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Abstract: This study aims to comparatively examine university students’ social media usage practices and
their levels of online self-presentation within the context of variables such as faculty type, gender, and class
level. Designed within a quantitative research framework, the data were collected a survey form consisting of
three sections. The sample of the study comprises a total of 450 university students enrolled in different
faculties in Tiirkiye during the 2024—2025 academic year. During the data collection process, a demographic
information form, questions regarding social media usage, and the Online Self-Presentation Scale were
employed. The obtained data were analyzed the SPSS software; independent samples t-test and one-way
analysis of variance (ANOVA) methods were utilized. The results of the analysis indicate that the duration of
social media use varies significantly according to faculty type, while platform preferences and purposes of use
differ only across certain dimensions. In addition, it was found that online self-presentation exhibits significant
differences in some dimensions in terms of gender and class level, whereas it shows limited variation according
to faculty type. Overall, the findings suggest that social media usage practices and online self-presentation
differ based on various individual and social variables, particularly faculty type. It was determined that students
from other faculties spend more time on social media, whereas theology students use high-visibility platforms
such as TikTok less frequently. In contrast, the higher use of Facebook among theology students suggests a
tendency toward more controlled and familiar social networks. Regarding purposes of use, theology students
demonstrate lower entertainment-oriented usage and higher engagement with religious/moral content. No
significant differences were found between faculties in terms of information acquisition and academic use. In
conclusion, the study reveals that social media use is not homogeneous but varies depending on cultural, social,
and contextual factors. In particular, visibility, privacy, and value orientations play a decisive role in shaping
digital practices.
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Oz: Bu caligma, iiniversite dgrencilerinin sosyal medya kullanim pratiklerini ve ¢evrim ici benlik sunumu
diizeylerini fakiilte tiirli, cinsiyet ve smuf diizeyi degiskenleri baglaminda karsilastirmali olarak incelemeyi
amaclamaktadir. Nicel aragtirma deseniyle yiiriitiilen ¢aligmada veriler, {i¢ boliimden olusan bir anket formuyla
toplanmustir. Arastirmanin orneklemini, 2024-2025 akademik yilinda Tiirkiye’de farkli fakiiltelerde 6grenim
goren toplam 450 iiniversite dgrencisi olusturmaktadir. Anket formunda demografik bilgi formu, sosyal medya
kullanimma iliskin sorular ve Cevrim I¢i Benlik Sunumu Olgegi yer almaktadir. Elde edilen veriler SPSS
programi kullanilarak analiz edilmis; bagimsiz 6rneklemler t-testi ve tek yonlii varyans analizi (ANOVA)
uygulanmistir. Analiz sonuglari, sosyal medya kullanim siiresinin fakiilte tiirline gore anlamli bigimde
farklilastigini, platform tercihlerinin ve kullanim amaglarmnin ise yalnizca belirli boyutlarda degisiklik gosterdigini
ortaya koymaktadir. Cevrim i¢i benlik sunumu da cinsiyet ve sinif diizeyine gore bazi boyutlarda anlamli
farkliliklar gosterirken fakdilte tiirline gore farklilasma sinirlt kalmaktadir. Genel olarak bulgular, sosyal medya
kullanim pratiklerinin ve ¢evrim i¢i benlik sunumunun basta fakiilte tiirlii olmak {izere bireysel ve toplumsal
degiskenlere gore farklilastigina isaret etmektedir. ilahiyat disindaki fakiiltelerde 6grenim géren dgrenciler sosyal
medyada daha fazla zaman gecirirken ilahiyat dgrencileri TikTok gibi yiiksek goriiniirliikle karakterize edilen
platformlar1 daha az kullanmaktadir. Buna karsilik, ilahiyat 6grencileri arasinda Facebook kullaniminin daha
yiiksek olmasi, daha kontrollii ve tanidik sosyal aglara yonelik bir tercihe isaret etmektedir. Kullanim amaglart
bakimindan ilahiyat ogrencileri, eglence odakli kullanimlarinin daha diisiikk, dini ve ahlaki igeriklerle
etkilesimlerinin ise daha yiiksek oldugunu bildirmektedir. Bilgi edinme ve akademik kullanim agisindan
fakiilteler arasinda anlamli bir farklilik saptanmamistir. Sonug¢ olarak calisma, sosyal medya kullanimimin
homojen olmadigm; kiiltiirel, toplumsal ve baglamsal etkenlere gore farkhilastigmi ortaya koymaktadir. Ozellikle
goriiniirliik, mahremiyet ve deger yonelimleri, dijital pratiklerin sekillenmesinde belirleyici bir rol oynamaktadir.

Anahtar Kelimeler: Din sosyolojisi, sosyal medya, iiniversite dgrencileri, fakiilte tiirii, dijital benlik.
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Structured Abstract:

With the process of digitalization, social media has evolved beyond being merely a tool for
communication and has become a significant public sphere where identity presentation, visibility, and self-
performance are produced. University students constitute an important research population for understanding
social media practices, as they are among the social groups that use digital technologies most intensively. In
particular, it is thought that there may be differences between theology faculty students and students from other
faculties in terms of value orientations, perceptions of privacy, expectations of social roles, and forms of online
visibility. Despite this, studies in the literature that comparatively examine social media use and online self-
presentation within the context of faculty type remain limited.

The aim of this study is to comparatively examine university students’ social media usage practices
and levels of online self-presentation within the context of faculty type. In particular, the study analyzes the
differences between theology faculty students and students from other faculties in terms of social media usage
duration, platform preferences, purposes of use/sharing, and levels of online self-presentation. In addition, the
relationship between online self-presentation and the variables of gender and class level was also evaluated.
The study aims to reveal how digital identity and visibility practices intersect with broader social dynamics.

The research is grounded in the theoretical framework of the sociology of social media, digital
identity, and online self-presentation. Social media is considered a digital public sphere in which individuals
make themselves visible, manage impressions, and perform identities. In this context, the concepts of self-
presentation, dramaturgical self, digital self, and online visibility constitute the main conceptual axis of the
study.

Although there are numerous studies in the literature on social media usage practices and online self-
presentation, comparative studies focusing specifically on theology students and students from other faculties
are limited. This study seeks to fill an important gap in the literature by demonstrating that digital practices
may differ not only in terms of usage intensity, but also in terms of visibility, privacy, value orientations, and
online representation strategies. The study is expected to make an original contribution by offering a
sociological perspective on the digital visibility and online self-presentation practices of theology students.

The research was designed as a cross-sectional and descriptive study based on a quantitative relational
survey model. The population of the study consists of undergraduate students studying at different universities
in Tiirkiye during the 2024-2025 academic year. The sample was determined through convenience sampling
and consisted of 450 students who voluntarily participated in an online questionnaire. Of the participants,
59.8% were theology faculty students and 69.6% were female.

The data collection instrument was a questionnaire consisting of three sections. The first section
included demographic information, the second section examined social media usage practices (daily usage
duration, frequency of platform use, and purposes of use), and the third section employed the Online Self-
Presentation Scale developed by Fullwood, James, and Chen-Wilson and adapted into Turkish. The scale
consists of four sub-dimensions: dramaturgical self, ideal self, consistent self, and digital self. The scale
demonstrated an acceptable level of reliability within the research sample.

SPSS 24 software was used for data analysis. Following normality analyses, parametric tests including
the independent samples t-test and one-way analysis of variance (ANOVA) were applied. The study tested
whether social media usage duration, platform preferences, and purposes of use differed according to faculty
type, and whether online self-presentation differed according to faculty type, gender, and class level.

The findings indicate that social media usage practices differ significantly across certain dimensions
according to faculty type. Students from other faculties reported significantly higher daily social media usage
durations than theology students. In terms of platform preferences, theology students reported lower TikTok
usage frequency, higher Facebook usage, and lower LinkedIn usage. No significant differences were found in
the use of Instagram, YouTube, or X/Twitter.

Regarding the purposes of social media use, theology students reported lower use for “entertainment
and passing time,” whereas their use for “following religious/moral/value-oriented content” was significantly
higher. In contrast, no significant differences were found in information/news follow-up and
educational/professional use according to faculty type. This finding suggests that social media has become a
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common source of information and academic support for university youth, while cultural differences continue
to shape entertainment-oriented and value-oriented usage patterns.

The findings related to online self-presentation showed that male students scored higher than female
students on ideal self, dramaturgical self, digital self, and total scores. This indicates that online visibility and
impression management are not independent of gender norms. In terms of class level, online self-presentation
did not increase linearly; rather, it increased particularly in the third year and transformed into a more controlled
and cautious pattern in the fourth year. Regarding faculty type, no significant difference was found in overall
online self-presentation levels, while students from other faculties scored higher only in the digital self
dimension. This finding suggests that theology students adopt a more selective and controlled approach toward
digital visibility.

The results of the study demonstrate that social media use among university students does not exhibit
a completely homogeneous structure; rather, usage duration, platform preferences, purposes of use, and digital
visibility strategies may vary according to variables such as faculty type, gender, and class level. In particular,
theology students appear to develop more controlled visibility strategies on social media, show greater interest
in value-oriented content, and approach highly visibility-oriented platforms more cautiously.

The study contributes to the literature by demonstrating that digital identity and online self-
presentation are shaped not only by individual preferences but also by cultural norms, gender roles, professional
orientations, and perceptions of privacy.

In this context, digital literacy initiatives conducted at universities should not be limited solely to
technical skills; they should also encompass sociological dimensions such as digital footprints, the balance
between visibility and privacy, online risk awareness, and critical media literacy.

Keywords: Sociology of Religion, Social media, university students, faculty type, digital self.
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Résumé Structuré:

Avec le processus de numérisation, les réseaux sociaux ont évolué au-dela de leur simple réle d’outil
de communication pour devenir une sphére publique importante ou se construisent la présentation de I’identité,
la visibilité et la mise en scéne de soi. Les étudiants universitaires constituent une population d’étude
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importante pour comprendre les pratiques liées aux réseaux sociaux, car ils font partie des groupes sociaux qui
utilisent le plus intensément les technologies numériques. On estime notamment qu’il pourrait exister des
différences entre les étudiants en théologie et ceux d’autres facultés en termes d’orientations de valeurs, de
perceptions de la vie privée, d’attentes vis-a-vis des rdles sociaux et de formes de visibilité en ligne. Malgré
cela, les études existantes qui examinent de maniére comparative 1’utilisation des réseaux sociaux et la mise en
scéne de soi en ligne dans le contexte du type de faculté restent limitées.

L’objectif de cette étude est d’examiner de maniére comparative les pratiques d’utilisation des réseaux
sociaux et les niveaux de présentation de soi en ligne chez les étudiants universitaires en fonction du type de
faculté. En particulier, 1’étude analyse les différences entre les étudiants en théologie et ceux d’autres facultés
en termes de durée d’utilisation des réseaux sociaux, de préférences en matiére de plateformes, d’objectifs
d’utilisation et de partage, ainsi que de niveaux de présentation de soi en ligne. En outre, la relation entre la
présentation de soi en ligne et les variables que sont le genre et le niveau social a également été évaluée. L’étude
vise a mettre en lumiére la maniére dont les pratiques d’identité numérique et de visibilité s’inscrivent dans des
dynamiques sociales plus larges.

La recherche s’appuie sur le cadre théorique de la sociologie des réseaux sociaux, de 1’identité
numérique et de 1’auto-présentation en ligne. Les réseaux sociaux sont considérés comme une sphére publique
numérique dans laquelle les individus se rendent visibles, gérent les impressions qu’ils donnent et mettent en
scéne leurs identités. Dans ce contexte, les concepts d’auto-présentation, de « moi dramaturgique », de « moi
numérique » et de visibilité en ligne constituent 1’axe conceptuel principal de 1’étude.

Bien qu’il existe de nombreuses études dans la littérature sur les pratiques d’utilisation des réseaux
sociaux et la présentation de soi en ligne, les études comparatives portant spécifiquement sur les étudiants en
théologie et ceux d’autres facultés sont rares. Cette étude vise a combler une lacune importante dans la
littérature en démontrant que les pratiques numériques peuvent différer non seulement en termes d’intensité
d’utilisation, mais aussi en termes de visibilité, de vie privée, d’orientations de valeurs et de stratégies de
représentation en ligne. Cette étude devrait apporter une contribution originale en offrant une perspective
sociologique sur la visibilité numérique et les pratiques de présentation de soi en ligne des étudiants en
théologie.

La recherche a été congue comme une étude transversale et descriptive, reposant sur un modéle
d’enquéte quantitative relationnelle. La population étudiée est constituée d’étudiants de premier cycle inscrits
dans différentes universités de Turquie au cours de 1’année universitaire 2024-2025. L’échantillon a été
déterminé par échantillonnage de commodité et comprenait 450 étudiants ayant participé volontairement a un
questionnaire en ligne. Parmi les participants, 59,8 % étaient des étudiants en théologie et 69,6 % étaient des
femmes.

L’instrument de collecte de données était un questionnaire composé de trois sections. La premicre
section portait sur les informations démographiques, la deuxiéme section examinait les pratiques d’utilisation
des réseaux sociaux (durée quotidienne d’utilisation, fréquence d’utilisation des plateformes et finalités
d’utilisation), et la troisiéme section utilisait 1’échelle d’auto-présentation en ligne (Online Self-Presentation
Scale) développée par Fullwood, James et Chen-Wilson et adaptée en turc. Cette échelle comprend quatre sous-
dimensions : le « soi dramaturgique », le « soi idéal », le « soi cohérent » et le « soi numérique ». L’échelle a
démontré un niveau de fiabilité acceptable au sein de I’échantillon de recherche.

Le logiciel SPSS 24 a été utilisé pour 1’analyse des données. A la suite d’analyses de normalité, des
tests paramétriques, notamment le test t pour échantillons indépendants et I’analyse de variance a un facteur
(ANOVA), ont été appliqués. L’étude visait a déterminer si la durée d’utilisation des réseaux sociaux, les
préférences en matieére de plateformes et les objectifs d’utilisation différaient selon le type de faculté, et si
I’auto-présentation en ligne différait selon le type de faculté, le sexe et le niveau d’études.

Les résultats indiquent que les pratiques d’utilisation des réseaux sociaux différent de maniere
significative selon certaines dimensions en fonction du type de faculté. Les étudiants des autres facultés ont
déclaré des durées d’utilisation quotidiennes des réseaux sociaux significativement plus €levées que les
étudiants en théologie. En ce qui concerne les préférences en matiere de plateformes, les étudiants en théologie
ont déclaré une fréquence d’utilisation de TikTok plus faible, une utilisation plus importante de Facebook et
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une utilisation plus faible de LinkedIn. Aucune différence significative n’a été constatée concernant
I’utilisation d’Instagram, de YouTube ou de X/Twitter.

En ce qui concerne les objectifs de I’utilisation des réseaux sociaux, les étudiants en théologie ont
déclaré une utilisation moindre a des fins de « divertissement et de passe-temps », tandis que leur utilisation
pour « suivre des contenus a caractére religieux, moral ou axés sur des valeurs » était nettement plus élevée.
En revanche, aucune différence significative n’a été constatée en matiére de suivi de 1’actualité et d’utilisation
a des fins éducatives ou professionnelles selon le type de faculté. Ce résultat suggere que les réseaux sociaux
sont devenus une source courante d’information et de soutien académique pour les jeunes universitaires, tandis
que les différences culturelles continuent de fagonner les modes d’utilisation axés sur le divertissement et sur
les valeurs.

Les résultats relatifs a 1’auto-présentation en ligne ont montré que les étudiants de sexe masculin
obtenaient des scores plus élevés que les étudiantes en ce qui concerne le « moi idéal », le « moi dramaturgique
», le « moi numérique » et les scores totaux. Cela indique que la visibilité en ligne et la gestion de I’image ne
sont pas indépendantes des normes de genre. En termes d’année d’études, la présentation de soi en ligne n’a
pas augmenté de maniére linéaire ; elle a plutdt progressé de maniére marquée en troisiéme année, avant de se
transformer en un modéle plus contr6lé et prudent en quatriéme année. Concernant le type de faculté, aucune
différence significative n’a été constatée dans les niveaux globaux de présentation de soi en ligne, tandis que
les étudiants des autres facultés ont obtenu des scores plus élevés uniquement dans la dimension du « moi
numérique ». Ce résultat suggére que les étudiants en théologie adoptent une approche plus sélective et
contrdlée vis-a-vis de la visibilité numérique.

Les résultats de I’étude démontrent que [’utilisation des réseaux sociaux chez les étudiants
universitaires ne présente pas une structure totalement homogéne ; au contraire, la durée d’utilisation, les
préférences en mati¢re de plateformes, les objectifs d’utilisation et les stratégies de visibilit¢ numérique
peuvent varier en fonction de variables telles que le type de faculté, le genre et le niveau d’études. En
particulier, les étudiants en théologie semblent développer des stratégies de visibilité plus maitrisées sur les
réseaux sociaux, manifester un plus grand intérét pour les contenus axés sur les valeurs et aborder les
plateformes fortement axées sur la visibilité avec davantage de prudence.

Cette étude apporte une contribution a la littérature en démontrant que 1’identité numérique et la
présentation de soi en ligne sont fagonnées non seulement par les préférences individuelles, mais aussi par les
normes culturelles, les roles de genre, les orientations professionnelles et les perceptions de la vie privée.

Dans ce contexte, les initiatives en matiére de culture numérique menées dans les universités ne
devraient pas se limiter uniquement aux compétences techniques ; elles devraient également englober des
dimensions sociologiques telles que I’empreinte numérique, 1’équilibre entre visibilité et vie privée, la
sensibilisation aux risques en ligne et 1’éducation critique aux médias.

Mots-clés: sociologie de la religion, réseaux sociaux, étudiants universitaires, type d’établissement,
identité numérique.

Resumen Estructurado:

Con el proceso de digitalizacion, las redes sociales han evolucionado mas alla de ser una mera
herramienta de comunicacion y se han convertido en una importante esfera publica en la que se producen la
presentacion de la identidad, la visibilidad y la autoexpresion. Los estudiantes universitarios constituyen una
poblacion de estudio importante para comprender las practicas en las redes sociales, ya que se encuentran entre
los grupos sociales que utilizan las tecnologias digitales de forma mas intensiva. En concreto, se considera que
pueden existir diferencias entre los estudiantes de la facultad de teologia y los de otras facultades en cuanto a
orientaciones de valores, percepciones de la privacidad, expectativas respecto a los roles sociales y formas de
visibilidad en linea. A pesar de ello, los estudios en la bibliografia que examinan de forma comparativa el uso
de las redes sociales y la autopresentacion en linea en el contexto del tipo de facultad siguen siendo limitados.

El objetivo de este estudio es examinar de forma comparativa las practicas de uso de las redes sociales
y los niveles de autorrepresentacion en linea de los estudiantes universitarios en el contexto del tipo de facultad.
En concreto, el estudio analiza las diferencias entre los estudiantes de la facultad de teologia y los de otras
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facultades en cuanto a la duracion del uso de las redes sociales, las preferencias de plataforma, los fines de uso
y de compartir contenidos, y los niveles de autorrepresentacion en linea. Ademas, también se evaluo la relacion
entre la autorrepresentacion en linea y las variables de género y nivel de clase. El estudio pretende revelar como
las practicas de identidad digital y visibilidad se entrecruzan con dindmicas sociales mas amplias.

La investigacion se basa en el marco tedrico de la sociologia de las redes sociales, la identidad digital
y la autopresentacion en linea. Las redes sociales se consideran una esfera publica digital en la que los
individuos se hacen visibles, gestionan las impresiones que causan y representan sus identidades. En este
contexto, los conceptos de autopresentacion, yo dramaturgico, yo digital y visibilidad en linea constituyen el
eje conceptual principal del estudio.

Aunque existen numerosos estudios en la literatura sobre las practicas de uso de las redes sociales y
la autopresentacion en linea, los estudios comparativos centrados especificamente en estudiantes de teologia y
de otras facultades son escasos. Este estudio pretende cubrir una importante laguna en la literatura al demostrar
que las practicas digitales pueden diferir no solo en términos de intensidad de uso, sino también en cuanto a
visibilidad, privacidad, orientaciones de valores y estrategias de representacion en linea. Se espera que el
estudio aporte una contribucion original al ofrecer una perspectiva socioldgica sobre la visibilidad digital y las
practicas de autopresentacion en linea de los estudiantes de teologia.

La investigacion se disefid como un estudio transversal y descriptivo basado en un modelo de encuesta
relacional cuantitativa. La poblacion del estudio esta formada por estudiantes de grado que cursan sus estudios
en diferentes universidades de Turquia durante el curso académico 2024-2025. La muestra se determind
mediante un muestreo por conveniencia y estuvo compuesta por 450 estudiantes que participaron
voluntariamente en un cuestionario en linea. De los participantes, el 59,8 % eran estudiantes de la facultad de
teologia y el 69,6 % eran mujeres.

El instrumento de recogida de datos fue un cuestionario compuesto por tres secciones. La primera
seccion incluia informacion demografica; la segunda examinaba las practicas de uso de las redes sociales
(duracion diaria de uso, frecuencia de uso de las plataformas y fines del uso); y la tercera seccion empleaba la
Escala de Autopresentacion en Linea desarrollada por Fullwood, James y Chen-Wilson y adaptada al turco. La
escala consta de cuatro subdimensiones: yo dramatirgico, yo ideal, yo coherente y yo digital. La escala
demostr6 un nivel aceptable de fiabilidad dentro de la muestra de investigacion.

Para el analisis de datos se utilizo el software SPSS 24. Tras los analisis de normalidad, se aplicaron
pruebas paramétricas, entre ellas la prueba t para muestras independientes y el analisis de varianza
unidireccional (ANOVA). El estudio evaluo si la duracion del uso de las redes sociales, las preferencias de
plataforma y los fines de uso diferian segun el tipo de facultad, y si la autopresentacion en linea diferia segin
el tipo de facultad, el género y el nivel académico.

Los resultados indican que las practicas de uso de las redes sociales difieren significativamente en
determinadas dimensiones segtn el tipo de facultad. Los estudiantes de otras facultades declararon duraciones
diarias de uso de las redes sociales significativamente superiores a las de los estudiantes de teologia. En cuanto
a las preferencias de plataforma, los estudiantes de teologia declararon una menor frecuencia de uso de TikTok,
un mayor uso de Facebook y un menor uso de LinkedIn. No se encontraron diferencias significativas en el uso
de Instagram, YouTube o X/Twitter.

En cuanto a los fines del uso de las redes sociales, los estudiantes de teologia declararon un menor
uso con fines de «entretenimiento y pasar el rato», mientras que su uso para «seguir contenidos de caracter
religioso, moral o orientados a valores» fue significativamente mayor. Por el contrario, no se encontraron
diferencias significativas en el seguimiento de informacion o noticias ni en el uso educativo o profesional segiin
el tipo de facultad. Este hallazgo sugiere que las redes sociales se han convertido en una fuente habitual de
informacion y apoyo académico para los jovenes universitarios, mientras que las diferencias culturales siguen
determinando los patrones de uso orientados al entretenimiento y a los valores.

Los resultados relacionados con la autopresentacion en linea mostraron que los estudiantes varones
obtuvieron puntuaciones mas altas que las estudiantes en las dimensiones de «yo ideal», «yo dramaturgico»,
«yo digital» y en la puntuacion total. Esto indica que la visibilidad en linea y la gestion de la imagen no son
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independientes de las normas de género. En cuanto al curso académico, la autopresentacion en linea no aumento
de forma lineal; mas bien, se incremento6 especialmente en el tercer curso y se transformé en un patrén mas
controlado y cauteloso en el cuarto curso. En cuanto al tipo de facultad, no se encontraron diferencias
significativas en los niveles generales de autopresentacion en linea, mientras que los estudiantes de otras
facultades obtuvieron puntuaciones mas altas unicamente en la dimension del «yo digital». Este hallazgo
sugiere que los estudiantes de teologia adoptan un enfoque mas selectivo y controlado respecto a la visibilidad
digital.

Los resultados del estudio demuestran que el uso de las redes sociales entre los estudiantes
universitarios no presenta una estructura completamente homogénea; por el contrario, la duracion del uso, las
preferencias de plataforma, los fines de uso y las estrategias de visibilidad digital pueden variar en funcién de
variables como el tipo de facultad, el género y el nivel académico. En particular, los estudiantes de teologia
parecen desarrollar estrategias de visibilidad mas controladas en las redes sociales, muestran un mayor interés
por los contenidos orientados a valores y abordan las plataformas altamente orientadas a la visibilidad con
mayor cautela.

El estudio contribuye a la literatura académica al demostrar que la identidad digital y la
autopresentacion en linea estan determinadas no solo por las preferencias individuales, sino también por las
normas culturales, los roles de género, las orientaciones profesionales y las percepciones de la privacidad.

En este contexto, las iniciativas de alfabetizacion digital llevadas a cabo en las universidades no
deberian limitarse tinicamente a las habilidades técnicas; también deberian abarcar dimensiones socioldgicas
como las huellas digitales, el equilibrio entre visibilidad y privacidad, la concienciacion sobre los riesgos en
linea y la alfabetizacion mediatica critica.

Palabras clave: Sociologia de la religion, redes sociales, estudiantes universitarios, tipo de facultad,
yo digital.
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CrpykrypupoBanHoe Pe3iome:

B mporecce mupoBH3aiiy COIMANTBHBIE CETH BBIIIUIN 32 PAMKH ITPOCTOTO CPEACTBA KOMMYHHUKAITUT
Y MPEBPATWINCH B 3HAYUMYIO IyOIH4IHYyI0 cepy, B KOTOPO (POPMHUPYIOTCS MPEJICTaBICHHE O COOCTBEHHOI
WIACHTHYHOCTH, BHIUMOCTh W caMomnpe3eHTanus. CTyIeHTBl BY30B TNPEICTABISIOT COOOH BaKHYIO
HCCIICA0BATCIIbCKYIO I'PYIITY U ITOHUMaHUA PAKTUK HCIIOJIB30BAHUSA COIMAJIBHBIX CeTeﬁ, ITOCKOJIBKY OHH
BXOJAT B YHUCJIO COIMUAJIBHBIX T'PYIIII, Hauboyiee MHTEHCHUBHO HCIOJIB3YOIIUX umbpomﬂe TeXHOJIornH. B
YaCTHOCTH, TPEJIOJIaraeTcsi, 4YT0 MEXIy CTYAEHTaMH TEOJOrMYecKoro (akyiabTeTa M CTyJeHTaMH APYTHX
(baKyJIbTETOB MOTYT CYIIECTBOBATh pPA3IM4Ms B IUIAHE IIEHHOCTHBIX OPHUEHTAlMH, NPEICTAaBICHHH O
KOH(M/ICHIIMAILHOCTH, O’KHJIaHWH B OTHOIIEHUH COLMAIBHBIX poJiel ¥ hopM OoHaiiH-BuanMOoCcTH. HecMoTps
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Ha 3TO, B HAYYHOH JIUTEPaType MO-NPEKHEMY MaJI0 UCCIECIOBAaHNH, B KOTOPBIX CPABHUTEIBHO aHATU3HPYIOTCS
HCTIONIb30BaHHUE COIMANIBHBIX CETeH 1 caMomnpe3eHTanus B IHTepHeTe B KOHTEKCTE THIA (aKyIbTeTa.

Lenb maHHOTO MCCIENOBAHUS — CPABHHUTEIBHO HM3YYWTH NMPAKTHKH HCIIONB30BAHUS COIMAIBHBIX
ceTell CTyINeHTaMH YHHUBEPCHUTETOB M YPOBHH OHJIaH-CaMOIpPE3eHTAIlNN B KOHTEKCTe THma (akynsTera. B
YaCTHOCTH, B MCCJICIOBAHUU aHAIM3UPYIOTCS Pa3IMYMs MEXKIY CTYIACHTAMH TEOJOTHYECKOro (hakyJIbTeTa U
CTYJCHTaMH PYTrUX (aKyIbTETOB C TOYKHU 3PECHUS MPOIOKATEILHOCTH HCIIOIB30BAHUS COIMANBHBIX CETEH,
MPEJNOYTEHUH B BBIOOpE miaTdopm, Ienel HCIoib30BaHUsA/00MeHa WH(pOpMAIMECH ¥ ypOBHEW OHJIANH-
camornpe3eHTanud. Kpome toro, Oblia OIllcHEHA B3aUMOCBSA3b MEXKIY OHJIAWH-CAMOIPE3CHTAIIMCH ¥ TAaKUMU
MEPEMEHHBIMH, KaK TMOJl U COLMAIbHO-d)KOHOMUYECKUH cTaTyc. MccinenoBaHne HampaBieHO Ha BBISBIICHUE
TOT0, KaK MPAKTUKHA GOPMHUPOBAHUS IIH(PPOBOI HACHTUIHOCTH U BUAUMOCTH TIEPECEKAI0TCs ¢ Oolee MHUPOKOit
COIMAJIbHON JUHAMHUKOM.

HccrenoBanre OCHOBAaHO Ha TEOPETHUYECKHX paMKaX COIMOJOTHH COIMAJbHBIX ceTel, Mu(poBoi
UICHTUYHOCTH ¥ OHJIalH-camonpe3eHTaun. ColuanbHbIe CeTH pacCMaTpHUBAIOTCS Kak MU(POBas myOnndHas
cdepa, B KOTOpOH HHIMBHAYYMBI JE€MOHCTPUPYIOT ce0sl, YHPaBIAIOT BIECUYATICHUSIMH M KOHCTPYHUPYIOT
UICHTUYHOCTH. B 3TOM KOHTEKCTE KOHIIEIIMN CaMOIIPE3EHTALNH, APAMaTyPIrHIECKOTO «s», TH(PPOBOTO «5D»
U OHJIAH{H-BUIMMOCTH COCTABJIIOT OCHOBHYIO KOHIETITyaJIbHYIO OCh UCCIIEIOBAHUS.

XoTs B TUTEpaType MMEETCsl MHOXKECTBO MUCCIICJOBAHHM, TOCBAIIEHHBIX IPAKTUKAM HUCIIOJIb30BAHUS
COLMAJIBHBIX CeTed M CaMONPE3CHTAllMd B CETH, CPAaBHUTEIbHBIX HCCIIEAOBAHUMN, COCPEIOTOUYSHHBIX
KOHKPETHO Ha CTYJICHTaX TEOJIOTHUECKOro (aKyyIbTeTa M CTyJeHTax NPYrux (haKyJIbTEeTOB, HPOBOIUTCS MAJIO.
JlaHHOE HcciieoBaHUe MPU3BaHO BOCIOJHUTH BAXKHBIH NMPOOET B JIMTEpaType, MPOAEMOHCTPUPOBAB, YTO
1 (pOBBIE MPAKTHUKH MOTYT Pa3INuaThCsl HE TOJIBKO MO HHTEHCHBHOCTH HCIIOJIBb30BAHUS, HO U C TOYKH 3pEHUS
BUIMMOCTH, KOH(QHACHIMAIBHOCTH, IIEHHOCTHBIX OPUCHTALMH W CTPATETHMH CaMOIPE3CHTALMH B CETH.
OskuaaeTcsi, 4TO IOaHHOE MCCICAOBAHME BHECET OPUTHHAIBHBIA BKJIaJA, NPEIJIOKHB COLHMOIOTHYCCKYIO
NEepPCHeKTHRY Ha MU(POBYIO BUOUMOCTh U NPAKTUKH OHJIAHH-CAMONPE3CHTALMH CTYJCHTOB TEOJIOTHYECKOTO
(hakympTeTa.

HccnenoBanne ObUIO CINTAHMPOBAHO KaK KPOCC-CEKIMOHHOE M OMNHCATEIbHOE, OCHOBAaHHOE HA
MOJIETIH KOJWYECTBEHHOTO pESLIMOHHOTO Ompoca. BpIOOpKa HCCIenoBaHUS COCTOMT H3 CTYJCHTOB
GaxanaBpraTa, 00yJarOUINXCs B pa3auyHbIX yHUBepcuTeTax Typuun B 2024-2025 yuebHom roxy. Bribopka
ObuTa c(hopMHUpPOBAHA METOIOM yI00OHOW BBIOOPKHU U cocTosia u3 450 cTynIeHTOB, JOOPOBOJILHO MPHHSBIINX
ydacTHe B oHnaitH-onpoce. Cpean y4acTHHKOB 59,8 % COCTaBIISIM CTYACHTHI TEOJIOTHYECKUX (haKyIbTETOB, a
69,6 % — >KEHIIUHEI.

WHucTpyMeHTOM cOopa JaHHBIX CITY>KHJI OIPOCHMK, COCTOSAIIMH M3 Tpex pa3zaenoB. [lepBslil pa3men
BKJIOUall JeMorpaduyeckyro WH(poOpManuio, BO BTOPOM pasjielie H3ydalich INPAKTUKH HCIIOIb30BAHMS
COIIMANBHBIX CeTell (exeJHEeBHAs IPOJOIDKUTEIFHOCTD UCIIONb30BaHU, YaCTOTA HCIIOIb30BaHUS MIATOPM H
eIy WCIOJNb30BaHMA), a B TPETheM pasaene wucnonb3oBaiack Illkama oHaliH-caMoIlpe3eHTalny,
pa3paborannas OymiBynom, [xefimcom n UeH-YHICOHOM W aJanTHpOBaHHAs Ha Typelkuil s3bpik. [llkama
COCTOMT M3 YETHIPEX IMOJAMMEHCHH: IpaMaTyprUuecKoe «s», WICATBHOE «s», IOCIEI0BATEIbHOE «51» H
mudposoe «s». Llkana mpoaeMOHCTpHpOBaNIa PHEMIIEMBIH YPOBEHb HAJIEKHOCTH B paMKax HCCIIELyeMOn
BBIOOPKH.

Jlns aHanM3a JaHHBIX HCIIONB30Baloch mporpamMMmHoe obecreueHue SPSS 24. Ilocne mposepku
HOPMAJIBHOCTH pacIpeeNeHis ObUIM TPUMEHEHBl HapaMeTpHuYecKHe TEeCThI, BKIOYas t-KpUTEpHH s
HE3aBUCHMBIX BBIOOPOK M OJHOGAKTOPHBIN aucnepcuoHHbIM aHanu3 (ANOVA). B xoxe uccrnenoBaHus
IPOBEpsIIach TUIIOTE3a O TOM, PA3NIMYalOTCs JIM MPOAOKUTEIBHOCTh HUCIIOIb30BAHHS COLMANBHBIX CETel,
MMpEAIIOYTCHUA B BBI60pe rmachopM " 1SN HUCIIOJIB30BAHUA B 3aBUCHMMOCTHU OT THIIA (baKyJ'IBTeTa, a TaKXeC
pasnyaeTcst M OHJIAHH-CaMOIIPE3EHTAIMs B 3aBUCUMOCTH OT THIIa (haKyJbTeTa, 1moja u Kypca o0ydeHusI.

PesynbraThl TOKa3BIBAIOT, YTO MPAKTUKA WCIOJNB30BAHUS COIMANBHBIX CETeH 3HAYUTEIBHO
pa3iM4aercss MO ONPECICHHBIM MMapaMeTpaM B 3aBUCHMOCTH OT Thma ¢akyiabrera. CTYICHTBI OPYTUX
(hakyIIbTETOB COOOMIIITH O 3HAYUTEIHHO 0OJIee ITUTEIIEHOM €XKETHCBHOM HCIOIb30BaHUH COIIUATIbHBIX CETEH,
YeM CTYJIEHTHI TEOJOTHYeCKoro (hakyipTera. UTO Kacaercs MpeAroYTeHHH B BBIOOpE MmIaTopM, CTYIEHTHI
TEOJIOTHYECKOTO (haKyJIbTeTa COOOIMIN 0 Oojiee HU3KOM dactote ucnoyib3oBanus TikTok, Gomee BbICOKOMH
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gacToTe ucrons30BaHug Facebook u Gomnee HI3KoM wacToTe ncnonp3osanus LinkedIn. He 6put0 0O0HApY)eHO
3HAYMMBIX Pa3NIMuuil B HCHIOIR30BaHNH Instagram, YouTube mmm X/Twitter.

Uro kacaeTcs meneil MCIOIb30BaHHUSA COIMAIBHBIX CETEH, CTYAEHTHI TEONOTMYECKOro (axyypTeTa
yKa3aiau Ha 0oJiee HU3KYIO CTETICHb HCIIOIb30BaHMS VIS «Pa3BICUCHIUS M BPEMAPEIIPOBOKACHHU», TOTAA KaK
UX HCIOJIb30BaHME JJs «OTCJIEXKHMBAHUS KOHTEHTAa pEJIUTHO3HOTO, MOPAIbHOTO U LIEHHOCTHO-
OPUEHTUPOBAHHOTO XapaKTepay ObUIO 3HAYUTENbHO BbIle. HanpoTus, 3HAUNMBIX pa3iInduil B OTCICKUBAHUU
nH(OopMaLK 1 HOBOCTEH, a TaKkke B 00pa30BaTeIbHOM U IIPO(ECCHOHAIBHOM HCIIOIb30BaHUHU B 3aBUCHMOCTH
oT tuna (axyiabprera 00HapyKEeHO He ObLI0. DTOT pe3yJIbTaT CBUAETEIbCTBYET O TOM, YTO COLMAIbHBIE CETH
CTaJIM PaclpOCTPaHEHHBIM HCTOYHMKOM HMH(GOPMALMHM M aKaJeMUYECKOW MOJJEPKKH JUIl CTyJeHYECKOU
MOJIOICKH, B TO BPEMsI KaK KyJIbTYPHBIC Pa3IH4Ms MO-TPEKHEMY ONPENCIIIOT MOJEIN HCHOJIb30BaHUS,
OPHEHTHPOBAHHBIC HAa Pa3BIICUCHNE U IICHHOCTH.

Pesynbrathl, Kacarommecss CaMOIPE3EHTANN B CETH, MTOKA3alli, YTO CTyISHTHI-MYXUMHBI HaOpaIH
Oospmie 6amIoB, YeM CTYACHTKH, [0 MOKA3aTeISIM «HICATHHOTO sy, «IPAMaTypPTUIEeCKOTO 51», «IH(POBOTO 5»
u 110 o0meMy 6aury. 3TO yKa3bIBacT Ha TO, YTO BUAMNMOCTD B CETH U YIIPaBJICHUE BIICYATIICHAEM HE SBIISIOTCS
HE3aBUCHMBIMH OT T€HICPHBIX HOpM. UT0 KacaeTcst Kypca OOydeHHUs, YPOBEHb OHJIAH-CaMOIIPE3CHTAINN HE
YBEIMYHMBAJICS JIMHEHHO; HAIPOTUB, OH OCOOCHHO BBIPOC HA TPEThEM Kypce, a Ha YeTBEPTOM Kypce prodpent
0oJiee KOHTPOJIUPYEMBIN U OCTOPOXKHBINA Xapaktep. UTo kacaercs Tuma ¢GaKyabTeTa, 3HAYMMBIX Pa3IHdYHid B
o0IIeM YpoBHE OHJIAHH-CaMONpe3eHTalud OOHAapy)XeHO He ObUIo, B TO BpeMs KakK CTYAEHTHI APYIUX
(axyspTeToB HaOpamu Oojee BHICOKHME Oaliibl TOJILKO II0 MapamMerpy «UU(poBoe «si»». DTOT pe3ysbTar
CBHJIETEILCTBYET O TOM, YTO CTYAEHTHI TEOJIOTHUECKOTo (pakyibTeTa MPUMEHSIOT Oosee M30MpaTenbHbIi 1
KOHTPOJIMPYEMBbIH MOAX0 K HU(QPOBOH BUIUMOCTH.

PesynbraThl nccnenoBaHys MOKa3bIBAIOT, YTO MCIOIB30BAHHUE COLMATIBHBIX CETEHM CpelH CTyIEHTOB
YHHBEPCHUTETOB HE HMEET IOJHOCTBIO OJHOPOAHOM CTPYKTYpBI; HANpOTHB, MPOJOIKUTEIBHOCTD
WCIIONIb30BaHMS, NPEANOYTEHHS B BBIOOpe IUIAT(OpPM, LENM HCIOJB30BAHMA W CTPAaTETHH LU(PPOBOH
BUIMMOCTH MOTYT BapbHpOBAThCA B 3aBHCUMOCTH OT TAKUX IEPEMEHHBIX, KaK THI (aKyIbTeTa, oI U Kype
o0ydeHus. B 4acTHOCTH, CTyJEHTHI TEOIOTHYECKOTO (haKyiIbTeTa, MO-BUANMOMY, pa3padaTeIBaloT Ooiee
KOHTPOJIMPYEMBIE CTPATEIHH BUIUMOCTH B COIIMAIBHBIX CETSAX, IPOSBIAIOT OOMBIINHA HHTEPEC K LIEHHOCTHO-
OPHEHTHPOBAaHHOMY KOHTEHTY M 00JIee OCTOPOIKHO IMOIXOAT K IIIaThopMam, OpPUEHTHPOBAHHBIM Ha BHICOKYIO
BUANMOCTb.

JlaHHOe wHcclieoBaHNE BHOCUT BKJaJl B HAay4yHYIO JIUTEPATYpy, IEMOHCTPUPYS, 4TO IudpoBas
WJICHTUYHOCTh M CaMOIIPE3CHTALUsI B C€TH (OPMHUPYIOTCS HE TOJIBKO MHAWBUIYaIbHBIMH MPENIOYTCHUIMH,
HO U KyJIbTypHBIMH HOPMaMH, T€HIEPHBIMU POJISIMU, TPOPECCHOHANBHOW OpUEHTALIMEH U NPeICTaBICHUIMHI
0 KOH()M/ICHINAIEHOCTH.

B ostomM KkoHTEKCTE WHUIOUATUBBI T10 PA3BUTUIO I.[PI(l)pOBOfI I'paMOTHOCTH, pPEAINU3YyCMbIC B
YHUBEPCUTCTAX, HC TOJKHBI OTPaHUIMBATHCA UCKIIOUUTCIIBHO TEXHUYCCKUMHU HaBbIKaMU; OHU TAKKC JOJIKHbBI
OXBAaTbIBaThb COIUMOJIOTHYECKHE AaCIICKTbI, TAaKHC KakK I_[I/I(l)pOBOI\/‘I clen, OaaHc MCKAY BHUAUMOCTBIO H
KOH(I)I/IZ[GHLII/IEUILHOCTL}O, OCBCAOMJICHHOCTL O pPUCKaX B CETHU U KPUTHYCCKAA MCANATrPAMOTHOCTD.

KaroueBble cioBa: ConroJIorud pejimruv, COUHaJibHbIE CETH, CTYACHTBI YHHBCPCUTCTOB, THIL
npenoaaBaTeJIbCKOTo CoCTaBa, I_II/I(i)pOBOC <«

T ART:
fforeeiienzur 1 ufchar & 1, Tieret HifSaT dHae FR BT Ub Ae 8 F 31 fassRid 81
gﬁ?wwwmwww%aﬁwﬁmﬁmsﬁwﬂmﬂa@mﬁwm
!

fayfaemaa & o aRia Hifsar guish & IrgH & U U6 Agayqul MY SIS BT 769 HRd
g P 3 37 Iioie Tget # A B S f$fiea enfifehal &1 ge il T8 0 § IUGHT & B
IRy =0 9, I8 A1 S1d & fob Goo Affa=am, Mu-iaar &t 4Ronsl, [rmiore YfHnTst &1 sruemst,

Turkish Studies — Comparative Religious Studies, 21(3)



The Relationship Between Social Media Usage and Digital Identity... 4189
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FIaS: Y1 FHT ARG, Terd Hifsar, fIyfaeme & o=, Yo & UeR, fSfived wWh|

Yapilandirilmis Ozet:

Dijitallesme siireciyle birlikte sosyal medya, salt bir iletisim arac1 olmanin Stesine gegerek kimlik
sunumu, goriiniirlik ve Oz-performansin iiretildigi onemli bir kamusal alan haline gelmistir. Universite
ogrencileri, dijital teknolojileri en yogun sekilde kullanan sosyal gruplar arasinda yer aldiklar1 igin, sosyal medya
uygulamalarini anlamak agisindan onemli bir arastirma popiilasyonunu olusturmaktadir. Ozellikle, ilahiyat
fakiiltesi dgrencileri ile diger fakiiltelerden gelen &grenciler arasinda deger yonelimleri, mahremiyet algilari,
sosyal rol beklentileri ve ¢evrimici goriiniirliik bi¢imleri agisindan farkliliklar olabilecegi diisiiniilmektedir. Buna
ragmen, literatiirde fakiilte tlirii baglaminda sosyal medya kullanimi ve ¢evrimi¢i kendini sunma bigimlerini
karsilagtirmali olarak inceleyen ¢aligmalar sinirli kalmaktadir.

Bu caligmanin amaci, fakiilte tiiri baglaminda iiniversite Ogrencilerinin sosyal medya kullanim
uygulamalarmi ve ¢evrimici kendini sunma diizeylerini karsilastirmali olarak incelemektir. Ozellikle calisma,
sosyal medya kullanim siiresi, platform tercihleri, kullanim/paylagim amaglari ve g¢evrimigi kendini sunma
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diizeyleri acisindan ilahiyat fakiiltesi 6grencileri ile diger fakiiltelerden gelen 6grenciler arasindaki farkliliklar:
analiz etmektedir. Ayrica, ¢evrimici kendini sunma ile cinsiyet ve sinif diizeyi degiskenleri arasindaki iliski de
degerlendirilmistir. Calisma, dijital kimlik ve goriiniirlik uygulamalarinin daha genis sosyal dinamiklerle nasil
kesistigini ortaya koymay1 amaclamaktadir.

Aragtirma, sosyal medya sosyolojisi, dijital kimlik ve ¢evrimi¢i kendini sunma kavramlarinin
olusturdugu teorik c¢er¢eveye dayanmaktadir. Sosyal medya, bireylerin kendilerini goriiniir kildiklart,
izlenimlerini yonettikleri ve kimliklerini sergiledikleri bir dijital kamusal alan olarak degerlendirilmektedir. Bu
baglamda, kendini sunma, dramaturjik benlik, dijital benlik ve ¢evrimici goriiniirliik kavramlari, caligmanin ana
kavramsal eksenini olugturmaktadir.

Literatiirde sosyal medya kullanim uygulamalar1 ve ¢evrimi¢i kendini sunma iizerine ¢ok sayida caligma
bulunmasina ragmen, Ozellikle ilahiyat Ogrencileri ile diger fakiiltelerden gelen oOgrencilere odaklanan
karsilagtirmali caligmalar sinirhidir. Bu ¢alisma, dijital uygulamalarin yalnizca kullanim yogunlugu agisindan
degil, ayn1 zamanda goriiniirliik, mahremiyet, deger yonelimleri ve ¢evrimigi temsil stratejileri acisindan da
farklilik gosterebilecegini ortaya koyarak literatiirdeki Snemli bir boslugu doldurmayir amaglamaktadir.
Calismanin, ilahiyat 6grencilerinin dijital goriiniirliik ve ¢cevrimici kendini sunma uygulamalarina sosyolojik bir
bakis agis1 sunarak 6zgiin bir katki saglamasi beklenmektedir.

Arastirma, nicel iliskisel anket modeline dayali kesitsel ve betimsel bir ¢alisma olarak tasarlanmustir.
Calismanin evreni, 20242025 akademik yilinda Tiirkiye’deki farkli {iniversitelerde 6grenim goren lisans
ogrencilerinden olusmaktadir. Orneklem, uygunluk &rneklemesi yoluyla belirlenmis olup, gevrimigi ankete
goniillii olarak katilan 450 6grenciden olusmustur. Katilimcilarin %59,8’1 ilahiyat fakiiltesi 6grencileri, %69,6’s1
ise kadindir.

Veri toplama aract, ii¢ boliimden olusan bir ankettir. Ik boliim demografik bilgileri igerirken, ikinci
boliim sosyal medya kullanim aligkanliklarini (giinliik kullanim siiresi, platform kullanim siklig1 ve kullanim
amagclari) incelemis, Giglincii boliimde ise Fullwood, James ve Chen-Wilson tarafindan gelistirilen ve Tiirk¢eye
uyarlanan Cevrimici Kendini Sunma Olgegi kullanilmistir. Olgek, dort alt boyuttan olusmaktadir: dramaturjik
benlik, ideal benlik, tutarli benlik ve dijital benlik. Olgek, arastirma orneklemi icinde kabul edilebilir bir
giivenilirlik diizeyi sergilemistir.

Veri analizi igin SPSS 24 yazilimi kullanilmigtir. Normallik analizlerinin ardindan, bagimsiz
orneklemler t-testi ve tek yonlil varyans analizi (ANOVA) dahil olmak iizere parametrik testler uygulanmistir.
Calisma, sosyal medya kullanim siiresi, platform tercihleri ve kullanim amaglarinin fakiilte tiiriine gére farklilik
gosterip gostermedigini ve ¢evrimigi kendini sunma bigiminin fakiilte tiirii, cinsiyet ve sinif diizeyine goére
farklilik gosterip gostermedigini test etmistir.

Bulgular, sosyal medya kullanim uygulamalarmin fakiilte tiiriine gore belirli boyutlarda istatistiksel
olarak anlamli farkliliklar gosterdigini ortaya koymaktadir. Diger fakiiltelerden gelen ogrenciler, ilahiyat
ogrencilerine kiyasla giinliik sosyal medya kullanim siirelerinin istatistiksel olarak anlamli derecede daha uzun
oldugunu bildirmistir. Platform tercihleri agisindan ilahiyat grencileri, TikTok kullanim sikliginin daha diisiik,
Facebook kullaniminin daha yiiksek ve LinkedIn kullanimimin daha diisiik oldugunu belirtmistir. Instagram,
YouTube veya X/Twitter kullaniminda istatistiksel olarak anlamli bir fark bulunmamustir.

Sosyal medya kullanim amaglari agisindan, ilahiyat 6grencileri “eglence ve zaman gegirme” amactyla
daha az kullanim bildirirken, “dini/ahlaki/deger odakli igerikleri takip etme” amaclh kullanimlari 6nemli 6lglide
daha yiiksekti. Buna karsin, fakiilte tiiriine gore bilgi/haber takibi ve egitim/mesleki kullanimda 6nemli bir fark
bulunmadi. Bu bulgu, sosyal medyanin tiniversite gengligi icin yaygin bir bilgi ve akademik destek kaynag1 haline
geldigini, ancak kiiltiirel farkliliklarin eglence odakli ve deger odakli kullanim kaliplarini sekillendirmeye devam
ettigini gostermektedir.

Cevrimici kendini sunma ile ilgili bulgular, erkek 6grencilerin ideal benlik, dramaturjik benlik, dijital
benlik ve toplam puanlarda kiz 6grencilerden daha yiiksek puan aldigmi ortaya koydu. Bu durum, gevrimigi
gortiniirlik ve izlenim ydnetiminin cinsiyet normlarindan bagimsiz olmadigini gostermektedir. Sinif seviyesi
acisindan bakildiginda, ¢evrimigi kendini sunma dogrusal bir sekilde artmamistir; aksine, 6zellikle tiglincii sinifta
artig gostermis ve dordiincii sinifta daha kontrollii ve temkinli bir 6riintiiye doniismiistiir. Fakiilte tiirii agisindan
bakildiginda, genel ¢evrimigi kendini sunma diizeylerinde anlamli bir fark bulunmazken, diger fakiiltelerden
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gelen dgrenciler yalnizca dijital benlik boyutunda daha yiiksek puanlar almistir. Bu bulgu, ilahiyat 6grencilerinin
dijital goriiniirliik konusunda daha segici ve kontrollii bir yaklagim benimsedigini gostermektedir.

Calismanin sonuglart, iiniversite 6grencileri arasinda sosyal medya kullaniminin tamamen homojen bir
yap1 sergilemedigini; aksine, kullanim siiresi, platform tercihleri, kullanim amaglar1 ve dijital goriiniirliik
stratejilerinin fakiilte tiirli, cinsiyet ve smif seviyesi gibi degiskenlere gore farklilik gosterebilecegini ortaya
koymaktadir. Ozellikle teoloji dgrencileri, sosyal medyada daha kontrollii goriiniirliik stratejileri gelistirmekte,
deger odakli igerige daha fazla ilgi gostermekte ve goriiniirliik odakli platformlara daha temkinli yaklagmaktadir.

Bu ¢aligma, dijital kimligin ve ¢evrimigi kendini sunma bigiminin yalnizca bireysel tercihlerle degil, ayn1
zamanda kiiltiirel normlar, cinsiyet rolleri, mesleki ydnelimler ve mahremiyet algilar1 tarafindan da
sekillendirildigini ortaya koyarak literatiire katki saglamaktadir.

Bu baglamda, tiniversitelerde yiiriitiilen dijital okuryazarlik girisimleri yalnizca teknik becerilerle sinirli
kalmamali; ayn1 zamanda dijital ayak izleri, gortiniirlik ve mahremiyet arasindaki denge, ¢evrimigi risk
farkindalig1 ve elestirel medya okuryazarligi gibi sosyolojik boyutlar1 da kapsamalidir.

Anahtar Kelimeler: Din Sosyolojisi, Sosyal medya, tiniversite dgrencileri, fakiilte tiirii, dijital benlik.
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Introduction

The process of digitalization has profoundly transformed individuals' modes of
communication, social relationships, and identity construction. With the widespread adoption of
internet technologies and the integration of social media platforms into everyday life, individuals
have become not only consumers of information but also active agents who continuously construct
and present their identities. In this context, social media environments are regarded as spaces in
which individuals express themselves in specific ways, gain visibility, and reconstruct their identities
through social interactions (Castells, 2010).

The theoretical foundations of the concept of self-presentation can be traced to the
perspective that views individuals as performing roles appropriate to different social contexts in
everyday life. From this standpoint, people engage in various identity performances across different
social settings, much like actors performing on a stage. Digital environments further facilitate these
performances by allowing them to be enacted in a more controlled and selective manner (Goffman,
1959).

Online self-presentation refers to the process through which individuals consciously
construct and present their identities on digital platforms. On social media, users create particular
images of themselves through profile pictures, posts, likes, stories, and other forms of online
interaction. Throughout this process, individuals may emphasize present (Walther, 1996, pp. 3—14).
Consequently, the notion of selective self-presentation has become increasingly prominent in the
literature.

Previous research has demonstrated that social media use is closely associated with
individuals' need for social acceptance, their sense of belonging, and the development of social
capital. In particular, young people and university students use social media not only for
communication but also as a means of identity development and the enhancement of social visibility
(Ellison, Steinfield, & Lampe, 2007, pp. 1143—-1168).

Nevertheless, the effects of digitalization on self-presentation are not exclusively positive.
The constant pressure to remain visible, the expectation of receiving approval through likes and
reactions, and continuous processes of social comparison may create significant psychological strain.
Furthermore, exposure to idealized self-presentations on social media can influence individuals' self-
esteem and contribute to discrepancies between their online identities and their authentic selves
(Vogel et al., 2014, pp. 206-217).

More recent studies suggest that digitalization has transformed not only the ways individuals
present themselves but also how they perceive and construct their identities. The influence of
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algorithms on content exposure, the mechanisms that regulate online visibility, and the ability of
social media platforms to shape user behavior have fundamentally reshaped the ways in which
individuals present themselves in digital environments (Couldry & Hepp, 2017, certain aspects of
their authentic identities, conceal others, or construct idealized versions of themselves (Boyd, 2007,
pp. 119-142).

One of the principal characteristics that distinguishes self-presentation in digital
environments from traditional face-to-face interaction is the greater degree of control and editability
it provides. Whereas physical appearance, body language, and spontaneous reactions play a central
role in offline interactions, online users can edit their content, determine the timing of their posts,
and selectively choose the identity cues they wish to p. 16).

In conclusion, digitalization exerts multidimensional effects on online self-presentation.
While social media platforms provide individuals with valuable opportunities for self-expression and
the development of social relationships, they also introduce challenges such as identity pressure,
social comparison, and the construction of idealized selves.

Method

This study employed a quantitative research approach using a cross-sectional, descriptive,
and correlational survey design. Correlational survey studies aim to identify the relationships
between two or more variables and to determine the strength of these relationships within existing
conditions (Giirbiiz & Sahin, 2014, p. 223; Islamoglu & Almagik, 2016, p. 256). Within this
framework, the study examined university students' social media use practices (daily duration of use
and frequency of platform use) together with their levels of online self-presentation. In addition, it
investigated whether these variables differed significantly according to faculty type (Faculty of
Theology versus Other Faculties).

Population and Sample

The target population consisted of undergraduate students enrolled at various universities in
Tiirkiye during the 2024-2025 academic year. A non-probability convenience sampling method was
employed, and the study was conducted with students who voluntarily completed an online
questionnaire (Erkus, 2009, p. 98). Accordingly, the final sample comprised 450 undergraduate
students.

The adequacy of the sample size was evaluated based on recommendations suggesting that
a minimum sample of approximately 384 participants is sufficient for large populations. Therefore,
the sample of 450 participants exceeded the recommended minimum and was considered adequate
for achieving the objectives of the study (Karagoz, 2016, p. 288).
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Table 1. Demographic Characteristics of the Participants

Variable Category n %
Region of the University Central Anatolia 185 41.1
Black Sea 107 23.8
Southeastern Anatolia 54 120
Mediterranean 39 8.7
Eastern Anatolia 33 73
Aegean 32 7.1
Faculty Type Faculty of Theology 269 59.8
Humanities and Social Sciences 107 23.8
Health Sciences 33 73
Applied Sciences/Technical/Arts and Others 41 9.1
Class Level First Year 119 26.4
Second Year 108 24.0
Third Year 112 24.9
Fourth Year 111 24.7
Gender Female 313 69.6
Male 137 30.4

As shown in Table 1, 69.6% of the participants were female and 30.4% were male. Regarding
faculty type, students from the Faculty of Theology constituted the largest group (59.8%), followed
by students from the Humanities and Social Sciences (23.8%), Applied Sciences/Technical/Arts and
Other Faculties (9.1%) and Health Sciences (7.3%). The distribution across class levels was
relatively balanced, ranging from first- to fourth-year students. In terms of geographical distribution,
the highest proportion of participants studied at universities located in the Central Anatolia Region
(41.1%), followed by the Black Sea Region (23.8%) and the Southeastern Anatolia Region (12.0%).

Data were collected from students enrolled at 25 universities across Tiirkiye. The distribution
of participating universities was presented at the regional level by classifying institutions according
to the geographical region in which they are located. Initially, participants' faculties were categorized
into 12 different faculty types: Maritime, Education, Literature, Arts and Sciences, Fine Arts, Law,
Economics and Administrative Sciences, Theology, Engineering, Health Sciences, Tourism, and
Other.

Given the highly diverse and multi-categorical structure of the sample, several categories
were combined to provide a clearer and more interpretable presentation of the descriptive statistics.
Since the primary objective of the study was to compare the digital practices of Faculty of Theology
students with those of students enrolled in other academic disciplines, all faculties other than
theology were combined under the broader category of Other Faculties for the inferential analyses.
Consequently, all statistical comparisons were conducted between students from the Faculty of
Theology (n = 269) and those from Other Faculties (n = 181).

A three-part questionnaire was used as the data collection instrument in this study. The
questionnaire consisted of items designed to determine participants’ demographic characteristics,
social media usage practices, and levels of online self-presentation.

The first section included questions regarding participants' demographic characteristics.
Specifically, information was collected on participants' gender, year of study, and faculty type.
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The second section contained questions designed to identify participants' social media usage
practices. This section measured participants' daily social media usage duration, the frequency with
which they used various social media platforms (e.g., Instagram, YouTube, TikTok, X/Twitter,
Facebook, LinkedIn, WhatsApp, and Telegram/Discord), and their purposes for using social media
(e.g., communication, sharing daily life, following news and information, entertainment and leisure,
interacting with new people, self-expression, following religious and moral content, and
educational/professional purposes).

To determine students' online self-presentation tendencies, the Online Self-Presentation
Scale, originally developed by Fullwood, James, and Chen-Wilson (2016) and adapted into Turkish
by Dalkili¢ (2025), was employed. The scale consists of 18 items and four sub-dimensions:
dramaturgical self (5 items), ideal self (7 items), consistent self (3 items), and digital self (3 items).
In the adaptation study, the overall reliability coefficient of the scale was reported as a = .846.
Cronbach's alpha coefficients for the sub-dimensions were o = .926 for dramaturgical self, o = .841
for ideal self, o = .785 for consistent self, and o =.738 for digital self (Dalkilig, 2025). These findings
indicate that the Turkish version of the scale demonstrates acceptable to high internal consistency
both for the total score and for each sub-dimension.

In the present study, the reliability of the Online Self-Presentation Scale was re-examined
using data obtained from the study sample. Cronbach's alpha coefficients were calculated based on
data collected from 450 participants. The reliability coefficient was found to be o = .757 for the
overall scale, o = .844 for the dramaturgical self sub-dimension, a = .704 for the ideal self sub-
dimension, a = .610 for the consistent self sub-dimension, and a = .640 for the digital self sub-
dimension. Accordingly, the reliability coefficients of the sub-dimensions ranged from a.=.610 to a
= .844 in the present sample. According to the literature, Cronbach's alpha values of .60 or higher
are generally considered acceptable, whereas values of .70 or above indicate good reliability (Can,
2016). Therefore, the internal consistency of the scale used in this study can be regarded as adequate
overall; specifically, the dramaturgical self and ideal self sub-dimensions demonstrate good
reliability, while the consistent self and digital self sub-dimensions exhibit acceptable reliability.

Data Analysis

The data were analyzed using IBM SPSS Statistics 24. Prior to conducting the analyses, the
normality of the scores obtained from the Online Self-Presentation Scale was examined. To this end,
measures of central tendency (mean, median, and mode), together with skewness and kurtosis
coefficients, were calculated for each sub-dimension and for the total scale score. The descriptive
statistics are presented in Table 2.

Table 2. Normality Indicators for the Online Self-Presentation Scale Scores

Variable Mean Median Mode SD Skewness Kurtosis Min—Max
Ideal Self 2.60 2.57 3.00 0.500.034 -0.668  1.57-3.71
Dramaturgical Self 2.14 2.00 2.00 0.77 0.209 -0.887  1.00-4.00
Consistent Self 3.08 3.00 3.00 0.57-0.367 -0.588  1.674.33
Digital Self 3.01 3.00 3.00 0.68 0.138 0.059 1.00-5.00

Online Self-Presentation (Total) 2.62 2.61 2.33 0.43 0.211 -0.534 1.72-3.78

As shown in Table 2, descriptive statistics and normality indicators are presented for the
ideal self, dramaturgical self, consistent self, digital self sub-dimensions, and the total score of the
Online Self-Presentation Scale. The mean, median, and mode values are relatively close to one
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another across both the sub-dimensions and the overall scale. Furthermore, the skewness and kurtosis
coefficients fall within the acceptable range (+1.96). These findings indicate that the online self-
presentation scores satisfy the assumption of normal distribution and support the use of parametric
statistical analyses (Can, 2016, pp. 82-85).

Accordingly, in addition to descriptive statistics, parametric statistical techniques were
employed to examine the relationships among the variables in line with the research questions. An
independent samples t-test was used to determine differences between two-group variables such as
gender, whereas one-way analysis of variance (ANOVA) was performed for variables consisting of
more than two groups, such as year of study. For all statistical tests, the level of significance was set
at .05.

Research Hypotheses

Within the scope of this study, the following hypotheses were formulated to determine
whether university students' social media usage practices and levels of online self-presentation differ
according to variables such as faculty type, gender, and year of study.

H1: There is a statistically significant difference in university students' daily social media
usage duration according to the type of faculty in which they are enrolled.

H2: There is a statistically significant difference in university students' frequency of using
social media platforms according to the type of faculty in which they are enrolled.

H3: There is a statistically significant difference in university students' purposes of using
and sharing content on social media according to the type of faculty in which they are enrolled.

H4: There is a statistically significant difference in university students' levels of online self-
presentation according to the type of faculty in which they are enrolled.

HS: There is a statistically significant difference in university students' levels of online self-
presentation according to gender.

H6: There is a statistically significant difference in university students' levels of online self-
presentation according to their year of study.

This section presents the findings regarding university students' social media usage practices
and their levels of online self-presentation. The findings are organized around two main themes.

First, social media usage practices including participants' daily usage duration, frequency of
using different social media platforms, and purposes of using social media were compared according
to faculty type.

Second, the sub-dimensions and total scores of the Online Self-Presentation Scale were
examined according to gender, year of study, and faculty type.

For all tables, means (M), standard deviations (SD), and the results of the relevant statistical
analyses (independent samples #-test and one-way ANOVA) are reported.

1. Social Media Usage Practices: Usage Duration, Platform Preferences, and Purposes
of Use and Sharing

This subsection examines participants' daily social media usage duration, the frequency with
which they use various social media platforms, and their purposes for using social media within the
context of faculty type.

Accordingly, responses to the question "On average, how much time do you spend using
social media each day?" are presented first, followed by frequency scores for the use of platforms

www.turkishstudies.net/religion



4198 Salih Aydemir

such as Instagram, YouTube, TikTok, X/Twitter, Facebook, LinkedIn, WhatsApp Status/Channels,
and Telegram/Discord.

Finally, participants' purposes for using and sharing content on social media including
communication, sharing daily life, following news and information, entertainment and leisure,
meeting and interacting with new people, self-expression, following religious, moral, and value-
oriented content, and educational or professional purposes were compared according to faculty type.

The findings presented in this section aim to demonstrate how social media usage differs
across faculty types not only in terms of the level of use but also regarding the motivations and
meanings attributed to its use.

Table 3. Average Daily Social Media Usage Duration by Faculty Type
Faculty Type N M SDt df p

Other Faculties 181 4.19 1.21 2.85 448 .005

Faculty of Theology 269 3.86 1.25

Table 3 presents the results of the independent samples #-test comparing responses to the question,
"On average, how much time do you spend using social media each day?" according to faculty type.

This question was measured using ordinal response categories:
1 = 0-30 minutes

2 = 30-60 minutes

3 =1-2 hours
4 =2-3 hours
5 =3—4 hours

6 = 5 hours or more
Accordingly, higher scores indicate longer daily social media usage.

The analysis revealed that students from Other Faculties reported significantly higher levels
of daily social media use (M = 4.19, SD = 1.21) than students from the Faculty of Theology (M =
3.86, SD = 1.25), #(448) = 2.85, p = .005.

These findings indicate that university students' daily social media usage duration differs
significantly according to faculty type. Therefore, Hypothesis 1 (H1) is supported.

From the perspective of faculty type, this finding suggests that students enrolled in Faculties
of Theology may devote comparatively less time to social media in their everyday digital practices.
This pattern may be interpreted as reflecting concerns related to privacy, maintaining a balance
between online visibility and identity representation, value orientations, and a more cautious
approach to self-presentation in digital environments.
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Table 4. Frequency of Social Media Platform Use by Faculty Type
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Variable Faculty Type n M SD t p

How often do you use Instagram? Faculty of Theology 269 4.12 1.30 E) 70 484
Other Faculties 181 4.03 1.43

How often do you use YouTube? Faculty of Theology 269 3.54 1.18 _1 35 177
Other Faculties 181 3.38 1.26

How often do you use TikTok? Faculty of Theology 269 1.68 1.25 5.05 <001
Other Faculties 181 2.36 1.64

How often do you use X (Twitter)? Faculty of Theology 269 2.13 1.37 1.00 .317
Other Faculties 181 2.27 1.50

How often do you use Facebook? Faculty of Theology 269 1.43 0.93 é 79 .005
Other Faculties 181 1.21 0.62

How often do you use LinkedIn? Faculty of Theology 269 1.16 0.55 2.61 .009
Other Faculties 181 1.33 0.84

How often do you use WhatsApp Status/Channels? Faculty of Theology 269 3.50 1.52 E) 97 330
Other Faculties 181 3.35 1.58

How often do you use community applications such -

as Telegram or Discord? Faculty of Theology 269 1.72 1.02 175 .081
Other Faculties 181 1.55 1.01

Table 4 presents the results of the independent samples #-tests comparing the frequency of
social media platform use according to faculty type. These items were measured using a five-point
Likert scale: 1 ="Never use," 2 ="Very rarely use (a few times a month or less)," 3 = "Occasionally
use (approximately once a week)," 4 ="Use several times a week," and 5 = "Use actively every day."
Therefore, higher scores indicate more frequent use of the corresponding platform.

The analyses indicate that there are no statistically significant differences between students
enrolled in the Faculty of Theology and those in Other Faculties with respect to their frequency of
using Instagram, YouTube, X (Twitter), WhatsApp Status/Channels, and Telegram/Discord (all p >
.05).

In contrast, Faculty of Theology students reported significantly lower levels of TikTok use
than students from other faculties (#(448) = 5.05, p < .001). Conversely, Facebook use was
significantly higher among Faculty of Theology students than among students from other faculties
(#(448) = -2.79, p = .005). In addition, LinkedIn use was significantly lower among Faculty of
Theology students (#(448) = 2.61, p = .009).

Overall, these findings indicate that the frequency of social media platform use differs
according to faculty type only for certain platforms. Therefore, Hypothesis 2 (H2) is partially
supported.

The lower level of TikTok use among Faculty of Theology students may reflect a more
cautious approach to balancing privacy and online visibility, given the platform's emphasis on high
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visibility, viral content, and trend-oriented participation. This finding may also suggest a more
reserved orientation toward online self-presentation among theology students.

The higher level of Facebook use among theology students may be explained by the
platform's greater reliance on established social networks, familiar contacts, and community- or
group-based interactions. This pattern is consistent with the possibility that theology students prefer
to maintain their online social relationships within more familiar and controlled environments.

Finally, the lower frequency of LinkedIn use among theology students may be associated
with differences in professional orientation and career networking practices across faculty types. This
finding may reflect variations in students' career trajectories and the perceived relevance of
professional networking platforms to their respective academic disciplines.

Table 5. Purposes of Social Media Use and Content Sharing by Faculty Type

Purpose of Use/Sharing Faculty Type n M SD t p

Communicating with friends or family Faculty of Theology 269 4.01 1.12 -1.90 .058
Other Faculties 181422 1.14

Sharing my daily life Faculty of Theology 269 2.29 1.25 -1.15 .251
Other Faculties 181 2.43 1.31

Obtaining information or following news Faculty of Theology 269 4.16 1.05 0.42 .677
Other Faculties 181 4.12 1.05

Entertainment and passing time Faculty of Theology 269 3.81 1.21 -2.51 .012
Other Faculties 181 4.10 1.19

Meeting and interacting with new people Faculty of Theology 269 1.88 1.17 -1.24 217
Other Faculties 181 2.02 1.22

Expressing myself or sharing my opinions Faculty of Theology 269 2.77 1.34 -1.18 .240

Other Faculties 181 2.93 1.41
Following religious, moral, and value-oriented content Faculty of Theology 269 3.89 1.19 6.89 <.001
Other Faculties 181 3.04 1.43
Educational, research, or professional purposes Faculty of Theology 269 3.92 1.12 0.16 .874
Other Faculties 181 3.90 1.22

Table 5 presents the means (M), standard deviations (SD), and independent samples #-test
results comparing participants' purposes for using and sharing content on social media according to
faculty type (N =450). All items were measured using the same Likert-type scale, with higher scores
indicating a stronger endorsement of the corresponding purpose.

The analyses indicate that students from Other Faculties tended to report a higher level of
using social media for communicating with friends and family (M = 4.22) than students from the
Faculty of Theology (M = 4.01). However, this difference remained marginally non-significant
(#(448) =-1.90, p = .058).

No statistically significant differences were found between faculty types regarding the
purposes of sharing daily life, following news and information, meeting and interacting with new
people, or self-expression (all p > .05).

In contrast, two notable differences emerged. First, theology students reported significantly
lower levels of using social media for entertainment and passing time (M = 3.81) than students from
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other faculties (M = 4.10), #(448) =-2.51, p = .012. Second, theology students reported significantly
higher levels of using social media to follow religious, moral, and value-oriented content (M = 3.89)
compared with students from other faculties (M = 3.04), #(448) = 6.89, p <.001.

Regarding the use of social media for educational, research, or professional purposes, the
two groups exhibited nearly identical mean scores (M = 3.92 and M = 3.90, respectively; p = .874).

Overall, the findings indicate that the purposes of social media use vary according to faculty
type only in certain dimensions. Therefore, Hypothesis 3 (H3) is partially supported.

From a sociological perspective, this pattern suggests that differences in digital practices are
better understood not simply in terms of whether social media is used, but rather through the
meanings and motivations attached to its use. The higher tendency among theology students to follow
value-oriented content may indicate that they utilize social media as a functional medium for
engaging with content that aligns with their values, moral norms, and broader worldview.

Conversely, the lower tendency to use social media for entertainment and leisure may reflect
greater sensitivity regarding time use, perceptions of the legitimacy of digital engagement, attitudes
toward leisure activities, and moral or cultural frameworks that shape evaluations of online content
within the context of theological education.

Interestingly, the absence of significant differences between faculty types in using social
media for news and information as well as educational and professional purposes suggests that social
media has increasingly become a common source of information and academic support among
university students, regardless of their academic discipline.

2. Online Self-Presentation: Differences According to Gender, Year of Study, and
Faculty Type

This section examines participants' Online Self-Presentation Scale scores from a sociological
perspective in order to explore how individuals present themselves in online environments.

Accordingly, the ideal self, dramaturgical self, consistent self, and digital self sub-
dimensions, together with the total scale score, were analyzed according to gender, year of study,
and faculty type.

First, independent samples #-tests were conducted to identify significant gender differences
across the sub-dimensions and to examine how these differences were reflected in the mean scores.
Subsequently, one-way ANOVA results for year of study are presented. For the digital self sub-
dimension and the overall online self-presentation score, where statistically significant differences
were observed, additional pairwise comparisons using independent samples -tests were performed
to identify the specific groups between which these differences occurred.

Finally, comparisons based on faculty type are presented to determine whether differences
in online self-presentation emerge at the overall scale level or are concentrated within a particular
dimension, especially the digital self.

The purpose of this section is to demonstrate how online self-presentation intersects with
broader social patterns, including gender norms, stages of the university experience, the balance
between visibility and privacy, and reputation management, thereby providing a sociological
interpretation of the empirical findings.

www.turkishstudies.net/religion



4202 Salih Aydemir

Table 6. Online Self-Presentation by Gender

Variable Gender n M SD t df p

Ideal Self Female 313 2.57 048 -2.29 448 .022
Male 137 2.68 0.54

Dramaturgical Self Female 313 205 0.75 -3.76 448 <.001
Male 137 234 0.79

Consistent Self Female 313 3.05 057 -1.48 448 .141
Male 137 3.14 0.57

Digital Self Female 313 296 0.67 -2.69 448 .007
Male 137 3.14 0.67

Online Self-Presentation (Total) Female 313 257 040 -3.96 448 <.001
Male 137 2.74 0.47

Table 6 presents the results of the independent samples #-tests comparing the ideal self,
dramaturgical self, consistent self, and digital self sub-dimensions, as well as the total score of the
Online Self-Presentation Scale, according to gender.

The analyses revealed no statistically significant gender difference in the consistent self sub-
dimension (#(448) = —1.48, p = .141). In contrast, statistically significant gender differences were
observed for the ideal self (#(448) = -2.29, p = .022), dramaturgical self (#(448) =-3.76, p <.001),
digital self (#(448) = -2.69, p = .007), and the overall online self-presentation score (#448) = —3.96,
p <.001).

Based on the mean scores, male students reported higher levels of ideal self (M = 2.68),
dramaturgical self (M = 2.34), digital self (M = 3.14), and overall online self-presentation (M = 2.74)
than female students.

These findings indicate that online self-presentation differs significantly by gender in several
dimensions. Therefore, Hypothesis 5 (H5) is partially supported.

The findings suggest that, within this sample, male students reported higher scores on several
dimensions of online self-presentation, particularly dramaturgical self, as well as ideal self, digital
self, and the overall scale score.

From a sociological perspective, this pattern implies that digital environments function as
spaces where identity construction and impression management are shaped by gender norms. Male
students may feel more comfortable or be more inclined to present themselves strategically in online
environments, actively manage their visibility, or maintain a particular online image.

Conversely, the lower scores reported by female students should not necessarily be
interpreted as indicating a lower level of online engagement. Rather, they may reflect greater concern
for maintaining a balance between visibility and privacy, a more selective approach to sharing
personal content, heightened perceptions of online risk, or a greater sensitivity to the possibility of
social approval or criticism.

In particular, the significant gender difference observed in the dramaturgical self dimension
suggests that the processes of adjusting one's role, managing impressions, and regulating self-
presentation in accordance with social expectations may be experienced differently by male and
female students in online interactions.
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Table 7. Online Self-Presentation by Year of Study
Variable Yearof Study n M SD F  df (between, within) p

Ideal Self First Year 119 2.56 0.49 1.18 (3, 446) 318
Second Year 108 2.63 0.49
Third Year 112 2.66 0.48
Fourth Year 111 2.56 0.52

Dramaturgical Self First Year 119 2.03 0.75 1.41 (3, 446) .240
Second Year 108 2.18 0.82
Third Year 112 2.23 0.77
Fourth Year 111 2.12 0.74

Consistent Self First Year 119 3.05 0.61 1.29 (3, 446) 277
Second Year 108 3.16 0.60
Third Year 112 3.08 0.52
Fourth Year 111 3.02 0.55

Digital Self First Year 119 2.99 0.67 6.30 (3, 446) <.001
Second Year 108 3.09 0.65
Third Year 112 3.17 0.66
Fourth Year 111 2.80 0.67

Online Self-Presentation (Total)  First Year 119 2.56 0.43 3.16 (3, 446) .025
Second Year 108 2.67 0.44
Third Year 112 2.69 0.40
Fourth Year 111 2.55 0.43

Table 7 presents the results of the one-way analysis of variance (ANOVA) comparing the
ideal self, dramaturgical self, consistent self, and digital self sub-dimensions, as well as the total
score of the Online Self-Presentation Scale, according to participants' year of study.

The analyses revealed no statistically significant differences across year levels for the ideal
self, dramaturgical self, or consistent self sub-dimensions (all p > .05).

In contrast, statistically significant differences were found among year levels for the digital
self sub-dimension (£(3, 446) = 6.30, p < .001) and the overall online self-presentation score (F(3,
446)=3.16, p = .025). These findings indicate that the mean scores differed significantly between at
least two of the four year groups.

To determine more precisely which year groups differed from one another, pairwise
comparisons were subsequently conducted using independent samples #-tests.

Overall, the analyses indicate that online self-presentation differs significantly across year
levels only in certain dimensions. Accordingly, Hypothesis 6 (H6) is partially supported.
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Table 8. Pairwise Comparisons by Year of Study for Overall Online Self-Presentation and
the Digital Self Dimension
Group 1 (n, M, Group 2 (n, M

. 9

Measure Comparison SD) SD) t (df) 4

Online Self-Presentation -1.85

(Total) Year 1vs. Year2 119, 2.56, 0.43 108, 2.67, 0.44 (225) .066
Year 1vs. Year3 119, 2.56, 0.43 112, 2.69, 0.40 -2.32 .021

(229)

Year 1 vs. Year4 119, 2.56, 0.43 111,2.55,0.43 0.19 (228) .849
Year2vs. Year3 108, 2.67, 0.44 112, 2.69, 0.40 81387) 710

Year2 vs. Year4 108, 2.67, 0.44 111, 2.55, 0.43 2.00 (217) .047
Year3vs. Year4 112, 2.69, 0.40 111, 2.55,0.43 2.48 (221) .014
-1.15

Digital Self Year Lvs. Year2 119,2.99,0.67  108,3.00,065 50 254
-2.00

Year 1 vs. Year3 119,2.99,0.67  112,3.17,0.66 047
(229)

Year 1 vs. Year4 119,2.99,0.67  111,2.80,0.67  2.14 (228) .034

Year 2 vs. Year3 108, 3.09,0.65  112,3.17,0.66 %g'f;) 403

Year 2 vs. Year4 108, 3.09, 0.65 111, 2.80, 0.67 3.24 (217) .001

Year3 vs. Year4 112, 3.17, 0.66 111, 2.80, 0.67 4.10 (221) <001

Table 8 presents the results of the independent samples #-tests conducted to examine pairwise
differences across year levels for the overall Online Self-Presentation score and the Digital Self sub-
dimension.

For the overall Online Self-Presentation score, statistically significant differences were
observed between first- and third-year students, second- and fourth-year students, and third- and
fourth-year students. Specifically, the overall online self-presentation score was highest among third-
year students (M = 2.69) and lowest among fourth-year students (M = 2.55).

From a sociological perspective, this pattern suggests that during the intermediate stages of
university education particularly in the third year the expansion of social networks and increased
interaction both on and off campus may strengthen practices of online self-expression and digital
visibility. In contrast, the lower overall scores observed among fourth-year students, compared with
those in the second and third years, may reflect increasing awareness of one's digital footprint, greater
concern for reputation management, heightened attention to future professional and institutional
identities, and a stronger consideration of the potential risks associated with online visibility.
Consequently, self-presentation may become more selective, deliberate, and carefully managed as
students approach graduation.

Overall, the analyses indicate that online self-presentation differs significantly across year
levels only in certain dimensions. Accordingly, Hypothesis 6 (H6) is partially supported.

Regarding the Digital Self sub-dimension, statistically significant differences were observed
between first- and third-year students, while the most pronounced distinction involved fourth-year
students, who differed significantly from the other year groups. Specifically, the mean Digital Self
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score for fourth-year students (M = 2.80) was significantly lower than those of first-year (M = 2.99),
second-year (M = 3.09), and third-year students (M = 3.17).

These findings suggest that the tendency to position oneself digitally and to make one's
digital identity visible is not stable throughout the university experience. Rather, as students approach
graduation, digital identity appears to be reconstructed in a more cautious, less visible, and more
carefully regulated manner.

Taken together, these findings indicate that, within the overall sample comprising students
from all faculties, online self-presentation does not increase linearly across years of study. Instead,
it follows a pattern characterized by greater prominence during the middle years of university
education, followed by a marked tendency toward restraint and reduced self-presentation in the final

Y Table 9. Online Self-Presentation by Faculty Type

Variable Faculty Type n M SD t df p

Ideal Self Faculty of Theology 269 2.62 0.47 1.17 448 .243
Other Faculties 181 2.57 0.54

Dramaturgical Self Faculty of Theology 269 2.17 0.73 1.11 448 .268
Other Faculties 181 2.09 0.83

Consistent Self Faculty of Theology 269 3.05 0.55 -1.10 448 .273
Other Faculties 181 3.11 0.60

Digital Self Faculty of Theology 269 2.96 0.59 -2.10 448 .036
Other Faculties 181 3.09 0.78

Online Self-Presentation (Total) Faculty of Theology 269 2.62 0.42 0.29 448 .774
Other Faculties 181 2.61 0.45

Table 9 presents the results of the independent samples #-tests comparing the ideal self, dramaturgical
self, consistent self, and digital self sub-dimensions, as well as the overall Online Self-Presentation score,
according to faculty type.

The analyses revealed no statistically significant differences between faculty types with respect to the
ideal self, dramaturgical self, consistent self, or the overall online self-presentation score (all p >.05). However,
a statistically significant difference was found for the digital self sub-dimension (#(448) =-2.10, p = .036).

Based on the mean scores, students from Other Faculties reported significantly higher digital self
scores (M = 3.09) than students from the Faculty of Theology (M = 2.96).

Overall, these findings indicate that online self-presentation does not differ significantly by faculty
type at the overall scale level, with differences emerging only in the digital self dimension. Accordingly,
Hypothesis 4 (H4) is partially supported.

These findings suggest that there is no substantial difference in the overall level of online self-
presentation between students from different faculty types. Rather, the observed variation is concentrated
specifically within the digital self dimension.

From a sociological perspective, the digital self dimension is closely associated with practices of
establishing online visibility, emphasizing one's digital identity, and positioning oneself more actively within
digital environments. In this context, the lower digital self scores observed among students in the Faculty of
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Theology may indicate a greater tendency toward carefully managing online visibility, exercising selectivity
in online sharing, and considering the potential social consequences of digital self-representation.

Conversely, the absence of significant differences in the ideal self, dramaturgical self, and consistent
self dimensions suggests that online self-presentation does not differ markedly across faculty types in all of its
dimensions. Instead, the differences appear to be limited specifically to the extent to which individuals
emphasize and make their digital identity visible in online environments.

Finally, the acceptance and rejection status of all research hypotheses is summarized in Table 10.

Table 10. Acceptance and Rejection Status of the Research Hypotheses

Hypothesis Description Result Rationale

University students' daily social

media usage duration differs The independent samples r-test revealed a
H1 significantly according to the type Accepted  statistically significant difference between the

of faculty in which they are
enrolled.

groups (p <.05).

University students' frequency of
using social media platforms differs Partially

Significant differences were observed only for
certain social media platforms, whereas no

H2 significantly according to faculty Supported significant differences were found for the
type. others (p <.05; p > .05).
University students' purposes for Significant differences were identified only in
3 using  social media  differ Partially certain dimensions of social media use, while
significantly according to faculty Supported no significant differences were observed in the
type. remaining dimensions (p < .05; p > .05).
University students' levels of online A-s1.gn1ﬁcant dlfferep ce was found oply_m the
. . . Digital Self sub-dimension; no significant
self-presentation differ Partially . .
H4 sionificantly accordine to faculty Supported differences were observed for the remaining
& Y & y Supp sub-dimensions or the total score (p <.05; p >
type.
.05).
University students' levels of online . Slgnlﬁcant ‘d1fferences were found in some
. .~ Partially sub-dimensions of online self-presentation,
H5 self-presentation differ . .
significantly according to gender Supported whereas no significant differences were
) observed in others (p < .05; p > .05).
University students' levels of online Significant differences were found only in
H6 self-presentation differ Partially certain sub-dimensions, while the remaining

significantly according to year of Supported
study.

dimensions did not differ significantly (p <
.05; p >.05).

Discussion

This section discusses the findings within the broader context of how social media is
positioned in the digital everyday lives of university students and which social dynamics shape
variations in online self-presentation. The primary objective of the study was to compare the social
media usage practices and levels of online self-presentation of Faculty of Theology students with
those of students enrolled in other faculties.

Accordingly, the discussion is organized around two principal themes emerging from the
findings. First, social media usage practices including usage duration, platform preferences, and
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purposes of use are examined in relation to faculty type. Second, online self-presentation, including
both its sub-dimensions and overall score, is interpreted sociologically in relation to gender, year of
study, and faculty type. Within this framework, the findings are evaluated not only in terms of the
extent of social media use, but also with regard to broader social meanings associated with visibility,
privacy, impression management, and value orientations.

The comparisons based on faculty type demonstrate that differences in social media use
extend beyond the question of how much social media is used. Rather, they reveal that both platform
preferences and the purposes attributed to social media use generate meaningful patterns across
academic disciplines.

First, students from Other Faculties reported significantly longer daily social media use than
students from the Faculty of Theology. This finding suggests that theology students engage with
social media through a comparatively more limited investment of time. From a sociological
perspective, however, this difference should not simply be interpreted as indicating lower levels of
digital participation. Instead, it may reflect stronger normative orientations particularly within the
context of theological education regarding the legitimacy of digital environments, the moral and
functional organization of time, the balance between privacy and visibility, and a more cautious
approach to identity representation.

Viewed from this perspective, the difference in usage duration suggests that cultural
boundaries surrounding digital engagement and mechanisms of self-regulation may operate with
varying degrees of intensity across different faculty types.

Differences in platform preferences further reinforce this interpretation. The significantly
lower frequency of TikTok use among theology students may be explained by the platform's
structural characteristics such as high visibility, rapid content circulation, trend- and performance-
oriented interaction, and algorithmically driven public exposure which may increase perceptions of
visibility-related risks and the costs associated with impression management. In other words, the
issue does not appear to be resistance to technology itself, but rather a heightened concern with how
one appears and is perceived on a platform that strongly encourages public visibility.

Conversely, the higher frequency of Facebook use among theology students is consistent
with the platform's greater reliance on established social networks, groups, communities, and
relatively controlled social environments. This finding suggests that the tendency to maintain social
relationships within familiar networks of belonging may also shape individuals' preferences for
particular digital platforms.

Finally, the lower level of LinkedIn use among theology students may be interpreted
sociologically in terms of differences in professional identity formation, career narratives,
networking norms, and practices of professional visibility across academic disciplines. In many
professional fields, LinkedIn functions as a natural extension of institutional and occupational
habitus. Therefore, its relatively limited role in the everyday digital practices of theology students
appears to be an understandable and theoretically meaningful finding.

The findings regarding the purposes of social media use and sharing make it more visible
through which needs and meanings social media is utilized. Theology students reported lower scores
for the purpose of "entertainment and passing time" but significantly higher scores for "following
religious, moral, and value-oriented content." This suggests that although social media is the same
technological medium, it is functionalized differently depending on the faculty context. For one
group, social media is primarily positioned as a means of leisure consumption, whereas for the other
it serves as a platform for following value-compatible content and sustaining one's worldview. Such
a distinction reminds us that digital practices are not merely technical behaviors, but everyday social
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actions embedded within cultural codes and normative boundaries. Notably, the absence of
significant faculty-based differences in using social media for news/information seeking and
educational/professional purposes indicates that social media has increasingly become a shared
informational infrastructure and an academic support channel among university students. Thus, while
convergence occurs in certain functions, differentiation persists particularly in entertainment and
value-oriented content.

The findings regarding online self-presentation reveal how identity and visibility practices
in digital environments intersect with social dynamics along three dimensions: gender, stages of the
university experience (grade level), and faculty type. Gender comparisons demonstrated that male
students scored significantly higher than female students on ideal self, dramaturgical self, digital self,
and total online self-presentation. This suggests that the opportunities for impression management
and self-presentation offered by online environments do not operate independently of gender norms.
From a sociological perspective, higher scores among male students may reflect a greater willingness
to establish online visibility and strategically manage their self-presentation. Conversely, lower
scores among female students may be associated with a more selective balance between visibility
and privacy, a more controlled form of online representation, or a greater consideration of the
potential social costs of online interactions. Importantly, lower scores among women should not be
interpreted as indicating a weaker digital presence; rather, they reflect differences in how online
representation is constructed within certain boundaries and how potential risks are managed. In
particular, the difference observed in the dramaturgical self dimension suggests that practices such
as adjusting one's online image, deciding what should be made visible, and controlling impressions
vary according to gender. Accordingly, higher dramaturgical self scores among men may indicate
that they are more likely to present themselves as if performing on a stage, consciously manage
impressions, and actively direct their online visibility. Lower scores among women, however, should
be interpreted not as passivity but as reflecting a more cautious, selective, and restrained style of self-
presentation.

The findings regarding grade level indicate that online self-presentation does not increase
linearly. Instead, it tends to rise during the middle years of university education (particularly in the
third year) and decline noticeably in the fourth year. The higher total scores of third-year students
compared with first-year students, alongside the lower scores of fourth-year students compared with
second- and third-year students, are consistent with the expansion of social networks, increased on-
campus and off-campus interactions, and a stronger need for self-positioning during the intermediate
stages of university life. In contrast, the decline observed among fourth-year students may be
explained by increased awareness of digital footprints, heightened concerns about reputation
management, growing anxiety regarding future professional careers, and greater consideration of the
potential costs of online visibility as graduation approaches. The finding that fourth-year students
scored significantly lower than all other grade levels in the digital self dimension particularly
supports this interpretation. As students approach graduation, they may prefer a more cautious,
clearly bounded, and carefully managed digital representation rather than constructing a highly
visible digital identity.

Faculty-type comparisons revealed no significant differences in the overall level of online
self-presentation or in the ideal, dramaturgical, and consistent self dimensions, suggesting that
students from different faculties share common patterns of online self-presentation across many
dimensions. This finding implies that certain shared habits of digital culture and online interaction
among university students have led to convergence in several aspects of online self-presentation. In
other words, similar frequencies of platform use and comparable engagement in functions such as
information/news seeking and educational or academic purposes indicate that social media has
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become a common sphere of everyday practice across faculty groups. However, the finding that
students from faculties other than theology scored significantly higher only in the digital self
dimension suggests that the primary distinction lies in emphasizing digital identity and constructing
online visibility. Sociologically, this result indicates that theology students do not withdraw from
online representation altogether; rather, they tend to adopt a more selective and controlled approach,
particularly in making their digital identity visible and positioning themselves actively within digital
environments. Thus, the distinction concerns not the overall capacity for self-presentation but rather
the degree and style of online visibility.

Overall, this study demonstrates that social media use and online self-presentation cannot be
understood as a uniform pattern of youth behavior. Instead, faculty context becomes particularly
evident in terms of time spent on social media, platform preferences, and usage motivations, whereas
gender and stages of the university experience emerge as more influential factors in shaping online
self-presentation. The findings further indicate that while certain digital practices converge such as
news and information seeking, educational and 4209rofessional use, and several dimensions of self-
presentation others remain differentiated according to cultural and normative frameworks,
particularly in relation to platforms such as TikTok and LinkedIn, motivations centered on
entertainment versus value-oriented content, and the digital self dimension.

Indeed, one of the leading scholars in digital religion studies, Heidi Campbell, conceptualizes
digital religion as a phenomenon in which traditional religious life and online practices are not
separate domains but mutually interactive spheres. According to Campbell, digital environments
reshape the organizational structures of religious communities and transform the production and
dissemination of religious authority (Campbell, 2013).

Conclusion and Recommendations

This study examined how university students' social media usage practices (daily duration
of use, platform preferences, and purposes of use/sharing) and levels of online self-presentation
(ideal, dramaturgical, consistent, and digital self, together with total scores) differ according to
faculty type, gender, and grade level. Overall, the findings indicate that social media use does not
create two completely distinct worlds across faculties; rather, meaningful differences emerge in
certain platforms and, more importantly, in motivations for use.

Regarding social media practices, theology students were found to spend relatively less time
on social media. Their platform preferences indicate a greater distance from highly visible, trend-
oriented platforms and a stronger orientation toward familiar networks and platforms supporting
community-based interaction. Findings concerning purposes of use further clarify this pattern.
Differences between faculty groups are shaped not by whether social media is used, but by the
purposes it serves and the meanings attached to its use. In this context, theology students' stronger
orientation toward value-based content suggests that social media functions as a tool for following
content compatible with their worldview, norms, and values. Conversely, the relatively lower
emphasis on entertainment and passing time may reflect a pattern of caution associated with
perceptions of the legitimacy of digital engagement, the meaningful use of time, and moral-cultural
frameworks surrounding online content. Nevertheless, the similar levels of information/news seeking
and academic use across faculties demonstrate that social media has become a common informational
and educational resource for university students while maintaining differences in entertainment-
oriented and value-oriented motivations.

The findings regarding online self-presentation also indicate that digital visibility and
identity performance are shaped by broader social dynamics. Gender comparisons suggest that
practices of self-presentation and impression management occur with varying intensity across
genders. Importantly, lower scores should not necessarily be interpreted as indicating a weaker digital
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presence; rather, they may reflect a more selective and controlled style of online representation that
places greater emphasis on balancing privacy and visibility. The dramaturgical self findings, in
particular, suggest that decisions regarding how, where, and to what extent individuals present
themselves online are socially differentiated.

The findings regarding grade level demonstrate that online self-presentation does not follow
a linear trajectory throughout university education. Instead, it appears to increase during the
intermediate years and become more cautious in the final year. Sociologically, this pattern may be
interpreted as reflecting expanding social networks and increasing interaction during the middle
years of university, whereas approaching graduation encourages greater awareness of digital
footprints, concerns about reputation, and future professional positioning, leading students to adopt
more selective strategies of online self-presentation.

Faculty comparisons further suggest that differences in online self-presentation are
concentrated not at the overall level but specifically in the dimension of emphasizing digital identity
and establishing online visibility.

Based on these findings, recommendations can be proposed at three levels. First, digital
literacy initiatives in universities should extend beyond technical competencies to include
sociological dimensions such as balancing visibility and privacy, digital footprints, reputation
management, awareness of online risks, and critical media literacy. Considering theology students'
stronger orientation toward value-based content, particular emphasis should also be placed on
evaluating the reliability of information sources, combating misinformation, and developing
awareness of algorithmic influences. Second, given that professional orientations and networking
practices vary across faculties, career planning and mentoring programs should be diversified
according to faculty-specific needs. Third, the observed gender- and grade-level differences in online
self-presentation suggest that university psychological counseling and guidance services should
address issues such as the pressure to present oneself on social media, concerns about approval and
criticism, and privacy and security anxieties in a more explicit and systematic manner.
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Sosyal Medya Kullanim Pratikleri ve Cevrim I¢i Benlik Sunumu: ilahiyat ve Diger Fakiilte
Ogrencileri Arasinda Karsilastirmah Bir Analiz

Giris

Dijitallegsme siireci, bireylerin iletisim bigimlerini, sosyal iligkilerini ve kimlik olusturma
siireglerini 6nemli dlciide déniistiirmiistiir. internet teknolojilerinin yayginlasmasi ve sosyal medya
platformlarinin giinlilk yasamin merkezine yerlesmesiyle birlikte bireyler yalnizca bilgi tiiketicisi
degil, ayn1 zamanda kimliklerini siirekli iireten ve sunan aktorler haline gelmistir. Ozellikle sosyal
medya ortamlar1 bireylerin kendilerini belirli bigimlerde ifade ettikleri, goriiniirliik sagladiklar1 ve

sosyal etkilesimler araciligiyla benliklerini yeniden insa ettikleri alanlar olarak degerlendirilmektedir
(Castells, 2010).

Benlik sunumu kavramimin kuramsal temelleri, bireylerin toplumsal yasamda kendilerini
belirli rollere uygun bigcimde sergilediklerini ileri siiren yaklagimda goriilmektedir. Bu baglamda
bireyler sosyal yasamda tipki bir tiyatro oyuncusu gibi farkli sosyal ortamlarda gesitli kimlik
performanslar sergilemektedirler. Dijital ortamlar ise bu performansin daha kontrollii ve segici
sekilde gerceklesmesine olanak saglamaktadir (Goffman, 1959).

Cevrim i¢i benlik sunumu, bireyin dijital platformlarda kendi kimligini bilingli olarak
yapilandirmasi ve bagkalarima sunmasi siirecini ifade etmektedir. Sosyal medya platformlarinda
kullanicilar profil fotograflari, paylasimlar, begeniler, hikayeler ve diger etkilesim araclar1 yoluyla
belirli bir imaj olusturmaktadirlar. Bu siirecte kullanicilar ger¢ek kimliklerinin belirli yonlerini 6ne
¢ikarabilir, baz1 ozelliklerini gizleyebilir ya da idealize edilmis kimlikler olusturabilirler (Boyd,
2007: 119-142).

Dijital ortamlardaki benlik sunumunun geleneksel sosyal etkilesimlerden farklilastigi nokta,
bireylere daha fazla diizenleme ve kontrol imkani sunmasidir. Cevrim dis1 etkilesimlerde bireyin
gorliinlimii, beden dili ve anlik tepkileri 6nemliyken ¢evrim i¢i ortamda kullanicilar igerikleri
iizerinde diizenleme yapabilmekte, paylasim zamanini belirleyebilmekte ve sunacaklar1 kimlik
Ogelerini secebilmektedirler (Walther, 1996: 3-14). Bu durum secici benlik sunumu kavramini 6n
plana ¢ikarmaktadir.

Arastirmalar sosyal medya kullaniminin bireylerin sosyal kabul ihtiyaci, aidiyet duygusu ve
sosyal sermaye olusturma siirecleriyle iliskili oldugunu gostermektedir. Ozellikle gencler ve
universite 6grencileri sosyal medya platformlarini yalnizca iletisim amaciyla degil, ayn1 zamanda
kimlik gelistirme ve sosyal goriiniirliikk elde etme araci olarak kullanmaktadirlar (Ellison, Steinfield
ve Lampe, 2007: 1143-1168).

Ote yandan dijitallesmenin benlik sunumu iizerindeki etkileri her zaman olumlu
olmamaktadir. Sosyal medya ortamlarinda siirekli goriiniir olma istegi, begeni alma beklentisi ve
sosyal karsilagtirma siirecleri bireylerde psikolojik baski olusturabilmektedir. Ozellikle idealize
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edilmis yasam sunumlar1 bireylerin 6zsaygi diizeylerini etkileyebilmekte ve ¢evrim i¢i kimlik ile
gergek kimlik arasinda farklilagmalar ortaya ¢ikabilmektedir (Vogel vd., 2014: 206-217).

Son donem calismalari, dijitallesmenin bireyin yalmizca kimlik sunumunu degil, kimlik
algistm1 da doniistiirdiigiinii  gostermektedir. Algoritmalarin igerik tercihleri iizerindeki etkisi,
goriiniirliik mekanizmalar1 ve sosyal medya platformlarinin kullanic1 davramislarini yonlendirmesi,
bireylerin kendilerini sunma bigimlerini yeniden sekillendirmektedir (Couldry ve Hepp, 2017:16).

Sonug olarak dijitallesmenin ¢evrim i¢i benlik sunumu iizerinde c¢ok boyutlu etkiler
olusturdugu goriilmektedir. Sosyal medya platformlar1 bireylere kendilerini ifade etme ve sosyal
iligkiler gelistirme firsat1 sunarken ayni zamanda kimlik baskisi, sosyal karsilastirma ve idealize
edilmis benlik olusturma gibi sorunlar1 da beraberinde getirmektedir.

Yontem

Bu arastirma, nicel arastirma yaklasimina dayali olarak iliskisel tarama modelinde
desenlenmis kesitsel ve betimsel bir calismadir. iliskisel tarama calismalari, iki ya da daha fazla
degisken arasindaki iliskileri ve bu iligkilerin diizeyini mevcut kosullar i¢inde ortaya koymay1
amagclamaktadir (Giirbiiz & Sahin, 2014, 5.223; Islamoglu & Alniagik, 2016, s. 256). Bu cercevede
arastirmada, liniversite 6grencilerinin sosyal medya kullanim pratikleri (giinliik kullanim siiresi ve
platform kullanim sikliklari) ile ¢gevrim i¢i benlik sunumu diizeyleri incelenmis; ayrica fakiilte tiirline
gore (ilahiyat fakiiltesi ve diger fakiilteler) bu degiskenler agisindan anlamli bir farklilagma olup
olmadigi test edilmistir.

Arastirmanin Evren ve Orneklemi

Arastirmanin evrenini, Tiirkiye’de 2024-2025 egitim-0gretim yilinda farkli {iniversitelerde
lisans diizeyinde 6grenim goren 6grenciler olusturmaktadir. Ornekleme siirecinde olasilikli olmayan
ornekleme yaklasimlarindan kolay ulasilabilir 6rnekleme kullanilmis; ¢alisma, ¢evrim ici anket
formuna goniilli olarak katilan &grenciler iizerinden yiiriitiilmiistir (Erkus, 2009, s. 98). Bu
dogrultuda arastirmanin 6rneklemi, toplam 450 lisans 6grencisinden olugmaktadir.

Orneklem biiyiikliigiiniin yeterliligi degerlendirilirken, biiyiik evrenler icin dnerilen asgari
orneklem biiyiikligiiniin yaklasik 384 kisi oldugu yoniindeki tablo degerleri dikkate alinmis; bu
cercevede 450 kisilik 6rneklemin Onerilen alt sinirin iizerinde oldugu ve arastirma amaglari igin
yeterli bir hacme ulagildig1 kabul edilmistir (Karagdz, 2016, s. 288)
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Tablo 1: Katilimcilarm Demografik Ozellikleri

Degisken Diizey n %
I¢c Anadolu 185 41,1
Karadeniz 107 23,8
. Giineydogu Anadolu 54 12,0
Universitenin bulundugu bolge*
Akdeniz 39 8,7
Dogu Anadolu 33 73
Ege 32 7,1
[lahiyat Fakiiltesi 269 59,8
Beseri ve Sosyal Bilimler 107 23,8
Fakiilte tiirii — -
Saglik Bilimleri 33 7.3
Uygulamali/Teknik/Sanat ve diger 41 9,1
1. stmf 119 26,4
2. smif 108 24,0
Smif diizeyi
3. siif 112 249
4. sif 111 24,7
Kadin 313 69,6
Cinsiyet
Erkek 137 30,4

Tablo 1 incelendiginde, katilimcilarin %69,6’sinin kadin, %30,4’{inlin erkek oldugu
goriilmektedir. Fakiilte tlirline gére dagilimda en yiiksek orani ilahiyat fakiiltesi 6grencileri (%59,8)
olustururken, bunu beseri ve sosyal bilimler (%23,8), uygulamali/teknik/sanat ve diger alanlar (%9,1)
ile saglik bilimleri (%7,3) izlemektedir. Simf diizeyine gore dagilimin 1. siiftan 4. sinifa kadar
gorece dengeli oldugu dikkat cekmektedir. Katilimcilarin bolgesel dagilimi incelendiginde en yiiksek
katilmin i¢ Anadolu Bélgesi’nden (%41,1) saglandigi, bunu Karadeniz (%23,8) ve Giineydogu
Anadolu (%12,0) bolgelerinin takip ettigi goriilmektedir.

Arastirmada veriler, toplam 25 tiniversiteden toplanmistir. Katilimeilarin iiniversite dagilimi
tabloda bolgesel diizeyde sunulmustur. Universitelerin bulundugu iller esas alinarak Tiirkiye nin
cografi bolgelerine gore gruplama yapilmustir. Orneklem iginde katilimcilarin 6grenim gordiigii
fakiilteler baslangicta Denizcilik, Egitim, Edebiyat, Fen-Edebiyat, Giizel Sanatlar, Hukuk, Iktisadi
ve Idari Bilimler, Hahiyat, Miihendislik, Saglik, Turizm ve “Diger” olmak tlizere 12 farkli fakiilte
tiirii altinda simflandirilmistir. Orneklemin iiniversite ve fakiilte tiirii agisindan bu dl¢iide dagmnik ve
¢ok kategorili bir yapiya sahip olmasi nedeniyle, betimleyici istatistiklerde daha anlagilir ve
raporlanabilir bir sunum saglamak amaciyla kategorik birlestirmelere gidilmistir. Caligmanin esas
amaci, ilahiyat fakiiltesi 6grencilerinin dijital pratiklerini diger fakiiltelerde okuyan 6grencilerle
karsilastirmali olarak incelemek oldugundan, ¢ikarimsal analizlerde ilahiyat disindaki tiim fakiilte
tiirleri “Diger Fakiilteler” {ist kategorisi altinda birlestirilmis ve karsilastirmalar Ilahiyat Fakiiltesi (n
=269) ile Diger Fakiilteler (n = 181) gruplari iizerinden yiiriitiilmiistiir

Veri Toplama Araclari

Arastirmada veri toplama araci olarak ti¢ boliimden olusan bir anket formu kullanilmistir.
Anket formu, katilimeilarin demografik 6zelliklerini, sosyal medya kullanim pratiklerini ve ¢evrim
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ici benlik sunumu diizeylerini belirlemeye yonelik sorulardan olusmaktadir. Birinci bdoliimde,
katilimcilarin demografik 6zelliklerini belirlemeye yonelik sorular yer almaktadir. Bu kapsamda
katilimcilarin cinsiyeti, sinif diizeyi ve 6grenim gordiikleri fakiilte tiiriine iliskin bilgiler toplanmustir.

Ikinci boliimde, katilimeilarin sosyal medya kullamim pratiklerini belirlemeye yonelik
sorular bulunmaktadir. Bu béliimde katilimcilarin giinliik sosyal medya kullanmim siireleri, farkh
sosyal medya platformlarin1 (Instagram, YouTube, TikTok, X/Twitter, Facebook, LinkedIn,
WhatsApp ve Telegram/Discord vb.) kullanma sikliklar ile sosyal medyay1 kullanim amaglari
(iletisim kurma, gilinlilk yasami paylagma, bilgi/haber takibi, eglenme ve zaman gecirme, yeni
kisilerle etkilesim kurma, kendini ifade etme, dini/ahlaki igerikleri takip etme ve egitim/mesleki
amaclar) ol¢lilmiistiir.

Arastirmada Ogrencilerin gevrim i¢i ortamlarda benlik sunumu egilimlerini belirlemek
amaciyla, Fullwood, James ve Chen-Wilson (2016) tarafindan gelistirilen ve Tiirk¢eye uyarlamasi
yapilan Cevrim I¢i Benlik Sunumu Olgegi kullanilmistir (Dalkilig, 2025). Olgek, toplam 18
maddeden ve dort alt boyuttan olusmaktadir: dramaturjik benlik (5 madde), ideal benlik (7 madde),
tutarli benlik (3 madde) ve dijital benlik (3 madde). Uyarlama ¢alismasinda 6l¢egin genel glivenirlik
katsayist o = ,846 olarak rapor edilmistir. Alt boyutlara iliskin Cronbach alfa katsayilari ise
dramaturjik benlik i¢in o = ,926, ideal benlik i¢in o = ,841, tutarli benlik i¢in o =,785 ve dijital benlik
i¢i =,738 olarak belirlenmistir (Dalkilig, 2025). Bu bulgular, 6lgegin Tiirk¢e formunun hem toplam
puan hem de alt boyut diizeyinde kabul edilebilir ve yiiksek bir i¢ tutarliliga sahip oldugunu
gostermektedir.

Bu arastirmada, Cevrim Igi Benlik Sunumu Olgegi’nin ¢alisma grubundaki giivenirligi
yeniden test edilmistir. Bu amagla 450 katilimcidan elde edilen veriler {izerinden Cronbach alfa i¢
tutarlilik katsayilar1 hesaplanmustir. Olgegin geneli igin o = ,757; dramaturjik benlik alt boyutu igin
o = ,844; ideal benlik icin o =,704; tutarli benlik icin a = ,610 ve dijital benlik i¢in a = ,640 olarak
bulunmustur. Béylece 6lgegin bu caligma drnekleminde alt boyut diizeyinde giivenirlik katsayilarinin
a=,610 ile o = ,844 arasinda degistigi goriilmektedir. Alan yazinda, ,60 ve {lizerindeki alfa degerleri
genellikle kabul edilebilir; ,70 ve iizerindeki degerler ise iyi diizeyde gilivenirlik gostergesi olarak
degerlendirilmektedir (Can, 2016). Bu g¢ergevede, dlgegin bu arastirmada kullanilan formunun ig
tutarlilik acisindan genel diizeyde yeterli, alt boyutlar diizeyinde ise 6zellikle dramaturjik ve ideal
benlik boyutlarinda iyi, tutarli ve dijital benlik boyutlarinda kabul edilebilir diizeyde oldugu
sOylenebilir.

Verilerin Analizi

Bu arastirmada verilerin analiz edilmesinde SPSS 24 paket programindan yararlanilmistir.
Analizlere gegmeden once, Cevrim I¢i Benlik Sunumu Olgeginden elde edilen puanlarin normal
dagilima uygunlugu incelenmistir. Bu amagla, dlgegin alt boyutlar1 ve toplam puani i¢in merkezi
egilim Olgiileri (aritmetik ortalama, ortanca, tepe deger) ile carpiklik (skewness) ve basiklik (kurtosis)
katsayilar1 hesaplanmustir. Tlgili betimleyici istatistikler asagida Tablo 2’de sunulmaktadir:
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Tablo 2: Cevrim Igi Benlik Sunumu Olgegi Puanlarina iliskin Normallik Gostergeleri

Degisken Aritmetik  Ortanca Tepedeger SS Carpikhk Basikhik Min-
Ort. (Median) (Mod) (Skewness)  (Kurtosis) Maks
(Mean)

Ideal benlik 2,60 2,57 3,00 0,50 0,034 -0,668 1,57-

alt boyutu 3,71

Dramaturjik 2,14 2,00 2,00 0,77 0,209 -0,887 1,00—

benlik alt 4,00

boyutu

Tutarl 3,08 3,00 3,00 0,57 -0,367 -0,588 1,67—

benlik alt 4,33

boyutu

Dijital benlik 3,01 3,00 3,00 0,68 0,138 0,059 1,00—

alt boyutu 5,00

Cevrim i¢i 2,62 2,61 2,33 0,43 0,211 -0,534 1,72—

benlik 3,78

sunumu

(toplam)

Tablo 2’de, Cevrim I¢i Benlik Sunumu Olgegi’nin ideal benlik, dramaturjik benlik, tutarli benlik,
dijital benlik alt boyutlar1 ile toplam puanina iligkin betimsel istatistikler ve normallik gdstergeleri
sunulmaktadir. Olgegin gerek alt boyutlarmin gerek geneli icin ortalama, medyan ve mod
degerlerinin birbirine yakin oldugu goriilmektedir. Ayrica ¢arpiklik ve basiklik katsayilar1 da kabul
edilebilir sinirlar i¢inde (£1,96 araliginda) yer almaktadir. Bu bulgular, ¢evrim i¢i benlik sunumu
puanlarinin normal dagilim varsayimini karsiladigini gostermekte ve parametrik istatistiksel
yontemlerin kullanilmasini desteklemektedir (Can, 2016, ss. 82—85).

Bu cergevede, arastirmanin alt problemleri dogrultusunda betimleyici analizlerin yani sira
degiskenler arasindaki iligkileri incelemek {izere parametrik analiz tekniklerinden yararlanilmistir.
Cinsiyet ve benzeri ikili gruplar arasindaki farklari belirlemek igin bagimsiz 6rneklemler t-testi, sinif
diizeyi gibi ikiden fazla gruba sahip degiskenler icin tek yonlii varyans analizi (ANOVA)
uygulanmigtir. Tiim 6nemlilik testlerinde istatistiksel anlamlilik diizeyi .05 olarak kabul edilmistir.

Arastirma Hipotezleri

Arastirma kapsaminda, iiniversite 6grencilerinin sosyal medya kullanim pratikleri ile cevrim
ici benlik sunumu diizeylerinin fakiilte tiirii, cinsiyet ve sinif diizeyi gibi degiskenlere gore farklilasip
farklilagsmadigini ortaya koymak amaciyla asagidaki hipotezler olusturulmustur:

H1: Universite 6grencilerinin giinliik sosyal medya kullanim siireleri agisindan dgrenim gordiikleri
fakiilte tiirline gore istatistiksel olarak anlamli bir fark vardir.

H2: Universite dgrencilerinin sosyal medya platformlarini kullanma sikliklari agisindan dgrenim
gordiikleri fakiilte tiiriine gore istatistiksel olarak anlamli bir fark vardir.

H3: Universite 6grencilerinin sosyal medyay1 kullamm ve paylasim amaglari agisindan dgrenim
gordiikleri fakiilte tiiriine gore istatistiksel olarak anlamli bir fark vardir.

H4: Universite dgrencilerinin ¢evrim igi benlik sunumu diizeyleri agisindan &grenim gordiikleri
fakiilte tilirline gore istatistiksel olarak anlaml bir fark vardir.

H5: Universite dgrencilerinin ¢evrim i¢i benlik sunumu diizeyleri acisindan cinsiyet degiskenine gore
istatistiksel olarak anlamli bir fark vardir.

www.turkishstudies.net/religion



4216 Salih Aydemir

Hé6: Universite dgrencilerinin ¢evrim igi benlik sunumu diizeyleri agisindan simif diizeyine gore
istatistiksel olarak anlamli bir fark vardir.

Bulgular

Bulgular boliimiinde, tiniversite dgrencilerinin sosyal medya kullanim pratikleri ile ¢evrim
i¢i benlik sunumu diizeylerine iliskin analiz sonuglart sunulmaktadir. Bu kapsamda bulgular iki ana
eksende yapilandirilmustir. Ilk olarak, sosyal medya kullanim pratikleri kapsaminda katilimeilarin
giinlik kullanim siireleri, platformlar1 kullanma sikliklar1 ve sosyal medyada kullanim/paylasim
amaclar1 fakiilte tiiriine gore karsilastirilmustir. ikinci olarak, ¢evrim ici benlik sunumu kapsaminda
Cevrim I¢i Benlik Sunumu Olgegi’nin alt boyutlar1 ve toplam puani; cinsiyet, sinif diizeyi ve fakiilte
tiirli degiskenlerine gore incelenmistir. Tiim tablolarda ortalamalar (Ort.), standart sapmalar (SS) ve
ilgili karsilastirma testlerinin (bagimsiz Orneklem t-testi / tek yonli ANOVA) sonuglar
raporlanmigtir.

1. Sosyal Medya Kullamim Pratikleri: Siire, Platform Tercihleri ve Kullanim/Paylasim
Amaclari

Bu alt baglik altinda, katilimcilarin sosyal medyay1 ne kadar siireyle kullandiklari, hangi
platformlar ne siklikla tercih ettikleri ve sosyal medyay1 hangi amaglarla kullandiklar fakiilte tiirii
baglaminda ele alinmaktadir. Bu kapsamda oOncelikle “Giinliikk ortalama olarak sosyal medya
kullanim siiresi?” sorusuna verilen yanitlar, ardindan Instagram, YouTube, TikTok, X/Twitter,
Facebook, LinkedIn, WhatsApp Durum/Kanal ve Telegram/Discord vb. platformlara iligkin
kullanim siklig1 puanlari raporlanmistir. Son olarak, katilimcilarin sosyal medyada iletisim kurma,
giinlik yasami paylagsma, bilgi/haber takibi, eglenme-zaman gecirme, yeni kisilerle
tanigma/etkilesim, kendini ifade etme, dini/ahlaki/deger temelli igerikleri takip etme ve
egitim/mesleki amaglarla kullanma gibi kullanim/paylasim amaglar fakiilte tiiriine gore
karsilastirilmistir. Bu boliimde sunulan bulgular, sosyal medya kullaniminin yalnizeca “kullanim
diizeyi” tizerinden degil, ayn1 zamanda kullanima yiiklenen motivasyon ve anlamlar {izerinden de
fakiilte tiirleri arasinda nasil farklilastigini ortaya koymay1 amacglamaktadir.

Tablo 3: Fakiilte Tiirtine Gore Giinliik Ortalama Sosyal Medya Kullanim Siiresi
Fakiilte tiirii N Ort. SS t df p

Diger Fakiilteler 181 419 121 2,85 448 ,005
ilahiyat Fakiiltesi 269 386 1,25

Tablo 3’te, “Giinliikk ortalama olarak sosyal medya kullanim siiresi?”” sorusuna verilen
yanitlarin fakiilte tiiriine gore bagimsiz drneklem t-testi sonuglar1 gosterilmektedir. Bu soru, kategori
temelli yanit segenekleriyle 6lgtilmiistiir: 1 = “0-30 dakika aras1”, 2 = “30-60 dakika aras1”, 3 = “1—
2 saat aras1”, 4 = “2-3 saat aras1”, 5 = “3—4 saat arast”, 6 = “5 saat ve Ustii”. Buna gore puan
yiikseldik¢e giinliik sosyal medya kullanim siiresinin arttig1 kabul edilmektedir. Analizler, Diger
Fakiilteler grubunun sosyal medya kullanim siiresi ortalamasinin (Ort. = 4,19; SS = 1,21), Ilahiyat
Fakiiltesi grubuna gore (Ort. = 3,86; SS = 1,25) anlamh diizeyde daha yiiksek oldugunu
gostermektedir, t (448) = 2,85; p =,005. Elde edilen bulgular, tiniversite 6grencilerinin sosyal medya
kullanim siirelerinin fakiilte tiiriine gore anlamli bigimde farklilastigin1 géstermektedir. Bu bulgular,
HI hipotezini desteklemektedir.

Fakiilte tiiri baglaminda bu bulgu, ilahiyat fakiiltesi Ogrencilerinin giindelik dijital
pratiklerinde sosyal medyaya ayirdigi zamanin gorece daha sinirli olabilecegine igaret etmektedir.
Bu durum, ilahiyat baglaminda mahremiyet hassasiyetleri, ¢evrim i¢i goriiniirliik ile kimlik temsili
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arasindaki denge, deger yonelimleri ve dijital ortamda “kendini sunma” pratiklerine iliskin temkinli
tutumlarla iliskili bir 6riintii olarak okunabilir.

Tablo 4. Fakiilte Tiiriine Gore Sosyal Medya Platformlarin1 Kullanma Sikligi
Degisken Fakiilte tiirii n Ort. SS t p

ilahiyat
Instagram sosyal medya platformunu _Fakiiltesi 269 412 130 434
ne siklikla kullantyorsunuz? Diger 0,70 ~
N 181 4,03 1,43
Fakiilteler
ilahiyat
YouTube sosyal medya platformunu _Fakiiltesi 269 354 LI8 177
ne siklikla kullantyorsunuz? Diger 1,35 7
N 181 3,38 1,26
Fakiilteler
ilahiyat
TikTok sosyal medya platformunu ne _ Fakiiltesi 269 1,68 1,25 505 <.001
siklikla kullaniyorsunuz? Diger ’ ’
N 181 2,36 1,64
Fakiilteler
Ilahiyat
X/Twitter sosyal medya platformunu _Fakiiltesi 269 213 137 100 317
ne siklikla kullaniyorsunuz? Diger ’ ’
N 181 2,27 1,50
Fakiilteler
Ilahiyat
Facebook sosyal medya platformunu _Fakiiltesi 269 143 093 005
ne siklikla kullaniyorsunuz? Diger 2,79 °
N 181 1,21 0,62
Fakiilteler
[lahiyat
LinkedIn sosyal medya platformunu _Fakiiltesi 269 L6 0.5
—~ 2,61 ,009
ne siklikla kullantyorsunuz? Diger
N 181 1,33 0,84
Fakiilteler
WhatsApp Durum/Kanal ozelligi  Lamyat. 269 3,50 1,52
Fakiiltesi -
sosyal medya platformunu ne siklikla — ,330
kullantyorsunuz? Diger 181 3,35 1,58 0.97
) Fakiilteler ’ ’
Ilahiyat
Telegram/Discord ~ vb.  topluluk Fakiiltesi 269 1,72 1,02 )
uygulamalarini ne siklikla N 175 ,081
kullaniyorsunuz? Diger 181 155 1.01 ’
Fakiilteler ’ ’

Tablo 4’te, sosyal medya platformlarin1 kullanma siklig1 puanlarinin fakiilte tiiriine gore
bagimsiz orneklem t-testleri sonuclari gosterilmektedir. Bu maddeler 5°li derecelendirme
seklindedir: 1 = “Hig kullanmam”, 2 = “Cok nadiren kullanirim (ayda birka¢ kez ya da daha az)”, 3
= “Ara sira kullaninm (yaklasik haftada bir)”, 4 = “Haftada birka¢ kez kullaninm”, 5 = “Her giin
aktif kullanirim”; dolayisiyla puanin yiikselmesi kullanim sikliginin arttigini gostermektedir.
Analizler, ilahiyat fakiiltesi 6grencilerinin Instagram, YouTube, X/Twitter, WhatsApp Durum/Kanal
ve Telegram/Discord vb. kullamm sikliklarmin diger fakiilte Ogrencileriyle anlamli diizeyde
farklilagmadigim1 gostermektedir (tim p> ,05). Buna karsilik, ilahiyat 6grencilerinin TikTok
kullanim siklig1 diger fakiilte 6grencilerinden anlamli diizeyde daha diisiiktiir (t (448) = 5,05; p <
,001). Ayrica ilahiyat 6grencilerinin Facebook kullanim siklig1 diger fakiilte 6grencilerinden anlamli
diizeyde daha yiiksektir (t (448) = -2,79; p = ,005). LinkedIn kullanim siklig1 ise ilahiyat
ogrencilerinde anlamh diizeyde daha disiiktiir (t (448) = 2,61; p = ,009). Bulgular, sosyal medya
platformlarini kullanma sikliginin fakiilte tiiriine gore yalnizca bazi platformlar acisindan anlamh
bigimde farklilagtigimi gostermektedir. Bu durum, H2 hipotezinin kismen desteklendigini ortaya
koymaktadir.
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Ilahiyat 6grencilerinde TikTok kullaniminin daha diisiik olmasi; platformun yiiksek
goriliniirliik ve trend odakli yapisiyla birlikte, ¢evrim i¢i alanda mahremiyet—goriiniirliik dengesini
gbzetme ve “kendini sunma” pratiklerinde daha temkinli bir konumlanmaya isaret edebilir. Facebook
kullaniminin ilahiyat 6grencilerinde daha yiiksek bulunmasi ise, platformun daha ¢ok tanidik aglar
ve grup/topluluk temelli etkilesim iizerinden ilerlemesi sayesinde, ilahiyat 6grencilerinin ¢evrim igi
sosyal iligkileri daha kontrollii ve tanidik ¢evreler {izerinden siirdiirme egilimiyle uyumlu bir oriintii
sunabilir. LinkedIn’in ilahiyat Ogrencilerinde daha diisiik olmasi da fakiilte tiirlerine gore

farklilagabilen mesleki yonelimler ve profesyonel ag kurma pratikleriyle baglantili olarak
degerlendirilebilir.

Tablo 5. Fakiilte Tiirtine Gore Sosyal Medyada Paylasim/Kullanim Amaglari

Paylasim amaclari Fakiilte tiirii n Ort. SS t p

Arkadaglarimla  veya ailemle [lahiyat Fakiiltesi 269 4,01 1,12 -1,90  ,058
iletigim kurmak Diger Fakiilteler 181 422 1,14
ilahiyat Fakiiltesi 269 229 1,25 L15 251

Giinliik yasamimi paylasmak
Diger Fakiilteler 181 243 1,31

Ilahiyat Fakiiltesi 269 4,16 1,05 0,42 ,677
Diger Fakiilteler 181 4,12 1,05

Bilgi edinmek veya haberleri
takip etmek

[lahiyat Fakiiltesi 269 3,81 1,21 -2,51  ,012
Eglenmek ve zaman gecgirmek

Diger Fakiilteler 181 4,10 1,19
Yeni kisilerle  tamsmak  / Ilahiyat Fakiiltesi 269 1,88 1,17 -1,24 217
etkilesim kurmak Diger Fakiilteler 181 2,02 1,22
Kendimi ifade etmek veya Hahiyat Fakiltesi 269 2,77 1,34 -1,18 ,240
distincelerimi paylagmak Diger Fakiilteler 181 2,93 141
[lahiyat Fakiiltesi [lahiyat Fakiiltesi 269 3,89 1,19 6,89 <001
Diger Fakiilteler Diger Fakiilteler 181 3,04 1,43
Egitim, arastirma veya mesleki [lahiyat Fakiiltesi 269 3,92 1,12 0,16 ,874

amaglarla kullanmak Diger Fakiilteler 181 3,90 1,22

Tablo 5’te, sosyal medyada paylasim/kullanim amaglarina iligskin puanlarmn fakiilte tiiriine
gore ortalamalar1 (Ort.), standart sapmalar1 (SS) ve bagimsiz oOrneklem t-testi sonuglari
sunulmaktadir (N = 450). Maddeler ayn1 6l¢ek tlizerinde derecelendirilmis olup puanlarin yiikselmesi
ilgili amaci daha gii¢li bicimde belirtmeyi ifade etmektedir. Analizler, “arkadas/aile ile iletisim
kurma” amacinda diger fakiilte 6grencilerinin ortalamasinin (Ort. = 4,22) ilahiyat 6grencilerinden
(Ort. = 4,01) daha yiliksek olma egiliminde oldugunu, ancak bu farkin simirda kaldigim
gostermektedir (t(448) = -1,90; p = ,058). Bunun disinda “giinliik yasam: paylasma”, “bilgi/haber
takibi”, “yeni kigilerle tanisma/etkilesim” ve “kendini ifade etme” boyutlarinda fakiilte tiiriine gore
anlamli bir farklilagma yoktur (tim p > ,05). Buna karsilik iki baslikta belirgin ayrisma
gozlenmektedir: Ilahiyat dgrencilerinin “eglenmek ve zaman gegirmek” amaci (Ort. = 3,81), diger
fakiilte 6grencilerine gore anlaml diizeyde daha diisiiktiir (Ort. = 4,10; t(448) =-2,51; p=,012). Ote
yandan ilahiyat 6grencilerinin “dini/ahlaki/deger temelli icerikleri takip etmek” amaci (Ort. = 3,89)
diger fakiilte 6grencilerinden anlamli diizeyde daha yiiksektir (Ort. = 3,04; t(448) = 6,89; p <,001).
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“Egitim, arastirma veya mesleki amaclarla kullanma” boyutunda ise gruplar neredeyse aymi
diizeydedir (Ort. = 3,92 ve 3,90; p = ,874). Analiz sonuglari, sosyal medya kullanim amaglarinin
fakiilte tiiriine gore bazi1 boyutlarda farklilastigini goéstermektedir. Bu dogrultuda H3 hipotezi kismen
desteklenmistir.

Sosyolojik agidan bu desen, dijital pratiklerin tamamen “kullanim var/yok™ ikiliginden
ziyade kullanima yiiklenen anlamlar ve motivasyonlar iizerinden ayristigim diisiindiiriir. {lahiyat
ogrencilerinde deger temelli icerik takibinin daha yiiksek olmasi; bu grubun sosyal medyayi,
giindelik akis i¢cinde degerler, normlar ve anlam diinyasiyla uyumlu igerikleri izleme yoniinde daha
islevsel bir kanala doniistiirme egilimiyle iliskilendirilebilir. Buna karsilik “eglenme/zaman gegirme”
amacinin daha diisiik ¢ikmasi, ilahiyat baglaminda zamanin kullanimi, dijital mesguliyetin
mesrulugu, “bos zaman™mn degerlendirilmesi ve ¢evrim igi igeriklere iligkin ahlaki-kiiltiirel
cercevelerin daha belirleyici olabilmesiyle okunabilir. Dikkat ¢ekici bigimde, haber/bilgi takibi ile
egitim/mesleki kullanimin fakiilte tiiriine gore farklilasmamasi ise, {iniversite gengliginde sosyal
medyanin ortak bir enformasyon ve akademik destek altyapisi olarak giderek benzestigine isaret
eder.

2. Cevrim I¢i Benlik Sunumu: Cinsiyet, Simf Diizeyi ve Fakiilte Tiiriine Gore
Farkhlasma

Bu alt baglik altinda, katilimcilarin ¢evrim ig¢i ortamda kendini sunma bigimlerini yansitan
Cevrim I¢i Benlik Sunumu Olgegi puanlar1 sosyolojik bir ¢ercevede degerlendirilmektedir. Bu
kapsamda o6lcegin ideal benlik, dramaturjik benlik, tutarli benlik ve dijital benlik alt boyutlar1 ile
toplam puani sirasiyla cinsiyet, siif diizeyi ve fakiilte tiirii degiskenlerine gore incelenmistir.
Oncelikle cinsiyete gére bagimsiz &rneklem t-testleriyle hangi boyutlarda anlamli farkliliklar
olustugu ve bu farklarin ortalama puanlara nasil yansidig1 gosterilmektedir. Ardindan sinif diizeyine
gore tek yonli ANOVA bulgulart sunulmakta; anlamli farklilasmanin goriildiigii dijital benlik ve
toplam puan i¢in, ayrigsmanin hangi siniflar arasinda gergeklestigini daha agik bi¢imde ortaya koymak
amaciyla yapilan ikili grup karsilastirmalar1 (bagimsiz 6rneklem t-testleri) raporlanmaktadir. Son
olarak fakiilte tiirline gdre yapilan karsilastirmalarla, ¢evrim i¢i benlik sunumunda farklilasmanin
genel diizeyde mi yoksa daha ¢ok belirli bir boyutta (6zellikle dijital benlik) m1 yogunlastig
tartisilmaktadir. Bu boliimiin amaci, ¢evrim i¢i benlik sunumunun toplumsal driintiilerle (toplumsal
cinsiyet normlari, {iniversite deneyiminin evreleri, goriiniirlik—mahremiyet dengesi ve itibar
yoOnetimi gibi) nasil kesistigini bulgular tizerinden goriiniir kilmaktir.

Tablo 6. Cinsiyete Gore Cevrim I¢i Benlik Sunumu

Degisken Cinsiyet n Ort. SS t sd P
. Kadin 313 2,57 0,48 -2,29 448 ,022
Ideal benlik alt boyutu

Erkek 137 2,68 0,54
Dramaturjik  alt  benlik Kadin 313 2,05 0,75 -3,76 448  <,001
boyutu Erkek 137 234 0,79

Kadin 313 3,05 0,57 -1,48 448 ,141
Tutarl benlik alt boyutu

Erkek 137 3,14 0,57

Kadin 313 2,96 0,67 -2,69 448 ,007
Dijital benlik alt boyutu

Erkek 137 3,14 0,67
Cevrim i¢i benlik sunumu Kadin 313 2,57 0,40 -396 448 <,001
(toplam) Erkek 137 2,74 0,47

www.turkishstudies.net/religion



4220 Salih Aydemir

Tablo 6’da Cevrim Igi Benlik Sunumu Olgeginin ideal benlik, dramaturjik benlik, tutarl:
benlik ve dijital benlik alt boyutlar ile toplam puaninin cinsiyete gore bagimsiz oérneklem t-testi
sonuclar1 gosterilmektedir. Analizler, futarli benlik alt boyutunda cinsiyete gdre anlamli bir farklilik
olmadigini gostermektedir (t (448) = -1,48; p =,141). Buna karsilik, ideal benlik (t (448) = -2,29; p
=,022), dramaturjik benlik (t (448) = -3,76; p <,001), dijital benlik (t (448) = -2,69; p = ,007) ve
cevrim ici benlik sunumu toplam puaninda (t (448) = -3,96; p <,001) cinsiyete gére anlamli farklilik
saptanmistir. Ortalama degerlere gore erkeklerin ideal benlik (M = 2,68), dramaturjik benlik (M =
2,34), dijital benlik (M = 3,14) ve toplam puanlarimin (M = 2,74) kadinlara kiyasla daha yiiksek
oldugu goriilmektedir. Cinsiyete gore yapilan analizler, cevrim i¢i benlik sunumunun bazi boyutlarda
anlaml1 bigimde farklilastigini géstermektedir. Bu nedenle HS hipotezi kismen desteklenmistir.

Bu sonuglar, bu orneklemde erkek oOgrencilerin g¢evrim i¢i ortamda kendini sunma
pratiklerine iligkin bazi boyutlarda (6zellikle dramaturjik benlik, ayrica ideal benlik, dijital benlik ve
toplam puan) daha yiiksek puan bildirdigini gostermektedir. Sosyolojik olarak bu farklilasma, dijital
alanin “kimlik ve izlenim yonetimi” agisindan toplumsal cinsiyet normlariyla birlikte isledigini
disiinduriir: Erkek Ogrenciler, ¢cevrim i¢i ortamlarda kendilerini daha stratejik bigimde sunma,
gorilintirliiklerini daha aktif yonetme veya belirli bir imaj1 siirdiirme konusunda daha rahat/aktif bir
konumlanma sergileyebilir. Buna karsilik, kadin 6grencilerde daha diisiik puanlar, her zaman “daha
az ¢evrim i¢i varlik” anlamina gelmez; daha ¢ok goriiniirlik—mahremiyet dengesini gozetme,
paylasimlan secici bicimde sinirlandirma, risk algisi veya sosyal onay/elestiri ihtimalini daha fazla
hesaba katma gibi mekanizmalarla iliskili olabilir. Bu ¢er¢cevede 6zellikle dramaturjik benlik farki,
¢evrim igi etkilesimlerde “rolii ayarlama”, “izlenimi kontrol etme” ve “toplumsal beklentilere gore
kendini diizenleme” siireclerinin cinsiyete gore farkli bigimlerde yasanabildigine isaret eder.

Tablo 7. Smif Diizeyine Gére Cevrim I¢i Benlik Sunumu

Degisken Sinif diizeyi n Ort. SS F sd  (gruplar, p
hata)
Ideal benlik alt boyutu 1. simf 119 2,56 0,49 1,18 (3, 446) ,318
2. sif 108 2,63 0,49
3. simif 112 2,66 0,48
4. simif 111 2,56 0,52
Dramaturjik benlik alt 1. siif 119 2,03 0,75 1,41 (3, 446) ,240
boyutu
2. sif 108 2,18 0,82
3. sif 112 2,23 0,77
4. sinif 111 2,12 0,74
Tutarl1  benlik alt 1.smf 119 3,05 0,61 1,29 (3, 446) 277
boyutu
2. siif 108 3,16 0,60
3. simif 112 3,08 0,52
4. simf 111 3,02 0,55
Dijital  benlik  alt 1. smif 119 2,99 0,67 6,30 (3, 446) <
boyutu ,001
2. simf 108 3,09 0,65
3. smif 112 3,17 0,66
4. sinif 111 2,80 0,67
Cevrim i¢i  benlik 1. smf 119 2,56 0,43 3,16 (3, 446) ,025
sunumu (toplam)
2. siif 108 2,67 0,44
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3. sif 112 2,69 0,40
4. simf 111 2,55 0,43

Tablo 7°de, Cevrim I¢i Benlik Sunumu Olgeginin ideal benlik, dramaturjik benlik, tutarl benlik,
dijital benlik alt boyutlar1 ile toplam puanmnin sinif diizeyine gore tek yonlii ANOVA sonuglar
gosterilmektedir. Analizler, ideal benlik, dramaturjik benlik ve tutarli benlik alt boyutlarinda simif
diizeyine gore anlamli bir farklilik olmadigini géstermektedir (tiim p>,05). Buna karsilik, dijital benlik
alt boyutunda (F (3, 446) = 6,30; p <,001) ve ¢evrim i¢i benlik sunumu toplam puaninda (F (3, 446) =
3,16; p = ,025) smif diizeyleri arasinda genel olarak anlamli bir farklilasma oldugu goriilmektedir. Bu
sonug, dort sinif diizeyinin en az ikisi arasinda ortalama puanlarin birbirinden ayristigini gdstermektedir.
Bu nedenle, s6z konusu farkliligin hangi sinif diizeyleri arasinda olustugunu daha acik bigimde ortaya
koymak amacuyla, ilgili sinif diizeyleri arasinda bagimsiz 6rneklem t-testleri ile ikili karsilastirmalar
yapilmistir. Siif diizeyine gore yapilan analizler, cevrim i¢i benlik sunumunun yalnizca bazi boyutlarda
anlamli bi¢cimde farklilagtigini gostermektedir. Bu bulgular dogrultusunda H6 hipotezi kismen
desteklenmistir.

Tablo 8. Cevrim i¢i Benlik Sunumu (Toplam) ve Dijital Benlik icin Sinif Diizeyi ikili Grup

Karsilagtirmalart
Olciit Karsilastirma ;.S)grUP (0, rt, 5 grup (n, ort, SS) t (sd) p
1 ve 2. simif 119; 2,56; 0,43 108; 2,67; 0,44 -1,85(225) 1,066
~ 1lve3.smf 119; 2,56; 0,43 112; 2,69; 0,40 -2,32 (229) 1,021
Cevrim ici
benlik 1 ve 4. simf 119; 2,56; 0,43 111;2,55; 0,43 0,19 (228) ,849
Sunumu 2 ve 3. simif 108; 2,67; 0,44 112; 2,69; 0,40 -0,37 (218) ,710
(toplam)
2 ve 4. simif 108; 2,67; 0,44 111;2,55;0,43 2,00 (217) ,047
3 ve 4. siif 112; 2,69; 0,40 111;2,55;0,43 2,48 (221) ,014
1 ve 2. simif 119; 2,99; 0,67 108; 3,09; 0,65 -1,15(225) ,254
1 ve 3. simif 119; 2,99; 0,67 112; 3,17, 0,66 -2,00 (229) 1,047
Dijital 1 ve 4. simf 119;2,99;0,67  111;2.,80; 0,67 2,14 (228) 034
benlik 2 ve 3. smif 108;3,09; 0,65  112;3,17;0,66 0,84 (218) ,403
2 ve 4. simif 108; 3,09; 0,65 111;2,80; 0,67 3,24 (217)  ,001
3 ve 4. siif 112; 3,17, 0,66 111;2,80; 0,67 4,10 (221) <,001

Tablo 8’de, ¢evrim i¢i benlik sunumu toplam puam ve dijital benlik alt boyutunun siif
diizeyleri arasinda ikili karsilagtirmalarla incelenmesine yonelik bagimsiz 6reklem t-testleri
sonuglart sunulmaktadir. ikili karsilastirmalarin sonuglari, ¢evrim ici benlik sunumu toplam
puaninda anlamli farklarin 1. sinif (ort=2,56) ve 3. sinif (ort=2,69) arasinda; 2. sinif (2,67) ve 4. Simif
(2,55) arasinda; 3. smif (ort=2,69) ve 4. sinif (2,55) arasinda ortaya ¢iktigini gostermektedir. Buna
gore, toplam puanlar Ozellikle 3. smifta daha yiiksek, 4. sinifta ise daha diisiik bir diizeyde
yogunlagsmaktadir. Sosyolojik a¢idan bu Oriintii, iiniversite yasaminin orta evrelerinde (6zellikle 3.
sinifta) sosyal aglarin genislemesi ve kampiis igi—dis1 etkilesimlerin artmasiyla birlikte ¢evrim igi
ortamda kendini ifade etme ve goriiniir olma pratiklerinin giiglenebilecegine isaret eder. Buna
karsilik 4. sinifta toplam puanin 2. ve 3. smifa kiyasla diismesi, mezuniyete yaklagma doneminde
“dijital ayak izi” farkindalig1, itibar yonetimi, gelecege doniik mesleki/kurumsal kimlik kaygilari ve
¢evrim i¢i gorlinlirliigiin dogurabilecegi riskleri daha fazla gdzetme gibi siireglerle uyumlu bigimde,
benlik sunumunun daha segici ve kontrollii hile gelmesi seklinde okunabilir. Sinif diizeyine gore
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yapilan analizler, ¢evrim i¢i benlik sunumunun yalnizca bazi boyutlarda anlamli bigimde
farklilagtigini gostermektedir. Bu bulgular dogrultusunda H6 hipotezi kismen desteklenmistir.

Dijital benlik alt boyutunda ise anlamli farkliliklarin 1. smif (2,99) ve 3. smif (3,17) ve
ozellikle 4. sinifin diger siniflardan ayrismastyla ortaya ¢iktig1 goriilmektedir. Nitekim 4. sinif puani
(Ort. = 2,80), hem 1. siiftan (Ort. = 2,99) hem 2. siniftan (Ort. = 3,09) hem de 3. smiftan (Ort. =
3,17) anlaml diizeyde daha diisiiktiir. Bu tablo, dijital alanda “kendini konumlandirma” ve dijital
kimligi goriiniir kilma egiliminin {iniversite deneyimi iginde sabit kalmadigini; aksine, ozellikle
mezuniyet esiginde dijital kimligin daha temkinli, daha diisiik goriiniirlikle ve daha kontrollii
bicimde yeniden diizenlenebildigini diisiindiiriir.

Biitiin bu bulgular, tiim fakiiltelerden 6grencileri kapsayan genel 6rneklemde, sinif diizeyi
ilerledikce ¢evrim i¢i benlik sunumunun dogrusal bir artig gdstermedigini; daha ¢ok orta siniflarda
yiikselen, son smnifta belirginlesen bir geri c¢ekilme/kisitlama egilimi sergileyebildigini
gostermektedir.

Tablo 9. Fakiilte Tiiriine Gére Cevrim I¢i Benlik Sunumu

Degisken Fakiilte tiirii n Ort. SS t sd p
) ) Ilahiyat Fakiiltesi 269 2,62 047 1,17 448 ,243
Ideal benlik alt boyutu -
Diger Fakiilteler 181 2,57 0,54
Dramaturjik benlik alt ilahiyat Fakiltesi 269 2,17 0,73 1,11 448 ,268
boyutu Diger Fakiilteler 181 2,09 0,83
) [lahiyat Fakiiltesi 269 3,05 0,55 -1,10 448 ,273
Tutarh benlik alt boyutu -
Diger Fakiilteler 181 3,11 0,60
) [lahiyat Fakiiltesi 269 2,96 0,59 -2,10 448 ,036
Dijital benlik alt boyutu
Diger Fakiilteler 181 3,09 0,78
Cevrim ici benlik Hahiyat Fakiiltesi 269 2,62 0,42 0,29 448 774
sunumu (toplam) Diger Fakiilteler 181 2,61 045

Tablo 9°da Cevrim Ici Benlik Sunumu Olgeginin ideal benlik, dramaturjik benlik, tutarl
benlik ve dijital benlik alt boyutlar ile toplam puaninin fakiilte tiiriine gére bagimsiz érneklem t-testi
sonuclar1 gosterilmektedir. Analizler, ideal benlik, dramaturjik benlik, tutarli benlik ve ¢evrim ici
benlik sunumu toplam puaninda fakiilte tiiriine gére anlamli bir farklilik olmadigini géstermektedir
(tim p> ,05). Buna karsilik, dijital benlik alt boyutunda fakiilte tiirleri arasinda anlamli farklilik
saptanmistir (t (448) = -2,10; p =,036). Ortalama degerlere gore diger fakiilte 6grencilerinin dijital
benlik puani (Ort. = 3,09), ilahiyat fakiiltesi 6grencilerine kiyasla (Ort. = 2,96) daha yiiksektir.
Fakiilte tiirline gore ¢evrim i¢i benlik sunumunun genel diizeyde anlamli bi¢imde farklilagmadigi,
yalmzca dijital benlik boyutunda sinirh bir farklilik oldugu goriilmektedir. Bu nedenle H4 hipotezi
kismen kabul edilmistir.

Bu sonuglar, fakiilte tiirleri arasinda ¢evrim i¢i benlik sunumunun genel diizeyi (toplam
puan) bakimindan belirgin bir ayrisma olmadigini; farklilagmanin daha g¢ok “dijital benlik”
boyutunda toplandigim1 gostermektedir. Sosyolojik agidan dijital benlik boyutu, cevrim ici
gorlintirlik kurma, dijital kimligi 6ne ¢ikarma ve kendini dijital alanda daha aktif bigimde
konumlandirma pratikleriyle daha yakindan iligkilidir. Bu baglamda ilahiyat fakiiltesi 6grencilerinin
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dijital benlik puaninin daha diisiik olmasi, bu 6rneklemde ¢evrim i¢i goriiniirliigiin daha kontrollii
kurulmasi, paylagimlarda segicilik ve dijital temsilin olasi sosyal sonuglarin1 daha fazla gézetme
egilimiyle uyumlu bir riintii sunabilir. Ote yandan ideal, dramaturjik ve tutarli benlik boyutlarinda
anlamli fark bulunmamasi, fakiilte tiirleri arasinda ¢evrim igi benlik sunumunun tiim boyutlariyla
“belirgin” bigimde ayrigmadigini; farklilasmanin daha spesifik olarak dijital kimligi 6ne ¢ikarma/
gorilintirliik ekseninde sinirlt bir diizeyde gergeklestigini diistindiirmektedir.

Tiim hipotezlerin kabul ve red durumlar1 asagida Tablo 10 da gosterilmistir.

Tablo 10. Hipotezlerin Kabul ve Red Durumlari
Hipotez Aciklama Sonu¢ Gerekee

Universite dgrencilerinin sosyal medya

N Do TR Bagimsiz orneklem t-testi sonuglarina
kullanim siireleri, &grenim gordiikleri Elmstz OIekie est sonugia

H1 fakiilte tiirine gore istatistiksel olarak Kabul gore gruplar arasinda istatistiksel olarak
anlamli bi¢imde farklilagmaktadir. anlaml fark bulunmustur (p <,05).
Universite grencilerinin sosyal medya Platform kullanim siklig1 yalnizca bazi
platformlarint1 ~ kullanma  sikliklari,

H2 ogrenim gordiikleri fakiilte tiirline gore Kismen p{a tformlar af;}Slndqn anlaml farklilik
Lo L kabul gdstermis, digerlerinde anlamli fark
istatistiksel olarak anlamli bigimde bulunmanstir (p < ,05: p > .05)
farklilagmaktadir. w FUCIP =005 P =,00).
Universite &grencilerinin sosyal medya Kullanim amaglarinin  yalnizca bazi

3 kullanim amaglari, 6grenim gordiikleri Kismen boyutlarinda anlamli farklilik saptanmus,
fakiilte tiirline gore istatistiksel olarak kabul diger boyutlarda anlaml fark
anlamli bi¢imde farklilagmaktadir. bulunmamuistir (p <,05; p >,05).
Universite Ogrencilerinin  ¢evrim  ici Cevrim i¢i benlik sunumunun yalnizca
benlik sunumu diizeyleri, O6grenim Kismen dijital benlik alt boyutunda anlamh

H4 gordiikleri  fakiilte  tliriine  gore Kkabul farklililk bulunmus, diger boyutlar ve
istatistiksel olarak anlamli bigimde toplam puan acisindan anlaml fark
farklilagmaktadir. saptanmamustir (p <,05; p >,05).
Universite Ogrencilerinin  ¢evrim  ici Cevrim i¢i benlik sunumunun bazi alt

HS benlik sunumu diizeyleri, cinsiyet Kismen boyutlarinda anlamlt farklilik
degiskenine goére istatistiksel olarak kabul bulunurken, bazi boyutlarda anlamli fark
anlamli bi¢imde farklilagmaktadir. bulunmamistir (p <,05; p >,05).
benlik sunuma diseylei, st diveyine Kismen Y68 ban alt boutlarda_anlamh

H6 ’ farklilik saptanmis, digerlerinde anlamli

gore istatistiksel olarak anlamli bicimde kabul

farklilasmaktadir. fark bulunmamuistir (p <,05; p>,05).

Tartisma

Bu béliimde arastirma bulgulari, iniversite gengliginin dijital giindelik yasami iginde sosyal
medyanin nasil konumlandig1 ve ¢evrim i¢i benlik sunumunun hangi toplumsal dinamiklerle birlikte
farklilastig1 ¢ergevesinde tartisilmaktadir. Calismanin temel amaci, ilahiyat fakiiltesi 6grencilerinin
sosyal medya kullanim pratikleri ve ¢evrim i¢i benlik sunumu diizeylerinin diger fakiilte
Ogrencileriyle karsilastirmali olarak degerlendirilmesidir. Bu dogrultuda tartisma, bulgularin ortaya
koydugu iki ana eksen iizerinden yapilandirilmustir: ilk olarak sosyal medya kullanim pratikleri
(kullanim siiresi, platform tercihleri ve kullanim/paylagim amaglari) fakiilte tiirii baglaminda ele
alinmakta; ikinci olarak ¢evrim i¢i benlik sunumu (alt boyutlar ve toplam puan) cinsiyet, sinif diizeyi
ve fakiilte tiirii degiskenleri iizerinden sosyolojik olarak yorumlanmaktadir. Bu ¢ergcevede bulgular,
dijital pratiklerin yalnizca “kullanim diizeyi” degil, ayn1 zamanda goriiniirliik, mahremiyet, izlenim
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yonetimi ve deger yonelimleri gibi toplumsal anlamlar iizerinden nasil sekillendigini ortaya koyacak
sekilde degerlendirilmektedir.

Bu caligmada fakiilte tiiriine gore karsilastirmalar, sosyal medya kullaniminin yalnizca “ne
kadar kullanmldig1” sorusuyla sinirli olmadigini; hangi platformlarmn tercih edildigi ve kullanima
yiiklenen amaglarm da fakiilte baglaminda anlamli bir riintii iirettigini gdstermektedir. Oncelikle
giinliik ortalama kullamm siiresi agisindan Diger Fakiilteler grubunun ortalamasmin [lahiyat
Fakiiltesi grubundan anlamli bicimde yiiksek olmasi, ilahiyat 6grencilerinin sosyal medyayla
kurdugu iliskinin daha simirl bir “zaman yatirimi” iizerinden ilerledigine isaret eder. Sosyolojik
olarak bu fark, tek basina “daha az dijital katilim” anlamina indirgenemez; daha ¢ok dijital alanin
mesruiyeti, zamanin ahlaki/islevsel cercevelenmesi, mahremiyet—goriiniirliik dengesi ve kimlik
temsiline iligkin temkin gibi diizenleyici normlarin (6zellikle ilahiyat baglaminda) daha giiclii
calismastyla iligkilendirilebilir. Bu perspektiften bakildiginda, siire bulgusu, “dijitalde bulunma”ya
dair kiiltiirel sinirlarin ve 6z-denetim mekanizmalarinin fakiilte tiirlerine gore farkli yogunlukta
isleyebildigini diisiindiirtir.

Platform tercihlerinde goriilen ayrisma bu yorumu daha da somutlastirmaktadir. TikTok
kullanim sikliginin ilahiyat 6grencilerinde anlamli bicimde daha diisiik olmasi, bu platformun yapisal
ozellikleriyle (yiiksek goriiniirliik, hizl1 dolagim, trend/performans odakli icerik, kamusallik hissini
artiran algoritmik akig) uyumlu bicimde, ilahiyat dgrencilerinde goriiniirliik riskinin ve izlenim
yonetimi maliyetinin daha yiiksek algilanmasiyla agiklanabilir. Baska bir deyisle, burada mesele
“teknolojiye mesafe” degil; daha ¢ok goriiniirliik iireten bir platformda “kim olarak, nasil
goriindligiinii kontrol etme” ihtiyacinin artmasidir. Buna karsilik Facebook kullaniminin ilahiyat
ogrencilerinde daha yiliksek bulunmasi, platformun nispeten daha “tamidik aglar”,
“gruplar/topluluklar” ve “daha kontrollii sosyal c¢evreler” iizerinden isleyen yapisiyla uyumlu bir
oOriintii sunar. Bu durum, sosyal iliskileri yakin ¢evre ve aidiyet aglar1 i¢inde siirdiirme egiliminin
dijital platform se¢iminde de kendisini iiretebildigini diigiindiiriir. LinkedIn’in ilahiyat 6grencilerinde
daha diisiik olmasi ise sosyolojik diizlemde, fakiilte tiirlerine gore degisebilen profesyonel kimlik
kurgusu, kariyer anlatisi, ag kurma normlar1 ve “mesleki goriiniirliik” pratikleriyle iliskilendirilebilir;
bazi alanlarda LinkedIn genellikle kurumsal ve mesleki habitusun dogal bir uzantisi olarak goriiliir.
Bu nedenle, ilahiyat 6grencilerinde LinkedIn’in giinliik dijital kullanim aligkanliklar1 i¢inde daha
geri planda kalmasi (daha az tercih edilmesi) anlasilir bir sonugtur.

Kullanim/paylagim amaglar1 bulgulari, sosyal medyanin hangi ihtiyacglar ve hangi anlamlar
iizerinden kullanildigim1 daha goriiniir kilmaktadir. Ilahiyat 6grencilerinin “eglenmek ve zaman
gecirmek™ amacinda daha diisiik, “dini/ahlaki/deger temelli icerikleri takip etmek” amacinda ise
belirgin bigcimde daha yiiksek puan bildirmesi, sosyal medyanin ayni ara¢ olmasina ragmen fakiilte
baglamina gore farkli islevsellestirildigini diisiindiiriir. Burada sosyal medya, bir grup i¢in daha ¢ok
“bos zamanin tiiketimi” ekseninde, diger grup igin ise “degerlerle uyumlu igerik takibi” ve “anlam
diinyasin siirdiirme” ekseninde konumlanabilmektedir. Bu tiir bir ayrisma, dijital pratigin teknik bir
davranis olmaktan ziyade, kiiltiirel kodlarla ve normatif sinirlarla 6riilii bir giindelik hayat eylemi
oldugunu hatirlatir. Dikkat ¢ekici bigimde haber/bilgi takibi ve egitim/mesleki amaglarla kullanimin
fakiilte tlirline gore farklilagmamasi ise iiniversite gengligi i¢inde sosyal medyanin giderek ortak bir
“enformasyon altyapis1” ve “akademik destek kanali” haline geldigini; yani bazi islevlerde
yakinsama tretirken, Ozellikle eglence ve deger temelli igerikler gibi alanlarda farklilasmay1
korudugunu gostermektedir.

Cevrim i¢i benlik sunumu bulgular, dijital alandaki kimlik ve goriiniirliik pratiklerinin
toplumsal dinamiklerle nasil kesistigini {i¢ eksende goriiniir kilmaktadir: toplumsal cinsiyet,
tniversite deneyiminin evreleri (sinif diizeyi) ve fakiilte tiirii. Cinsiyet karsilagtirmalarinda erkeklerin
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ideal benlik, dramaturjik benlik, dijital benlik ve toplam puanda kadinlardan daha yiiksek puan
bildirmesi; gevrim i¢i ortamin “izlenim yonetimi” ve “kendini sunma” imkanlarinin toplumsal
cinsiyet normlarindan bagimsiz islemedigini diistindiiriir. Sosyolojik acidan erkek 6grencilerin daha
yiiksek puanlari, ¢evrim igi goriiniirliik kurma ve bunu stratejik bicimde yonetme konusunda daha
rahat/aktif bir konumlanmaya; kadin 6grencilerin gorece daha diigiikk puanlan ise gorliniirlik—
mahremiyet dengesini daha secici kurmaya, ¢evrim i¢i temsili daha kontrollii yiirlitmeye veya olasi
sosyal geri bildirim maliyetlerini daha fazla hesaba katmaya baglanabilir. Burada kritik nokta,
kadmlarin daha diisiik puanlarinin ‘dijitalde daha az var olmak’ anlamina gelmemesidir; daha ¢ok
cevrim i¢i temsili hangi smirlar icinde kurduklart ve olasi riskleri nasil yonettikleriyle ilgilidir.
Ozellikle dramaturjik benlikteki fark, cevrim ici etkilesimlerde imaji ayarlama, neyi-ne kadar
goriliniir kilacagini segme ve izlenimi kontrol etme pratiklerinin toplumsal cinsiyetle iligkili bigimde
farklilagabildigine isaret etmektedir. Dolayisiyla erkeklerin dramaturjik benlik boyutunda daha
yliksek puan almasi, ¢evrim i¢i ortamda kendini daha ‘sahne kurar gibi’ sunma, izlenimi bilingli
yonetme, goriiniirliigii daha aktif bicimde yonlendirme davranislarinin erkeklerde daha yaygin
olabilecegini diislindiiriiyor. Kadinlarda daha diisiik puan ise ¢ogu zaman “pasiflik” degil; daha
temkinli, daha sinirli, daha segici bir sunum bigimine isaret edebilir.

Smif diizeyine iliskin bulgular ise ¢evrim i¢i benlik sunumunun dogrusal bir bigimde
artmadigini; aksine orta siniflarda (6zellikle 3. sinifta) yiikselen, 4. sinifta ise belirginlesen bir diisiis
egilimi gosterebildigini ortaya koymaktadir. Toplam puanda 3. smifin 1. sinifa gore daha yiiksek, 4.
sinifin ise 2. ve 3. sinifa gore daha diisiik olmasi; {iniversite hayatinin orta evrelerinde sosyal aglarin
genislemesi, kampiis i¢i—dis1 etkilesimlerin artmast ve “kendini konumlandirma” ihtiyacinin
giiclenmesiyle uyumludur. Buna karsilik 4. sinifta goriilen diigiis, mezuniyete yaklasirken dijital ayak
izi farkindaliginin artmasi, itibar yonetimi baskisinin giiglenmesi, kurumsal/mesleki gelecege doniik
kaygilarin belirginlesmesi ve goriiniirliigiin potansiyel maliyetlerinin daha fazla hesaba katilmasiyla
aciklanabilir. Dijital benlik alt boyutunda 4. sinifin diger tiim siniflardan anlamli bigimde daha diisiik
olmasi bu yorumu 6zellikle desteklemektedir: Mezuniyet esiginde ogrenciler dijital kimligi daha
“yiiksek sesle” kurmak yerine, daha temkinli, daha sinirlar1 belirgin ve daha kontrollii bir temsile
yonelmis olabilir.

Fakiilte tiiri kargilagtirmasinda ise ¢evrim i¢i benlik sunumunun toplam diizeyi ve ideal/
dramaturjik/ tutarli benlik boyutlar1 bakimindan anlamli bir ayrisma goriilmemesi, farkl
fakiiltelerden Ogrenciler arasinda ¢evrim i¢i benlik sunumunun birgok boyutta ortaklastigini
disiindirmektedir. Bu bulgu, tiniversite gencliginin dijital kiltiir i¢inde paylastigi bazi ortak
kullanim aligkanliklarinin ve g¢evrim igi etkilesim bi¢imlerinin belirli boyutlarda benzerlesmeye yol
actigint diislindiirmektedir. Bagka bir ifadeyle, farkli fakiilte gruplar1 arasinda bazi platformlarin
kullanim siklig1 ve bazi islevlerde (6rn. bilgi/haber takibi, egitim/akademik amagclarla kullanim)
benzer diizeylerin goriilmesi, sosyal medyanin kimi yonleriyle ortak bir giindelik pratik zemini
olusturabildigine isaret etmektedir. Buna karsilik yalnizca “dijital benlik” boyutunda diger fakiilteler
grubunun ilahiyat 6grencilerinden daha yiiksek olmasi, farklilasmanin daha ¢ok “dijital kimligi 6ne
cikarma” ve “dijital goriiniirlitk kurma” ekseninde yogunlastiginm1 gostermektedir. Sosyolojik olarak
bu sonug, ilahiyat 6grencilerinin ¢evrim ici temsilde tamamen geri ¢ekilmedigini; fakat ozellikle
dijital kimligi goriiniir kilma ve kendini dijital alanda daha aktif konumlandirma konusunda daha
secici ve kontrollii davranabildigini diisiindiiriir. Yani ayrim, genel benlik sunumu kapasitesinden
ziyade goriiniirliigiin “dozu” ve “bicimi” ile ilgilidir.

Genel olarak bu c¢alisma, sosyal medya ve ¢evrim ig¢i benlik sunumunun “tek tip genclik
davranis1” olarak ele almamayacagini; siire, platform ve motivasyon diizeylerinde fakiilte
baglamimin; benlik sunumu diizeyinde ise 6zellikle toplumsal cinsiyet ve liniversite deneyiminin
evrelerinin belirginlestigini gostermektedir. Ayn1 zamanda sonuglar, dijital pratiklerin bazi islevlerde
ortaklasirken (haber/bilgi, egitim/mesleki kullanim; benlik sunumunun bir¢cok boyutu), bazi
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alanlarda kiiltirel/normatif cercevelere duyarli bigimde aynistigim1 (TikTok ve LinkedIn gibi
platformlar; eglence vs deger temelli icerik motivasyonu, dijital benlik boyutu) ortaya koymaktadir

Nitekim dijital din ¢aligmalarinin temel isimlerinden biri olan Heidi Campbell, dijital dini,
geleneksel dinl yasam ile gevrim i¢i pratiklerin birbirinden bagimsiz alanlar olmadigi, aksine
birbirleriyle etkilesim iginde bulunan bir yapi olarak tanimlamaktadir. Campbell'a gore dijital
ortamlar dini topluluklarin 6rgiitlenme bigimlerini yeniden sekillendirmekte, dini otoritenin iiretim
ve paylasim siire¢lerini doniistiirmektedir (Campbell, 2013).

Sonuc ve Oneriler

Bu arastirma, {iniversite 6grencilerinin sosyal medya kullanim pratikleri (giinliik kullanim
stiresi, platform tercihleri ve kullanim/paylasim amaglari) ile ¢evrim i¢i benlik sunumu diizeylerinin
(ideal, dramaturjik, tutarli ve dijital benlik ile toplam puan) fakiilte tiirii, cinsiyet ve simf diizeyi
degiskenleriyle iliskili bicimde nasil farklilastigini ortaya koymustur. Genel olarak bulgular, sosyal
medya kullaniminin fakiilteler arasinda biitiiniiyle ayrisan iki ayr diinya iiretmedigini; ancak bazi
platformlarda ve ozellikle kullanim motivasyonlarinda anlamli yonelim farklar1 olusturabildigini
gostermektedir.

Sosyal medya kullanim pratikleri agisindan, ilahiyat 6grencilerinin sosyal medyaya ayirdigi
zamanin gorece daha sinirlt seyrettigi; platform tercihlerinde ise yiiksek goriiniirliik ve trend odakli
platformlara daha mesafeli, daha tanidik aglar ve grup/topluluk temelli etkilesimi destekleyen
mecralara ise gorece daha yakin bir oriintii sergiledigi goriilmektedir. Kullanim/paylagim amaglari
bulgular1 bu tabloyu daha da netlestirmektedir: Fakiilte tiirleri arasindaki farklilagsma, sosyal medyay1
“kullanip kullanmama” ayrimindan ¢ok, kullanimin neye hizmet ettigi ve hangi amaglarla anlam
kazandig1 iizerinden belirginlesmektedir. Bu baglamda ilahiyat G&grencilerinde deger temelli
iceriklere yonelimin daha giiclii olmasi, sosyal medyanin giindelik akis i¢cinde anlam diinyasi,
normlar ve deger yonelimleriyle uyumlu igerikleri takip etmeye elverisli bir ara¢ olarak
konumlanabildigini diislindiiriir. Buna karsilik eglence ve “zaman gecirme” odakli kullanimin daha
stnirl1 gériinmesi, dijital mesguliyetin mesruiyeti, zamanin degerlendirilmesi ve ¢evrim igi iceriklere
yonelik ahlaki-kiiltiirel cercevelerle iliskili bir temkinlilik oriintiisiiyle aciklanabilir. Ote yandan
bilgi/haber takibi ve akademik amaclh kullanimin fakiilte tiiriine goére benzer diizeyde seyretmesi,
sosyal medyanin tiniversite gengligi icin belirli islevlerde ortaklasan bir kaynak ve destek alanina
donistiigiinii; ancak eglence ve deger temelli yonelimler gibi alanlarda ayrismanin siirdiigiinii
gostermektedir.

Cevrim i¢i benlik sunumu bulgular ise dijital alanda goriiniirliik ve kimlik sunumunun
toplumsal dinamiklerden bagimsiz islemedigini ortaya koymaktadir. Cinsiyet karsilastirmalari,
cevrim i¢i ortamda kendini sunma ve izlenim ydnetimi pratiklerinin cinsiyete gore farkl
yogunluklarda yasanabildigine isaret etmektedir. Burada kritik nokta, daha diigiik puanlarin “daha az
dijital varlik” anlamina gelmek zorunda olmamasidir; daha ¢ok ¢evrim ici temsili daha segici, daha
kontrollii, mahremiyet—goriiniirlik dengesini daha fazla gdzeten bir tarzda kurma olasiligiyla
iliskilendirilebilir. Ozellikle dramaturjik benlik bulgulari, cevrim ici etkilesimlerde kisinin kendini
“duruma gore ayarlama” (hangi yoniinii, ne kadar, nerede ve nasil gosterecegi) siireglerinin toplumsal
olarak farkli bi¢imlerde deneyimlenebilecegini diigiindiiriir.

Smuf diizeyi bulgulari, ¢evrim igi benlik sunumunun iiniversite deneyimi i¢inde dogrusal bir
artis izlemedigini; aksine belirli evrelerde yiikselip son simifta daha temkinli bir ¢izgiye
gerileyebildigini gostermektedir. Bu oriintii sosyolojik olarak, {iniversite yasaminin orta evrelerinde
sosyal aglarin genislemesi ve etkilesim yogunlugunun artmasiyla ¢evrim i¢i goriiniirliik pratiklerinin
giiclenebilecegi; mezuniyet esiginde ise dijital ayak izi farkindaligi, itibar kaygisi ve gelecege doniik
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kurumsal/mesleki konumlanma diislincesiyle daha segici bir sunum stratejisine yonelinebilecegi
seklinde yorumlanabilir. Fakiilte tiiri karsilagtirmalari da benlik sunumunda ayrigsmanin genel
diizeyde degil, daha ¢ok “dijital kimligi 6ne ¢ikarma ve goriiniirlilk kurma” boyutunda yogunlastigini
diisiindiirmektedir.

Bu sonuglar dogrultusunda oneriler ii¢ diizeyde ele alinabilir. Birincisi, iniversitelerde dijital
okuryazarlik ¢alismalarinin yalnizca teknik becerilerle sinirli kalmamasi; goriiniirliik—mahremiyet
dengesi, dijital ayak izi, itibar yonetimi, ¢evrim igi risk farkindalig1 ve elestirel medya okuryazarligi
gibi sosyolojik igerikleri de kapsayacak sekilde giiglendirilmesi yararli olacaktir. Ilahiyat
ogrencilerinde deger temelli icerik yonelimi dikkate alindiginda, bu igeriklerin giivenilir kaynak
secimi, yanlis bilgiyle miicadele ve algoritmik ydnlendirme farkindaligiyla birlikte ele alinmasi
ayrica dnemlidir. Ikincisi, fakiilte tiirlerine gore degisebilen mesleki yonelimler ve profesyonel ag
kurma pratikleri g6z 6niinde bulundurularak, kariyer planlama ve mentorluk destekleri fakiiltelerin
ihtiyaclarma gére gesitlendirilebilir. Ugiinciisii, cevrim i¢i benlik sunumunda cinsiyet ve sinif diizeyi
farklilagmalari, iiniversitelerde ylriitillen psikolojik danismanlik ve rehberlik calismalarinda
Ogrencilerin sosyal medyada kendini gosterme baskisi, begenilme/elestirilme kaygisi ve
mahremiyet—giivenlik endiseleri gibi konularin daha agik bigimde ele alinmasinin yararh
olabilecegine isaret etmektedir.
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