlart samimiyet gostergesi midir?”; soru 8: “Yapaylik hissi 6grencilerin bakisim nasil
etkiler? ”). Katilimcilarin siyasetgilerin eglenceli ya da kisisel igeriklerini nasil yorumladiklari, bu
iceriklerin samimiyet mi yoksa yapaylik m1 iirettigi analiz edilmistir. Bu yaklagim, dijital siyasal
iletisimde ictenligin stratejik iletisim ile giindeliklik arasindaki sinirda nasil kuruldugunu anlamaya
yonelik bir zemin sunmaktadir.
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Son tema, ictenlik algisinin siyasal ikna, giiven ve siyasal katilim niyeti iizerindeki etkilerine
odaklanmaktadir (soru 6: “Sik paylasim giiven ve ictenlik yaratir mi?”’; soru 13: “Ictenlik algist ikna
ve siyasal katilimi nasil etkiler? ”). Katilimeilarin igcten bulduklari siyasetcilerin paylagimlarina daha
fazla giiven duyup duymadiklari, bu iceriklerin ikna olma siireglerini ve siyasal katilim niyetlerini
nasil etkiledigi degerlendirilmistir. Bu dogrultuda igtenlik, yalmzca algisal bir degerlendirme degil,
siyasal etki slirecinin 6nemli bir bileseni olarak ele alinmistir (Patton, 2015).

Analiz siirecinde tiimdengelimsel yaklasim benimsenmis olmakla birlikte, katilimci
ifadelerinin 6zgiinliigiinii korumaya ozen gosterilmistir. Onceden belirlenen temalar, veriyi
sinirlandiran kati kategoriler olarak degil; anlamlandirmay1 kolaylastiran analitik ¢ergeveler olarak
kullanilmistir. Katilimer s6ylemlerinde 6ne ¢ikan yeni vurgu ve Oriintiiler, ilgili temalar altinda alt
kodlar seklinde ele alinarak analiz siireci derinlestirilmistir. Bu yaklagim, kuramsal cerceve ile
ampirik veriler arasinda dinamik bir iligki kurulmasina olanak tanimaktadir (Yildirim & Simsek,
2018).

Son asamada her bir tema, katilimci ifadelerinden dogrudan alintilarla desteklenmis ve elde
edilen bulgular dijital siyasal iletisim literatiiriindeki kuramsal tartigmalarla iligkilendirilmistir.
Boylece tematik analiz siireci, arastirma sorularina sistematik, seffaf ve kuramsal temelli yanitlar
iiretmeyi amaglayan biitiinciil bir analitik ¢cergeve sunmaktadir.

Bulgular

Bu bdliimde, iiniversite dgrencileriyle gergeklestirilen derinlemesine goriismelerden elde
edilen bulgular, literatiir taramasi1 sonucunda olusturulan kuramsal ¢erceve dogrultusunda tematik
analiz yontemiyle ele alinmaktadir. Bulgularin sunumunda, dijital siyasal iletisim baglaminda
ictenlik algisinin nasil tanimlandigi, hangi gostergeler iizerinden anlamlandirildigi ve bu algimin
siyasal giiven, ikna ve katilim niyetiyle nasil iliskilendirildigi ortaya konulmaktadir. Analiz siireci,
yalnizca katilimer ifadelerinin betimlenmesiyle sinirli tutulmamas; elde edilen bulgular, dijital siyasal
iletisim literatlirindeki kuramsal tartigsmalarla iliskilendirilerek yorumlanmistir. Bu dogrultuda
bulgular, 6nceden belirlenmis temalar ¢er¢evesinde yapilandirilmis ve her bir tema altinda iiniversite
Ogrencilerinin alg1 oriintiileri biitlinciil bicimde degerlendirilmistir.

Bu béliimde sunulan tematik yapi, dijital siyasal iletisimde igtenlik algisinin tek boyutlu bir
olgu olmadigini; platform 6zellikleri, sdylem bigimleri, gorsel ve bedensel gostergeler ile siyasal etki
stirecleriyle birlikte ele alinmasi gereken ¢ok katmanli bir algi alani oldugunu gostermeyi
amagclamaktadir. Bulgularin tartisilmasi siirecinde, katilimeilarin ifadelerinden hareketle olusturulan
kodlar ve alt temalar, dijital siyasal iletisimin giincel dinamikleri baglaminda yorumlanmstir.
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Tablo 1: Dijital Siyasal iletisimde Igtenlik Algisina iliskin Kodlama Cercevesi

Tema

Alt
Tema

Kodlar

Aciklama / Gostergeler

Tema 1: Dijital Siyasal

Igtenlik Tanim

Samimiyet, sahicilik, rol

Siyaset¢inin “kendisi gibi”

iletisimde i¢tenlik yapmama, dogallik olmasi, yapmacik
Tanimlar: bulunmamast
Tema 2: Platform Temelli TikTok Algisi Giindeliklik, yakinlik, Kisa video, dogal dil,
ictenlik Algisi eglenceli anlatim eglence unsurlari

Instagram Algis1  Imaj, kontrollii  Estetik, planl igerik, dl¢iili

samimiyet, gorsellik

yakinlik

X (Twitter) Resmiyet, mesafe, politik Metin agirlikli, resmi ve
Algisi ciddiyet ideolojik sdylem
Tema 3: Soylem, Dil ve Dil Kullanimi Giindelik  dil, sade Konusma dili—yazi dili farki
Bedensel ipuclar anlatim, resmi dil
Tonlama Sicak ton, mesafeli ton Ses tonu, hitap bigcimi
Beden Dili Mimik, jest, goz temasi, Video igeriklerde beden dili
dogal durus kullanimi1
Tema 4: Eglenceli Siyaset, Mizah ve Sempatik mizah, zoraki Mizahin dogal ya da yapay
Kisisellik ve Yapayhk Eglence mizah algilanmasi
Kisisel Yasam Aile, giinlik yasam, 6zel Kisisel igeriklerin
Paylasimlari anlar samimiyetle iligkisi
Yapaylik Algist  Asirt kurgu, reklam hissi,  Planly, stratejik ve yapmacik
danigman dili bulunan igerikler
Tema 5: Ictenlik, ikna ve Ikna Fikir degistirme, ikna Mesajimn inandiricilig
Siyasal Katihm olma
Giiven Takip etme, paylagsma Siyaset¢iye duyulan giiven
diizeyi
Katilim Niyeti Oy verme, destekleme, Siyasal katilim davranislar

savunma

Tablo 1°de yer alan kodlama cergevesi, arastirma kapsaminda elde edilen nitel verilerin
sistematik bigimde ¢ézlimlenebilmesi amaciyla olusturulmustur. Kodlama siireci, literatiirde dijital
siyasal iletigim, otantiklik (authenticity), siyasal sdylem ve platform temelli iletisim yaklagimlarinda
one ¢ikan kavramlar temel alinarak yapilandirilmistir. Bu ¢ercevede bes ana tema belirlenmis; her
bir tema altinda igtenlik algisini olusturan farkli boyutlar, alt temalar ve kodlar araciligiyla
ayrintilandirilmistir.

Tema 1 “Dijital Siyasal iletisimde i¢tenlik Algisi”na Yénelik Bulgular

Tema 1 kapsaminda elde edilen bulgular, {iniversite 6grencilerinin dijital siyasal iletisimde
ictenlik kavramini iki temel diizlemde ele aldiklarini gostermektedir. Katilimcilar bir yandan igtenligi
tanimsal bir ¢ergevede agiklamakta, diger yandan bu kavrami siyasal aktorlere duyulan giivenle
dogrudan iliskilendirmektedir. Bu dogrultuda Tema 1, “Igtenlik Tanim1” ve “I¢tenlik—Giiven Iliskisi”
olmak tizere iki alt tema altinda ele alinmustir.

Ictenlik Tamimi Alt Temasina Yonelik Bulgular

Bu alt tema kapsaminda katilimcilar, igtenligi agirlikli olarak samimiyet, dogallik ve
duygularin acgik bicimde ifade edilmesi iizerinden tanimlamaktadir. ictenlik, siyasal aktdriin rol
yapmadan, yapayliktan uzak ve “kendisi gibi” davranmasiyla iliskilendirilmektedir. Katilimci
ifadeleri, i¢tenligin cogunlukla iletisimin igeriginden ziyade, iletisimin sunulus bigimi ve hissedilen
dogallik tizerinden degerlendirildigini ortaya koymaktadir.

Katilmcilardan K9, igtenligi duygusal acgiklik {izerinden tanimlamakta ve bu durumu su
sozlerle ifade etmektedir: K5 (Soru 1): “Bir kisinin duygularini samimi bir sekilde ifade etmesi
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bence.” Benzer bigimde K7, igtenligi yapayliktan uzak bir iletisim tarzi olarak degerlendirmekte ve
ezbere dayali sdylemlerin igtenlik algisini zayiflattigini vurgulamaktadir: K7 (Soru 9): “Ezberden
konusmadigini hissettiriyorsa bana daha igten geliyor.” K13 ise ictenligi, siyasal aktoriin kendisi
gibi davranmasi ve rol yapmamasi iizerinden anlamlandirmaktadir: K13 (Soru 1): “Rol yapmadigini,
kendisi gibi davrandigini hissedersem igten buluyorum.”

Bu ifadeler birlikte degerlendirildiginde, katilimcilarin igtenligi daha ¢ok algisal ve sezgisel
bir 6zellik olarak tanimladiklar1 gériilmektedir. Ictenlik, bu baglamda énceden hazirlanmis ya da
stratejik sdylemlerden ziyade, dogal ve kendiliginden bir iletisim bigimiyle iliskilendirilmektedir.

Ictenlik ve Giiven Iliskisi Alt Temasina Yonelik Bulgular

Tema 1’in ikinci alt temasi, ictenlik algisinin giiven duygusuyla kurdugu iliskiye
odaklanmaktadir. Katilimcilar, igtenligi yalnizca bir iletigim tarzi olarak degil, ayn1 zamanda siyasal
aktdre duyulan giivenin olusmasinda belirleyici bir unsur olarak degerlendirmektedir. Igtenlik algisi,
katilimcilar agisindan siyasal aktoriin sdylediklerine inanma ve bu sdylemleri giivenilir bulma
stirecini dogrudan etkilemektedir.

K2, igtenlik ile giliven arasindaki iliskiyi acik bir bigimde dile getirmektedir:
K2 (Soru 11): “Samimi oldugunu hissedersem séylediklerine daha ¢ok inaniyorum.” Benzer sekilde

K14, ictenligin gliven duygusunu giiclendirdigini vurgulamaktadir:
K14 (Soru 11): “Samimi buldugum kisiye daha ¢ok giiveniyorum.” K18 ise i¢tenlik algisinin siyasal
sOylemlerin inandiriciligi iizerindeki etkisine dikkat ¢cekmektedir:

K18 (Soru 11): “I¢ten geliyorsa bana, séyledikleri daha giivenilir oluyor.”

Bu ifadeler, katilimcilarin ictenligi dijital siyasal iletisimde giliven inga eden islevsel bir unsur
olarak konumlandirdiklarim gdstermektedir. Igtenlik algisi, katilimeilar acisindan siyasal aktdriin
yalnizca nasil konustugunu degil, ayn1 zamanda ne dl¢iide giivenilir bulundugunu da belirleyen temel
bir degerlendirme 6lgiitii olarak ortaya ¢ikmaktadir.

TEMA-1

= {ctenlik Tanim1 = Ictenlik -Giiven Tliskisi

Sekil 3: Tema 1’e Yonelik Bulgular
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Tema 1’e iligkin bulgularm nicel dagilimi incelendiginde, igtenlik algisinin katilimcilar
tarafindan iki boyutlu bir yapi iginde ele alindigi goriilmektedir. Sekil 3’de sunulan grafik, katilimci
ifadelerinin %56’smin igtenligi tanimsal diizeyde ele aldigini; %44 {inlin ise igtenligi dogrudan
giiven duygusuyla iligkilendirdigini gdstermektedir. Bu dagilim, {iniversite 6grencilerinin igtenligi
oncelikle “ne oldugu” iizerinden anlamlandirdiklarini, ancak bu kavramsal tanimin biiylik 6l¢giide
giiven liretme isleviyle tamamlandigini ortaya koymaktadir. Bagka bir ifadeyle i¢tenlik, katilimcilar
acisindan yalnizca samimiyet ve dogallikla sinirli bir 6zellik degil; ayn1 zamanda siyasal aktorlere
duyulan gilivenin olusmasinda merkezi bir rol oynayan islevsel bir unsur olarak
degerlendirilmektedir. Grafik, ictenligin dijital siyasal iletisimde hem algisal hem de iliskisel bir
boyut tagidigini nicel olarak da desteklemektedir.

Tema 1 kapsaminda elde edilen bulgular, igtenlik algisinin iiniversite 6grencileri tarafindan
hem tanimsal hem de iligkisel bir ¢ergevede ele alindigim ortaya koymaktadir. Katilimeilar igtenligi
bir yandan samimiyet, dogallik ve rol yapmama iizerinden tanimlarken, diger yandan ictenligi siyasal
giivenin olugmasinda temel bir 6n kosul olarak degerlendirmektedir. Bu baglamda igtenlik,
katilimcilar agisindan yalnizca kisisel bir 6zellik degil; dijital siyasal iletisimde giiven ve inandiricilik
iireten merkezi bir unsur olarak konumlanmaktadir.

Tema 2 “Platform Temelli i¢tenlik Algis1”na Yonelik Bulgular

Tema 2 kapsaminda elde edilen bulgular, katilimcilarin dijital siyasal iletisimde igtenlik
algilarin1 sosyal medya platformlarimin yapisal 6zellikleri ve iletisim bigimleri dogrultusunda
farklilagtirdiklarin1 gostermektedir. Katilimeilar, her platformun sundugu teknik olanaklar, igerik
formatlart ve hakim iletisim dili lizerinden siyaset¢ilerin ictenligini degerlendirmekte; bu
degerlendirmeler TikTok, Instagram ve X platformlari arasinda belirgin bigimde ayrigmaktadir. Bu
dogrultuda Tema 2, TikTok, Instagram ve X olmak iizere ii¢ alt tema altinda ele alinmstir.

TikTok Alt Temasina Yonelik Bulgular

TikTok’a iliskin bulgular, katilimcilarin bu platformu daha giindelik, dogal ve samimi bir
iletisim alanm olarak konumlandirdiklarini gostermektedir. Katilimeilar, TikTok’un kisa video
formati, konusma diline yakin anlatim bi¢imi ve resmi olmayan atmosferi sayesinde siyaset¢ilerin
daha “kendileri gibi” goriinebildiklerini ifade etmektedir. Toplam sekiz katilimei, TikTok u igtenlik
algisinin en gii¢lii hissedildigi platform olarak degerlendirmistir.

K3, TikTok’taki iletisim bi¢ciminin dogalligimi su sekilde dile getirmektedir (Soru 2):
“TikTok ta insanlar daha rahat konusuyor, o yiizden daha igten geliyor.” Benzer bigimde K18,
platformun yarattig1 yakinlik hissine dikkat cekmektedir (Soru 10):
“TikTok ta konusmalar daha dogal, sanki karsindaymis gibi.”

Bu ifadeler, TikTok un katilimcilar agisindan siyasal iletisimin resmi kaliplardan uzaklastig1,
giindelik dile ve yiiz ylize iletisime daha ¢ok benzeyen bir mecra olarak algilandigini ortaya
koymaktadir. TikTok, bu yoniiyle igtenligin daha kolay hissedildigi ve siyasetgilerin segmenlerle
daha yakin bir iligki kurabildigi bir platform olarak 6ne ¢ikmaktadir.

Instagram Alt Temasina Yonelik Bulgular

Instagram’a iligkin bulgular, platformun katilimcilar tarafindan daha kontrollii, estetik
kaygilarin 6n planda oldugu ve vitrin odakli bir mecra olarak algilandigimi gostermektedir. Dort
katilimci, Instagram’daki siyasal paylasimlar ictenlik agisindan simirli buldugunu ifade etmistir.
Katilimcilar, igeriklerin planli, segilmis ve gorsel olarak diizenlenmis olmasinin samimiyet hissini
zayiflattigini belirtmektedir.
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K14, Instagram’daki i¢tenlik algisinin sinirliligina su sézlerle dikkat gekmektedir (Soru 12):
“Instagram’da her sey ¢ok planli oldugu i¢in samimi gelmiyor.” Benzer sekilde K10, paylasimlarin
dogalliktan uzak oldugunu ifade etmektedir (Soru 2):
“Instagram’da paylasimlar ¢ok diizenli, dogal degil.”

Bu bulgular, Instagram’in katilimcilar nezdinde siyasetcilerin kendilerini daha kontrollii ve
mesafeli bicimde sunduklart bir temsil alan1 olarak algilandigin1 géstermektedir. Platformun estetik
ve imaj odakli yapisi, ictenligin smurli ve Ol¢iili bicimde hissedildigi bir iletisim ortami
yaratmaktadir.

X Alt Temasina Yonelik Bulgular

X platformuna iliskin bulgular, katilimecilarin tamaminin (20 katilime1) bu mecray1
degerlendirdigini ve X’i siyasal iletisimin kaginilmaz fakat igtenlik agisindan en zay1f platformlardan
biri olarak konumlandirdiklarini gostermektedir. Katilimcilar, X’i daha ¢ok resmi agiklamalarin
yapildigi, politik sdylemin agir bastigi ve mesafenin korundugu bir mecra olarak tanimlamaktadir.

K9, X’in resmi ve duyuru odakli yapisim1i su sekilde ifade etmektedir (Soru 10):
“X daha ¢ok resmi aciklama yeri gibi, samimiyet yok.” K12 ise platformdaki dilin ictenlik hissini
zayiflattigini belirtmektedir (Soru 12): “X'teki dil ¢ok resmi, ictenlik hissetmiyorum.” Bu ifadeler,
X’in katilimcilar agisindan siyasal iletisimin zorunlu bir pargasi olarak goriilmesine ragmen, igtenlik
iiretme kapasitesinin sinirli oldugu bir platform olarak algilandigini ortaya koymaktadir. X, daha ¢ok
bilgi aktarimi, ideolojik konumlanma ve resmi sdylemle iliskilendirilmekte; bu durum igtenlik
algisin1 geri plana itmektedir.

TEMA-2

= X = Tiktok = Instagram

Sekil 4: Tema 2’ye Yonelik Bulgular

Sekil 4, platform temelli i¢tenlik algisinin nicel dagilimini goriiniir kilmaktadir. Buna gore
katilimeilarin %60°1 siyasal iletisimde en fazla degerlendirilen ve en baskin platform olarak X’i isaret
etmektedir. Bu durum, X’in 6grenciler agisindan siyasal iletisimin kagmilmaz ve temel mecrasi
olarak konumlandigim gostermektedir. Ancak bu baskinlik, platformun igtenlik iretme
kapasitesinden ziyade siyasal iceriklere maruz kalma siklig1 ve siyasal giindemin X {izerinden takip
edilmesiyle iligkilidir. TikTok, %27’lik oranla igtenlik ve yakinlik algisinin gorece daha giiglii
hissedildigi ikinci platform olarak one cikmakta; kisa video formati ve giindelik anlatim dili
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sayesinde samimiyet duygusunu destekleyen bir mecra olarak degerlendirilmektedir. Instagram ise
%13’liikk oranla igtenlik algisiin en smirli oldugu platformdur. Bu dagilim, igtenlik algisinin
yalnizca platformun kullanim yayginligina degil, ayn1 zamanda platformun sundugu anlati
bigimlerine ve temsil pratiklerine bagli olarak sekillendigini ortaya koymaktadir.

Tema 2 kapsaminda elde edilen bulgular, ictenlik algisinin platformdan bagimsiz, sabit bir
ozellik olmadigini; aksine platformun teknik yapisi, icerik formati ve iletisim kiiltiiriiyle birlikte
sekillendigini gostermektedir. Nicel dagilim incelendiginde, TikTok un sekiz katilimci tarafindan
ictenlik ve yakinlkla iligkilendirildigi, Instagram’in dort katilimer tarafindan daha simirh bir
samimiyet alani olarak degerlendirildigi, X in ise tiim katilimcilar tarafindan siyasal iletisimin temel
fakat resmi ve mesafeli mecrasi olarak algilandigi goriilmektedir. Bu bulgular, dijital siyasal
iletisimde igtenligin platforma 6zgii kosullar iginde iiretildigini ve her platformun segmen—siyasetci
iligkisini farkli bicimlerde yapilandirdigini ortaya koymaktadir.

Tema 3 “Soylem, Dil ve Bedensel ipuglari”na Yénelik Bulgular

Tema 3 kapsaminda elde edilen bulgular, dijital siyasal iletisimde igtenlik algisinin yalnizca
mesajin igerigiyle degil, bu mesajin dilsel ve bedensel bicimde nasil sunulduguyla da dogrudan
iligkili oldugunu ortaya koymaktadir. Katilimcilar, siyasetgilerin sosyal medya paylagimlarinda
kullandiklar dil, ses tonu ve beden dili unsurlarini igtenlik degerlendirmelerinde temel gostergeler
olarak ele almaktadir. Ozellikle video temelli igeriklerde bu unsurlarin goriiniir hale gelmesi, ictenlik
algisiin giiclenmesi ya da zayiflamasi {izerinde belirleyici olmaktadir. Bu baglamda Tema 3; Dil
Kullanimi, Tonlama ve Beden Dili olmak iizere ii¢ alt tema altinda incelenmistir.

Dil Kullanmimi Alt Temasina Yonelik Bulgular

Dil kullanimina iligkin bulgular, katilimcilarin giindelik, sade ve halkin konugma diline yakin
ifadeleri igtenligin temel gostergeleri arasinda degerlendirdiklerini ortaya koymaktadir. Resmi,
sloganlagsmis ya da agir1 politik bir dil ise katilimcilar tarafindan mesafeli, yapay ve “rol yapilmis”
bir iletisim bigimi olarak algilanabilmektedir. Bu baglamda igtenlik, mesajin igeriginden ziyade,
mesajin ifade edilis tarziyla dogrudan iliskilendirilmektedir. Katilimcilar, siyasetcilerin “konusur
gibi” hitap etmelerini, kendilerini giindelik hayatta karsilasabilecekleri bir birey gibi sunmalarini
ictenlik algisin giiglendiren 6nemli bir unsur olarak ifade etmektedir. Bu durumu K6 su sekilde dile
getirmektedir: K6 (Soru 3): “Halkin diliyle konugmasi bana daha icten geliyor.” Ayrica K19,
sloganlasmis sOylemlerin ictenlik algisii zayiflattigini belirtmektedir: K19 (Soru 3): “Hep aym
kalp ctimleleri kullaniyorsa igten gelmiyor, ezber gibi.”

Kodlama verileri incelendiginde, dil kullanimina iliskin degerlendirmelerin katilimcilarin
biiylik bir boliimii tarafindan dile getirildigi goriilmektedir. Bu durum, dilin igtenlik algisinda
yalnizca destekleyici degil, merkezi ve yaygin bir belirleyici oldugunu gostermektedir. Bulgular,
siyasal iletisimde kullanilan dilin, se¢men-siyasal aktor iligkisini hiyerarsik ve mesafeli bir
diizlemden daha esitlik¢i ve yakin bir diizleme tasiyabildigini ortaya koymaktadir. Ozellikle geng
secmenler acisindan giindelik dil, siyaset¢inin “ulasilabilir” ve “bizden biri” olarak algilanmasina
katki saglamakta; bu da siyasal giiven ve ikna siireclerinin gliclenmesine zemin hazirlamaktadir.

Tonlama ve Ses Kullamimi Alt Temasina Yonelik Bulgular

Tonlama ve ses kullanimi, katilimcilar agisindan ictenlik algisim etkileyen bir diger onemli
unsur olarak 6ne ¢ikmaktadir. Bulgular, sicak, dogal ve samimi bir ses tonunun siyaset¢iye yonelik
olumlu algiyr artirdigini; soguk, monoton ya da mekanik bir tonlamanin ise samimiyet hissini
zayiflattigin1 ortaya koymaktadir. Katilimcilar, ses tonunu yalnizca teknik bir 6zellik olarak degil,
duygusal aktarimi miimkiin kilan bir iletigim unsuru olarak degerlendirmektedir. Bu durumu K9 su
sozlerle ifade etmektedir: K9 (Soru 3): “Ses fonu ¢ok dnemli, soguk olunca samimi gelmiyor.” Nicel
dagilimlar incelendiginde, tonlamaya iliskin degerlendirmelerin de yiiksek katilimei yogunluguna

www.turkishstudies.net/turkishstudies



2776 Azra K. Nazli — Omer Alpdogan

sahip oldugu goriilmektedir. K14 de benzer bir vurguda bulunmaktadir, (Soru 3): “Normal bir tonda
konustugunda daha samimi oluyor, yukaridan bakiyormug gibi hissetmiyorum.” Bu bulgu, ictenlik
algisinin  yalmzca sozciikler iizerinden degil, bu sozciiklerin nasil sdylendigi {izerinden de
sekillendigini gostermektedir.

Beden Dili Alt Temasina Yonelik Bulgular

Tema 3’iin en dikkat ¢ekici alt temalarindan biri beden dili olmustur. Katilimcilar, 6zellikle
video temelli paylagimlarda mimik, jest, g6z temasi ve durus gibi bedensel ipuglarimi igtenlik
algisinda giiclii gostergeler olarak degerlendirmektedir. Soylem ile beden dili arasinda uyum
bulunmamasi, katilimcilar tarafindan samimiyetsizlik gostergesi olarak algilanmaktadir. Bu durumu
K4 su sekilde ifade etmektedir: K4 (Soru 4): “Mimik yoksa, donuksa samimi gelmiyor.” Kodlama
sonuglari, beden diline iligkin degerlendirmelerin de katilimcilarin biiyiik ¢ogunlugu tarafindan dile
getirildigini ortaya koymaktadir. Bu durum, ictenligin dijital siyasal iletisimde yalmzca sdylemsel
degil, aynm zamanda performatif bir olgu olarak algilandigin1 gostermektedir.

TEMA-3

= Dil Kullanimi = Tonlama = Beden Dili

Sekil 5: Tema 3’e Yonelik Bulgular

Tema 3’e ait nicellestirilmis veriler, dil kullanimi, tonlama ve beden dili alt temalarinin
katilimcilar arasinda yiiksek oranda karsilik buldugunu gostermektedir. Grafikler incelendiginde,
ozellikle dil kullanim1 ve beden dili alt temalarinin 6ne ¢iktigi; tonlamanin ise bu iki unsurla birlikte
ictenlik algisim1 tamamlayici bir rol iistlendigi goriilmektedir. Bu dagilim, ic¢tenlik algisinin tek bir
unsurdan degil, sdylem ve beden dili gostergelerinin biitiinciil degerlendirilmesiyle olustugunu
ortaya koymaktadir.
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Genel olarak Tema 3 bulgulari, dijital siyasal iletisimde i¢tenligin yalnizca sdylenen mesajla
degil; mesajin dili, tonu ve bedensel sunumuyla birlikte inga edildigini gostermektedir. Katilimcilar,
bu unsurlar arasinda tutarlilik ve uyum aramakta; ictenligi, siyaset¢ilerin dijital ortamlarda
sergiledikleri iletisim performansinin bir sonucu olarak algilamaktadir.

Tema 4 “Eglenceli Siyaset, Kisisellik ve Yapaylk Temasi”’na Yonelik Bulgular

Tema 4 kapsaminda elde edilen bulgular, dijital siyasal iletisimde igtenlik algisinin eglence,
mizah ve kisisel paylagimlar tizerinden giiglenebildigini; buna karsilik asir1 kurgulanmis ve stratejik
iceriklerin yapaylik hissi yaratarak bu algiy1 zayiflatabildigini ortaya koymaktadir. Katilimcilar,
siyasetcilerin sosyal medya paylasimlarini degerlendirirken gilindeliklik ile stratejik iletisim
arasindaki dengeye 6zellikle dikkat etmektedir. Bu baglamda Tema 4; Eglence/Mizah, Kisisel Yasam
Paylagimlari ve Yapaylik Algisi olmak iizere {i¢ alt tema altinda ele alinmustir.

Eglence ve Mizah Alt Temasina Yonelik Bulgular

Katilimcilar, mizahin dogal ve baglama uygun bi¢imde kullanildig1 durumlarda siyasetgileri
daha sempatik ve samimi bulduklarini ifade etmektedir. Mizah, siyasal iletisimi yumusatan ve
mesafeyi azaltan bir unsur olarak degerlendirilirken; zoraki, planli ya da “yapilmig gibi” algilanan
mizah denemeleri igtenlik algisini olumsuz yonde etkileyebilmektedir. Bu durumu K7 su sekilde
ifade etmektedir: K7 (Soru 5): “Zorla saka yapinca samimi gelmiyor.” Bu bulgu, eglenceli siyaset
anlayisinin igtenlik iiretme potansiyeline sahip olmakla birlikte, bu potansiyelin ancak dogal bir
iletisim performansiyla miimkiin oldugunu goéstermektedir.

Kisisel Yasam Paylagimlar: Alt Temasina Yonelik Bulgular

Kisisel yasamdan yapilan paylagimlar, katilimcilar tarafindan siyasetgilerin “insani” ve
“bizden biri” olarak algilanmasini saglayan 6nemli gostergeler arasinda degerlendirilmektedir. Aile,
giinlik yasam ve 6zel anlara dair igerikler, siyasetciye yonelik yakinlik hissini artirabilmektedir.
Ancak katilimeilar, bu paylasimlarin baglamina ve sunulus bi¢cimine dikkat etmekte; asir1 planl ya
da stratejik goriinen kisisel igerikleri samimi bulmamaktadir. Bu durumu K8 su soézlerle dile
getirmektedir: K8 (Soru 7): “Giinliik hayatindan paylastiginda daha yakin hissediyorum.” Bu
bulgular, kisisel paylagimlarin igtenlik algisini giiclendirebilmesi i¢in giindelik ve dogal bir anlati
iginde sunulmasi gerektigini gostermektedir.

Yapaylik Algisi Alt Temasina Yonelik Bulgular

Tema 4’iin en giiglii alt temalarindan biri yapaylik algisidir. Katilimeilar, asir1 kurgulanmas,
reklam hissi veren ve “danisman dili” ile {iretilmis icerikleri igtenlikten uzak bulmaktadir. Bu tiir
paylasimlar, siyaset¢ilerin samimi bir iletisim kurmak yerine stratejik bir imaj inga etmeye ¢aligtiklari
izlenimini yaratabilmektedir. Bu durumu K6 su sekilde ifade etmektedir: K6 (Soru 8): “Danisman
diliyle konusulunca yapay geliyor.” Yapaylik algisi, katilimcilar agisindan igtenligin karsiti olarak
konumlanmakta ve siyasal iletisime yonelik gliveni zayiflatan bir unsur olarak degerlendirilmektedir.
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TEMA-4

= Mizah = Yapaylik Algis1 = Kisisel Yasam Paylasimlar

Sekil 6: Tema 4’e Yonelik Bulgular

Tema 4’e ait nicellestirilmis veriler, yapaylik algisinin (%39) en yiiksek orana sahip alt tema
oldugunu gdstermektedir. Bu durum, katilimcilarin dijital siyasal iletisimde igtenligi
degerlendirirken en gii¢lii bigimde “neyin samimi olmadigina” odaklandiklarini ortaya koymaktadir.
Kisisel yagsam paylagimlart (%31) ve mizah (%30) ise birbirine yakin oranlarla igtenlik algisini
destekleyen unsurlar olarak one ¢ikmaktadir. Bu dagilim, igtenligin yalnizca olumlu gostergeler
iizerinden degil, aym zamanda yapaylikla kurulan karsithk iizerinden anlamlandirildigin
gostermektedir. Katilmeilar agisindan igtenlik, eglence ve kisisellik ile desteklenebilen; ancak asir
kurgu ve stratejik iletisimle kolayca zedelenebilen kirilgan bir algi alani olarak konumlanmaktadir.

Tema 5 “ictenlik, ikna ve Siyasal Katihlm”a Yénelik Bulgular

Tema 5 kapsaminda elde edilen bulgular, ictenlik algisimin siyasal iletisimde yalnizca bir
izlenim ya da stil meselesi olarak degerlendirilmedigini; ayni1 zamanda siyasal etki siirecinin dnemli
bir bileseni olarak konumlandigii ortaya koymaktadir. Katilimeilar agisindan igtenlik, siyasal
aktorlerin mesajlarinin inandiriciligi ve bu mesajlara yonelik tepki verme egilimi iizerinde belirleyici
bir rol oynamaktadir. Bu baglamda Tema 5, “Ikna” ve “Katilim Niyeti” olmak iizere iki alt tema
altinda incelenmistir.

Tkna Alt Temasina Yonelik Bulgular

Katilmecilarin ifadeleri, igtenligin siyasal mesajlarin ikna edici giliclinii artiran temel
unsurlardan biri olarak algilandigin1 gdstermektedir. I¢ten bulunan siyasetgilerin sdylemleri,
katilimcilar tarafindan daha gercekei, giivenilir ve inandirici olarak degerlendirilmektedir. Bu durum,
siyasal iletisimde mesajin igerigi kadar, mesaj1 ileten aktdriin nasil algilandiginin da ikna siirecinde
etkili oldugunu ortaya koymaktadir. Bu iliskiyi K1l su sekilde ifade etmektedir:
K11 (Soru 6): “Samimi olunca soyledikleri daha inandirict oluyor.” Bu bulgu, ictenligin ikna
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stirecinde araci bir islev gordiiglinii; siyasal soylemin kabul edilebilirligini ve etkisini artirdigini
gostermektedir.

Katilim Niyeti Alt Temasina Yonelik Bulgular

Ictenlik algisi, bazi katilimcilar agisindan siyasal katilim niyetini giiclendiren bir unsur
olarak 6ne ¢ikmaktadir. Icten bulunan siyasetcilere yonelik destek verme, paylasimlarini yayma ve
savunma egilimi artabilmektedir. Katilimeilar, igtenligi dogrudan oy verme davranisiyla
iliskilendirmeseler dahi, ictenlik algisinin siyasal siirece dahil olma motivasyonlarini etkiledigini
ifade  etmektedir., Bu  durumu K18 su sozlerle dile getirmektedir: K18
(Soru 13): “Samimi bulursam desteklerim, paylasirim.” Bu ifade, igtenligin siyasal katilimi
tetikleyen dolayli bir motivasyon kaynagi olarak islev gordiigiinii gostermektedir.

TEMA-5

= [kna = Katilim Niyeti

Sekil 7: Tema 5’¢ Yonelik Bulgular

Tema 5’e ait nicellestirilmis bulgular, ikna (%53) ve katilim niyeti (%47) alt temalarmin
birbirine oldukc¢a yakin oranlara sahip oldugunu gostermektedir. Bu dagilim, igtenlik algisinin
oncelikle ikna edicilik iizerinden etkili oldugunu; ancak bu etkinin biiyiik dl¢lide katilim niyetine de
yansidigini ortaya koymaktadir. fkna oranimin katilim niyetine kiyasla bir miktar daha yiiksek olmasi,
ictenligin Oncelikle biligsel ve algisal diizeyde etkili oldugunu diisiindlirmektedir. Katilimcilar,
ictenligi 6nce “inanma” ve “ikna olma” diizeyinde deneyimlemekte; bu algi bazi durumlarda
davranigsal diizeye, yani siyasal katilima doniismektedir. Bu bulgu, ictenligin siyasal iletisimde
dogrusal degil, asamal1 bir etki siirecine sahip oldugunu gostermektedir.

Tema 5 bulgular, ictenligin dijital siyasal iletisimde yalmzca olumlu bir imaj unsuru
olmadigini; siyasal giiven, ikna ve katilim niyetiyle iligkili islevsel bir faktdr olarak
degerlendirildigini ortaya koymaktadir. Katilimcilar agisindan igtenlik, siyasal aktorlerin mesajlarina
acikligr artirmakta ve siyasal etkilesimi miimkiin kilan bir zemin olusturmaktadir. Bu yoniiyle
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ictenlik, dijital siyasal iletisimde algidan davranisa uzanan etki zincirinin 6nemli bir halkasi olarak
konumlanmaktadir.

Tartisma

Bu calismada elde edilen bulgular, dijital siyasal iletisimde ictenlik algisinin yalnizca estetik
ya da bigimsel bir unsur olmadigini; ikna, giiven ve siyasal katilim siirecleriyle dogrudan iligkili cok
katmanl bir algi alan1 olusturdugunu ortaya koymaktadir. Universite dgrencilerinin siyasetcilerin
sosyal medya paylasimlarin1 degerlendirirken igtenligi merkezi bir 6lgiit olarak konumlandirmalari,
dijital cagda siyasal iletisimin rasyonel arglimanlardan ziyade algisal ve duygusal boyutlar {izerinden
sekillendigini gostermektedir. Bu bulgu, siyasal iletisimin yalmzca “ne sdylendigi” ile degil, “nasil
sOylendigi” ve “nasil hissedildigi” ile de belirlendigini vurgulayan literatiirle ortiismektedir. Bu
baglamda siyasal iletisim rasyonel bir mantiktan ziyade, estetik olarak ele alinmaktadir (Corner &
Pels, 2003, ss. 2, 8).

Tablo 2: Temalar, Analitik Odak ve Kuramsal Baglantilar

Ilgili Kuramsal

Tema Temel Bulgular Analitik Yorum
Cerceve
Tema 1: Dijital Ictenlik iki boyutlu: Ictenlik hem algisal bir nitelik
. s, N N b . Algilanan
Siyasal Iletisimde tanimlanan (%56) ve hem de giiven iiretici iglevsel bir Sivasal fctenlik
I¢tenlik Tanimlar giiven iligkili (%44). unsur olarak konumlaniyor. y ¢

Tema 2: Platform

TikTok = daha dogal,

Ictenlik sabit degil, platformun

Aracili Siyasal

Temelli I¢tenlik Instagram = kontrollii; X  teknik ve kiiltiirel yapisina bagh .
B . . - I¢tenlik
Algisi = resmi ve mesafeli. olarak degisken.
Tema 3: Séylem, Dil Giindelik dil, dogal Igtenlik sqylemsel degil Performatif
. tonlama ve uyumlu beden  performatif bir olgu olarak . : .
ve Bedensel Ipuclari e o Siyasal I¢tenlik
dili igtenligi artiriyor. algilaniyor.
Tema 4: Eglenceli Mizah ve kisisellik Igtenlik, yapaylikla kurulan Stratejik
. oL olumlu; asir1 kurgu N R
Siyaset, Kisisellik ve o karsitlik tizerinden Iletigim vs.
yapaylik yaratiyor (%39 . .
Yapayhk anlamlandiriliyor. I¢tenlik
yapaylik vurgusu).
Tema S: I‘g:tenllk, fkna (%53) ve katilim Igtenlik algi — ikna — katilim quen ve
Tkna ve Siyasal niyeti (%47) giiclii iliski.  seklinde asamali etki yaratiyor, ~ oasal Katilm
Katihm YO LR /) gUGiL HIsKL. 8¢ ca cHkl yaratlyor. Modelleri

Caligmanin bulgulari, ikna siirecinde igtenligin belirleyici roliine isaret etmektedir.
Katilimcilarin igten bulduklar siyasetcilerin mesajlarini daha inandiric1 olarak degerlendirmeleri,
Cialdini’nin (2001, ss. 220, 271) ikna kuraminda vurguladigi otorite (authority) ve begenilirlik
(liking) ilkeleriyle dogrudan iligkilendirilebilir. Cialdini’ye gore bireyler, gliven duyduklar1 ve
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kendilerine yakin hissettikleri kaynaklardan gelen mesajlara daha agik héle gelmektedir. Bu
calismada ictenligin, gliven ve yakinlik iiretme kapasitesi {lizerinden ikna ediciligi artirdig
gorlilmektedir. Dolayisiyla igtenlik, dijital siyasal iletisimde iknanin 6n kosullarindan biri olarak
degerlendirilebilir.

Benzer sekilde, ictenligin giivenle kurdugu iliski, siyasal temsil ve mesruiyet tartismalariyla
da ortiismektedir. Norris (2011, s. 11), modern demokrasilerde siyasal gilivenin kurumsal
performanstan ziyade algisal siireclerle sekillendigini vurgulamaktadir. Bu ¢alisma kapsaminda
katilimeilarin igtenligi giivenin On sart1 olarak tanimlamalari, dijital ortamda giivenin “sdylemsel
performanslar” araciligiyla insa edildigini gostermektedir. Bu baglamda siyasal aktorlerin sosyal
medyada sergiledikleri giindeliklik, dogallik ve etkilesim pratikleri, kurumsal otoriteden ziyade
algisal mesruiyet tiretmektedir.

Platform temelli bulgular, dijital kiiltiir literatiirii agisindan da Onemli g¢ikarimlar
sunmaktadir. TikTok’un giindeliklik ve yakinlik iiretme potansiyeli, Van Dijck’in (2013, s. 19)
platformlagma yaklasimiyla aciklanabilir. Van Dijck’a gore platformlar yalnizca teknik altyapilar
degil; kiiltiirel normlar, davranms kaliplar1 ve ifade bicimleri iireten sosyoteknik yapilardir. Bu
calismada TikTok’un ictenligin daha kolay hissedildigi bir mecra olarak algilanmasi, platformun
algoritmik yapis1 ve kiiltiirel kodlarinin giindelik, dogrudan ve samimi anlatilar tesvik etmesiyle
iligkilidir. Buna karsilik X’in resmi ve mesafeli bir alan olarak konumlanmasi, platformun metin
agirlikli ve politik sdylemi merkeze alan yapisiyla uyumludur.

Instagram’in kontrollii ve vitrin odakli bir mecra olarak algilanmasi ise Goffman’in (1959,
s. 208) benligin sunumu yaklagimiyla birlikte okunabilir. Goffman’a gore bireyler kamusal alanlarda
belirli roller ve performanslar sergiler. Instagram, katilimcilar agisindan “6n sahne”nin yogun
bicimde kurgulandig1 bir alan olarak algilanmakta; bu durum igtenlik algisini sinirlamaktadir. Bu
bulgu, dijital siyasal iletisimde profesyonel gorsellik ile sahicilik arasindaki gerilimi goriiniir
kilmaktadir.

Calisgmanin Tema 3 bulgulari, dijital retorik literatiiriiyle giiclii bir bigimde ortiismektedir.
Dil kullanimi, tonlama ve beden dilinin igtenlik algisindaki belirleyici rolii, multimodal iletisimin
siyasal anlam {iretimindeki 6nemini ortaya koymaktadir. Kress & Van Leeuwen (2001, s. 3), dijital
metinlerde anlamin yalmizca sodzel degil; gorsel, isitsel ve bedensel gostergeler araciligiyla
iiretildigini vurgulamaktadir. Katilimcilarin 6zellikle video temelli iceriklerde mimik, jest ve ses
tonuna dikkat etmeleri, dijital siyasal iletisimin biitiinclil bir performans alani oldugunu
gostermektedir.

Eglenceli siyaset ve yapaylik algisina iliskin bulgular, siyasal iletisimde popiiler kiiltiiriin
roliine dair tartigmalar1 derinlestirmektedir. Street (2004, s. 435), siyaset ile popiiler kiiltiir arasindaki
iligkinin segmenlerle duygusal bag kurma agisindan 6nemli oldugunu belirtmektedir. Calismada
mizah ve kisisel paylasimlarin ictenligi artirabildigi; ancak zoraki ve stratejik kullanimin yapaylik
hissi yarattig1 goriilmektedir. Bu durum, Tolson’in (2010, s. 277) vurguladig1 lizere, “dogalligin”
cogu zaman performatif bigimde {iretildigini ve izleyiciler tarafindan kolaylikla ¢6ziimlenebildigini
gostermektedir.

Tema 5 kapsaminda elde edilen bulgular, i¢tenligin siyasal katilim niyeti tizerindeki etkisinin
dolayli ve asamali oldugunu ortaya koymaktadir. igtenlik 6nce ikna ve giiven iiretmekte, ardindan
bazi durumlarda davranigsal diizeye tasinmaktadir. Bu bulgu, Ajzen’in (1991, s. 181) Planli Davranig
Kuramui ile uyumludur. Ajzen’e gore tutumlar ve algilar, dogrudan davranisi degil; davranis niyetini
etkiler. Bu calismada da, ictenlik algisinin katilim niyetini besleyen bir tutum olusturdugu
goriilmektedir.

Genel olarak degerlendirildiginde, bu ¢aliyma dijital siyasal iletigim literatiirtine ti¢ 6nemli
katki sunmaktadir. Ilk olarak, ictenligi soyut bir deger olmaktan c¢ikararak algisal, sdylemsel ve
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platform temelli gdstergeler iizerinden somutlastirmaktadir. Ikinci olarak, ictenligi ikna ve katilim
siirecleriyle iliskilendirerek siyasal etki zinciri icerisinde konumlandirmaktadir. Ugiincii olarak ise
iiniversite Ogrencilerinin dijital siyasal iletisimi nasil anlamlandirdiklarini nitel bir perspektifle
gorlinlir kilmaktadir. Bu yoniiyle calisma, dijital siyasal iletisimde igtenligin, cagdas siyasal
etkilesimin merkezinde yer alan bir kavram oldugunu ortaya koymaktadir.

Sonuc ve Oneriler
Teorik Katkilar

Bu calisma, dijital siyasal iletisim baglaminda siyasetciler tarafindan sosyal medya
paylasimlarinda olusturulan i¢tenlik algisinin, {iniversite 6grencilerinin siyasal giiven, ikna ve katilim
niyetleri lizerindeki yansimalarini nitel bir perspektifle incelemistir. Calismanin bulgulari, ictenligin
dijital ortamlarda performatif ve baglamsal olarak tiretildigini vurgulayan ¢alismalarla rtiismektedir
(Goffman, 1959, s. 17; Tolson, 2010, s. 277; Luebke, 2021, ss. 13-14). Elde edilen bulgular,
ictenligin dijital siyasal iletisimde tek boyutlu bir 6zellik olmadigini; séylem, platform, etkilesim
bicimi ve temsil pratikleriyle birlikte sekillenen ¢ok katmanli bir algi alani oldugunu ortaya
koymaktadir. Bu bulgular, giincel Tiirkge literatiir ile de drtiigmektedir (Giileg Solak & Aydin, 2024,
ss. 996-997; Sadakaoglu, 2024, s. 721). Bu yoniiyle ¢alisma, dijital siyasal iletisimin yalnizca mesaj
icerigi lizerinden degil, se¢menlerin algi ve alimlama siirecleri {izerinden de degerlendirilmesi
gerektigini gostermektedir.

Caligmada elde edilen bulgular, igtenlik algisinin sosyal medya platformlarina gore belirgin
bicimde farklilastigini da gostermektedir. TikTok, Instagram ve X gibi platformlar, sunduklari teknik
altyapi, etkilesim bicimleri ve kiiltiirel kodlar dogrultusunda farkli igtenlik beklentileri iiretmektedir.
Video ve eglence temelli platformlarin, siyaset¢ilerin daha giindelik ve yakin algilanmasina zemin
hazirladig; buna karsilik metin agirlikli ve politik ciddiyetin 6ne ¢iktig1 platformlarin daha mesafeli
bir iletisim ortam1 sundugu goriilmektedir. Bu bulgu, dijital siyasal iletisimde platformlarin nétr birer
ara¢ degil, anlam ve algi iiretiminde aktif baglamlar oldugunu ortaya koymakta ve, Oztay ve
Yurdakul (2025, s. 920) tarafindan gergeklestirilen ¢aligmanin bulgularina paraleldir. Benzer sekilde
yazarlar, ¢ok katmanli platform yapisi ve kullanicilarin siyasal siireclere katilim bigimlerini tercih
ettikleri platformlarin; kullanim pratiklerine, amacglarina ve etkilesim istekliliklerine gore
farklilagtirmakta oldugunu belirtmektedirler.

Arastirma, dil kullanimi, tonlama ve beden dili gibi sdylemsel unsurlarin ictenlik algisinin
olusumunda belirleyici rol oynadigii da gostermektedir. Katilimcilar, giindelik ve sade dil
kullanimini, sicak tonlamayi ve dogal beden dilini igtenligin temel gostergeleri arasinda
degerlendirmektedir. Buna karsilik resmi, sloganlasmis ve beden diliyle desteklenmeyen sdylemler
mesafeli ve samimiyetsiz olarak algilanabilmektedir. Bu sonug, dijital siyasal iletisimde igtenlik
algisiin iletisim becerileriyle dogrudan iliskili oldugunu ortaya koymaktadir. Liebes’in (2001)
gergeklestirdigi ¢aligmasinda da aymi paralelde vurguladigi gibi, ictenlik ekranda ve sahnede
performe edilmektedir ve bu performatif davranislarin izleyicideki karsilig1 siyasiyi “igten” ya da
“sahte” olarak konumlandirmay1 beraberinde getirmektedir.

Eglenceli siyaset ve kigisel paylasimlara iligkin bulgular, dijital siyasal iletisimde ictenlik
algisiin her zaman dogrusal bigimde giliglenmedigini ortaya koymaktadir. Mizah ve kisisel yasam
paylasimlari, dogal ve baglamsal bigimde sunuldugunda siyasetcilerin daha samimi ve “bizden biri”
olarak algilanmasina katki saglayabilmekte; ancak asir1 kurgulanmis, tekrar eden ya da stratejik
oldugu hissedilen icerikler yapaylik algisini gii¢lendirebilmektedir. Bu durum, igtenligin eglence ve
kisisellik ile profesyonellesmis siyasal iletisim stratejileri arasindaki hassas denge iizerinden
kuruldugunu gostermektedir. Bu bulgular, dijitallesen kamusal alanin giderek rasyonel ve elestirel
bir tartisma zemini olmaktan uzaklastigina isaret eden yaklasimlarla da ortiismektedir.
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Dijital mecralarda siyasal iletisim, giderek daha kisisellestirilmis, duygusal olarak ikna edici
ve gorsel-anlatisal unsurlarin agirlik kazandigi bir yapiya evrilmekte; bu siiregte siyasal dilin
rasyonel boyutu zayiflamaktadir. Nitekim calismanin bulgulari, mizah ve giindelikligin ictenlik
algisini destekleyebildigi; ancak bu unsurlarin asir1 kullanimi ya da stratejik bigimde kurgulanmasi
halinde, tam tersine samimiyetsizlik hissi tiretebildigini gostermektedir. Bu yoniiyle elde edilen
sonuclarin, dijital siyasal iletisimde popiilizm, duygusallasma ve kisisellesmeye dikkat ¢ceken Sen ve
Yenigiin Altin (2020, s. 305)’1n bulgulartyla 6nemli dl¢iide paralellik sergiledigi sdylenebilir.

Arastirmanin énemli sonuglarindan biri de igtenlik algisinin siyasal ikna ve katilim niyetiyle
olan iliskisidir. Katilimcilar, igten bulduklar1 siyaset¢ilerin mesajlarina daha acik olduklarini, bu
mesajlar1 daha inandirici bulduklarini ve bunun oy verme, destekleme ya da paylagma gibi siyasal
katilim davraniglarini tesvik edebildigini ifade etmektedir. Bu sonug, ictenligin dijital siyasal
iletisimde yalnizca algisal bir degerlendirme degil, siyasal etki siirecinin aktif bir bileseni oldugunu
gostermektedir. Bu baglamda igtenlik algisin1 gii¢lendirici bir unsur olarak iletisimde c¢ift yonlii
akisin giiclii bir bicimde kurgulanmasi da ayrica 6nem tasimaktadir. Sosyal medyayi tek yonlii akis
c¢ikmazindan kurtarmak, siyasal iletisimde onemli bir gliven arzi mekanizmasi olusturmayi vaat
etmektedir (Demirhan, 2023, s. 188).

Pratik Cikarimlar ve Gelecek Arastirmalar Icin Oneriler

Arastirma sonuglari, {iniversite dgrencilerinin siyasetcilerin sosyal medya paylagimlarini
degerlendirirken igtenligi temel bir Olciit olarak ele aldiklarini ortaya koymaktadir. Katilimcilar,
siyasetcilerin “kendisi gibi” davranmasini, rol yapmamasini ve s6ylem ile davranis arasinda tutarlilik
sergilemesini igtenligin temel gostergeleri olarak tanimlamaktadir. Bu durum, igtenligin geng
secmenler agisindan yalmzca duygusal bir his degil, siyasal aktorlerin giivenilirligini
degerlendirmede kullanilan bilissel ve iliskisel bir l¢iit oldugunu gostermektedir. Ictenlik algisi, bu
baglamda siyasal giivenin olusmasinda 6n kosul niteligi tasimaktadir.

Bu calisma, dijital siyasal iletisim literatiiriine Ozellikle gen¢ se¢menlerin algilarina
odaklanan nitel bir katki sunmaktadir. Literatiirde siklikla siyasal aktorlerin kullanim pratikleri,
icerik tiirleri ya da nicel etkilesim gostergeleri lizerinden ele alinan dijital siyasal iletisim, bu
calismada se¢menlerin anlamlandirma siiregleri iizerinden degerlendirilmistir. Bu yoniiyle igtenlik
kavramu, dijital siyasal iletigimi anlamada merkezi bir analitik arag olarak konumlandirilmigtir. Ayni
zamanda gelistirilen tematik ve kodlama cergevesi, ileride yapilacak nitel calismalar igin
uygulanabilir bir analitik model sunmaktadir.

Bununla birlikte arastirmanin bazi smirliliklari bulunmaktadir. Calisma, Hatay ilinde
Ogrenim goren {liniversite 6grencileriyle sinirlidir ve bulgular belirli bir sosyo-kiiltiirel baglam icinde
degerlendirilmelidir. Nitel arastirma deseni geregi elde edilen sonuglar genellenebilirlik iddiasi
tasimamakta; ancak dijital siyasal iletisimde ictenligin nasil algilandigina iligkin derinlemesine
icgoriiler sunmaktadir. Ayrica veriler katilimcilarin 6znel degerlendirmelerine dayanmaktadir ve
davranigsal ciktilar dogrudan Ol¢lilmemistir. Son olarak, calismada davramigsal veri eksikligi
(6rnegin, algilanan igtenligin gergek oy tercihine etkisi) c¢aligmanin etki iddiasini kismen
sinirlandirmaktadir. Sonug olarak bu calisma, dijital siyasal iletisimde igtenligin nasil kuruldugunu
ve nasil algilandigmi geng segmenlerin deneyimleri lizerinden goriiniir kilmaktadir. Dijital siyasal
iletisimin giderek daha merkezi héle geldigi giiniimiizde, ig¢tenligin tretimi ve algilanisi, siyasal
giivenin, iknanin ve demokratik katilimin anlagilmasinda temel bir tartisma alani olmaya devam
edecektir.

Bu calisma, s6z konusu tartigmalara algi ve alimlama odakli bir perspektif sunmay1
amagclamaktadir. Ileriki ¢alismalar, bu arastirmanin bulgularmi nicel ya da karma ydntemlerle
destekleyerek, igtenlik algisinin farkli yas gruplari, farkli {iniversite dgrencileri, cinsiyet, siyasal
yonelimler ve sosyo-kiiltiirel baglamlar {izerindeki etkilerini karsilastirmali ve karma yontemlerle
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desteklenecek bicimde inceleyebilir. Platformlara 6zgli deneysel tasarimlar, igtenligin hangi igerik
tiirleri, anlati bigimleri ve gorsel-isitsel unsurlarla giliclendigini daha ayrintili bigimde ortaya
koyabilir. Ayrica algoritmik goriiniirlilk, yapay zeka destekli icerik iiretimi ve siyasal iletisimde
profesyonellesme gibi giincel dijital dinamiklerin igtenlik algis1 tizerindeki etkileri de gelecekteki
arastirmalar i¢in 6nemli bir inceleme alan1 sunmaktadir.
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