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Abstract: The competitive nature of modern lifestyles can force individuals to overwork. In this context,
workaholism is a noteworthy variable, particularly in terms of its organizational, social, psychological, and
health-related consequences. However, findings regarding its effects on specific consumption behaviors are
limited. At this point, it can be expected that some consumer behaviors, such as the consumption of energy
and attention enhancing products and impulse buying, may emerge in a manner consistent with the nature
and effects of workaholism. This research aims to reveal the possible effects of workaholism on caffeine
addiction and impulse buying. As a descriptive field study, a survey was administered to individuals from
different professions in Tirkiye using convenience sampling method, the primary data obtained were
analyzed and interpreted. The study was approved for ethical compliance by relevant research ethics
committee. Initially, the study determined that the overworking dimension of workaholism positively
influences caffeine addiction, which in turn positively affects impulse buying. Furthermore, while it was
found that neither dimension of workaholism directly impacts impulse buying, the overworking dimension
does have a positive indirect effect on impulse buying through the mediation of caffeine addiction.
Consequently, it is evaluated that workaholism carries significant implications within the context of
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consumption. The research is expected to highlight and contribute to filling a critical gap in both consumer
behavior and management/organization literature. At last, the research is considered valuable because it
provides insights into how variables from management and organizational literature can be used to better
understand specific consumer behaviors.

Keywords: Workaholism, Caffeine Consumption, Caffeine Addiction, Impulse Buying, Consumer.

Oz: Modern yasam tarzlarmin rekabet¢i dogasi, bireyleri asir ¢alismaya zorlayabilmektedir. Bu baglamda,
iskoliklik, ozellikle orgiitsel, sosyal, psikolojik ve saglikla ilgili sonuglan agisindan dikkat ¢eken bir
degiskendir. Ancak bunun belirli tiiketim davraniglart {izerindeki etkilerine iliskin bulgular kisitlidir. Bu
noktada, enerji ve dikkat artirict iirlinlerin tiiketimi ve diirtiisel satin alma gibi bazi tiiketici davramislarinin,
iskolikligin dogasi ve etkileriyle uyumlu bir sekilde ortaya ¢ikmasi beklenebilir. Bu aragtirmada iskolikligin
kafein bagimliligi ve diirtiisel satin alma iizerindeki olasi etkilerinin ortaya konulmasi amaglanmaktadir.
Betimsel saha aragtirmasi niteliginde olan ¢aligma kapsaminda, kolayda 6rnekleme yontemiyle Tiirkiye’de
farkli mesleklerden bireylere arastirma degiskenlerine yonelik anket uygulanmis ve elde edilen birincil
veriler analiz edilip yorumlanmustir. Calisma, Kirikkale Universitesi Sosyal ve Beseri Bilimler Arastirma
Etik Kurulu tarafindan 20.09.2025 tarihinde 9 numarali oturumda etik uygunluk agisindan onaylanmistir.
Aragtirmada Oncelikle, igkolikligin asir1 ¢alisma boyutunun kafein bagimhihigim ve kafein bagimliliginin
diirtiisel aligverisleri pozitif yonli etkiledigi belirlenmistir. Ayrica igkolikligin iki boyutu da diirtiisel
aligverisleri dogrudan etkilemedigi halde, asir1 galisma boyutunun kafein bagimliligi araciligiyla diirtiisel
aligverisleri pozitif yonlii etkiledigi anlagilmistir. Neticede, iskolikligin tiikketim baglaminda da 6nemli
yansimalarinin oldugu degerlendirilmektedir. Arastirmanin, tiiketici davramslar1 ve yonetim organizasyon
yazininda 6nemli bir bosluga dikkat ¢ekmesi ve bunun giderilmesine katki saglamasi beklenmektedir. Son
olarak arastirmanin, belirli tiiketici davraniglarini daha iyi anlamada y6netim ve organizasyon yazinindaki
degiskenlerden yararlanilabilecegi hakkinda fikir vermesi bakimindan degerli oldugu diisiiniilmektedir.

Anahtar Kelimeler: iskoliklik, Kafein Tiiketimi, Kafein Bagimlihgi, Diirtiisel Satin Alma, Tiiketici.
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Structured Abstract:

In today’s world, where life is increasingly demanding and competitive, hard working is considered
an important value in many societies. At this point, caffeine consumption is at the forefront of consumption
driven by excessive or overwork and it can be expected that workaholics consume more caffeinated products
such as coffee with motivations such as increasing attention and performance. However, findings on the
relationship between workaholism and caffeine consumption and addiction are limited. On the other hand, it
is expected that caffeine consumption, which has been shown to have psychological effects, can be reflected
in consumption decisions. However, the effect of caffeine consumption on shopping decisions has not
received sufficient attention. In short, examining the possible effects of workaholism on caffeine
consumption and, through this, on impulse buying has been determined as the primary objective of this
research.

Although the findings are limited, it can be asserted that workaholism may affect caffeine addiction.
For example, Kun et al.’s (2025) study found that addicted workers smoked more, consumed more stimulant
products such as energy drinks, and exhibited more psychopathological symptoms. Similarly, Ozsoy et al.’s
(2025) study found that work addiction was positively related to caffeine addiction. In addition, Salanova et
al.’s (2016) study found that workaholics consume more caffeine and alcohol. Beyond these, workaholism
can also influence impulse shopping. Indeed, workaholics who experience problems due to being constantly
connected to their work and who cannot devote sufficient time to themselves and their families may engage
in more impulse shopping as a compensatory consumption to make up for the gaps arising from this lifestyle.
Furthermore, limited findings have been indicated that workaholism affects obsessive behaviors and
impulsivity. For example, Adreassen et al.’s (2016) field research determined that workaholism is associated
with problems such as attention deficit/hyperactivity disorder and hoarding. Rachubinska et al.’s (2024)
research found that workaholism is associated with compulsive buying. In addition to these, caffeine
consumption may also influence impulse buying. In this regard, Biswas et al. (2023) found that consuming
caffeinated beverages before shopping increased impulsivity in terms of purchasing more products and
spending more money. In the study by Amlung et al. (2013), it was determined that the frequency of
consuming caffeinated alcoholic beverages was positively related to factors such as impulsive decision
making, lack of prior planning, sensory seeking, and positive urgency. Similarly, Grant & Chamberlain’s
(2018) study also found that higher caffeine intake was associated with greater impulsivity in certain tasks.
Giles et al.’s (2017) study determined that habitual high caffeine consumers exhibited greater motor
impulsivity.

Within the scope of the research, due to time and resource constraints, a face-to-face survey was
conducted in Tiirkiye on a voluntary basis. Data was collected from 416 participants using convenience
sampling method. The normality of the data distribution was assessed by examining skewness and kurtosis
levels. Confirmatory factor analysis was applied for the measurement tools, and goodness-of-fit values were
calculated. A structural equation model was used to test the hypotheses. Direct, total, and indirect effects
(mediation effects) between variables were calculated.

According to the results of the structural equation model, the effect of excessive work, one of the
subdimensions of workaholism, on caffeine consumption is positive and significant ($=0.464; p=0.019),
while the effect of compulsive work, another dimension, on caffeine consumption is insignificant (p=0.230).
Furthermore, the effect of excessive work on impulse buying is not significant (p=0.541), and the effect of
compulsive work on impulse buying is also not significant (p=0.902). Furthermore, the effect of caffeine
consumption on impulse buying is positively significant (f =0.256; P<0.001), and caffeine consumption
mediates the positive effect of overworking on impulse buying (f =0.119; P=0.018).

As a result, it is understood that overworking employees tend to consume more caffeine.
Additionally, it is seen that overworking dimension of workaholism indirectly affects impulse buying. In
other words, the increased caffeine consumption resulting from overwork influences the increase in impulse
purchases. In addition to these, it has been demonstrated that caffeine addiction positively affects impulse
buying. In the context of management and organization science, the research suggests that businesses should
consider not only workload but also the uncontrolled consumption of stimulant products like caffeine when
encouraging healthy employee behaviors. On the other hand, from a marketing perspective, the research
findings provide insight into the potential effects of sales promotion efforts such as offering coffee for free or
at a low price. In future research, findings regarding the relationships between workaholism, caffeine
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consumption levels, and impulse buying behavior can be enriched through qualitative studies; the
relationships between variables can be examined in terms of different substances such as energy drinks or
stimulant medications; and how shopping or sectoral dynamics affect these relationships can be elucidated.
Asa result, this research reveals that workaholism is not merely a professional issue; it also has an effect on
reduced control over spending through caffeine addiction.

Keywords: Workaholism, Caffeine Consumption, Caffeine Addiction, Impulse Buying, Consumer.
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Résumé Structuré:

Dans le monde actuel, ou la vie est de plus en plus exigeante et compétitive, le fait de travailler dur
est considéré comme une valeur importante dans de nombreuses sociétés. A cet égard, la consommation de
caféine occupe une place prépondérante parmi les habitudes liées au surmenage ou a une charge de travail
excessive, et I’on peut s’attendre a ce que les « accros au travail » consomment davantage de produits
caféinés, tels que le café, dans le but notamment d’améliorer leur concentration et leurs performances.
Cependant, les résultats concernant la relation entre 1’addiction au travail, la consommation de caféine et la
dépendance a la caféine sont limités. D’autre part, on peut s’attendre a ce que la consommation de caféine,
dont les effets psychologiques ont ét¢ démontrés, se refléte dans les décisions d’achat. Or, I’effet de la
consommation de caféine sur les décisions d’achat n’a pas fait 1’objet d’une attention suffisante. En résumé,
I’objectif principal de cette recherche est d’examiner les effets possibles de 1’addiction au travail sur la
consommation de caféine et, par 1a méme, sur les achats impulsifs.

Bien que les résultats soient limités, on peut affirmer que I’addiction au travail peut influencer la
dépendance a la caféine. Par exemple, 1’étude de Kun et al. (2025) a révélé que les travailleurs dépendants
fumaient davantage, consommaient davantage de produits stimulants tels que les boissons énergisantes et
présentaient davantage de symptomes psychopathologiques. De méme, 1’étude d’Ozsoy et al. (2025) a
montré que la dépendance au travail était positivement corrélée a la dépendance a la caféine. En outre,
I’étude de Salanova et al. (2016) a révélé que les accros au travail consomment davantage de caféine et
d’alcool. Au-dela de ces aspects, 1’addiction au travail peut également influencer les achats impulsifs. En
effet, les bourreaux de travail qui rencontrent des problémes liés au fait d’étre constamment connectés a leur
travail et qui ne peuvent pas consacrer suffisamment de temps a eux-mémes et a leur famille peuvent se livrer
davantage a des achats impulsifs, en tant que consommation compensatoire visant a combler les vides
engendrés par ce mode de vie. Par ailleurs, quelques résultats indiquent que 1’addiction au travail affecte les
comportements obsessionnels et I’impulsivité. Par exemple, les recherches sur le terrain menées par
Adreassen et al. (2016) ont établi que 1’addiction au travail est associée a des troubles tels que le trouble
déficitaire de I’attention avec hyperactivité et I’accumulation compulsive. Les travaux de Rachubinska et al.
(2024) ont quant a eux montré que ’addiction au travail est liée aux achats compulsifs. En outre, la
consommation de caféine peut également influencer les achats impulsifs. A cet égard, Biswas et al. (2023)
ont constaté que la consommation de boissons caféinées avant de faire ses courses augmentait 1I’impulsivité,
se traduisant par ’achat d’un plus grand nombre de produits et des dépenses plus élevées. Dans 1’étude
menée par Amlung et al. (2013), il a été établi que la fréquence de consommation de boissons alcoolisées
caféinées était positivement liée a des facteurs tels que la prise de décision impulsive, 1’absence de
planification préalable, la recherche de sensations et 1’urgence positive. De méme, 1’étude de Grant et
Chamberlain (2018) a également révélé qu’une consommation plus élevée de caféine était associée a une plus
grande impulsivité dans certaines taches. L’étude de Giles et al. (2017) a déterminé que les consommateurs
habituels de quantités élevées de caféine présentaient une plus grande impulsivité motrice.

Dans le cadre de cette recherche, en raison de contraintes de temps et de ressources, une enquéte en
face a face a été menée en Turquie sur la base du volontariat. Les données ont été recueillies aupres de 416
participants a 1’aide d’un échantillonnage par commodité. La normalité de la distribution des données a été
évaluée en examinant les niveaux d’asymétrie et de kurtosis. Une analyse factorielle confirmatoire a été
appliquée aux outils de mesure, et les valeurs d’adéquation ont été calculées. Un modeéle d’équations
structurelles a été utilisé pour tester les hypothéses. Les effets directs, totaux et indirects (effets de médiation)
entre les variables ont été calculés.

D’apres les résultats du modele d’équations structurelles, 1’effet du travail excessif, 1'une des sous-
dimensions de 1’addiction au travail, sur la consommation de caféine est positif et significatif (f = 0,464 ; p =
0,019), tandis que ’effet du travail compulsif, une autre dimension, sur la consommation de caféine n’est pas
significatif (p = 0,230). De plus, I’effet de la surcharge de travail sur les achats impulsifs n’est pas significatif
(p = 0,541), et I’effet du travail compulsif sur les achats impulsifs n’est pas non plus significatif (p = 0,902).
Par ailleurs, I’effet de la consommation de caféine sur les achats impulsifs est positivement significatif (f =
0,256 ; P <0,001), et la consommation de caféine joue un réle de médiation dans 1’effet positif du surmenage
sur les achats impulsifs (3 =0,119 ; P=0,018).

Il en ressort donc que les employés en situation de surmenage ont tendance a consommer davantage
de caféine. De plus, on constate que la dimension « surmenage » de 1’addiction au travail influe
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indirectement sur les achats impulsifs. En d’autres termes, 1’augmentation de la consommation de caféine
résultant du surmenage influence 1’augmentation des achats impulsifs. Par ailleurs, il a été démontré que la
dépendance a la caféine a un effet positif sur les achats impulsifs. Dans le contexte des sciences de la gestion
et de I’organisation, cette étude suggeére que les entreprises devraient prendre en compte non seulement la
charge de travail, mais aussi la consommation incontrolée de produits stimulants tels que la caféine
lorsqu’elles encouragent des comportements sains chez leurs employés. D’un point de vue marketing, en
revanche, les résultats de cette étude fournissent des indications sur les effets potentiels des actions de
promotion des ventes, telles que 1’offre de café gratuit ou a bas prix. Dans le cadre de futures recherches, les
conclusions concernant les relations entre 1’addiction au travail, les niveaux de consommation de caféine et le
comportement d’achat impulsif pourraient étre enrichies par des études qualitatives ; les relations entre ces
variables pourraient étre examinées en tenant compte de différentes substances telles que les boissons
énergisantes ou les médicaments stimulants ; et I’influence des dynamiques d’achat ou sectorielles sur ces
relations pourrait étre élucidée. En conclusion, cette étude révele que 1’addiction au travail n’est pas
seulement un probléme professionnel ; elle a également pour effet de réduire le contréle sur les dépenses par
le biais de la dépendance a la caféine.

Mots-clés : Accro au travail, consommation de caféine, dépendance a la caféine, achats impulsifs,
consommateur.

Resumen Estructurado:

En el mundo actual, donde la vida es cada vez mas exigente y competitiva, el trabajo duro se
considera un valor importante en muchas sociedades. En este contexto, el consumo de cafeina ocupa un lugar
destacado entre los habitos impulsados por el exceso de trabajo o el agotamiento laboral, y cabe esperar que
los adictos al trabajo consuman mas productos con cafeina, como el café, con el objetivo de aumentar la
atencion y el rendimiento. Sin embargo, los resultados sobre la relacion entre la adiccion al trabajo y el
consumo de cafeina y la dependencia de esta son limitados. Por otra parte, cabe esperar que el consumo de
cafeina, del que se ha demostrado que tiene efectos psicologicos, pueda reflejarse en las decisiones de
consumo. Sin embargo, el efecto del consumo de cafeina en las decisiones de compra no ha recibido la
atencion suficiente. En resumen, el objetivo principal de esta investigacion es examinar los posibles efectos
de la adiccion al trabajo sobre el consumo de cafeina y, a través de ello, sobre las compras impulsivas.

Aunque los resultados son limitados, se puede afirmar que la adiccion al trabajo puede influir en la
adiccion a la cafeina. Por ejemplo, el estudio de Kun et al. (2025) reveld que los trabajadores adictos
fumaban mas, consumian mas productos estimulantes, como bebidas energéticas, y presentaban mas
sintomas psicopatolégicos. De manera similar, el estudio de Ozsoy et al. (2025) constaté que la adiccion al
trabajo estaba relacionada positivamente con la adiccion a la cafeina. Ademas, el estudio de Salanova et al.
(2016) reveld que los adictos al trabajo consumen mas cafeina y alcohol. Mas alla de esto, la adiccion al
trabajo también puede influir en las compras impulsivas. De hecho, los adictos al trabajo que experimentan
problemas por estar constantemente conectados a su trabajo y que no pueden dedicar suficiente tiempo a si
mismos ni a sus familias pueden realizar mas compras impulsivas como consumo compensatorio para suplir
las carencias derivadas de este estilo de vida. Ademas, algunos hallazgos, aunque limitados, indican que la
adiccion al trabajo afecta a los comportamientos obsesivos y a la impulsividad. Por ejemplo, la investigacion
de campo de Adreassen et al. (2016) determind que la adiccion al trabajo esta asociada a problemas como el
trastorno por déficit de atencion e hiperactividad y el acaparamiento. La investigacion de Rachubinska et al.
(2024) reveld que la adiccion al trabajo esta relacionada con las compras compulsivas. Ademas de esto, el
consumo de cafeina también puede influir en las compras impulsivas. A este respecto, Biswas et al. (2023)
observaron que el consumo de bebidas con cafeina antes de ir de compras aumentaba la impulsividad, lo que
se traducia en la compra de mas productos y un mayor gasto. En el estudio de Amlung et al. (2013), se
determind que la frecuencia del consumo de bebidas alcoholicas con cafeina estaba relacionada
positivamente con factores como la toma de decisiones impulsiva, la falta de planificaciéon previa, la
blusqueda de estimulos sensoriales y la urgencia positiva. De manera similar, el estudio de Grant y
Chamberlain (2018) también reveld que una mayor ingesta de cafeina se asociaba con una mayor
impulsividad en determinadas tareas. El estudio de Giles et al. (2017) determindé que los consumidores
habituales de grandes cantidades de cafeina mostraban una mayor impulsividad motora.
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En el marco de la investigacion, debido a limitaciones de tiempo y recursos, se llevd a cabo una
encuesta presencial en Turquia de caracter voluntario. Se recopilaron datos de 416 participantes mediante un
método de muestreo por conveniencia. La normalidad de la distribucion de los datos se evalué examinando
los niveles de asimetria y curtosis. Se aplicd un analisis factorial confirmatorio a las herramientas de
medicion y se calcularon los valores de bondad de ajuste. Se utilizé un modelo de ecuaciones estructurales
para comprobar las hipdtesis. Se calcularon los efectos directos, totales e indirectos (efectos de mediacion)
entre las variables.

Segun los resultados del modelo de ecuaciones estructurales, el efecto del trabajo excesivo —una de
las subdimensiones de la adiccion al trabajo— sobre el consumo de cafeina es positivo y significativo (f =
0,464; p = 0,019), mientras que el efecto del trabajo compulsivo —otra dimension— sobre el consumo de
cafeina no es significativo (p = 0,230). Ademas, el efecto del exceso de trabajo sobre las compras impulsivas
no es significativo (p = 0,541), y el efecto del trabajo compulsivo sobre las compras impulsivas tampoco es
significativo (p = 0,902). Por otra parte, el efecto del consumo de cafeina sobre las compras impulsivas es
positivo y significativo (f = 0,256; P < 0,001), y el consumo de cafeina media el efecto positivo del exceso
de trabajo sobre las compras impulsivas (f =0,119; P=0,018).

Como resultado, se deduce que los empleados con exceso de trabajo tienden a consumir mas
cafeina. Ademas, se observa que la dimension del exceso de trabajo de la adiccion al trabajo afecta
indirectamente a las compras impulsivas. En otras palabras, el aumento del consumo de cafeina derivado del
exceso de trabajo influye en el aumento de las compras impulsivas. Ademas de esto, se ha demostrado que la
adiccion a la cafeina influye positivamente en las compras impulsivas. En el contexto de las ciencias de la
gestion y la organizacion, la investigacion sugiere que las empresas deberian tener en cuenta no solo la carga
de trabajo, sino también el consumo descontrolado de productos estimulantes como la cafeina a la hora de
fomentar comportamientos saludables entre los empleados. Por otro lado, desde una perspectiva de
marketing, los resultados de la investigacion ofrecen informacion sobre los posibles efectos de las iniciativas
de promocion de ventas, como ofrecer café de forma gratuita o a un precio reducido. En futuras
investigaciones, los resultados relativos a las relaciones entre la adiccion al trabajo, los niveles de consumo
de cafeina y el comportamiento de compra impulsiva pueden enriquecerse mediante estudios cualitativos;
pueden examinarse las relaciones entre las variables en relacion con diferentes sustancias, como las bebidas
energéticas o los medicamentos estimulantes; y puede aclararse como las dinamicas de compra o sectoriales
afectan a estas relaciones. Como resultado, esta investigacion revela que la adiccion al trabajo no es
meramente una cuestion profesional, sino que también tiene un efecto en la reduccion del control sobre el
gasto a través de la adiccion a la cafeina.

Palabras clave: Adiccion al trabajo, consumo de cafeina, adiccion a la cafeina, compras impulsivas,
consumidor.
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CrpykrypupoBanHoe Pe3iome:

B coBpemeHHOM Mupe, TIe >XH3Hb CTaHOBUTCA BcE Oonee TpeOOBaTEIbHONM M KOHKYpPEHTHOH,
TPYIOMIOONE CUMTACTCS BaAXKHON LIEHHOCTHIO BO MHOTHX O0IIecTBax. B cBs3u ¢ 3TuM notpebiieHne kopenna
3aHUMAaeT JHUIMPYIOIINE TO3UIHMU CPEeOW BHIOB NOTpeOsieHHs, OOYyCIOBICHHBIX YpPE3MEPHOW HIIH
M30BITOUHON  paboTOH, W MOXHO IPEANONOXKHTh, YTO TPYIOTONHKH MOTPEeOISOT  OoJbIie
Ko(erHOCOAepIKAIIMX POAYKTOB, TAKUX KaK Kode, pyKOBOJCTBYSACH MOTHBAMHU IOBBIIICHHUS BHUMAHUS H
pabdorocnocobHocti. OHAKO JaHHBIE O B3aMMOCBS3UM MEXKAY TPYIOTOJIM3MOM, MOTpediicHneM KodenHa u
3aBUCHMOCTBIO OT HEro BecbMa orpaHudeHbl. C Apyroil CTOPOHBI, MOKHO IIPEIIIONIOKHTh, YTO MOTpeOIeHne
koenHa, KoTOpoe, Kak OBUIO TMOKAa3aHO, OKa3bIBAET ICHXOJOTHYECKOEe BO3JACHCTBHE, MOXET HaXOJHTh
OTpakeHHE B TOTPEOUTENbCKUX pemreHmsx. OnHako BIMSHHE MOTpeONIeHHs KopenHa Ha PEIIeHHS O
MOKYIIKax HE IOJYYMJIO JOCTaTOYHOTO BHHMMaHWSA. OIHUM CIIOBOM, H3Y9YEHHE BO3MOXXHOTO BIMSHHS
TpyAOTOIM3Ma Ha OTpeOneHne Ko(hernHa 1, COOTBETCTBEHHO, Ha HMITYJIbCHBHBIC TIOKYITKH OBIIIO OTIPEIENICHO
B Ka4eCTBE OCHOBHOM IENM JAHHOTO HCCIIEIOBAHMSL

XOTS JaHHBIE IO 3TOMY BOIPOCY OTPaHUYCHBI, MOKHO YTBEP)KIATh, YTO TPYAOTONIM3M MOMKET
BIUSATH HA 3aBUCHUMOCTH OT Ko(penHa. Hanmpumep, B uccnenoBannu Kyna u ap. (2025) Obuto ycTaHOBICHO,
9TO pabOTHHUKU C 3aBHUCHMOCTBIO OT Pa0OTHI KypHIIM OOJBINE, MOTPEONSUM OOJbINE CTHMYIHPYIOIINX
MIPOIYKTOB, TaKUX KaK DHEPreTHYECKHE HANWTKH, W JAEMOHCTPUPOBAIM OOJBINE IICHXOMATOJOTHMYECKUX
CHMITOMOB. AHAJNOTHYHBIM 00pa3zoMm, B ucciemoBannu O3cost u ap. (2025) Obuto OOHApYXKEHO, YTO
3aBUCHMOCTh OT pabOTBHl MOJOKUTEIBHO KOppeNMpyeT ¢ KodeiHHOH 3aBucuMocThio. Kpome Toro, B
nccnenoBannn CananoBod u ap. (2016) ObuT0 yCTaHOBNEHO, YTO TPYIOTONMKH HOTPEOISIIOT OoJbIne
kodenHa n ankorois. [IoMUMO 3TOTrO, TPYAOTOIM3M MOJKET TaKKe BIHUSATH HA WMITYJIECHBHBIE TOKYIIKH.
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JlelicTBUTENBHO, TPYIOTONMKH, UCTIBITHIBAIOIINE TTPOOIEMBI U3-32a ITOCTOSHHOM NMPHUBS3aHHOCTH K paboTe u
HECTIOCOOHBIE YACIATH IOCTATOYHO BPEMEHH ce0e M CBOMM CEMBSIM, MOTYT Hallle COBEPILATh HMITYIbCHBHBIC
MOKYIIKM B KadeCTBE KOMIIEHCATOPHOTO ITOTPEOJICHHs, YTOOBI BOCIOJNHHUTH MPOOEIbl, BOHUKAIOIIME B
pe3yibTaTe Takoro obpasa ku3HH. Kpome TOro, MMeErOTCSl OT/ENbHBIE JaHHBIE, YKa3bIBAIOIIKE HA TO, YTO
TPYIOTOJIM3M BIIMSIET HA 00CECCHBHO-KOMITYJIbCUBHOE MOBE/ICHHE M MMITYJILCHBHOCTh. Harpumep, moneBoe
uccinenosanue Anpeaccena u np. (2016) mokasano, 4To TPYJIOTOIM3M CBSA3aH C TAKUMH MPOOJIEMaMH, Kak
CHHJPOM Je(UnrTa BHUMAHUS U THIIEPAaKTHBHOCTH, a TaK)Ke HAaKOMHUTENbCTBO. MccnenoBanue PaxyOuHckon
u ap. (2024) BBIABHIO, YTO TPYJOTOJIM3M CBS3aH C KOMITYJBCHBHBIMH IOKynKaMu. [lomMumo 3toro,
norpediieHne KoerHa Takke MOXKET BIMATH Ha UMITYJIbCHBHBIE IOKYNKH. B aToi cBsi3u bucsac u ap. (2023)
00OHapy XMW, 4TO ynoTpedieHne KoherMHOCOoIep KAIINX HATUTKOB MEpel ITOX0/I0M 32 MTOKYITKaMH MOBBIIIAET
UMITYJILCUBHOCTD, BBIPXKAIOIIYIOCS B TPHOOPETEHWH OONBIIEr0 KOJIMYECTBA TOBAPOB M TpaTe OoJbllel
CyMMBI JieHer. B mccnemoBannu Amiynra u jap. (2013) ObUIO YyCTaHOBJIEHO, YTO YACTOTA YIOTPEOJICHHUS
Ko(enHOoCcOoAepKAIMX aJTKOTOJIbHBIX HAIWTKOB TOJIOKHUTENFHO KOPPEIHPYET C TaKMMH (akTOpaMH, Kak
UMITYJILCUBHOE TIPUHSATHE DPEIICHUH, OTCYTCTBUE INPEIBAPUTEIBHOIO IUIAHUPOBAHMUS, CEHCOPHBIH MOUCK U
MO3UTHUBHAS CPOYHOCTh. AHAJOTMYHBIM 00pa3oM, B mccienoBanum I'panta u UembOepiena (2018) taxxe
ObUIO YCTAaHOBJIEHO, YTO OoJyiee BBICOKOE TMOTpeOsieHne Ko(erMHa accolMHpOBaoCch ¢ OoJbIlel
UMITYJILCHBHOCTBIO TIPH BBINTOJIHEHHH ONpEEIeHHbIX 3a1au. B uccnenoBanun Jxaiinca u ap. (2017) 6buio
YCTAQHOBJIEHO, YTO JIFOJH, NMPUBBIYHO TMOTPeOstore OOJbIIOe KONMYECTBO Ko(derHa, AeMOHCTPUPOBAIH
GoJiee BBIPAKEHHYIO MOTOPHYIO HMITYJIbCHBHOCTb.

B paMkax JaHHOTO HCCIIEZOBaHUS, B CBS3M C OFPAaHUYEHHOCTHIO BPEMEHHU U pecypcos, B Typuun
ObUT MPOBEJICH OYHBIA ONMpPOC Ha TO0OPOBONIBHOI OcHOBe. [laHHBIE ObUTH cOOpaHbl y 416 y4acTHUKOB C
UCIIOJIL30BaHHEM MeToJa YAO0OHOH BhIOOpKH. HopMmanbHOCTh pacripeliesieHus! IaHHBIX OlleHHUBalach MyTeM
aHaJM3a ypOBHEW acMMMETPHHU U dKcliecca. K MHCTpyMeHTaM n3MepeHus ObUT IIPUMEHEH MOTBEPK A0
(dakTopHBI aHaiM3, W OBUIM PAaCCUMTAHBl IOKa3aTelIM KadecTBa IMOATOHKH. JIJii NpPOBEpPKH THIIOTE3
UCIIOJIL30BAIaCh MOJEIb CTPYKTYPHBIX YpaBHEHHWil. BpUiM paccuuTaHbl NpsiMble, OOLIME W KOCBEHHBIE
s dextsl (3 DHeKTh MOCPEAHNUECTBA) MEKAY EPEMEHHBIMU.

CornacHo pe3ynbTaTaM MOZETH CTPYKTYPHBIX YpaBHEHHWH, BIHMSHHE 4YPE3MEPHOH TpPyIOBOMH
Harpy3Kku, OJJHOTO U3 MOJPa3MepoOB TPYyIOrojn3Ma, Ha NOTpebaeHre KopenHa SIBISETCs MOJI0KUTEIBHBIM U
3HaunMbiM ($=0,464; p=0,019), B TO Bpems Kak BJIMsSHHE KOMITYJIbCUBHOH TPYIOBOW HArpy3KH, APYroro
u3MepeHus, Ha moTpebieHne kodenmna He sBiusercs 3HauMMbM (p=0,230). Kpome TOrO0, BiHSsIHEE
Ype3MepHO 3aHATOCTH HAa HMITYJIbCUBHBIE MOKYIKA He sBisercs 3HauuMbM (p = 0,541), a BmmsHue
KOMITYJIbCHUBHON paOOThl Ha MMITYJIbCUBHBIC TOKYIIKU Takke He siBisieTcs 3HaunMbM (p = 0,902). Bonee
TOTO0, BIMSHHE TOTpeOIeHns KoderHa Ha UMITYJIbCHBHBIE ITOKYITKH SIBIISIETCS MOJNIOKUTEIBHBIM U 3HAYMMBIM
(B = 0,256; P < 0,001), a notpebnenue koderuHa ornocpeayeT MOJ0KUTEIbHOE BIHSIHUE NepepaboTOK Ha
ummynbcuBHbIe OKynkH (f = 0,119; P = 0,018).

B pesynpTate MOXHO CAENaTh BBIBOJ, YTO IEPETPYKEHHBIE PaOOTOM COTPYIHMKH, KaK IPaBUIIO,
notpedisitor  Gompine kodenHa. Kpome TOro, BHIHO, YTO AacleKT TPYJOTONM3Ma, CBSI3aHHBIH C
nepepaboTKaMy, KOCBEHHO BIMAET HAa WMITYJbCHBHBIE IOKYyNKH. JlpyrMMH ClOBaMH, YyBEIHYEHHE
noTpeOneHnst KoernHa, BEI3BAaHHOE IepepaboTKaMy, CIIOCOOCTBYET POCTY YHCIIA HMITYJIBCUBHBIX ITOKYIIOK.
[TomMumo 3TOrO, OBIIO MPOAEMOHCTPHUPOBAHO, YTO 3aBHCHMOCTh OT KO()EMHA IOJIOKHUTEIBHO BIMACT Ha
HMITYJIbCHBHBIE TIOKYTIKH. B KOHTEKCTE MEHEDKMEHTa M OPraHM3allMOHHBIX HAYK PE3yJbTaThl NCCIIEIOBAHUS
YKa3bplBAlOT Ha TO, YTO MPEINPHATHAM CIEAyeT YYUTHIBATh HE TONBKO palbodylo Harpysky, HO H
HEKOHTPOJIMPYEMOE TOTPEOSCHNE CTUMYJMPYIONIMX BEIIECTB, TakMX KaKk KO(EHH, MpPH IOOUIPEHUH
3/I0pPOBOTO TOBEAEHHUS COTPYIHHKOB. C JApPYyrod CTOPOHBI, C TOYKH 3pPEHUS MAapKETHHTa Ppe3yIbTaThI
WCCIICIOBAHMS AIOT MPEACTABICHUE O MOTEHIMAIBHOM 3(h(eKTe Mep MO CTUMYJIHPOBAHHIO MPOJAXK, TAKHX
Kak ImpeaoxeHne koe OecraaTHO Wi 1o HU3KOI! IieHe. B Oyayminx nccinenoBaHusIx BEIBOBI, KACAIOIIHECS
B3aMMOCBSI3€H MEKAY TPYAOTOIN3MOM, YPOBHEM IMOTpeOsIeHNsT KoEenHa N MMITYJIbCHBHBIM MOKYTIaTEIbCKUM
MIOBEJICHUEM, MOTYT OBITH OOOTANIEHBI 3a CYET KAYECTBEHHBIX MCCIICAOBAHMM, B3aUMOCBSI3H MEXKIY
MIEPEMEHHBIMA MOXHO M3YUYHTh C TOYKU 3PEHHS PA3INYHBIX BEIIECTB, TAKUX KaK SHEPIETHUYECKUE HAIUTKH
WM CTUMYJIHPYIOIINE JIEKAPCTBEHHBIE TIPENapaThl; a TAaKKe MOXHO BBISICHUTH, KaK AUHAMHKA TOKYIIOK FITH
JUHAMUKA OTJENIBHBIX CEKTOPOB BIMSIOT HAa 3TH B3aUMOCBSA3U. B pe3ynbraTe OaHHOE HCCIEJOBAaHUE
MTOKa3bIBAET, YTO TPYAOTOJIM3M — 3TO HE NMPOCTO MpodeccnoHanpHas MpobieMa; OH TAaKXKe BIMSET Ha
CHIDKEHHE KOHTPOJIS Ha/l PACX0JaMH Yepe3 3aBUCHMOCTh OT Ko(henHa.
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KnaroueBble cioBa: TPYAOTOJIn3M, HOTpe6J'IeHI/Ie KO(I)GI/IHa, 3aBUCUMOCTb OT KO (bGI/IHa,
HUMITYJIbCUBHBIC ITOKYIIKH, HOTp€6I/IT€J'H).
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Yapilandirilmis Ozet:

Giiniimiizde, hayatin giderek daha zorlu ve rekabetci hale geldigi bir diinyada, siki calisma bircok
toplumda 6nemli bir deger olarak kabul edilmektedir. Bu noktada, asir1 veya fazla ¢alismadan kaynaklanan
tilketim aligkanliklarinin basinda kafein tiiketimi gelmektedir ve igkoliklerin dikkat ve performansi artirmak
gibi motivasyonlarla kahve gibi kafeinli iiriinleri daha fazla tiikketmesi beklenebilir. Bununla birlikte,
iskoliklik ile kafein tiiketimi ve bagimlihg arasindaki iliskiye dair bulgular simrlidir. Ote yandan, psikolojik
etkileri oldugu goriilen kafein tiiketiminin, tiiketim kararlarina yansiyabilecegi beklenmektedir. Ancak,
kafein tiiketiminin aligveris kararlar1 lizerindeki etkisi yeterince incelenmemistir. Kisaca, iskolikligin kafein
tilketimi ve dolayisiyla diirtiisel satin alma tizerindeki olasi etkilerinin incelenmesi bu aragtirmanmin temel
amaci olarak belirlenmistir.

Bulgular smirh olsa da, iskolikligin kafein bagimliligini etkileyebilecegi ileri siiriilebilir. Ornegin,
Kun vd.’nin (2025) ¢alismasi ise bagimli ¢alisanlarin daha fazla sigara ictigini, enerji igecekleri gibi uyarici
tirtinleri daha fazla tiikettigini ve daha fazla psikopatolojik semptom gosterdigini bulmustur. Benzer sekilde,
Ozsoy vd.’nin (2025) calismasi, is bagimhiliginin kafein bagimhiligiyla pozitif bir iliski i¢inde oldugunu
ortaya koymustur. Ayrica, Salanova vd.’nin (2016) calismasi, iskoliklerin daha fazla kafein ve alkol
tiikettigini belirlemistir. Bunlarin 6tesinde, iskoliklik diirtiisel aligverisi de etkileyebilir. Siirekli iglerine bagl
olmaktan dolayr sorun yasayan ve kendilerine ve ailelerine yeterli zaman ayiramayan iskolikler, bu yasam
tarzindan kaynaklanan bosluklar telafi etmek i¢in daha fazla diirtiisel aligveris yapabilir. Dahasi, sinirl
bulgular iskolikligin takintili davranislar ve diirtiiselligi etkiledigini gdstermistir. Ornegin, Adreassen vd.’nin
(2016) saha arastirmasi, iskolikligin dikkat eksikligi/hiperaktivite bozuklugu ve istifcilik gibi sorunlarla
iligkili oldugunu belirlemistir. Rachubinska vd.’nin (2024) arastirmasi, iskolikligin kompulsif satin alma ile
iligkili oldugunu bulmustur. Bunlara ek olarak, kafein tiiketimi de diirtiisel satin almay1 etkileyebilir. Bu
baglamda, Biswas vd. (2023), aligveristen once kafeinli icecek tiiketmenin, daha fazla {iriin satin alma ve
daha fazla para harcama agisindan diirtiiselligi artirdigint bulmustur. Amlung vd. (2013) tarafindan yapilan
calismada, kafeinli alkollii igecek tiikketme sikliginin, diirtiisel karar verme, onceden planlama eksikligi,
duyusal arayis ve olumlu aciliyet gibi faktorlerle pozitif olarak iliskili oldugu belirlenmistir. Benzer sekilde,
Grant ve Chamberlain’in (2018) calismasi1 da daha yiiksek kafein alimmin belirli gorevlerde daha fazla
diirtiisellikle iligkili oldugunu bulmustur. Giles vd.’nin (2017) calismasi, aligkanlik haline gelmis yiiksek
kafein tiiketicilerinin daha fazla motor diirtiisellik sergiledigini belirlemistir.

Arastirma kapsaminda, zaman ve kaynak kisitlamalar1 nedeniyle, Tiirkiye’de goniilliilik esasina
dayal1 olarak yiiz ylize bir anket gerceklestirilmistir. Veriler, kolay 6rnekleme yontemi kullanilarak 416
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katilimecidan toplanmistir. Veri dagiliminin normalligi, carpiklik ve basiklik diizeyleri incelenerek
degerlendirilmistir. Olgiim araglar1 igin dogrulayici faktdr analizi uygulanmis ve uyum iyiligi degerleri
hesaplanmistir. Hipotezleri test etmek igin yapisal esitlik modeli kullamlmistir. Degigkenler arasindaki
dogrudan, toplam ve dolayli etkiler (aracilik etkileri) hesaplanmaistir.

Yapisal esitlik modeli sonuglarina gore, iskolikligin alt boyutlarindan olan asirt ¢alismanin kafein
tilketimi iizerindeki etkisi pozitif ve anlamhidir (f=0,464; p=0,019), diger bir boyut olan kompulsif
¢alismanin ise kafein tiikketimi {izerindeki etkisi anlamsizdir (p=0,230). Ayrica, asirt ¢alismanin diirtiisel satin
alma {iizerindeki etkisi anlamli degildir (p=0,541) ve kompulsif ¢alismanin diirtiisel satin alma tizerindeki
etkisi de anlamli degildir (p=0,902). Bunlarin yaninda, kafein tiikketiminin diirtiisel satin alma tizerindeki
etkisi pozitif ve anlamlidir (fp =0,256; P<0,001) ve kafein tiikketimi, asir1 ¢alismanin diirtiisel satin alma
tizerindeki pozitif etkisine aracilik etmektedir (§ =0,119; P=0,018).

Sonug olarak, asirt ¢alisan bireylerin daha fazla kafein tiiketme egiliminde oldugu anlasilmaktadir.
Ayrica, igkolikligin asir1 ¢alisma boyutunun diirtiisel satin almay1 dolayli olarak etkiledigi goriilmektedir.
Baska bir deyisle, asir1 g¢alismadan kaynaklanan artan kafein tiiketimi, diirtiisel satin almalardaki artisi
etkilemektedir. Bunlara ek olarak, kafein bagimliliginin diirtiisel satin almay1 pozitif yonde etkiledigi ortaya
konulmustur. Yonetim ve organizasyon bilimi baglaminda bu arastirma, isletmelerin saghkli calisan
davranislarini tesvik ederken yalnizca is yiikiinii degil, aym zamanda kafein gibi uyarici iiriinlerin kontrolsiiz
tiiketimini de dikkate almalar1 gerektigini one siirmektedir. Ote yandan pazarlama perspektifinden
bakildiginda aragtirma bulgulari, kahvenin iicretsiz veya diisiik fiyata sunulmasi gibi satis tutundurma
cabalarinin potansiyel etkilerine dair iggdrii saglamaktadir. Gelecekteki arastirmalarda, iskoliklik, kafein
tiketim diizeyleri ve diirtiisel satin alma davranisi arasindaki iligkilere dair bulgular nitel caligmalarla
zenginlestirilebilir; degiskenler arasindaki iliskiler enerji icecekleri veya uyarici ilaglar gibi farkli maddeler
acisindan incelenebilir; ve aligveris veya sektdrel dinamiklerin bu iliskileri nasil etkiledigi aydimlatilabilir.
Sonug itibariyla bu arastirma, igkolikligin yalnmizca mesleki bir sorun olmadigini; aym zamanda kafein
bagimliligi araciligiyla harcamalar iizerindeki kontroliin azalmasi iizerinde de etkili oldugunu ortaya
koymaktadir.

Anahtar Kelimeler: Iskoliklik, Kafein Tiiketimi, Kafein Bagimliligi, Diirtiisel Satin Alma,
Tiiketici.
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Introduction

Some people may carry their work into multiple situations, such as driving, attending
funerals, or meeting friends, and suffer from excessive work behavior. Unlike working for success,
workaholism, characterized by excessive and uncontrolled workin, discomfort when not working,
and an inability to relax without work, is a problematic addiction that can not be ignored (Robinson
& Flowers, 2004). Indeed, in today’s challenging living conditions and increasing competition,
hard work is considered an important value in many societies. In this context, caffeine consumption
is one of the consumption patterns associated with excessive or overworking. Since workaholism is
a problematic condition requiring resources such as attention, focus and energy, it can be expected
that workaholics will consume more caffeinated products like coffee to improve attention and
performance. However, findings on the relationship between workaholism and caffeine
consumption and addiction are limited.

Caffeine is a popular stimulant widely consumed on daily basis from products such as
coffee, tea, soda, and energy drinks (Biswas et al., 2023). People may consume caffeine for various
reasons, including; improving attention (helping when tired, facilitating focus and staying awake,
providing energy, motivating work, etc.), habit (becoming an enjoyable part of daily life, etc.),
mood (improving mood, relaxing, etc.), social (use in social settings, facilitating socialization with
others, etc.), taste (liking its taste, etc.), symptom management (improving headaches or blood
pressure, etc.) (Agoston et al., 2018), and enhancing athletic performance (Samoggia & Rezzaghi,
2021).

At this point, caffeine consumption has been a variable studied in recent years in terms of
its effects on consumers. Since this behavior psychologically affects people, it is expected to have
implications for their purchasing decisions. Indeed, consumers may shop online or in physical
stores while consuming caffeine or immediately after consuming it. Research generally shows that
caffeine is associated with dopamine release and increased energy stimulation. However, the effect
of caffeine consumption on shopping decisions has not received sufficient attention (Biswas et al.,
2023). This research, therefore, examines the possible effects of workaholism on caffeine
consumption and, through it, on impulsive buying.

Conceptual Framework
Workaholism and Its Effects

Workaholism, defined as excessive and compulsive work that negatively impacts health,
happiness, and social functioning (Oates, 1971), is a significant public health problem in modern
life, particularly due to the preference and rewarding of highly motivated and hardworking
employees (Ravoux et al., 2018; Andreassen, 2014). Although there is no consensus on its
conceptualization, many studies explain workaholism through emotional (enjoying work, feeling
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guilt and anxiety when not working), cognitive (being obsessive about work), and behavioral
(excessive working hours, mixing personal life and work) dimensions (Ng et al., 2007). Like other
addictions, workaholism has negative consequences and can be observed even in people with high
income and education levels (Hamermesh & Slemrod, 2005). This dependency is related to many
variables, including achievement oriented personality traits (Clark et al., 2016; Clark et al., 2010),
financial needs, employer guidance, industry conditions, and job passion (Snir & Harpaz, 2012).

Recent research on workaholism shows that it has many negative effects, including
depression, anxiety, deteriorating health, decreased well-being and family satisfaction, work-family
conflict, burnout, work stress, and decreased productivity (Gillet et al., 2021; Clark et al., 2016;
Andreassen, 2014; Tabassum & Rahman, 2013; Britt et al., 2013). For example, Menghini &
Balducci’s (2024) study found that blood pressure, emotional exhaustion, and sleep disorders were
higher on days with high levels of workaholism. Akutsu et al.’s (2022) study, conducted in Japan
across different professions and sectors, revealed that the competitive work environment positively
affects relative ill health both directly and indirectly through workaholism. In a study conducted by
Salanova et al. (2016) with hospital staff in Spain, it was determined that workaholics experienced
more sleep problems (waking up tired, falling asleep while driving, sleeping less on weekends,
poor sleep quality, etc.). Furthermore, it was found that sleep deprivation mediated the effect of
workaholism on cardiovascular risk. In addition to these, workaholism appears to be associated
with increased work-family conflict (Liu et al., 2024; Sawhney et al., 2023; Molino et al., 2016;
Molino et al., 2016) and worsening of children’s health or psychological well-being (Chamberlin &
Zhang, 2009; Robinson, 2000).

Caffeine Consumption

Caffeine is the most popular psychoactive substance consumed worldwide, and its use is
increasing primarily due to population growth and cultural factors (Quadra et al., 2020). A study
conducted in America found that 85% of consumers consume caffeine, largely from beverages
(Tran et al., 2016). A national study by Mitchell et al. (2025) found that 69% of Americans
consume caffeinated beverages at least once a day, with the majority coming from coffee. The top
10% consumed 520 mg per day. A previous study by Mitchell et al. (2014) showed that 85% of the
population consumed caffeinated beverages daily, with an average daily consumption of 165 mg,
and the highest consuming group consuming 380 mg. In addition, dute to the recent developments
and introduction of product options such as energy drinks and mats, which can meet energy, flavor,
and relaxation needs, the market is expanding (Samoggia et al., 2021).

The consumption of caffeinated products, especially coffee, varies depending on many
factors such as personal preferences (sensory motivations, functional motivations, health beliefs,
habits, etc.), economic characteristics (price, promotion, etc.), product characteristics (sustainable
organic product, etc.), consumption context (at work, at home, at breakfast, etc.), and
sociodemographic characteristics (age, gender, income, etc.) (Samoggia & Riedel, 2018). In
Antoniak et al.’s (2025) study, it was determined that taste, stimulation, habit, and health benefits
explained the high preference for coffee. Furthermore, it was found that the frequency of coffee
consumption was influenced by habit and relaxation variables. Therefore, it can be assumed that
coffee consumption is largely driven by emotions and habits.

In a field study conducted by Magsood et al. (2020) with university students in Pakistan, it
was observed that the vast majority of participants consumed caffeine, with the most common
reasons cited being factors such as making them more alert and energetic, experiencing withdrawal
symptoms, and being able to work long hours. Furthermore, caffeine’s effects on irregular
heartbeat, feelings of unease, and sleep disturbances were identified as reasons for not consuming
caffeine. In addition, it was found that men were more prone to caffeine consumption.
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Choi’s (2020) field research categorized university students’ motivations for caffeine
consumption into alertness, taste, mood, socialization, health benefits, and habit. It was also
determined that coffee consumption was primarily driven by alertness and habit, while tea
consumption was influenced by socialization. Furthermore, it was found that smokers consumed
more coffee, and that those who generally consumed caffeinated beverages had lower sleep quality.

In a study by Giesinger et al. (2015) that examined doctors’ coffee purchases from hospital
canteens in Switzerland, it was determined that senior doctors and managers consumed more
coffee. The study also found that 84% of doctors bought coffee, and there was a correlation
between their specialty and annual coffee purchases (most purchases by orthopedic surgeons with
189, followed by radiology doctors with 177, general surgery doctors with 167, and least purchases
by anesthesiologists with 39).

In Olsen’s (2013) research with students at the University of New Hampshire, it was found
that coffee was the most popular caffeinated beverage on campus and Dunkin’ Donuts was the
most popular place to buy it. Furthermore, it was observed that students consumed caffeinated
beverages especially when they hadn’t slept enough the night before, before long distance driving,
and before an exam. Therefore, it was concluded that students were aware of the benefits of
caffeine consumption.

The Effects of Caffeine Consumption

Studies show that caffeine intake increases attention or alertness, reduces fatigue, which is
particularly important in low-arousal situations such as night work, improves performance in tasks
requiring sustained reaction time, and people tend to benefit from these effects. On the other hand,
excessive use has been associated with anxiety and sleep disorders, especially in sensitive
individuals (Smith, 2002). Furthermore, withdrawal symptoms such as headaches and fatigue can
occur when caffeine is discontinued (Rodda et al., 2020). In short, while research shows that
caffeine is beneficial for cognitive function, excessive use has raised health concerns (Chen et al.,
2019).

It is important to be aware of the positive effects of caffeine, an important part of the diet
and available for consumption throughout the day, such as increased alertness/attention, or its
negative effects, such as experiencing psychological problems when withdrawing from it (Canty,
2023). At this point, it is suggested that excessive caffeine use can cause anxiety and restlessness.
Furthermore, excessive caffeine use is associated with problems such as addiction, sleep disorders,
and cardiovascular diseases. On the other hand, caffeine’s positive effects on memory, mood, and
physical performance are noteworthy (Rauf et al., 2025). For example, Smith’s (2022) research
found that those who consumed caffeine were more alert, which increased attention and was
associated with higher performance in certain response tasks.

Caffeine Addiction

Addiction specialists have long stated that caffeine addiction exists, that quitting caffeine
causes withdrawal symptoms, and that this is clinically significant (Budney et al., 2013). While low
to moderate caffeine consumption, derived from coffee beans or seeds, coffee, tea-like beverages,
cocoa or chocolate containing products, and medications (painkillers, stimulants, sports
supplements, etc.), is generally beneficial, high consumption can lead to health problems such as
anxiety, insomnia, restlessness, and tachycardia. Furthermore, excessive use can result in physical
dependence and withdrawal symptoms. Although not as harmful as substances like cocaine or
heroin, caffeine addiction can develop, making it difficult for people to quit and causing harm.
Indeed, caffeine addiction is described as a clinical disorder in the DSM-5 (The Diagnostic and
Statistical Manual of Mental Disorders) (Uddin et al., 2017). In short, caffeine users can become
addicted to it, have difficulty controlling their use, and consequently experience health problems.
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A study by Amer et al. (2023) conducted with public health service providers in the United
Arab Emirates found that caffeine consumption prevalence was 94.3% and caffeine dependence
was approximately 61%. Coffee, tea, and chocolate were the most commonly consumed caffeine
containing products. The study reported side effects associated with caffeine consumption,
including sleep disorders, stomach problems, and heart problems.

Excessive caffeine consumption or caffeine addiction appears to be associated with
psychological health and sleep problems. However, employees, especially those in certain
professions, may consume excessive amounts of caffeinated beverages like coffee for the energy
needed for their efficiency and productivity. A study by Asavatharakul & Kalayasiri (2024)
conducted with employees of a business in Bangkok found that all employees consumed coffee and
77.3% were coffee addicts. Furthermore, the study revealed a positive correlation between caffeine
addiction, depression and poor sleep quality.

Impulse Buying

Impulse buying, which can also be expressed as “instant buying” in Turkish (Durmaz &
Akdogan, 2026), is defined as a kind of unplanned purchasing behaviour, is driven by a sudden and
powerful impulses that a customer typically engages in after seeing a product, has long attracted the
attention of researchers (Rook, 1987; Bellenger et al., 1978; Clover, 1950). These purchases differ
from behaviors such as panic buying and compulsive buying, and on the other hand, they attract the
attention of researchers because they highlight and attempt to understand the characteristics of the
purchasing process (Aydinlioglu & Gencer, 2020). At this point, impulse buying is influenced by
numerous internal and external factors (Iyer et al., 2020) including; store environment (design, etc.)
(Mohan et al., 2013; Chang et al., 2011), sales promotion practices such as immediate rewards
(Liao et al., 2009), level of self-control (Roberts & Manolis, 2012), personality, emotions (Lin &
Chen, 2012), and materialism (Podoshen & Andrzejewski, 2012). On the other hand, although it
can have outcomes such as pleasure and satisfaction, impulse buying generally has several negative
consequences such as guilt, regret, cognitive dissonance, and financial problems (Beikverdi et al.,
2024; Celik et al., 2019; Dittmar et al., 1996; Rook, 1987). Therefore, numerous studies have been
conducted on the antecedents of impulse shopping, which can be described as a problematic type of
consumer behavior that needs to be managed.

Hypothesis Development

Workaholism appears to be associated with certain problematic and addictive consumption
behaviors. For example, in the field research of Airagnes et al. (2024), it was determined that
workaholism has a direct effect on smoking and an indirect effect through burnout. Furthermore, it
was found that workaholism affects alcohol consumption through burnout. It can also be suggested
that caffeine addiction may be one of the consumption behaviors affected by workaholism.

Indeed, workaholics are characterized by low self-esteem, high levels of obsessive-
compulsiveness, and impulsivity. Furthermore, it can be expected that workaholics may become
dependent on attention and performance enhancing substances like caffeine to improve
performance and facilitate long working hours. However, evidence supporting this is limited. In the
study by Kun et al. (2025), it was determined that workaholic employees smoked more, consumed
more stimulant products such as energy drinks, and exhibited more psychopathological symptoms.
Similarly, in the study by Ozsoy et al. (2025), a positive correlation between workaholism and
caffeine addiction was found. In addition, in the study conducted by Salanova et al. (2016) with
hospital employees, it was understood that workaholics consumed more caffeine and alcohol. In
short, although the findings are limited, the research hypothesis that workaholism may be related to
caffeine addiction is put forward for testing.

H;: Workaholism positively affects caffeine addiction.
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Although workaholism receives widespread attention in popular media, empirical findings
regarding its effects are insufficient. In general, workaholism is suggested to be associated with
poor mental and physical health, distrust of others, perfectionism at work, obsessions, burnout, and
poor social relationships (Clark et al., 2016; Ng et al., 2007). For example, workaholics may be
physically present with their families but emotionally detached, leading to a disconnected life
(Robinson, 2000). Research indicates that workaholism reduces family life satisfaction (Gillet et
al., 2021) and increases work-family conflict (Sawhney et al., 2023; Molino et al., 2016). Meier et
al.’s (2021) field research found a positive correlation between workaholism and leisure time
conflict. Ultimately, it can be argued that workaholics, who experience problems due to being
constantly connected to their work and unable to dedicate enough time to themselves and their
families, may engage in more impulse buying as a way to compensate for the emptiness arising
from this lifestyle.

In addition, research showing that workaholism affects obsessive behaviors and impulsivity
suggests that it may influence impulse buying. For example, in the field research of Adreassen et
al. (2016), workaholism was found to be positively correlated with psychiatric symptoms including
attention deficit/hyperactivity disorder, obsessive-compulsive disorder encompassing problematic
consumption such as hoarding. In the research of Rachubinska et al. (2024), it was understood that
workaholism is associated with compulsive buying (work dependency was observed in 26% of
those with compulsive buying disorder and 12% of those without). In the research of Ozsoy et al.
(2025), it was determined that work dependency is positively correlated with shopping addiction.
In addition to these, Kacprzak & Pawlowska’s (2017) research found a positive correlation between
workaholism and shopping overflow, which refers to feeling overwhelmed by service and market
information when making purchases. Based on this research and explanations, it can be expected
that workaholics experiencing excessive workloads may find shopping cumbersome or engage in
more impulse shopping due to their inability to conduct a conscious shopping process.

H>: Workaholism positively affects impulse buying.

Although impulsivity may be related to caffeine consumption (Heaton, 2012), evidence
regarding the effects of caffeine consumption on impulse buying is limited. However, people
consume large amounts of coffee, and businesses can influence consumers by offering coffee
drinking areas in stores. Consequently, it appears that pre-purchase caffeine consumption can
increase consumer spending (Biswas et al., 2022). In experimental research conducted by Biswas et
al. (2023) in retail stores and laboratories, it was found that consuming caffeinated beverages
before shopping increased impulsivity in terms of purchasing and spending more products
(especially hedonic products such as butter, chocolate, and salted popcorn). Therefore, it is
recommended that consumers who want to control their impulse spending should avoid consuming
caffeinated beverages before shopping.

Amlung et al.’s (2013) study with undergraduate students found a positive correlation
between the frequency of caffeinated alcoholic beverage consumption and factors such as impulse
decision-making, lack of planning, sensory seeking, and urgency. Similarly, Grant &
Chamberlain’s (2018) study found that higher caffeine intake was associated with greater
impulsivity and irrational choices in certain tasks. Jones & Lejuez’s (2005) study with university
students revealed that high caffeine consumption was associated with sensory stimulation
(sensation seeking). Likewise, Giles et al.’s (2017) study determined that habitual high caffeine
consumers exhibited greater motor impulsivity. Therefore, research hypotheses suggesting that
caffeine addiction may influence impulse buying and that workaholism may influence impulse
buying through caffeine addiction are being put forward for testing.

H;: Caffeine addiction positively affects impulse buying.
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Hy: Caffeine addiction plays a mediating role in the positive effect of workaholism on
impulse buying.

The research model, showing the variables of the study and the relationships between them, is
shown in Figure 1.

Caffeine
Addiction
H, ——=— H;
Pl - H4 s S~
£~ A
Workaholism - Impulse
- Excessive working g buying
) - H,

- Compulsive working

Figure 1. Research Model

Method

As part of this descriptive field study, primary data were collected from 416 participants
using convenience sampling to test the proposed hypotheses. The sample size was assumed to be
sufficient to represent the population within a 95% confidence interval (Yazicioglu and Erdogan,
2004: 50). In this context, due to time and resource constraints, face-to-face surveys were
conducted on a voluntary basis with public and private sector employees and self-employed
individuals in Tiirkiye, utilizing the convenience sampling method. AMOS statistical software
packages were employed for the analyses.

The study was approved by the Kirikkale University Social and Human Sciences Research
Ethics Committee on 20.09.2025, with session no: 9. In the study, three different measurement
tools were used: Firstly, to measure workaholism, the workaholism scale developed by Schaufeli et
al. (2006) was used. The adaptation of the scale into Turkish was carried out by Dogan & Tel
(2011) and it consists of 14 statements and has two dimensions: “excessive working” and
“compulsive working”. The statements are in a 5-point Likert structure (answer options: 1. Not
suitable for me at all, 2. Not suitable for me, 3. Somewhat suitable for me, 4. Suitable for me, 5.
Completely suitable for me) and do not contain reverse-coded questions. To measure impulse
buying, the studies of Weun et al. (1998) and Verhagen & Van Dolen (2011) were used through
translation and adaptation. This scale consists of 5 items and a single dimension. The items are in a
S-point Likert structure (answer options: 1. Never, 2. Rarely, 3. Sometimes, 4. Frequently, 5.
Always) and do not contain reverse-coded statements. To measure caffeine addiction, the
measurement tool in the study of Amer et al. (2023) was used through translation. The scale
consists of 7 statements and a single dimension. The statements are in a 5-point Likert format
(answer option: 1. I strongly disagree 2. I disagree 3. I am undecided 4. I agree 5. I strongly agree)
and do not include reverse-coded questions. Finally, to determine demographic characteristics,
participants were asked categorical questions regarding gender, marital status, education, age,
income, and employment status.

Confirmatory factor analysis was applied to the measurement instruments, and goodness-
of-fit values were calculated. The normality of the data distribution was evaluated by examining
the levels of skewness and kurtosis. Structural equation model was used to test the hypotheses.
Direct and indirect effects (mediation effect) between variables were calculated.
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Demographic Characteristics

64.7% of the participants were women and 35.3% were men. In terms of age, the 18-28 age
group had the highest percentage at 33.2%, followed by the 29-39 age group at 30.3%. The 40-50
age group accounted for 26%, and the 51 years and older group for 10.6%. Regarding educational
attainment, 47.4% of participants held a bachelor’s degree or higher, 34.4% had a high school
diploma or lower, and 18.3% had an associate’s degree. In terms of income, 60-89,990 TL group
has the highest percentage with 38.2%. This was followed by the 30-59,990 TL income group with
percentage of 32.0%. 56.3% of the participants are married and 43.8% are single. Furthermore,
37.7% of the participants work in the public sector, 38.8% in the private sector, and 26.4% are self-
employed. Demographic characteristics of the sample are presented in Table 1.

Table 1: Demographic Characteristics

Frequency Percentage
Gender Female 269 64,7
Male 147 35,3
18-28 138 332
Age 29-39 126 30,3
40-50 108 26,0
51 and older 44 10,6
High school and below 143 34,4
Educational Status Associate degree 76 18,3
Bachelor’s degree and above 197 47,4
Under 30.000 TL 66 15,9
30-59.999 TL 133 32,0
Income 60-89.999 TL 159 38,2
90-119.999 TL 30 7,2
120.000 TL and above 26 6,7
Marital Status g/ﬁrgrll:d ?ég 4512:3
Public sector 157 37,7
Working Status Private sector 149 35,8
Entrepreneur/self-employed 110 26,4

Confirmatory Factor, Reliability, and Normal Distribution Analyses

According to the confirmatory factor analysis performed on the research measurement
model, the standardized path coefficients of the items in the questionnaire are given in Table 2.
Accordingly, the standardized path coefficients of all items in the three scales are significant
(p<0.001). The relevant values range from 0.43 to 0.91, indicating that they have sufficient
magnitude (Hair et al., 1998: 112). Three items were removed from the workaholism questionnaire
due to their low path coefficients and negative impact on goodness-of-fit values. In addition,
improvements in fit values were achieved by considering the modification indices recommended by
the AMOS program. In terms of heterotrait-monotrait ratio (HTMT) which is used to analyse
discriminat validity (Henseler vd., 2015) all HTMT ratios were found to be below 0.90.
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Table 2: Measurement Model, Reliability and Normal Distribution Analyses

Items StdB. S.E. t p

Workaholism- Excessive Working: AVE=0.28, CR=0.76, Cronbanch’s Alpha=0.75; Mean=3.01, Skewness=-0.04,
Kurtosis=-0.062
I find myself doing two or three things at once, like taking notes and eating while

talking on the phone. 0,434 - - -
I feel guilty when I’'m not working on something. 0,578 0.118  9.73  <0,001
2 :tri):?t(iiersnore time working than I do with friends, on my hobbies, or on leisure 0656 0.109 0.72 0,001

Even when my colleagues at work stop working, I find myself continuing to work. 0,632 0.107 8.74  <0,001
I put myself under pressure by setting time limits for finishing tasks within a
certain timeframe.

I take on far more work than I can handle 0,650 0.118 9.73 <0,001
Workaholism- Compulsive Working: AVE=0.48, CR=0.85, Cronbanch’s Alpha=0.81; Mean=3.14, Skewness =-0.08,
Kurtosis = -0.074

0,572 0.115 9.32  <0,001

Even if I don’t enjoy the work I do, I feel compelled to work hard. 0.691 - - -

I usually feel that there’s something inside me that pushes me to work hard. 0.794  0.081 1391 <0,001
hWarstgsritI want to do something or not, I feel an inner compulsion to work very 0725 0076 13.19 <0001
aEgsthiii.I want to take a break from work for a while, I often find myself thinking 0651 0080 1170 <0,001
Even if I don’t enjoy the work I do, working hard is important to me 0.545 0.076  10.09 <0,001
Caffeine Addiction: AVE=0.69, CR=0.94, Cronbanch’s Alpha=0.94; Mean=2.11, Skewness=0.76, Kurtosis=-0.52
When I don’t consume as many caffeinated products as I usually do, I feel tired. 0.749 - - -

I generally experience a strong craving if I don’t consume as much caffeine as I 0739 0047 1933 <0.001
usually do. ’

I need to consume caffeine-containing products every day. 0.776  0.049 21.61 <0,001
Starting the day without caffeine makes me anxious. 0.897 0.057 19.28  <0,001
I get anxious when I cut out caffeine. 0.899 0.054 19.28 <0,001
I have difficulty completing my daily tasks without caffeine. 0.909 0.056 19.72  <0,001
7.1 get headaches when I don’t consume caffeinated products. 0.824 0.060 17.54 <0,001
Impulse Buying: AVE=0.56, CR=0.86, Cronbanch’s Alpha=0.85; Mean=2.73, Skewness=0.25, Kurosis=-0.60

I make purchases I haven’t planned in advance. 0.661 - - -

I make spontaneous purchases. 0.759  0.091 12.088 <0,001
I make purchases that are not on my shopping list. 0.796  0.096 12.327 <0,001

When I see a product that interests me, I buy it without thinking too much about
the consequences.
I make impulsive purchases that I cannot resist. 0.757 0.101 11.348 <0,001

0.761 0.104 11.744 <0,001

When the averages are evaluated, the level of the excessive work dimension of
workaholism was calculated as 3.01, the level of the compulsive work dimension as 3.14, the level
of caffeine addiction as 2.11, and the level of impule buying as 2.75. While the levels of the
workaholism dimensions had an average value according to the 5-point Likert scale, the levels of
caffeine addiction and impulse buying were found to be below the average. Relatively, the levels of
excessive work and compulsive work were higher than the others. The suitability of the data to a
normal distribution was evaluated according to the skewness and kurtosis levels. Considering that
the absolute values of the skewness and kurtosis levels were below 1 and the error levels were also
low (Kalayci, 2009), it can be said that the distribution satisfies the normality assumption.
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Hypothesis Testing

The hypotheses were tested using structural equation modeling. No items were removed or
modified in addition to the measurement model. The goodness-of-fit values calculated for both the
measurement model and the structural equation model, along with the accepted reference values in
the literature, are given in Table 3. Accordingly, all values are found to be at a sufficient level and
meet the goodness-of-fit criteria.

Table 3: Model Goodness of Fit Values

Model Fit Criteria Measurement Model Path Analysis Values Reference Values*
CMIN/DF 1,64 1,64 <5

RMR 0,079 0,079 <0,08

GFI 0,93 0,93 >0,80

AGFI 0,91 0,91 >0,80

NFI 0,93 0,93 >0,80

CFI 0,97 0,97 >0,90
RMSEA 0,04 0,04 <0,10

* Doll, Xia & Torkzadeh (1994); Byrne & Campbell (1999); Kline (2016).

Figure 2 presents the findings regarding the structural equation model. No items were removed or
modified in addition to the measurement model.

Figure 2. Structural Equation Model

According to the path analysis findings, the relationships between variables are given in
Table 4. Accordingly, the effect of excessive working, a sub-dimension of workaholism, on
caffeine addiction is positive and significant (f=0.464; p=0.019). On the other hand, the effect of
compulsive work, another sub-dimension of workaholism, on caffeine addiction is not significant
(B=-0.231; p=0.230). Therefore, “H;: Workaholism positively affects caffeine addiction” is
partially supported. The effect of excessive working on impulse buying is not significant (f=0.119;
p=0.541). Similarly, the effect of compulsive working on impulse buying is also not significant
(B=-0.023; p=0.902). Therefore, the hypothesis “H,: Workaholism positively affects impulse
buying” is not supported.

Furthermore, the effect of caffeine addiction on impulse buying is positive and significant
(B=0.256; P<0.001). Therefore, hypothesis “Hs: Caffeine addiction positively affects impulse
buying” is supported. In addition, caffeine addiction has a positive and significant mediating role in
the effect of excessive work on impulse buying (f=0.119; p=0.018). The lack of a significant direct
effect of excessive working on impulse buying indicates that caffeine consumption has a full
mediating effect. On the other hand, caffeine addiction does not have a significant mediating role in
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the effect of compulsive working on impulse buying (f=-0.059, p=0.180). Therefore, hypothesis of
“Hy: Caffeine addiction plays a mediating role in the positive effect of workaholism on impulse

buying” is partially supported.

Table 4: Direct and Indirect Effects Between Variables in the Model

Direct Effect Std. p. Std. Error t p
Workaholism-Excessive working | Caffeine Addiction 0.464 0.260 2.339 0.019
Workaholism-Compulsive working | Caffeine Addiction -0.231 0.219 -1.200 0.230
Workaholism-Excessive working | Impulse Buying 0.119 0.213 0.611 0.541
Workaholism-Compulsive working | Impulse Buying -0.023 0.178 -0.123 0.902
Caffeine Addiction | Impulse Buying 0.256 0.050 4.330 <0,001
%95 Confidence Std
Indirect Effect (Mediating Effect) Std. B. Interval Err(;r p
LL UL
Workahollsm-Exce551ve working P> Caffeine Addiction » 0.119 0,039 0.254 0.064 0.018
Impulse Buying
Workaholism-Compulsive working » Caffeine Addiction 10,059 0,173 0.016 0.058 0.180

» Impulse Buying

Discussion

The finding in this study that workaholism positively influences caffeine addiction is
consistent with studies showing that workaholism is associated with problematic use of attention
and performance enhancing products like energy drinks (Kun et al., 2025), caffeine consumption
(Salanova et al.,, 2016) and caffeine dependence (Ozsoy et al., 2025). However, the idea that
workaholism can directly affect impulse buying as a kind of compensatory consumption has not
been supported. This finding seems to contradict research suggesting that workaholism influences
problematic consumption behaviors (Andreassen et al., 2016), compulsive buying or shopping
addiction (Ozsoy et al., 2025; Rachubinska et al., 2024), and is associated with greater social
problems and leisure conflict (Sawhney et al., 2023; Gillet et al., 2021; Meier et al., 2021; Molino
et al., 2016). This situation may be related to the fact that workaholism, which means inability to
allocate time for other activities, and constant focus on work-related issues, may also mean that
more resources cannot be allocated to shopping based on impulses directly. In short, contrary to
what is suggested in the theoretical part of the study, it is considered significant that workaholism
does not have a direct effect on impulse buying.

Furthermore, the study’s finding that the excessive work dimension of workaholism
positively affects impulse buying through caffeine addiction is similar to research findings showing
that pre-purchase caffeine consumption increases spending (Biswas et al., 2022), impulsivity in
terms of buying, spending more (Biswas et al., 2023), and impulsivity in general (Grant &
Chamberlain, 2018; Giles et al., 2017; Amlung et al., 2013). However, this finding does not focus
solely on caffeine consumption, but rather draws attention to a significant antecedent, allowing for
a better understanding of impulse buying.

Conclusion

Present study reveals that the excessive work dimension of workaholism has a significant
and positive effect on caffeine addiction. Accordingly, the results indicate that workaholic
individuals who tend to work excessively feel a greater need to consume caffeine. Therefore,
overworkers may feel the need to consume high levels of caffeine for reasons such as feeling more
alert and maintaining sharper perception. On the other hand, compulsive work levels, meaning
feeling obligated to work even when one doesn’t want to or enjoy it, did not appear to have a
significant effect on caffeine addiction. Therefore, it is understood that the behavioral aspect of
workaholism positively influences excessive or problematic caffeine consumption.
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In addition, another finding of the study is that neither the excessive nor the compulsive
working dimensions of workaholism have a direct and significant effect on impulse buying. On the
other hand, caffeine addiction was found to have a significant and full mediating role on the effect
of excessive working dimension of workaholism on impulse buying. In other words, although
workaholism does not directly affect impulse buying, it is understood that caffeine consumption,
which develops due to the excessive working, affects the increasing in uncontrolled or impulse
buying. At this point, the idea that employee and consumption behaviors in the workplace will have
certain reflections on consumer behavior is supported.

In addition to all these, it has been shown that caffeine addiction positively influences
impulse buying. This finding contributes to the consumer behavior literature, which is mostly based
on experimental research. This effect is thought to be related to weakening of cognitive control or
rational thinking processes, increased sensitivity to stimuli, and pleasure-seeking, based on
increased dopamine or arousal levels due to caffeine consumption. At this point, it can be stated
that although caffeine provides mental alertness, this does not translate into willpower and impulse
control in shopping.

From a management science perspective, this research suggests that businesses should
consider not only workload but also the uncontrolled consumption of stimulants like caffeine when
promoting healthy employee behaviors. Furthermore, from a marketing standpoint, the research
findings provide insights into the potential impact of sales promotion efforts, such as offering free
or low-priced coffee. Future qualitative research could enrich the findings on the relationships
between workaholism, caffeine consumption and impulse buying. Moreover, the relationships
between variables could be examined in relation to different substances such as energy drinks or
attention-enhancing drugs. In conclusion, this research shows that workaholism is not merely an
occupational problem, but also has an impact on decreased control in shopping through caffeine
addiction.
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Iskolikligin Kafein Bagimhilig: ve Diirtiisel Satin Almaya Etkisi: Tiirkiye’de Bir Saha
Arastirmasi

Giris

Bazilar islerini; araba siirme, cenaze merasimi, arkadasla bulusma gibi bir¢ok duruma
tasityabilmekte ve asir1 ¢alisma davraniglarindan zarar gorebilmektedir. Basari i¢in ¢aligmadan
farkli olarak asir1 ve kontrolsiiz ¢alisma, ¢alismadiginda rahatsiz olma, ¢alismadan rahatlayamama
gibi durumlarla karakterize edilen iskoliklik, insanlar i¢in sorunlu olup bu goz ardi edilebilecek
onemsiz bir bagimlilik degildir (Robinson & Flowers, 2004). Nitekim zorlayicit yasam sartlarinin
ve rekabetc¢iligin arttigi giiniimiizde siki calisma birgok toplumda Onemli degerler arasinda
goriilmektedir. Bu noktada fazla veya asir1 ¢alismaya bagli olarak gerceklestirilen tiiketimlerin
basinda kafein tiiketimi gelmektedir. Nitekim iskoliklik; dikkat, odaklanma ve enerji gibi
kaynaklar1 gerektiren sorunlu bir durum olup, iskoliklerin dikkat ve performansi artirma gibi
motivasyonlarla kahve gibi kafeinli tiriinleri daha fazla tiikketmesi beklenebilir. Ancak iskolikligin
kafein tiikketimi ve bagimmliligiyla iliskisine yonelik bulgular kisitlidur.

Kafein; kahve, cay, soda ve enerji icecegi gibi iirlinlerle giindelik olarak yaygin tiiketilen
popiiler bir uyaricidir (Biswas vd., 2023). Insanlar dikkat artirma (yoruldugunda yardimei olmast,
odaklanmay1 ve uyanik kalmay1 kolaylastirmasi, enerji hissi vermesi, ¢calismaya motive etmesi vb.),
aliskanlik (glindelik yasamin keyifli bir parcasi haline gelmesi vb.), ruh hali (ruh haline iyi gelmesi,
rahatlatmas1 vb.), sosyal (sosyal ortamlarda kullanilmasi, digerleriyle sosyallesmeyi kolaylastirmasi
vb.), lezzet (lezzetini sevme vb.), belirti yonetimi (bas agrisina veya kan basincina iyi gelmesi vb.)
(Agoston vd., 2018) ve spor performansmi artirma (Samoggia & Rezzaghi, 2021) gibi
motivasyonlarla kafein tiiketebilmektedir.

Bu noktada, son yillarda kafein tiiketimi tiiketicilere etkileri bakimindan incelenen bir
degiskendir. Zira insanlar1 psikolojik olarak etkileyen bu davranmisin, tiiketim kararlarina
yansimalarinin olmasi beklenebilir. Nitekim tiiketiciler kafein tiiketirken veya tiikettikten hemen
sonra online veya fiziksel magazalarda aligveris yapabilmektedir. Arastirmalar genel olarak
kafeinin, dopamin salgilanmasi ve daha fazla enerji uyarilimi ile ilgili oldugunu gostermektedir.
Diger taraftan kafein tiiketiminin aligverig kararlarina etkisi yeterince dikkat ¢ekmemistir (Biswas
vd., 2023). Bu arastirmada ise; igkolikligin kafein tiiketimine ve bunun araciligiyla diirtiisel
aligverislere olasi etkileri incelenmektedir.

Kavramsal Cerceve
Iskoliklik ve etkileri

Saglik, mutluluk ve sosyal islevselligi olumsuz etkileyecek diizeyde asir1 ¢alisma (Oates,
1971), asir1 ve zorlayici ¢alisma gibi sekillerde ifade edilen iskoliklik; modern yasamda yiiksek
diizeyde motive olan, ¢ok calismak isteyen galisanlarin tercih edilmesi ve odiillendirilmesi gibi
(Andreassen, 2014) durumlara bagli olarak onemli bir halk sagligi sorunu olarak karsimiza
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cikmaktadir (Ravoux vd., 2018). Kavramsallastirilmasiyla ilgili fikir birligi olmasa da iskoliklik
bir¢ok aragtirmada duygusal (¢calismadan keyif alma, ¢alismadiginda sucluluk ve kaygi duyma),
biligsel (¢alismayla ilgili takintili olma) ve davranigsal (asir1 ¢alisma saati, kisisel hayatla isin
karigmasi) boyutlarla agiklanmaktadir (Ng vd., 2007). Diger bagimliliklar gibi olumsuz sonuclari
olan, yliksek gelir ve egitim diizeyindeki insanlarda da goriilebilen iskoliklik (Hamermesh &
Slemrod, 2005); miikkemmelliyetcilik gibi basar1 odakli kisilik 6zellikleri (Clark vd., 2016; Clark
vd., 2010), finansal ihtiyaglar, isveren tarafindan yonlendirilme, sektor sartlari, ige tutkun olma gibi
durumlarla iligkilidir (Snir & Harpaz, 2012).

Iskoliklikle ilgili son zamanlardaki arastirmalar bunun; depresyon, kaygi, sagligin
kotiilesmesi, iyi olusun ve aile yasami memnuniyetinin azalmasi, is aile ¢atigmasi, tiikenmislik, is
stresi, iiretkenligin diismesi gibi pek ¢ok olumsuz etkilerinin oldugunu gostermektedir (Gillet vd.,
2021; Clark vd., 2016; Andreassen, 2014; Tabassum & Rahman, 2013; Britt vd., 2013). Ornegin
Menghini & Balducci’nin (2024) arastirmasinda, iskolikligin yliksek oldugu giinlerde kan basinci,
duygusal tiikenme ve uyku bozukluklarin daha yiiksek oldugu tespit edilmistir. Akutsu vd.’nin
(2022) Japonya’da farkli meslek ve sektorlere yonelik gergeklestirdigi arastirmasinda ise, rekabetgi
is ortaminin dogrudan ve iskoliklik araciligiyla goreli sagliksizligr pozitif yonli etkiledigi
anlasilmistir.  Salanova vd.’nin  (2016) Ispanya’da hastane ¢alisanlariyla gergeklestirdigi
aragtirmasinda, iskoliklerin daha fazla uyku sorunlar1 yasadigi (yorgun uyanma, araba siirerken
uyuma, hafta sonu da az uyuma, kot uyku kalitesi vb.) belirlenmistir. Ayrica iskolikligin
kardiyovaskiiler riske etkisinde uykusuzlugun araci oldugu anlagilmigtir. Bunlarin yaninda
iskolikligin is aile ¢atismasinin artmasi (Sawhney vd., 2023; Liu vd., 2024; Molino vd., 2016;
Molino vd., 2016) ve ¢ocuklarin sagliginin veya psikolojilerinin de kotiilesmesiyle (Chamberlin &
Zhang, 2009; Robinson, 2000) ilgili olabildigi goriilmektedir.

Kafein tiiketimi

Kafein diinya ¢apinda tiiketilen en popiiler psikoaktif madde olup, basta niifusun artmasi ve
kiiltiire bagli olarak kullanimi artmaktadir (Quadra vd., 2020). Amerika’da gerceklestirilen bir
aragtirmada biiylik oranda iceceklerden olmak {izere tiiketicilerin % 85’inin kafein tiikettigi
belirlenmistir (Tran vd., 2016). Mithchell vd.’nin (2025) ulusal diizeyde gerceklestirdigi
aragtirmada, Amerikalilarin %69’unun giinde en az bir defa kafeinli icecek tiikettigi ve bunun
biiyiik oranda kahveden alindig1 belirlenmistir. En fazla tiikketen % 10’luk dilimin giinde 520 mg
tilkettigi anlasilmistir. Daha 6nceki Mitchell vd. nin (2014) arastirmasinda ise, niifusun % 85’inin
giinliik kafeinli icecek tiikettigi, giinliik ortalama tiiketiminin 165 mg oldugu ve en fazla tiiketen
grubun 380 mg tiiketti§i anlasilmistir. Ayrica son zamanlarda enerji, lezzet ve rahatlama
ihtiyaclarini karsilayabilen enerji icecegi ve mat gibi iirlin seceneklerinin gelistirilip sunulmasi da
pazar genisletmekte ve tiiketimleri etkilemektedir (Samoggia vd., 2021).

Kahve basta olmak iizere kafeinli {irlinlerin tiiketimi; kisisel tercihler (duyusal
motivasyonlar, islevsel motivasyonlar, saglik inaniglari, aligkanliklar vb.), ekonomik ozellikler
(fiyat, tutundurma vb.), {lirtin 6zellikleri (siirdiiriilebilir organik iiriin vb.), tiiketim baglami (iste,
evde, kahvaltida vb.) ve sosyodemografik ozellikler (yas, cinsiyet, gelir vb.) gibi pek cok faktore
bagl olarak farklilagmaktadir (Samoggia & Riedel, 2018). Antoniak vd.’nin (2025) aragtirmasinda
lezzet, uyarilma, aliskanlik ve saglik faydalarinin yogun kahve tercihini agikladig1 belirlenmistir.
Ayrica kahve tiikketme sikliginin aliskanlik ve rahatlama degiskenlerinden etkilendigi anlagilmistir.
Diger taraftan lezzet ve sosyal etkilesim motivasyonlarinin tiikketme sikligiyla ters yonde iligkili
oldugu tespit edilmistir. Dolayisiyla kahve tiiketiminin daha ¢ok duygusal ve aliskanliklara dayali
gerceklestigi diistiniilebilir.

Magsood vd.’nin (2020) Pakistan’da {iniversite Ogrencileriyle gerceklestirdigi saha
aragtirmasinda, katilimcilarin biiyliik cogunlugunun kafein tiikettigi, sebepleri olarak ise en ¢ok
onlar1 daha uyanik ve enerjili yapmasi, ¢ekilme belirtileri gdsterme, uzun saatler ¢alisabilme gibi
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faktorlerin belirtildigi goriilmiistiir. Ayrica kafeinin kalp atisin1 diizensizlestirmesi, kotii hisler ve
uyku bozulmalar1 ise kafein tilketmeme nedeni olarak tespit edilmistir. Bunlarin yaninda,
erkeklerin daha fazla kafeine egilimli oldugu anlagilmustir.

Choi’nin (2020) saha arastirmasinda T{niversite Ogrencilerinin kafein tliketim
motivasyonlari; uyaniklik, lezzet, ruh hali, sosyallesme, saglik faydalari ve aligkanlik basliklarinda
toplanmugtir. Ayrica kahve tiiketiminin daha ¢ok uyaniklik ve aligkanlik kaynakli, cay tiiketiminin
ise sosyallesmeden etkilendigi belirlenmistir. Yani sira, sigara i¢enlerin daha fazla kahve igtigi ve
genel olarak kafeinli igecek tiiketenlerin uyku kalitesinin diisiik oldugu anlasilmistir.

Isvigre’de doktorlarin hastane kantininden kahve aligverislerinin incelendigi Giesinger
vd.’nin (2015) kidemlilerin ve yoneticilerin daha fazla kahve tiikettiginin belirlendigi aragtirmada,
doktorlarin % 84’liniin kahve satin aldigi, uzmanlik alaniyla yillik kahve satin alimi arasinda iliski
oldugu (en fazla 189 defa ile ortopedik cerrahi, 177 ile radyoloji doktorlar1 ve genel 167 ile genel
cerrahi doktorlari, 39 ile en az anestezi doktorlar1) goriilmiustiir.

Olsen’in (2013) New Hampshire tiniversitesi d6grencileriyle gerceklestirdigi arastirmada,
kampiiste kahvenin en popiiler kafeinli {irin oldugu ve Dunkin’s Donuts’un en popiiler satin alinan
yer oldugu tespit edilmistir. Ayrica, Ogrencilerin 0Ozellikle bir giin Oncesinde yeterince
uyumadiginda, uzun mesafe araba siirme Oncesinde ve bir sinav Oncesinde kafeinli {riinleri
tikettigi  anlasilmistir.  Dolayistyla  6grencilerin = bunun  faydalarinin  farkinda oldugu
degerlendirilmistir.

Kafein tiiketiminin etkileri

Arastirmalar kafein alimmin dikkati veya uyanik olmay1 artirdigini, yorgunlugu azalttigini,
bunun 6zellikle gece ¢alisma gibi diisiikk uyarilma durumlarinda 6nemli oldugunu, devam eden
tepki gerektiren islerdeki performansi artirdigini ve insanlarin bunlardan yararlanma egilimde
oldugunu gostermektedir. Diger taraftan asir1 kullanimin, 6zellikle hassas bireylerde kaygi ve uyku
bozukluklartyla iliskili oldugu goriilmektedir (Smith, 2002). Ayrica kafein birakildiginda bas agrisi
ve yorgunluk gibi yoksunluk belirtileri de ortaya cikabilmektedir (Rodda vd., 2020). Kisaca
aragtirmalar kafeinin bilissel islev i¢in faydali oldugunu gosterse de, son zamanlarda 6zellikle asirt
kullanim saglik kaygilarina neden olmaktadir (Chen vd., 2019).

Beslenmenin 6nemli bir parcasi olan ve giin boyunca tiiketilebilecek sekilde insanlara
sunulan kafeinin uyaniklik/dikkati artirma gibi olumlu veya birakma durumunda psikolojik
sorunlar yasama gibi olumsuz etkilerinin bilinmesi 6nemlidir (Canty, 2023). Bu noktada asir
kafein kullaniminin kaygi ve huzursuzluk yapabilecegi ileri siiriilmektedir. Ayrica asirt kafein
kullanimi; bagimlilik, uyku rahatsizliklart ve kalp damar rahatsizliklar1 gibi sorunlarla
iligkilendirilmektedir. Diger taraftan kafeinin bilissel ve fiziksel olarak hafiza, ruh hali ve fiziksel
performansa pozitif yonlii etkileri dikkat ¢ekmektedir (Rauf vd., 2025). Ornegin Smith’in (2022)
aragtirmasinda, kafein alanlarin daha uyanik oldugu, bunun dikkati artirdigi ve belirli tepki
gorevlerinde daha yiiksek performans gdostermeyle iliskili oldugu belirlenmistir.

Kafein bagimhihig:

Bagimhilik uzmanlari; kafein bagimliligmmin varligini, kafeini birakmanin yoksunluk
sendromlarina neden oldugunu ve bunun klinik olarak 6nemli oldugunu uzun zamandir ifade
etmektedir (Budney vd., 2013). Kahve cekirdegi veya diger bir ifadeyle tohumu; kahve, cay
benzeri icecekler, kakao veya cikolata iceren iiriinler ve ilaglardan (agr kesici, uyarici, sporcu
takviyeleri vb.) elde edilen kafeinin diisiik ve orta diizey kullanimi1 genelde faydali olmasina karsin,
yiiksek kullaniminin kaygi, uykusuzluk, huzursuzluk ve tasikardi gibi saglik sorunlarina neden
olabildigi goriilmektedir. Yani sira, asir1 kullanim neticesinde fiziksel bagimlilik ve c¢ekilme
belirtileri ortaya ¢ikabilmektedir. Her ne kadar kokain, eroin gibi maddelerin zararli etkileri kadar
olmasa da, kafein almaya yonelik bagimlilik gelisebilmekte, insanlar bunu birakmakta
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zorlanabilmekte ve bundan zarar gorebilmektedir. Nitekim DSM-5’te (The Diagnostic and
Statistical Manual of Mental Disorders) kafein bagimliligi klinik bir bozukluk olarak ifade
edilmigtir (Uddin vd., 2017). Kisaca kafein kullanicilar1 buna bagimli hale gelebilmekte,
kullanimini kontrol etmekte zorlanabilmekte ve buna bagl saglik sorunlari yasayabilmektedir.

Birlesik Arap Emirlikleri’nde kamu saglik hizmeti sunanlarla gergeklestirilen Amer vd. nin
(2023) arastirmasinda, kafein tiikketimi yayginhiginin % 94,3 oldugu ve kafein bagimliliginin ise
yaklasik % 61 oldugu belirlenmistir. En yaygin kullanilan kafein icerikli maddenin kahve, cay ve
cikolata oldugu anlasiimistir. Belirtilen ¢aligsmada kafein tiiketimine bagli; uyku bozukluklari, mide
ve kalp sorunlar1 gibi yan etkiler bildirilmistir.

Asin kafein tiiketiminin veya kafein bagimliliginin psikolojik saglik ve uyku sorunlartyla
iligkili oldugu anlasilmaktadir. Ancak 6zellikle belirli islerde galisanlar verimlilik ve tiretkenlikleri
icin gerekli olan enerji i¢in kahve gibi kafeinli igecekleri fazla tiiketebilmektedir. Bankok’ta bir
isletme calisanlariyla gerceklestirilen Asavatharakul & Kalayasiri’nin (2024) arastirmasinda, tim
calisanlarin kahve tiikettigi ve % 77,3’iniin kahve bagimlisi oldugu belirlenmistir. Ayrica
calismada kafein bagimliligimin depresyon ve kotii uyku kalitesiyle pozitif yonli iligkili oldugu
anlasiimigtir.

Diirtiisel ahsveris

Tiirkge’de “anlik satin alma” olarak da ifade edilebielen diirtiisel aligveris (Durmaz &
Akdogan, 2026); miisterinin genelde triinii gérdiikten sonra gergeklestirdigi ani, giiclii ve diirtiilere
bagl ortaya ¢ikan plansiz bir satin alma davranisi olarak uzun zamandir arastirmacilarin ilgisini
¢ekmektedir (Rook, 1987; Bellenger vd., 1978; Clover, 1950). Bu aligverisler panik satin alma ve
zorlayici satin alma gibi davraniglardan farkli olup, diger taraftan satin alma siirecinin 6zelliklerinin
vurgulanmast ve anlagilmaya calisilmasi itibariyle aragtirmacilarin dikkatini ¢ekmektedir
(Aydinlioglu & Gencer, 2020). Bu noktada diirtiisel aligverisler; magaza ortamu (tasarim vb.)
(Mohan vd., 2013; Chang vd., 2011), anlik 6diil gibi satis gelistirme uygulamalari (Liao vd., 2009),
0z kontrol diizeyi (Roberts & Manolis, 2012), kisilik, duygular (Lin & Chen, 2012), materyalizm
(Podoshen & Andrzejewski, 2012) gibi igsel ve dissal birgok faktorden etkilenmektedir (Iyer vd.,
2020). Diger taraftan, her ne kadar haz ve memnuniyet gibi sonuglar1 olabilse de, genel olarak
diirtiisel aligverislerin; sugluluk, pismanlik, biligsel uyumsuzluk, finansal sorunlar yasama gibi
negatif sonuclarmin oldugu goriilmektedir (Beikverdi vd., 2024; Celik vd., 2019; Rook, 1987;
Dittmar vd., 1996). Dolayistyla yonetilmesi gereken sorunlu bir tiiketim davranis tiirii olarak ifade
edilebilecek diirtiisel aligverislerin onciilleri lizerine ¢ok sayida aragtirma gerceklestirilmistir.

Hipotez Gelistirme

Iskolikligin bazi sorunlu ve bagimli tiiketim davramslariyla ilgili olabildigi
goriilmektedir. Ornegin Airagnes vd.’nin (2024) saha arastirmasinda, iskolikligin sigara igmeye
dogrudan ve tiikenmislik araciligiyla dolayl etkisinin oldugu belirlenmistir. Ayrica igkolikligin
alkol tiiketimini tiikenmislik araciligryla etkiledigi tespit edilmistir. Iskolikligin etkiledigi tiiketim
davraniglarindan birinin de kafein tiiketimi ve bagimlilig1 olabilecegi ileri siirtilebilir.

Nitekim is bagimlilari, diisiik benlik saygisi, yliksek diizeyde takintili ve diirtlisel olmayla
karakterize edilir. Ayrica ise bagimli olanlarin performans artirma ve uzun saatler calismay1
kolaylastirmak i¢in kafein gibi dikkat ve performans artirict maddelere bagimli olmasi beklenebilir.
Ancak buna iliskin bulgular kisithidir. Kun vd. nin (2025) arastirmasinda, bagimli ¢aliganlarin daha
fazla sigara ictigi, enerji icecegi gibi uyarict irilinleri daha fazla tiikettigi ve daha fazla
psikopatolojik belirtiler gdsterdigi belirlenmistir. Benzer sekilde Ozsoy vd.’nin (2025)
aragtirmasinda, i bagmmlihiginin kafein bagimliligiyla pozitif yonli iliskili oldugu
belirlenmigtir. Bunlarin  yaninda Salanova vd.’nin (2016) hastane ¢alisanlariyla
gerceklestirdigi calismasinda da iskoliklerin daha fazla kafein ve alkol tiikettigi
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anlasilmistir. Kisaca bulgular kisitli olsa da, iskolikligin kafein bagimliligiyla iligkili
olabilecegine yonelik arastirma hipotezi test edilmek iizere ileri siiriilmektedir:

HI: Iskoliklik, kafein bagimliigini pozitif yonlii etkilemektedir.

Iskoliklikle popiiler medyada genis yanki bulsa da, bunun etkilerine yonelik teorik
ve ampirik bulgular yetersizdir. Etkileri bakimindan genel olarak iskolikligin; zayif
zihinsel ve fiziksel saglik, digerlerine giivensizlik, ise yonelik miikkemmeliyetgilik,
takintilar, tilkkenmislik ve zayif sosyal iliskilerle iligkili oldugu ileri stirtilmektedir (Clark
vd., 2016; Ng vd., 2007). Ornegin iskolikler fiziksel olarak ailesinde olsa da, duygusal
olarak olmayabilmekte ve aileden kopuk bir yasam siirebilmektedir (Robinson, 2000). Bu
noktada arastirmalar iskolikligin aile yasami memnuniyetini azalttigini (Gillet vd., 2021)
ve is aile catismasimi artirdigim1 (Sawhney vd., 2023; Molino vd., 2016) gostermektedir.
Meier vd.’nin (2021) saha arastirmasinda, iskolikligin bos zaman catigmasiyla pozitif
yonlii iligkili oldugu belirlenmistir. Neticede isleriyle ilgili siirekli baglantili olmaktan
sorunlar yasayan, kendilerine, ailelerine yeterince zaman ayiramayan iskoliklerin, bu
yasam tarzlarina bagli ortaya ¢ikan acikliklar1 telafi edici bir tiiketim olarak diirtiisel
aligveriglerde daha fazla bulunabilecegi diisiiniilebilir.

Bunlarin yaninda, iskolikligin takintili davranislar ve dirtiiselligi etkiledigini
gosteren arastirmalar da bunun diirtiisel aligverisleri etkileyebilecegi hakkinda fikir
vermektedir. Ornegin Adreassen vd.’nin (2016) saha arastirmasinda, iskolikligin dikkat
eksikligi/hiperaktivite bozuklugu, istifleme gibi sorunlu tiiketimleri kapsayan obsesif
kompiilsif bozukluk, kaygi ve depresyondan olusan psikiyatrik belirtilerle pozitif yonli
iligkili oldugu belirlenmistir. Rachubinska vd.’nin (2024) arastirmasinda ise iskolikligin
kompilsif satin almayla iliskili oldugu anlasilmistir (kompulsif satin alma bozuklugu
olanlarda is bagimliig1 % 26, olmayanlarda % 12 is bagimlihg gériilmiistiir). Ozsoy
vd.’nin (2025) arastirmasinda, is bagimhiliginin aligveris bagimliligiyla pozitif iliskili
oldugu belirlenmistir.

Kacprzak & Pawlowska’in (2017) arastirmasinda iskoliklikle, tiiketimlerde asiri
hizmet ve pazar bilgisi oldugunu hissetme anlamina gelen aligveris yikii (shopping
overflow) arasinda pozitif yonlii iliski tespit edilmistir. Bu arastirma ve agiklamalara bagl
olarak, asir1 is yiikii yasayan iskoliklerin aligverisleri zahmetli bulmasi veya bilingli bir

aligveris siireci gerceklestirememesine bagli olarak daha fazla diirtiisel aligverisler yapmasi
beklenebilir.

H2: Iskoliklik, diirtiisel aligverisi pozitif yonlii etkilemektedir.

Diirtiisellik, kafein tiiketimiyle iliskili olabilmesine (Heaton, 2012) karsin, kafein
tilketiminin diirtiisel aligverise etkilerine yonelik bulgular kisithdir. Ancak insanlar yogun
kahve tiiketebilmekte ve isletmeler de magazalarda kahve tiiketilebilecek alanlar sunarak
tilketiciyi etkileyebilmektedir. Neticede satin alma Oncesi kafein tiiketiminin tiiketici
harcamalarin1 artirabildigi goriilmektedir (Biswas vd., 2022). Biswas vd.’nin (2023)
perakende  magazalarda ve laboratuvar ortaminda  gerceklestirdigi  deneysel
arastirmalarinda, aligveris Oncesi kafeinli igcecek tiiketmenin daha fazla iiriin (6zellikle
tereyagi, cikolata, tuzlu patlamis musir gibi hedonik iiriinlerde) satin alma ve harcama
yapma bakimindan diirtiiselligi artirdigr tespit edilmistir. Dolayisiyla  diirtiisel
harcamalarint kontrol etmek isteyen tiiketicilerin aligveris Oncesi kafeinli igecek
tilketmekten kacinmasi dnerilmistir.
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Amlung vd.’nin (2013) lisans 6grencileriyle gergeklestirdigi arastirmasinda kafeinli
alkollii icecek tiiketme sikliginin diirtiisel karar alma, 6nceden planlama eksikligi, duyusal
aray1s ve pozitif aciliyet gibi faktorlerle pozitif yonlii iliskili oldugu belirlenmistir. Benzer
sekilde Grant & Chamberlain’in (2018) arastirmasinda, daha fazla kafein aliminin belirli
gorevlerde daha fazla diirtiisellik ve irrasyonel segimler yapmayla iligkili oldugu
saptanmistir. Jones & Lejuez’in  (2005) {niversite oOgrencileriyle gerceklestirdigi
aragtirmasinda ise yliksek kafein tiiketiminin duyusal uyarilimla (sensation seeking) iligkili
oldugu anlasilmistir. Benzer sekilde Giles vd.’nin (2017) arastirmasinda aligkanliga dayali
yiksek kafein tiiketicilerinin daha fazla motor diirtiisellik gosterdigi belirlenmistir.
Dolayisiyla kafein bagimliliginin diirtiisel aligverigleri ve igkolikligin kafein bagimliligi
araciligiyla dirtiisel aligverisleri etkileyebilecegine yonelik arastirma hipotezleri test
edilmek iizere ileri siiriilmektedir.

H3: Kafein bagimlihig: diirtiisel alisverisi pozitif yonlii etkilemektedir.

H4: Iskolikligin diirtiisel alisverise pozitif yonlii etkisinde kafein bagimhiliginin
aract rolii vardir.

Calismanin degiskenleri ve arasindaki iligkileri gosteren arastirma modeli Sekil
1’de goriilmektedir.

Kafein
Bagimhihig:
H] H
== 3
f""’ Hy ~\\\‘\
el T
iskoliklik R Diirtiisel
- Agir1 Calisma q i A:lr us?
- Kompulsif Calisma 2 1yveris

Sekil 1. Arastirma Modeli
Yontem

Betimsel saha arastirmast niteliginde olan ¢alisma kapsaminda; ileri siiriilen hipotezleri test
etmek amaciyla, kolayda ornekleme metoduyla 416 katilimciya ulasilarak veriler toplanmustir.
Orneklem sayisinin %95 giiven araliginda evreni temsil edecek yeterlilige sahip oldugu
varsayllmistir (Yazicioglu ve Erdogan, 2004: 50). Bu kapsamda; zaman ve imkan kisitlari
dolayisiyla kolayda ornekleme yontemiyle Tiirkiye’de kamu-6zel sektorde calisanlart ve kendi
isinin sahibi olanlarla goniilliiliikk esasina dayali olarak yiiz yiize anket gerceklestirilmistir. Verilerin
diizenlenmesinde Microsoft Ofis, analizler igin SPSS ve AMOS istatistik paket programlarindan
faydalanilmistir.

Ilgili {iniversite etik kurul izninin alindigi bu calismada, {ic farkli 6lciim aracindan
faydalamlmstir: Tlk olarak iskolikligin dlciilmesinde, Schaufeli vd. (2006) tarafindan gelistirilen
iskoliklik 6lceginden faydalanilmistir. Orijinal ¢alisma 17 ifadeden olusup; “asir1 calisma” ve
“kompulsif caligma” olmak {izere iki boyuta sahiptir. Olgegin Tiirk¢e’ye uyarlanmasi Dogan ve Tel
(2011) tarafindan gergeklestirilmistir. Soru formu ayni isimde iki boyuttan ve 14 ifadeden
olusmaktadir. Ifadeler 5°1i likert yapisinda olup; ters kodlanan sorular igermemektedir. Diirtiisel
aligverigin Ol¢lilmesinde, Weun vd. (1998) ve Verhagen & Van Dolen’in (2011) ¢aligmalarindan
ceviri ve uyarlama yoluyla yararlamilmistir. Bu 6lgek 5 madde ve tek boyuttan olusmaktadir.
Maddeler 5°1i likert yapisinda olup ters ifade icermemektedir. Kafein bagimliliginin dl¢iilmesinde,
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Amer vd. (2023) calismasinda yer alan dl¢iim aracindan geviri yoluyla faydalaniimistir. Olgek 7
ifade ve tek boyuttan olusmaktadir. ifadeler 5°li likert yapisinda olup; ters kodlanan sorular
icermemektedir. Son olarak demografik 6zelliklerin belirlenmesi amaciyla katilimecilara cinsiyet,
medeni durum, egitim, yas, gelir ve ¢alisma durumuna yonelik kategorik sorular yoneltilmistir.
Verilerin normal dagilima uygunlugu carpikhk ve basiklik diizeyleri incelenerek
degerlendirilmistir. Ol¢iim araclar1 icin dogrulayict faktdr analizi uygulanmis ve uyum iyiligi
degerleri hesaplanmistir. Hipotezlerin test edilmesinde yapisal esitlik modeli kullanilmugtir.
Degiskenler arasi direkt, toplam ve dolaylh etkiler (aracilik etkisi) hesaplanmistir.

Demografik Ozellikler

Katilimcilarin -~ %64,7°si kadinlardan ve %35,3’i erkeklerden olusmaktadir. Yas
bakimindan 18-28 yas grubu %33,2 ile en yiiksek orana sahiptir. Bunu %30,3 oran ile 29-39 yas
grubu izlemektedir. 40-50 yas grubunun orant %26 ve 51 yas ve lizeri grubunun orani ise
%10,6’dir. Egitim durumlart incelendiginde katilimcilarin %47,4 oraninda lisans ve iizeri, %34,4
oraninda lise ve alt1 ve %18,3 oraninda Onlisans egitim diizeyine sahip olduklar1 goriilmektedir.
Gelir bakimindan en yiiksek oran %38,2 ile 60-89,99 bin TL grubuna aittir. Bunu sirasiyla %32,0
orani ile 30-59,99 bin TL, %15,9 orani ile 30 bin TL ve alt1, %7,2 orani1 ile 90-119,99 bin TL ve
%6,7 orani ile 120 bin TL ve iizeri gruplarn izlemektedir. Katilimcilarin %56,3’i evli ve %43,8’1
bekardir. Ayrica katilimeilarin %37,7 si kamu sektoriinde %38,8’1 6zel sektorde galismakta olup;
kendi isinin sahibi olanlarin oran1 %26,4’diir. Ornekleme iliskin demografik &zelliklere Tablo 1°de
yer verilmistir.

Tablo 1. Demografik Ozellikler

Frekans Yiizde

Cinsiyet Kadin 269 64,7
Erkek 147 35,3

18-28 yas 138 332

29-39 yas 126 303

Yas 40-50 yas 108 26,0
51 yas ve iizeri 44 10,6

Lise ve alt1 143 34,4

Egitim Durumu On lisans 76 18,3
Lisans ve Uzeri 197 47.4

30 bin TL alt1 66 15,9

30-59,99 bin TL 133 32,0

Gelir 60-89,99 bin TL 159 38,2
90-119,99 bin TL 30 7,2

120 bin TL ve lizeri 26 6,7

. Evli 234 56,3
Medeni Durum Bekar 182 438
Kamu Sektorii 157 37,7

Calisma Durumu Ozel Sektor 149 35,8
Girisimci/Kendi iginin sahibi 110 26,4

Dogrulayic1 Faktor, Giivenilirlik ve Normal Dagilim Analizleri

Arastirma 6l¢lim modeline yonelik gerceklestirilen dogrulayic faktr analizine gore, anket
formunda yer alan ifadelerin 6l¢iim modeli yol katsayilar1 Tablo 2’de verilmistir. Buna gore ii¢
Olcekteki tiim ifadelerin 6l¢iim modeli standardize edilmis yol katsayilar1 anlamhdir (p<0,001).
Ilgili degerler 0,43 ile 0,91 arasinda degisim gostermekte olup; yeterli biiyiikliige sahip olduklari
goriilmektedir (Hair vd., 1998: 112). iskoliklik soru formundan 3 madde diisiik yol katsayilarina
sahip olmas1 ve uyum iyiligi degerlerini olumsuz etkilemesi sebebiyle ¢ikarilmistir. Ayrica AMOS
program1 tarafindan Onerilen modifikasyon indisleri dikkate alinarak uyum degerlerinde
iyilestirmeler saglanmistir. Ayirt edici gecerliligi analiz etmek i¢in kullanilan heterotrait-monotrait

Turkish Studies — Economics, Finance, Politics 21(3)



The Effect of Workaholism on Caffeine Addiction and Impulse Buying:... 4417

oran1 (HTMT) (Henseler vd., 2015) bakimindan tiim HTMT oranlarinin 0,90’ altinda oldugu
bulunmustur.

Tablo 2. Olgiim Modeli, Giivenilirlik ve Normal Dagilim Analizleri

. Std.
Ifadeler Std B. Hata t p

Iskoliklik — Asir1 Cahsma: AVE=0.28, CR=0.76, Cronbanch’s Alpha=0.75; Ortalama=3.01, Skewness=-0.04,
Kurtosis=-0.062
Kendimi, telefonla konusurken hem not alip hem yemek yeme gibi iki veya iig isi

ayni anda yaparken buluyorum. 0,434 . . .

Bir ig lizerinde ¢aligmadigim zaman kendimi suglu hissederim. 0,578 0.118  9.73  <0,001
Calismaya, arkadaslarimla birlikte vakit gecirmekten, hobilerimden veya bos
zaman etkinliklerimden daha fazla vakit harcarim.

Is yerindeki arkadaslarim ¢alismay1 biraktiginda bile ben kendimi ¢alismaya
devam ederken bulurum.

Calisirken isleri belli siirede bitirecegime dair koydugum zaman sinirlamalari
yiiziinden kendimi zora sokarim.

Ustesinden gelebilecegimden ¢ok daha fazlasim {istlenirim. 0,650 0.118 9.73  <0,001

iskoliklik — Kompulsif Calisma: AVE=0.48, CR=0.85, Cronbanch’s Alpha=0.81; Ortalama=3.14, Skewness =-0.08,
Kurtosis = -0.074

Yaptigim is keyifli olmasa da ¢ok calismaya kendimi mecbur hissederim. 0.691 - - -

0,656  0.109  9.72  <0,001
0,632 0.107 8.74  <0,001

0,572 0.115 9.32  <0,001

Genellikle igimde beni ¢ok ¢alismaya iten bir seyler oldugunu hissediyorum. 0.794  0.081 1391 <0,001
Bir seyi yapmak istesem de istemesem de, o konuda cok siki ¢aligmam gerektigine
dair i¢ten gelen bir zorlama hissediyorum.

Bir siireligine igten uzaklagmak istesem bile kendimi siklikla o ig hakkinda

0.725 0.076  13.19 <0,001

0.651 0.080 11.70 <0,001

diisiiniirken bulurum.

Yaptigim bir isten hoglanmasam bile siki ¢alismak benim i¢in 6nemlidir. 0.545 0.076  10.09 <0,001
Kafein Bagimlihgi: AVE=0.69, CR=0.94, Cronbanch’s Alpha=0.94; Ortalama=2.11, Skewness=0.76, Kurtosis=-0.52
1.Genelde tiikettigim kadar kafeinli iiriin tiiketmedigimde yorgun hissederim 0.749 R R R
2.Genelde kullandigim kadar kafein tiikketmezsem giiclii bir arzu hissederim 0.739  0.047 19.33  <0,001
3.Her giin kafein iceren iiriinler tiiketmeye ihtiya¢ duyarim 0.776  0.049 21.61 <0,001
4.Gline kafein almadan baglamak beni kaygilandirir 0.897 0.057 19.28 <0,001
5 Kafein tiiketimini kestigimde kaygilanirim 0.899 0.054 19.28 <0,001
6.Kafein olmadan giindelik iglerimi tamamlamada zorlanirim 0.909 0.056 19.72  <0,001
7 Kafeinli tiriinleri tiketmedigimde bas agrilarim olur 0.824 0.060 17.54 <0,001
Diirtiisel Aligveris: AVE=0.56, CR=0.86, Cronbanch’s Alpha=0.85; Ortalama=2.73, Skewness=0.25, Kurosis=-0.60
1.Onceden planlamadigim aligverisler yaparim 0.661 - - -
2.Spontane geligen satin almalar yaparim 0.759  0.091 12.088 <0,001
3.Alisveris listemde olmayan aligverisler yaparim 0.796  0.096 12.327 <0,001
4.1lgimi ¢eken bir iiriin gordiigiimde, sonuglarini fazla diisiinmeden alirim 0.761  0.104 11.744 <0,001
5.Kendimi alitkoyamadigim anlik aligverisler yaparim 0.757 0.101 11.348 <0,001

Ortalamalar incelendiginde iskolikligin asir1 calisma boyutunun diizeyi 3,01, kompulsif
caligma boyutunun diizeyi 3,14, kafein tiikketimi diizeyi 2,11 ve diirtiisel aligveris diizeyi 2,75 olarak
hesaplanmustir. iskoliklik boyutlarina ait diizeyler 5°li likert’e gore ortalama bir degere sahipken,
kafein bagimliligi ve diirtiisel aligveris diizeylerinin ise ortalamanin altinda bir deger aldigi
goriilmektedir. Goreceli olarak iskoliklik kompulsif ¢caligma diizeylerinin digerlerine nazaran daha
yiiksek oldugu goriilmektedir. Verilerin normal dagilima uygunlugu carpiklik ve basiklik
diizeylerine gore degerlendirilmistir. Carpiklik ve basiklik diizeylerinin mutlak deger 1’in altina
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olmasi1 ve hata diizeylerinin de diisiikliigii dikkate alindiginda dagilimin normallik varsayimini iyi
bir sekilde karsiladigini sdylemek miimkiindiir (Kalayci, 2009).

Hipotezlerin Testi

Hipotezler yapisal esitlik modeli ile test edilmistir. Burada 6l¢iim modeline ek olarak
herhangi bir madde eksiltilmesi veya modifikasyon yapilmamustir. Ol¢iim modeli ve yapisal esitlik
modeli i¢in hesaplanan uyum iyiligi degerleri, alan yazinda kabul goren referans degerleri ile
birlikte Tablo 3’de verilmistir. Buna gore tiim degerlerin yeterli diizeyde oldugu ve uyum iyiligi
olgiitlerini karsiladig1 goriilmektedir.

Tablo 3. Model Uyum lyiligi Degerleri

Model Uyum Ol¢iim Modeli Yol Analizi Referans
Olgiitleri Degerleri Degerleri Degerler*
CMIN/DF 1,64 1,64 <5
RMR 0,79 0,79 <0,08
GFI 0,93 0,93 >0,80
AGFI 0,91 0,91 >0,80
NFI 0,93 0,93 >0,80
CFI 0,97 0,97 >0,90
RMSEA 0,04 0,04 <0,10

* Doll, Xia, ve Torkzadeh (1994); Baumgartner ve Homburg (1995); Byrne ve Campbell (1999); Kline
(2016).

Sekil 2.’de yapisal esitlik modeline iliskin bulgular sunulmustur. Ol¢iim modeline ek
olarak hi¢bir madde ¢ikarilmamis veya degistirilmemistir.

Sekil 2. Yapisal Esitlik Modeli

Yapisal esitlik modeli yol analizi bulgularina gore degiskenler arasi iligskiler Tablo 4’de
verilmistir. Buna gore iskoliklik alt boyutlarindan agir1 ¢aligmanin kafein tiikketimi {izerindeki etkisi
pozitif yonli ve anlamhidir (B=0,464; p=0,019). Diger taraftan iskoliklik alt boyutlarindan
kompulsif ¢alismanin kafein tiikketimi tizerindeki etkisi anlamli degildir (p=0,230). Dolayisiyla
“H1: Iskoliklik, kafein bagimlihgimm pozitif yonlii etkilemektedir.” kismen desteklenmektedir.
Iskoliklik alt boyutlarindan asir1 calismanin diirtiisel alisveris {izerindeki etkisi anlamli degildir
(p=0,541). Benzer sekilde iskoliklik alt boyutlarindan kompulsif c¢alismanin diirtiisel aligveris
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lizerindeki etkisi de anlamh degildir (p=0,902). Dolayisiyla “H2: Iskoliklik, diirtiisel aligverisi
pozitif yonlii etkilemektedir.” hipotezi desteklenmemistir.

Kafein tiiketiminin diirtiisel aligveris iizerindeki etkisi pozitif yonli ve anlamlidir
(B=0,256; P<0,001). Dolayisiyla “H3: Kafein tiiketimi diirtiisel aligverigleri pozitif yonli
etkilemektedir.” hipotezi desteklenmistir. Bunlarin yaninda iskoliklik alt boyutlarindan asirt
caligmanin diirtiisel aligveris lizerindeki etkisinde kafein tiiketiminin aracilik rolii pozitif yonli ve
anlamlidir (B=0,119; P=0,018). iskolikligin alt boyutlarindan asir1 ¢alismanm diirtiisel aligveris
tizerinde direkt etkisinin anlamli diizeyde olmamasi, kafein tiiketiminin tam aracilik etkisine sahip
oldugunu gostermektedir. Diger taraftan iskoliklik alt boyutlarindan asiri ¢alismanin diirtiisel
aligveris lizerindeki etkisinde kafein tiiketiminin aracilik rolii anlamli degildir (B=-0,059, P=0,180).
Dolayisiyla “H4: Iskolikligin diirtiisel aligverise pozitif yonlii etkisinde kafein tiiketiminin araci
rolii vardir.” kismen desteklenmistir.

Tablo 4. YEM Degiskenler Arasi Direkt, Toplam ve Dolayl Etkiler

Direkt Etki Std. p. Std. Hata ¢ p
Iskoliklik - Asir1 Calisma > Kafein Bagimliligi 0.464 0.260 2.339 0.019
Iskoliklik - Kompulsif Calisma > Kafein Bagimliligi -0.231 0.219 -1.200 0.230
Iskoliklik - Asir1 Calisma »  Diirtiisel Alisveris 0.119 0.213 0.611 0.541
Iskoliklik - Kompulsif Calisma »  Diirtiisel Alisveris -0.023 0.178  -0.123  0.902
Kafein Bagimlihig »  Diirtiisel Aligveris 0.256 0.050  4.330  <0,001
Dolayh Etki (Aracilik Etkisi) Wﬁiﬁg&ﬁmce
Std. p. LL UL I-SI:::a

Iskoliklik - Asir1 C. > Kafein T P> Diirtiisel A. 0,119 0,039 0,254 0,064 0,018
Iskoliklik - Kompulsif C.» Kafein T. » Diirtiisel A. -0,059 -0,173 0,016 0,058 0,180

Tartisma

Arastirmada iskolikligin kafein bagimliligini pozitif yonli etkiledigi yoniinde ulasilan
bulgu, iskolikligin sorunlu diizeyde dikkat ve performans artirict enerji igecegi gibi iriinlerin
kullanimi (Kun vd., 2025), fazla kafein tiiketimi (Salanova vd., 206) ve kafein bagimliligiyla
(Ozsoy vd., 2025) iliskili oldugunu gosteren ¢aligmalarla drtiismektedir. Diger taraftan iskolikligin
sorunlu tiiketim davraniglarint (Andreassen vd., 2016), zorlayici satin alma veya aligveris
bagimliigim (Rachubinska vd., 2024; Ozsoy vd., 2025) etkiledigini gosteren ve daha fazla sosyal
sorunlar, bos zaman catismasi yasamayla iligkili oldugunu gosteren ¢aligmalara (Gillet vd., 2021;
Sawhney vd., 2023; Molino vd., 2016; Meier vd., 2021) dayali olarak ileri siiriilen, iskolikligin bir
tir telafi edici tiketim olarak diirtiisel tiiketimleri dogrudan etkileyebilecegi fikri
desteklenmemistir. Bu durumun; asir1 ¢calisma, diger aktivitelere zaman ayiramama, siirekli is ile
ilgili konulara odaklanma gibi anlamlara gelen iskolikligin, bunlarla uyumlu sekilde diirtiisel
alwverisler icin de digerlerinden fazla kaynak ayiramamayla ilgili olabilecegi diislinlilmektedir.
Kisaca calismanin teorik kisminda ileri siiriilenin aksine, iskolikligin diirtiisel aligveris {lizerinde
dogrudan bir etkisinin olmamasinin anlamli oldugu diistiniilmektedir.

Bunlarin yaninda; arastirmada ulasilan iskolikligin asir1 calisma boyutunun kafein
bagimlilig1 araciliiyla diirtiisel aligverisleri pozitif yonlii etkiledigi yoniinde ulasilan bulgu; satin
alma Oncesi kafein tiiketiminin harcamalar1 (Biswas vd., 2022), daha fazla satin alma ve harcama
bakimindan diirtiiselligi (Biswas vd., 2023) ve diirtiiselligi (Amlung vd., 2013; Grant &
Chamberlain, 2018; Giles vd., 2017) artirdigin1 gosteren arastirma bulgulartyla benzerdir. Ancak
bu bulgu, sadece kafein tiiketimine odaklanmamakta, igkoliklik gibi bunun 6nemli bir Onciiliine
dikkat ¢ekerek, diirtiisel aligverisleri daha iyi anlamaya imkan vermektedir.
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Sonu¢

Bu arastirmada; iskolikligin asir1 ¢aligma alt boyutunun kafein bagimliligi tizerinde anlamli
ve pozitif yonlil bir etkisinin oldugu tespit edilmistir. Buna gore asir1 ¢aligma egiliminde olan
iskolik bireylerin daha fazla kafein tiikketme ihtiyact duyduklarini sdylemek miimkiindiir.
Dolayisiyla asir1 ¢alisanlar, daha fazla zinde olma ve algilarini agik tutma gibi sebeplerle yiiksek
diizeyde kafein tiiketme ihtiyac1 duyuyor olabilir. Ote yandan kisinin istemeyip hoslanmasa da
calismak zorunda hissetmesi anlamina gelen kompulsif ¢aligma diizeylerinin kafein bagimlilig
tizerinde anlamli bir etkisinin olmadigi goriilmektedir. Dolayisiyla iskolikligin davraniglara
yanstyan boyutu itibariyle asir1 kafein tiikketimini pozitif yonlii etkiledigi veya fazla kafein tiiketme
davraniginin buna bagl olarak ortaya ¢iktig1 anlagilmaktadir.

Bunlarin yaninda iskoliklik davranisinin hem asirt ¢alisma hem de kompulsif galisma
boyutlarinin diirtiisel aligveris {izerinde dogrudan anlamli bir etkisinin olmadigi, arastirmada
ulagilan diger bir bulgudur. Diger taraftan iskolikligin asir1 ¢alisma boyutunun diirtiisel aligveris
iizerindeki etkisinde kafein bagimliliginin anlamli ve tam aracilik etkisine sahip oldugu tespit
edilmistir. Diger bir ifadeyle iskoliklik dogrudan diirtiisel aligverisleri etkilemese de, asir1 ¢aligma
temposuna bagli gelisen kafein tiiketiminin, kontrolsiiz veya diirtiisel aligverislerin artmasini
etkiledigi anlasilmaktadir. Bu noktada, is yerindeki c¢alisan ve tiikketim davraniglarinin tiiketicileri
davraniglarina belirli yansimalarinin olacag: fikri desteklenmektedir.

Tim bunlarin yaninda kafein bagimliligmin diirtiisel aligverisi pozitif yonlii etkiledigi
ortaya konulmaktadir. Bu bulgu, daha ¢ok deneysel arastirmalara dayali bulgularin yer aldigi
tiikketici davraniglart yazinina katki sunmaktadir. Bu etkinin; kafein tiiketimine bagl artan dopamin
veya uyarilma diizeyine dayali olarak bilissel kontrol veya rasyonel diisiinme siireglerinin
zayiflamasi, uyaranlara yonelik artan duyarlilik ve haz arayisi gibi durumlarla iliskili olabilecegi
diisiiniilmektedir. Bu noktada, her ne kadar kafein zihinsel zindelik saglasa da, bunun aligverisler
irade giicii ve diirtlileri baskilamaya yansimadigi ifade edilebilir.

Arastirmada yOnetim ve organizasyon bilim dali bakimindan isletmelere, c¢alisanlarin
saglikli davraniglarini tesvik etmede sadece is yiikiinlin degil, kafein gibi uyarict riinlerin
kontrolsiiz tiiketiminin de goéz Oniinde bulundurmalar1 Onerilmektedir. Diger taraftan pazarlama
bakimindan, arastirma bulgular {icretsiz veya diisiik fiyatla kahve sunulmasi gibi satis gelistirme
cabalarmin olas1 etkilerini hakkinda fikir vermektedir. Gelecekteki arastirmalarda, nitel
aragtirmalarla iskoliklik, kafein tiiketim diizeyi ve diirtiisel aligverisler arasindaki iliskiler
hakkindaki bulgular zenginlestirilebilir, degiskenler arasi iliskiler enerji icecegi veya dikkat artiric
ilag gibi farkli maddeler bakimindan konu alinabilir ve aligveris veya sektdrel dinamiklerin bu
iligkileri nasil etkiledigi ortaya konulabilir. Sonu¢ olarak bu aragtirmada; iskolikligin sadece
mesleki bir sorun olmadigi, kafein bagimliligi aracilifiyla aligverislerde kontroliin azalmasi
seklinde etkisinin oldugu anlasilmaktadir.
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