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Abstract: This study aims to determine the overall landscape of the competitive intelligence literature by
conducting a bibliometric analysis of publications indexed in the Web of Science database. Various types of
analyses were employed to identify co-authorship, citation, and keyword relationships, and the results were
visualized using the VOSviewer software. The findings indicate that 2009 was the most productive year with
105 publications, followed by 2016 and 2012 with 92 and 85 publications, respectively. The majority of the
publications were concentrated in the field of business (448 publications), followed by information and library
science (326 publications) and management studies (279 publications). Analysis of author collaboration
networks revealed that some researchers stood out with as many as 19 co-authored publications. An
examination of country-based citation data shows that the United States holds a clear dominance with 6,658
citations, while China (1,710) and the United Kingdom (1,090) demonstrate more limited yet notable influence.
The distribution of keywords indicates that, in addition to the term competitive intelligence, the concepts of
business intelligence and knowledge management feature prominently in the research. This study
systematically identifies current trends in the competitive intelligence literature and provides researchers with
a structural overview of the field. The findings reveal that while certain topics have been extensively studied,
research gaps remain in other areas. In particular, digital competitive intelligence, artificial intelligence—
supported analytical processes, data security, and the ethical dimensions of competitive intelligence emerge as
promising avenues for future research.

Keywords: Business Management, Marketing, Competitive Intelligence, Business Intelligence, Bibliometric
Analysis

Oz: Bu arastirma, rekabet istihbarat1 literatiiriiniin genel goriiniimiinii belirlemek amaciyla Web of Science
veri tabanindaki ¢aligmalarin bibliyometrik yontemlerle incelenmesine dayanmaktadir. Caligmada ortak yazar,
atif ve anahtar sozciik iliskilerini ortaya koymak igin gesitli analiz tiirleri uygulanmis ve sonuglar VOSviewer
yazilimi kullanilarak gorsellestirilmistir. Elde edilen bulgular, 2009 yilinin 105 yayimnla en iiretken donem
oldugunu, 2016 ve 2012 yillarinin ise sirastyla 92 ve 85 yayinla bunu izledigini gostermektedir. Yayinlarin
biiylik bolimii isletme alaninda yogunlagmis (448 yayin); bilgi ve belge yonetimi (326 yayn) ile yonetim
bilimleri (279 yayin) bu alani takip etmistir. Yazar is birligi aglarinda bazi arastirmacilarin 19’a ulasan ortak
calisma sayilarryla dikkat cektigi goriilmiistiir. Ulke bazindaki atif verileri incelendiginde ABD’nin 6.658 atif
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ile belirgin bir iistiinliige sahip oldugu; Cin (1.710) ve Ingiltere’nin (1.090) daha sinirli fakat Snemli bir etki
gosterdigi anlagilmaktadir. Anahtar sdzctiklerin dagilimi, rekabet istihbarati teriminin yani sira is istihbarati ve
bilgi yonetimi kavramlarinin arastirmalarda giiglii sekilde yer aldigini gostermektedir. Bu ¢aligma, rekabet
istihbarat1 literatiiriindeki mevcut egilimleri sistematik olarak ortaya koymakta ve arastirmacilar i¢in alanin
yapisal goriiniimiinii sunmaktadir. Bulgular bazi konularin yogun bicimde calisildigini, bazi alanlarda ise
aragtirma bosluklarmin bulundugunu gostermistir. Ozellikle dijital rekabet istihbarati, yapay zeka destekli
analiz siiregleri, veri giivenligi ve rekabet istihbaratinin etik boyutlari gelecekte yapilacak ¢aligmalar igin
onerilebilecek konular olarak dikkat ¢gekmektedir.

Anahtar Kelimeler: Isletme Y&netimi, Pazarlama, Rekabet Istihbarati, Is Istihbarati, Bibliyometrik Analiz
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Structured Abstract

This study aims to provide a bibliometric analysis of the competitive intelligence literature indexed in
the Web of Science (WoS) database. Specifically, it seeks to systematically reveal the topics addressed in
published studies, the contributing authors, their geographical distribution, and prevailing citation patterns.
This will provide a solid foundation for researchers and practitioners to understand the structure of existing
knowledge and develop recommendations for future research.

Competitive intelligence can be described as the capacity of businesses to systematically monitor their
external environment, understand competitor behavior, and make strategic decisions accordingly. Porter’s five
forces model has reinforced this perspective by emphasizing the importance of external competitive dynamics,
such as new entrants, substitute products, and the bargaining power of suppliers and customers. Early studies
primarily focused on the historical development and strategic role of competitive intelligence, with Prescott
(1995) highlighting its evolution from military origins into a strategic management function from the 1980s
onward. Subsequent research further emphasized that competitive intelligence should be viewed not merely as
information gathering but as a systematic process of analysis, interpretation, and transformation of information
into strategic knowledge (Calof & Wright, 2008; Bose, 2008). More recent studies have also underlined the
growing role of digital technologies, showing that social media, web mining, and big data analytics have
significantly expanded the scope and effectiveness of competitive intelligence practices (He et al., 2013).

Recent studies have further emphasized that the effectiveness of competitive intelligence depends
heavily on internal organizational capabilities, including knowledge management, absorptive capacity, and
dynamic capabilities (Shujahat et al., 2017; Hassani & Arouss, 2024). In addition, competitive intelligence has
increasingly been associated with organizational performance and sustainable competitiveness when integrated
with broader strategic capabilities (Ibrahim et al., 2025). Overall, the existing literature demonstrates that
competitive intelligence has evolved into a multidisciplinary field integrating strategic management, digital
technologies, knowledge management, and organizational capabilities.

Bibliometric analyses are widely used tools for systematically examining the production level,
structure, and development of scholarly publications through bibliographic data. Due to its benefits and
convenience, bibliometric analysis has recently become widely used in business and management. The study
examined academic studies on competitive intelligence in the Web of Science Core Collection (WoS) database.
Publications not included in this database were excluded from the scope of the study.

VOSviewer software was used to visualize the data obtained in the study. VOSviewer creates various
networks, such as scientific publications, journals, authors, and keywords, and analyzes the interconnections
between elements within these networks. By presenting large amounts of data in a meaningful and visual way,
VOSviewer allows researchers to better understand trends, relationships, and key players in a given field.

The data collection process was conducted on 26 October 2025. The search strategy employed the
Topic field in the Web of Science database. A Topic search in Web of Science covers the title, abstract, author
keywords, and Keywords Plus terms automatically generated by the database. Accordingly, publications
containing the term “Competitive Intelligence” in any of these fields were included in the study. No language
restrictions were applied in order to capture the global scope of the competitive intelligence literature.

Regarding document types, articles, proceedings papers, book chapters, and editorial materials were
included in the analysis. These publication types were analyzed together because academic knowledge
production in the field of competitive intelligence is not limited to journal articles but is also disseminated
through various forms of scholarly output. Including these document types therefore allowed for a more
comprehensive examination of the historical development of the field, research trends, and knowledge
networks.

A search using the keyword “Competitive Intelligence” in the WoS database yielded 1,460 results.
The oldest study on competitive intelligence was conducted in 1985. The publications included 893 articles,
489 conference proceedings, 38 book chapters, and 40 editorials. The resulting dataset was analyzed based on
co-authorship, citation, research area, country, and keyword analysis.

According to the distribution of studies on competitive intelligence by Web of Science category, the
highest number of studies was conducted in the field of Business Administration with 448 publications,
followed by Information and Document Management with 326 publications, and Management Sciences with
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279 publications. When examining the studies by publication year, the highest number of publications was in
2009 with 105 publications, followed by 2016 with 92 publications, and the third-highest publication year was
2012 with 85 publications.

The authors with the most connections in competitive intelligence studies are Jonathan Calof, Marie-
Luce Muller, and Andrejs Cekuls. The most cited study is “Social media competitive analysis and text mining:
A case study in the pizza industry” published by He et al. in 2013. The study has received 536 citations. The
highest number of studies on competitive intelligence was conducted in the United States, with 263
publications. China followed with 220 studies, and Brazil with 116.

Findings from the co-author analysis reveal the existence of strong collaborative networks formed
around specific researchers in the field. These networks are understood to have contributed to the
methodological orientation and conceptual framework of the field. Source and country-level citation analyses
demonstrate that competitive intelligence research has a broad international impact.

Although competitive intelligence research has expanded considerably over the past decades,
important opportunities remain for future bibliometric investigations examining the field’s intellectual
evolution from different perspectives. The present study provides a comprehensive overview of the competitive
intelligence literature and offers a foundation for future research through the identification of emerging themes,
collaboration patterns, and citation structures. Future advances in the field are expected to be supported by the
integration of artificial intelligence, advanced analytics, and interdisciplinary research approaches.

Keywords: Business Management, Marketing, Competitive Intelligence, Business Intelligence,
Bibliometric Analysis.
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Résumé Structuré

Cette étude vise a proposer une analyse bibliométrique de la littérature consacrée a 1’intelligence
concurrentielle et indexée dans la base de données Web of Science (WoS). Elle cherche plus précisément a
mettre systématiquement en évidence les thématiques abordées dans les travaux publiés, les auteurs qui y ont
contribué, leur répartition géographique ainsi que les principales configurations citationnelles. Elle entend ainsi
fournir aux chercheurs et aux praticiens un fondement solide leur permettant de comprendre la structure des
connaissances existantes et de formuler des recommandations pour les recherches futures.

L’intelligence concurrentielle peut étre définie comme la capacité des entreprises a surveiller
systématiquement leur environnement externe, a comprendre le comportement de leurs concurrents et a
prendre, en conséquence, des décisions stratégiques. Le modéle des cinq forces de Porter a consolidé cette
perspective en soulignant 1’importance des dynamiques concurrentielles externes, telles que ’arrivée de
nouveaux entrants, 1’apparition de produits de substitution ainsi que le pouvoir de négociation des fournisseurs
et des clients. Les premiéres études se sont principalement intéressées au développement historique et au role
stratégique de I’intelligence concurrentielle. Prescott (1995) a notamment mis en évidence son évolution,
depuis ses origines militaires jusqu’a sa transformation, a partir des années 1980, en une fonction relevant de
la gestion stratégique. Les recherches ultérieures ont également souligné que 1’intelligence concurrentielle ne
devait pas étre envisagée comme une simple activité¢ de collecte d’informations, mais comme un processus
systématique d’analyse, d’interprétation et de transformation de I’information en connaissances stratégiques
(Calof & Wright, 2008; Bose, 2008). Des études plus récentes ont, en outre, insisté sur le role croissant des
technologies numériques, en montrant que les médias sociaux, la fouille du Web et I’analyse des mégadonnées
ont considérablement ¢élargi la portée et renforcé 1’efficacité des pratiques d’intelligence concurrentielle (He et
al., 2013).
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Les travaux récents ont également démontré que 1’efficacité de I’intelligence concurrentielle dépend
largement des capacités organisationnelles internes, notamment de la gestion des connaissances, de la capacité
d’absorption et des capacités dynamiques (Shujahat et al., 2017; Hassani & Arouss, 2024). Par ailleurs,
lorsqu’elle est intégrée a un ensemble plus vaste de capacités stratégiques, 1’intelligence concurrentielle est de
plus en plus associée a la performance organisationnelle et a la compétitivité durable (Ibrahim et al., 2025).
Dans I’ensemble, la littérature existante montre que ’intelligence concurrentielle est devenue un champ
multidisciplinaire articulant la gestion stratégique, les technologies numériques, la gestion des connaissances
et les capacités organisationnelles.

Les analyses bibliométriques constituent des outils largement utilisés pour examiner
systématiquement, a partir de données bibliographiques, le volume, la structure et I’évolution de la production
scientifique. En raison de leurs avantages méthodologiques et de leur facilité d’utilisation, elles sont devenues
particuliérement courantes, au cours des derniéres années, dans les domaines de la gestion et des sciences de
I’entreprise. La présente étude a porté sur les travaux universitaires relatifs a I’intelligence concurrentielle
répertoriés dans la base Web of Science Core Collection (WoS). Les publications non indexées dans cette
base ont ét¢ exclues du périmetre de 1’étude.

Le logiciel VOSviewer a ¢été utilisé pour visualiser les données recueillies. 11 permet de construire
différents types de réseaux — comprenant notamment les publications scientifiques, les revues, les auteurs et
les mots-clés — et d’analyser les interrelations entre les éléments qui les composent. En présentant
d’importants volumes de données sous une forme visuelle et intelligible, VOSviewer permet aux chercheurs
de mieux appréhender les tendances, les relations et les principaux acteurs d’un domaine déterminé.

La collecte des données a été effectuée le 26 octobre 2025. La stratégie de recherche reposait sur le
champ « Topic » de la base de données Web of Science. Dans cette base, une recherche effectuée dans ce
champ couvre le titre, le résumé, les mots-clés des auteurs ainsi que les termes Keywords Plus, générés
automatiquement par la base de données. Par conséquent, toutes les publications comportant I’expression
“Competitive Intelligence” dans 1'un de ces champs ont été incluses dans 1’étude. Aucune restriction
linguistique n’a été appliquée, afin de rendre compte de la portée mondiale de la littérature relative a
I’intelligence concurrentielle.

En ce qui concerne les types de documents, les articles scientifiques, les actes de colloques, les
chapitres d’ouvrages et les documents éditoriaux ont ét¢ intégrés a I’analyse. Ces différentes catégories ont été
examinées conjointement, car la production de connaissances scientifiques dans le domaine de I’intelligence
concurrentielle ne se limite pas aux articles publiés dans des revues, mais se diffuse également a travers diverses
formes de publications savantes. Leur inclusion a ainsi permis de procéder a une analyse plus compléte du
développement historique du domaine, de ses tendances de recherche et de ses réseaux de connaissances.

La recherche effectuée dans la base WoS a I’aide du mot-clé “Competitive Intelligence” a produit 1
460 résultats. La plus ancienne étude consacrée a I’intelligence concurrentielle remonte a 1985. Le corpus se
compose de 893 articles scientifiques, de 489 communications publiées dans des actes de colloques, de 38
chapitres d’ouvrages et de 40 documents éditoriaux. L’ensemble de données ainsi constitué a été analysé selon
plusieurs dimensions : la coauteurie, les citations, les domaines de recherche, les pays et les mots-clés.

Selon la répartition des études relatives a ’intelligence concurrentielle par catégories de la Web of
Science, le plus grand nombre de travaux reléve de I’administration des entreprises, avec 448 publications. Ce
domaine est suivi par la gestion de I’information et des documents, qui compte 326 publications, puis par les
sciences de gestion, avec 279 publications. L’examen de la distribution annuelle montre que 1’année 2009 a
enregistré le nombre le plus élevé de publications, soit 105 travaux. Elle est suivie de ’année 2016, avec 92
publications, tandis que I’année 2012 occupe la troisiéme position avec 85 publications.

Jonathan Calof, Marie-Luce Muller et Andrejs Cekuls sont les auteurs présentant le plus grand nombre
de connexions dans les études consacrées a I’intelligence concurrentielle. L’étude la plus citée est intitulée
“Social media competitive analysis and text mining: A case study in the pizza industry”, publiée par He
etal. en 2013. Celle-ci a recu 536 citations. Les Etats-Unis occupent la premiére place pour le nombre d’études
sur I’intelligence concurrentielle, avec 263 publications. Ils sont suivis par la Chine, avec 220 études, puis par
le Brésil, avec 116 études.
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Les résultats de 1’analyse de la coauteurie révélent ’existence de réseaux de collaboration solides
structurés autour de certains chercheurs du domaine. Il apparait que ces réseaux ont contribué¢ a fagonner les
orientations méthodologiques et le cadre conceptuel du champ étudié. Les analyses des citations a I’échelle des
sources et des pays montrent également que la recherche sur I’intelligence concurrentielle exerce une influence
internationale étendue.

Bien que les recherches consacrées a I’intelligence concurrentielle se soient considérablement
développées au cours des derniéres décennies, d’importantes perspectives subsistent pour de futures études
bibliométriques examinant, sous différents angles, 1’évolution intellectuelle de ce champ. La présente étude
offre une vue d’ensemble exhaustive de la littérature relative a I’intelligence concurrentielle et fournit un socle
aux recherches futures grace a I’identification des thématiques émergentes, des configurations de collaboration
et des structures citationnelles. Les progres futurs du domaine devraient étre favorisés par 1’intégration de
I’intelligence artificielle, des méthodes analytiques avancées et des approches de recherche interdisciplinaires.

Mots-clés: Administration des entreprises, marketing, intelligence concurrentielle, intelligence
d’affaires, analyse bibliométrique.

Resumen Estructurado

El presente estudio tiene como objetivo realizar un andlisis bibliométrico de la literatura sobre
inteligencia competitiva indexada en la base de datos Web of Science (WoS). En particular, pretende
identificar sistematicamente los temas abordados en los estudios publicados, los autores que han contribuido a
este campo, su distribucion geografica y los patrones de citacion predominantes. De este modo, se busca
proporcionar una base sélida que permita a investigadores y profesionales comprender la estructura del
conocimiento existente y formular recomendaciones para futuras investigaciones.

La inteligencia competitiva puede definirse como la capacidad de las empresas para supervisar
sistematicamente su entorno externo, comprender el comportamiento de sus competidores y adoptar decisiones
estratégicas en consecuencia. El modelo de las cinco fuerzas de Porter reforzo esta perspectiva al subrayar la
importancia de las dinamicas competitivas externas, como la entrada de nuevos competidores, la aparicion de
productos sustitutivos y el poder de negociacion de proveedores y clientes. Los primeros estudios se centraron
principalmente en el desarrollo histdrico y la funcion estratégica de la inteligencia competitiva. En este sentido,
Prescott (1995) destaco su evolucion desde sus origenes militares hasta su consolidacion, a partir de la década
de 1980, como una funcion de la gestion estratégica. Investigaciones posteriores pusieron de relieve que la
inteligencia competitiva no debia concebirse unicamente como una actividad de recopilacion de informacion,
sino como un proceso sistematico de analisis, interpretacion y transformacion de la informacion en
conocimiento estratégico (Calof & Wright, 2008; Bose, 2008). Estudios mas recientes también han destacado
la creciente relevancia de las tecnologias digitales y han demostrado que las redes sociales, la mineria web y
el analisis de macrodatos han ampliado considerablemente el alcance y la eficacia de las practicas de
inteligencia competitiva (He et al., 2013).

Asimismo, investigaciones recientes han sefialado que la eficacia de la inteligencia competitiva
depende en gran medida de las capacidades organizativas internas, entre ellas la gestion del conocimiento, la
capacidad de absorcion y las capacidades dinamicas (Shujahat et al., 2017; Hassani & Arouss, 2024). Ademas,
cuando se integra con capacidades estratégicas mas amplias, la inteligencia competitiva se asocia cada vez mas
con el desempefio organizativo y la competitividad sostenible (Ibrahim et al., 2025). En términos generales, la
literatura existente demuestra que la inteligencia competitiva ha evolucionado hasta convertirse en un campo
multidisciplinario en el que convergen la gestion estratégica, las tecnologias digitales, la gestion del
conocimiento y las capacidades organizativas.

Los analisis bibliométricos constituyen herramientas ampliamente utilizadas para examinar
sistematicamente, mediante datos bibliograficos, el volumen, la estructura y la evolucion de la produccion
cientifica. Debido a sus ventajas metodologicas y a su facilidad de aplicacion, el analisis bibliométrico se ha
generalizado en los ultimos afos en los ambitos de los negocios y la gestion. En este estudio se examinaron los
trabajos académicos sobre inteligencia competitiva incluidos en la base de datos Web of Science Core
Collection (WoS). Las publicaciones no indexadas en esta base de datos fueron excluidas del alcance de la
investigacion.
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Para la visualizacion de los datos obtenidos se utiliz6 el programa VOSviewer. Este programa permite
construir diversos tipos de redes, como las formadas por publicaciones cientificas, revistas, autores y palabras
clave, asi como analizar las interrelaciones existentes entre los elementos que integran dichas redes. Al
presentar grandes volimenes de datos de manera visual y significativa, VOSviewer facilita una mejor
comprension de las tendencias, las relaciones y los principales actores de un determinado campo de
investigacion.

El proceso de recopilacion de datos se llevo a cabo el 26 de octubre de 2025. La estrategia de busqueda
se aplicd en el campo «Topic» de la base de datos Web of Science. En esta base, la bisqueda tematica
comprende el titulo, el resumen, las palabras clave proporcionadas por los autores y los términos Keywords
Plus, generados automaticamente por la propia base de datos. En consecuencia, se incluyeron en el estudio las
publicaciones que contenian la expresion “Competitive Intelligence” en cualquiera de estos campos. No se
aplicaron restricciones lingiiisticas, con el propodsito de reflejar el alcance global de la literatura sobre
inteligencia competitiva.

En cuanto a los tipos documentales, se incluyeron en el analisis articulos cientificos, trabajos
publicados en actas de congresos, capitulos de libros y materiales editoriales. Estas modalidades de publicacion
se analizaron conjuntamente, puesto que la producciéon de conocimiento académico en el ambito de la
inteligencia competitiva no se limita a los articulos de revista, sino que también se difunde a través de diversas
formas de produccion cientifica. La inclusion de estos tipos documentales permitio, por tanto, realizar un
examen mas exhaustivo del desarrollo historico del campo, sus tendencias de investigacion y sus redes de
conocimiento.

La busqueda efectuada en la base de datos WoS mediante la palabra clave “Competitive
Intelligence” produjo 1.460 resultados. El estudio mas antiguo sobre inteligencia competitiva se publico en
1985. El corpus quedo constituido por 893 articulos cientificos, 489 trabajos publicados en actas de congresos,
38 capitulos de libros y 40 materiales editoriales. El conjunto de datos resultante se analizé en funcion de la
coautoria, las citas, las areas de investigacion, los paises y las palabras clave.

De acuerdo con la distribucion de los estudios sobre inteligencia competitiva por categorias de Web
of Science, el mayor numero de publicaciones correspondi6 al area de Administracion de Empresas, con 448
trabajos; seguida de Gestion de la Informacion y la Documentacion, con 326 publicaciones; y Ciencias de la
Gestion, con 279 publicaciones. Al analizar la distribucion anual, se observo que 2009 fue el afio con mayor
nimero de publicaciones, con un total de 105 trabajos. A continuacion se situdé 2016, con 92 publicaciones,
mientras que 2012 ocupo el tercer lugar, con 85 publicaciones.

Los autores con mayor nimero de conexiones en los estudios sobre inteligencia competitiva son
Jonathan Calof, Marie-Luce Muller y Andrejs Cekuls. El trabajo mas citado es “Social media competitive
analysis and text mining: A case study in the pizza industry”, publicado por He et al. en 2013, que ha
recibido 536 citas. Estados Unidos ocupa el primer lugar en cuanto al nimero de estudios sobre inteligencia
competitiva, con 263 publicaciones; seguido de China, con 220 estudios, y Brasil, con 116.

Los resultados del analisis de coautoria revelan la existencia de solidas redes de colaboracion
estructuradas en torno a determinados investigadores del campo. Se considera que estas redes han contribuido
a configurar la orientacion metodoloégica y el marco conceptual del area. Asimismo, los analisis de citacion
efectuados en los niveles de fuentes y paises demuestran que la investigacion sobre inteligencia competitiva
posee una amplia repercusion internacional.

Aunque la investigacion sobre inteligencia competitiva se ha expandido considerablemente durante
las ultimas décadas, todavia existen importantes oportunidades para desarrollar futuras investigaciones
bibliométricas que examinen la evolucion intelectual del campo desde diferentes perspectivas. El presente
estudio ofrece una vision integral de la literatura sobre inteligencia competitiva y establece una base para
futuras investigaciones mediante la identificacion de temas emergentes, patrones de colaboracion y estructuras
de citacion. Se espera que los avances futuros del campo se vean favorecidos por la integracion de la
inteligencia artificial, las técnicas analiticas avanzadas y los enfoques interdisciplinarios de investigacion.

Palabras clave: Administracion de empresas, marketing, inteligencia competitiva, inteligencia de
negocios, analisis bibliométrico.
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CTpyKTypUpOBaHHAS AHHOTALMS

Ilens HACTOSIIETO HCCIIEIOBAHMS 3aKJIIOYACTCS B IPOBEACHHM OHMOIMOMETPHUYECKOTO aHalln3a
HAYYHOH ITMTepaTyphl 0 KOHKYPEHTHOW pa3Belke, nHAeKcupyemoii B 6a3e naHHpIXx Web of Science (WoS).
B wacTHOCTH, WcClieOBaHWE HAINPaBIEHO HA CHCTEMAaTHYECKOE BBIIBICHHE TEMAaTHKH OIyOJIMKOBAHHBIX
paboT, BHECIINX BKJIaA B JaHHYIO 00JacTh aBTOPOB, UX Treorpauueckoro pacmpeleleHHs, a TakKe
npeobyafaronmx Moaened nutupoBanus. [lomyueHHbIE pe3ynbTaThl NMPHU3BaHBI CHOPMHUPOBATH MPOUYHYIO
OCHOBY, MO3BOJISIIOIIYIO MCCIIEIOBATENSIM M TIPAKTUKAM TIIy0XKe MOHATh CTPYKTYpPY CYIIECTBYIOLIErO 3HAHHS
U pa3paboTaTh peKOMEHIAIIMU OTHOCUTENBHO MIEPCIIEKTHBHBIX HANPABJICHHUH JabHEHIIINX UCCIIeOBAaHUH.

KoHKypeHTHYI0 pa3BeiKy MOXHO OMNpEAETHTh KaK CIHOCOOHOCTh OpraHM3aIUil CHCTEeMaTHUECKU
OTCJIeXKHUBATh M3MEHEHHUS BO BHEIIHEH cpeie, aHaIM3UpPOBaTh MOBEJCHHE KOHKYPEHTOB M Ha 3TOW OCHOBE
NPUHAMATH CTPaTerniecKue pemenus. Moaenb MATH KOHKYPEeHTHBIX cuil [lopTepa ykpemnuiia JaHHbIH TOIX0,
MOJYEPKHYB 3HAYMMOCTh TaKuMX (DaKTOpOB BHEIIHEH KOHKYPEHTHOH Cpeabl, Kak MOSBIECHHE HOBBIX
YYaCTHHKOB PBIHKa M TOBapOB-3aMEHHUTENEH, a TaKk)Ke PHIHOYHAS BJIACTh IMOCTABIIMKOB M MOKyNaTeleH.
[lepBble wmccnenoBaHMs OB NPEUMYIIECTBEHHO COCPEJOTOYEHBI HA HCTOPUYECKOM Ppa3BUTHH U
CTpATeTHUECKOW PONH KOHKYPEHTHOU pasenku. Prescott (1995), B WacTHOCTH, MPOJEMOHCTPHPOBAN €€
9BOJIIOLUIO OT JIESATEIFHOCTH, MMEBIIEH BOCHHOE MPOUCXOXKJICHNE, K OJHON M3 (PyHKIHH CTPAaTErHYecKOro
ynpasineHuss HaunHas ¢ 1980-x rr. Ilocnenyroniye MccienoBaHMSA TaKoke MOKa3ald, YTO KOHKYPEHTHYIO
pa3BeIKy cllefyeT pacCcMaTpuBaTh HE MPOCTO Kak cOop MH(OpManuy, a Kak CUCTeMAaTHYeCKHi mporuecc eé
aHaJM3a, MHTEepIIpeTaluy 1 npeodpa3zoBanus B cTparerndeckoe 3Hanue (Calof & Wright, 2008; Bose, 2008).
B OGonee mo3mHHX HCCIEIOBAHUAX MOMUEPKUBAETCS BO3pACTalONIas pPONb IM(PPOBBIX TEXHOJOTHH; B
9YaCTHOCTH, yCTAaHOBJIEHO, YTO COIMANIbHBIE CETH, B€O-MalHUHT ¥ aHANUTHKA OOJBIINX JAHHBIX CYIIECTBEHHO

pacumpuiu chepy NpUMEHEHHUs U MoBbIcin 3G (GEeKTUBHOCTh PAKTHK KOHKYpeHTHO# passenku (He et al.,
2013).

CoBpeMeHHBIE HCCIIEIOBAaHMS TAKXKe MMOJUEPKUBAIOT, YTO 3(P()EeKTHBHOCTh KOHKYPEHTHOH pa3BeaKN
B 3HAQUMTEIBHON CTEIICHN 3aBUCHUT OT BHYTPEHHMX OpPraHM3allMOHHBIX BO3MOKHOCTEH, BKIIIOYAs yIIpaBICHHE
3HaHMSMH, A0COPOLIMOHHYIO CIIOCOOHOCTD M TMHAMHYECKUe criocoOHocTH opranusanuy (Shujahat et al., 2017;
Hassani & Arouss, 2024). Kpome Toro, npu nHTErpanuu ¢ 0osiee MIMPOKUM KOMIUIEKCOM CTPaTerHYECKUX
BO3MOXKHOCTEH KOHKYpPEHTHasl pa3BeJKka BCE dYalle acCOIMHMPYETCS C IOBBIIIEHHEM OPraHW3allMOHHON
PE3yNBTaTUBHOCTH W O0ECTIeUeHHEM YCTOWMUNBOI KOHKypeHTocmocooHocTr (Ibrahim et al., 2025). B nenom
CYIIECTBYIOIIAS JINTEpaTypa CBUAETENBCTBYET O TOM, YTO KOHKYypEHTHas pa3Beaka COpPMHPOBAIach Kak
MEXIUCIUIUIMHApHAs 007acTh, OOBETUHSIONIAS CTPAaTETHYECKOE YIpaBlIeHHE, LU(PPOBBIE TEXHOJIOTHH,
yIpaBJeHUE 3HAHUAMH U OPraHU3allMOHHbBIE CIIOCOOHOCTH.

BubnmoMerpryecknii  aHamU3 TPEACTaBIAET COOOH INMMPOKO IPHUMEHSEMBI HHCTPYMEHT
CHCTEMaTHYECKOTO M3Y4eHHsT 00b&Ma, CTPYKTyphl M JWHAMHUKM HAay4YHbIX ITyONMKaluid Ha OCHOBE
Ooubmmorpaduuecknx JaHHBIX. braromaps CBOMM METOMOJOTMYECKHUM IPEUMYINECTBAM U YIOOCTBY

Turkish Studies — Economics, Finance, Politics 21(O1)



A Bibliometric Analysis on the Overview of Competitive Intelligence Literature 961

NPUMEHEHHUS B ITOCJICTHIE TOIbI OH MOTYYHII LINPOKOE PACIIPOCTPAHEHHE B HCCISAOBAHMAX B 00JIacT On3Heca
U ynpaeieHus. B pamkax Hacrosmed paOoThl OBUIM INPOAaHAJIM3UPOBAHBI HaydHbIC ITyOJNHMKAMU II0
KOHKYPEHTHOW pa3Benke, IpenacTtaBieHHble B 0aze maHHbEIX Web of Science Core Collection (WoS).
[lyOnukanny, He WHASKCHpYeMble B yKa3aHHOW 0a3e INaHHBIX, OBUIM HMCKIIIOUEHBI M3 HCCIIEH0BATEIBCKOM
BEIOOPKH.

Jnst Bu3yanu3ai IOJTydeHHBIX JaHHBIX HCIIOJIb30BAJIOCh MporpaMMHoe obecriedeHne VOSviewer.
Ono mo3BoisieT (OPMUPOBATH Pa3IMYHBIC THIBI CETEH, BKJIIOYAIOIINE HAay4yHbIC MyOJNMKaIWH, >KYPHAIBI,
aBTOPOB U KJIIOUEBBIE CJIOBAa, a TAKXKE aHAJIM3UPOBATh B3aHUMOCBSI3U MEXIY JJIEMEHTAaMHU TaKHUX CeTeil.
[IpencraBnsisi 3HaYMTENBHBIE MACCHBBI JIAaHHBIX B COJAEP)KAaTENBHONH M BH3YyaJbHO JOCTYIMHOH (opMme,
VOSviewer criocobctByeT 0ojee IiTyOOKOMY MOHMMAHMIO HCCIENOBATEIbCKUX TEHICHIMH, CTPYKTYPHBIX
B3aUMOCBSI3eH M KITIOYEBBIX YYaCTHUKOB COOTBETCTBYIOIEH HAYYHOH 00IacTH.

COop naHHBIX ObuT ocymiecTBIEH 26 okTs0ps 2025 r. B paMkax mouckoBoil crpareruu
ucnonb3oBanoch mone «Topic» 6a3er manHEIx Web of Science. Tematmueckuii mouck B Web of Science
OXBaThIBACT HA3BAHMS ITyOJIMKaINi, aHHOTALINH, aBTOPCKUE KIIIOUYEBBIE CIIOBA, a Takke TepMuHBI Keywords
Plus, aBToMaTH4ecku reHepupyemsbie 06a30il maHHBIX. COOTBETCTBEHHO, B MCCICAOBAHNE OBUTH BKIIOYCHBI
myOnuKanum, coxepkamue cioBocoderanue “Competitive Intelligence” xots ObI B OZHOM W3 YKa3aHHBIX
nonei. SI3pIKOBBIC OIpaHWYEHHS HE NMPHUMEHSINCH, YTO MO3BOJWIO OTPA3UTh TIIOOAIBHBIN OXBAT Hay4YHOU
JUTEpaTypsl IO KOHKYPEHTHOH pa3BeKe.

Uro kacaeTcsi THUIOB JOKYMEHTOB, B aHaJW3 OBUIM BKJIIOYEHBl HAy4yHBIE CTaThbH, MaTepHAaJIbI
KOH(epeHINH, TJaBbl KHUT M PEAAKUUOHHbIE Marepuaybl. OTH BUABI MyOJUKalWil paccMaTpuBaIUCh
COBMECTHO, ITOCKOJBKY MPOH3BOJICTBO aKaJEMHUUECKOT0 3HAHUS B 00JacTH KOHKYPEHTHOH pa3BEIKH HE
OTPaHMYMBACTCSl CTAaThSIMM B HAayYHBIX JKypHalaxX, a OCYIIECTBISIETCS IOCPEICTBOM Da3IMYHBIX (HOpM
Hay4YHOIl KOMMYHHKalui. BKiIroueHHe MepedrucIeHHBIX TUIIOB JTOKYMEHTOB MO3BOJIMIO 0ojiee KOMIUIEKCHO
M3Y4YHUTh HCTOPUIECKOE PA3BUTHE AAHHOHM 007acTH, €€ nccienoBaTeIbCKUe TEHACHINN U CETH MPOM3BOACTBA
U pacpOCTPaHEHHs 3HAHUI.

[Mowuck no ximoueBOoMy cioBocoueTanuio “Competitive Intelligence” B 6aze nanHpIX Wo0S 103BOIIIT
BELIBUTE 1 460 myOnukanuii. Hanbosnee paHHee mccieqoBaHue B 00ACTH KOHKYPEHTHOH pa3BenKH OBLIO
ommyomkoBaHo B 1985 1. MToroBsiii kKopiryc Bimtodan 893 HayuHble cTaThi, 489 MaTepuanoB KOH(pEPEHIIHA,
38 raB kaHT U 40 penaknIMOHHBIX MaTepranoB. CPopMHUPOBaHHBIN MacCHB JAHHBIX OBLT MPOAaHAN3UPOBAH
[0 TaKUM NapaMeTpaM, Kak COaBTOPCTBO, LIUTHPOBAHME, UCCIIEJOBATEIbCKAs 0071acTh, CTpaHa U KIIFOUEBbIC
CJIOBA.

Pacnipenenenune wuccnemoBanuit mo kareropusim Web of Science mokaszano, uro Haubousblee
KOJINYECTBO PabOT MO KOHKYPEHTHOH pa3Belke OTHOCHUTCA K 00JacTH ympaBieHHs OusHecoM — 448
nyonukanuit. amee cieayroT ynpasicHue HHPOpManuedl u MoKyMeHTanuednr — 326 mnyOnukanuid u
yHpaBieH4YecKne Hayku — 279 myOnukanuid. AHamu3 myONIUKallMOHHOW aKTHUBHOCTH IO T'oJjaM TTOKa3al, 9To
HanOoIbIIIee KOMMYECTBO padoT Obuto omyOmukoBano B 2009 r. — 105 myGmumkaruii. Ha BTOpoM Mecte
Haxomwics 2016 r. ¢ 92 myOmukamusiMu, TorAa Kak TpeTbe Mecto 3aHsm 2012 1., B xoTopoM OBLIO
oIryOIIMKOBaHO 85 paboT.

HanOonpmmm KONMYECTBOM CBsI3ed B MCCIIEIOBAaHHMAX 110 KOHKYPEHTHOH pa3Belke o00afaioT
Jonathan Calof, Marie-Luce Muller u Andrejs Cekuls. Hau6onee mmurupyemotii sisisiercst padora “Social media
competitive analysis and text mining: A case study in the pizza industry”, onyonukoBanuas He et al. B
2013 r. Ona momyumna 536 umtupoBaHuil. Hambomnbinee KOJIMYECTBO MCCIENOBAHUM MO KOHKYPEHTHOU
pa3Beake Ob110 BeImosHeHO B CoennuEHHRIX LTatax AMepuku — 263 myOnmkarun. Hanee cnexyror Kurait
¢ 220 uccnenoBanusmMu u bpazunus co 116 uccnenoBaHusMHA.

Pe3ynpraThl aHanmm3a cOaBTOPCTBA CBHACTEIBCTBYIOT O HAIMYMH B JAaHHOH 00JACTH YCTOHYMBBIX
ceTeld  HAy4YHOTO0  COTPYAHHMYECTBA, CGHOPMHPOBABIIMXCSA  BOKPYI  OTJCNBHBIX  HCCIIEZOBATEINCH.
[Ipenmonaraercsi, YTO 3TH CETH BHECIW CYIIECTBEHHBIH BKJaJ B (OPMHPOBAHHE METOJOJIOTHYECKOI
HaIpaBJIeHHOCTH M KOHIENTYaJbHBIX OCHOBAHUI HCClelyeMoi o0nacTH. AHalIN3 HUTHPOBAHUS Ha YPOBHE
UCTOYHUKOB U CTpaH TaKXkKe AEMOHCTPUPYET IIMPOKOE MEXIYHApOAHOE BIMSIHUE MCCIEJOBAaHUN MO
KOHKYPEHTHOM pa3BeJKe.
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HecMoTpss Ha 3HaUMTENBHOE pacIIMPEHHE HUCCIENOBAHUI MO KOHKYPEHTHOM pa3BelKe B TEUCHHUE
MOCJIETHIX ACCATUICTHH, COXPAHAIOTCS CYIIECTBEHHBIC BO3SMOXHOCTH [ NANbHEHIINX ONOITMOMETPHIECKUX
WCCIICIOBAaHUN HMHTEIUICKTYaIbHOW DJBONIONMH JAaHHOH 00JacTH C Pa3UYHBIX TEOPETHYECKHX U
METOAOJIOTHYEeCKHX To3unuil. Hacrosiee wmcciemoBaHne MpeuiaraeT KOMIUICKCHBIH 0030p HaydHOH
JUTEPaTypHl 10 KOHKYPEHTHOW pa3BeiKke M (OPMHPYET OCHOBY IUIS IMOCICAYIOIIUX pabOT IOCPEACTBOM
BBISIBIICHHSI HOBBIX TEMAaTHUCCKUX HANPaBIICHUH, MOJENeii HAaydHOTO COTPYOHHYECTBA W CTPYKTYP
mutupoBanus. OXHIACTCs, YTO JalbHEWIIEMY pa3BUTHIO JaHHOH o0macTh OyAyT CrmocoOCTBOBATh
MHTETpalys UICKyCCTBEHHOTO MHTEIJIEKTa, MPUMEHEHNE MePEOBhIX aHATUTUUECKUX METOJOB U paCIIMpEHUE
MEXAUCLIUTUIMHAPHBIX UCCIIEA0BATEIbCKUX MOAXO0I0B.

KiaioueBble ciioBa: yHpaBJI€HUC 61/[3H€COM, MAapKETHUHI, KOHKYPCHTHasd pa3BCKa, Ou3Hec-
aHaJIMTHKaA, 6I/I6HHOMeTpH‘{eCKHﬁ aHaJInu3.

TR fad AR

3 3T BT 35T Web of Science (WoS) ScTa g H &Wﬁm%ﬁWQWW
1 TR fIRAwoT TR -1 8 | faRiy &0 9, 39T ded UehIRIa sfemaql § fadfad fawa, 39 8a o
TN 3 aTdl ARgehT, I-1cp HITITeTeh faaRur quT TIford SGRul Ufaeul ol SUayd 30 ¥ IINR BT
g1 39 UBR, I8 Y Qydbdian R raaie fa=Ivs! 1 faem IH-3a &1 FHe aur 1id
YT & foT SRS fawRid a3 8 Ud e SMUR U ordl |

yferegeff gfgTan &1 araaiis el Bt 3 &dl & U B uRyIfd far o e 8, e
ATd § 9 U 9T URAR &1 Iaryd TR $Rd €, Ufoeafifal & aagR &1 90 € 9UT dadaR
o ot @ &1 Uik & ure ufawaelf s@t & Arse 3 e ufaeafifal & SR # Uawr, R Iaret
T Syfefaratalt 3R Urew! &t FreaTsit e okt aTel ufaeaeieres Mfasitedrel & Hew IR ad SR 59
B DI AR 31T Fea forar 81 SR sremaet § Yora: ufaeueff gfgwm & st fawm ok
D! IS AT TR 1= o fam T UT| Prescott (1995) 3 3% A0 IGH F ABR 1980 P GH
& TG YOI TEE & T TIE UhT & &9 H [dwRid 811 &1 Ufthar &1 X@ifed [dhaT| ST & sreagHt
H 39 91d R o=y 50 Ty man fos ufauslf §fSan & dad Ya-3gu & 1fafafy 9 aFe 3o &
IRy fazae T, fAdem iR I IUFfde 19 H FTUidRd 634 B UishaT & =0 H <@ ST 91T (Calof
& Wright, 2008; Bose, 2008) | 8Td & 37eqgi = f&frea menfiiferat o sgdt uftvet ot off Yaiferd farar 8
R YRl fepan & fop Grerer Hhfsan, e [T Tt fam Ser warfafea A ufaruelf gferrar detd saagrt
F IR 3R GHTTA AT BT IeerG-1T 70 J fITR fHa1 8 (He et al., 2013)1

TG st § ug off sayde ufqurfed farar o § for ufaraedf gfammn & gymasfiear
HTH! 8§ db WS Bt HTdRS emarst iR 1R w8, forms I Uaiem, Sra=myor emar 3R mfasfia
&mﬁﬁm%@hujahat etal., 2017; Hassani & Arouss, 2024) | sﬂ%&rﬁﬁaﬁmwﬁm &‘ITIT‘ITGﬁ
& 1Y USDIdhd U o R uferegeff gfemmm &1 Jaie Ya-rds e SR yroita ufarafasda 9
ITRIR T8 e Bil Sff 6T (Ibrahim et al., 2025) | FHIE:, A Ao a8 UeRid & ¢ &
uforegeff gfgmar orifas uee, feforea denfifesal, I Ueiem SR TaTdE &marstt &1 Udhidd axa
A Sgfawet srepe- 8 & = H s Rid 81 gt 3

Tfireita foweroor, TuRge-gaeh siiws! & HA1ead I a1 UHRMI & SdTed-KR, IaT 3R
faPT P FafYd T&0 PR 87 AU ¥ ¥ Ugad U WMY-US gl 30 TGfermd arHl SR
SIVRINTTA YHAT & HRUT G & I8 & aud 3R FeeH & &3 & 9T SUINT A aferd g
gl U I T Web of Science Core Collection (WoS) ScIa¥ H HfRferd Wﬁ@@qﬁ Hadt
DIGIHD AL BT URI&UT {1 71| 9 ST T S = B aTdl YDA DI LR & GRR
CIREsCIRu]

T Y YT 3fibe] &b B & A VOSviewer TUCITR BT SUANT f5a1 1| VOSviewer
S THTRAT, TRHI3M, dEH! 3R UHW Wea| ol e ° FHiHd fafta THR & Jead daR adl §
JUT 39 Aead| & awal & &g fagH siqdsdl o1 fazay oxar g1 st 76 & Iuasy Hidbs! &l qrfe
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3R TS T T U b VOSviewer TNYHais o forat fafRiy & &1 ugfhual, oRwufve deel oik
TG Ewarst i i THIR &1 J THgH § Wgdl YeH HRdl g

ﬁw—ﬂmﬁrm 26 3{dgaR 2025 ﬁwaﬁﬁ—gl TIS-IUHITT & 3T Web of Science
39T &F “Topic” & BT IUTNT fHdT TTI Web of Science H faug-3nenia WS & 3icfd =M &1
Mo, IR, AEH-UGd YE eg quT STy gRI Wl ¥4 ¥ Yiord Keywords Plus U& SfRIfId
Eﬂﬁ%l dadiR, E:T&%ﬁf{ﬁwfflﬁ “Competitive Intelligence” maﬁwﬁ%awﬁ?ﬂﬁwﬁrﬁ
e o wirferd foman man | wfora el gfgaar deeh e & afye faaR &1 90y U ¥ sifngeld s
& I Y fdl YHR &1 AT Ufdee ar] el foar |

WA & BRI & o § My-aral, JHeH-TH, JRdd-3reardl SR YUt it &
faawor # wfthfera fosan wan| 379 9 U IRA-USRI &1 S U ¥ faweror farar mar, Fifes ufaegeff
T & & A pTEHES IH-3dTeH Had My-ufAewTsit T UeHIRId okl de ifid 181 &, Sfews fafid
UHR & fagargul gt & arenm § off i g1 81 3id: 3 SIael- USRI & g v 4 8 &
eI fam, SruY™-Ugftdl SR FH-"cad! B SHed TS TR0 HHa gl

WoS ScTad H “Competitive Intelligence” W G BT TN TP DI T8 @il I D 1,460
oo gTed g il gicmmn @ Sefia Tad Urei Sremae 1985 H UahTiRId gofT | RzaRid yeprerl
o 893 TNY-TG, 489 THITH-US, 38 TIh-3eATT 3R 40 YUTGH 1 ARl afmferd ff| 39 yer Fftfa
ST-THY BT Yo-aaohdl, I, SHTHUMH-&, SR 3R THE sal & YR TR fIzeyor fvar |

Web of Science &1 fAWITA AR & AR il gfgaar Yt sreaai & faa=or &1 ustem
H R F1d g b Halfieh 448 UHTRH a0 YR & &7 § {hT U] SF §1¢ Y1 U9 Gl
TeeH & & | 326 3R YatH A & &3 T 279 YHRM &of (T TT FHRE-TY & YR W BT 7Y
faRawor & 2000 & AT 105 YT UTE Y| 3 &G 2016 H 92 THTRH gU, Sa{d 2012 T 85 THIRMA!
& 1Y AR R W IET

gfereaelf gfgaar deeft sieqa=i & Aede ¥ qaifie URUR® Tael aTel AG@ Jonathan Calof,
Marie-Luce Muller 3R Andrejs Cekuls HEEIRED JqYd YT He et al. gIRT 2013 T UPHIRIT “Social
media competitive analysis and text mining: A case study in the pizza industry” %I Y ALY DI 536

IGRUT UTd gU & | vifereaelf §f@mm R Taifies 263 sreaa= Ggad o9 SaRet § fory U1 59 a1e 9
220 T & 1Y IR 3R SO 116 eTT! &b 1Y AR VI W T

-l fawayor ¥ Ui el 9 39 &9 & ARy wudmarett & s A Jee
TEANTAG Acdd! &1 AHKId IOPR gl ¢l I8 JHSN a1 § f 39 Acdd! 7 &3 & ugfad
STEHRT SR daie ol & o & gewayuf airer faar 81 9 ofk 3% & TR R g M
SSxul-f=ayor +f g UeRRid #vd § fos ufaeadf gfsmm deith sradem o1 siagia gHTe e |

gy farra gzt o ufaesll gfgrmr Teeh srdu™ &1 Ik fawar gar €, aurf faftr
10N A 30 &5 & S e BT ULieu e ared Hidh ufiveit sreeri o forg aielt ot Agaqul
THYH- 3R fagmE g1 URqa e ufaeadf gfgwmn aiftd &1 te samues sfadie UeH &Rdl o
TUT IR fawl, TgarmeTs Ufaetl SR ISRUI-TRT1SH &t Uga & e F yrdt S & forg
3R fAftfa w1 31 T8 snifdrd B b pim gfgmm, Sad faxawues de-ie! 3R sidfawd srqger
EDBIV BT THIHUN T &7 BT HIGH TIfal 1 3R 31fAF Geg BT

U TTeg: FIU Yaie, fauum, ufoeael giga, amawmiie gigam, Juftdg fagewor)

Yapilandirilmis Ozet

Bu caligma, Web of Science (WoS) veri tabaninda indekslenen rekabet istihbarati literatiiriiniin
bibliyometrik analizini ger¢eklestirmeyi amaglamaktadir. Bu kapsamda, yayimlanmis ¢aligmalarin ele aldigi
konularn, katki saglayan yazarlarin, cografi dagilimlarinin ve hakim atif 6riintiilerinin sistematik olarak ortaya
konulmasi hedeflenmektedir. Boylece aragtirmacilar ve uygulayicilar i¢in mevcut bilgi yapisinin anlagilmasina
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ve gelecekteki arastirmalara yonelik onerilerin gelistirilmesine katki saglayacak saglam bir temel sunulmasi
amaclanmaktadir.

Rekabet istihbarati, isletmelerin dis ¢cevrelerini sistematik bigimde izleme, rakip davraniglarini anlama
ve bu dogrultuda stratejik kararlar alma kapasitesi olarak tanimlanabilir. Porter’in Bes Gli¢ Modeli, pazara yeni
girenler, ikame iiriinler ile tedarik¢i ve miisterilerin pazarlik giicli gibi dis ¢evredeki rekabet dinamiklerinin
onemini vurgulayarak bu bakis agisim giiclendirmistir. ilk donem calismalar agirhkli olarak rekabet
istihbaratinin tarihsel gelisimi ve stratejik roli {izerinde durmus; Prescott (1995), rekabet istihbaratinin askeri
kokenlerden 1980’11 yillardan itibaren stratejik yonetimin 6nemli bir iglevine doniistiiglinii ortaya koymustur.
Daha sonraki aragtirmalar ise rekabet istihbaratinin yalnizca bilgi toplama faaliyeti olarak degil, bilginin analiz
edilmesi, yorumlanmasi ve stratejik bilgiye donistiiriilmesini kapsayan sistematik bir siire¢ olarak
degerlendirilmesi gerektigini vurgulamistir (Calof & Wright, 2008; Bose, 2008). Son yillarda gergeklestirilen
calismalar ayrica dijital teknolojilerin 6nemini ortaya koymus; sosyal medya, web madenciligi ve biiyiik veri
analitiginin rekabet istihbarati uygulamalarinin kapsamini ve etkinligini dnemli dl¢lide artirdigint gostermistir
(He vd., 2013).

Yakin donem aragtirmalar, rekabet istihbaratinin etkinliginin bilgi yonetimi, 6ziimseme kapasitesi ve
dinamik kabiliyetler gibi orgiitsel yeteneklere biiyiik dlclide bagl oldugunu gostermektedir (Shujahat vd.,
2017; Hassani & Arouss, 2024). Bunun yaninda rekabet istihbaratinin, daha genis stratejik yeteneklerle
biitiinlestirildiginde isletme performansi ve siirdiiriilebilir rekabetcilik ile giderek daha fazla iligkilendirildigi
goriilmektedir (Ibrahim vd., 2025). Genel olarak literatiir, rekabet istihbaratinin stratejik yonetim, dijital
teknolojiler, bilgi yonetimi ve Orgiitsel yetenekleri biitlinlestiren disiplinler arasi bir arastirma alanina
doniistiigiinii ortaya koymaktadir.

Bibliyometrik analizler, bibliyografik veriler araciligiyla bilimsel yayilarin iiretim diizeyini, yapisini
ve gelisimini sistematik bigcimde incelemek amaciyla yaygin olarak kullanilan yontemlerdir. Sagladig
kolayliklar ve sundugu kapsamli degerlendirme imkani nedeniyle bibliyometrik analizler son yillarda 6zellikle
isletme ve yonetim alanlarinda yaygin bi¢imde kullanilmaktadir. Bu arastirmada, Web of Science Core
Collection (WoS) veri tabaninda yer alan rekabet istihbaratt konulu akademik yaymnlar incelenmis; bu veri
tabaninda yer almayan yayilar arastirma kapsami disinda birakilmistir.

Arastirmada elde edilen verilerin gorsellestirilmesinde VOSviewer yazilimmdan yararlanilmistir.
VOSviewer; bilimsel yaynlar, dergiler, yazarlar ve anahtar kelimeler arasinda gesitli ag yapilari olusturarak
bu unsurlar arasindaki iligkileri analiz etmektedir. Biiyiik hacimli bibliyometrik verileri anlamli ve gorsel
bi¢cimde sunmasi sayesinde aragtirmacilarin belirli bir alandaki egilimleri, iligkileri ve 6ne ¢ikan aktorleri daha
iyi anlamalarma katki saglamaktadir.

Veri toplama siireci 26 Ekim 2025 tarihinde gergeklestirilmistir. Arama stratejisinde Web of Science
veri tabanimin Topic alani kullanilmistir. Topic aramasi; yayin basligi, 6zet, yazar anahtar kelimeleri ve Web
of Science tarafindan otomatik olarak olusturulan Keywords Plus alanlarini kapsamaktadir. Bu dogrultuda, s6z
konusu alanlarin herhangi birinde “Competitive Intelligence” kavramini iceren yayinlar arastirmaya dahil
edilmistir. Rekabet istihbarati literatiirliniin kiiresel goriiniimiinii biitiinciil bigimde ortaya koyabilmek
amactyla herhangi bir dil kisitlamas1 uygulanmamastir.

Dokiiman tiirii bakimindan makaleler (articles), bildiriler (proceedings papers), kitap boliimleri (book
chapters) ve editér yazilari (editorial materials) analize dahil edilmistir. Bu yayin tiirlerinin birlikte
degerlendirilmesinin temel nedeni, rekabet istihbarati alanindaki akademik bilgi {iretiminin yalnizca dergi
makaleleriyle sinirli olmayip farkli bilimsel yayin tiirleri araciligiyla da gelismesidir. Béylece alanin tarihsel
gelisimi, arastirma egilimleri ve bilgi aglar1 daha kapsamli bigimde incelenebilmistir.

Web of Science veri tabaninda “Competitive Intelligence” anahtar kelimesi kullanilarak yapilan
aramada toplam 1.460 yayina ulagilmigtir. Rekabet istihbarati konusundaki en eski ¢alisma 1985 yilinda
yayimlanmigtir. Veri seti; 893 makale, 489 bildiri, 38 kitap boliimii ve 40 editor yazisindan olugmaktadir. Elde
edilen veriler ortak yazarlik, atif, arastirma alani, iilke ve anahtar kelime analizleri kapsaminda
degerlendirilmistir.

Web of Science kategorilerine gore yapilan inceleme sonucunda, rekabet istihbarati alanindaki
caligmalarin en fazla Isletme alaninda (448 yayin) yogunlastig1 belirlenmistir. Bunu Bilgi ve Belge Y&netimi
(326 yayn) ile Yonetim Bilimleri (279 yaym) izlemistir. Yayn yillar1 bakimindan ise en fazla yayinin 2009
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yilinda (105 yayin) gerceklestirildigi, bunu 2016 yilinda yayimlanan 92 ¢alisma ile 2012 yilinda yayimlanan
85 caligmanin takip ettigi gortilmiistiir.

Ortak yazarlik analizine gore en fazla baglantiya sahip arastirmacilar Jonathan Calof, Marie-Luce
Muller ve Andrejs Cekuls'tur. En fazla atif alan calisma ise He ve arkadaglari tarafindan 2013 yilinda
yayimlanan Social Media Competitive Analysis and Text Mining: A Case Study in the Pizza Industry baglikli
arastirmadir ve toplam 536 atif almistir. Rekabet istihbarati konusunda en fazla yayin yapilan iilke 263 yayin
ile Amerika Birlesik Devletleri olurken, onu 220 yaym ile Cin ve 116 yayin ile Brezilya takip etmektedir.

Ortak yazarlik analizinden elde edilen bulgular, alanda belirli aragtirmacilar etrafinda giiclii is birligi
aglarimin olustugunu gostermektedir. Bu aglarin, alanin metodolojik yoneliminin ve kavramsal ¢ergevesinin
sekillenmesine 6nemli katkilar sagladig1 anlasilmaktadir. Kaynak ve iilke diizeyindeki atif analizleri ise rekabet
istihbarati aragtirmalarinin genis bir uluslararasi etkiye sahip oldugunu ortaya koymaktadir.

Her ne kadar rekabet istihbarati arastirmalart son yillarda 6nemli 6l¢iide gelismis olsa da alanin
entelektiiel evrimini farkli bakis acilariyla inceleyen bibliyometrik ¢alismalar i¢in halen 6nemli aragtirma
firsatlar1 bulunmaktadir. Bu ¢alisma, ortaya ¢ikan arastirma temalariny, is birligi oriintiilerini ve atif yapilarimi
belirleyerek rekabet istihbarati literatiiriiniin  kapsamli bir goriiniimiinii sunmakta ve gelecekte
gerceklestirilecek arastirmalar igin giiclii bir temel olugturmaktadir. Ayrica, alanin gelecekteki gelisiminin
yapay zekd, ileri analitik yontemler ve disiplinler arasi aragtirma yaklagimlarinin biitiinlestirilmesiyle
desteklenecegi dngoriilmektedir.

Anahtar Kelimeler: Isletme Yonetimi, Pazarlama, Rekabet Istihbarati, Is Istihbarati, Bibliyometrik
Analiz
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Introduction

In today’s competitive market environment, it has become essential for businesses not only
to monitor their products or prices but also to accurately track competitors’ strategies, consumer
trends, interactions on digital communication channels, and the overall direction of the market. The
concept of competitive intelligence has been gaining increasing importance in strategic decision-
making from the perspective of marketing management. Competitive intelligence is defined as the
art of identifying, collecting, and analyzing intelligence about competitors’ products, promotions,
sales, and similar aspects from external sources. It is believed that competitive intelligence can help
businesses recognize their strengths and weaknesses, enhance operational efficiency, and improve
customer satisfaction (He et al., 2013).

The widespread use of social media in the marketing context has created new opportunities
for collecting and analyzing competition-related data. Previous studies have demonstrated how
competitive intelligence can be concretely evaluated in marketing practices (He et al., 2013). Such
approaches have enabled marketing managers to understand competitors’ attitudes and user
responses in digital spaces and have revealed that the process of gaining competitive advantage has
undergone a transformation. In particular, the processes of information collection, analysis, and
dissemination in marketing management have been shown to play a decisive role in businesses’
adaptation to environmental change and in securing a competitive position (Wu et al., 2023).

This study aims to conduct a bibliometric analysis of the competitive intelligence literature.
Specifically, it seeks to systematically reveal the topics addressed in published studies, the authors
who have contributed to the field, the countries in which research is concentrated, and the prevailing
citation patterns. In this way, the study aims to provide a solid foundation for marketing managers
and researchers to understand the structure of existing knowledge and to develop recommendations
for future research.

The Concept of Competitive Intelligence

Competitive intelligence stands out as the capacity of businesses to systematically monitor
their external environments, interpret competitor behavior, and generate strategic decisions
accordingly. Porter’s industry analysis framework, developed through his “five forces model,” has
enabled businesses to focus not only on their internal resources but also on external competitive
dynamics such as new entrants, substitute products, and the bargaining power of suppliers and
customers (Porter, 1980). This perspective has emphasized in the strategy literature that competition
is shaped not only by comparative advantage but also by environmental factors, and has allowed the
competitive intelligence process to be integrated into the strategic management cycle.

Competitive intelligence is regarded as an important supporting element that strengthens
businesses’ decision-making processes. Particularly following the widespread use of social media as
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a new source of information with globalization and digitalization, businesses have needed to collect
and analyze information not only from internal data but also about competitors, market trends, and
environmental changes. In this respect, competitive intelligence provides managers with significant
support in anticipating competitors’ moves, recognizing opportunities, identifying threats in advance,
and sustaining the organization’s competitive position (Bulley et al., 2014).

In the literature, competitive intelligence is generally defined as a planned cycle of data
collection, analysis, dissemination, and feedback designed to provide strategic information to
decision-makers in a timely manner (Bose, 2008). Thus, competitive intelligence is important not
merely as a process of data collection but as a process of interpreting data and transforming it into
strategic knowledge for decision-making. (Ranjan et al., 2021). The stages of the competitive
intelligence process are illustrated in Figure 1.

Figure 1. The Competitive Intelligence Process
Source: Bose, 2008.

Competitive intelligence is defined as the process of gathering information about competitors
and the market through customers and sales personnel and using this information to gain a
competitive advantage (Hughes et al., 2013). Competitive intelligence occupies a central place in
businesses’ strategic decision-making processes and, particularly in marketing and sales, makes it
possible to gain a competitive advantage by better analyzing competitors. For modern businesses,
competitive intelligence is evaluated not merely as data collection but as a process of accurately
analyzing information, interpreting it strategically, and transforming it into action.

Technological developments have profoundly affected competitive intelligence practices. In
particular, advances in the internet, social media, and big data have provided richer and faster data
sources about the competitive environment (He et al., 2013; Ranjan et al., 2021). However,
technological developments alone are not sufficient. The conversion of information obtained from
social media or big data into value depends on the organization's absorptive capacity, its ability to
utilize the acquired information, and its analytical infrastructure (Hassani & Arouss, 2024).

The position of competitive intelligence practices within corporate organizations has
changed over time. Today, in many large companies, competitive intelligence has been positioned
not as an independent function but as a functional task related to marketing and strategy, and
competitive intelligence skills have been distributed across different professional profiles (Hance &
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Tao, 2024). The importance of competitive intelligence has been recognized at both theoretical and
practical levels. Historically evolving from military and commercial origins toward data-intensive
environments, it has become an indispensable discipline for organizations seeking to sustain
competitive power, anticipate risks, and capture strategic opportunities (Calof & Wright, 2008;
Ranjan et al., 2021). The historical development of the competitive intelligence concept and the key
characteristics of the related periods are presented in Table 1.

Table 1. Historical Development of the Competitive Intelligence Concept and Key
Characteristics of the Periods

Period Key Characteristics of the Period

1960-1980 This is the period of competitive data collection. Data collection and competitor
monitoring activities were limited and generally relied on library-based analyses.

1980-1990 Competitive intelligence began to emerge as a professional activity, and the
strategic competitive intelligence cycle was established.

1990-2000 Competitive intelligence was integrated into strategic decision-making processes,
and a connection with knowledge management was established.

2000-2010 Digitalization and the internet diversified data sources, and competitive intelligence
tools were developed.

2010-2020 Social media applications and big data analytics were incorporated into competitive
intelligence processes.

2020 onward The use of artificial intelligence and machine learning-based competitive

intelligence systems has increased.

Source: Bose, 2008; Calof & Wright, 2008; He et al., 2013; Hance & Tao, 2024; Prescott,
1995.

Literature Review

Early studies on competitive intelligence focused on explaining the historical development
of the concept and its place within strategic management. Prescott (1995) stated that competitive
intelligence evolved from its military origins into commercial applications and became an important
component of strategic decision-making processes from the 1980s onward. This approach was later
expanded by Calof & Wright (2008), who emphasized that competitive intelligence is not merely a
process of information gathering but an interdisciplinary management approach that creates strategic
awareness within organizations. Similarly, Bose (2008) stated that the value of competitive
intelligence lies not in the information collected but in the analysis of this information and its
transformation into decision-making processes.

In subsequent studies, it has been observed that competitive intelligence practices underwent
a significant transformation with the process of digitalization. The widespread availability of the
internet, social media, big data, and open data sources has enabled businesses to monitor the
competitive environment more rapidly and comprehensively. In this regard, He et al. (2013)
demonstrated the usability of social media data in competitive intelligence through the example of
the pizza industry, while Ranjan et al. (2021) drew attention to the strategic importance of big data
analysis in generating competitive foresight. Similarly, Garcia-Varona et al. (2024) showed that
linked open data models facilitate the integration of new data sources into strategic decision support
processes, and Zhang et al. (2024) indicated that information extraction methods based on automated
web data mining can enhance the effectiveness of competitive intelligence processes. These studies
reveal that competitive intelligence has evolved from a traditional information-gathering approach
into a more dynamic structure integrated with data analytics and digital technologies.

The effectiveness of competitive intelligence depends not only on the use of technological
tools but also on organizations’ ability to process the obtained information and transform it into
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strategic decisions. In this context, knowledge management, absorptive capacity, and dynamic
capabilities stand out as key organizational elements that support competitive intelligence. Shujahat
et al. (2017) stated that the joint use of knowledge management and competitive intelligence supports
strategic planning and decision-making processes, while Wu et al. (2023) showed that competitive
intelligence practices strengthen the dynamic capabilities of SMEs and contribute to their adaptation
to environmental changes. Similarly, Hassani & Arouss (2024) and Giines & Ozer (2024)
demonstrated that absorptive capacity plays an important role in converting information obtained
from the external environment into competitive advantage. These findings indicate that the success
of competitive intelligence is possible not only through access to information but also through the
integration of this information into organizational learning processes.

Recent studies have examined the impact of competitive intelligence on business
performance in conjunction with various organizational variables. In particular, the relationships
between competitive intelligence and innovation, strategic design, intellectual capital, and sales
performance have come to the forefront. Al-Omoush & Alghusin (2024) demonstrated that
intellectual capital and social media analytics strengthen competitive intelligence and that this has a
positive effect on banking entrepreneurship, while Ibrahim et al. (2025) showed that the effect of
competitive intelligence on sustainable competitiveness and firm performance is strengthened
through strategic design collaboration. Vieira et al. (2025) found that competitive intelligence
practices positively affect sales performance, but that this effect varies depending on organizational
tenure and the diversity of competitive intelligence practices. In addition, Hance & Tao (2024) noted
that the competitive intelligence profession has become increasingly institutionalized and that
demand for professionals with data analytics and artificial intelligence skills has increased, thereby
drawing attention to the transformation in the applied dimension of the field.

When existing studies are examined, it is observed that research on competitive intelligence
has largely focused on the relationships among process management, knowledge management,
digital technologies, and business performance. In contrast, bibliometric studies that
comprehensively reveal the overall development of the field, publication trends, collaboration
networks, and the structure of scientific knowledge appear to be limited. Therefore, the present study
aims to contribute to filling this gap by examining the structural characteristics of the competitive
intelligence literature through bibliometric methods'.

Method

Bibliometric analyses stand out as quantitative research methods that systematically examine
the level, structure, and development of scientific production through the bibliographic data of
publications. Bibliometric analysis has been frequently used in the fields of business and
management in recent years (Oztiirk et al., 2024). Bibliometric mapping is not limited to publication
and citation counts; it also includes more complex indicators such as author and institutional
collaborations, citation networks, keyword co-occurrences, and interdisciplinary connections
(Scholkmann et al., 2025).

Web of Science (WoS) is a selective database that tracks the citation linkages of the scientific
literature and has expanded its coverage over time. Within this scope, WoS not only indexes
publications but also compiles citation data, thereby enabling researchers to conduct literature
reviews as well as bibliometric analyses. In short, WoS is regarded as one of the most important

! For further bibliometric studies, see also: Yal¢in ve Karakum, 2024; Tung, 2025; Caglar vd., 2025; Yilmaz Uzundz, 2026;
Haydaroglu, 2022; Karaboga ve Karaboga, 2022; Baysal, 2023; Askun ve Erkoyuncu, 2023; Tanriverdi, 2024; Goncii,
2024; Sen Kiigiik ve Karabulut, 2024; Arican Kaygusuz, 2024; Ucar ve Bildirici, 2025; Karakilig¢ ve Celik, 2025; Carbuga
ve Atabay, 2026; Cankaya Bayrakli ve Cankaya, 2025; Metin ve Metin, 2026; Kinali, 2026; Ekizer ve Ozkan, 2023; Tiirkan
vd., 2024; Albayrak ve Tiiziinkan, 2020; Ozcoban, 2020; Karagel, 2020; Seyhan ve Oztiirk, 2021; Gecimli ve Koksal,
2022; Kahraman, 2022; Yaras ve Goksel, 2023; Ozmen ve Kan, 2021; Bozdogan vd., 2023.
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sources for research performance evaluations, science mapping studies, and systematic literature
reviews (Birkle et al., 2020). In this study, publications included in the WoS Core Collection database
were examined, and no index restrictions were applied. Accordingly, studies from all indexes within
the WoS Core Collection were included in the evaluation.

The data collection process was conducted on 26 October 2025. The search strategy
employed the Topic field. A Topic search in Web of Science covers the publication title, abstract,
author keywords, and Keywords Plus terms automatically generated by Web of Science.
Accordingly, publications containing the term “Competitive Intelligence” in any of these fields were
included in the scope of the study. No language restrictions were applied in order to provide a
comprehensive view of the global reach of the literature.

Restrictions were applied regarding publication type in determining the studies included in
the research. Accordingly, articles, proceedings papers, book chapters, and editorial materials were
included in the analysis. The main reason for analyzing these document types together is that
academic knowledge production in the field of competitive intelligence is not limited to journal
articles but has a multidimensional structure that develops through various forms of academic
publications. Therefore, these publication types were analyzed together in order to more
comprehensively reveal the historical development of the field, research trends, and knowledge
production networks.

VOSviewer software version 1.6.20 was used to visualize the data. VOSviewer is a software
tool that enables the creation of various networks revealing the relationships among scientific
publications, journals, authors, and keywords and the analysis of the structure of these networks. By
presenting large volumes of bibliometric data in a meaningful and visual manner, VOSviewer helps
researchers more comprehensively grasp the trends and prominent actors in a given field (Dereli,
2024). In the study, co-authorship analysis, citation analysis, and keyword analysis were conducted.

Standard parameters were applied in the analysis processes to ensure methodological
consistency. The “Full Counting” method was preferred in all network analyses. In the keyword
analysis, the minimum occurrence threshold was set at 5 in order to prevent rarely used terms from
complicating the map. In the co-authorship analysis, the minimum number of documents was set at
2, and in the citation analysis, the minimum citation threshold was set at 5.

Findings

A search conducted in the WoS database on 26 October 2025 using the keyword
“Competitive Intelligence” yielded 1,460 results. The earliest study on competitive intelligence was
published in 1985. The publications obtained included 893 articles, 489 proceedings papers, 38 book
chapters, and 40 editorial materials. The resulting dataset was examined according to criteria such as
co-authorship, citation, research area, country, and keyword analysis.

Studies on competitive intelligence were analyzed by publication year and are presented in
Figure 2. It can be seen that the first publication in this field was published in 1985. From the mid-
2000s onward, the number of studies on competitive intelligence increased.
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Figure 2. Distribution of Studies on Competitive Intelligence by Year

The ranking of the years with the highest number of studies on competitive intelligence is
presented in Table 2. It can be seen that the year with the highest number of publications was 2009
with 105 publications, followed by 2016 with 92 publications, and that the third-highest publication
year was 2012 with 85 publications.

Table 2. Years with the Highest Number of Publications on Competitive Intelligence

Years Number of Publications
2009 105

2016 92

2012 85

2015 82

2020 81

The distribution of studies on competitive intelligence by WoS categories is presented in
Table 3. The highest number of studies was conducted in the field of Business, with 448 publications.
This was followed by Information Science & Library Science with 326 publications and Management
with 279 publications.

Table 3. Number of Publications by WoS Categories

WoS Category Number of Publications
Business 448
Information Science & Library Science 326
Management 279
Computer Science, Information Systems 214
Computer Science, Artificial Intelligence 101

Co-authorship analysis was conducted to identify the authors with the highest number of co-
authored publications on competitive intelligence. The results of the analysis are presented in Table
4. According to the analysis, Jonathan Calof is the author with the highest number of connections.
Calof has 19 co-authored publications on competitive intelligence. He is followed by Marie-Luce
Muller with 17 co-authored publications and Andrejs Cekuls with 16.
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Table 4. Authors with the Highest Number of Co-authored Publications

Rank Author Name Number of Publications
1 Jonathan Calof 19
2 Marie-Luce Muller 17
3 Andrejs Cekuls 16
4 Scott Ericson 13
5 Dick James 13

The network visualization method reveals the interactions and links among bibliometric
components such as articles, authors, keywords, and journals. This technique is widely used to
visually analyze collaboration structures and the circulation of knowledge in research fields (Dereli,
2024). The network map of the co-authorship analysis is presented in Figure 3.
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Figure 3. Co-Authorship Analysis Network Map

The years in which collaborative studies on competitive intelligence were concentrated are
shown in the overlay map in Figure 4. Overlay visualization enables more detailed examinations in
addition to the analyses provided by network visualization. This visualization approach is widely
used to show how trends in a research field change over time and to identify the periods in which
specific topics come to the forefront (Dereli, 2024). According to the overlay map, collaborative
studies on competitive intelligence have increased starting from 2010.
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Figure 4. Overlay Map of Co-Authorship Analysis

The most cited studies on competitive intelligence in the WoS database are presented in
Table 5.

Table 5. Top 5 Most Cited Publications and Citation Counts

Rank  Authors Article Title Year Citations
1 He, W., Zha, S., Social media competitive analysis and text mining: 2013 536
& Li, L. A case study in the pizza industry
2 Wu, Q,, Yan, D.,  Assessing the role of competitive intelligence and 2023 386
& Umair, M. practices of dynamic capabilities in business
accommodation of SMEs
3 Butterfield, K. D., Moral awareness in business organizations: 2000 314
Trevifo, L. K., & Influences of issue-related and social context
Weaver, G. R. factors
4 Hughes, D. E., Le  Gaining and leveraging customer-based 2013 280
Bon, J., & Rapp, competitive intelligence: the pivotal role of social
A. capital and salesperson adaptive selling skills
5 Schultze, U. A confessional account of an ethnography about 2000 263
knowledge work

The most cited publication is that of He et al., which received 536 citations. This is followed
by the study by Wu et al. with 386 citations and the study by Butterfield et al. with 314 citations. The
network map of the most cited studies is presented in Figure 5.
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Figure 5. Network Map of the Most Cited Studies

Studies on competitive intelligence were examined according to the countries in which they
were conducted. Publications originated from 84 different countries. The number of publications of
the top five countries is presented in Table 6. Accordingly, the highest number of studies on
competitive intelligence was conducted in the United States with 263 publications, followed by
China with 220 studies and Brazil with 116.

Table 6. Countries with the Highest Number of Publications on Competitive Intelligence

Rank Country Number of Publications
1 United States 263
2 China 220
3 Brazil 116
4 Spain 94
5 South Africa 90

Citations to the studies were also examined by country. The countries whose publications
received the most citations are presented in Table 7. Accordingly, the countries with the highest
number of citations are the United States with 6,658 citations, China with 1,710 citations, and the
United Kingdom with 1,090 citations.

Table 7. Countries with the Most Cited Publications

Rank Country Publications Citations
1 United States 263 6.658
2 China 220 1.710
3 United Kingdom 63 1.090
4 Canada 84 1.023
5 Spain 94 950
6 South Africa 90 776
7 South Korea 11 775
8 Germany 45 668
9 France 72 635
10 Italy 14 473
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The connections and relationships among countries based on citation counts were visualized.
The network map arranged according to countries’ citation counts is presented in Figure 6. The
United States, China, and the United Kingdom are located at the center of the citation linkages.
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Figure 6. Network Map Showing Countries’ Citation Counts

Information on the languages used in studies on competitive intelligence is presented in
Table 8. The vast majority of studies on competitive intelligence (91.44%) were written in English.
These were followed by publications in Portuguese and Spanish.

Table 8. Publication Languages of Studies on Competitive Intelligence

Rank Language Publications Percentage
1 English 1.335 %91,44
2 Portuguese 50 %3,43
3 Spanish 49 %3,36
4 Chinese 7 %0,48
5 French 4 %0,27
6 German 3 %0,21
7 Russian 3 %0,21
8 Slovak 3 %0,21
9 Other 6 %0,39

The keywords used in studies on competitive intelligence were examined. The keywords
were ranked according to frequency of use and are presented in Table 9. Competitive intelligence is
the most frequently used keyword. It is followed by business intelligence and knowledge
management.

Table 9. Frequency of Keyword Use

Rank Keyword Occurrences
1 Competitive Intelligence 679
2 Business Intelligence 84
3 Knowledge Management 66
4 Text Mining 33
5 Competitive Advantage 33

The density map of the keyword analysis is presented in Figure 7. Density visualization aims
to show the density and degree of importance of each item within the created network. In this type
of visualization, warm tones represent high density levels, while cool tones represent lower density
levels (Dereli, 2024).
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Figure 7. Density Map of Keyword Analysis

The overlay map of the keyword analysis is presented in Figure 8. The overlay map reveals
the concentration levels of keywords used in research conducted in the field of competitive
intelligence over the years. Keywords shown in yellow are those used more frequently in recent
studies. Accordingly, the keywords social media, social capital, and sales management have been
used more frequently in recent studies on competitive intelligence.
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Figure 8. Overlay Map of Keyword Analysis
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Conclusion and Recommendations

This study aimed to reveal the academic development and research trends in the field of
competitive intelligence through bibliometric analysis. The findings demonstrate that competitive
intelligence has, over time, evolved from a narrowly defined approach focused solely on gathering
information about competitors into a multidimensional research field integrated with strategic
decision-making, knowledge management, and analytical capabilities. In this respect, the study
contributes to the existing body of research by revealing the conceptual transformation and
interdisciplinary structure of the competitive intelligence literature.

Bibliometric findings indicate that competitive intelligence research is particularly
concentrated in the fields of business, knowledge management, and management sciences. This
situation reveals that the theoretical development of competitive intelligence is closely related to the
strategic management approach, organizational learning, and the knowledge-based view of the firm.
When the developmental process of the field is examined, a transformation from traditional
information-gathering activities toward more advanced data analytics, decision support systems, and
organizational knowledge production processes is observed.

Co-authorship and country-level analyses have revealed the existence of knowledge
production networks shaped around specific researchers and countries in the field. The clear
dominance of the United States in terms of citation and publication counts indicates that certain
geographical centers still dominate knowledge production in the field. In contrast, the increasing
contribution of China and other countries points to the growing globalization of competitive
intelligence research.

Keyword analyses show that the conceptual focus of the field intersects strongly with
“business intelligence” and “knowledge management,” while themes such as social media and text
mining are on the rise. This finding supports the evolution of competitive intelligence from a
traditional intelligence understanding toward a data-driven and technology-integrated approach. In
particular, the use of big data analytics, artificial intelligence-supported analysis systems, machine
learning, and data obtained from digital platforms ranks among the main future directions of
competitive intelligence research. At the same time, issues related to the use of these technologies—
such as data security, ethical responsibility, algorithmic decision-making processes, and privacy—
need to be addressed more comprehensively.

The most important contribution of this study is that it systematically and visually maps the
overall landscape of the field. Although there are numerous studies in the literature focusing on
process, technology, and performance relationships, bibliometric examinations that comprehensively
reveal the structure, collaboration networks, and thematic evolution of the field appear to be limited.
This study fills this gap by providing researchers with a structural map of the field.

Future research should examine competitive intelligence not only from the perspective of
large-scale enterprises but also in the context of SMEs with limited resources and developing
economies. In addition, empirically investigating the effects of competitive intelligence capabilities
on firm performance, innovation capacity, marketing strategies, and international competitiveness
across different sectors will contribute to the literature.

From a practitioner perspective, the findings indicate that competitive intelligence should be
treated not merely as an information-gathering activity but as a capability that needs to be integrated
with organizational learning, knowledge management, and strategic decision-making processes. In
particular, the increasing importance of digital data sources and analytical tools makes it necessary
for businesses to develop their competencies in this area.

This study has certain limitations. First, only publications indexed in the Web of Science
Core Collection database were examined. Therefore, studies included in other databases (Scopus,
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Google Scholar, etc.) remained outside the scope of the analysis. In addition, only publications
containing the term “Competitive Intelligence” were evaluated, and studies employing different
terminological variations of the concept or related concepts were excluded. Moreover, since
bibliometric analyses are based on quantitative indicators such as publication counts, citation
structures, and keyword relationships, the opportunity to directly evaluate the content depth and
theoretical contributions of the examined studies is limited. In future research, the combined use of
different databases, the development of broader conceptual search strategies, and the support of
bibliometric analyses with systematic literature reviews or content analyses will contribute to a more
comprehensive understanding of the competitive intelligence field.

In conclusion, this study systematically reveals the current state of the competitive
intelligence literature and provides a framework for both academic research and practice. The future
development of the field will be possible through the integration of new technologies, the
strengthening of interdisciplinary approaches, and the filling of research gaps.
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Rekabet Istihbarat1 Literatiiriiniin Genel Goriiniimii Uzerine Bibliyometrik Bir Analiz

Giris

Glinlimiiziin rekabete dayali piyasa kosullarinda isletmelerin yalnizca iiriinlerini ya da
fiyatlarim degil; rakiplerin stratejilerini, tiiketici egilimlerini, dijital iletisim kanallarindaki
etkilesimleri ve pazarin yoniinii dogru bi¢cimde izlemeleri bir gereklilik olmustur. Rekabet istihbarati
kavrami pazarlama yonetimi agisindan stratejik kararlarin alinmasinda giderek 6nem kazanmaktadir.
Rekabet istihbarati, dig kaynaklardan rakiplerin {irlinleri, promosyonlari, satiglari vb. hakkinda
istihbarat tanimlama, toplama ve analiz etme sanati olarak tanimlanmaktadir. Rekabet istihbaratinin,
isletmelerin istiinliik ve zayifliklarim1 fark etmelerinde, is etkinligini artirmalarinda ve misteri
memnuniyetini iyilestirmelerinde yardimci olabilecegine inanilmaktadir (He vd., 2013).

Pazarlama acisindan sosyal medyanin kullaniminin yayginlagsmasi rekabetle ilgili veri
toplama ve analiz etme bakimindan yeni firsatlar sunmaktadir. Yapilan ¢aligmalar pazarlama
uygulamalarinda rekabet istihbaratinin somut sekilde nasil degerlendirilebilecegini gostermistir (He
vd., 2013). Bu tiir yaklagimlar, pazarlama yoneticilerine rakiplerin dijital alanlardaki tutumlarini ve
kullanict tepkilerini anlama imkani saglamis ve rekabet¢i avantaj elde etme siirecinin doniigiim
gecirdigini ortaya koymustur. Ozellikle pazarlama yonetiminde bilgi toplama, analiz ve dagitim
stireglerinin igletmelerin ¢evresel degisime adaptasyonunda ve rekabetgi konum kazanmalarinda
belirleyici oldugu goriilmektedir (Wu vd., 2023).

Bu calisma, rekabet istihbarati literatiiriiniin bibliyometrik analizini gerceklestirmeyi
amaglamaktadir. Calismanin amact; rekabet istihbarati alaninda yayimlanan calismalarin hangi
konulara yogunlastigini, hangi yazarlar tarafindan calisildigini, hangi iilkelerde yogunlagtigini ve atif
iligkilerinin nasil sekillendigini sistematik bi¢cimde ortaya koymaktir. Boylece, pazarlama
yoneticileri ve arastirmacilar i¢cin hem mevcut bilginin yapisini algilamaya hem de ileride yapilacak
calismalar i¢in Onerilerin gelistirilmesine yonelik saglam bir temel olusturulacaktir.

Rekabet istihbarati Kavrami

Rekabet istihbarati, isletmelerin dis cevrelerini sistematik bi¢cimde izleme, rakip
davraniglarini anlamlandirma ve bu dogrultuda stratejik kararlar iiretme kapasitesi olarak 6n plana
¢ikmaktadir. Porter’in “bes giic modeli” lizerinden gelistirdigi endiistri analizi ¢ergevesi, isletmelerin
yalmzca ic¢sel kaynaklarina degil; yeni girenler, ikame iiriinler, tedarik¢i ve miisteri pazarlik giicii
gibi digsal rekabet dinamiklerine odaklanmasini saglamigtir (Porter, 1980). Bu bakis agisi, strateji
literatiiriinde rekabetin yalnizca karsilastirmali Gistiinliikle degil, ¢cevresel faktorlerle de sekillendigini
vurgulamis ve rekabet istihbarati siirecinin stratejik yonetim dongiisiinde yer almasina imkan
tanimistir.

Rekabet istihbarati, igletmelerin karar alma siireglerini giiglendiren dnemli bir destekleyici
unsur olarak ele alinmaktadir. Ozellikle kiiresellesme ve dijitallesme ile birlikte sosyal medyanin
yeni bir bilgi kaynag olarak kullanimmin yayginlagsmasinin ardindan, isletmeler yalmzca igsel
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verilerle degil, rakipler, pazar egilimleri ve cevresel degisimlerle ilgili bilgilerin toplanmasina ve bu
bilgilerin analiz edilmesine ihtiya¢ duymaktadir. Bu agidan rekabet istihbarati yoneticilere rakiplerin
hareketlerini dngérme, firsatlar1 tanima, tehditleri 6nceden belirleme ve organizasyonun rekabetci
pozisyonunu siirdiiriilebilir kilma konusunda 6nemli bir destek sunmaktadir (Bulley vd., 2014).

Rekabet istihbarati literatiirde genel olarak dogru zamanda karar vericilere stratejik bilgi
saglama amaciyla yiiriitillen planl veri toplama, analiz, dagitim ve geri bildirim dongiisti olarak
tanimlanir (Bose, 2008). Boylece rekabet istihbarati, yalnizca veri toplama degil, bu verilerin
yorumlanip stratejik karar siireglerine doniistiiriilmesi siireci olarak énem tasir (Ranjan vd., 2021).
Rekabet istihbarat1 siirecinde bulunan asamalar Sekil 1°de gosterilmistir.

Sekil 1. Rekabet Istihbarat: Siireci
Kaynak: Bose, 2008.

Rekabet istihbarat1 miisteri ve satis personeli araciliiyla rakipler ve piyasa hakkinda bilgi
toplama ve bu bilginin rekabet¢i avantaj saglamak amaciyla kullanilmasi siireci olarak
tanimlanmaktadir (Hughes vd., 2013). Rekabet istihbarat1 isletmelerin stratejik karar siireclerinin
merkezinde yer almakta ve 6zellikle pazarlama ve satig alanlarinda, rakipleri daha iyi analiz ederek
rekabet avantaji elde etmeyi miimkiin kilmaktadir. Modern isletmeler igin rekabet istihbarati,
yalnizca veri toplama degil; bilgiyi dogru analiz etme, stratejik yorumlama ve uygulamaya
doniistiirme siireci olarak degerlendirilmektedir.

Teknolojik gelismeler rekabet istihbarati uygulamalarim derinden etkilemistir. Ozellikle
internet, sosyal medya ve biiylik veri alaninda yasanan gelismeler rekabet¢i ¢evre hakkinda daha
zengin ve hizli veri kaynaklar1 sunmaktadir (He vd., 2013; Ranjan vd., 2021). Bununla birlikte,
teknolojik gelismelerin tek basina yeterli oldugu sdylenemez. Sosyal medya ya da biiylik veriden
elde edilen bilginin degere doniismesi, kurumun edinilen bilgiyi kavrama ve kullanma kapasitesi ile
analiz altyapisina baglidir (Hassani & Arouss, 2024).

Rekabet istihbarati uygulamalarinin kurumsal organizasyon ig¢indeki konumu zaman i¢inde
degismis; giiniimiizde bir¢ok biiyiikk sirkette rekabet istihbarati bagimsiz bir islevden ziyade
pazarlama ve strateji ile ilgili fonksiyonel bir gorev olarak yer almis ve rekabet istihbarati becerileri
farkli meslek profillerine dagilmistir (Hance & Tao, 2024). Rekabet istihbaratinin éneminin hem
teorik hem pratik diizeyde farkina varilmistir. Tarihsel olarak askeri ve ticari kokenlerden veri yogun
¢evrelere dogru evrilmis; bugiin kurumlarin rekabet giiciinii siirdiiriilebilir kilmak, riskleri 6ngérmek
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ve stratejik firsatlar1 yakalamak i¢in vazgecilmez bir disiplin haline gelmistir (Calof & Wright, 2008;
Ranjan vd., 2021). Rekabet istihbarat1 kavraminin tarihsel gelisimi ve ilgili donemlerin dinamikleri
Tablo 1°de gosterilmistir.

Tablo 1. Rekabet Istihbarat: Kavraminin Tarihsel Gelisimi ve Dénemlerin Temel Ozellikleri

Dénem Dénemin Ana Ozellikleri

1960-1980 Rekabetci veri toplama donemidir. Bu dénemde veri toplama ve rakip izleme
faaliyetleri sinirlidir ve genelde kiitiiphane temelli analizler yapilmistir.

1980-1990 Rekabet istihbarati profesyonel bir faaliyet haline gelmeye baslamis, stratejik
rekabet istihbarati dongiisii olusmustur.

1990-2000 Rekabet istihbarati stratejik karar alma siireclerine entegre edilmis; bilgi
yoOnetimiyle baglanti kurulmustur.

2000-2010 Dijitallesme ve internet veri kaynaklar1 cesitlenmis; rekabet istihbarati araglari
geligmigtir.

2010-2020 Sosyal medya uygulamalari ve biiyiik veri analizleri rekabet istihbarat1 siireclerine
dahil olmustur.

2020 sonrasi Yapay zeka ve makine 6grenmesi tabanli rekabet istihbarati sistemlerinin kullanimi
artmistir.

Kaynak: Bose, 2008; Calof & Wright, 2008; He vd., 2013; Hance & Tao, 2024; Prescott,
1995.

Literatiir Taramasi

Rekabet istihbaratina iliskin erken donem calismalar, kavramin tarihsel gelisimini ve
stratejik yonetim igindeki yerini agiklamaya odaklanmistir. Prescott (1995), rekabet istihbaratinin
askeri kokenlerden ticari uygulamalara evrildigini ve 1980°li yillardan itibaren stratejik karar
stireclerinin 6nemli bir bileseni haline geldigini belirtmektedir. Bu yaklasim daha sonra Calof ve
Wright (2008) tarafindan genisletilmis; rekabet istihbaratinin yalnizca bilgi toplama siireci degil,
orgiitlerde stratejik farkindalik olusturan disiplinler arast bir yonetim yaklasimi oldugu
vurgulanmistir. Benzer sekilde Bose (2008), rekabet istihbaratinin degerinin toplanan bilgiden ziyade
bu bilgilerin analiz edilmesi ve karar siireglerine doniistiiriilmesinde ortaya ¢iktigini ifade etmektedir.

Sonraki donem c¢aligmalarda rekabet istihbarati uygulamalarinin dijitallesme siireciyle
birlikte nemli dl¢iide doniisiim gecirdigi goriilmektedir. Internet, sosyal medya, biiyiik veri ve agik
veri kaynaklarinin yayginlagsmasi, isletmelerin rekabetgi ¢evreyi daha hizli ve kapsamli bigimde
izleyebilmesine olanak saglamistir. Bu dogrultuda He vd. (2013), sosyal medya verilerinin rekabet
istihbaratinda kullanilabilirligini pizza endiistrisi 6rnegi lizerinden gdsterirken, Ranjan vd. (2021),
biiylik veri analizinin rekabet¢i 6ngorii olusturmadaki stratejik 6nemine dikkat ¢ekmistir. Benzer
sekilde Garcia-Varona vd. (2024), baglantili agik veri modellerinin stratejik karar destek siireglerine
yeni veri kaynaklarinin entegrasyonunu kolaylastirdigini ortaya koyarken, Zhang vd. (2024) ise
otomatik web veri madenciligine dayali bilgi ¢ikarim yontemlerinin rekabet istihbarati siireclerinin
etkinligini artirabilecegini gdstermektedir. Bu caligmalar, rekabet istihbaratinin geleneksel bilgi
toplama yaklasimindan veri analitigi ve dijital teknolojilerle biitiinlesen daha dinamik bir yapiya
evrildigini ortaya koymaktadir.

Rekabet istihbaratinin etkinligi yalmzca teknolojik araglarin kullanimima degil, ayni
zamanda Orgiitlerin elde edilen bilgiyi isleme ve stratejik kararlara doniistiirme yetenegine de
baghdir. Bu kapsamda bilgi yOnetimi, dziimseme kapasitesi ve dinamik kabiliyetler rekabet
istihbaratini destekleyen temel orgiitsel unsurlar olarak 6ne ¢ikmaktadir. Shujahat vd. (2017), bilgi
yonetimi ile rekabet istihbaratinin birlikte kullaniminin stratejik planlama ve karar verme siireglerini
destekledigini belirtirken; Wu vd. (2023), rekabet istihbaratr uygulamalarinin KOBI’lerin dinamik
kabiliyetlerini gii¢lendirdigini ve g¢evresel degisimlere uyum saglamalarma katki sundugunu
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gdstermistir. Benzer bigimde Hassani & Arouss (2024) ile Giines & Ozer (2024), dis cevreden elde
edilen bilgilerin rekabet avantajina doniisebilmesinde 6ziimseme kapasitesinin 6nemli bir rol
oynadigini ortaya koymaktadir. Bu bulgular, rekabet istihbaratinin basarisinin yalnizca bilgiye
erisimle degil, bu bilginin orgiitsel 6grenme siireclerine entegre edilmesiyle miimkiin oldugunu
gostermektedir.

Son yillarda gergeklestirilen arastirmalar, rekabet istihbaratinin isletme performansi
iizerindeki etkisini farkli orgiitsel degiskenlerle birlikte ele almaktadir. Ozellikle rekabet
istihbaratinin inovasyon, stratejik tasarim, entelektiiel sermaye ve satis performansi ile olan iliskileri
on plana ¢ikmaktadir. Al-Omoush & Alghusin (2024), entelektiiel sermaye ve sosyal medya
analitiginin rekabet istihbaratin1 giiclendirdigini ve bunun bankacilik girisimciligine olumlu
yansidigini ortaya koyarken; Ibrahim vd. (2025), rekabet istihbaratinin siirdiiriilebilir rekabetgilik ve
isletme performansi {lizerindeki etkisinin stratejik tasarim is birligiyle giiclendigini gostermistir.
Vieira vd. (2025) ise rekabet istihbaratt uygulamalariin satis performansini olumlu etkiledigini,
ancak bu etkinin orgiitsel kidem ve rekabet istihbarati uygulamalarinin cesitliligine bagli olarak
farklilagtigini ortaya koymustur. Bunun yaninda Hance & Tao (2024), rekabet istihbarati mesleginin
giderek kurumsallagtigin ve veri analitigi ile yapay zeka becerilerine sahip uzmanlara yonelik talebin
arttigini belirterek alanin uygulama boyutundaki doniisiimiine dikkat gekmistir.

Mevcut ¢aligmalar incelendiginde rekabet istihbaratina iligskin aragtirmalarin biiytlik 6l¢iide
siireg yonetimi, bilgi yonetimi, dijital teknolojiler ve isletme performansi arasindaki iligkilere
odaklandig1 goriilmektedir. Buna karsilik alanin genel gelisimini, yaym egilimlerini, is birligi
aglarmi ve bilimsel bilgi yapisini biitiinciil olarak ortaya koyan bibliyometrik ¢alismalarin sinirlt
oldugu anlagilmaktadir. Bu nedenle mevcut arastirma, rekabet istihbarati literatiiriiniin yapisal
ozelliklerini bibliyometrik yontemlerle inceleyerek ilgili boslugun doldurulmasina katki saglamay1
amagclamaktadir?.,

Yontem

Bibliyometrik analizler; yaymlarin bibliyografik verileri araciligiyla bilimsel iiretimin
diizeyini, yapisini ve gelisimini sistematik bigimde inceleyen nicel arastirma yontemleri olarak 6ne
cikmaktadir. Bibliyometrik analiz son yillarda isletme ve yoOnetim alanlarinda siklikla
kullanilmaktadir (Oztiirk vd., 2024). Bibliyometrik analiz haritalamalar1 yalnizca yayn ve atif
sayilar1 ile sinirh kalmamakta; yazar ve kurum is birlikleri, atif aglari, kelime eskiimeleri ve
disiplinler aras1 baglantilar gibi daha karmagik gostergeleri de icermektedir (Scholkmann vd., 2025).

Web of Science (WoS), bilimsel literatiiriin atif baglantilarini izleyen segici ve zaman iginde
kapsami genigletilmis bir veri tabanidir. Bu kapsam dahilinde WoS yalnizca yayinlari indekslemekle
kalmaz, ayn1 zamanda atif verilerini de derleyerek arastirmacilarin literatiir taramasi1 yapmasinin
yaninda bibliyometrik analiz yapmasma da olanak tanir. Kisacasi, WoS arastirma performansi
degerlendirmeleri, bilim haritalama c¢aligsmalar1 ve sistematik literatlir taramalar1 i¢in en Snemli
kaynaklardan biri olarak goriilmektedir (Birkle vd., 2020). Arastirmada WoS Core Collection veri
tabaninda yer alan yayinlar incelenmis ve herhangi bir indeks smirlamasi uygulanmamistir. Bu
kapsamda WoS Core Collection igerisinde yer alan tiim indekslerdeki ¢alismalar degerlendirme
kapsamina almmustir.

2 Bibliyometri yontemiyle yapilan kimi ¢alismalar i¢in bk. Yal¢mn ve Karakum, 2024; Tung, 2025; Caglar vd., 2025; Yilmaz
Uzundz, 2026; Haydaroglu, 2022; Karaboga ve Karaboga, 2022; Baysal, 2023; Askun ve Erkoyuncu, 2023; Tanriverdi,
2024; Goncti, 2024; Sen Kiigiik ve Karabulut, 2024; Arican Kaygusuz, 2024; Ugar ve Bildirici, 2025; Karakili¢ ve Celik,
2025; Carbuga ve Atabay, 2026; Cankaya Bayrakli ve Cankaya, 2025; Metin ve Metin, 2026; Kinali, 2026; Ekizer ve
Ozkan, 2023; Tiirkan vd., 2024; Albayrak ve Tiiziinkan, 2020; Ozgoban, 2020; Karagel, 2020; Seyhan ve Oztiirk, 2021;
Gegimli ve Koksal, 2022; Kahraman, 2022; Yaras ve Goksel, 2023; Ozmen ve Kan, 2021; Bozdogan vd., 2023.
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Veri toplama siireci 26.10.2025 tarihinde gerceklestirilmistir. Arama stratejisinde konu
(Topic) alam kullanilmistir. Web of Science’ta Topic aramasi; yayin bashigi, dzet, yazar anahtar
kelimeleri ve Web of Science tarafindan otomatik olarak olusturulan Keywords Plus alanlarini
kapsamaktadir. Bu dogrultuda, s6z konusu alanlardan herhangi birinde “Competitive Intelligence”
kavramini igeren yayinlar arastirma kapsamina dahil edilmistir. Literatiiriin kiiresel yaygimnligini
biitiinciil olarak gorebilmek adina herhangi bir dil kisitlamasina gidilmemistir.

Arastirmaya dahil edilen calismalarin belirlenmesinde yayin tiirii acisindan sinirlama
yapilmistir. Bu dogrultuda makale (article), bildiri (proceedings paper), kitap boliimii (book chapter)
ve editdr yayini (editorial material) tiirlindeki c¢aligmalar analize dahil edilmistir. Bu dokiiman
tiirlerinin birlikte degerlendirilmesinin temel nedeni, rekabet istihbarati alanindaki akademik bilgi
iiretiminin yalnizca bilimsel makalelerle sinirli olmayip farkli akademik yayin tiirleri araciligryla
gelisen ¢ok boyutlu bir yapiya sahip olmasidir. Bu nedenle alanin tarihsel gelisimini, arastirma
egilimlerini ve bilgi iliretim aglarim1 daha kapsamli bigimde ortaya koyabilmek amaciyla s6z konusu
yayin tiirleri birlikte analiz edilmistir.

Verilerin gorsellestirilmesinde VOSviewer yazilimimin 1.6.20 siirlimiinden yararlanilmistir.
VOSviewer, bilimsel yayin, dergi, yazar ve anahtar kelime unsurlar1 arasindaki iliskileri ortaya koyan
cesitli aglar olusturarak bu aglarin yapisin1 analiz etmeye olanak taniyan bir yazilimdir. Biiyiik
hacimli bibliyometrik verileri anlamli ve gdrsel bicimde sunan VOSviewer, arastirmacilarin belirli
bir konudaki trendleri ve One ¢ikan aktorleri daha kapsamli bir sekilde kavramasina yardimci
olmaktadir (Dereli, 2024). Calismada ortak yazarlik analizi, atif analizi ve anahtar kelime analizi
gercgeklestirilmistir.

Analiz siireclerinde yontem bitiinliigiinii  saglamak adina standart parametreler
uygulanmistir. Tim ag analizlerinde “Full Counting” (Tam Sayim) yontemi tercih edilmistir.
Anahtar kelime analizinde minimum tekrar sayisi 5 olarak belirlenmis, boylece nadir kullanilan
terimlerin haritay1 karmasiklastirmasi engellenmistir. Ortak yazarlik analizinde minimum dokiiman
sayisi 2, atif analizinde minimum atif say1si esigi 5 olarak ayarlanmistir.

Bulgular

26.10.2025 tarihinde WoS veri tabaninda “Competitive Intelligence” (rekabet istihbarati)
anahtar sozcigi ile yapilan aragtirmada 1460 sonuca ulagilmigtir. Rekabet istihbarati konusunda en
eski caligma 1985 yilinda yapilmistir. Ulasilan yayinlar arasinda 893 makale, 489 bildiri, 38 kitap
boliimii ve 40 editor yaymi bulunmaktadir. Elde edilen veri seti ortak yazar, atif, arastirma alani, tilke
ve anahtar kelime analizi gibi kriterler {izerinden incelenmistir.

Rekabet istihbarati konusunda yapilan ¢alismalar yayim yillar agisindan analiz edilmis ve
Sekil 2°de gosterilmistir. Bu konuda ilk yaymin 1985 yilinda yapildig goriilmektedir. 2000°1i yillarin
ortalarindan itibaren rekabet istihbarati konusunda yapilan ¢alismalar artis gostermistir.
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Sekil 2. Rekabet Istihbarati Konusunda Yapilmis Calismalarin Yillara Gore Dagilimi

Rekabet istihbarati konusunda en fazla calisma yapilan yillarin siralamasi Tablo 2’de
gosterilmistir. En fazla yayimin yapildigt yilin 105 yayin ile 2009 yili oldugu, onu 92 yayin ile 2016
yilinin izledigi ve {igiincii en fazla yaym yapilan yilin 85 yaym ile 2012 y1li oldugu goriilmektedir.

Tablo 2. Rekabet Istihbarat: Konusunda En Fazla Yaym Yapilan Yillar

Yillar Yayin Sayisi
2009 105
2016 92
2012 85
2015 82
2020 81

Rekabet istihbarati konusunda yapilmis calismalarin WoS  kategorileri bakimindan
dagilimlar1 Tablo 3’te gosterilmistir. En fazla calisma 448 yayin ile Isletme alaninda yapilmistir.
Ardindan 326 yayn ile Bilgi ve Belge Ydnetimi, 279 yayin ile Yo6netim Bilimleri alan1 gelmektedir.

Tablo 3. WoS Kategorileri Bakimindan Yayin Sayilar

WoS Kategorisi Yayin Sayisi
Isletme 448
Bilgi ve Belge Yonetimi 326
Yonetim Bilimleri 279
Bilgisayar Bilimleri ve Bilgi Sistemleri 214

Bilgisayar Bilimleri ve Yapay Zeka

101

Ortak yazar analizi ile rekabet istihbarati konusunda hangi yazarlarin daha fazla ortak
calisma yaptiklar1 incelenmistir. Analiz sonuglar1 Tablo 4’te gosterilmistir. Jonathan Calof 19 ortak
yazarli yayin ile ilk sirada yer almaktadir. Ardindan 17 ortak ¢alisma ile Marie-Luce Muller ve 16
ortak ¢aligma ile Andrejs Cekuls gelmektedir.

Tablo 4. En Fazla Ortak Calisma Yapan Yazarlar

Sira Yazar Ad Yayn Sayisi
1 Jonathan Calof 19
2 Marie-Luce Muller 17
3 Andrejs Cekuls 16
4 Scott Ericson 13
5 Dick James 13
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Ag gorsellestirme yontemi, makaleler, yazarlar, anahtar sozciikler ve dergiler gibi
bibliyometrik bilesenler arasindaki etkilesimleri ve baglari ortaya koymaktadir. Bu teknik, aragtirma
alanlarindaki is birligi yapilarini ve bilginin dolasimini goérsel olarak analiz etmek amaciyla yaygin
bicimde kullanilmaktadir (Dereli, 2024). Ortak yazar analizinin ag haritasina Sekil 3’te yer
verilmistir,
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Sekil 3. Ortak Yazar Analizi Ag Haritas1

Rekabet istihbarati konusunda yapilan ortak ¢alismalarin hangi yillarda yogunlastigi Sekil
4’teki katman haritasinda gosterilmistir. Katman gorsellestirmesi, ag gorsellestirmesinin sundugu
analizlere ek olarak daha ayritili incelemeler yapilmasina imkan tanimaktadir. Bu gorsellestirme
yaklagimi, aragtirma alanindaki egilimlerin zaman igerisinde nasil degistigini gostermek ve belirli
konularin hangi dénemlerde one c¢iktigini belirlemek amaciyla yaygin olarak kullanilmaktadir
(Dereli, 2024). Katman haritasina gore rekabet istihbarati konusundaki ortak c¢aligmalar 2010
yilindan baglayarak artis gostermistir.
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Sekil 4. Ortak Yazar Analizine Ait Katman Haritasi

Rekabet istihbarati1 konusunda yapilan ¢aligmalardan WoS veri tabaninda en fazla atif alan
calismalar Tablo 5°te gosterilmistir.
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Tablo 5. En Cok Atif Alan 1k 5 Yayim ve Atif Sayilart

Sira Yazarlar Makale Ada Yaymm Yih Atif Sayisi
1 He, W., Zha, S., & Li, Social media competitive analysis and 2013 536
L. text mining: A case study in the pizza
industry
2 Wu, Q., Yan D., & Assessing the role of competitive 2023 386
Umair, M. intelligence and practices of dynamic
capabilities in business
accommodation of SMEs
3 Butterfield, K. D., Moral awareness in  business 2000 314
Treviio, L. K., & organizations: Influences of issue-
Weaver, G. R. related and social context factors
4 Hughes, D. E., Le Gaining and leveraging customer- 2013 280

Bon, J., & Rapp, A. based competitive intelligence: the
pivotal role of social capital and
salesperson adaptive selling skills
5 Schultze, U. A confessional account of an 2000 263
ethnography about knowledge work

En fazla atif alan ¢alisma He ve digerlerinin 2013 yilinda yaptig1 ¢alismadir. Calisma 536
atif almistir. Ardindan Wu ve digerlerinin ¢calismasi 386, Butterfield ve digerlerinin ¢aligmasi ise 314
atif ile siralanmaktadir. En fazla atif alan ¢alismalara ait ag haritas1 Sekil 5’te gosterilmektedir.
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Sekil 5. En Fazla Atif Alan Caligmalara Ait Ag Haritasi

Rekabet istihbarati konusunda yapilmis olan ¢aligmalar ¢aligmanin yapildigi iilkelere gore
incelenmistir. Bu konuda 84 farkl iilkede galigma yapilmistir. En ¢ok yayinin yapildig: 5 iilkenin
yayn sayist Tablo 6’da gosterilmistir. Buna gore rekabet istihbarat1 konusunda en fazla ¢alismanin
263 yayin ile ABD’de yapildigi gorilmektedir. Ardindan 220 ¢alisma ile Cin ve 116 ¢alisma ile
Brezilya gelmektedir.
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Tablo 6. Rekabet istihbarati Konusunda En Fazla Calisma Yapilan Ulkeler

Sira Ulke Yayin Sayisi
1 ABD 263
2 Cin 220
3 Brezilya 116
4 Ispanya 94
5 Giiney Afrika 90

Caligmalara yapilan atiflar iilkeler agisindan incelenmistir. Yayinlarina en ¢ok atif yapilan
tlkeler Tablo 7°de gosterilmistir. Buna gére en ¢ok atif alan iilkeler 6.658 atif ile ABD, 1.710 atif ile
Cin ve 1.090 atif ile Ingiltere’dir.

Tablo 7. Yaymlarina En Cok Atif Yapilan Ulkeler

Sira Ulke Yayn Sayisi Atif Sayisi
1 ABD 263 6.658
2 Cin 220 1.710
3 Ingiltere 63 1.090
4 Kanada 84 1.023
5 Ispanya 94 950
6 Giiney Afrika 90 776
7 Giiney Kore 11 775
8 Almanya 45 668
9 Fransa 72 635
10 Italya 14 473

Ulkelerin atif sayilar1 aralarindaki baglantilar ve iliskiler gorsellestirilmistir. Ulkelerin atif
sayilarina gore diizenlenen ag haritas1 Sekil 6’da gosterilmektedir. ABD, Cin ve Ingiltere atif
baglantilarinin merkezinde yer almaktadir.
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Sekil 6. Ulkelerin Atif Sayilarimi Gosteren Ag Haritast

Rekabet istihbarati konusunda yapilan ¢aligmalarda kullanilan dillere ait bilgiler Tablo 8’de
gosterilmistir. Rekabet istihbarati konusunda yapilan ¢aliymalarin %91,44 gibi biyiik ¢ogunlugu
Ingilizce dilinde yazilmistir. Ardindan Portekizce ve Ispanyolca yaymlar gelmektedir.
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Tablo 8. Rekabet istihbarat: Konusunda Yapilan Calismalarin Yaym Dili

Sira Dil Yayin Sayisi Yiizde
1 Ingilizce 1.335 %91,44
2 Portekizce 50 %3.,43
3 Ispanyolca 49 %3.,36
4 Cince 7 %0,48
5 Fransizca 4 %0,27
6 Almanca 3 %0,21
7 Rusca 3 %0,21
8 Slovakca 3 %0,21
9 Diger 6 %0,39

Rekabet istihbarati konusunda yapilmis ¢alismalarda hangi anahtar kelimelerin kullanildigi
incelenmistir. Anahtar kelimeler kullanim yogunluguna gore siralanarak Tablo 9’da gosterilmistir.
Rekabet istihbarati en fazla kullanilan anahtar kelimedir. Onun ardindan ise en fazla is istihbarati ve
bilgi yonetimi anahtar kelimelerinin kullanildig1 gériilmektedir.

Tablo 9. Anahtar Kelimelerin Kullanilma Sayilar

Sira Anahtar Kelime Kullanilma Sayisi
1 Rekabet Istihbaratt 679
2 Is Istihbarati 84
3 Bilgi Ydnetimi 66
4 Metin Madenciligi 33
5 Rekabet Avantaji 33

Anahtar kelime analizine ait yogunluk haritasina Sekil 7°de yer verilmistir. Yogunluk
gorsellestirmesi, olusturulan ag icerisindeki her bir 6genin yogunlugunu ve Onem derecesini
gostermeyi amacglamaktadir. Bu gorsellestirme tiirlinde, sicak tonlar yiiksek yogunluk seviyelerini
temsil ederken, soguk tonlar daha diisiik yogunluk diizeylerini ifade etmektedir (Dereli, 2024).

Sekil 7. Anahtar Kelime Analizine Ait Yogunluk Haritas1

Anahtar sozciik analizine ait katman haritas1 Sekil 8’de gdsterilmistir. Katman haritasi,
rekabet istihbarat1 alaninda yriitiilen arastirmalarda kullanilmis anahtar kelimelerin yillar itibariyle

Turkish Studies — Economics, Finance, Politics 21(O1)



A Bibliometric Analysis on the Overview of Competitive Intelligence Literature 989

yogunlasma diizeylerini ortaya koymaktadir. Sar1 renk ile gosterilen anahtar kelimeler giincel
caligmalarda daha fazla kullanilan kelimelerdir. Buna gore sosyal medya, sosyal kapital ve satig
yoOnetimi anahtar kelimeleri rekabet istihbarati konusunda son dénemde yapilan calismalarda daha
sik kullanilmastir.
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Sekil 8. Anahtar S6zciik Analizine Ait Katman Haritasi

Sonuc ve Oneriler

Bu calisma, rekabet istihbarati alanindaki akademik gelisimi ve arastirma egilimlerini
bibliyometrik analiz yontemiyle ortaya koymayi amaglamistir. Elde edilen bulgular, rekabet
istihbaratinin zaman igerisinde yalnizca rakiplerden bilgi toplama siireci olarak ele alinan dar
kapsamli bir yaklasim olmaktan ¢ikarak, stratejik karar alma, bilgi yonetimi ve analitik yeteneklerle
biitiinlesen ¢ok boyutlu bir arastirma alanina doniistiigiinii gostermektedir. Bu yoniiyle calisma,
rekabet istihbarat1 literatiiriiniin kavramsal doniisiimiinii ve disiplinler arasi yapisini ortaya koyarak
mevcut arastirma birikimine katki saglamaktadir.

Bibliyometrik bulgular, rekabet istihbarati arastirmalarinin 6zellikle igletme, bilgi yonetimi
ve yonetim bilimleri alanlarinda yogunlastigini géstermektedir. Bu durum, rekabet istihbaratinin
teorik gelisiminin stratejik yonetim yaklagimi, orgiitsel 6grenme ve bilgi temelli firma yaklagimi ile
yakin iligkili oldugunu ortaya koymaktadir. Alanin gelisim siireci incelendiginde, geleneksel bilgi
toplama faaliyetlerinden daha ileri diizeyde veri analitigi, karar destek sistemleri ve kurumsal bilgi
iretimi siireglerine dogru bir doniisiim yasandigi goriilmektedir.

Ortak yazarlik ve {ilke diizeyindeki analizler, alanda belirli aragtirmacilar ve iilkeler etrafinda
sekillenen bilgi iiretim aglarmin bulundugunu ortaya koymustur. ABD’nin atif ve yayin sayist
acisindan belirgin Gistiinliigii, alanin bilgi iiretiminde hala belirli cografi merkezlerin baskin oldugunu
gostermektedir. Buna karsin Cin ve diger iilkelerin artan katkisi, rekabet istihbarat1 arastirmalarinin
giderek kiiresellestigine isaret etmektedir.

Anahtar kelime analizleri ise alanin kavramsal odaginin “ig istihbarat1” ve “bilgi yonetimi”
ile giiclii bicimde kesistigini, ayn1 zamanda sosyal medya ve metin madenciligi gibi temalarin
yiikseliste oldugunu gostermektedir. Bu bulgu, rekabet istihbaratinin geleneksel istihbarat
anlayigindan veri odakli ve teknoloji entegre bir yaklasima evrildigini desteklemektedir. Ozellikle
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biliyiik veri analitigi, yapay zeka destekli analiz sistemleri, makine 6grenmesi ve dijital
platformlardan elde edilen verilerin kullanimi, gelecekte rekabet istihbarati aragtirmalarinin temel
yonelimleri arasinda yer almaktadir. Bununla birlikte, bu teknolojilerin kullanimina iliskin veri
giivenligi, etik sorumluluk, algoritmik karar siirecleri ve gizlilik gibi konularin daha kapsamli
bigcimde ele alinmasi gerekmektedir.

Caligmanin ortaya koydugu en dnemli katki, alanin genel goriiniimiinii sistematik ve gorsel
olarak haritalandirmasidir. Literatiirde siire¢, teknoloji ve performans iliskilerine odaklanan ¢ok
saylda calisma bulunmasina ragmen, alanin yapisiny, is birligi aglarini ve tematik evrimini biitlinciil
bicimde ortaya koyan bibliyometrik incelemelerin sinirli oldugu goriilmektedir. Bu c¢alisma, s6z
konusu boslugu doldurarak arastirmacilara alanin yapisal haritasin1 sunmaktadir.

Gelecek arastirmalarda rekabet istihbaratinin yalnizca biiyiik 6lcekli isletmeler acisindan
degil, sinirh kaynaklara sahip KOBI’ler ve gelismekte olan ekonomiler baglaminda da incelenmesi
onem tasimaktadir. Ayrica rekabet istihbarati yeteneklerinin isletme performansi, yenilikgilik
kapasitesi, pazarlama stratejileri ve uluslararasi rekabet giicii tizerindeki etkilerinin farkli sektdrlerde
ampirik olarak arastirilmasi literatiire katki saglayacaktir.

Uygulayicilar agisindan bakildiginda, bulgular rekabet istihbaratinin yalnizca bir bilgi
toplama faaliyeti olarak degil, orgiitsel 6grenme, bilgi yonetimi ve stratejik karar alma siiregleriyle
entegre edilmesi gereken bir yetenek olarak ele alinmasi gerektigini gostermektedir. Ozellikle dijital
veri kaynaklarinin ve analitik araglarin artan Onemi, isletmelerin bu alandaki yetkinliklerini
gelistirmesini zorunlu kilmaktadir.

Bu ¢aligmanin bazi smirliliklari bulunmaktadir. Oncelikle arastirmada yalmzca Web of
Science Core Collection veri tabaninda indekslenen yayinlar incelenmistir. Bu nedenle farkli veri
tabanlarinda (Scopus, Google Scholar vb.) yer alan ¢alismalar analiz kapsami disinda kalmistir.
Ayrica arastirma kapsaminda yalnizca “Competitive Intelligence” kavramimi igeren yayinlar
degerlendirilmis olup, kavramin farkli terminolojik kullanimlart veya iligkili kavramlar {izerinden
yiiriitiilen ¢alismalar kapsam diginda kalmistir. Bununla birlikte bibliyometrik analizler yayi sayis,
atif yapis1 ve anahtar kelime iliskileri gibi nicel gdstergelere dayandigindan, incelenen ¢aligsmalarin
iceriksel derinligini ve teorik katkilarmi dogrudan degerlendirme imkani smirhdir. Gelecek
arastirmalarda farkli veri tabanlarinin birlikte kullanilmasi, daha genis kavramsal arama
stratejilerinin gelistirilmesi ve bibliyometrik analizlerin sistematik literatiir incelemeleri veya icerik
analizleriyle desteklenmesi, rekabet istihbarati alaninin daha kapsamli bicimde anlasilmasina katki
saglayacaktir.

Sonug¢ olarak bu calisma, rekabet istihbarati literatiiriiniin mevcut durumunu sistematik
bicimde ortaya koyarak hem akademik arastirmalara hem de uygulamaya yodnelik bir cerceve
sunmaktadir. Alanin gelecekteki gelisimi, yeni teknolojilerin entegrasyonu, disiplinler arasi
yaklagimlarin giiglendirilmesi ve arastirma bosluklariin doldurulmasiyla miimkiin olacaktir.

Turkish Studies — Economics, Finance, Politics 21(O1)



A Bibliometric Analysis on the Overview of Competitive Intelligence Literature 991

References

Albayrak, A., & Tiiziinkan, D. (2020). Kirsal turizm ve tiirlerine yonelik hazirlanan lisanstistii
tezlerin bibliyometrik analizi. Turkish Studies — Social Sciences, 15(1), 845-859. https://
doi.org/10.29228/TurkishStudies.40613

Al-Omoush, K. S., & Alghusin, N. S. (2024). Intellectual capital and social media analytics: The
ripple effect on competitive intelligence and banking entrepreneurship. Human Behavior and
Emerging Technologies, Article 6754824. https://doi.org/10.1155/hbe2/6754824

Arican Kaygusuz, N. (2024). Girisimcilik egitimi {izerine {iretilen lisansiistii tezlerin bibliyometrik
analiz yontemi ile incelenmesi. Turkish Studies — Economics, Finance, Politics, 19(3), 1145—
1173. https://doi.org/10.7827/TurkishStudies.76759

Askun, V., & Erkoyuncu, M. (2023). Sosyal inceleme raporlari: Bir inceleme ve sentez. Turkish
Studies — Economics, Finance, Politics, 18(3), 793-821. https://doi.org/10.7827/
TurkishStudies.69307

Baysal, C. (2023). Dijital doniisiimiin son on yili: Web of Science’de taranan calismalarin
bibliyometrik analizi. Turkish Studies — Economics, Finance, Politics, 18(1), 33-51.
https://doi.org/10.7827/TurkishStudies.63407

Birkle, C., Pendlebury, D. A., Schnell, J., & Adams, J. (2020). Web of Science as a data source for
research on scientific and scholarly activity. Quantitative Science Studies, 1(1), 363-376.
https://doi.org/10.1162/gss_a 00018

Bose, R. (2008). Competitive intelligence process and tools for intelligence analysis. Industrial
Management & Data Systems, 108(4), 510-528.
https://doi.org/10.1108/02635570810868362

Bozdogan, K., Sahinpinar, D., & Karatekin, E. (2023). Cevre okuryazarligi alaninda yaymlanan
egitim arastirmalart makalelerinin bibliyometrik analizi. Turkish Studies — Educational
Sciences, 18(1), 27—44. https://doi.org/10.7827/TurkishStudies.63833

Bulley, C., Baku, K., & Allan, M. (2014). Competitive intelligence information: A key business
success factor. Journal of Management and Sustainability, 4(2), 82-92.
https://doi.org/10.5539/jms.v4n2p82

Butterfield, K. D., Trevifio, L. K., & Weaver, G. R. (2000). Moral awareness in business
organizations: Influences of issue-related and social context factors. Human Relations, 53(7),
981-1018. https://doi.org/10.1177/0018726700537004

Calof, J. L., & Wright, S. (2008). Competitive intelligence: A practitioner, academic and inter-
disciplinary  perspective. European Journal of Marketing, 42(7-8), 717-730.
https://doi.org/10.1108/03090560810877114

Caglar, M. A., Ozcan, M. S., & Karakas, S. (2025). Tiirkiye’de Hanefl mezhebi ve kurucu imamlari
hakkinda yapilmig arastirma makalelerinin bibliyometrik analizi. Turkish Studies —
Comparative  Religious  Studies, 20(2), 307-328. https://doi.org/10.7827/
TurkishStudies.79007

Cankaya Bayrakli, Z., & Cankaya, K. (2025). Kadin emeginin tarihsel gelisimi {izerine bibliyometrik
analiz. Turkish Studies — Economics, Finance, Politics, 20(4), 2151-2165. https://doi.org/
10.7827/TurkishStudies.87544

Carbuga, Z. G., & Atabay, E. (2026). Cevre dostu yatirimlar ve yesil finansman literatiiriiniin
kavramsal haritalanmasi: 2020-2025 yillar1 arasinda bibliyometrik bir analiz. Turkish

www.turkishstudies.net/economy


https://doi.org/10.29228/TurkishStudies.40613
https://doi.org/10.29228/TurkishStudies.40613
https://doi.org/10.7827/TurkishStudies.76759
https://doi.org/10.7827/​TurkishStudies.69307
https://doi.org/10.7827/​TurkishStudies.69307
https://doi.org/10.7827/TurkishStudies.63407
https://doi.org/10.1162/qss_a_00018
https://doi.org/10.7827/TurkishStudies.63833
https://doi.org/10.5539/jms.v4n2p82
https://doi.org/10.1108/03090560810877114
https://doi.org/​10.7827/TurkishStudies.87544
https://doi.org/​10.7827/TurkishStudies.87544

992 Ayhan Durak

Studies - Economics, Finance, Politics, 21(2), 2313-2353.
https://doi.org/10.7827/TurkishStudies.87420

Dereli, A. B. (2024). VOSviewer ile bibliyometrik analiz. Communicata, 28, 1-7.
https://doi.org/10.32952/communicata.1517725

Ekizer, F. N., & Ozkan, F. (2023). Akademik yazinda yapisal séylem belirtecleri. Turkish Studies —
Language and Literature, 18(2), 861-876. https://doi.org/10.7827/TurkishStudies.67797

Garcia-Varona, A., Alvarez-Meaza, 1., Rio-Belver, R. M., & Borregan-Alvarado, J. (2024). Open
data strategy in competitive intelligence: Analyzing the scientific trends. In Proceedings of

the 17th International Conference on Industrial Engineering and Industrial Management
(ICIEIM) — XXVII Congreso de Ingenieria de Organizacion (C102023), 207-213. Springer.

Gecimli, M., & Koksal, K. (2022). “Sanat ve tasarim” anahtar sdzciiklii arastirmalarin bibliyometrik
analizi. Turkish Studies — Social Sciences, 17(5), 767-786. https://doi.org/10.7827/
TurkishStudies.63043

Gonct, K. K. (2024). Uluslararasi tedarik zinciri performansi tizerine giimriik kapilarinin etkisi: Agir
vasita siiriiciileriyle gergeklestirilen bir nitel analiz ¢calismasi. Turkish Studies — Economics,
Finance, Politics, 19(2), 457-471. https://doi.org/10.7827/TurkishStudies.74195

Giines, H., & Ozer, L. (2024). The effect of knowledge acquisition from social media on competitive
intelligence process: the mediating role of absorptive capacity. Marketing Intelligence &
Planning, 42(8), 1522—-1540. https://doi.org/10.1108/MIP-09-2023-0493

Hance, L., & Tao, Q. (2024). The evolving profession of competitive intelligence—Evidence from
online job posts. Journal of Intelligence Studies in Business, 14(Special Issue 1), 21-39.

Hassani, A., & Arouss, B. (2024). The effects of absorptive capacity on competitive intelligence in
a turbulent market. Knowledge Management Research & Practice, 24(1), 27-38.
https://doi.org/10.1080/14778238.2024.2441154

Haydaroglu, C. (2022). issizlik konusunda yazilmus lisansiistii tezlerin bibliyometrik analizi. Turkish
Studies — Economics, Finance, Politics, 17(2), 281-301. https://doi.org/10.7827/
TurkishStudies.57895

He, W., Zha, S., & Li, L. (2013). Social media competitive analysis and text mining: A case study in
the pizza industry. International Journal of Information Management, 33(3), 464-472.
https://doi.org/10.1016/j.ijinfomgt.2013.01.001

Hughes, D. E., Le Bon, J., & Rapp, A. (2013). Gaining and leveraging customer-based competitive
intelligence: The pivotal role of social capital and salesperson adaptive selling skills. Journal
of the Academy of Marketing Science, 41(1), 91-110. https://doi.org/10.1007/s11747-012-
0311-8

Ibrahim, A. A., Ahmad, S. Z., & Abu Bakar, A. R. (2025). Impact of competitive intelligence on
firm sustainable competitiveness and performance: Strategic design collaboration’s
mediating role. Management Research Review, 48(2), 231-257. https://doi.org/10.1108/
MRR-04-2024-0280

Kahraman, M. (2022). Gecekondu caligsmalarinin bibliyometrik analizi. Turkish Studies — Social
Sciences, 17(6), 1151-1168. https://doi.org/10.7827/TurkishStudies.64417

Karaboga, T., & Karaboga, H. A. (2022). insan kaynaklar1 yonetiminde dijitallesmenin geligimi:
Bibliyometrik bir inceleme. Turkish Studies — Economics, Finance, Politics, 17(2), 343-364.
https://doi.org/10.7827/TurkishStudies.58236

Turkish Studies — Economics, Finance, Politics 21(O1)


https://doi.org/10.7827/TurkishStudies.87420
https://doi.org/10.32952/communicata.1517725
https://doi.org/10.7827/TurkishStudies.67797
https://doi.org/10.7827/​TurkishStudies.​63043
https://doi.org/10.7827/​TurkishStudies.​63043
https://doi.org/10.7827/TurkishStudies.74195
https://doi.org/10.1080/14778238.2024.2441154
https://doi.org/10.7827/​TurkishStudies.​57895
https://doi.org/10.7827/​TurkishStudies.​57895
https://doi.org/10.1016/j.ijinfomgt.2013.01.001
https://doi.org/​10.1007/s11747-012-0311-8
https://doi.org/​10.1007/s11747-012-0311-8
https://doi.org/10.1108/​MRR-04-2024-0280
https://doi.org/10.1108/​MRR-04-2024-0280
https://doi.org/10.7827/TurkishStudies.64417
https://doi.org/10.7827/TurkishStudies.58236

A Bibliometric Analysis on the Overview of Competitive Intelligence Literature 993

Karagel, H. (2020). Tiirkiye’de cografyacilarin saglik cografyasi ¢calismalari iizerine bibliyotektik bir
analiz. Turkish Studies — Social Sciences, 15(8), 3585-3610. https://doi.org/10.47356/
TurkishStudies.46311

Karakilig, A., & Celik, O. (2025). Cevik proje yonetimi ile proje basarisi: Bibliyometrik bir analiz.
Turkish Studies — Economics, Finance, Politics, 20(01), 633—648. https://doi.org/10.7827/
TurkishStudies.82084

Kinali, F. (2026). Yasam dongiisii maliyetleme: Sistematik bir inceleme ve bibliyometrik analiz.
Turkish Studies — Economics, Finance, Politics, 21(2), 3197-3240. https://doi.org/10.7827/
TurkishStudies.88606

Metin, M., & Metin, T. (2026). Ekonomi ve psikoloji arasindaki e-spor: Ortaya c¢ikan temalar ve
arastirma bosluklar1. Turkish Studies — Economics, Finance, Politics, 21(2), 3281-3323.
https://doi.org/10.7827/TurkishStudies.88574

Ozgoban, E. (2020). inang turizmi alaninda yayimlanan yiiksek lisans ve doktora tezlerinin
bibliyometrik analizi (1998-2019). Turkish Studies — Social Sciences, 15(3), 1363—1375.
https://doi.org/10.29228/TurkishStudies.41530

Ozmen, E., & Kan, A. U. (2021). Tiirkiye’de 20152020 yillar1 arasinda uzaktan egitim ile ilgili
hazirlanan tezlerin bibliyometrik analizi. Turkish Studies — Educational Sciences, 16(4),
2005-2027. https://doi.org/10.47423/TurkishStudies.51788

Oztiirk, O., Kocaman, R., & Kanbach, D. K. (2024). How to design bibliometric research: An
overview and a framework proposal. Review of Managerial Science, 18(11), 3333-3361.
https://doi.org/10.1007/s11846-024-00738-0

Porter, M. E. (1980). Competitive strategy: Techniques for analyzing industries and competitors.
Free Press.

Prescott, J. E. (1995). The evolution of competitive intelligence. Infernational Review of Strategic
Management, 6, 71-90.

Ranjan, J., Foropon, C., Sarkar, J. G., & Sarkar, A. (2021). Big data analytics in building the
competitive intelligence of organizations. [International Journal of Information
Management, 56, 10223 1. https://doi.org/10.1016/j.ijinfomgt.2020.102231

Scholkmann, A., Wollscheid, S., Karlstram, H., Hansen, D. G., & Simonsen, M. (2025). Research
on social sciences and humanities: A European perspective based on science mapping and
bibliometrics. Discover Education, 4, 398. https://doi.org/10.1007/s44217-025-00538-y

Schultze, U. (2000). A confessional account of an ethnography about knowledge work. MIS
Quarterly, 24(1), 3-41.

Seyhan, F., & Oztiirk, Z. (2021). Covid-19 konusunda yapilan bilimsel galismalarin gérsel haritalama
teknigi ile bibliyometrik analizi. Turkish Studies — Social Sciences, 16(5), 1799-1817.
https://doi.org/10.7827/TurkishStudies.50639

Shujahat, M., Hussain, S., Javed, S., Malik, M. 1., Thurasamy, R., & Ali, J. (2017). Strategic
management model with lens of knowledge management and competitive intelligence: A
review approach. VINE Journal of Information and Knowledge Management Systems, 47(1),
55-93. https://doi.org/10.1108/VIIKMS-06-2016-0035

Sen Kiiciikk, G., & Karabulut, T. (2024). Yoksulluk ve go¢ konusunda yapilmis g¢aligmalarin
bibliyometrik analizi. Turkish Studies — Economics, Finance, Politics, 19(4), 1495-1511.
https://doi.org/10.7827/TurkishStudies.74718

www.turkishstudies.net/economy


https://doi.org/10.47356/​TurkishStudies.46311
https://doi.org/10.47356/​TurkishStudies.46311
https://doi.org/10.7827/​TurkishStudies.82084
https://doi.org/10.7827/​TurkishStudies.82084
https://doi.org/10.7827/​TurkishStudies.88606
https://doi.org/10.7827/​TurkishStudies.88606
https://doi.org/10.7827/TurkishStudies.88574
https://doi.org/10.29228/TurkishStudies.41530
https://doi.org/10.47423/TurkishStudies.51788
https://doi.org/10.1007/s11846-024-00738-0
https://www.google.com/search?q=https://doi.org/10.1016/j.ijinfomgt.2020.102231
https://doi.org/10.1007/s44217-025-00538-y
https://doi.org/10.1108/VJIKMS-06-2016-0035

994 Ayhan Durak

Tanrverdi, M. (2024). Yalin yonetim kavrami iizerine yapilan ¢alismalarin bibliyometrik analizi.
Turkish Studies — Economics, Finance, Politics, 19(2), 567-585. https://doi.org/10.7827/
TurkishStudies.73226

Tung, H. (2025). Sekiilerlesme tezleri iizerine bibliyometrik bir analiz. Turkish Studies —
Comparative Religious Studies, 20(1), 179-196. https://doi.org/10.7827/TurkishStudies.
79064

Tiirkan, H. K., Bakirci, N., & Sekitmen, R. (2024). Oguzlarin tamam bilicisi Dede Korkut Kitab
hakkinda yapilan lisansiistii tezlerin bibliyometrik agidan incelenmesi. Turkish Studies —
Language and Literature, 19(2), 823—-847. https://doi.org/10.7827/TurkishStudies.75999

Ucgar, H., & Bildirici, Z. D. (2025). Iklim gocll, iklim gé¢menleri/miiltecileri konularinda {iretilen
bilimsel yayinlarin gorsel haritalama teknigi ile bibliyometrik analizi. Turkish Studies —
Economics, Finance, Politics, 20(1), 449—467. https://doi.org/10.7827/TurkishStudies.
79566

Vieira, V., Agnihotri, R., & Dugan, R. (2025). Research note: The impact of CI diversity and
organizational tenure on the relationship between competitive intelligence and sales

performance: A meta-analytic review. Journal of Personal Selling & Sales Management,
45(2), 122—134. https://doi.org/10.1080/08853134.2024.2373076

Wu, Q., Yan, D., & Umair, M. (2023). Assessing the role of competitive intelligence and practices
of dynamic capabilities in business accommodation of SMEs. Economic Analysis and Policy,
77, 1103—1114. https://doi.org/10.1016/j.eap.2022.11.024

Yalgm, M. F., & Karakum, E. (2024). Bir bibliyometrik analiz 6rnegi: Ulusal Tez Merkezinde ibn
Hacer el-Askalani’yi konu edinen lisansiistii tezler. Turkish Studies — Comparative Religious
Studies, 19(1), 151-181. https://doi.org/10.7827/TurkishStudies.71274

Yaras, A., & Goksel, A. G. (2023). Sporda insan kaynaklar1 konusunda yayinlanmig lisansiistii
tezlerin bibliyometrik analizi. Turkish Studies — Social Sciences, 18(1), 313-330. https://
doi.org/10.7827/TurkishStudies.64709

Yilmaz Uzundz, A. (2026). Amasya Beyazit Yazma Eser Kiitiiphanesi’ndeki Islam tarihi yazmalari:
Tespit ve bibliyometrik bir analiz. Turkish Studies — Comparative Religious Studies, 21(2),
3739-3791. https://doi.org/10.7827/TurkishStudies.94108

Zhang, Z., Qin, W., & Xu, H. (2024). A visual webpage information extraction framework for
competitive intelligence system. Scalable Computing: Practice and Experience, 25(5),
4138-4152. https://doi.org/10.12694/scpe.v2515.3078

Turkish Studies — Economics, Finance, Politics 21(O1)


https://doi.org/10.7827/​TurkishStudies.73226
https://doi.org/10.7827/​TurkishStudies.73226
https://doi.org/10.7827/TurkishStudies.​79064
https://doi.org/10.7827/TurkishStudies.​79064
https://doi.org/10.7827/TurkishStudies.75999
https://doi.org/10.7827/​TurkishStudies.​79566
https://doi.org/10.7827/​TurkishStudies.​79566
https://doi.org/10.1016/j.eap.2022.11.024
https://doi.org/10.7827/TurkishStudies.71274
https://doi.org/​10.7827/TurkishStudies.64709
https://doi.org/​10.7827/TurkishStudies.64709
https://doi.org/10.7827/TurkishStudies.94108

A Bibliometric Analysis on the Overview of Competitive Intelligence Literature 995

ETHICAL DECLARATIONS

Research and Publication Ethics
The author(s) declare that this manuscript is an original work prepared in accordance with
the principles of scientific research and publication ethics. The manuscript has not been
previously published and is not currently under consideration for publication elsewhere. All
sources used in the preparation of this study have been properly cited and referenced. The
author(s) confirm that the work contains no plagiarism, fabrication, falsification, or
manipulation of data. The research findings are presented honestly and transparently in
accordance with the principles of academic integrity.

Author Contributions
All authors have significantly contributed to the conception, design, analysis, and preparation
of the manuscript. All authors have read and approved the final version of the manuscript
and agree to its submission and publication.

Conflict of Interest
The author(s) declare that there is no conflict of interest regarding the publication of this
manuscript.

Funding
This research did not receive any specific grant, financial support, or funding from any
public, commercial, or non-profit funding agencies.

Artificial Intelligence (AI) Usage Disclosure
During the preparation of this manuscript, artificial intelligence tools may have been used
solely for limited purposes such as language editing, translation assistance, and stylistic
improvement. Any Al-assisted translations or language corrections were carefully reviewed
and verified by the author(s). Artificial intelligence tools were not used to generate the core
scientific content, research design, analysis, or scholarly conclusions. All academic
responsibility for the content of the manuscript rests entirely with the author(s).

Copyright and Permissions
The author(s) confirm that all necessary permissions for copyrighted materials have been
obtained where required and that the manuscript does not violate any intellectual property
rights.

Author Approval
All authors confirm that they have read and approved the final version of the manuscript and
consent to its submission and publication.

ETIK BEYANLAR
Arastirma ve Yayin Etigi
Yazar(lar), bu makalenin 6zgiin bir ¢alisma oldugunu ve bilimsel arastirma ve yayin etigi
ilkelerine uygun olarak hazirlandigin1 beyan eder. Makale daha &nce herhangi bir yerde
yayimlanmamis olup baska bir dergide degerlendirme siirecinde degildir.
Caligmada kullanilan tim kaynaklar akademik kurallara uygun bi¢imde atiflanmistir.
Yazar(lar), calismanin intihal, veri uydurma, veri tahrifi veya manipiilasyon igermedigini;
arastirma bulgularinin bilimsel diiriistliik ilkelerine uygun sekilde sunuldugunu beyan eder.
Yazar Katkis1
Tim yazarlar ¢alismanin tasarlanmasi, yiirlitiilmesi, analizi ve makalenin hazirlanmasina
onemli dlclide katki saglamistir. Tiim yazarlar makalenin son halini okuyup onaylamis ve
yayimlanmasini kabul etmistir.

www.turkishstudies.net/economy



996 Ayhan Durak

Cikar Catismasi
Yazar(lar), bu makalenin yayimlanmasina iligkin herhangi bir ¢ikar ¢atigmasi bulunmadigini
beyan eder.

Finansal Destek
Bu aragtirma herhangi bir kamu kurumu, ticari kurulus veya kar amaci giitmeyen kurulus
tarafindan finansal olarak desteklenmemistir.

Yapay Zeka Kullamim Beyani
Makalenin hazirlanmas: siirecinde yapay zeka araglarindan yalnizca dil diizenleme, ceviri
destegi ve anlatim iyilestirmesi amaciyla sinirh Slglide yararlanilmis olabilir. Yapay zeka
araglar tarafindan yapilan ceviri ve dil diizenlemeleri yazar(lar) tarafindan dikkatle kontrol
edilmistir. Yapay zekd araclari calismanin bilimsel igeriginin, arastirma tasariminin,
analizlerinin veya akademik sonuglarinin olusturulmasinda kullanilmamistir. Makalenin
igerigine iliskin tiim akademik sorumluluk yazar(lar)a aittir.

Telif Haklar ve izinler
Yazar(lar), telif hakki gerektiren materyaller kullanilmigsa gerekli izinlerin alindigini ve
caligmanin herhangi bir fikri miilkiyet hakkini ihlal etmedigini beyan eder.

Yazar Onay1
Tiim yazarlar makalenin son halini okuduklarini, onayladiklarini ve yayimlanmasini kabul
ettiklerini beyan eder.
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