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Abstract: Cultural tourism is an important form of tourism that offers visitors authentic, meaningful, and
memorable experiences through tangible and intangible cultural values. In recent years, changes in the
expectations and perceptions of cultural tourists have made it necessary for destinations to examine visitor
experiences in greater depth. In this context, the aim of this study is to analyze the experiences of tourists
visiting Akdamar Island and Church of Akdamar, which constitute significant cultural attractions for tourism
in Van, through online user-generated reviews. For this purpose, Turkish and English user reviews shared on
the TripAdvisor and Google platforms regarding Akdamar Island and Church of Akdamar until 07.04.2025
were used as the data source. A total of 2,800 reviews were analyzed through content analysis, one of the
qualitative research methods, using the MAXQDA 2020 software. In order to ensure the reliability of the
coding process, a second coding procedure was conducted by an independent researcher, and inter-coder
agreement was tested using the Kappa coefficient. The obtained Kappa value (0.94) indicates that the study
has a high level of reliability. As a result of the analysis, six main themes shaping the visitor experience were
identified. These themes were classified as “authenticity,” “awe,” “flora and fauna,” “environmental protection
and restoration,” “landscape,” and “recommendation.” The findings indicate that Akdamar Island and Church
of Akdamar are perceived by visitors as highly authentic destinations and that architectural features, the natural
environment, flora and fauna diversity, and landscape significantly enrich the visitor experience. Furthermore,
the feeling of awe experienced by visitors was found to be closely associated with satisfaction and
recommendation behavior. The study contributes to both the literature and destination management and
marketing practices by providing contemporary and practice-oriented insights into visitor experiences within
the context of cultural tourism.
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Analysis.
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2794 Ismail Uzut

Oz: Kiiltiir turizmi, ziyaretcilere somut ve somut olmayan kiiltiirel degerler araciligiyla 6zgiin, anlamh ve
unutulmaz deneyimler sunan 6nemli bir turizm tiiriidiir. Son yillarda kiiltiir turistlerinin beklenti ve deneyim
algilarinda yasanan degisim, destinasyonlarin ziyaret¢i deneyimlerini daha ayrmtili bicimde incelemesini
gerekli kilmistir. Bu aragtirmanin amaci, Van turizmi agisindan énemli bir kiiltiirel ¢ekicilik olan Akdamar
Adas1 ve Akdamar Kilisesi’ni ziyaret eden turistlerin deneyimlerini ¢evrimi¢i kullanici yorumlar araciligiyla
analiz etmektir. Bu kapsamda arastirmada, TripAdvisor ve Google platformlarinda Akdamar Adasi ve
Akdamar Kilisesi hakkinda 07.04.2025 tarihine kadar paylasilmis Tiirkge ve Ingilizce kullanic1 yorumlari veri
kaynag1 olarak kullanilmigstir. Toplam 2800 yorum, nitel arastirma ydntemlerinden igerik analizi teknigiyle
MAXQDA 2020 programi araciligiyla analiz edilmistir. Kodlama siirecinin giivenilirligini saglamak amaciyla
bagimsiz bir arastirmaci tarafindan ikinci bir kodlama gergeklestirilmis ve kodlayicilar arast uyum Kappa
katsayist ile test edilmistir. Elde edilen Kappa degeri (0,94), aragtirmanin yiiksek giivenilirlige sahip oldugunu
gostermektedir. Analiz sonucunda ziyaretgi deneyimini gekillendiren alti temel tema belirlenmistir. Bu temalar;
“otantiklik”, “hayranlik (derin etkilenme)”, “flora ve fauna”, “¢cevre koruma ve restorasyon”, “manzara” ve
“tavsiye” olarak adlandirilmistir. Bulgular, Akdamar Adas1 ve Akdamar Kilisesi’nin ziyaretciler tarafindan
yiiksek diizeyde otantik algilandigini ve mimari &zellikler, dogal ¢evre, flora-fauna gesitliligi ile manzaranin
ziyaretci deneyimini dnemli dl¢iide zenginlestirdigini gostermektedir. Ayrica ziyaretgilerin yasadigi hayranlik
duygusunun memnuniyet ve tavsiye davranistyla yakindan iliskili oldugu tespit edilmistir. Calisma, kiiltiir
turizmi baglaminda ziyaret¢i deneyimlerine iligkin giincel cikarimlar sunarak hem literatiire hem de
destinasyon yonetimi ve pazarlama uygulamalarina katki saglamaktadir.

Anahtar Kelimeler: Kiiltiir Turizmi, Turist Deneyimi, Otantiklik, Hayranlik / Derin Etkilenme, Akdamar
Adas1 ve Kilisesi, Icerik Analizi.
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Structured Abstract:

The concept of experience occupies a central position in tourism literature as a key element in
explaining tourist behaviour, satisfaction levels, and destination performance. Previous studies on tourist
experience have addressed the concept from various perspectives, including destination-wide analyses
(Manning, 1982; Baker, 1986), specific tourism types such as rural tourism and responsible tourism (Chon &
Evans, 1989; Cooper & Ozdil, 1992), and micro-level contexts such as hotels and restaurants (Trigano, 1984;
Sun et al., 2017). In recent years, however, the tourist experience has gained particular importance in tourism
types that have shown a significant increase in demand. One of these tourism types is cultural tourism, which
has become increasingly prominent at both national and international levels. The growing interest in cultural
tourism has been accompanied by noticeable changes in the travel behaviours, expectations, and demands of
cultural tourists (Richards, 2018; Konstantakis et al., 2020). These changes have necessitated a more detailed
examination of tourist experiences within the context of cultural tourism. Tiirkiye, with its multi-layered
historical and cultural heritage, represents a significant destination for cultural tourism. Within this context,
Akdamar Island and Church of Akdamar, located in Lake Van, stand out as important attractions for cultural
and faith tourism. Despite their importance, studies examining tourist experiences at Akdamar Island and
Church of Akdamar through online user-generated content remain limited. Therefore, the aim of this study is
to analyse the experiences of tourists visiting Akdamar Island and the Church of Akdamar based on user
reviews shared on TripAdvisor and Google. The study also identified the main themes shaping the experiences
of tourists visiting Akdamar Island and the Church of Akdamar. By identifying tourist experiences and the
themes affecting these experiences, the study aims to contribute to both the cultural tourism literature and
destination management practices.

Cultural tourism is generally defined as travel motivated by the desire to experience cultural resources,
acquire new knowledge, and satisfy cultural needs (Richards, 1996, p. 24). These resources may consist of
tangible cultural heritage, such as historical buildings and monuments, as well as intangible heritage, including
beliefs, traditions, rituals, and local lifestyles. Recent studies emphasise that a cultural resource does not
necessarily have to be ancient to be considered valuable for cultural tourism; relatively recent cultural elements
may also function as significant cultural tourism assets (Timothy, 2014, p. 31). The tourist experience in
cultural tourism extends beyond mere visitation and involves a multidimensional structure encompassing
emotional, cognitive, sensory, and behavioural components (Schmitt, 1999, p. 53; Demirel, 2020, p. 67).
Among these components, authenticity is widely recognised as a core element shaping cultural tourism
experiences. Authenticity is associated with originality, historical texture, and the perceived genuineness of
cultural environments, and it plays a crucial role in enhancing tourist satisfaction and memorable experiences
(Chhabra et al., 2003, p. 703; Seyfi et al., 2020, p. 9). Another important emotional dimension of tourist
experience is awe, which refers to intense feelings of admiration and wonder triggered by encounters with
impressive cultural, architectural, or natural elements (Coghlan et al., 2012, p. 1711). In addition to emotional
dimensions, environmental elements such as authenticity, flora and fauna, landscape, and conservation
practices contribute significantly to cultural tourism experiences. These elements are closely linked to
sustainability discussions in tourism, as the protection and restoration of cultural and natural assets are essential
for maintaining destination attractiveness (Hall et al., 2011, p. 319; Csapo, 2012, p. 224). Within this
framework, the present study focuses on Akdamar Island and the Church of Akdamar as a cultural tourism
destination that integrates architectural heritage, natural environment, and emotional experience. By examining
authenticity, awe, environmental features, and conservation-related perceptions together, the study addresses a
relatively underexplored destination in cultural tourism literature and provides a holistic perspective on visitor
experience.

This study adopts a qualitative research approach. The data were collected from user-generated
content shared on TripAdvisor and Google platforms related to Akdamar Island and Church of Akdamar up to
April 7, 2025. From an initial dataset of 4,935 online reviews and ratings, comments containing only ratings,
emojis or languages other than Turkish and English were excluded. As a result, 2,800 reviews were deemed
suitable for analysis. Content analysis was employed as the primary analytical technique, as it enables the
systematic interpretation of visitor narratives and experiential meanings embedded in online reviews
(Krippendorff, 2013, p. 24). The analysis process was conducted using MAXQDA 2020 qualitative data
analysis software. A coding scheme was developed based on the research context and relevant literature, and
all reviews were coded accordingly. To ensure reliability, an independent academic expert conducted a second
round of coding. Inter-coder reliability was tested using Cohen’s kappa coefficient. The resulting Kappa value
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of 0.94 indicates a nearly perfect level of agreement, demonstrating high reliability in the coding process
(Landis & Koch, 1977, p. 16; McHugh, 2012, p. 279). Since the study used publicly available online data
without personal identifiers, it was considered within the scope of research not requiring ethical committee
approval.

The content analysis revealed six main themes shaping visitor experiences: authenticity, awe, flora
and fauna, environmental protection and restoration, landscape, and recommendation. The authenticity theme
was predominantly associated with the architectural features, stone craftsmanship, historical texture, and
overall atmosphere of the Church of Akdamar. These findings are consistent with previous studies emphasising
authenticity as a fundamental component of cultural tourism experiences (Seyfi et al., 2020, p. 9; Giirsoy et al.,
2022, pp. 10-11). The awe theme reflected strong emotional responses expressed by visitors, indicating that
Akdamar Island and the church evoke intense admiration and emotional engagement. This aligns with earlier
research suggesting that awe contributes to memorable experiences and enhances recommendation intentions
(Coghlan et al., 2012, p. 1711; Wang & Lyu, 2019, p. 106). The flora and fauna theme highlighted the role of
natural elements such as endemic plants, birds, and wildlife in enriching visitor experiences, supporting the
notion that environmental features contribute to emotional well-being and experiential depth (Curtin, 2009, p.
451). The landscape theme was closely linked to aesthetic appreciation and satisfaction, reinforcing the
importance of scenic beauty in tourist motivation (Kaltenborn et al., 2019, p. 5). Environmental protection and
restoration emerged as a significant theme, reflecting visitors’ awareness of conservation practices related to
both the island and the church. This finding supports sustainability-orientated cultural tourism perspectives.
Finally, the recommendation theme demonstrated that positive experiences often translated into strong
intentions to recommend the destination to others. Co-occurrence analysis further demonstrated that
authenticity and awe were strongly associated with recommendation behaviour, suggesting that emotionally
enriched and authentic experiences increase visitors’ intentions to recommend the destination.

The findings indicate that Akdamar Island and Church of Akdamar offer a rich and multidimensional
cultural tourism experience shaped primarily by authenticity, emotional impact, and environmental attributes.
The study contributes to cultural tourism literature by demonstrating how authenticity, awe, environmental
features and recommendation behaviour interact within visitor experiences in a relatively underexplored
heritage destination. From a practical perspective, destination managers and tourism stakeholders may benefit
from integrating authenticity-based storytelling, architectural heritage, scenic landscape imagery, and nature-
based attributes into destination marketing and visitor experience strategies. For future research, similar studies
could involve conducting similar studies in various destinations, targeting specific visitor segments, or
employing quantitative methods to further enrich the literature. in different destinations, with specific visitor
segments or by employing quantitative methods to further expand the literature.

Keywords: cultural tourism, tourist experience, authenticity, awe, Akdamar Island and Church, and
content analysis.
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Résumé Structuré:

Le concept d’expérience occupe une place centrale dans la littérature touristique en tant qu’élément
clé permettant d’expliquer le comportement des touristes, leur niveau de satisfaction et la performance des
destinations. Les études antérieures sur I’expérience touristique ont abordé ce concept sous divers angles,
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notamment a travers des analyses portant sur I’ensemble d’une destination (Manning, 1982 ; Baker, 1986), sur
des types de tourisme spécifiques tels que le tourisme rural et le tourisme responsable (Chon & Evans, 1989 ;
Cooper & Ozdil, 1992), ainsi que des contextes a petite échelle tels que les hotels et les restaurants (Trigano,
1984 ; Sun et al., 2017). Ces derni¢res années, cependant, 1’expérience touristique a pris une importance
particuliére dans les types de tourisme qui ont connu une augmentation significative de la demande. L’un de
ces types de tourisme est le tourisme culturel, qui a pris une importance croissante tant au niveau national
qu’international. L’intérét grandissant pour le tourisme culturel s’est accompagné de changements notables
dans les comportements de voyage, les attentes et les exigences des touristes culturels (Richards, 2018 ;
Konstantakis et al., 2020). Ces changements ont rendu nécessaire un examen plus approfondi des expériences
touristiques dans le contexte du tourisme culturel. La Turquie, avec son patrimoine historique et culturel aux
multiples facettes, constitue une destination majeure pour le tourisme culturel. Dans ce contexte, 1’ile
d’Akdamar et I’église d’ Akdamar, situées sur le lac de Van, se distinguent comme des attractions importantes
pour le tourisme culturel et religieux. Malgré leur importance, les études examinant les expériences des
touristes sur 1’1le d’Akdamar et a I’église d’Akdamar a travers les contenus générés par les utilisateurs en ligne
restent limitées. Par conséquent, I’objectif de cette étude est d’analyser les expériences des touristes visitant
I’1lle d’Akdamar et 1’église d’Akdamar a partir des avis d’utilisateurs partagés sur TripAdvisor et Google.
L’étude a également identifi¢ les principaux thémes qui fagonnent les expériences des touristes visitant 1’1le
d’Akdamar et I’église d’Akdamar. En identifiant les expériences touristiques et les thémes qui les influencent,
cette étude vise & contribuer a la fois a la littérature sur le tourisme culturel et aux pratiques de gestion des
destinations.

Le tourisme culturel est généralement défini comme un voyage motivé par le désir de découvrir des
ressources culturelles, d’acquérir de nouvelles connaissances et de satisfaire des besoins culturels (Richards,
1996, p. 24). Ces ressources peuvent consister en un patrimoine culturel matériel, tel que des batiments et
monuments historiques, ainsi qu’en un patrimoine immatériel, comprenant les croyances, les traditions, les
rituels et les modes de vie locaux. Des études récentes soulignent qu’une ressource culturelle ne doit pas
nécessairement €tre ancienne pour &tre considérée comme précieuse pour le tourisme culturel ; des éléments
culturels relativement récents peuvent également constituer des atouts importants pour le tourisme culturel
(Timothy, 2014, p. 31). L’expérience touristique dans le cadre du tourisme culturel va au-dela de la simple
visite et implique une structure multidimensionnelle englobant des composantes émotionnelles, cognitives,
sensorielles et comportementales (Schmitt, 1999, p. 53 ; Demirel, 2020, p. 67). Parmi ces composantes,
I’authenticité est largement reconnue comme un élément central qui fagonne les expériences de tourisme
culturel. L’authenticité est associée a 1’originalité, a la trame historique et a la perception de 1’authenticité des
environnements culturels ; elle joue un réle crucial dans I’amélioration de la satisfaction des touristes et la
création d’expériences mémorables (Chhabra et al., 2003, p. 703 ; Seyfi et al., 2020, p. 9). Une autre dimension
émotionnelle importante de 1’expérience touristique est I’émerveillement, qui désigne des sentiments intenses
d’admiration et d’étonnement suscités par la découverte d’éléments culturels, architecturaux ou naturels
impressionnants (Coghlan et al., 2012, p. 1711). Outre les dimensions émotionnelles, des éléments
environnementaux tels que 1’authenticité, la flore et la faune, le paysage et les pratiques de conservation
contribuent de maniére significative aux expériences de tourisme culturel. Ces éléments sont étroitement liés
aux débats sur la durabilité dans le tourisme, car la protection et la restauration des biens culturels et naturels
sont essenticlles au maintien de I’attractivité d’une destination (Hall et al., 2011, p. 319 ; Csapo, 2012, p. 224).
Dans ce cadre, la présente étude se concentre sur I’ile d’ Akdamar et I’église d’ Akdamar en tant que destination
de tourisme culturel alliant patrimoine architectural, environnement naturel et expérience émotionnelle. En
examinant conjointement 1’authenticité, 1’émerveillement, les caractéristiques environnementales et les
perceptions liées a la conservation, cette étude s’intéresse a une destination relativement peu explorée dans la
littérature sur le tourisme culturel et offre une perspective holistique sur I’expérience des visiteurs.

Cette étude adopte une approche de recherche qualitative. Les données ont été collectées a partir de
contenus générés par les utilisateurs et partagés sur les plateformes TripAdvisor et Google concernant 1’ile
d’Akdamar et I’église d’Akdamar jusqu’au 7 avril 2025. Sur un ensemble de données initial de 4 935 avis et
notes en ligne, les commentaires ne contenant que des notes, des emojis ou des langues autres que le turc et
I’anglais ont été exclus. En conséquence, 2 800 avis ont été jugés aptes a I’analyse. L analyse de contenu a été
utilisée comme principale technique analytique, car elle permet I’interprétation systématique des récits des
visiteurs et des significations expérientielles inhérentes aux avis en ligne (Krippendorff, 2013, p. 24). Le
processus d’analyse a été mené a I’aide du logiciel d’analyse de données qualitatives MAXQDA 2020. Un
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schéma de codage a été élaboré en fonction du contexte de la recherche et de la littérature pertinente, et tous
les avis ont été codés en conséquence. Afin de garantir la fiabilité, un expert universitaire indépendant a procédé
a un deuxiéme cycle de codage. La fiabilité inter-codeurs a été testée a I’aide du coefficient kappa de Cohen.
La valeur kappa obtenue, égale a 0,94, indique un niveau de concordance quasi parfait, ce qui démontre une
grande fiabilité¢ du processus de codage (Landis & Koch, 1977, p. 16 ; McHugh, 2012, p. 279). L’étude ayant
utilisé des données en ligne accessibles au public et ne comportant aucun identifiant personnel, elle a été
considérée comme relevant du champ de recherche ne nécessitant pas I’autorisation d’un comité d’éthique.

L’analyse de contenu a révélé six thémes principaux fagonnant les expériences des visiteurs :
I’authenticité, I’émerveillement, la flore et la faune, la protection et la restauration de 1’environnement, le
paysage et la recommandation. Le théme de 1’authenticité était principalement associé aux caractéristiques
architecturales, au savoir-faire en matiére de taille de pierre, au cachet historique et a I’atmosphére générale de
I’église d’ Akdamar. Ces résultats concordent avec des études antérieures soulignant que 1’authenticité est une
composante fondamentale des expériences de tourisme culturel (Seyfi et al., 2020, p. 9 ; Giirsoy et al., 2022,
pp. 10-11). Le théme de I’émerveillement reflétait les vives réactions émotionnelles exprimées par les visiteurs,
indiquant que I’1le d’Akdamar et I’église suscitent une admiration intense et un engagement émotionnel. Cela
va dans le sens de recherches antérieures suggérant que 1’émerveillement contribue a des expériences
mémorables et renforce 1’intention de recommandation (Coghlan et al., 2012, p. 1711 ; Wang & Lyu, 2019, p.
106). Le théme de la flore et de la faune a mis en évidence le role des éléments naturels, tels que les plantes
endémiques, les oiseaux et la faune sauvage, dans I’enrichissement des expériences des visiteurs, corroborant
ainsi 1’idée que les caractéristiques environnementales contribuent au bien-étre émotionnel et a la profondeur
de I’expérience (Curtin, 2009, p. 451). Le théme du paysage était étroitement lié a I’appréciation esthétique et
a la satisfaction, renfor¢ant ainsi 1’importance de la beauté des paysages dans la motivation des touristes
(Kaltenborn et al., 2019, p. 5). La protection et la restauration de 1’environnement sont apparues comme un
théme significatif, reflétant la sensibilisation des visiteurs aux pratiques de conservation liées a la fois a I’1le et
a I’église. Ce résultat vient étayer les perspectives du tourisme culturel axées sur la durabilité. Enfin, le théme
des recommandations a montré que les expériences positives se traduisaient souvent par une forte intention de
recommander la destination a d’autres. L’analyse de co-occurrence a en outre démontré que 1’authenticité et
I’émerveillement étaient étroitement associés au comportement de recommandation, ce qui suggére que des
expériences authentiques et riches sur le plan émotionnel renforcent I’intention des visiteurs de recommander
la destination.

Ces résultats indiquent que I’ile d’ Akdamar et I’église d’ Akdamar offrent une expérience de tourisme
culturel riche et multidimensionnelle, fagonnée principalement par 1’authenticité, I’impact émotionnel et les
caractéristiques environnementales. Cette étude apporte une contribution a la littérature sur le tourisme culturel
en démontrant comment [’authenticité, I’émerveillement, les caractéristiques environnementales et le
comportement de recommandation interagissent au sein des expériences des visiteurs dans une destination
patrimoniale relativement peu explorée. D’un point de vue pratique, les gestionnaires de destination et les
acteurs du tourisme pourraient tirer profit de I’intégration d’un récit axé sur 1’authenticité, du patrimoine
architectural, d’images de paysages pittoresques et d’attributs liés a la nature dans leurs stratégies de marketing
de destination et d’expérience des visiteurs. Pour les recherches futures, des études similaires pourraient étre
menées dans diverses destinations, en ciblant des segments de visiteurs spécifiques ou en recourant a des
méthodes quantitatives afin d’enrichir davantage la littérature. dans différentes destinations, auprés de
segments de visiteurs spécifiques ou en utilisant des méthodes quantitatives pour élargir davantage la
littérature.

Mots-clés: tourisme culturel, expérience touristique, authenticité, émerveillement, ile et église
d’Akdamar, et analyse de contenu.

Resumen Estructurado:

El concepto de «experiencia» ocupa un lugar central en la literatura sobre turismo como elemento
clave para explicar el comportamiento de los turistas, los niveles de satisfaccion y el rendimiento de los
destinos. Los estudios previos sobre la experiencia turistica han abordado el concepto desde diversas
perspectivas, incluyendo andlisis a escala de destino (Manning, 1982; Baker, 1986), tipos especificos de
turismo como el turismo rural y el turismo responsable (Chon y Evans, 1989; Cooper y Ozdil, 1992), y
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contextos a nivel micro, como hoteles y restaurantes (Trigano, 1984; Sun et al., 2017). Sin embargo, en los
ultimos afios, la experiencia turistica ha cobrado especial importancia en aquellos tipos de turismo que han
registrado un aumento significativo de la demanda. Uno de estos tipos de turismo es el turismo cultural, que
ha adquirido cada vez més protagonismo tanto a nivel nacional como internacional. El creciente interés por el
turismo cultural ha venido acompafiado de cambios notables en los comportamientos de viaje, las expectativas
y las demandas de los turistas culturales (Richards, 2018; Konstantakis et al., 2020). Estos cambios han hecho
necesario un analisis mas detallado de las experiencias turisticas en el contexto del turismo cultural. Turquia,
con su patrimonio historico y cultural de multiples facetas, constituye un destino importante para el turismo
cultural. En este contexto, la isla de Akdamar y la iglesia de Akdamar, situadas en el lago de Van, destacan
como importantes atracciones para el turismo cultural y religioso. A pesar de su importancia, los estudios que
examinan las experiencias de los turistas en la isla de Akdamar y la iglesia de Akdamar a través de contenidos
generados por los usuarios en Internet siguen siendo escasos. Por lo tanto, el objetivo de este estudio es analizar
las experiencias de los turistas que visitan la isla de Akdamar y la iglesia de Akdamar basdndose en las
opiniones de los usuarios compartidas en TripAdvisor y Google. El estudio también identificé los principales
temas que conforman las experiencias de los turistas que visitan la isla de Akdamar y la iglesia de Akdamar.
Al identificar las experiencias turisticas y los temas que influyen en ellas, el estudio pretende contribuir tanto
a la literatura sobre turismo cultural como a las practicas de gestion de destinos.

El turismo cultural se define generalmente como un viaje motivado por el deseo de experimentar
recursos culturales, adquirir nuevos conocimientos y satisfacer necesidades culturales (Richards, 1996, p. 24).
Estos recursos pueden consistir en patrimonio cultural material, como edificios histéricos y monumentos, asi
como en patrimonio inmaterial, que incluye creencias, tradiciones, rituales y estilos de vida locales. Estudios
recientes hacen hincapié en que un recurso cultural no tiene por qué ser antiguo para considerarse valioso para
el turismo cultural; los elementos culturales relativamente recientes también pueden constituir activos
significativos para el turismo cultural (Timothy, 2014, p. 31). La experiencia turistica en el turismo cultural va
mas alla de la mera visita e implica una estructura multidimensional que abarca componentes emocionales,
cognitivos, sensoriales y conductuales (Schmitt, 1999, p. 53; Demirel, 2020, p. 67). Entre estos componentes,
la autenticidad se reconoce ampliamente como un elemento fundamental que da forma a las experiencias del
turismo cultural. La autenticidad se asocia con la originalidad, la textura historica y la percepcion de genuinidad
de los entornos culturales, y desempefia un papel crucial a la hora de potenciar la satisfaccion de los turistas y
las experiencias memorables (Chhabra et al., 2003, p. 703; Seyfi et al., 2020, p. 9). Otra dimensién emocional
importante de la experiencia turistica es el asombro, que se refiere a intensos sentimientos de admiracion y
maravilla provocados por el encuentro con elementos culturales, arquitectonicos o naturales impresionantes
(Coghlan et al., 2012, p. 1711). Ademas de las dimensiones emocionales, los elementos ambientales —como
la autenticidad, la flora y la fauna, el paisaje y las practicas de conservacion— contribuyen de manera
significativa a las experiencias de turismo cultural. Estos elementos estan estrechamente vinculados a los
debates sobre la sostenibilidad en el turismo, ya que la proteccion y la restauracion de los bienes culturales y
naturales son esenciales para mantener el atractivo del destino (Hall et al., 2011, p. 319; Csapo, 2012, p. 224).
Dentro de este marco, el presente estudio se centra en la isla de Akdamar y la iglesia de Akdamar como destino
de turismo cultural que integra el patrimonio arquitectonico, el entorno natural y la experiencia emocional. Al
examinar conjuntamente la autenticidad, el asombro, las caracteristicas ambientales y las percepciones
relacionadas con la conservacion, el estudio aborda un destino relativamente poco explorado en la literatura
sobre turismo cultural y ofrece una perspectiva holistica de la experiencia de los visitantes.

Este estudio adopta un enfoque de investigacion cualitativa. Los datos se recopilaron a partir de
contenidos generados por los usuarios y compartidos en las plataformas de TripAdvisor y Google relacionados
con la isla de Akdamar y la iglesia de Akdamar hasta el 7 de abril de 2025. De un conjunto de datos inicial de
4.935 resefias y valoraciones en linea, se excluyeron los comentarios que solo contenian valoraciones, emojis
o idiomas distintos del turco y el inglés. Como resultado, se consideraron aptas para el analisis 2.800 resefias.
Se empled el analisis de contenido como técnica analitica principal, ya que permite la interpretacion sistematica
de las narrativas de los visitantes y los significados experienciales implicitos en las resefias en linea
(Krippendorff, 2013, p. 24). El proceso de analisis se llevo a cabo utilizando el software de analisis de datos
cualitativos MAXQDA 2020. Se desarrolld un esquema de codificacion basado en el contexto de la
investigacion y la bibliografia pertinente, y todas las resefias se codificaron en consecuencia. Para garantizar
la fiabilidad, un experto académico independiente realizd una segunda ronda de codificacion. La fiabilidad
entre codificadores se comprobé utilizando el coeficiente kappa de Cohen. El valor kappa resultante, de 0,94,
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indica un nivel de concordancia casi perfecto, lo que demuestra una alta fiabilidad en el proceso de codificacion
(Landis y Koch, 1977, p. 16; McHugh, 2012, p. 279). Dado que el estudio utilizé datos en linea de acceso
publico sin identificadores personales, se considerd que entraba dentro del ambito de la investigacion que no
requiere la aprobacion de un comité de ética.

El analisis de contenido revel6 seis temas principales que conforman las experiencias de los visitantes:
autenticidad, asombro, flora y fauna, proteccion y restauracion del medio ambiente, paisaje y recomendacion.
El tema de la autenticidad se asocié predominantemente con las caracteristicas arquitectonicas, la artesania en
piedra, el caracter historico y la atmosfera general de la iglesia de Akdamar. Estos hallazgos concuerdan con
estudios previos que destacan la autenticidad como un componente fundamental de las experiencias de turismo
cultural (Seyfi et al., 2020, p. 9; Giirsoy et al., 2022, pp. 10-11). El tema del asombro reflejaba las fuertes
respuestas emocionales expresadas por los visitantes, lo que indica que la isla de Akdamar y la iglesia
despiertan una intensa admiracion y un compromiso emocional. Esto concuerda con investigaciones anteriores
que sugieren que el asombro contribuye a crear experiencias memorables y refuerza la intencion de recomendar
el lugar (Coghlan et al., 2012, p. 1711; Wang y Lyu, 2019, p. 106). El tema de la flora y la fauna puso de relieve
el papel de los elementos naturales —como las plantas endémicas, las aves y la fauna silvestre— a la hora de
enriquecer las experiencias de los visitantes, lo que respalda la idea de que las caracteristicas ambientales
contribuyen al bienestar emocional y a la profundidad de la experiencia (Curtin, 2009, p. 451). El tema del
paisaje estaba estrechamente vinculado a la apreciacion estética y la satisfaccion, lo que refuerza la importancia
de la belleza paisajistica en la motivacion turistica (Kaltenborn et al., 2019, p. 5). La proteccion y la
restauracion del medio ambiente surgieron como un tema significativo, lo que refleja la concienciacion de los
visitantes sobre las practicas de conservacion relacionadas tanto con la isla como con la iglesia. Este hallazgo
respalda las perspectivas del turismo cultural orientadas a la sostenibilidad. Por ultimo, el tema de la
recomendacion demostré que las experiencias positivas a menudo se traducian en una fuerte intencion de
recomendar el destino a otras personas. El analisis de coocurrencia demostr6 ademas que la autenticidad y el
asombro estaban fuertemente asociados con el comportamiento de recomendacion, lo que sugiere que las
experiencias auténticas y emocionalmente enriquecedoras aumentan la intencion de los visitantes de
recomendar el destino.

Los resultados indican que la isla de Akdamar y la iglesia de Akdamar ofrecen una experiencia de
turismo cultural rica y multidimensional, caracterizada principalmente por la autenticidad, el impacto
emocional y los atributos medioambientales. El estudio contribuye a la literatura sobre turismo cultural al
demostrar como la autenticidad, el asombro, las caracteristicas ambientales y el comportamiento de
recomendacion interactian en las experiencias de los visitantes en un destino patrimonial relativamente poco
explorado. Desde una perspectiva practica, los gestores de destinos y las partes interesadas del sector turistico
pueden beneficiarse de la integracion de la narracion basada en la autenticidad, el patrimonio arquitectonico,
las imagenes de paisajes pintorescos y los atributos relacionados con la naturaleza en las estrategias de
marketing del destino y de experiencia del visitante. De cara a futuras investigaciones, se podrian llevar a cabo
estudios similares en diversos destinos, dirigidos a segmentos especificos de visitantes, o empleando métodos
cuantitativos para enriquecer ain mas la bibliografia. en diferentes destinos, con segmentos especificos de
visitantes o empleando métodos cuantitativos para ampliar atin mas la bibliografia.

Palabras clave: turismo cultural, experiencia turistica, autenticidad, asombro, isla e iglesia de
Akdamar y analisis de contenido.
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CrpykrypupoBanHoe Pe3iome:

[onsATHE «OIBIT» 3aHUMAET EHTPAITEHOE MECTO B JINTEPATYpPE MO TyPU3MY KaK KITFOYCBOH DJICMEHT,
OOBSCHSIONINIA TOBEJCHUE TYPHUCTOB, YPOBEHb HX YIOBICTBOPEHHOCTH M A(PPEKTHBHOCTD TYPHCTHUECKUX
HanpaBieHUH. B mpeapimymux nccienoBaHUAX, MOCBAMIEHHBIX TyPUCTHYECKOMY OIIBITY, JaHHOE MOHSTHE
paccMaTpUBANIOCh C PAa3MYHBIX TOYEK 3PCHUS, BKIIOYAs aHAJIW3 Ha YPOBHE BCETO TYPHUCTHYECKOTO
HarpasieHus (Manning, 1982; Baker, 1986), KOHKpETHBIX BHJIOB TypHU3Ma, TaKHX KaK CEINbCKUH TYpH3M H
oTBeTcTBeHHBIH TypusM (Chon & Evans, 1989; Cooper & Ozdil, 1992), a Takke KOHTEKCTOB MUKPOYPOBHS,
TakuX Kak roctuHuibl ¥ pectopanbl (Trigano, 1984; Sun et al., 2017). OmHako B MOCIEIHHE TOJBI
TYPUCTHYECKHUI OIBIT MPHOOpEN 0COOYI0 BaXKHOCTh B T€X BUIAX TypU3Ma, CIIPOC HA KOTOPBIC 3HAYUTEIBHO
BbIpoc. OTHMM M3 TaKMX BUAOB TypH3Ma SIBIISIETCS KYJIBTYPHBIN TypH3M, KOTOPBIH proOperaeT Bc€ Oombliee
3HAaYCHHE KaK Ha HAIIMOHAJIBFHOM, TaK U Ha MEXIyHApOAHOM YPOBHSX. PacTymmii mHTEpeC K KyJIbTypHOMY
TypU3MY COTIPOBOKIAETCS 3aMETHBIMU H3MECHEHUSMH B TTOBEICHUH, OXKUIAHUAX U TPEOOBAHISX KYIbTYPHBIX
typuctoB (Richards, 2018; Konstantakis et al., 2020). 3tu u3MeHeHuss 00yCIOBIIH HEOOX0IUMOCTh OoJiee
JNETaJbHOTO W3yUYCHHsI TYPHUCTHYSCKOTO ONBITA B KOHTEKCTE KyNbTYpHOTO TypusMma. Typmus, c eé
MHOTOCJIOHBIM HCTOPHYECKHUM W KyJIBTYPHBIM HAaCJIEIHeM, IpPEeACTaBIIeT COO00H 3HAUYMMOE HalpaBliCHHE
KYJIBTYPHOTO TypH3Ma. B 3TOM KOHTEKCTE OCTpOB AKJaMap U IepKoBb AKIamap, paclojOKCHHBIC Ha 03epe
Ban, BBIIENSIOTCS Kak BaKHbIE JOCTONPUMEYATENBHOCTH Ui KyJIbTYpPHOI'O M PEIMTHO3HOTO TypU3Ma.
HecMmoTpst Ha MX BaXHOCTb, UCCIIECIOBAHMS, HOCBSIIEHHBIE U3YYCHUIO TYPUCTUYECKOT'O OIBITA HA OCTPOBE
Aknmamap M B IIepKBH AKJamMap Ha OCHOBE IIOJb30BaTEIBCKOTO KOHTeHTa B MHTepHeTe, ocTaioTcs
OorpaHM4YeHHbIMH. [l03TOMY [eNIbI0 JaHHOTO HCCIENOBaHHs SIBJISAETCS aHali3 BIEYATICHHH TYPHUCTOB,
MOCETUBILUX OCTPOB AKZIamap U IIepKOBb AKamap, Ha OCHOBE OT3BIBOB I10JIb30BaTENICH, ONyOJMKOBAHHBIX Ha
caiirax TripAdvisor u Google. B xoae wucciemoBaHusi TakkKe OBUIM BBIIBJICHBI OCHOBHBIC TEMBI,
OTIPENIeNIAONINE BIICYATICHAS TYPHCTOB, ITOCETHBIIUX OCTPOB AKmamMap W IepkoBb Axmamap. Ilyrem
BBISIBIICHHSI BIICYATIICHUI TypUCTOB M TE€M, BIUSIOIINX HA 3TH BICUYATICHHS, UCCICIOBAHNE TIPU3BAHO BHECTH
BKIIaJ KaK B JIATEPATypy MO KyIbTYPHOMY TYPHU3My, TaK W B TPAKTHUKY YIPABICHUS TYyPUCTHICCKHUMU
HaIpaBJICHUSIMH.

KynbTypHBIil Typu3M OOBIYHO oOmpeneNsiercss Kak ITyTeIeCTBUE, MOTHBHPOBAHHOE >KEJIAaHHEM
MO3HAKOMHTBECS C KYJIbTYPHBIMH PECypcaMH, NMPHOOPECTH HOBBIC 3HAHMS W yJOBJIETBOPHUTH KYJIbTypHBIC
notpedHoctn (Richards, 1996, c. 24). Dt pecypchl MOTYT COCTOSTh M3 MaTEPHAIBHOTO KYJIBTYPHOTO
Haclleus, TAKOTO KaK MCTOPUYECKHE 3/1aHUS U MaMATHHUKH, a TaK’Ke HeMaTepHaIbHOTO HacJeIus, BKII04as
BEPOBAHMUsI, TPAJULIUH, PUTYaJIbl U MECTHBIN 00pa3 )ku3HHU. B HeJaBHUX MCCIIEOBAHUIX MTOTYEPKUBACTCS, YTO
KyJIBTYPHBIN pecypc He 003aTesIbHO JOJDKEH OBITh IPEBHUM, UYTOOBI CUMTATHCS IICHHBIM IS KYJIBTYPHOTO
Typu3Ma; OTHOCUTEIHHO HEJIaBHHE KyJIbTypHBIE 3JIEMEHTHI TAaKXKE€ MOTYT BBICTYNATh B KaUECTBE 3HAUHUMBIX
aKTUBOB KynbTypHOTO Typu3Ma (Timothy, 2014, c. 31). Typuctudeckuii ONBIT B paMKax KyJIETYPHOTO TypH3Ma
BBIXOUT 32 PAMKH IIPOCTOTO ITOCEIIEHHS U MPECTaBIsIeT COO0If MHOTOMEPHYIO CTPYKTYPY, OXBaThIBAIOIIYTO
SMOIMOHANEHBIC, KOTHUTHBHBIC, CCHCOPHBIE U IMOBEICHUECKHE KOMIIOHEHTHI (Schmitt, 1999, ¢. 53; Jlemupens,
2020, c. 67). Cpeaut 3THX KOMIOHEHTOB ayTEHTHYHOCTh ITMPOKO MIPU3HAHA B KAYECTBE KIIFOUEBOTO HIIEMEHTA,
(¢opMupyIOIIETO  BIEYATICHHS OT KYyJIbTYpHOTO Typu3Ma. AyYTEHTHYHOCTh acCOLMHUpYeTCs ¢
OPHUTHHAJIBHOCTHIO, HCTOPUYECKOH aTMoc(epoli 1 BOCIIPUHIUMAEMOH MOTMHHOCTBIO KyJIBTYPHOH Cpebl, U
OHa WTPaeT PEIaloIIyl0 POJIb B TOBHIIIEHHH YIOBIETBOPEHHOCTH TYPHUCTOB M CO3JAaHHM HE3a0BIBAEMBIX
Brievarnenuit (Uxabpa u ap., 2003, c. 703; Cetidu u np., 2020, c. 9). Eme ogauM BaXXHBIM SMOIIMOHAILHBIM
aCTIeKTOM TYPUCTHYECKOTO OIBITAa SBIIAETCS UYYBCTBO OJaroroBefHOro TpemeTa, KOTOPOE O3HadaeT
WHTEHCUBHBIC YYBCTBA BOCXHIICHNS M YAWBICHHS, BEI3BaHHBIC BCTPEUEH C BIEUATIIAIONINMHU KyJIbTypHBIMH,
ApPXUTEKTYPHBIMHM WJIW TpupoaHbiMu oO0bekTamu (Korman u ap., 2012, c. 1711). [ToMumMo 5MOIMOHATBHBIX
ACTIeKTOB, 3HAYMTENBHBIA BKJIAJ B BIEYATICHHUS OT KyJIBTYPHOTO TypH3Ma BHOCST TaKHE 3JIEMEHTHI
OKpY>KaloIIeH cpeibl, Kak ayTeHTUYHOCTb, (topa 1 GayHa, JaHamadT 1 MEphI 110 COXPAHEHUIO HacIequs. JTH
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JJIEMEHTBI TECHO CBSI3aHBI C IUCKYCCHUAME 00 YCTOHYMBOM pa3BUTHH B cepe TypH3Ma, IOCKONIbKY 3allUTa 1
BOCCTAHOBJICHHE KYyJbTYPHBIX W MPHUPOJIHBIX LIEHHOCTEH MMEIOT peliaoliee 3HAYCHUE Ui HOANCpIKAHHs
MIpPUBJICKATETILHOCTH TypUcTHUeckoro Hampasierus (Hall et al., 2011, c. 319; Csapo, 2012, c. 224). B stux
paMKax HACTOSIIEe HCCICeIOBaHHE IOCBAIICHO OCTPOBY Akaamap W UEpKkBH Akxmamap Kak OOBEKTY
KyJIbTYPHOTO TypH3Ma, OOBEIUHSIOIIEMY apXUTEKTYPHOE HACIEANE, IPUPOIHYIO CPELy U IMOIHOHAIb HbIH
ombIT. [TyTeM KOMIUIEKCHOTO aHAN3a ayTeHTUYHOCTH, 1yBCTBA OJaroroBeHMs, 0COOCHHOCTEH OKpYKaroIeH
Cpelbl U MPEJCTABJICHUHN, CBSI3aHHBIX C OXPAHOW HACICAWs, UCCICIOBAHUE PACCMATPUBACT TYPUCTUUCCKHUL
O00BEKT, KOTOPBIA OTHOCUTEIBHO MAaj0 HM3Y4YCH B JIUTEPAType MO KYJIbTYPHOMY TYypU3My, M MpeJiaract
IEIOCTHYIO MEPCIICKTUBY Ha OTBIT MOCETUTEICH.

B naHHOM unccnenoBaHMM HCHONB3YeTCS KayeCTBEHHBIM monxon. [laHHble ObuM coOpaHbl W3
MOJIb30BATEILCKOTO KOHTEHTA, OmyOiankoBaHHOTO Ha miardopmax TripAdvisor u Google u kacarorerocs
ocTpoBa AKJaMap M IepKBH AKIamap, 1o cocTostuuto Ha 7 anpens 2025 rona. M3 ucxonHoro Habopa JaHHBIX,
cocrosmiero 3 4 935 oHMAH-OT3HIBOB M OILEHOK, OBUIM MCKIIOYEHBI KOMMEHTAPHH, COAEPIKAIINe TOIHKO
OIICHKH, CMAIUIMKA WM TEKCTHI Ha S3BIKAX, OTIMYHBIX OT TYPEUKOTO M aHTIHICKOTo. B pesymprare mis
aHanm3a ObUTH MpU3HAaHKEI PUTroTHBIME 2 800 0T3BIBOB. B KauecTBE OCHOBHOTO aHATUTHYECKOTO METOA OBLI
HCIIOJIb30BaH KOHTEHT-aHAIN3, TIOCKOJIBKY OH IT03BOJISICT CHCTEMATHIECKH HHTEPIIPETUPOBATH IIOBECTBOBAHHUS
MOCETHUTENCH M CMBICIEI, CBA3aHHBIE ¢ UX MEPEKUBAHUAMM, 3aJ0KeHHBIE B OHIaitH-0T3bBaxX (Krippendorft,
2013, c. 24). AHanu3 MNPOBOAWICS C WCIIOJB30BAHHEM IPOIPAMMHOTO OOCCIIeUeHUs JUIsl aHaau3a
kauecTBeHHBIX JaHHBIX MAXQDA 2020. Ha ocHOBe KOHTEKCTa HCCIEIOBaHUS M COOTBETCTBYIOIIECH
nauTepatypsl Obuta pa3paboTaHa cxema KOJUPOBAHHMS, U BCE OT3BIBBI ObUIN 3aKOJJUPOBAHBI B COOTBETCTBUH C
Hell. [lns oOecrieueHus HaJE)KHOCTH HE3aBUCUMBIA HAay4YHBIH AKCIIEPT MMPOBEN BTOPOI payH] KOIUPOBAHHUS.
HanexHOCTh MEXKOAMPOBIIMKOB TPOBEpsUIach ¢ Momolnbsio koadduimenra kamma Koona. Ilomyuennoe
3HaueHne Kod(p¢uuuenra kanma, paBHoe 0,94, ykasplBaeT Ha NPAKTHYECKH WJICAIbHBIH ypOBEHb
COTJIACOBAHHOCTH, YTO CBUICTEIBCTBYET O BBICOKOU HaJeKHOCTH mpotecca konupoBanus (Landis & Koch,
1977, c. 16; McHugh, 2012, c. 279). TTockonbKy B HCCIIEIOBAHNH HCITOJIb30BAMCH OOIIEIOCTYITHBIC OHJIANH-
JaHHbIC 03 JTMYHBIX WACHTU(DHUKATOPOB, OHO OBIJIO OTHECCHO K KAaTETOPHH HCCICIOBAaHUM, HE TPEOYIOIINX
0100pEHNUS STUIECKOTO KOMUTETA.

AHanu3 comepKaHUs BBIABWII IIECTh OCHOBHBIX TEM, ONPEACIAIONINX BIEYATICHHUS IOCETUTENCH:
ayTEeHTHYHOCTh, BOCXHIIEHHUE, Giopa 1 (hayHa, OXpaHa U BOCCTAHOBJICHHE OKPY>KaroleH cpebl, Tanamadr u
PEKOMEHAINU. Tema AYTCHTUYHOCTHU MNpEeUMYIICCTBEHHO acconuunpoBajachb C APXUTCKTYPHBIMU
0COOEHHOCTSIMHU, MaCTEPCTBOM KaMEHHOM KJIaJIKi, HICTOPHYECKOM aTMocdepoii 1 001iell 00CcTaHOBKOI 1IepKBH
Axnamap. OTH pe3yibTaThl COINIACYIOTCA C MPEABLAYIIUMH HCCIIEJOBAHUSAMH, B KOTOPBIX ayTEHTHYHOCTD
NoJYepKUBaeTcs Kak (QyHIaMeHTalIbHbII KOMIIOHEHT KyJbTypHOro Typusma (Seyfi et al., 2020, c. 9; ['topcoii
u 1p., 2022, c. 10-11). Tema «BOCXHIIEHHs» OTpakana CHIbHbIE dMOIMOHAIBLHBIE PEAKINH TOCETUTENeH,
CBUACTCIILCTBYS O TOM, YTO OCTPOB AK/:[aMap U IICPKOBLb BBIZBIBAIOT FJ'Iy6OKOC BOCXUIICHHUE U DMOITUOHAJIbHY IO
BOBJICYEHHOCTh. JTO corylacyercsi ¢ 0ojiee paHHHMH HCCIIEIOBAaHUSIMHM, COTJIACHO KOTOPHIM BOCXMIIIEHHE
criocoOcTByeT (pOpMHPOBAHMIO He3aOBIBAEMbIX BHEYATICHHWH M YCHIMBAaeT HaMEpPEHHE IOPEKOMEHJI0BAThH
Mmecto apyrum (Korman u np., 2012, ¢. 1711; Wang & Lyu, 2019, c. 106). Tema ¢aops! u hayHEI HOAUEpKHYIIA
POJIb IPUPOJHBIX JIEMEHTOB, TAKUX KaK HJEMUYHBIC PAaCTEHMs, NITHIBI U AWKas MPHUPOAa, B 00OTaleHUH
BIIEYATIIEHUI MOCETUTENEH, MOATBEP Kasi MPEACTAaBICHHE O TOM, YTO OCOOCHHOCTH OKpPY’KAIOIIEH Cpebl
CIOCOOCTBYIOT 3MOIMOHAILHOMY OJaromnonyuuro u riryoune nepexkuBanuii (Curtin, 2009, c. 451). Tema
«manamadT» OblIa TECHO CBsI3aHA C ICTETUYECKUM BOCIPUSTHEM H YIOBJIETBOPEHHOCTHIO, YTO MOJATBEPKIACT
BO)XHOCTh JKMBOIHMCHOW KpacoThl B MortuBauuu TypucroB (Kaltenborn et al.,, 2019, c. 5). Oxpana u
BOCCTAHOBJICHUC Opr)KaIOH.[eﬁ Cp€abl BbIABUJIIMCH B KAY€CTBE 3HAYUMOM TEMBI, OTpaXxasd OCBCIOMJIICHHOCTb
IMOCETUTEIICH O IIPUPOJOOXPAHHBIX IMPAKTHUKaAX, CBA3aAHHBIX KaK C OCTPOBOM, TaK U C LECPKOBBIO. OTO0T BBIBO/]
MOJ/IEPKUBAET OPUEHTUPOBAHHBIE HA YCTOMUMBOE pa3BUTHUE MOJXOJbI K KyJbTYpHOMY Typusmy. Hakonerr,
TeMa PpPEKOMEHJAIWH MpPOJEMOHCTPUPOBAIA, YTO IOJOXKUTEIbHBIE BIEYATIEHUS YAacTO IPUBOIAMIM K
CHJIbHOMY HaMEpEHHIO IIOPEKOMEHJI0BaTh JAHHBIH TYPUCTUYECKHH OOBEKT IPYruM. AHajIU3 COBMECTHOTO
TIOSIBJICHUS JIOTIOJTHUTEINILHO TT0Ka3ajl, YTO ayTeHTHYHOCTh M YyBCTBO OJIarOroBEHHOro TpereTa OblIM TECHO
CBSI3aHBI C [TOBEJICHUEM, HAIPaBJICHHBIM HAa PEKOMEHIALNIO, YTO CBHIETEILCTBYET O TOM, YTO IMOIHOHAIEHO
HachIIIEHHbBIE U ayTEeHTHYHBIE BIEYaTICHNs yCHINBAIOT HAMEpEeHHe OCeTUTEN el IIOPEeKOMEHJ0BaTh JaHHbIH
TYPUCTHYECKUIT O0OBEKT.

[TomyueHHbIE pe3yIbTaTH YKa3BIBAIOT HA TO, 9TO OCTPOB AKZaMap M IIepKOBb AK1amap IpeaaraT
6oraTelif © MHOTOTPAHHBIN OIBIT KyJIBTYPHOTO TYpPH3Ma, ONpEeIIieMbIi B IEPBYIO 04epeIs Ay TEHTHIHOCTHIO,
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SMOIMOHANBGHBIM BO3JCHCTBHEM M HSKOJIOTHUECKUMH XapaKTepUCTHKaMH. J[aHHOE McceoBaHHE BHOCHUT
BKJIQJI B JINTEPATYPy MO KYIbTYPHOMY TYPH3MY, JEMOHCTPHPYS, KaK ayTEHTUIHOCTb, YyBCTBO OJIaTOTOBEHMS,
9KOJIOTUYECKHE OCOOCHHOCTH W TIOBEICHUE, CBA3aHHOE C PEKOMEHIAIMAMH, B3aUMOJCHCTBYIOT B paMKax
BIICUATIICHUI TIOCETHTENEH B OTHOCHUTEIHHO MAaJOM3yUYeHHOM OOBEKTe KyJIbTypHOro Haciemus. C
MPaKTUIECKON TOUYKH 3PEHUS PYKOBOIUTEIH TYPUCTHUCCKIX HANPABICHUN U 3aWHTEPECOBAHHBIE CTOPOHHI B
chepe Typu3Ma MOTYT H3BIIEYb IIOJB3Yy W3 WHTETPAIl OCHOBAHHOTO HAa ayTEHTUYHOCTH IOBECTBOBAHUS,
APXUTEKTYPHOTO HACIEIUs, N300paKCHUH JKUBOIUCHBIX MEW3aXel M MPUPOIHBIX aTpHOYTOB B CTPATErHU
MapKETHHra TYPUCTUYECKOTO HANIPaBICHUS ¥ (JOPMHUPOBAHUS BIICUATIICHUI MoceTuTeNei. B pamkax Oymymmx
HCCIICIOBAaHUH MOXKHO TPOBECTH AaHAJIOTMYHBIC PAaOOTHl B PA3IMYHBIX TYPUCTUYCCKUX HAIMPABICHHUSX,
OPUEHTHUPYSCh Ha KOHKPETHBIE CErMEHTHI MOCETUTENeHd WM MPUMEHSAS KOJUYECTBEHHBIE METOIbI IS
JTANTbHEHIIETO 000TaIllCHHS JIUTEPATYPHI. B PA3THYHBIX TYPUCTHUCCKUX HAMIPABICHUSIX, C YICTOM KOHKPETHBIX
CEerMEHTOB MMOCETUTENEHN UK C UCIIOJIb30BAHUEM KOJMYECTBEHHBIX METOJOB Ui AajbHEHIIEro pacuiupeHus
JTUTEPATyPHL.

KiioueBble cjI0Ba: KyIbTYPHBI Typu3M, TYPHUCTHUECKHH OMBIT, AayTeHTHUIHOCTH, YYBCTBO
OmaroroBeHus1, OCTPOB AKIamap U HepKOBb AKIaMap, KOHTCHT-aHAIIN3.

TRfod IRIRT:

3IHT BT STYRUN Wied Aifgd H Tewm! & TdgR, TP & TR 3R Tded & TR ! qugm
A T U dd & T H TH S M W 8 | Ted 3yd R s siemmml 3 59 sayrun & fafid
=PI @ T forar 8, foraw riqen-sard faawor (@, 1982; 96, 1986), UTHIT T 3R ITREHN
T S fafy deq yeR (@1F 3R 3919, 1989;

Cooper & Ozdil, 1992), 3R Bled quT I&ERT oI J&q-w_ HaHf (Trigano, 1984; Sun et al., 2017)
Y| gIaifp, BTt & a8 & Tiee 3y = 37 tde oK) A {39y e urw fhan § et | & Ay
3% & T §1 57 Te YoRI W 9 U Wiwpfae ude €, ot gty SR SiRfga < SR wR ae
TG BT ST &1 § | Wbl Teied H Sedt 3fd & I1Y-T1Y IRp e qded! & I TIER, SuaTsi
IR T S Saed ST § (RESH, 2018; BFCIHE TE 31¢., 2020) | 57 TAT 3 GPBTIH
qfe % Tal 8 ydee Sval @ i fwd S B SRl B G 1 21 30 9%
eI 3R TR aw faRmad & T1Y I, TRpae qfed & e ueh Ayl fided 81 59 IeH &, 9=
ST 3 TR SPSTHR G0 3R Sh SR 7, Hpferh MR M1 Tefe o foru weeaquf arehefuit & =y &
IR g1 3B HEadl & SIav[e, AT ITANTHAl- i Tirft & A1egd ¥ MBS gid 3R
bR Td § gded! $ Hal BT offT B ardt e A §1 39T, 39 T &1 I
feUTSageR SR TFTA IR A= BT TS ITANTHAT THIETS & YR W HFEGHR g0 3R 3FerR 99 H
%Wﬁu&ﬁ%@@wwﬁ@wm%%awﬁmﬁqaﬁwaﬁmﬁwm
B I Tedh! & YT B MR S aTel Ted fawat Bt +ft uga 1 71 B 1 wfep! & gyl 3R &
ﬂﬁﬁuﬁﬁﬁﬁﬁﬁww,wawmwmﬁmuaw
it ST 8 ARTE SR BT 96T W 3 |

RSP Wied Bt W dR R 39 Fipiads TWYT BT IHT B, TaT I U H 3R
RGP Tas STEA! Bl R A $1 331 J IR T & =0 & gy forar orar 8 (a4, 1996, 9. 24) |
3 Gy § Yol IRpfae faRmd, S Ui 3ARd ik ¥R, aﬁ?waﬁe—mﬁﬁﬂﬂa fores
AR, WRRTY, Jf-Rarst ok g sha et wida 8, 8 I6hd &1 81d & el R SR ¢ %
IRpias THied & T gedam AF o & o fosdt aipfae S &1 U= g1 Siaxasd =8l o
3UeMTHd BTd & Wipiad dd ot eyl Aipias yded Guft & &0 o &1 o Iad § (el 2014,
4. 31) | IR Wied & ded &1 3 Had YA I W g 3R STH UG-, TS, Hadl 3R
RTINS geh! B! WA B aTell Ueb gt TR A § (FBHe, 1999, G, 53; Demirel, 2020, T.
67)| 39 9CH! T, YAIOTHdT DI i W%&aﬁﬁa{méﬁmﬁwg@ac—d%ﬁwﬁm
w0 Y {Id U g | WO , UfaeTRie sTae SR ikpfae aTdTervl &) BT T @
G@‘Ta'cﬁ%,Sﬁ?aaumﬂ?ﬁfﬁmﬂ@ﬁmﬁﬁ%@qﬁ@wﬁuﬁ%mmwmetal.,
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2003, . 703; YWI TC 3Ad., 2020, T. 9)| TdeH HTHT HT TH 3R AGAYY! TGS 1A fawg g, S
YHTIRITE TRp i, aRRICT a1 Mg fae dw@l & 1Y WU O I U=IT 3R 3y &t ditg rarsif &
ST § (BNEH TS 3., 2012, G. 1711) | HTGHTHD ST & ST, IO, gwafd 3R Sftg, uRewy,
3R TREFOT Y13 SR TafaR oMy ded Wipiads Wied & sfyal # He@yuf are #vd § | 3 9 wdeq o
R & Tafell ¥ ufy U ¥ IS §U §, Fifes TTdad Pt Hveral a1¢ X8 & oI IR fas 3R
Upfads Tufral &t GRem 3R SgTelt ATaRge § (81d TS 31d., 2011, . 319; TN, 2012, T. 224) |

Y G & iR, IdHH 31e0g SR 1Y 3R etk T R Ueh YR Uded e & =Y
& & dicd Hal ¢ off aRGIRIeY [, MIhidd Taavur 3R HIGHIAS HIHT B THIdhd HRdl gl
yrTOR T, fawr, qafarofiy faivarstt ofik TRemr-wetdht uronsit &) U WY A IR, Tg TR
IR T A § S(UeTdd HH Jol T Tded &1 Yalferd Hdl § 3R SFigd 3IHT R Th I
RS UGH FRaAT 5 |

g 3egg T UG ST VB0 SUATAT 81 ST 7 39d, 2025 dF MHR gid 3R
IR T § Fafdd, fCUusarseRr SR TTd WehiH UR I &t 18 IUANThal-HiHd Irft ¥ uhs
T T ATl 4,935 &meﬁﬁﬁ%mf\%m@ FHad T, SN AT DI 3R SIS
% ST 37 WII3H el FRTITOrE oY STeR Y T TTaT| URUTHRGR=T, 2,800 THESA o Al &
fore Suged | T At faReivur 1 Wiufies faRavuars dasites & U | i fasar mar o,
Fifer a8 ez geiensit # Ffga Smige wurstt SR sryareT® 3rdf &t afRyd R & qem

§ATa 8 (FPURSTH, 2013, G. 24)1 fARQAWOT UfShaT MAXQDA 2020 TS el faRayur WiedeR &I
WWW&H&%@&NM%W%%WW%MWW@WWW
B 8 A, 3R Jft grftenatt o I & AR Hifsd fowar war o1 gz gRfda s & o, e
W PGS IR 7 HIET BT gORT SR AR 3| Sex-dlex fay=iadT &1 Uheur g &
ST N BT SUTNT HRb (4T 7T UT| 0.94 BT U HTWT HF THIHT Y07 TgH{d BT Aobd &l &, S
SIS ufehan & I faya-iaa & UGRId Sl § (S 3R B4, 1977, 3. 16; HPHgG, 2012, §. 279)|
s 9 3199 § AfGaTd TgaHamdisl & o1 Faei-ie © 0 ¥ I AT Scl &l SuanT far
T T, SfeTY S T ]y & R B T T foras forg Ao affa ot oot & sraxgear T8t B

It fIRAyor @ SHigd! & SMual Bl SMHR & dd B8 GBI AW WA 31T JrHTiorhI,
fowTa, aafer 3fR Sftg-Sig, TaiaRoT TREMUT SR GARATTAT, UReRd, iR SR | UTHTiOrdaT &1 fawd g
U Y fHerR 99 S IRGH $I fIATarsh, TR &1 FRTRY, Udgiie d-rde, ik I0Y araraRo §
ST Ul 3 frers IS a sreggel & ST § off YRPpfad Tded & 3Hdl & Ud Hifeid uch &b U o
YTl R SR 30 € (@I TE 3Md., 2020, G. 9; Giirsoy et al., 2022, pp. 10-11) | fowTg fawa 3 smige!
ERT ad $I TS FoIgd HIGTED UIfoharsh &l G, I8 GR1id gU [ 3fharR gd SR = ot o=
3R UITATHAS ISTT BT ITF HRd &1 T8 TS MY & 3IFT ¢ off Ig Y19 a7 ¢ (& 397 areR
3HTT T AT T § MR SR & SRS Bl IGIAT § (Coghlan et al., 2012, p. 1711; T 3R &g, 2019,
q.106)| TR AR Sid-5iq 9 3 ST & SFHA B T B H @i Qe alrat iR a=gondl
SR UIpfae @l @1 YHeT BT ISR foba, S 39 4RO &1 9HedF Frar § 6 gaiarofia fa=ang
HIGATEHD HT0N 3R STHATHSD TGRS H ARTEH HRll g (Bied, 2009, . 451) | Yf¥-z=a faw died &t
WRIET 3R YP & Fdvear I I1 o1, o Thead! &t IR F Wipfas Yexdl & A &1 I¥ Hdl §
(FTeHE TE 3fd., 2019, T. 5) | TATaR01 TAR&OT 3R GARITTAT Ueh Heaqu! fawd & =0 § IR, S iU
3R T g T TR TRe0r yu13f & TR H NIqeH] &I TRl B o=IidT 8| T8 Fep fRRa-3 @
TR Tas Tfe & EPHI0N BT JHUT HaT 5

3id #, Ryt &t i\ = g8 velRia foar fo IoRds sryal &1 SR gIRl & Tiasd &t
IR B & T¢ el § 3are gidT 81 Ye-Iufufa fazawur 3 ot g wefRia fevar fa gramfraar
3R g R % SIa8R ¥ Tedl ¥ IS gU 2, I8 YTd 4d §U S HIgTeTd U ¥ Igg 3R Ui
SHTHT SHTIP! P Ticrod B RITBTRET R & TG B 9T B

fsp Y 9aTd § fob SideaR iU 3R SdHeaR 9 Uh 4G 3R Sg3ad! A fde ude 3ryd
TS B & ol T & I YA, HTg-TeTd THIT 3R qaiaroiy faRvdrstt gRT ek g1
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g I U HUEPHd HH-SHUTT foRId ®Id § 3Figed 3yal & Har Uramorer,
fawry, Tafazolty faRivany SR SR SR & Sid:fovar &1 uelRfa #re aigfas tdeq wfiga o
TG Sl 8| IR ERHIV ¥, Tae] Ueud 3R Tied fRauR® Tae fauur oiR Siiige sya
faRwarstt Bl Tdhied H | Arvifad 81 Iad g |

Hiqer & Ty & oy, 33 e & srega fafia Tiqadl o, fafRy omigs ol & aférd &R, a1
e @ 3R TG HRA & foIE TS aRiep| B! AT dvas fohd o Iahd B |

PIIS: Wikplae e, Geds gy, IR, 3w, sfperr U iR =, 3R fawavg
farearyoT|

Yapilandirilmis Ozet:

Deneyim kavrami, turist davraniglarini, memnuniyet diizeylerini ve destinasyon performansini
aciklayan temel unsurlardan biri olarak turizm literatiiriinde 6nemli bir yere sahiptir. Onceki calismalar turist
deneyimini; destinasyon geneli (Manning, 1982; Baker, 1986), kirsal turizm ve sorumlu turizm gibi belirli
turizm tiirleri (Chon & Evans, 1989; Cooper & Ozdil, 1992) ile otel ve restoranlar gibi isletmeler (Trigano,
1984; Sun vd., 2017) baglaminda da ele almistir. Son yillarda ise turist deneyimi konusu, talebin hizla arttigi
turizm tiirlerinden biri olan kiiltiir turizmi agisindan daha fazla 6nem kazanmaya baslamistir. Kiiltiir turizmine
yonelik ilginin artmasiyla birlikte kiiltiirel turistlerin seyahat davranislarinda, beklentilerinde ve taleplerinde
onemli degisimler yasanmistir (Richards, 2018; Konstantakis vd., 2020). Bu durum ise kiiltiir turizmi
kapsaminda turist deneyimlerinin daha ayrintili bigimde incelenmesini gerekli kilmaktadir. Tiirkiye agisindan
bakildiginda, sahip oldugu zengin tarihi ve kiiltiirel miras sayesinde kiiltiir turizmi a¢isindan Onemli
destinasyonlardan biri oldugu sdylenebilir. Bu kapsamda Van Golii’nde yer alan Akdamar Adasi1 ve Akdamar
Kilisesi, kiiltiir ve inang turizminin dne ¢ikan ¢gekim merkezleri arasinda bulunmaktadir. Ancak Akdamar Adast
ve Akdamar Kilisesi’ne ait turist deneyimlerini ¢evrimigi kullanict yorumlari iizerinden inceleyen ¢aligmalar
olduk¢a smirlhdir. Bu aragtirmanin amaci, TripAdvisor ve Google platformlarinda paylasilan kullanici
yorumlarindan hareketle Akdamar Adas1 ve Akdamar Kilisesi’ni ziyaret eden turistlerin deneyimleriyle ilgili
ortintiileri ortaya koymak ve bu deneyimleri sekillendiren temel unsurlari belirlemektir. Ayrica arastirma
sonuglariyla hem kiiltiir turizmi literatiirine hem de destinasyon ydnetimi uygulamalarina katki saglanmasi da
beklenmektedir.

Kiltiir turizmi, bireylerin kiiltiirel degerleri deneyimlemek, yeni bilgiler edinmek ve kiiltiirel
ihtiyaclarmi karsilamak amaciyla gerceklestirdikleri seyahatler olarak tanimlanmaktadir (Richards, 1996, s.
24). Kiiltiir turizmine konu olan kaynaklar yalnizca tarihi yapilar ve anitlar gibi somut miras unsurlarindan
olusmamaktadir. Ayn1 zamanda gelenekler, inanglar, ritiieller ve yerel yasam bigimleri gibi somut olmayan
kiiltirel degerleri de kapsamaktadir. Ayrica giincel ¢aligmalar, bir kiiltiirel unsurun turistik agidan deger
tagimasi i¢in mutlaka ¢ok eski olmasinin gerekmedigini, yakin dénem kiiltiirel degerlerin de 6nemli ¢ekicilikler
olusturabilecegini gostermektedir (Timothy, 2014, s. 31). Kiiltiir turizminde turist deneyimi yalnizca bir
destinasyonu ziyaret etmekten ibaret degildir. Deneyim; duygusal, bilissel, duyusal ve davranissal boyutlardan
olusan ¢ok yonlii bir yapiya sahiptir (Schmitt, 1999, s. 53; Demirel, 2020, s. 67). Bu boyutlar arasinda
otantiklik, kiiltiirel deneyimi sekillendiren en 6nemli unsurlardan biri olarak kabul edilmektedir. Otantiklik; bir
destinasyonun &zgiinliigii, tarihsel dokusu ve gergekligine iligkin algilarla iliskilidir. Bunun yaninda turist
memnuniyeti ve unutulmaz turizm deneyiminin olusmasinda énemli bir rol oynamaktadir (Chhabra vd., 2003,
s. 703; Seyfi vd., 2020, s. 9). Turist deneyiminin bir diger 6nemli boyutu ise hayranlik (awe) duygusudur.
Hayranlik, etkileyici kiiltiirel, mimari veya dogal unsurlarla karsilasildiginda ortaya ¢ikan hayranlik ve
begenme hissini ifade etmektedir (Coghlan vd., 2012, s. 1711). Bunun yan1 sira otantiklik, flora ve fauna,
manzara ile ¢evresel koruma uygulamalar1 gibi unsurlar da kiiltlir turizminde ziyaret¢i deneyimlerini 6nemli
Olclide etkilemektedir. Kiiltiirel ve dogal kaynaklarin korunmasi ve siirdiiriilebilir bi¢imde yoOnetilmesi,
destinasyonlarin ¢ekiciliginin devamlilig1 agisindan biiylik 6nem tasimaktadir (Hall vd., 2011, s. 319; Csapo,
2012, s. 224). Bu arastirma, kiiltiir turizmi agisinda mimari 6zellikler, dogal gevre ve duygusal deneyim
unsurlarmi bir arada sunan Akdamar Adasi ve Akdamar Kilisesi’'ne odaklanmaktadir. Ayrica otantiklik,
hayranlik, cevresel 6zellikler ve koruma algilarini birlikte ele alarak, kiiltiir turizmi literatiiriinde gérece az
calisilmis bir destinasyona iligkin ziyaret¢i deneyimlerini biitlinciil bir bakis agistyla degerlendirmektedir.
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Arastirmada nitel arastirma yaklasimi benimsenmistir. Veri kaynagini, 7 Nisan 2025 tarihine kadar
Akdamar Adas1 ve Akdamar Kilisesi hakkinda TripAdvisor ve Google platformlarinda paylagilan kullanict
yorumlart olusturmaktadir. Arastirma, kamuya acik verilerden yararlanildig1 ve herhangi bir kigisel bilgi
icermedigi icin etik kurul izni gerektirmeyen caligmalar kapsaminda yer almaktadir. Kullanici yorumlari
toplanirken ilk asamada toplam 4.935 degerlendirme ve puanlama incelenmistir. Ancak yalnizca puanlamadan
olusan, emoji igeren veya Tiirk¢e ve Ingilizce disindaki dillerde yazilmis yorumlar veri setinden ¢ikarilmistir.
Bu siirecin sonunda analiz i¢in uygun goriilen 2.800 yorum arastirmaya dahil edilmistir. Verilerin analizinde
ise igerik analizi yontemi kullanilmistir. Bu yontem, ¢evrimici yorumlarda yer alan ziyaretci deneyimlerinin
ve anlamlarmin sistematik bigimde ortaya g¢ikarilmasina olanak saglamaktadir (Krippendorft, 2013, s. 24).
Analizler, MAXQDA 2020 programi kullanilarak gerceklestirilmistir. Arastirma konusu ve ilgili literatiir
dogrultusunda bir kodlama semast olusturulmus ve tiim yorumlar bu ¢ergevede kodlanmistir. Arastirmanin
giivenirligini saglamak amaciyla bagimsiz bir akademisyen tarafindan ikinci bir kodlama yapilmistir.
Kodlayicilar arasindaki uyum Cohen’s Kappa katsayisi ile test edilmis ve 0,94 degeri elde edilmistir. Bu sonug,
kodlama siirecinde neredeyse mitkemmel bir uyum bulundugunu gdstermektedir (Landis & Koch, 1977, s. 16;
McHugh, 2012, s. 279).

Arastirma bulgulari, ziyaretci deneyimlerini sekillendiren alt1 temel tema oldugunu gostermektedir:
otantiklik, hayranlik (derin etkilenme), flora ve fauna, ¢evresel koruma ve restorasyon, manzara ve tavsiye
etme. Otantiklik temas1 agirlikli olarak Akdamar Kilisesi’nin mimarisi, tas ig¢iligi, tarihsel dokusu ve atmosferi
ile iligkilendirilmistir. Bu sonug, otantikligin kiiltiir turizmi deneyiminin temel unsurlarindan biri oldugunu
ortaya koyan Onceki arastirmalarla paralellik gostermektedir (Seyfi vd., 2020, s. 9; Giirsoy vd., 2022, s. 10-
11). Hayranlik temasi, ziyaretgilerin destinasyona yonelik yogun begeni ve etkilenme duygularini
yansitmaktadir. Bulgular, Akdamar Adasi ve Akdamar Kilisesi’nin ziyaretgiler iizerinde gii¢lii bir duygusal
etki biraktigini gostermektedir. Bu durum, hayranlik duygusunun unutulmaz deneyimlerin olusmasina ve
destinasyonu tavsiye etme egiliminin artmasina katki sagladigini belirten ¢aligmalarla 6rtiismektedir (Coghlan
vd., 2012, s. 1711; Wang & Lyu, 2019, s. 106). Flora ve fauna temasi ile endemik bitkiler, kuslar ve diger canli
tiirlerinin ziyaret¢i deneyimini zenginlestirdigini ortaya konmustur. Bu bulgu, dogal ¢evrenin ziyaretgilerin
duygusal iyi olusuna ve deneyim derinligine katki sagladigini gostermektedir (Curtin, 2009, s. 451). Manzara
temasi ise ziyaretcilerin estetik degerlendirmeleri ve memnuniyet diizeyleriyle yakindan iliskilidir. Elde edilen
bulgular, dogal ve kiiltiirel peyzajin turist motivasyonu agisindan énemli bir unsur oldugunu gostermektedir
(Kaltenborn vd., 2019, s. 5). Cevresel koruma ve restorasyon temasi, ziyaretgilerin ada ve kilisede yiiriitiilen
koruma c¢aligmalarina yonelik farkindaliklarini ortaya koymaktadir. Arastirma, literatiire benzer sekilde
stirdiiriilebilir kiiltiir turizmi yaklasimini destekleyen bulgular sunmaktadir. Son olarak tavsiye etme temasi,
olumlu deneyimlerin destinasyonu baskalarina 6nerme istegine doniistiigiinii gostermektedir. Kod birlikte
olusum analizi sonuglar1 6zellikle otantiklik ve hayranlik temalarinin tavsiye etme davranigiyla giiglii bigimde
iligkili oldugunu ortaya koymustur. Bu durum, duygusal a¢idan etkileyici ve otantik deneyimlerin ziyaretgilerin
tavsiye etme niyetini artirdigint gostermektedir.

Arastirma sonuglari, Akdamar Adasi ve Akdamar Kilisesi’nin otantiklik, duygusal etkiler ve gevresel
ozellikler tarafindan sekillenen zengin ve ¢ok boyutlu bir kiiltiir turizmi deneyimi sundugunu gostermektedir.
Bununla birlikte bu arastirmanin sonuglari, ziyaret¢i deneyimlerinde otantiklik, hayranlik, ¢evresel dzellikler
ve tavsiye etme davranigi arasindaki iliskiyi ortaya koyarak kiiltiir turizmi literatiiriine katki saglamaktadir.
Uygulama agisindan degerlendirildiginde, destinasyon yoneticileri ve turizm paydaslari; otantik hikayeler,
mimari miras unsurlari, etkileyici manzaralar ve dogal ¢evre 6zelliklerini destinasyon pazarlamasi ve ziyaretgi
deneyimi stratejilerine daha fazla entegre ederek destinasyonun ¢ekiciligini artirabilirler. Gelecekte yapilacak
arastirmalarda farkli destinasyonlarin incelenmesi, belirli ziyaretgi gruplarina odaklanilmasi veya nicel
arastirma yontemlerinden yararlanilmasi, konuya iligkin bilgi birikiminin daha da gelistirilmesine katki
saglayacaktir.

Anahtar Kelimeler: Kiiltiir Turizmi, Turist Deneyimi, Otantiklik, Hayranlik / Derin Etkilenme,
Akdamar Adas: ve Kilisesi, Icerik Analizi.
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An Analysis of Visitor Experiences in Cultural Tourism: The Case of Akdamar Island and
The Church of Akdamar

Introduction

The concept of experience occupies an important place in the tourism literature. A review of
studies on the phenomenon of experience reveals that the topic has been examined from various
perspectives and within the context of different forms of tourism. For example, some researchers
have explored tourist experiences at the destination level in places such as the Caribbean (Manning,
1982), Morocco (Baker, 1986), the Bahamas (Palmer, 1994), and Spain (Frias-Jamilen et al., 2013).
Another group of researchers has investigated experience in relation to specific forms of tourism,
including rural tourism (Chon & Evans, 1989), farm tourism (Surdo, 1987), responsible tourism
(Cooper & Ozdil, 1992), and ethnic tourism (Li, 2000). In addition, the concept of experience has
been, and continues to be, examined within more specific contexts such as hotels (Trigano, 1984;
Sun et al., 2017) and restaurants (Ryu & Han, 2011).

In recent years, the growing demand for experience-oriented forms of tourism has
significantly increased the importance of the experience concept within the tourism field. Consistent
with this trend, cultural tourism has become one of the forms of tourism experiencing increasing
demand worldwide. Statistical data indicate that visitors participating in cultural tourism spent
approximately USD 604 billion in 2024, and this expenditure is expected to increase by 4.5% by
2030 (Grand View Research, 2025). According to research conducted by the Turkish Statistical
Institute (TUIK), 64.9% of visitors arriving in Tiirkiye in 2024 stated that they visited the country
for travel, leisure, sports, and cultural activities (TUIK, 2024). Therefore, cultural tourism is
becoming an increasingly important form of tourism for both national and international tourism
markets.

The growing interest in cultural tourism is also reflected in the increasing number of studies
conducted on the subject in the international literature. For instance, researchers have examined
tourists participating in cultural tourism from different perspectives, including their motivations
(Kay, 2009) and typologies (McKercher & Du Cros, 2003). Similar studies have also been conducted
within the national literature, focusing on domestic visitors or local destinations (Ozel & Kozak,
2012; Sert, 2019). However, ongoing change and transformation are also evident in the travel
behaviours, expectations, and demands of visitors participating in cultural tourism. Consequently,
studies addressing these changes from a cultural tourism perspective have also been undertaken
(Richards, 2018; Konstantakis et al., 2020; Kay Smith et al., 2022). Such studies can assist
destination managers in accurately analysing the evolving needs of cultural tourists.

For tourists participating in cultural tourism, the tangible and intangible cultural elements
present within the destinations they visit constitute important sources of attraction. However,
alongside these resources, it can be argued that the experiences visitors have during their travels
make their holidays more meaningful (Timothy & Boyd, 2003). In this context, Tiirkiye, which has
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hosted numerous ancient civilisations, possesses a wide range of cultural attractions, including
Gobeklitepe, the Ancient City of Ephesus, Hagia Sophia, and archaeological museums. In addition,
one of the cities of significant importance for cultural tourism in Tiirkiye is Van. Statistical data
regarding tourism activities in Van indicate that, during the first eleven months of 2024, Akdamar
Island and, consequently, Church of Akdamar were the most visited attractions in the province,
attracting 165,000 visitors (Turizm Ajansi, 2024).

This study aims to understand and explain the experiences of tourists visiting Akdamar Island
and Church of Akdamar, which constitute important attractions for tourism in Van. To achieve this
objective, recent reviews related to these sites posted on TripAdvisor and Google will be examined
using qualitative research methods. This approach is adopted because studies focusing on the tourist
experiences of visitors to Akdamar Island and Church of Akdamar remain highly limited in the
existing literature (Alaeddinoglu & Okudum, 2015; Kémiircii et al., 2016; Subasi & Ozaltas Sergek,
2025; Aslan & Kiyag, 2025; Eban, 2025). Through the themes emerging from the analysis of the
research data, themes influencing the experiences of contemporary cultural tourists will be identified.
Based on these themes, the study seeks to generate implications that may contribute to Van tourism
from both academic and industry perspectives.

Cultural Tourism and Experience

The spatial assets possessed by destinations (nature, historical monuments, etc.) play an
influential role in tourists’ destination choices. Among the resources that contribute to this attraction,
cultural elements and historical sites occupy a particularly important position. In this context, the
resources underlying cultural tourism may consist of tangible (palaces, castles, buildings, etc.) or
intangible (folklore, beliefs, dances, etc.) elements. However, there is a common misconception that
a cultural tourism resource must be very old to be considered valuable. Contemporary scholars,
however, argue that a resource does not necessarily have to be ancient to be regarded as a cultural
asset and that resources emerging in the recent past may also possess significant value for cultural
tourism (Timothy, 2014, p. 31). Therefore, tourism resources that fall within the scope of cultural
tourism exhibit considerable diversity. The diversity and complexity of resources serving cultural
tourism have consequently necessitated the definition of the concept itself.

The diversity and complexity of resources associated with cultural tourism make it necessary
to define the concept; however, this multilayered structure makes it difficult to establish a single,
comprehensive definition. In this regard, Richards (1996, p. 24) defined cultural tourism from both
conceptual and technical perspectives. Conceptually, cultural tourism refers to “travel undertaken by
individuals outside their place of residence in order to experience new knowledge and satisfy their
cultural needs”. Technically, it refers to “travel undertaken by individuals outside their habitual
place of residence for the purpose of participating in specific cultural activities, such as cultural
heritage sites, artistic and cultural performances, visual arts, and theatre” (Richards, 1996, p. 24).
According to Simeon et al. (2017, p. 224), cultural tourism is a form of tourism in which individuals
travel to destinations motivated by, or seeking to learn more about, topics such as lifestyles, history,
natural resources, wine and culinary traditions, language, and local identity. These definitions
indicate that the tangible and intangible cultural values forming the foundation of cultural tourism
contribute to destinations from environmental, social, and economic perspectives.

Cultural tourism offers various advantages, including contributing to the preservation and
development of local culture, traditions, and customs, as well as supporting the conservation of
natural habitats. Moreover, it contributes to sustainability by facilitating the identification of tourism
resources suitable for tourism development and by extending the tourism season, thereby reducing
the pressure of seasonality. Consequently, cultural tourism occupies an important place within
sustainable tourism (Csapo, 2012, p. 224). On the other hand, from the demand side perspective,
cultural tourism also provides various benefits to tourists. For example, it facilitates tourists’
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interactions with local residents (Reisinger, 1994, p. 24; Cetin & Bilgihan, 2015, p. 8), enables escape
from the routines of everyday life (Altunel & Erkurt, 2015, p. 217), and provides opportunities for
experiencing novel (Richards et al., 2020, p. 7), authentic (Cetin & Bilgihan, 2015, p. 8; Seyfi et al.,
2020, p. 341), high-quality (Seyfi et al., 2020, p. 341), and similar experiences. Therefore, the
potential implications arising from the relationship between cultural tourism and experience should
be explained within the framework of both supply and demand side perspectives.

A review of studies examining visitors’ experiences and the quality of those experiences
during their holidays reveals that the topic has been addressed within the context of numerous forms
of tourism, including winter tourism (Akkus & Giilliice, 2016, p. 65), gastronomic tourism
(Kokkranikal & Carabelli, 2024, p. 161), dark tourism (Iliev, 2021, p. 963), and cruise tourism
(Yarnal, 2004, p. 349). Furthermore, empirical evidence suggests that culture has a significant
influence on the tourist experience (Altunel & Erkurt, 2015, p. 218). Through cultural engagement,
tourists may also have memorable experiences (Chen & Rahman, 2018, p. 160), which can
subsequently lead to outcomes such as satisfaction (Altunel & Erkurt, 2015, p. 217), revisit
intentions, recommendation intentions (Chen & Rahman, 2018, p. 160), and contributions to
destination competitiveness (Wardana et al., 2019, p. 753).

Comments and reviews related to destinations constitute one of the most important factors
influencing destination image and tourists’ travel decisions in cultural tourism, as in other forms of
tourism. Contemporary tourists increasingly tend to share their travel experiences online in order to
reach broader audiences, in addition to other forms of information sharing. These reviews, referred
to in the literature as user-generated content (UGC), are disseminated rapidly to large audiences. The
information conveyed through such reviews influences potential visitors’ perceptions of destinations,
destination preferences, and consequently destination competitiveness. In this context, numerous
researchers, including Cox et al. (2009, p. 743), Akehurst (2009, p. 51), and Lu and Stepchenkova
(2015, p. 119), have conducted extensive tourism-related studies using UGC as a data source.

Method

The purpose of this study is to understand and explain the experiences of tourists visiting
Akdamar Island and Church of Akdamar. In this context, content analysis will be conducted through
user-generated content (UGC). The fact that previous studies in the research area have been based
on relatively outdated data or a limited number of reviews suggests that there remain patterns related
to visitor experiences at Akdamar Island and Church of Akdamar that require further exploration.
Therefore, the application of a qualitative research method was considered appropriate in order to
examine visitor experiences in depth. Qualitative research encompasses processes that investigate
human behaviour, as well as why and how such behaviour emerges, through methods and sources
such as interviews, observations, and document analysis, and subsequently explain the patterns or
relationships among the phenomena under investigation through appropriate analytical techniques
(Giirbliz & Sahin, 2014, p. 358). Within the scope of this study, content analysis, one of the
qualitative research methods, was employed to enable meaningful analysis and interpretation through
reviews generated by visitors. Content analysis is defined as “a research technique for making
replicable and valid inferences from texts (or other meaningful sources) to the contexts of their use”
(Krippendorft, 2013, p. 24).

Akdamar Island, which constitutes the research setting, is located in Lake Van. The
administration of the island has changed throughout history in line with the civilisations that ruled
Van and its surrounding region. The earliest civilisation to dominate the area was the Hurrians,
followed respectively by the Urartians, Scythians, Medes, Persians, Roman Empire, Armenians,
Umayyads, Abbasids, Ardzurunis, and Turks (Ozkan, 2024, pp. 410-411). The church located on
Akdamar Island was commissioned by King Gagik I of Vaspurakan and built by the monk Manuel
between AD 915 and 921 in the name of the Holy Cross (Kaya et al., 2013, p. 13). Although the
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church was originally constructed as part of a palace complex, no traces of the palace or harbour
remain on the island today (Kalay & Yildiz, 2017, pp. 125-126). Furthermore, Church of Akdamar
is regarded as a pilgrimage centre for Armenians (Kaya et al., 2013, p. 13). The first religious service
held at Church of Akdamar after a 95-year hiatus took place in 2010 (Alaeddinoglu & Okudum,
2015, p. 543). Except during periods of renovation and the pandemic, religious ceremonies have been
conducted regularly almost every year. The reason for examining Akdamar Island and Church of
Akdamar together is that the church constitutes the sole attraction on the island and visitors are
required either to pay the museum entrance fee or present a museum card upon entering the island.
Consequently, this situation necessitates the joint examination of Akdamar Island and Church of
Akdamar. Moreover, although reviews of Akdamar Island and Church of Akdamar may appear to
relate to two separate attractions, an examination of the reviews indicates that similar issues are
discussed. In this context, in order to identify the factors influencing tourists’ experiences, reviews
posted on Google Reviews and TripAdvisor by tourists who visited Akdamar Island and Church of
Akdamar up to 07.04.2025 were examined.

Evaluating online reviews related to Akdamar Island and Church of Akdamar is important
for identifying the factors and attractions that shape the tourist experience. Such an evaluation will
provide insights into the activities that should be undertaken to enhance the experiences and
satisfaction levels of tourists who may visit the region in the future. Within this scope, reviews related
to the research setting were collected, and information regarding these reviews is presented in Table
1.

Table 1. Information on Units of Analysis and Number of Reviews

Source and Total Number of Number of Reviews Included in Total

Reviews The Study
Church of Akdamar  TripAdvisor (204) 180

Google (3001) 1505 1685
Akdamar Island TripAdvisor (395) 338

Google (1335) 777 1115
Total TripAdvisor (599) 518

Google (4336) 2282 2800

*The number of reviews included in the study differs from the total number of reviews because some Google
evaluations consisted solely of ratings or visual symbols referred to as emojis. In addition, a total of 281 reviews
written in languages other than Turkish and English were excluded from the analysis.

As shown in Table 1, a total of 4,935 reviews or ratings were posted regarding the research
setting on Google Reviews and TripAdvisor. However, it was also observed that some user
submissions were unsuitable for inclusion in the study. Accordingly, the first criterion established
for inclusion was that reviews must contain statements enabling meaningful analysis. The second
criterion was that reviews must be written in either Turkish or English. Upon examining all reviews,
it was found that some users provided only ratings without any written comments. In addition,
another group of users included only visual symbols known as emojis in the comment section without
any accompanying text. Consequently, 1,854 user ratings or reviews consisting solely of emojis,
which did not permit meaningful evaluation under the first criterion, were excluded from the study.
Furthermore, 281 reviews written in languages other than Turkish and English were also excluded.
The remaining 2,800 reviews, which were considered capable of making a meaningful contribution
to the research, were included in the analysis.

Content analysis facilitates the emergence of various codes and themes related to the subject
under investigation. As a result of analysing the 2,800 reviews examined within the scope of this
study, six themes emerged. Drawing upon the literature, these themes were labelled as authenticity,
awe, flora and fauna, environmental protection and restoration, landscape, and recommendation. On
the other hand, in order to address concerns regarding reliability, which represent one of the most
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significant issues associated with qualitative research methods, an independent external researcher,
inter-coder agreement, and Kappa analysis were employed. This process was conducted using the
MAXQDA 2020 qualitative data analysis software. At this stage, a coding scheme containing
explanations for each code and theme included in the coding process was first prepared by the
researcher for sharing with the independent researcher. An academic specialising in Tourism and
Hotel Management and possessing expertise in tourist experience research was consulted regarding
the subject, scope, and context of the study, and the complete set of reviews was shared for
examination. After the independent external researcher completed the coding process, inter-coder
agreement was assessed, and the Kappa coefficient was calculated as 0.94. While a Kappa coefficient
above 0.41 indicates that a study is reliable (McHugh, 2012, p. 279), a value exceeding 0.81 indicates
almost perfect agreement (Landis & Koch, 1977, p. 16).

Findings

While presenting the findings derived from the analysis of 2,800 reviews using MAXQDA
2020, a word cloud, information regarding themes and sub-codes, the frequency distribution of
themes, code co-occurrence models, and subsequently explanations and sample quotations related to
each theme are presented.

Word Cloud and Theme Map

A word cloud is a visual tool that displays words appearing in sources such as documents
and reviews collected within the scope of a study according to their frequency of occurrence, with
more frequently repeated words represented in larger font sizes. In this context, the word cloud
generated through MAXQDA 2020 is presented in Figure 1.
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Figure 1. Word Cloud

An examination of the word cloud presented in Figure 1 indicates that comments related to
Akdamar Island, transportation to the island, and payment methods used at the island entrance appear
with relatively high frequency in the reviews. In addition, it is evident that words associated with the
island’s history, its builders, its story, and the church located on the island are also frequently
mentioned. Finally, it can be understood that visitors used adjectives such as “beautiful” and

“wonderful” to describe the island and frequently provided recommendations encouraging others to
visit and explore the destination.
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Theme Map and Frequency Distributions of Themes

Alongside the word cloud, the theme map illustrating the coding conducted for each theme
and, consequently, the codes associated with each theme is presented in Figure 2.
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Figure 2. Theme Map

An examination of Figure 2 reveals that the codes facilitating the explanation of each theme
are positioned under their respective themes. Furthermore, a closer examination of the sub-codes
indicates that only the landscape theme contains a single code, namely “landscape” whereas the
remaining themes consist of four or more codes. The coding frequencies associated with the themes
presented in the theme map are shown in Table 2.

Table 2. Frequency Distributions of Themes

Theme Frequency Percentage
Authenticity 828 16,65
Awe 2042 41,06
Flora and Fauna 326 6,55
Environmental Protection and Restoration 228 4,59
Landscape 438 8,81
Recommendation 1111 22,34
Total 4973 100

An examination of the code frequencies presented in Table 2 indicates that the highest
concentration of coding was associated with the awe theme. Therefore, it can be stated that visitors
were highly impressed by and admired Akdamar Island and Church of Akdamar. The second most
frequently coded theme was recommendation. When these two themes are considered together, it
becomes evident that visitors who were impressed by Akdamar Island and Church of Akdamar
further confirmed this positive evaluation through their intention to recommend the destination to
others. On the other hand, the lowest number of codes was associated with the environmental
protection and restoration theme.
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Relationships Among Themes (Code Co-Occurrence Models)

Within the scope of the study, code co-occurrence models were generated using the
MAXQDA 2020 qualitative data analysis software. Code co-occurrence models are visual tools that
illustrate the existence and intensity of relationships among themes. While the existence of a
relationship between themes or codes is represented by connecting lines, the intensity of the
relationship is expressed through the pixel (px) value of these lines. The themes that emerged from
the analysis of reviews related to Akdamar Island and Church of Akdamar are presented in Figure 3.
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Figure 3. Code Co-Occurrence Model of the Tourist Experience at Akdamar Island and The
Church of Akdamar

An examination of Figure 3 indicates that all themes are strongly associated with the tourist
experience. However, a review of comments posted by tourists who visited Akdamar Island and
Church of Akdamar reveals that they most frequently emphasised authenticity (7 px) in relation to
their experiences. In addition, while describing their experiences, visitors were observed to
recommend (7 px) visiting Akdamar Island to those reading their comments. The themes of awe,
landscape, flora and fauna, and environmental protection and restoration also demonstrated a strong
relationship (6 px) with the experience dimension. While examining the relationships between the
themes and experience is important, explaining the relationships among the themes themselves is
also beneficial. Accordingly, the relationships among the themes are presented in Figure 4.
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Figure 4. Code Co-Occurrence Model of Themes Emerging from the Tourist Experience at
Akdamar Island and The Church of Akdamar

An examination of Figure 4 reveals that the strongest relationship among the themes exists
between authenticity and awe (3 px). This finding may be associated with the similar effects of
authenticity and awe in enriching tourism experiences and making them memorable. Furthermore,
these two themes also demonstrate the strongest relationship (3 px) with the recommendation theme.
In other words, tourists who experience authentic and awe-inspiring experiences are expected to
exhibit recommendation behaviour. An examination of the remaining themes presented in Figure 4
indicates that reciprocal relationships exist among all themes.

Theme Based Visitor Reviews

Based on the data derived from visitor reviews, the word cloud, sub-codes related to the
themes and their frequencies, as well as the relationships among the themes were analysed. In
addition, the relationship of each theme with the relevant literature and illustrative quotations were
also evaluated. Accordingly, assessments addressing the theoretical foundations of each theme and
their connections with the literature are presented below.

Authenticity

Authenticity is also used synonymously with terms such as original, genuine, sincere, and
real (Taylor, 2001, p. 15). In this context, Seyfi et al. (2020, p. 9) stated that authenticity is an
important factor influencing the tourism experience. Chhabra et al. (2003, p. 703) further indicated
that authenticity constitutes one of the fundamental requirements of cultural tourism. Therefore,
authenticity is a characteristic that contributes to destinations by enriching the tourist experience
through their unique resources and by facilitating memorable experiences. Sample comments
regarding the authenticity of Church of Akdamar and Akdamar Island are presented below:
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“The extraordinary stone carvings, the figures of animal species that have become extinct in
Anatolia, and the religious motifs are fascinating. The fact that all of this was created nearly a
thousand years ago inspires even greater admiration, it is definitely worth visiting.”

“A masterpiece with its stone craftsmanship, architecture, religious narrative, and location.
1t is impossible not to be impressed.”

Under the authenticity theme, words associated with the theme and contributing to its
explanation were coded, including “architecture, structure, atmosphere, authentic, ambience,
historical texture, aesthetics, motif, figure, decoration, fresco, ornamentation, relief, art, and work
of art”. When the sample quotations and coded expressions are considered in light of the findings
reported by researchers such as Seyfi et al. (2020), Saleem and Umar (2023), and Giirsoy et al. (2022)
regarding authenticity in cultural tourism destinations, the results of the present study demonstrate
considerable similarity with their findings.

Awe

According to Pine and Gilmore’s (2011) progression of economic value, contemporary
consumers and tourists are increasingly focused on experiences. From a tourism perspective,
experience is examined through emotional, cognitive (Demirel, 2020, p. 67), sensory (Atasoy, 2025,
p. 146), behavioural, and relational dimensions (Schmitt, 1999, p. 53). Situated within the emotional
dimension, awe refers to the feeling of admiration and profound inspiration arising from a
destination’s cultural heritage resources (Gilirsoy et al., 2022, p. 14). Furthermore, awe facilitates
stronger connections between individuals and the places they visit, enriches experiences, makes
tourism experiences more memorable, and may stimulate revisit intentions (Coghlan et al., 2012, p.
1711). Sample comments regarding awe in relation to the Church of Akdamar and Akdamar Island
are presented below:

“An extraordinary monument that has remained standing despite being damaged by
earthquakes...”

“The Hagia Sophia of Van. Akdamar Island, the rabbits on the island, the view of Van from
the island, the carvings on the church... Together they create such a mystical atmosphere that one
cannot leave Van without seeing this place.”

“After a delightful journey across the deep blue waters of Lake Van, you will arrive at a
magnificent island and be welcomed by a fascinating church.”

An examination of the reviews concerning Church of Akdamar and Akdamar Island revealed
a substantial number of expressions associated with the awe theme. Accordingly, the expressions
“magnificent, extraordinary, wonderful, splendid, mystical, exciting, fascinating, magical,
exceptional, beautiful, paradise (like paradise), and unique” were coded under this theme. These
codes were derived from the conceptualisations outlined above. Moreover, when the codes and
resulting themes are considered holistically, the findings of the present study appear consistent with
those reported by Giirsoy et al. (2022, pp. 14-15), Farber and Hall (2007, p. 248), and Wang and Lyu
(2019, p. 106).

Flora and Fauna

Environmental resources such as the natural environment, wildlife, and endemic plant
species constitute important tourism attractions. In this context, wildlife areas (Rizzolo, 2023),
forests, trees, plant diversity (Hall et al., 2011, p. 309), and birdwatching sites (Cakar & Uzut, 2021)
are regarded as important resources. Consequently, flora and fauna are closely interconnected and
are generally evaluated as a whole. Flora and fauna not only serve as attractions for destinations but
also support awareness and actions aimed at preserving biodiversity in these areas (Stork &
Samways, 1995, p. 453; Hall et al., 2011, p. 309). Beyond these functions, flora and fauna perceived
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by tourists as interesting, different, or unusual may also influence the tourist experience. In this
regard, Curtin (2009) argued that flora and fauna are not solely associated with place. Rather, they
may enable individuals to transcend their ordinary perception of time, feel privileged, and experience
admiration for nature (Curtin, 2009, p. 451). Sample comments regarding the flora and fauna theme
are presented below:

“The island is truly a natural wonder, a paradise for birds.”

“You pass through Van and board the ferry in the district of Gevas, the mountain scenery is
wonderful. Seagulls on one side, lizards and turtles on the other, and a completely different
landscape. It is definitely worth visiting.”

“A delightful boat trip will take you to the island in 25 minutes. The island’s permanent
residents, the seagulls and rabbits, will welcome you.”

“For nature lovers, the best time to visit the island is April, when the almond trees bloom
with pink and white flowers. The island is also home to rabbits.”

Visitor reviews indicate that flora and fauna are perceived as important attractions within the
experience of the Church of Akdamar and Akdamar Island. Accordingly, codes such as “almond
tree, natural beauty, natural environment, rabbits, turtles, and seagulls” were identified. These codes
were developed based on the literature and adapted to the context of the study area. Similarly,
researchers such as Curtin (2009, p. 451) and Upadhyay (2020, p. 81) have explained the influence
of flora and fauna on visitor experiences.

Environmental Protection and Restoration

From a supply-side perspective, cultural heritage, architectural features, religious structures,
gastronomy, and flora and fauna are regarded as strategic and important tourism attractions. Within
this context, conservation and restoration activities are carried out in accordance with sustainability
principles in order to preserve the existing attractiveness of destinations (Nocca, 2017, p. 1882).
Understanding visitor motivations facilitates the development of environmental awareness and
supports management actions within destinations (Hall et al., 2011, p. 319). In terms of the research
setting, there is no permanent settlement on Akdamar Island, and the Church of Akdamar constitutes
its principal attraction. However, relatively small structures have been constructed to facilitate visitor
entry procedures and to meet visitors’ needs for food and beverage services, souvenirs, and restroom
facilities. Beyond its natural environment, Church of Akdamar occupies an important position within
Christianity. Although not actively used on a daily basis, special religious ceremonies continue to be
held at the church, with the twelfth ceremony taking place in 2024 (Varol, 2024). From this
perspective, the church can still be regarded as a destination for faith tourism and roots tourism.
Furthermore, the Church of Akdamar represents one of the most important examples of Armenian
architecture and therefore attracts numerous visitors from Armenia. Consequently, evaluations
concerning environmental protection and restoration focused specifically on the island and the
church. Sample comments related to this theme are presented below:

“One of the best-preserved ancient churches I have ever seen.”

“...the restoration has been carried out very naturally and successfully; it is definitely a
place worth visiting.”

“After a pleasant boat trip, we arrived at Akdamar Island and reached the church by walking
among almond trees. The church is truly remarkable...”

An examination of the sample comments reveals that observations related to environmental
protection primarily focus on the island’s natural environment and its biodiversity. In contrast,
comments concerning restoration predominantly emphasise issues associated with Church of
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Akdamar. Accordingly, the codes “protection, preservation, restore, restoration, and conservation”
were identified under the environmental protection and restoration theme. While environmental
protection and restoration contribute to sustainability, they also support cultural tourism, which
occupies an important place within sustainable tourism (Csapo, 2012, p. 224). In this regard,
numerous scholars, including Teijgeler (2006, p. 133), Weiss and Connelly (2019, p. 1), and Baykan
(2007, p. 30), have highlighted environmental protection and restoration from various perspectives
and in relation to sustainability. The findings of the present study similarly underscore the importance
of environmental protection and restoration.

Landscape

Landscape constitutes an important component of aesthetic perception (Brieby, 2015, p.
369). More specifically, landscape is strongly associated with the sense of pleasure derived from
aesthetics (Qiu et al., 2018, p. 871). Therefore, landscape serves as a factor capable of influencing
tourist motivation and satisfaction. However, its significance may vary depending on the destination
and type of tourism. For example, a study investigating tourist motivations for visiting the Lofoten
Islands in Norway identified landscape as the primary attraction factor (Kaltenborn et al., 2019, p.
5). Furthermore, landscape and landscape photographs used in destination promotional materials
(Mackay & Fesenmaier, 1997, p. 537), as well as those shared by tourists on social media, influence
the formation and development of destination image. Sample comments concerning the landscape
theme are presented below:

“Especially in winter, when the lake is surrounded by snow-covered mountains, the scenery
is breathtaking.”

“After visiting the church, you can also spend time at the observation terrace overlooking
the lake, mountains, and city.”

“The flowering trees and the snow-covered Artos Mountain in the background created a
magnificent landscape.”

An examination of comments related to the landscape theme demonstrates that visitors
explicitly and frequently referred to the concept of landscape. Visitor reviews indicate that landscape
constitutes one of the fundamental elements strengthening the tourist experience.

Recommendation

The concept of recommendation is of critical importance to consumers. Such
recommendations influence product and service purchase decisions (Chen, 2012, p. 345). In the
twenty-first century, consumers continue to value traditional word-of-mouth (WOM)
recommendations. However, in line with technological developments, electronically shared
recommendations (e-WOM) are also increasingly considered. In this context, online reviews may
become particularly valuable when consumers do not know anyone who has previously used the
product or service they are researching. Within the tourism sector, recommendations evaluated prior
to purchase decisions are even more important because tourism products are consumed at the location
where they are produced (Hacioglu, 2000, p. 42). Sample comments related to the recommendation
theme are presented below:

“Akdamar... You cannot be described in words. One of the most special places that must be
seen in our beautiful country...”

“The story is highly interesting and tragic; it must be visited and experienced. I strongly
recommend it, but be sure to visit during the summer.”
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“Definitely a place that should be seen. If you visit during winter, a lake surrounded by snow-
covered mountains will await you. I am sure it will be even more beautiful when the almond trees
bloom in spring.”

An examination of comments related to the recommendation theme reveals numerous
explicit recommendations concerning the Church of Akdamar and Akdamar Island. The
recommendations provided in the reviews primarily encourage visiting the destination. In addition,
they contain various details regarding the most suitable seasons, dates, or times to visit, points
requiring attention, and attractions that should not be missed. Furthermore, the importance of
recommendation has similarly been supported within the tourism literature through qualitative and
quantitative studies conducted by researchers such as Weerasinghe and Biyiri (2024, pp. 221-222),
Aylan and Kaya (2020, p. 499), and Soylu (2024, pp. 2031-2032).

Conclusion

Enhancing the tourist experience, increasing satisfaction levels, attracting more visitors, and
generating higher tourism revenues are among the primary objectives of tourism destinations. To
improve destination performance, it is essential to accurately identify the factors influencing the
tourist experience. This identification process concerns all stakeholders within the destination.
Therefore, the tourist experience should be continuously monitored by destination managers and
should not be overlooked. As a result of analysing 2,800 user reviews related to Akdamar Island and
the Church of Akdamar, six themes emerged: authenticity, awe, recommendation, flora and fauna,
environmental protection and restoration, and landscape. These findings indicate that Akdamar
Island and Church of Akdamar are perceived by tourists as highly authentic destinations. With their
well-preserved structures, impressive architectural features, and environmental attributes, they
inspire admiration among visitors. Furthermore, it can be argued that the destination is recommended
to others because it provides satisfaction and memorable experiences.

One of the most influential themes emerging from the study, authenticity, represents a
distinctive characteristic for destinations. Consequently, researchers continue to investigate
destination authenticity within the context of cultural tourism in order to better understand the
concept. A review of recent studies reveals that Saleem and Umar (2023, p. 280), in their analysis of
reviews related to 14 museums across Asia, identified architectural elements and buildings as
prominent components associated with authenticity. Similarly, Seyfi et al. (2020, p. 9) reported that
the perception of Paris as an authentic destination was shaped by factors such as living history and
cultural heritage, the influence of architecture and built structures, and interior design elements.
Girsoy et al. (2022, pp. 10-11), in their study examining user reviews related to cultural tourism in
Istanbul, emphasised that authenticity was associated with elements such as atmosphere,
craftsmanship, streets, and Turkish baths. The findings concerning the authenticity theme that
emerged in relation to Akdamar Island and Church of Akdamar are consistent with the results of
these studies.

Destination managers and stakeholders seek to provide tourists with memorable experiences.
This is because memorable experiences are closely associated with satisfaction and loyalty (Kim et
al., 2010, p. 637; Manthiou et al., 2016, p. 362). One of the important dimensions contributing to
memorable experiences is the feeling of profound inspiration or admiration. However, the awe theme
remains a relatively underexplored topic within the tourism literature (Coghlan et al., 2012, p. 1711;
Giursoy et al., 2022, p. 15), which constitutes one of the aspects that make the present study distinctive
and important. Previous studies have suggested that awe may be triggered by a variety of stimuli,
including impressive natural phenomena, magnificent historical structures, sacred religious figures,
and elegant works of art (Wang & Lyu, 2019, p. 106). Furthermore, Giirsoy et al. (2022, p. 14)
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emphasised that adjectives and expressions such as “extraordinary”, “magnificent”, “wonderful”,
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“awe-inspiring”, “impressive”, “astonishing”, “perfect”, “pride inducing”, “ingeniously designed”,
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“fascinating”, “breathtaking”, “engaging”, “incredible”, “striking”, “splendid”, “flawless”, “eye-
catching”, “exceptionally beautiful”, “remarkable”, “captivating”, “grand”, “enchanting”, and
“mystical” are associated with awe in the tourism experience. An examination of the codes emerging
from visitor reviews related to Akdamar Island and the Church of Akdamar similarly reveals the use
of comparable adjectives and expressions.

The cultural values possessed by destinations, together with distinctive attributes such as
flora and fauna diversity and landscape, make important contributions to tourism development.
Within this framework, it can be argued that flora and fauna not only enrich the cultural tourism
experience but also enhance the attractiveness of nature-based forms of tourism that intersect with
cultural tourism. This is because flora and fauna may evoke numerous emotions, including a sense
of well-being, connection with nature, mental tranquillity, and spiritual fulfilment (Curtin, 2009, pp.
457-468). On the other hand, the landscape of areas containing cultural elements or natural resources
is likely to influence both tourist motivation and the tourist experience (Kaltenborn et al., 2019, p.
5). The existence of these resources contributes to tourism development within the region, fosters
environmental awareness for their preservation, and consequently supports the implementation of
appropriate conservation measures (Stork & Samways, 1995, pp. 459-462; Hall et al., 2011, p. 319).
Furthermore, destinations possessing the qualities highlighted through these themes and managed
effectively are likely to be recommended by different visitors. When all themes associated with the
experience of Akdamar Island and Church of Akdamar, presented in Figures 1 and 2, are considered
collectively, they are found to be interrelated, and all of them exert an influence on the tourist
experience.

From an industry perspective, the themes identified in this study may be utilised in
destination marketing activities. In addition, because Church of Akdamar represents one of the most
important examples of Armenian architecture, travel agencies operating in the Armenian market may
also utilise these attributes as marketing elements.

Based on the findings, several recommendations are proposed for future research. Similar
studies may be conducted with domestic and international visitors or within specific market
segments. A review of previous studies related to the research setting indicates that most have
employed qualitative research methods. Conducting similar investigations using quantitative or
mixed-method approaches would also make a meaningful contribution to the literature.
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Kiiltiir Turizminde Ziyaretci Deneyimlerinin Analizi: Akdamar Adasi ve Akdamar Kilisesi
Ornegi

Giris

Deneyim konusu, turizm literatiiriinde énemli bir yere sahiptir. Deneyim olgusuna iliskin
arastirmalar incelendiginde, konunun farkli turizm tiirleri baglaminda ve gesitli agilardan ele alindigi
goriilmektedir. Ornegin bazi arastirmacilar Karayipler (Manning, 1982), Fas (Baker, 1986),
Bahamalar (Palmer, 1994), ispanya (Frias-Jamilen vd., 2013) gibi destinasyon genelinde turist
deneyimi konusunu ele almistir. Diger bir grup arastirmaci ise deneyimi, kirsal turizm (Chon &
Evans, 1989), ciftlik turizmi (Surdo, 1987), sorumlu turizm (Cooper & Ozdil, 1992), etnik turizm
(L1, 2000) gibi turizm tiirleri agisindan incelemistir. Bununla birlikte deneyim konusu otel (Trigano,
1984; Sun vd., 2017) veya restoran (Ryu & Han, 2011) 6zeline indirgenerek de ele alinmis veya
alinmaya devam etmektedir.

Son yillarda deneyim odakli turizm tiirlerine yonelik talep artisi, deneyim kavraminin turizm
alanindaki 6nemini belirgin bi¢cimde artirmistir. Bu egilimle uyumlu olarak kiiltiir turizmi de diinya
genelinde talep artis1 gosteren turizm tiirleri arasinda yer almaktadir. Istatistiksel veriler
incelendiginde 2024 yilinda kiiltiir turizmine katilan ziyaretgilerin yaklagik 604 milyar ABD Dolart
(USD) harcama yaptig1 goriilmekte ve bu harcama miktarinin 2030 yilinda %4,5 oraninda bir artis
gostermesi beklenmektedir (Grand View Research, 2025). Tiirkiye Istatistik Kurumu (TUIK)
tarafindan yapilan arastirmada ise 2024 yilinda Tiirkiye’ye gelen ziyaretcilerin %64,9’unun gezi,
eglence, sportif ve kiiltiirel faaliyetler amaciyla Tiirkiye’yi ziyaret ettiklerini belirtmistir (TUIK,
2024). Dolayisiyla kiiltiir turizminin hem ulusal hem de uluslararasi turizm pazari agisindan giin
gectikge daha 6nemli bir turizm tiirii haline gelmektedir.

Kiiltiir turizmine olan ilginin artisi, uluslararasi literatiirde kiiltilir turizmiyle ilgili yapilan
calismalarda da kendini gostermektedir. Ornegin arastirmacilar, kiiltiir turizmine katilan turistleri;
motivasyonlar1 (Kay, 2009), tipolojisi (McKercher & Du Cros, 2003) gibi farkli acilardan ele
almistir. Ulusal literatiirde de benzer calismalar yerli ziyaretgiler ya da yerel destinasyonlar
kapsaminda yiiriitiilmektedir (Ozel & Kozak, 2012; Sert, 2019). Ancak degisim ve doniisiim, kiiltiir
turizmine katilan ziyaretcilerin seyahat davranislarinda, beklentilerinde ya da taleplerinde de kendini
gostermektedir. Bu nedenle kiiltiir turizmi agisindan s6z konusu degisimleri ele alan galismalar da
yiirtitilmektedir (Richards, 2018; Konstantakis vd., 2020; Kay Smith vd., 2022). Bu calismalar,
destinasyon yoneticilerine; kiiltiir turistlerinin degisen ihtiyaglarini dogru bir sekilde analiz etmeye
aracilik edecektir.

Kiltlir turizmine katilan turistler igin ziyaret ettikleri destinasyonda bulunan somut veya
somut olmayan kiiltiirel 6geler onemli c¢ekim kaynaklaridir. Ancak bu kaynaklarin yaninda
ziyaretgilerin seyahatleri siiresince yasadiklar1 deneyim sonucu tatillerinin daha anlamli oldugu
sOylenebilir (Timothy & Boyd, 2003). Bu baglamda bir¢ok antik medeniyete ev sahipligi yapan
Tiirkiye’de Gobeklitepe, Efes Antik Kenti, Aya Sofya, Arkeoloji miizeleri gibi birgok farkl kiiltiirel
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cekicilik bulunmaktadir. Bununla birlikte Tiirkiye’de kiiltiir turizmi acisindan 6nemli olan
sehirlerden birisi de Van’dir. Van’da gerceklestirilen turizm faaliyetlerine iligkin istatistiksel verilere
bakildiginda ise 2024 yilmin ilk 11 aymnda 165 bin ziyaret¢i ile Van’da en c¢ok ziyaret edilen
noktalarin Akdamar Adasi ve dolayisiyla Akdamar Kilisesi’dir (Turizm Ajansi, 2024).

Bu galigmada, Van turizmi agisindan onemli bir ¢gekim merkezi olan Akdamar Adasi ve
Akdamar Kilisesi’ni ziyaret eden turistlerin deneyimlerini anlamak ve agiklamak amaglanmaktadir.
Bu ama¢ dogrultusunda, TripAdvisor ve Google iizerinden bu alanlarla ilgili yapilan giincel
yorumlar1 nitel arastirma yoOntemleriyle incelenecektir. Ciinkii literatiirde Akdamar Adasi ve
Akdamar Kilisesi’ni ziyaret eden turistlerin turist deneyimleri {izerine yapilan ¢aligmalar oldukca
sinirlidir (Alaeddinoglu & Okudum, 2015; Kémiircii vd., 2016; Subas1 & Ozaltas Sercek: 2025;
Aslan & Kiyag, 2025, Eban, 2025). Arastirma verileri ile yapilacak analiz sonucunda ortaya ¢ikacak
temalar araciligryla gliniimiiz kiiltiir turistlerinin deneyimlerini etkileyen temalar olusturulacaktir. Bu
temalar aracilifiyla Van turizmine hem akademik hem de sektorel agidan katki saglamasi olasi
¢ikarimlarda bulunulmasi hedeflenmektedir.

Kiiltiir Turizmi ve Deneyim

Destinasyonlarin sahip olduklar1 alansal varliklar (doga, tarihi eserler vb.), turistlerin
destinasyon tercihinde etkili olmaktadir. S6z konusu ¢ekimde etkili olan kaynaklar arasinda ise
kiiltiirel 6geler ve tarihi alanlar 6nemli bir yere sahiptir. Bu baglamda, kiiltiir turizminin temelinde
bulunan kaynaklar somut (saraylar, kaleler, binalar vb.) veya somut olmayan (folklor, inang, dans
vb.) 6gelerden olusabilmektedir. Bununla birlikte bir 6genin kiiltiir turizmi kaynagi olabilmesi i¢in
cok eski olmasi gibi bir 6nyargi veya yanilgt bulunmaktadir. Ancak giiniimiizde arastirmacilar bir
Ogenin kiiltiirel kaynak olarak goriilmesi igin eski olmasinin gerekmedigini ve yakin bir gegmiste
ortaya ¢ikan bir kaynagin da kiiltiir turizmi agisindan degerli olacagina isaret etmektedir (Timothy,
2014, s. 31). Dolayistyla kiiltiir turizmi kapsamina girecek turizm kaynaklar cesitlilik
gostermektedir. Kiiltiir turizmine hizmet eden kaynaklarin cesitliligi ya da karmasiklig: ise kiiltiir
turizminin taniminin yapilmasi gerekliligini ortaya ¢ikartmistir.

Kiiltlir turizmine hizmet eden kaynaklarin g¢esitliligi ve karmagikligi, kavramin
tanimlanmasint gerekli kilmaktadir; ancak bu ¢ok katmanli yapi, kiiltiir turizmini tek bir ¢ercevede
tamimlamay1 zorlagtirmaktadir. Zira Richards (1996, s. 24) kiiltiir turizmini kavramsal ve teknik
acidan olmak tizere iki sekilde tanimlamistir. Kavramsal olarak kiiltiir turizmi “yeni bilgiler edinme
ve kiiltiirel ihtiyaglarim tatmin etmek icin deneyimlemek amaciyla bireylerin ikamet ettikleri yerin
disina seyahat etmesini” ifade etmektedir. Teknik olarak “bireylerin, kiiltiirel miras alanlar,
sanatsal ve kiiltiirel gosteriler, gorsel sanatlar ve tiyatro gibi spesifik kiiltiirel etkinliklere katilmak
amaciyla siirekli olarak ikamet ettikleri yerin disina yaptiklar: seyahati” ifade etmektedir (Richards,
1996, s. 24). Simeon vd. (2017, s. 224)’ne gore ise kiiltiir turizmi; “yasam bicimleri, tarih, dogal
kaynaklar, sarap ve yeme-igme gelenekleri, dil ve yerel kimlik gibi konular hakkinda daha fazla bilgi
edinmek isteyen veya bu konularla motive olarak ilgili destinasyonlara seyahat eden kisilerin
katildigi turizm” tiriidiir. Bu tanimlar degerlendirildiginde ise kiiltiir turizminin temelini olusturan
somut ve somut olmayan kiiltlirel degerlerin destinasyonlara ¢evresel, sosyal ve ekonomik agidan
katki saglayacagi goriilmektedir.

Kiiltiir turizmi; yerel kiiltiir, gelenek ile goreneklerin korunmasi ve gelisimine katki saglama,
dogal yasam alanlarinin korunmasi gibi avantajlar sunmaktadir. Bununla birlikte turizme hizmet
edecek turistik alanlarin belirlenmesi, turizm sezonunu uzatarak mevsimsellik baskisini azaltma gibi
etkilerinden dolay1 siirdiiriilebilirlige katki saglamaktadir. Dolayisiyla stirdiiriilebilir turizm
icerisinde de énemli bir yeri vardir (Csapo, 2012, s. 224). Ote yandan kiiltiir turizmi, talep boyutu
acisindan turistlere de cesitli faydalar saglamaktadir. Ornegin turistlerin yerel halkla iletisim
kurmasina (Reisinger, 1994, s. 24; Cetin & Bilgihan, 2015, s. 8), giinliik hayatin rutininden kacisa
(Altunel & Erkurt, 2015, s. 217) aracilik eden yeni (Richards vd., 2020, s. 7), otantik (Cetin &
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Bilgihan, 2015, s. 8; Seyfi vd., 2020, s. 341), kaliteli (Seyfi vd., 2020, s. 341) vb. deneyimler
yasamalaria aracilik etmektedir. Bu nedenle, kiiltiir turizmi ile deneyim arasindaki iliskinin
dogurabilecegi olasi etkilerin arz ve talep boyutlar1 ¢cergevesinde agiklanmasi gerekmektedir.

Ziyaretcilerin tatil siliresince yasadiklar1 deneyim veya deneyimin kalitesi ile ilgili
arastirmalar incelendiginde konunun kis turizmi (Akkus & Giilliice, 2016, s. 65), gastronomi turizmi
(Kokkranikal & Carabelli, 2024, s. 161), hiiziin turizmi (Iliev, 2021, s. 963), kruvaziyer turizmi
(Yarnal, 2004, s. 349) gibi bir¢cok farkli turizm tiirii 6zelinde ele alindig1 goriilmektedir. Ayrica
kiiltiirtin, turist deneyimi (Altunel & Erkurt, 2015, s. 218) {izerinde etkili olduguna iligskin gorgiil
sonuglara ulagilmaktadir. Bununla birlikte kiiltiir araciligiyla unutulmaz deneyim (Chen & Rahman,
2018, s. 160) yasayabilmekte ve dolayisiyla memnuniyet (Altunel & Erkut, 2015, s. 217), tekrar
ziyaret, tavsiye niyeti (Chen & Rahman, 2018, s. 160), destinasyon rekabetciligine katki (Wardana
vd., 2019, s. 753) saglayabilecek sonuglar dogurabilmektedir.

Destinasyon ile ilgili yapilan yorumlar, diger turizm ¢esitlerinde oldugu gibi kiiltiir turizmi
acisindan da destinasyon imajin1 ve turistlerin seyahat kararini etkileyen 6nemli faktorlerden biridir.
Glnilimiiz turistleri seyahat deneyimlerini diger paylasim bigimleri de dahil olmak {izere daha genis
kitlelere ulagtirabilmek amaciyla internet iizerinden de paylasma egilimi icerisine girmektedir.
Literatiirde “‘kullanict tarafindan iiretilen icerik (UGC [User Generated Content])” olarak
adlandirilan yorumlar ise genis kitlelere ¢ok hizli bir sekilde iletilmektedir. iletilen yorumlar ise
potansiyel ziyaretgilerin destinasyon ile ilgili algilari, destinasyon tercihi ve dolayisiyla
destinasyonun rekabetgiligi izerinde etkili olacaktir. Bu baglamda Cox vd. (2009, s. 743), Akehurst
(2009, s. 51), Lu ve Stepchenkova (2015, s. 119) gibi bir¢ok arastirmact UGC’lerden faydalanarak
turizm alaninda ¢ok sayida arastirma yapmustir.

Yontem

Yiriitilen ¢calismanin amaci Akdamar Adasi ve Akdamar Kilisesi’ni ziyaret eden turistlerin
deneyimlerini anlamak ve agiklamaktir. Bu baglamda, UGC’ler araciligiyla igerik analizini
kullanilacaktir. Aragtirma alaninda daha dnce kisithi sayida ¢alismanin gorece eski ya da kisith sayida
yorum incelenerek yapilmis olmasi Akdamar Adasi ve Akdamar Kilisesi ziyaretci deneyimleri ile
ilgili kesfedilmesi gereken Oriintiilerin olduguna isaret etmektedir. Bu nedenle ziyaretgi
deneyimlerinin derinlemesine incelenebilmesi i¢in arastirma kapsaminda nitel arastirma yonteminin
uygulanmasi uygun goriilmistiir. Nitel arastirmalar, insan davraniglari, bu davranislarin neden ve
nasil ortaya c¢iktigini miilakat, gozlem, dokiiman analizi vb. yontem veya kaynaklarla inceleyip
uygun tekniklerle analiz ettikten sonra arastirmaya konu olan olgular arasindaki oriintiiler ya da
iligkilerin agiklanmasina aracilik eden siire¢lerin biitiinlidiir (Giirbliz & Sahin, 2014, s. 358). Calisma
kapsaminda ise ziyaretciler tarafindan olusturulan igerikler olan yorumlar vasitasiyla anlamli bir
analiz ve degerlendirme yapilabilmesi i¢in nitel arastirma yoOntemleri igerisinde yer alan igerik
analizinden faydalanilmistir. Icerik analizi, “metinlerden (va da anlaml diger kaynaklardan)
faydalanarak kullamildiklart baglama yénelik tekrarlanabiliv ve gegerli ¢ikarimlar yapmay
amaglayan bir arastirma teknigi” seklinde tanimlanmaktadir (Krippendorff, 2013, s. 24).

Arastirma alanimi olusturan Akdamar Adasi, Van golii igerisinde bulunmaktadir. Adanin
yoOnetimi tarihsel siire¢ i¢erisinde Van ve ¢evresinde hiikiim siiren medeniyetlerle birlikte degisiklik
gostermistir. Bolgede hiikiim siiren en eski medeniyet Hurriler ve bunu sirastyla Urartular, Iskitler,
Medler, Persler, Roma imparatorlugu, Ermeniler, Emeviler, Abbasiler, Ardzuruniler ve Tiirkler
izlemistir (Ozkan, 2024, s. 410-411). Akdamar Adasi iizerinde bulunan kilise kutsal ha¢ adma
Vaspurakan Kral1 1.Gagik tarafindan M.S. 915 ile 921 yillar arasinda Kesis Manuel’e yaptirilmistir
(Kaya vd., 2013, s. 13). Bu kilise bir saray kompleksine bagli olarak yaptirilmis olsa da gliniimiizde
adadaki saray ve limana ait izler bulunmamaktadir (Kalay & Yildiz, 2017, s. 125-126). Bununla
birlikte Akdamar Kilisesi Ermeniler i¢in hac merkezi olarak goriilmektedir (Kaya vd., 2013, s. 13).
Hiristiyan alemi i¢in 6nemli bir konuma sahip olan Akdamar Kilisesinde 95 yildan sonra ilk ayin
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2010 yilinda diizenlenmistir (Alaeddinoglu & Okudum, 2015, s. 543). Ayinler, pandemi ve
renovasyon donemleri disinda, hemen her yil diizenli olarak gergeklestirilmektedir. Akdamar Adasi
ve Akdamar Kilisesi’nin bir arada ele alinmasmnin nedeni ise Akdamar Adasi igerisinde sadece
Akdamar Kilisesi’nin bulunmasi ve ada girisinde miize giris licretinin 6denmesi ya da miize kartin
gosterilme zorunlulugunun bulunmasidir. Dolayisiyla, bu durum Akdamar Adasi ve Akdamar
Kilisesi’nin bir arada incelenmesini gerektirmektedir. Ayrica Akdamar Adas1 ve Akdamar Kilisesi
yorumlar1 iki farkli alan gibi algilansa da yorumlara bakildiginda benzer konularin aktarildig:
gorlilmektedir. Bu baglamda turistlerin deneyimleri tizerinde etkili olan faktorlerin belirlenebilmesi
i¢in ise aragtirma alanini olusturan Akdamar Adas1 ve Akdamar Kilisesi’ni ziyaret eden turistlerin
07.04.2025 tarihine kadar Google yorumlar ve Trip Advisor iizerinden yapmis olduklar1 yorumlar
incelenmistir.

Akdamar Adas1 ve Akdamar Kilisesine yonelik ¢evrimici yorumlarin degerlendirilmesi,
turist deneyimine konu olan faktorlerin, ¢ekiciliklerin belirlenmesi agisindan 6nem tasimaktadir. S6z
konusu durum ilerleyen dénemlerde bolgeyi ziyaret edecek turistlerin daha zengin bir turist deneyimi
yasamasi ve memnuniyet diizeylerinin artmasi adina hangi faaliyetlerin yiiriitiilmesi gerektigi ile
ilgili ¢iktilar sunacaktir. Bu kapsamda aragtirma alamiyla ilgili yapilan yorumlar toplanmis ve
yorumlara ait bilgiler ise Tablo 1’de sunulmustur.

Tablo 1. Analiz Birimleri ve Yorum Sayilarina Ait Bilgiler

Kaynak ve Toplam Yorum Arastirmaya Dahil Edilen Yorum Toplam

Sayisi Sayisi
Akdamar Kilisesi TripAdvisor (204) 180

Google (3001) 1505 1685
Akdamar Adasi TripAdvisor (395) 338

Google (1335) 777 1115
Toplam TripAdvisor (599) 518

Google (4336) 2282 2800

* Google tizerinden erisilen bazi degerlendirmelerde sadece puan veya emoji olarak adlandirilan gorsellerin
kullanilmasindan dolay1 arastirmaya dahil edilen yorum sayisi toplam yorum sayisindan farklilik
gdstermektedir. Bununla birlikte Tiirke ve Ingilizce disinda yer alan dillerdeki toplam 281 yorum da analiz
disinda birakilmastir.

Tablo 1 incelendiginde Google yorumlar ve Tripadvisor {izerinden arastirma alanina ait
olarak toplam 4935 yorum yapildig1 ya da puan verildigi goriilmektedir. Ancak arastirmaya dahil
edilmesi mimkiin olmayan kullanici paylagimlarinin oldugu da goriilmiis ve bu dogrultuda
arastirmaya dahil edilecek yorumlar i¢in belirlenen ilk kriter analiz yapilmasina aracilik edecek
ciimlelerin bulundugu yorumlarin arastirmaya dahil edilmesidir. ikinci kriter ise Tiirkce ve Ingilizce
dilindeki yorumlarin arastirmaya dahil edilecek olmasidir. Bu baglamda tiim yorumlar
incelendiginde bazi kullanicilarin sadece puan verdigi ve herhangi bir yorum yapmadigi gériilmistiir.
Ayrica diger bir grup kullanicinin ise yorum kismina sadece emoji adi verilen gorsel disinda bir
yorum yazmadig1 goriilmiistiir. Dolayisiyla ilk kriter kapsamina giren anlamli bir degerlendirme
yapmaya imkan tanimayan 1854 kullanici puani ya da sadece emoji kullanilan yorum arastirma
disinda tutulmustur. Bununla birlikte Tiirkce ve Ingilizce disindaki dillerde yapilan 281 yorum yine
arastirma disinda tutulmustur. Bu iki kriter disinda kalan ve arastirmaya anlamli katki saglayacagi
diisiiniilen 2800 yorum ise arastirmaya dahil edilmistir.

Icerik analizi, arastirilan konuyla iliskili olarak gesitli kod ve temalarin ortaya ¢ikmasina
aracilik etmektedir. Calisma kapsaminda incelenen 2800 yorum sonucunda 6 tema ortaya ¢ikmistir.
Bu temalar ise literatiirden faydalanilarak “Otantiklik, Hayranlik (Derin Etkilenme), Flora ve Fauna,
Cevre Koruma ve Restorasyon, Manzara, Tavsiye” seklinde adlandirilmistir. Ote yandan nitel
aragtirma yontemleri ile iligkili olarak ortaya ¢ikan en 6nemli kaygilardan biri olan giivenilirlik
kaygisinin giderilmesi i¢cin bagimsiz dig aragtirmaci, kodlayicilar aras1 uzlasma ve Kappa analizinden
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faydalanilmistir. S6z konusu siire¢ ise MAXQDA 2020 nitel arastirma yontemleri analiz programi
iizerinden gergeklestirilmistir. Bu asamada Oncelikli olarak bagimsiz arastirmaciyla paylasilmak
iizere arastirmaci tarafindan kodlamalarin kapsamina giren her bir kod ve tema ile iliskili
aciklamalarin yapildigi kod semas1 hazirlanmistir. Aragtirmanin konusu, kapsami ve baglami ile ilgili
olarak Turizm ve Otel Isletmeciligi alaninda ve turist deneyimi konusunda uzmanlig1 olan bir
akademisyenle goriislilerek yorumlarin tamaminin incelenmesi igin kendisiyle paylagilmigtir.
Bagimsiz dis aragtirmaci da kodlama islemini tamamladiktan sonra kodlayicilar arasi uzlasma siireci
yapilmis ve Kappa analizi sonucu 0,94 olarak tespit edilmistir. Kappa analizi sonucunun 0,41
tizerinde olmasi arastirmanin gilivenilir olduguna isaret ederken (McHugh, 2012, s. 279) sonucun
0,81 iizerinde olmasi ise neredeyse mitkemmel uyusmaya isaret etmektedir (Landis & Koch, 1977,
s. 16).

Bulgular

MAXQDA 2020 iizerinden yapilan 2800 yoruma ait bulgular sunulurken 6ncelikli olarak
kelime bulutu, tema ve alt kodlara ait bilgiler, temalara ait frekans dagilimi, kod birlikte olusum
modelleri ve ardindan her bir temaya iliskin agiklama ile 6rnek alintilar sunulmustur.

Kelime Bulutu ve Tema Haritasi

Kelime bulutu, arastirma kapsaminda toplanan dokiiman, yorum gibi kaynaklarda yer alan
kelimelerin tekrar etme sikliklarina gore kelimeleri daha biiytlik puntolarla gosteren bir gorsel aragtir.
Bu baglamda MAXQDA 2020 araciligtyla olusturulan kelime bulutu Sekil 1’de sunulmustur.
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Sekil 1. Kelime Bulutu

Sekil 1’de sunulan kelime bulutu incelendiginde yorumlarda Akdamar Adasi, adaya ulagim,
ada girisinde yapilan O6deme yontemleri ile ilgili yorumlarm sikligimin gorece fazla oldugu
goriilmektedir. Bununla birlikte adanin tarihi, kimler tarafindan yapildigi, hikayesi, ada iizerinde
bulunan kilise kelimelerin de siklikla dile getirildigi goriilmektedir. Son olarak adaya ait olarak
“giizel” “harika” gibi sifatlarin kullanildig1 ve ziyaretcilerin adanin mutlaka gezilip goriilmesine
yonelik tavsiyelerde de bulunduklart anlagilmaktadir.

Tema Haritas1 ve Temalara Ait Frekans Dagilimlar:

Kelime bulutuyla birlikte her bir temaya ait olarak yapilan kodlamalar ve dolayisiyla
temalarin altinda yer alan kodlarin bulundugu tema haritas1 da Sekil 2°de sunulmustur.
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Sekil 2 incelendiginde, her bir temanin agiklanmasina aracilik edecek kodun tema altinda yer
aldig1 goriilmektedir. Ayrica, alt kodlar daha yakindan incelendiginde sadece Manzara temasinda
“manzara” kodlamasi yapildigi goriiliirken diger temalarin altinda dort ya da daha fazla kodlama
yapildig1 goriilmektedir. Tema haritasinda yer alan temalara ait kodlama sayilar1 ise Tablo 2’de
sunulmustur.

Tablo 2. Temalara Ait Frekans Dagilimlari

Tema Frekans Yiizde
Otantiklik 828 16,65
Hayranlik (Derin Etkilenme) 2042 41,06
Flora ve Fauna 326 6,55
Cevre Koruma ve Restorasyon 228 4,59
Manzara 438 8,81
Tavsiye 1111 22,34
Toplam 4973 100

Tablo 2’de sunulan temalara ait kod frekanslari incelendiginde en yogun kodlamanin
“Hayranlik (Derin etkilenme)” temasina iliskin olarak yapildig1 goriilmiistiir. Dolayisiyla
ziyaretgilerin Akdamar Adasi ve Akdamar Kilisesine hayran olduklari sdylenebilir. En sik kodlanan
ikinci tema ise “Tavsiye” temasidir. iki tema bir arada degerlendirildiginde ise Akdamar Adas1 ve
Kilisesine hayran kalan ziyaretcilerin tavsiye niyetleriyle bu durumu dogruladiklar1 da
goriilmektedir. Ote yandan en diisiik sayida kodlamanin ise “Cevre koruma ve restorasyon” temasina
iligkin olarak yapildig gériilmektedir.

Temalar Aras iliskiler (Kod Birlikte Olusum Modelleri)

Arastirma kapsaminda MAXQDA 2020 nitel veri analiz programi araciligiyla kod birlikte
olusum modelleri olusturulmustur. Kod birlikte olusum modelleri temalar arasinda bulunan
iligkilerin varlig1 ve yogunlugunu gosteren gorsel bir aragtir. Bununla birlikte temalar veya kodlar
arasinda bulunan iligkinin varlig1 ¢izgi aracilifiyla ifade edilirken, temalar arasindaki iliskinin
yogunlugu ise ¢izginin piksel (px) degeri ile ifade edilmektedir. Akdamar Adas1 ve Akdamar
Kilisesi’ne ait yorumlarin incelenmesi sonucunda ortaya ¢ikan temalar Sekil 3’te sunulmustur.
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Sekil 3. Akdamar Adasi ve Akdamar Kilisesi Turist Deneyimine Ait Kod Birlikte Olusum Modeli

Sekil 3 incelendiginde tiim temalarin turist deneyimi ile yogun iliski igerisinde oldugu
goriilmektedir. Ancak Akdamar Adas1 ve Kilisesini ziyaret eden turistlere ait yorumlar
incelendiginde yasamis olduklar1 deneyimle iliskili olarak en yogun sekilde otantiklik (7px)
vurgusunu yapmaktadirlar. Bununla birlikte deneyimlerinden bahsederken s6z konusu yorumlari
okuyan kisilere Akdamar Adasi’na gitmelerini tavsiye (7px) ettikleri goriilmektedir. Hayranlik
(derin etkilenme), manzara, flora ve fauna ile gevre ve restorasyon temalar1 da yine deneyim ile
yogun denebilecek (6px) bir iliski i¢erisindedir. Temalarin deneyim ile olan iligkisi incelenmekle
birlikte temalarin birbirleri ile olan iliskilerin de agiklanmasi faydali olacaktir. Bu kapsamda Sekil
4’te temalar arasi iligkiler sunulmustur.

] Cl

Derin Etkilenme (Hayranlk) Otantiklik

.
Manzara s Cevre Koruma ve Restorasyon
’

Tavsiye Flora ve Fauna

e EI 2px = - - 1pX

Sekil 4. Akdamar Adas1 ve Akdamar Kilisesi Turist Deneyiminde Olusan Temalara Ait Kod
Birlikte Olusma Modeli
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Sekil 4 incelendiginde temalar arasindaki en yogun iliskinin otantiklik ile hayranlik (derin
etkilenme) arasinda oldugu (3px) gorilmektedir. Bu durum, otantiklik ve hayranlik temalarinin
turizm deneyimini zenginlestirme ve unutulmaz kilma tizerindeki benzer etkileriyle iliskilidir.
Bununla birlikte bu iki temanin yine benzer bir sekilde tavsiye temasiyla en yogun (3px) iliski
igcerisinde oldugu goriilmektedir. Diger bir deyisle, otantik ve hayranlik uyandiran deneyimler
yasayan turistlerin tavsiye etme davranisi gostermesi beklenmektedir. Sekil 4’te yer alan diger
temalara bakildiginda ise tiim temalar arasinda karsilikli iliski oldugu goriilmektedir.

Tema Bazh Ziyaretci Yorumlari

Ziyaret¢i yorumlarindan tiiretilen veriler dogrultusunda olugturulan kelime bulutu, temalara
iligkin alt kodlar ve bu kodlarin frekanslar ile temalar arasindaki iliskiler analiz edilmistir. Ayrica
her bir temanin literatiirle olan iliskisi ve 6rnek alintilar da degerlendirilmistir. Bu dogrultuda her bir
temanin teorik altyapisi ve literatiirle olan iligkisini ele alan degerlendirmeler asagida sunulmustur.

Otantiklik

Otantiklik; 06zgilin, orijinal, samimi, hakiki gibi sozciiklerle es anlamli olarak da
kullanilmaktadir (Taylor, 2001, s. 15). Bu baglamda Seyfi vd. (2020, s. 9) otantikligin, turizm
deneyimine etki eden 6nemli bir unsur oldugunu belirtmistir. Chhabra vd. (2003, s. 703) ise otantiklik
kiiltiir turizmi i¢in temel gerekliliklerinden biri olduguna isaret etmistir. Dolayisiyla otantiklik,
destinasyonlarin sahip olduklar1 6zgiin kaynaklarla turist deneyimini zenginlestirme veya unutulmaz
deneyim saglama gibi acgilardan katki saglayan bir ozelliktir. Akdamar Kilisesi ve Akdamar
Adast’nin otantikligine yonelik yapilan 6rnek yorumlar ise su sekildedir;

“Olaganiistii tag kabartma isc¢iligiyle, Anadolu’da nesli tiikenen hayvan figiirleriyle, dini
motifler biiyiileyici. Hele bunun yaklagik bin yil once yapiimis olmast ayri bir hayranlik uyandiriyor,
mutlaka ziyaret edilmeli.”

“Tas isciligi, mimarisi, dini anlatimi ve konumu ile bir baseser. Gidipte etkilenmemek
miimkiin degil.”

Otantiklik temas1 altinda konunun agiklanmasina aracilik edecek ve tema ile iliskili “mimari,
yapi, atmosfer, otantik, ambiyans, tarihi doku, estetik, motif, figiir, cephe, dekorasyon, fresk, siisleme,
kabartma, sanat, (sanat) eseri” sozciikleri kodlanmistir. Ornek alintilar ve kodlanan sdzciikler ise
Seyfi vd. (2020), Saleem & Umar (2023) ve Giirsoy vd. (2022) gibi arastirmacilar tarafindan kiiltir
turizminin yapildig1 destinasyonlarda otantiklikle ilgili yaptiklari aragtirmalarin sonuglari goz
oniinde bulunduruldugunda ise bu arastirmalarin sonuglariyla benzerlik gostermektedir.

Hayranhk (Derin Etkilenme)

Pine ve Gilemore’un (2011) ekonomik deger dizisine gdre giiniimiiz tiiketicileri veya
turistlerinin deneyime odaklandigini belirtmektedir. Turizm agisindan bakildiginda ise deneyim;
duygusal, biligsel (Demirel, 2020, s. 67), duyusal (Atasoy, 2025, s. 146) davranissal ve iliskisel
(Schmitt, 1999, s. 53) boyutlar altinda ele alinmaktadir. Duygusal boyut altinda yer alan ve ingilizce
literatlirde “awe” olarak adlandirilan hayranlik (derin etkilenme), bir destinasyonun kiiltiirel miras
ile ilgili kaynaklarindan etkilenme ve hayranlik duyma hissini ifade etmektedir (Giirsoy vd., 2022, s.
14). Bununla birlikte hayranlik (derin etkilenme) duygusu; bireyin ¢evresinde bulunan alan ile daha
gliclii bag kurmasini kolaylastirma, deneyimi zenginlestirme, destinasyonda yasadigi deneyimi
unutulmaz kilma veya tekrar ziyaret niyetini tetikleme gibi 6zelliklere sahiptir (Coghlan vd., 2012,
s. 1711). Bu baglamda hayranlik (derin etkilenme) duygusu ile ilgili Akdamar Kilisesi ve Akdamar
Adasi’na yonelik olarak yapilan 6rnek yorumlar su sekildedir;

“Depremlerde zarar gordiigii halde yikilmadan ayakta duran muazzam eser...”
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“Van'in Ayasofya’si. Akdamar adasi, adadaki tavsanlar, adadan Van manzarasi, kilisenin
tizerindeki islemeler... Hepsi o kasar mistik bir ortam yaratmug ki Van'a gidip burayr gormeden geri
gelmek olmaz.”

“Van denizinin masmavi sulari tizerindeki keyifli bir yolculuktan sonra varacaginiz
Y Y g
harikulade bir ada ve iizerinde bulunan biiyiileyici bir kilise sizi karsilayacak.”

Akdamar Kilisesi ve Akdamar Adasi ile ilgili yapilan yorumlar incelendiginde hayranlik
(derin etkilenme) temas1 ile ilgili ¢ok sayida ifadenin paylasildig: tespit edilmistir. Bu baglamda
hayranlik (derin etkilenme) temasi ile ilgili olarak “muhtesem, muazzam, harika, sahane, mistik,
heyecan verici, biiyiileyici, biiyiilii, fevkalade, giizel, cennet (késesi, gibi), essiz, benzersiz”
kodlamalar1 yapilmistir. S6z konusu kodlar ise yukarida verilen tanimlamalardan yola cikarak
yapilmistir. Bununla birlikte kodlamalar ve olusan temalar bir biitiin halinde ele alindiginda ise
arastirma sonuglarinin Giirsoy vd. (2022, s. 14-15), Farber ve Hall (2007, s. 248) ve Wang ve Lyu
(2019, s. 106) gibi arastirmacilar tarafindan gergeklestirilen ¢aligmalarin sonuglariyla benzerlik
gosterdigi sOylenebilir.

Flora ve Fauna

Dogal gevre, yaban hayati, endemik bitkiler gibi ¢evresel kaynaklar turizm igin 6nemli
cekicilik unsurlaridir. Bu kapsamda vahsi yasam alanlar1 (Rizzolo, 2023), orman, aga¢ veya bitki
tiirlerii cesitliligi (Hall vd., 2011, s. 309), kus gozlem alanlar1 (Cakar & Uzut, 2021), 6nemli
kaynaklar olarak goriilmektedir. Dolayisiyla flora ve fauna birbiriyle i¢ icedir ve bir biitiin halinde
degerlendirilmektedir. Flora ve fauna, destinasyonlar i¢in hem g¢ekicilik unsuru olmakta hem de bu
alanlarda bulunan cesitliligin korunmasi i¢in farkindaligin olusmasina ve aksiyonlarin alinmasini
desteklemektedir (Stork & Samsway, 1995, s. 453; Hall vd., 2011, s. 309). S6z konusu etkilerin
yaninda turistler agisindan ilging, farkli, siradisi olarak algilanan flora ve faunanin turist deneyimi
iizerinde de etki yarattig1 soylenebilir. Bu baglamda Curtin (2009) flora ve faunanin sadece mekan
ile iligkili olmadigini belirtmektedir. Ayrica flora ve faunanin mekanin 6tesine gecerek bireyin zaman
algisinin digina ¢ikmasi, kendini ayricalikli hissetmesi ve (dogaya) hayranlik duyma gibi tepkilerin
tetiklenmesine de aracilik ettigini vurgulamistir (Curtin, 2009, s. 451). Flora ve fauna temasi ile ilgili
Akdamar Kilisesi ve Akdamar Adasi’na yonelik olarak yapilan 6rnek yorumlar su sekildedir;

“Ada tam bir doga harikasi, bir kus cenneti.”

“Van’dan gecip Gevas il¢esinde feribota biniyorsunuz dagdan manzara harika. Bir tarafta
martilar diger tarafta kertenkele, kaplumbaga ve manzara da bambaska. Gidip gormekte fayda var”

“Nefis bir tekne yolculugu sizi 25 dakikada adaya ulastiracak. Ada’nin yerlileri olan martilar
ve tavsanlar sizi karigsilayacak.”

“Doga severler icin adayi ziyaret etmek icin en uygun dénem, badem agaglarinin pembe ve
beyaz ciceklerle actigi nisan ayidir. Ayrica ada, tavsanlara da ev sahipligi yapmaktadir.”

Ziyaret¢i yorumlari, Akdamar Kilisesi ve Akdamar Adasi1 deneyiminde flora ve faunanin
onemli bir ¢ekicilik unsuru olarak algilandigini gostermektedir. Bu baglamda flora ve fauna temasi
ile ilgili olarak “badem agaci, dogal giizellik, dogal ¢cevre, tavsanlar, kaplumbagalar ve martilar”
seklinde kodlamalar yapilmistir. Flora ve fauna ile ilgili kodlar literatiirden yola ¢ikarak ¢alisma alani
kapsaminda olusturulmustur. Bununla birlikte Curtin (2009, s. 451) ve Upadhyay (2020, s. 81) gibi
arastirmacilar da flora ve faunanin deneyim {lizerindeki etkilerini benzer sekilde agiklamiglardir.

Cevre Koruma ve Restorasyon

Kiiltiirel miras, mimari unsurlar, inangla ilgili yapilar, gastronomi, flora ve fauna gibi
Ozelliklere arz acisindan bakildiginda stratejik ve Onemli turist c¢ekim kaynaklar1 olarak
goriilmektedir. Bu kapsamda destinasyonun var olan ¢ekiciliginin korunmasi i¢in (Nocca, 2017, s.
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1882) siirdiirtilebilirlik ilkeleri cergevesinde koruma ve restorasyon ¢alismalari yliriitiilmektedir. Zira
ziyaretgilerin motivasyonlarinin anlagilmasit destinasyon yonetiminde ¢evresel farkindaligin
olugmasina ve aksiyonlarin alinmasina aracilik etmektedir (Hall vd., 2011, s. 319). Arastirma alanm
acisindan bakildiginda Akdamar Adasi igerisinde yerlesim bulunmamakta ve sadece Akdamar
Kilisesi bulunmaktadir. Ancak ziyaretgilerin adaya giris islemlerinin yapilmasi ve yine ziyaretgilerin
ada icerisindeki yiyecek-icecek, hediyelik esya, lavabo gibi ihtiyaglarinin karsilanabilmesi igin
gorece kiigiik yapilar da sonradan insaa edilmistir. Dogal cevre disinda Akdamar Kilisesi,
Hiristiyanlik icin 6nemli bir kilisedir. Aktif olarak kullanilmayan ancak 6zel ayinlerin
gerceklestirildigi Akdamar Kilisesi’nde 2024 yilinda 12. ayin gerceklesmistir (Varol, 2024). Bu
acidan bakildiginda ise kilisenin halen aktif olarak inang turizmi ve kdken turizmi gibi amaglarla da
ziyaret edildigi soylenebilir. Ote taraftan Akdamar Kilisesi, Ermeni mimarisini yansitan énemli
eserlerden biridir. Bu 6zelligi nedeniyle de Ermenistan’dan bir¢ok ziyaret¢i kabul etmektedir.
Dolayisiyla ¢evre koruma ve restorasyonla ile ilgili olarak yapilan degerlendirmelerde sadece ada ve
kilise vurgulanmistir. Cevre koruma ve restorasyon temasi ile ilgili Akdamar Kilisesi ve Akdamar
Adast’na yonelik olarak yapilan 6rnek yorumlar su sekildedir;

“Gordiigiim en iyi korunmug antik kiliselerden biri.”
“...restorasyonu gayet dogal giizel yapilmis gidilmesi gezilmesi gereken bir yer.”

“Giizel bir tekne yolculugu sonrasi ulagtigimiz Akdamar adasinda badem agaclari arasindan
yiirtiyerek ulagtigimiz Kilise ¢ok degisik...”

Yukarida yer alan 6rnek yorumlar incelendiginde ¢evre koruma ile adanin genel ¢evresine
ait dogal cevre, bitki ve hayvan cesitliligine ait yorumlar yapildigi goriilmektedir. Koruma ve
restorasyonla ilgili olarak ise Akdamar Kilisesi ile iligkili konular vurgulanmistir. Bu baglamda ¢evre
koruma ve restorasyon temast ile ilgili olarak “koruma, korunma, restore, restorasyon, muhafaza”
kodlamalar1 yapilmistir. Cevre koruma ve restorasyon konular1 siirdiiriilebilirlige katki saglarken
stirdiiriilebilir turizm igerisinde de 6nemli bir yer alan kiiltiir turizmini desteklemektedir (Csapo,
2012, s. 224). Bu baglamda Teijgeler (2006, s. 133), Weiss ve Connelly (2019, s. 1), Baykan (2007,
s. 30) gibi birgok arastirmaci tarafindan c¢evre koruma ve restorasyon farkli alanlarda ve
stirdiiriilebilirlige sagladigi farkli boyutlariyla isaret edilmistir. Arastirma bulgular ise yine benzer
sekilde ¢evre koruma ve restorasyonun dnemine isaret etmektedir.

Manzara

Manzara, estetik algisi igerisinde bulunan énemli bir bilesendir (Brieby, 2015, s. 369). Daha
detayli incelendiginde ise manzaranin, estetikten duyulan haz duygusu ile yogun bir iliski icerisinde
oldugu vurgulanmaktadir (Qiu vd., 2018, s. 871). Dolayisiyla manzara, turist motivasyonu ve
memnuniyeti lizerinde etkili olacak bir aractir. Ancak bu durum destinasyona ve turizm tiiriine bagh
olarak degisiklik gosterebilir. Ornegin Norveg’te bulunan Lofoten Adalarmi ziyaret eden turist
motivasyonlarini tespit etmek amaciyla yiriitiilen ¢alismada manzaranin baslica ¢ekim unsurunu
oldugu tespit edilmistir (Kaltenborn vd., 2019, s. 5). Ote yandan manzara ve destinasyon tanitim
materyallerinde kullanilan manzara fotograflar1 (Mackay & Fesenmeier, 1997, s. 537) veya turistler
tarafindan sosyal medyada paylasilan manzara fotograflar1 destinasyonun imajinin olusmasina veya
sekillenmesine etki etmektedir. Bu baglamda manzara temasi ile ilgili Akdamar Kilisesi ve Akdamar
Adasi’na yonelik olarak yapilan 6rnek yorumlar su sekildedir;

“Ozellikle kisin, gol karla kapl daglarla cevriliyken manzara biiyiileyici.”
“Kilise ardindan seyir terasindan gél, dag ve sehir manzarasina da zaman aywabilirsiniz.”

“Bir yandan c¢icege biiriinmiis agaclar ve karsida karla kapli Artos dagr muhtesem bir
manzara olusturuyordu.”
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Akdamar Kilisesi ve Akdamar Adasi ile ilgili manzara temasi baglaminda yapilan yorumlar
incelendiginde net ve agik bir sekilde manzara kelimesine yer verildigine yonelik ¢ok sayida ifadenin
paylasildig1 tespit edilmistir. Ziyzret¢i yorumlari, manzaranin turist deneyimini giiclendiren temel
biri oldugunu ortaya koymaktadir.

Tavsiye

Tavsiye konusunun tiiketiciler agisindan kritik bir dneme sahiptir. Bu baglamda s6z konusu
tavsiyeler iirlin veya hizmet alim karar1 tizerinde etkili olmaktadir (Chen, 2012, s. 345). 21. yiizyilda
tiketiciler hala geleneksel yoOntemlerle yapilan agizdan kulaga (WOM) tavsiyeleri
degerlendirmektedir. Ancak teknolojik gelismeler dogrultusunda elektronik ortamlarda paylasilan
tavsiyeler de (E-WOM) degerlendirilmektedir. Bu kapsamda tiiketicinin ¢cevresinde arastirdigi tiriinii
daha once kullanan bagka birinin olmamasi durumunda elektronik ortamda yapilan yorumlarin daha
kiymetli bir hal aldig1 diisiiniilebilir. Turizm sektorii agisindan bakildiginda ise turistik iiriinlerin
uretildigi yerde tiiketilme (Hacioglu, 2000, s. 42) 6zelliginden dolay1 satin alim karar1 dncesinde
degerlendirilen tavsiyeler daha 6nemli olmaktadir. Bu baglamda tavsiye temasi ile ilgili Akdamar
Kilisesi ve Akdamar Adasi’na yonelik olarak yapilan 6rnek yorumlar su sekildedir;

“Akdamar... Kelimelere sigmazsin giizel tilkemizin goriilmesi gereken en ozel yerlerinden
biri...”

“Hikdye ¢ok ilgi ¢ekici ve trajik, mutlaka gidilmeli ve gériilmelidir. Siddetle tavsiye ederim
ama mutlaka yazin gidin.”

“Kesinlikle goriilmesi gereken bir yer. Kis vakti gittiginizde karli daglarla kapli gol
manzarasi sizi bekleyecektir. Badem agacglarimin baharda agmasiyla ¢ok daha farkl giizel bir
manzara olacaktir eminim.”

Akdamar Kilisesi ve Akdamar Adasi ile ilgili tavsiye temasi baglaminda yapilan yorumlar
incelendiginde net ve agik bir sekilde tavsiye verildigine yonelik ¢ok sayida ifadenin paylasildigi
tespit edilmistir. incelenen yorumlarda verilen tavsiyeler, bolgeye gidilmesi yoniinde igeriklerden
olugmaktadir. Ayrica tavsiyeler; gidilmesi gereken mevsim, tarih veya saat araliklari, dikkat edilmesi
gereken noktalar, goriilmesi gereken alanlar gibi farkli detaylar1 da icermektedir. Bununla birlikte
turizm literatiirlinde tavsiye konusunun benzer sekilde Weerasinghe ve Biyiri (2024, s. 221-222),
Aylan ve Kaya (2020, s. 499), Soylu (2024, s. 2031-2032) gibi aragtirmacilarin yiiriitmis oldugu
nitel veya nicel arastirma bulgulariyla desteklendigi goriilmektedir.

Sonug¢

Turist deneyiminin zenginlestirilmesi, memnuniyet diizeyi, ziyaret¢i sayisi ve turizm
gelirlerinin artirilmast turizm destinasyonlarmin temel hedefleri arasinda yer almaktadir.
Destinasyonun basarisinin artirilmasi igin turist deneyimine etki eden faktorlerin dogru bir sekilde
belirlenmesi gerekmektedir. S6z konusu belirleme siireci, destinasyonda bulunan tiim paydaslar
ilgilendirmektedir. Bu nedenle turist deneyiminin destinasyon yoneticileri tarafindan siirekli olarak
izlenmesi ve g6z ard1 edilmemesi gerekmektedir. Arastirma alani olan Akdamar Adasi ve Akdamar
Kilisesi ile ilgili olarak incelenen 2800 kullanici yorumu sonucunda “Otantiklik, Hayranlk (Derin
Etkilenme), Tavsiye, Flora ve Fauna, Cevresel Koruma ve Restorasyon ve Manzara” temalarinin
ortaya ¢iktigi goriilmiistiir. Dolayisiyla Akdamar Adasi ve Akdamar Kilisesi’nin turistler tarafindan
yiiksek diizeyde otantik olarak algilandigini gostermektedir. Iyi korunmus yapisi ile hayranlhk
yaratict mimari ve ¢evresel unsurlari barindirmaktadir. Ayrica memnuniyet veya unutulmaz deneyim
saglayarak diger turistlerin de ziyaret edebilmesi i¢in tavsiye edildigi sdylenebilir.

Arastirma sonucunda ortaya ¢ikan ve deneyim iizerinde en 6nemli etkiye sahip temalardan
olan otantiklik, destinasyonlar igin ayirt edici niteliklerden biridir. Bu nedenle destinasyonlarin
otantikliklerini kiiltlir turizmi agisindan ele alan arastirmalar yiiriitiilerek konu daha net bir sekilde
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aciklanmaya calisiimaktadir. Bu baglamda yiiriitiilen giincel arastirmalar incelendiginde ise Saleem
ve Umar (2023, s. 280) Asya kitasinda bulunan 14 miizeye ait yorumlarda otantiklikle iligkili olarak
mimari 6geler ve binalarin 6ne c¢iktigini belirtmektedir. Seyfi vd. (2020, s. 9) ise Paris’in otantik
olarak algilanmasinda; yasayan tarih ve kiiltiirel miras, genel mimari ve yapilarin etkisi, i¢ mekan
tasarimu gibi 6gelerin vurgulandigini belirtmistir. Giirsoy vd. (2022, s. 10-11) ise Istanbul’un kiiltiir
turizmi ile ilgili kullanic1 yorumlarinmi inceledikleri arastirmada otantikligin atmosfer, zanaatkarlik,
sokaklar ve Tiirk hamamlar1 gibi dgelerle iliskili oldugunu vurgulamislardir. Akdamar Adasi ve
Akdamar Kilisesiyle iliskili olarak ortaya ¢ikan otantiklik temasina ait bulgular ise bu arastirmalarin
sonuglariyla benzerlik gostermektedir.

Destinasyon yoneticileri ve paydaslart; turistlerin, destinasyonlarda unutulmaz deneyimler
yasamalarini istemektedirler. Ciinkii unutulmaz deneyimin memnuniyet ve sadakat ile iliskisi
bulunmaktadir (Kim vd., 2010, s. 637; Manthiou vd., 2016, s. 362). Unutulmaz deneyim saglanmasi
noktasinda ise ortaya ¢ikan onemli boyutlardan biri derin etkilenme veya hayranlik duymadir. Ancak
hayranlik (derin etkilenme) temasi turizm literatiiriinde ¢ok fazla arastirilmayan (Coghlan vd., 2012,
s. 1711; Giirsoy vd., 2022, s. 15) bir konu olmakla birlikte bu arastirmayi farkli ve dnemli kilan
noktalardan biridir. Ylriitilen onceki ¢aligmalar incelendiginde Wang ve Lyu (2019, s. 106)
hayranlik (derin etkilenme) konusunun etkileyici doga olaylari, gérkemli tarihi yapilar, kutsal-dini
figiirler ya da zarif sanat eserleri gibi pek ¢ok uyarici tarafindan tetiklenecegine isaret etmektedir.
Bununla birlikte Glirsoy vd. (2022, s. 14) “olaganiistii, gorkemli, harika, hayranlik uyandiran,
etkileyici, sasirtici, miikemmel, gurur verici, zekice tasarlanmus, biiyiileyici, nefes kesici, ilgi ¢ekici,
inamlmaz, ¢arpici, muhtesem, kusursuz, géz alici, olaganiistii giizel, miithis, etkisi altinda birakan,
ihtisamh, biiyiileyici ve mistik” gibi sifat ya da kelimelerin turist deneyiminde hayranlik (derin
etkilenme) ile iliskili oldugunu vurgulamistir. Akdamar Adasi ve Akdamar Kilisesiyle iligkili olarak
yorumlardan kaynakli olarak ortaya ¢ikan kodlara bakildiginda ise benzer sifat ya da sézciiklere yer
verildigi goriilmektedir.

Destinasyonlarin sahip oldugu kiiltiirel degerler ile flora—fauna ¢esitliligi ve manzara gibi
sira dis1 nitelikler, turizmin gelisimine 6nemli katkilar saglamaktadir. Bu cercevede, flora ve
faunanin hem kiiltiir turizmi deneyimini zenginlestirdigi hem de kiiltiir turizmiyle kesisen doga
temelli turizm tiirlerinin ¢ekiciligini artirdig1 sdylenebilir. Ciinkii flora ve fauna araciligiyla iyi
hissetme hali, dogayla biitiinlesme, zihinsel dinginlik, ruhsal doyum (Curtin, 2009, s. 457-468) gibi
birgok duygu tetiklenebilmektedir. Ote yandan kiiltiirel 6geler veya dogal kaynaklarm bulundugu
alanlarin manzaras1 hem motivasyon hem de turist deneyimi tizerinde etkili olacaktir (Kaltenborn
vd., 2019, s. 5). S6z konusu kaynaklarin varligi ise bolgede turizmin gelismesine, var olan
kaynaklarin korunabilmesi i¢in ¢evresel farkindaligin olusmasina ve dolayisiyla bunlara iliskin dogru
aksiyonlarin alinmasina aracilik edecektir (Stork & Samsway, 1995, s. 459-462; Hall vd., 2011, s.
319). Bununla birlikte temalar araciligiyla bahsedilen niteliklere sahip olan ve iyi yonetilen
destinasyonlarin farkli ziyaretciler tarafindan tavsiye edilmesi olasidir. Akdamar Adasi ve Akdamar
Kilisesi deneyimiyle iligkili olarak ortaya ¢ikan ve Sekil 1 ve Sekil 2°de sunulan tiim temalar bir
arada incelendiginde ise bu temalarin birbirleriyle iligkili oldugu, ayrica tamaminin turist deneyimi
iizerinde etkili oldugu tespit edilmistir.

Sektorel agidan degerlendirildiginde ise ortaya ¢ikan temalarin destinasyon pazarlamasinda
kullanilmasi olasidir. Diger taraftan Akdamar Kilisesinin Ermeni mimarisini yansitan en nemli
kaynaklardan biri olmasi dolayisiyla Ermenistan pazariyla ¢alisan seyahat acentalar1 bu 6geleri de
pazarlama unsuru olarak kullanabilir.

Arastirma sonuglariyla birlikte gelecekteki arastirmalar icin de ¢esitli 6neriler sunulmustur.
Konu ile ilgili benzer arastirmalar yerli ve yabanci ziyaretciler ya da belirli bir pazar 6zelinde
gerceklestirilebilir. Aragtirma alaniyla iliskili yapilan arastirmalar incelendiginde bu c¢aligmalarin
agirlikli olarak nitel arastirma yontemleri kullanilarak yapildigi goriilmistiir. Benzer arastirmalarin
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nicel veya karma arastirma yontemleri kullanilarak yapilmasi da literatiire anlamli katki
saglayacaktir.
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