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Abstract: Political headlines offer insights into contemporary political events and phenomena, while also
encompassing the dominant agenda through concise sentence structures. The impact of political headlines is
significant because they generally attract the largest readership within the news content and therefore shape the
first impression. Accordingly, this study aims to understand the framing effect of political headlines published
on the X (formerly Twitter) platform in Tiirkiye. The dataset used in this study covers political headlines
published on the social media platform X between 2008 and 2017, and a compilation containing 600 text-based
headlines has been created. RStudio software was used for the analysis of the obtained data. According to the
findings of the study, news headlines generally adopt a positive perspective. Headlines place significant
emphasis on political leadership issues, particularly focusing on power dynamics and foreign policy topics.
The main focus of foreign policy discourse revolves around the US and Russia. Less attention is paid to issues
related to the European Union. It was observed that legal and constitutional changes in the country, especially
those related to reforms, were not comprehensively addressed. The analysis revealed that headline news
generally focuses on the political opposition in terms of its relationship with political leadership and the existing
party. Consequently, while this study offers limited insights into the interaction between politics, media, and
democracy, it presents a clear call for more comprehensive research. The study's findings suggest that the
media cannot solely attribute the inadequate handling of statutory-constitutional laws and reform issues to the
level of attention given to these problems. Therefore, it is recommended that media and politics prioritize
constructive reform processes by focusing on their impact on the country's democratic framework.

Keywords: News, Political headlines, Sentiment analysis, Content analysis, Word grouping

Oz: Siyasi haber basliklari, ¢agdas siyasi olaylar ve fenomenler hakkinda fikirler sunarken, ayn1 zamanda 6zet
climle yapilariyla hakim giindemi kapsar. Siyasi haber bagliklarinin etkisi dnemlidir, ¢linkii genellikle haber
icerisindeki en yiiksek okuyucu kitlesini ¢eker ve bu nedenle haber igeriginin ilk izlenimini sekillendirir. Bu
dogrultuda ¢aligma Tiirkiye'de X (eski adiyla Twitter) platformunda yayimlanan siyasi haber bagliklarinin
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cergeve etkisini anlamay1 amaglamaktadir. Bu ¢alismada kullanilan veri seti, 2008-2017 yillar1 arasinda sosyal
medya platformu X' te yayimlanan politik haber basliklarin1 kapsamaktadir ve 600 metin tabanli baslik igeren
bir derleme olusturulmustur. Elde edilen verilerin analizi i¢in RStudio yazilimi kullanilmistir. Caligmanin
bulgularina gore, haber mansetlerinde genellikle olumlu bir perspektif benimsemistir. Bagliklar, 6zellikle giic
dinamiklerine ve dis politika konularina odaklanarak politik liderlik konularina 6nemli bir vurgu yapmaktadir.
Di1s politika sdyleminin ana odak noktasi, ABD ve Rusya etrafinda donmektedir. Avrupa Birligi ile ilgili
konulara ise daha az dikkat gosterilmektedir. Ulkedeki yasal ve anayasal degisikliklerin, 6zellikle reformlarla
ilgili olarak, kapsamli bir sekilde ele alinmadig1 goriilmiistiir. Analiz, manset haberlerinin siyasi liderlik ve
mevcut parti ile olan iligkisi agisindan genellikle siyasi muhalefete odaklandigini ortaya koymustur. Sonug
olarak, bu caligma siyaset, medya ve demokrasi arasindaki etkilesim hakkinda kisitli fikirler sunarken, daha
kapsamli arastirmalar i¢in agik bir ¢agri sunmaktadir. Calismanin bulgulari, medyanin yasal-anayasal yasalarin
ve reform konularmin yetersiz sekilde ele alinmasmi tamamen bu sorunlara verilen ilginin diizeyine
baglayamayacagini gostermektedir. Dolayisiyla, medya ve politika baglaminda iilkenin demokratik ¢ercevesi
iizerindeki etkilerine odaklanilmali ve yapici reform siireclerine 6ncelik verilmesi 6nerilmektedir.

Anahtar Kelimeler: Haberler, Siyasi mansetler, Duygu analizi, Icerik analizi, Kelime gruplandirma
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Structured Abstract

Introduction and Research Purpose: This study aims to understand the reflections and ideological
frameworks of political news headlines published on the X platform in Tiirkiye between 2008 and 2017, as
well as their possible effects on social perception. It focuses on the public discourse shaped by headlines and
proceeds from the assumption that news headlines do not merely inform the public; they also frame, prioritize,
and direct political events, actors, countries, and policy issues.

Method: The dataset consists of 600 political news headlines published between 2008 and 2017.
Qualitative and quantitative techniques were used together. Text mining, word-frequency analysis,
phenomenological reduction, word clustering, relationship mapping, and sentiment analysis were conducted in
RStudio. During data cleaning, stopwords and expressions outside the scope of the study were removed. The
NRC and Bing sentiment dictionaries were used after the Turkish content had been translated into English. The
study is limited to headlines obtained from one news platform and does not analyze the full texts of the news
stories.

Findings and Discussion: The most frequent concepts included “President,” “Tiirkiye,” “USA,”
“foreign affairs,” “Russia,” “party,” and “state,” indicating that the headlines were structured largely around
political leadership and foreign policy. Positive expressions were approximately three times as frequent as
negative expressions. Five word clusters were identified: three were associated with leadership and domestic
politics, while two were associated with foreign policy and international relations. The European Union,
parliament, legislative activities, constitutional amendments, and reform processes appeared relatively
infrequently. These findings point to a person-centered and event-based pattern of political news production in
which structural and institutional processes receive limited visibility.

Conclusion and Suggestions: The study concludes that political news headlines in the Turkish media
generally construct a leader-focused, foreign-policy-intensive, and predominantly positive narrative. The
relative absence of parliament, law-making processes, and institutional elements of democracy indicates an
imbalance in the media-politics relationship. Future research should examine the relationship between media
discourse and democracy through broader datasets that include different media types, alternative news sources,
full news texts, and social media content.

Keywords: News, Political headlines, Sentiment analysis, Content analysis, Word grouping

e 8 sall Apubandl LAY o gbiad Aa ol a1 I 5 LSV agh ) Al )l oda Cangd séiad) (e i sl g Aadial)

daie X ) aladl GUadll e Al jall S 5y elaial) ),mﬂ\ujswm)mucu‘zonjzoog e om LS i b

lgadl s Al Elaa S ) JRE L) b ccand ) sgaadl e o eat VLAY cpglic o Gl ) (e (3Ll ¢ slinll 1S5
L&JLM‘\.;}J}‘L@.JL])S}\ijeww‘bw\jd}ﬂ‘jdnm‘.

M;yuhm;ué;.u\éaj 2017)2008‘5;&5 uuu)mwm6)h;\u\)m600wuhuluwu_dm 4.4;@.;43\
d.ﬂa.\)suhM\h\PHJ}suug\em;cdﬁwl.k.\“uﬂ\J‘um\J\JS;J.\S;JJ‘UA}AJ\ \);.\u\u\.zlar_u;)ab L i
C.A.q)a (“Mb J:.L.ml\ RStudio. L_\AA;.\.H:\) M\Jﬂ\ du:; CJ\AQ&JEJ\ u\).ua_d\j Aagall e [GRAN AJ\J) Caalh ‘ubl,.\gj\‘ﬂ:\sug,l_u\)
PN EN )LLM\“ dalas el 8 NRC jBll’lg 4.\“.:.1)1\ Cgtiall L_A: M\J.‘J\ 3% @JJ;.N\ azxll é\ é‘)ﬂ\ & sinall 3.4;)4&:4
J\.}A)JAL\ISJ\w}d\dﬁyjih\jaﬂjﬁjmwﬁw\.

Lan ) 530y 5 e 1Y) Basiall Y gy 5 hiS iy 5 ety 15185 SSY) anliall cuiacat ;48U g giliillyy

s Aon A o)y il 32LEH Jon S s )y e At )1 G sliall O ) i Len ecsallyy 5 e iadly 5 eacomssm s

Balally ddadi e Lgie O 1l (e e gane uad daad &5 Al ol i) 1S5 Cilanal &3 ) sa Al V) Sl el ) S

ety s warsosd) Sai¥ly Jhe el Jelit aly Adpall By Fam Al Aubidly G ) ey (il Al sy

Lanladl HLAY) ZU8Y e ) il o3 5l U 5ol JS80 ) (D) Cllesyy 5 iy siodl) CBlanillyy 5 ¢ i) Adadillyy
33 gana Audanty A el 5 Al ilibaal)  Jans Cua (Ealaal) ) atieg s (el il e S )

e 358 T Uhgae 36 BT oY) Bl b Aol a1 cysbie o ) Al (s sl il AuablA)

paliall g ¢yl g8l Sililae ‘uu)ﬂ@uﬂ\ubﬂ\ i g JUJ\LQLUAJ\ uj&}chjw\hbﬁd\&c ISl agde calay g csalal)

U.UIGM\ 4.\34&.\...“]\ L.\\AJY\ [BYBLY u\ L5"-‘“_5 4.;.»1.\...»3\_5 r‘a)\.c\(\ dJLu:ju.UAﬁM‘ U""UJ‘}‘” & I deag L_A\ “\JL\)AAJJUW}A“

Vs g g a4 5La) jabiaay ‘e).c}(\ d.q\...u}ua‘uhul.c\}'\ Mb\.]mcmj\ Gliln ae ) 68 d);w‘\,g.k\)ugﬂ\)‘;q)s}(\ sl
=i daal gill Jilus 5 (5 sina s AlalS 2y LA,

www.turkishstudies.net/economy



2298 Ertugrul Bugra Orhan

IS s o5 siall Jalat ¢ e Liall Jalas canlandl o sliad) ;LAY shalital) cilalgl

Résumé Structuré

Introduction et objet de la recherche : Cette étude vise a comprendre les réflexions et les cadres
idéologiques des titres d’actualités politiques publiés sur la plateforme X en Turquie entre 2008 et 2017, ainsi
que leurs effets potentiels sur la perception sociale. Elle se concentre sur le discours public fagonné par ces
titres et part du principe que ceux-ci ne se contentent pas d’informer le public ; ils encadrent, hiérarchisent et
orientent également les événements politiques, les acteurs, les pays et les enjeux politiques.

Méthode : L’ensemble de données se compose de 600 titres d’actualités politiques publiés entre 2008
et 2017. Des techniques qualitatives et quantitatives ont été utilisées conjointement. L’exploration de textes,
I’analyse de la fréquence des mots, la réduction phénoménologique, le regroupement de mots, la cartographie
des relations et I’analyse des sentiments ont été réalisés dans RStudio. Lors du nettoyage des données, les mots
vides et les expressions ne relevant pas du champ de ’étude ont été supprimés. Les dictionnaires de sentiments
NRC et Bing ont été utilisés aprés la traduction du contenu turc en anglais. L’étude se limite aux titres issus
d’une seule plateforme d’actualités et n’analyse pas les textes intégraux des articles.

Résultats et discussion : Les concepts les plus fréquents comprenaient « président », « Tiirkiye », «
Etats-Unis », « affaires étrang@res », « Russie », « parti » et « Etat », ce qui indique que les titres s’articulaient
principalement autour du leadership politique et de la politique étrangére. Les expressions positives ¢taient
environ trois fois plus fréquentes que les expressions négatives. Cinq groupes de mots ont été identifiés : trois
étaient associés au leadership et a la politique intérieure, tandis que deux étaient liés a la politique étrangére et
aux relations internationales. L’Union européenne, le parlement, les activités législatives, les amendements
constitutionnels et les processus de réforme apparaissaient relativement rarement. Ces résultats mettent en
évidence un modéle de production de I’information politique centré sur les personnalités et axé sur les
événements, dans lequel les processus structurels et institutionnels bénéficient d’une visibilité limitée.

Conclusion et suggestions : L’étude conclut que les titres d’actualités politiques dans les médias turcs
construisent généralement un récit centré sur les dirigeants, axé sur la politique étrangére et majoritairement
positif. L’absence relative du Parlement, des processus législatifs et des éléments institutionnels de la
démocratie indique un déséquilibre dans la relation entre les médias et la politique. Les recherches futures
devraient examiner la relation entre le discours médiatique et la démocratie a 1’aide d’ensembles de données
plus larges incluant différents types de médias, des sources d’information alternatives, des textes d’actualités
complets et du contenu issu des réseaux sociaux.

Mots-clés: Actualités, Titres d’actualité politique, Analyse des sentiments, Analyse de contenu,
Regroupement de mots

Resumen Estructurado

Introduccion y objetivo de la investigacion: El presente estudio tiene como objetivo comprender las
reflexiones y los marcos ideoldgicos de los titulares de noticias politicas publicados en la plataforma X en
Turquia entre 2008 y 2017, asi como sus posibles efectos en la percepcion social. Se centra en el discurso
publico configurado por los titulares y parte de la hipotesis de que los titulares de noticias no se limitan a
informar al publico, sino que también enmarcan, priorizan y orientan los acontecimientos politicos, los actores,
los paises y las cuestiones politicas.

Método: El conjunto de datos consta de 600 titulares de noticias politicas publicados entre 2008 y
2017. Se utilizaron conjuntamente técnicas cualitativas y cuantitativas. En RStudio se llevaron a cabo la
mineria de textos, el analisis de frecuencia de palabras, la reduccién fenomenoldgica, la agrupacion de palabras,
el mapeo de relaciones y el analisis de sentimiento. Durante la limpieza de datos, se eliminaron las palabras
vacias y las expresiones ajenas al ambito del estudio. Se utilizaron los diccionarios de sentimiento del NRC y
de Bing tras traducir el contenido turco al inglés. El estudio se limita a los titulares obtenidos de una tnica
plataforma de noticias y no analiza los textos completos de las noticias.

Turkish Studies — Economics, Finance, Politics 21(O1)
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Resultados y discusion: Los conceptos mas frecuentes fueron «presidente», «Turquiay, «EE. UU.»,
«asuntos exteriores», «Rusia», «partido» y «Estado», lo que indica que los titulares se estructuraban en gran
medida en torno al liderazgo politico y la politica exterior. Las expresiones positivas fueron aproximadamente
tres veces mas frecuentes que las negativas. Se identificaron cinco grupos de palabras: tres estaban asociados
al liderazgo y a la politica nacional, mientras que dos lo estaban a la politica exterior y a las relaciones
internacionales. La Union Europea, el parlamento, las actividades legislativas, las enmiendas constitucionales
y los procesos de reforma aparecieron con relativa poca frecuencia. Estos resultados apuntan a un patrén de
produccion de noticias politicas centrado en las personas y basado en los acontecimientos, en el que los
procesos estructurales e institucionales reciben una visibilidad limitada.

Conclusion y sugerencias: El estudio concluye que los titulares de noticias politicas en los medios
de comunicacion turcos construyen, en general, una narrativa centrada en los lideres, con un fuerte énfasis en
la politica exterior y predominantemente positiva. La relativa ausencia del Parlamento, los procesos legislativos
y los elementos institucionales de la democracia indica un desequilibrio en la relaciéon entre los medios de
comunicacion y la politica. Las investigaciones futuras deberian examinar la relacién entre el discurso
medidtico y la democracia mediante conjuntos de datos mas amplios que incluyan diferentes tipos de medios,
fuentes de noticias alternativas, textos completos de noticias y contenidos de las redes sociales.

Palabras clave: Noticias, Titulares politicos, Analisis de sentimiento, Analisis de contenido,
Agrupacion de palabras
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CtpykTypupoBanHoe Pe3rome

Beegenne u meiabp wucciaefnoBaHus: llens [JaHHOTO HCCIEOBaHUS — TIPOAHAIM3UPOBATH
H/ICOJIOTHYECKUE PAMKH M CMBICJIOBBIE KOHTEKCTHI 3aT'0JJOBKOB ITOJTUTHYECKIX HOBOCTEH, OITyOJIMKOBAaHHBIX HA
mratdopme X B Typrmu B mepuoz ¢ 2008 mo 2017 rof, a Takke UX BO3MOXKHOE BIUSHHE Ha 0OIIECTBEHHOE
BocpusiThe. lcciienoBanue cocpeJoTOYeHO Ha ITyONMYHOM JHcKypce, (OPMHPYEMOM 3aroJIOBKaMH, U
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WCXOIWT U3 MPEAIOI0XKEHH, YTO 3aroJOBKH HOBOCTEH HE MPOCTO MH()OPMHUPYIOT OOMIECTBEHHOCTH, HO H
OTIPEICTAIOT PAaMKH, YCTaHABJIUBAIOT HMPHOPUTETHl M HANPABISIOT BHUMAHHE Ha IMOJMTHYCCKHE COOBITHS,
JEWCTBYIOIIUX JIUII, CTPAHBI ¥ BOIIPOCHI MOJTUTHKH.

Metoa: Habop manabIX coctouT n3 600 3aroj0BKOB IMOJUTHYECKUX HOBOCTEH, OMMyOIMKOBAaHHEIX B
nepuon ¢ 2008 mo 2017 rox. Mcmonmp3oBamich Kak KadeCTBEHHBIC, TaK W KOJHMYECTBEHHBIE METOIBL. B
nporpamme RStudio ObuTH pOBEICHBI TEKCTOBBIN aHANN3, aHAIH3 YaCTOTHOCTH CJIOB, (PeHOMEHOIOTHYECKAs
peayKuus, KiacTepu3alus CJIOB, KapTHUPOBAHHE B3aMMOCBS3€H M aHAIM3 TOHAJIBHOCTU. B Xoje ouucCTKH
JTAaHHBIX OBUTM yJalIeHbI CTOM-CJIOBA M BBIPAKCHHUS, BBIXOJAIINE 32 paMKH UccienoBanus. [locie mepeBona
TYpEeIKOT0 KOHTCHTA HAa AHIJIMICKHUN S3BIK KCIOJBh30BaIUCh clioBapu ToHanbHOcTH NRC u Bing.
HccnenoBanue OrpaHUYMBACTCS 3arojOBKAMU, IMOJNYYCHHBIMH C OJHOW HOBOCTHOW IIaT(OpMBI, U HE
BKJIIOYACT aHAJIN3 IOJIHBIX TEKCTOB HOBOCTHBIX CTATEM.

PesyabTaTsl u 00cy:xkaenne: K Hanbosee 4acThIM KOHIETITAM OTHOCHIIUCH «IIPE3UIACHT, « Typuus»,
«CIAY, «MEeXTyHApPOIHBIE OTHOLICHUS», «Poccusy, «apTHs» U «TOCYAApPCTBO», YTO yKa3bIBAET HA TO, YTO
3aroJIOBKM B OCHOBHOM OBUTH HMOCTPOEHBI BOKPYT TEM HOJUTHYECKOTO JIMAEPCTBA M BHEIIHEH MOJMTHKH.
ITonoxuTenbHbIE BIpa)KE€HHsI BCTPEYAINCh IPUMEPHO B TPH Pa3a yYallle, YeM OTPULIATENbHBIE. BBITO BBIBIEHO
ISITh KJIACTEPOB CJIOB: TPU M3 HUX OBLIM CBSI3aHBI C PYKOBOJACTBOM M BHYTPEHHEH IOIUTHUKOW, a JBa — C
BHEIIIHEHN MOMUTUKON M MEXTyHapOJHBIMH OTHOIIEHUSAMH. EBpONECKHI COr03, MApIaMeHT, 3aKOHOAaTeNIbHAs
JEATEIIBHOCTD, MONPABKH K KOHCTUTYIMH M INPOIECCHl pedopM YHOMHHAIUCH OTHOCHTEIBHO PENKO. JTH
pe3ynabTaThl YKa3bIBAlOT HA JIMUHOCTHO-OPHUEHTHUPOBAHHYIO M COOBITHIHO-OPHEHTHPOBAHHYIO MOJIEIh
IIPOU3BOJCTBA IOJUTHUYECKUX HOBOCTEH, B KOTOPOH CTPYKTYpHbIE U MHCTUTYLUOHAIbHBIE IIPOLECCHI
MOJIyYar0T OTPaHUYEHHOE OCBEILEHHE.

BeiBoabl 1 pexomenganum: VcciaenoBaHue NPUXOAUT K BBIBOJY, YTO 3ar0JIOBKU IOIUTHYECKUX
HoBocTe B Typeukux CMU B 1nenoM GOpMUpYIOT HappaTuB, OPHEHTUPOBAHHBI Ha JHAEPOB, C
npeobiaaHeM TEM BHEINHEH MOJIMTHKM W TNPEHMYIIECTBEHHO MO3UTHBHBIM TOHOM. OTHOCHTEIBHOE
OTCYTCTBUE YIMOMHHAHWH O MapJaMeHTe, 3aKOHOJATEIbHBIX MPOLECCaX U MHCTUTYLUOHAIBHBIX 3JIEMEHTaX
JIEMOKpAaTHH CBUIIETENBCTBYET O AnucOanance BO B3aUMOOTHOIEHUIX Mex 1y CMMU u monutukoit. B Oymymux
UCCIIEIOBAHMUAX CIEAYyeT H3Y4YHTh B3aUMOCBA3b MEXAYy MEIUNHBIM OHUCKYpCOM H JEMOKpaTHEH ¢
UCTIONb30BaHUEM Oojee OOIIMPHBIX HAOOPOB MaHHBIX, BKIIOYAIOIUX pasaudyHble Tumel CMU,
aNbTEePHATUBHbBIE HCTOYHUKH HOBOCTEH, MOJIHBIE TEKCThI HOBOCTEW U KOHTEHT COLUAIIBHBIX CETEH.

Kuarwuesbie cioBa: HoBocty, ITonutnueckue 3aroioBku, AHaJIM3 TOHAJIBHOCTH, AHAIU3 KOHTEHTA,
I'pynnuposka cios
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Yapilandirilmis Ozet

Giris ve Arastirmanin Amaci: Bu calisma, Tiirkiye’de 2008-2017 yillar arasinda X platformunda
yayimlanan siyasi haber mangetlerinin yansimalarini, ideolojik cergevelerini ve toplumsal algi tizerindeki olasi
etkilerini anlamayir amaclamaktadir. Arastirma, haber mansetlerinin sekillendirdigi kamusal sdyleme
odaklanmakta ve mansetlerin yalnizca kamuoyunu bilgilendirmedigi; ayn1 zamanda siyasi olaylar1, aktorleri,
iilkeleri ve politika konularmi cerceveledigi, onceliklendirdigi ve yonlendirdigi varsayimindan hareket
etmektedir.

Yontem: Veri seti, 2008-2017 yillar1 arasinda yayimlanan 600 siyasi haber mansetinden
olugsmaktadir. Arasgtirmada nitel ve nicel teknikler birlikte kullamilmistir. RStudio araciligiyla metin
madenciligi, kelime frekans analizi, fenomenolojik azaltma, kelime gruplandirma, iligki haritalandirmasi ve
duygu analizi uygulanmistir. Veri temizleme siirecinde durak kelimeler ve arastirma kapsami disindaki ifadeler
cikarilmistir. Tiirkge igerikler Ingilizceye cevrildikten sonra NRC ve Bing duygu soézliiklerinden
yararlanilmisgtir. Aragtirma, tek bir haber platformundan elde edilen mansetlerle sinirlidir ve haberlerin tam
metinlerini kapsamamaktadir.

Bulgular ve Tartisma: En sik kullanilan kavramlar arasinda “Cumhurbaskan1”, “Tiirkiye”, “ABD”,
“disisleri”, “Rusya”, “parti” ve “devlet” yer almistir. Bu durum mansetlerin biiyiik 6l¢iide siyasi liderlik ve dig
politika etrafinda yapilandigini gostermektedir. Olumlu ifadelerin sikligi, olumsuz ifadelerin yaklagik {i¢
katidir. Bes kelime grubu belirlenmis; bunlarmn ii¢ii liderlik ve i¢ siyasetle, ikisi dig politika ve uluslararasi
iligkilerle iliskilendirilmistir. Avrupa Birligi, parlamento, yasama faaliyetleri, anayasa degisiklikleri ve reform
stirecleri gorece disiik yogunlukta yer almistir. Bulgular, yapisal ve kurumsal siireglerin sinirli goriiniirliik
kazandig1 kisi merkezli ve olay odakli bir siyasi haber iiretimine isaret etmektedir.

Sonug¢ ve Oneriler: Calisma, Tiirk medyasindaki siyasi haber mansetlerinin genel olarak lider odakl,
dis politika yogunluklu ve agirlikli bigimde olumlu bir anlatt kurdugu sonucuna ulagmistir. Parlamento, yasa
yapim siiregleri ve demokrasinin kurumsal unsurlarinin arka planda kalmasi, medya-siyaset iliskisinde 6nemli
bir dengesizlige isaret etmektedir. Gelecek arastirmalarda farkli medya tiirleri, alternatif haber kaynaklari,
haberlerin tam metinleri ve sosyal medya igerikleri daha genis veri setleriyle incelenerek medya sdylemi ile
demokrasi arasindaki iligki degerlendirilmelidir.

Anahtar Kelimeler: Haberler, Siyasi mansetler, Duygu analizi, I¢erik analizi, Kelime gruplandirma.
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Introduction

Political news headlines have a significant influence on society because they are generally
the first part of a news story to be read and therefore form the first impressions of its content. Political
news headlines consequently have the power to shape public opinion and influence political views
(Iyengar & Kinder, 1987, p. 70; McCombs & Shaw, 1972, p. 182). The capacity of headlines to
establish the frame of a story also shapes the audience’s perception and understanding of that story
(Scheufele & Tewksbury, 2007, p. 12). This framing function emerges through the way headlines
determine a story’s tone, focus, and meanings (Entman, 1993, p. 51). The framing effect of political
news headlines is important because it may shape voters’ views, perceptions, and attitudes toward
policies and politicians (Druckman & Nelson, 2003, p. 730). Furthermore, particular word choices
and forms of expression in headlines may support or criticize a specific political view or ideology,
thereby influencing voters’ political preferences (Pan & Kosicki, 1993, p. 60).

This study examines political news headlines in Tiirkiye published on X between 2008 and
2017. The selection of this period results from access limitations associated with the X APIL
Examining political news headlines shared on social media during this period may provide valuable
information about contemporary political tendencies and perceptions. The study applies
phenomenological reduction, word-frequency distribution, word clustering, and sentiment analysis
techniques using RStudio. Phenomenological reduction is used to identify particular events, themes,
and concepts in news headlines (Moustakas, 1994, p. 180). This technique provides a framework for
uncovering the meanings and themes underlying the headlines. Word clustering is used to identify
and group particular words and expressions in textual data (Blei et al., 2003, p. 12). By determining
which words and expressions frequently occur together in particular headlines, this technique can
help reveal the general tone and content of the headlines. Sentiment analysis is used to identify
emotional expressions and tones in textual data (Liu & Zhang, 2012, p. 420). This technique may be
used to understand the emotional tone of political news headlines and how that tone may affect
voters’ political views and attitudes.

By combining these techniques, this study aims to understand the framing effect of political
news headlines shared in Tiirkiye on X and the principal thematic areas through which this effect
may influence voters’ political views and attitudes. In terms of its period, content, and research
method, the study is expected to make an important contribution to the literature on political news
content. In particular, its examination of political news content in Tiirkiye has the potential to provide
direct evidence for studies of Turkish political life. Finally, such a study may inspire researchers who
intend to collect data from X or other sources in the future and may strengthen motivation for fields
such as data mining.
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In light of the findings and conclusions, issues concerning press ethics and the relationships
among government, opposition, and the press should be addressed both in future studies and in the
context of legal regulations. In particular, the extremely limited number of media headlines
concerning statutory-constitutional regulations and reform content cannot be explained solely by the
intensity of the agenda. The media and political actors should therefore prioritize constructive reform
processes in terms of their contribution to the country’s democracy.

Newspapers in Political Communication

Some researchers argue that there is a direct relationship between the political process and
the communication process. Political and economic systems are sustained through the use of
communication technologies that influence public opinion (Yildiz, 2002, p. 77). Mass media are
among the public’s most important representatives. The media are among the most important
instruments used by politicians to influence voters (Gliz, 2005, p. 45). Through news, interviews,
commentaries, reviews, and research, mass media transmit political messages from political
organizations to citizens. Citizens’ responses are likewise conveyed to political organizations
through these media by methods and techniques such as letters (Aziz, 2007, p. 102).

The journalistic system is one of the most important and effective means through which
political actors can interact with the general public. Its two-way information-flow function
sometimes produces cooperation between political actors and journalists, while at other times it
produces power imbalances. In some situations, journalists go beyond working with politicians and
actually participate in making politics (Alver, 2007, p. 174). Mass media that present events in a
contested manner are highly important for political participation and for keeping society informed
about political change.

The primary responsibility of newspapers is to report news (Biilbiil, 2001, p. 22). Dursun
(2001, p. 289) defines news as the latest and newest information concerning events, people, or things
occurring somewhere in the real world. Journalists seek to select a limited number of events and turn
them into news. People naturally try to understand events on the basis of the information underlying
them. News may therefore not always be presented consistently (Poyraz, 2002, p. 67). Several
important characteristics are considered when the components of a news story are constructed.
According to Aslan (2002), accuracy, truthfulness, impartiality, and meaningfulness are the
cornerstones of journalism. There are debates concerning impartiality and meaningfulness in the
evaluation of news. Objectivity may be affected by subjectivity, bias, emotional evaluation, and value
judgments. Meaningfulness requires attention to clarity, simplicity, comprehensibility, precision,
speed, consistency, and credibility (Aslan, 2002, p. 63). Impartiality in news remains a controversial
issue in society. Nevertheless, all codes of press ethics recognize impartiality as a fundamental
principle (Girgin, 2002, p. 45). An impartial perspective is particularly important when reading
politically oriented news. In journalism, the headline is more important than the content. Its basic
functions are to summarize the news, arouse interest, and encourage the reader to read the entire
article (Ispirli, 2000, p. 30). Headlines make it possible to observe how news events are represented.
For example, the headlines, number of columns, and font sizes used in printed news may reveal bias
in the presentation of news (Girgin, 2002, p. 45). The largest headline on the front page of a
newspaper is called the “main headline.” The main headline is the news item displayed immediately
below the newspaper’s name and logo in large type (Biilbiil, 2001, p. 22). Headlines are therefore
intended to attract readers’ attention, and creating an effective headline requires specialized
knowledge and skill (Yagbasan, 2008, p. 110). Headlines are presented more prominently than other
news titles in order to attract readers. Through headline news, mass media may thus determine which
political events are considered more important and which subjects should be discussed. Headlines
can consequently help us draw inferences about the way newspapers report events. Cifci (2011, p.
933) similarly found that news sentences in the Turkish press frequently contained deficiencies
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related to the SWIH structure and source attribution, while subjectivity, exaggeration, and
embellished wording were particularly visible in some political news. Sargin (2014, pp. 1240-1243)
further showed that the choice between direct and indirect reporting affects the balance between
objectivity and journalistic commentary, because indirect reporting allows journalists greater scope
to reformulate reported statements'.

Literature Review

This literature review primarily provides an overview of various applications and techniques
related to word analysis on X. Word analysis on X has been used in fields including politics, health,
and sentiment analysis. Such analyses are effective tools for understanding data collected from X
and extracting meaningful information from those data. Previous studies demonstrate a variety of
techniques and applications for word analysis on X. These techniques can be used to analyze large
quantities of X data in order to understand community sentiments, political tendencies, health trends,
and other phenomena. Studies of text analysis have concentrated particularly on text and word
clustering and on sentiment analysis. For example, Latent Dirichlet Allocation (LDA), developed by
Blei et al. (2003), has been used for text clustering in numerous studies. Because LDA is limited in
its capacity to capture semantic information, semantic models such as Word2Vec and GloVe have
become increasingly popular. Mikolov et al. (2013), for example, showed how Word2Vec could be
used to cluster texts more effectively. Liu and Zhang (2012) conducted an extensive review of the
sentiment-analysis literature and discussed various approaches in the field. Deep-learning techniques
subsequently became prominent in sentiment-analysis research. Zhang et al. (2018) presented a
comprehensive review of deep-learning techniques for sentiment analysis. As a more recent example,
Kim et al. (2015) combined content, topic, and sentiment analysis to examine social-media and news
data. Their study first determined the thematic structure of the texts and then evaluated emotional
dynamics by topic, helping to extract meaningful and useful information from large textual datasets.
These studies summarize important research and techniques in the areas of text clustering and
sentiment analysis. They include both historical and more recent contributions and demonstrate how
these techniques can be used in text analysis. Sentiment analysis and text clustering are both
important means of extracting meaningful information from large textual datasets and are used in
many data-science and natural-language-processing applications. Advances in the field, together
with the findings of the present research, will continue to expand the future potential of text analysis.

X and other social-media platforms provide large quantities of data for text-analysis and
natural-language-processing (NLP) research. These datasets are valuable resources for understanding
users’ emotions, thoughts, and behaviors. Numerous academic studies have conducted word analysis
on X. Tumasjan et al. (2010), for example, examined how word frequencies on Twitter could be used
to predict political tendencies. By analyzing Twitter messages, they attempted to predict party
preferences in the 2009 German federal election. Wang et al. (2011) combined sentiment analysis
and word-clustering techniques using Twitter data. They integrated word clustering and sentiment
analysis to understand emotional expressions on Twitter. Word analysis on Twitter has also been
used in health research. Paul and Dredze (2011), for example, developed a method for monitoring
influenza outbreaks using data collected from Twitter. By analyzing the frequencies of particular
words and expressions, they estimated where and when influenza cases occurred. Zhou et al. (2015)
used a word-analysis method to examine the diffusion of posts on Twitter. By analyzing word

! For studies on the historical development of journalism, its relationship with literature and political opposition, press
freedom, professional ethics, journalism education and employment, news literacy and selective exposure, the presentation
of war news, slow journalism and narrative journalism, social media use, the financial structure of press enterprises, digital
transformation and sustainable competitive strategies, as well as artificial intelligence fatigue and technostress, see also:
Ardug Kara, 2026; Budak, 2012; Cetin, 2023; Demircioglu & Onar, 2025; Dirik & Cambay, 2019; Diindar, 2018; Ertekin,
2019; Kanaat et al., 2019; Korkmaz, 2011; Okumus & Karaman, 2025; Onar & Ugurum, 2022; Yazici, 2023; Yesil, 2014;
Yildiz, 2013.
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frequencies in Twitter messages, they investigated which tweets became widely disseminated. Gonen
(2021) used word-frequency analysis on Twitter to examine the public’s emotional response to the
COVID-19 pandemic. That study demonstrated the effectiveness of word-frequency analysis in
understanding the general emotional tendencies of a community toward a particular subject. Finally,
Kouloumpis et al. (2011) developed a word-based method for sentiment analysis on Twitter, using a
word list for sentiment analysis and testing it on Twitter data. Eser (2013, pp. 1887—1888) likewise
identified positive relationships between online access to political information and political efficacy,
political interest, and political participation, underlining the democratic relevance of political content
circulated through digital platforms.

Many researchers examining political news headlines argue that newspaper headlines are
critical to political communication. Eilders (1997) states that editorial content in newspapers can
influence the political agenda by framing and interpreting political events according to an editorial
position. Sajid et al. (2019) show that print media employ various discursive techniques to represent
the same event in different ways in order to disseminate a preferred ideology. Megrabova and
Pinchukova (2019) found that the headlines of major newspapers and magazines in the United States
and the United Kingdom tended to construct a negative image of Europe. Andrew (2007) defines
news headlines as short sentences used by the media to provide concise information about politics
and also shows that headlines may differ substantially from full-text stories in terms of subject and
emphasis. Guzikova and Nesterova (2021) emphasize that newspaper headlines are important for
understanding an author’s position and intention. These studies suggest that political newspaper
headlines influence both public opinion and political discourse. Because the present study seeks to
identify the characteristics of headlines that influence public opinion and politics, it attempts to
understand the nature of the effect rather than merely establishing that an influence exists. To this
end, it combines the compilation of high-frequency words, word clustering, and sentiment analysis
and evaluates political news headlines published in Tiirkiye between 2008 and 2017. In terms of the
techniques applied and the data used, the study is expected to fill a gap in the literature and offer
original results. Attempts to analyze political news headlines through multiple techniques remain
particularly limited in studies conducted in Tiirkiye. The study will therefore provide an in-depth
cross-sectional assessment of the Turkish press in terms of both its data and its techniques, thereby
supplying useful input for similar research initiatives. In the Turkish context, Soy and Sandikci
(2020, pp. 2584-2585) found that changes in the ruling power’s discourse during the Andrew
Brunson crisis were reflected in parallel changes in the headlines, word choices, and presentation
practices of the Sabah online newspaper, demonstrating the importance of examining media
discourse in relation to political power.

Method

The data consist of politically oriented news headlines shared on X between 2008 and 2017.
A total of 600 textual headlines were obtained. The raw data were transformed into meaningful
findings through phenomenological reduction, word clustering, ranking by word frequency, and
sentiment analysis. After the frequency distribution was calculated, phenomenological reduction was
applied and the fifty words with the highest frequencies were presented in a chart. A focus-code table
for these fifty words was also prepared and evaluated within the framework of the research findings.
All data processing and analyses were conducted in RStudio. Extracts from the code used for each
analysis are presented under the relevant headings.

Phenomenological reduction is one of the fundamental principles of phenomenology and is
used to understand the essence of an experience. As proposed by Edmund Husserl, the process seeks
to examine a phenomenon as impartially and without prejudice as possible (Husserl, 1970, p. 151).
Phenomenological reduction requires prior knowledge and prejudgments to be set aside so that the
phenomenon itself can be encountered directly (Moustakas, 1994, p. 122). This is known as
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“bracketing” or “epoché” and enables the researcher to focus on the essence of the experience.
Existing interviews, discourses, or ideas must first be transcribed (Creswell, 2013, p. 193).
Phenomenological reduction is then used to analyze these materials and identify the essence of the
experience (Giorgi, 2009, p. 122).

During phenomenological reduction, the researcher must analyze texts through detailed and
repeated readings and identify the themes that are prominent in the text (Van Manen, 1990, p. 184).
These themes help reveal the essence of the experience and allow the researcher to understand the
phenomenon in a broader context. The process supports an impartial and detailed examination of
experiences and facilitates their interpretation within a wider context. In this study,
phenomenological reduction was applied to words that were not related to a political phenomenon in
Tirkiye or to the phenomenon under examination. Some sample code used for phenomenological
reduction of content in a PDF file is presented below:

- data <- read_pdf("sample file path.pdf™)

- names(data)[names(data) = 'relevant file name'] <- 'text' data <- data %>%

- unnest_tokens(word, text)

- custom_stop words <- ¢("word1", "word2", "word3", "word4", ....)

- stop_words <- bind_rows(tibble(word = stop_words$word, lexicon = "default"),
tibble(word = custom_stop_words, lexicon = "custom"))

- data_clean <- data %>%

- anti_join(stop_words, by = "word")

Sentiment analysis is a method that emerged from the combination of natural-language
processing (NLP), computer science, and machine-learning (ML) techniques and is used to identify
emotional tones in texts (Liu & Zhang, 2012, p. 420). Several key concepts and technologies are
important for understanding its theoretical framework. Sentiment analysis is primarily an NLP
application used with text-based data. NLP is a subfield of artificial intelligence concerned with
understanding and processing natural human language (Jurafsky & Martin, 2019). Sentiment-
analysis techniques are generally divided into two main categories: supervised and unsupervised
learning. Supervised-learning techniques use previously labeled datasets to identify emotional tones
(Sebastiani, 2002, p. 30). Unsupervised-learning techniques generally identify emotional tones in a
text by using a predetermined sentiment lexicon (Pang & Lee, 2008, p. 9).

More advanced sentiment-analysis techniques have been employed in recent years. Deep
learning and neural networks, in particular, are used to identify emotional tones in texts (Zhang et
al., 2018). These techniques capture more complex and nuanced meanings associated with emotional
tone. Sentiment analysis is also applied through more detailed techniques, such as aspect-based
sentiment analysis (ABSA), which identifies emotional tones associated with a particular subject or
dimension (Pontiki et al., 2014, p. 29). Such analysis is especially useful for determining emotional
tones concerning particular attributes or aspects of a product or service. Sentiment analysis is
therefore a complex and multidisciplinary field containing many techniques and approaches. Future
research is likely to develop new techniques and approaches that identify emotional tones more
accurately and with greater nuance. This study conducts “Sentiment Analysis Based on Sentiment
Categories.” A word-based text-analysis method was employed to analyze textual data rapidly and
relatively easily (Cambria et al., 2013, p. 17). The code-evaluation package used in RStudio analyzes
sentiments on the basis of the NRC (National Research Council Canada) lexicon. The Bing package
is another frequently used sentiment-analysis package containing widely applied code. Because these
packages operate in English, they cannot evaluate Turkish expressions. The Turkish content therefore
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had to be translated into English before analysis. Some sample code used for sentiment analysis after
word clustering and phenomenological reduction is presented below:

- install.packages("syuzhet")

- library(syuzhet)

- data$sentiment <- get_sentiment(data$text, method="bing")
- print(data$sentiment)

These codes may not produce results when applied directly in text analysis because
preprocessing procedures are required for the program to recognize and tokenize the text.

Word frequencies are a fundamental technique in text analysis for measuring how often
particular words or expressions occur in a text. This approach is commonly called the “bag-of-words”
model and is one of the simplest and most widely used methods of extracting features from text
(Harris, 1954, p. 150). The bag-of-words model calculates the frequency of each word in a text and
converts those frequencies into a vector. It does not consider the semantic structure of the text and
therefore disregards word order and grammar. Nevertheless, it generally provides sufficient
information for identifying broad tendencies and patterns in large text collections (Manning &
Schiitze, 1999).

Word-frequency analysis is generally used to identify the most common words or
expressions in a particular set of documents. It can be useful for understanding the documents’ overall
subjects and themes (Manning et al., 2008). However, this form of analysis may include extremely
common words that are generally unrelated to the subject of the document, such as “and,” “a,” and
“is.” Such words are generally called “stopwords” and are removed from the analysis (Willett, 2006,
p. 6). More advanced techniques, such as Term Frequency-Inverse Document Frequency (TF-IDF),
have further refined the use of word frequencies in text analysis (Salton & McGill, 1986, p. 210).
TF-IDF measures the importance of a word by multiplying its frequency in a particular document by
the inverse of its frequency across the entire document collection. This makes it possible to identify
words that are specific to a particular document and thus understand its content more effectively. The
code sequence used to separate the words in the text according to their frequencies is presented
below:

- install.packages("pdftools")

- install.packages("tidytext")

- install.packages("dplyr")

- library(pdftools)

- library(tidytext)

- library(dplyr)

- pdf text data <- pdf text("file path/sample_file.pdf")
tidy data <- tibble(text = pdf text data) %>%

- unnest_tokens(word, text) %>%

- anti_join(stop_words, by = "word") %>%
- count(word, sort = TRUE)

- print(tidy data)
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Word clustering is a widely used text-analysis technique that generally identifies similar
subjects or ideas in a document or collection of texts. It is usually employed together with machine-
learning and natural-language-processing (NLP) techniques (Manning & Schiitze, 1999). Word
clustering is generally based on unsupervised-learning techniques. These methods use algorithms
such as k-means to identify similar data points that can be divided into a predetermined number of
groups or “clusters” (MacQueen, 1967, p. 288). This process is commonly called clustering.

In text analysis, word clustering is generally used to identify themes or subjects in a particular
set of documents. It is useful for understanding document content and identifying similarities and
differences among documents (Blei et al., 2003, p. 10). This form of analysis commonly uses topic-
modeling techniques such as Latent Dirichlet Allocation (LDA). Nevertheless, word-clustering
techniques disregard much of the semantic and syntactic information contained in texts (Mikolov et
al., 2013, p. 6). More advanced distributional-semantic models such as Word2Vec and GloVe are
therefore used to overcome these limitations. These models capture word similarities more accurately
and identify more complex relationships among documents.

Word clustering was conducted in two forms, before and after phenomenological reduction.
This was necessary because the relationship network among words forms a whole together with
prepositions, conjunctions, and out-of-scope words within sentences. When direct clustering was
conducted according to topic headings, particular words and word groups were filtered to create
clearer clusters. Phenomenological reduction was not applied during sentiment analysis. Some
sample code used to create word clusters and word networks is presented below:

- install.packages(c("tidytext", "igraph", "ggraph", "tidyverse"))
- library(tidytext)
- library(igraph)
- library(ggraph)
- library(tidyverse)
- data <- read_pdf("file_path.pdf")
- unnest_tokens(bigram, text, token = "ngrams", n = 2)
- bigrams_separated <- tokens %>%
separate(bigram, c¢("wordl", "word2"), sep="")
- bigram_counts <- bigrams_separated %>%
count(wordl, word2, sort = TRUE)
- bigram_graph <- bigram_counts %>%
filter(n > 5) %>%
- graph_from_data frame()
- ggraph(bigram_graph, layout = "fr") +
geom_edge link(aes(edge alpha =n), show.legend = FALSE) +
- geom_node point(color = "lightblue", size = 5) +
- geom_node_text(aes(label = name), vjust =1, hjust=1) +

theme_void()
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Findings

The dataset was defined in RStudio, reduced to word format, and divided into groups.
Findings were obtained after the raw data had been prepared for processing and subjected to
sentiment analysis, word clustering, and relationship mapping of the clustered words. Examining the
relationships among word groups enabled more accurate interpretations of the thematic density of
the news-headline content. It also made it possible to identify principal themes and obtain results that
could be interpreted politically. The sentiment-analysis results are important for understanding the
positive-negative direction of the total content and the emotional tone of political news content.
Accordingly, a preliminary test was first conducted within the framework of relational mapping
among word groups, and the data produced by this test indicated that the subsequent analyses could
be conducted reliably.

Figure 1. RStudio Data Processing Workflow

Obtaining
the datain
text format Checking
Evaluation and whether the
discussion of findings have a
the findings meaningful
relationship
*
Activation of
Introducing the Breaking all Activation of the sentiment
file format and Y content into = the frequency analysis package
~ content of the data word distribution and when all
| to the program frequencies ranking package PaC:gsSe are
08 1t
Package Activation of Activation of
activation for the package for the package_for
the word @ creating the =) word grouping
relationship relationship of content
mapping pre-test pattern of central es::;':i::e |
for all data an@osiipaec relationship
words pattern

Figure 1 shows the process through which news headlines listed under a political-news
column in an Excel file were processed in RStudio. The program first requires the file type to be
defined before it can process unrecognized text. An Excel-format file was therefore defined and its
contents were directed to the program’s reading command. After the file had been read and
introduced into the program, the content was divided into word frequencies. At this stage, the
program recognized the entire content as individual words and the code for subsequent procedures
could be entered. Word-mapping and patterning codes became applicable at this point, and the
relational distribution of the entire content was obtained without phenomenological reduction. A
preliminary test was conducted to determine whether the software recognized the text correctly for
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mapping and to ensure that the remainder of the analysis could be performed reliably. After this
operation succeeded, a more comprehensive mapping procedure was carried out and the first word
map was obtained. The resulting relational map was highly important for word clustering.
Meaningful clusters cannot be constructed unless high-frequency overlaps among words can be
identified. Similarly, the algorithm must be able to construct a relationship network among words for
sentiment analysis to produce reliable results. The mutual support among these analyses is therefore
an important condition for obtaining scientific output in the study, and the findings indicate that this
condition was met. Phenomenological reduction was applied when the word-frequency table was
prepared in order to exclude words outside the research scope and obtain accurate focus codes.
Ultimately, the purpose of obtaining all these data was to create a multidimensional content-analysis
dataset containing the text’s overall sentiment level, the most frequently used words, word-
relationship patterns, and the word groups within those patterns.

Figure 2. Concept Mapping Pre-Test
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According to Figure 2, testing the clustering codes constituted the first step in the conceptual
relationship-mapping and word-clustering phase. The pre-test results demonstrate the applicability
of the clustering procedures used in subsequent stages. Although phenomenological reduction was
not applied in the first stage, a strong relationship was identified with the word groups obtained in
the second stage, indicating that the codes clustered the words correctly and produced consistent
results.
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Figure 3. Conceptual Relationship Density Mapping

id.eology
. . system
among us pattie organization e o
struggle e group truthteller
99, cénefor news  groigine g .p:lilical s
thief traitor  tryth newss. brewers pew g I9|: zm_
. o coco',
betrayal uniter  “ystiee I:!euvecl (reedo.m alon. conde ° *e essage
. . Pebetion o' oo our frelch, hovepinent » elopen
march swear gryision o . §tace our wabe e - aperation
§. = awgreness ¢ VRYelipt e, e P
anarple state cr R o gheyl yctoe i ormation
o JState crime fact  e<ii= e joa *
naey s g : x B g
p. soation great want piat e d'/. < o> s fc(oa
aw oné i % droialt Po = ceeratioe
§ k issue vera %o O\ geende o late betweenness
tolltiese law %endo mevgment S \b 5
becietyr 3 o b o Whoe © ) cowcerr tae  court case
P . i s resignation  frant POti®informatiof, e * * ! 600
belrxe dednational  peacce RIS come
o doo& ° activity | conotcy oow ° ul 400
3 v :
- . *  pengpose media S
to kndw fee ® § ° opponient betrayer 200
o togte  yvount . Istanbul Tsrael & &
P e . el ool i ’
1 . degk g enem
o ovooinatipt  FETO s qcndaf o 1A ® Y
: * vy rocess e
coupatiempt M0 e tats il er O et
p = poitty society FETO war .
Lo ploe confess . lice o fieol # . border Arrme.d * . .
{ .
particlpart.  yak 2 *aghh ,  gevagrone ey gy bala  Amercn | govemment
£4 . o octe Py . . L4
witness: * . OMRINE D0ln R R e o
* nappiness e hature future 4 Y o th .rt " theroris
. o Starre ° . . ous contne
it cetuoty *  jde pate,  independence i
iritval o, ol * notoeratioe  regional hait icdepanence
spiritua security ®

. . . .
oor flag tecuval ovalel
state of the republic Atatiirk

According to Figure 3, the second stage of word clustering and conceptual relationship
mapping identified the principal themes and the words that were indirectly proximate to them. More
words were included in the analysis than in the first stage, making the resulting principal theme more
visible. The distribution of word relationships by density consequently became clearer. The concepts
located at the center of relationship density were parallel to the ranking of the fifty most frequent
words presented in the following chart. The central and peripheral concepts of the overall textual
content were also identified, clarifying the focus codes associated with the central concepts.

Figure 4. Results of Word Relationship Density
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Figure 4 presents the distribution of peripheral and central words in the word-relationship-
density map. The relationship-density visualization contains two variables: word frequencies and the
degree of proximity among those words within sentence sequences. In terms of effect, however, the
density and level of within-sentence proximity are more influential than frequency alone. More
precisely, a higher frequency increases matching and proximity within the framework of relationship
density. The distribution shows that the codes “President Recep Tayyip Erdogan,” “Tiirkiye,”
“USA,” “foreign affairs,” “Russia,” “party,” and “state” occupy prominent positions in the overall
scenario of the content. A large proportion of the political news content can therefore be associated
with the president, the state, foreign relations, the United States, and Russia. This pattern also
constructs the content scenario of the general news material on the basis of word relationships. The
next stage of the relationship pattern is the word clustering produced by related words.

Chart 1. Top Fifty Words with the Highest Frequencies

Top 50 Words with the Highest Frequencies

Chart 1 presents the fifty words with the highest frequencies. It was constructed after
reducing words such as “and,” “like,” “was done,” and “a,” as well as other words outside the scope
of direct political content. The codes that emerged in the word pattern presented in the preceding
visualization are consistent with the words in the word-frequency table. The first fifty words are
ranked because subsequent frequency values are relatively low and low-frequency words close to the
topic offer limited opportunities for meaningful association. The frequency table presents the words
that occur most often in political news headlines and are relevant to the study’s scope. Words such
as “president,” “national,” “President,” “Erdogan,” and “AK” have high frequencies. On the basis of
frequency scores alone, it is possible to observe that President of the Republic of Tiirkiye Recep
Tayyip Erdogan appears as the principal leader, the AK Party as the political party, the CHP as the
main opposition party, and “national” as an important adjective in the headlines.
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Figure 5. Focus Coding of the Frequency Table
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Figure 5 presents the focus codes derived from the frequency table. The principal themes of
the fifty highest-frequency words are the codes “leadership,” “government,” “foreign policy,”
“opposition,” “national security,” “parliament,” and “reform.” In terms of frequency density,
leadership, foreign policy, national security, and then opposition are prominent in political headlines.
In foreign policy, the United States, Russia, and NATO are prominent, while the remaining agenda
concerns Iraq, Syria, Lebanon, and the European Union. The European Union’s position as the
foreign-policy actor with the lowest frequency score in political headlines is particularly noteworthy.
Headlines concerning the country’s legislative branch were produced in connection with the Grand
National Assembly of Tiirkiye, members of parliament, and elections, but did not occupy a
substantial place in headline content. Legislative news content can therefore be said to have remained
behind other agendas and forms of content. As in the frequency table and the word-relationship
network, the “leadership” focus is concentrated directly on President Recep Tayyip Erdogan. In
proportion to the same relationship network and frequency values, the opposition focus consists, in
order of density, of the CHP, MHP, and the party then known as the HDP. Kemal Kiligdaroglu,
Numan Kurtulmus, and Devlet Bahgeli were also among the opposition leaders prominent in the
headlines during the period. The code concerning political government consists of the words AK
Party, ministries, and Ministry of the Interior. The political figures prominent in this context are
Binali Yildirim and Mevliit Cavusoglu.
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Table 1. Results of Word-Based Topic Clustering
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Table 1 presents five different clusters constructed while preserving word relationships.
Three of the clusters concern political-party and political-leadership relationships, while two concern
foreign policy. Cluster 5 has a negative sentiment orientation, whereas the other four have a positive
orientation. Cluster 1 contains a predominantly parliamentary agenda; Cluster 2 is dominated by the
relationship between Recep Tayyip Erdogan and foreign policy; Cluster 3 by relations with the
United States and foreign policy; Cluster 4 by the relationship between the governing and opposition
parties; and Cluster 5 by the governing party, opposition parties, and local governments. The words
“national,” “President,” “prime minister,” “Erdogan,” “Tayyip,” “AK,” “Recep,” “CHP,” and
“party,” which have high scores in the word-frequency table, appear in the word clusters. The word
“national,” despite its high score, does not appear in these clusters. Its absence may indicate that the
five clusters are not directly related to the word “national.”

Chart 2. Sentiment Analysis Results for Political News
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The word-based sentiment-analysis results were evaluated through two sentiment categories,
“positive” and “negative.” Reduction to two categories was preferred because sentiments between
the positive and negative categories make it difficult to express the general sentiment distinction
clearly. The results show that positive judgments in political headlines are three times more frequent
than negative judgments. The initial implication is that the general sentiment level of political news
headlines during the period was positive. In this respect, the political news headlines used as data
may generally have been intended by the press to construct a positive agenda. The detailed results of
the positive sentiment analysis are evaluated in the discussion section by also considering the
findings concerning high-frequency words and conceptual relationships.

Discussion

According to the research findings, positive news-headline content examined in the study is
four times more frequent than negative content. Tiirkiye’s news agenda during the relevant years can
be said to have transmitted more positive messages and to have displayed a tendency to construct the
political agenda in this direction. Moy et al. (2004) concluded that negative evaluations in the press
could contribute to the revitalization of democracy. The predominance of positive evaluations in the
sentiment-analysis results may therefore be considered unfavorable for democracy. Nevertheless,
because different countries, cultures, events, and phenomena are being assessed, it is not possible to
define the relationship among positive and negative news and democracy clearly on the basis of a
single study. According to the Democracy Index data of the Economist Intelligence Unit (2020),
Tiirkiye’s score declined from 5.69 in 2008 to 4.09 in 2018. It rose to 4.48 in 2020, but because the
study’s data cover 2008-2017, the decline in the democracy score during the relevant period is clearly
visible.

Seib (1996) states that the public may be influenced by foreign-policy news and that even
foreign leaders may be affected by this interaction. The study reveals that foreign policy and foreign-
policy actors possess high-frequency codes. It is therefore difficult to claim that foreign-policy news
has no influence on mass audiences. The frequent appearance in headlines of global actors such as
the “United States,” “Russia,” “Obama,” and “Putin” is not without significance. Keeping these
actors prominent in public awareness may result from the importance assigned during the period to
Tiirkiye’s foreign policy and to the governing party’s foreign-policy agenda. The fact that the
European Union remains behind the United States and Russia among foreign-policy actors provides
important evidence concerning the press’s foreign-policy priorities.

The codes obtained from the fifty highest-frequency words after phenomenological reduction
constitute another noteworthy finding. The seven focus codes indicate the headings under which the
general content was weighted. The following figure therefore presents a ranking representing the
frequency strength of the focus codes.

Figure 6. Ranking of Focus Codes by Frequency Strength
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political leadership in Tirkiye during the specified period was closely associated with national-
security and foreign-policy agendas; relationships established by the governing and opposition
parties within the parliamentary framework appeared in political headlines with limited density; and
statutory amendments, education, and the economy received very little attention in the political
agenda. Considering these findings in a single dimension makes it possible to reach a conclusion.
However, the mapping based on word relationships also facilitates an examination of how the focus
codes relate to one another. The following visualization was therefore prepared on the basis of the
frequency table, the ranking of focus codes, and the results of the word-relationship map.

Figure 7. Relationship Between Focus Codes and Topic Groups
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In light of the data in Table 1 and Figure 6, Figure 7 shows that the relationships between
focus codes and topic groups are dense except for the national-security and reform codes. The clearly
weak density of the reform code in the overall content may explain why no relationship was obtained,
but the absence of a connection for the national-security code is noteworthy. This may be because
national security was communicated as a state policy outside the political relationship pattern during
the relevant period. Sussex et al.’s (2017, p. 476) definition of national security as the state’s security
object may partly explain the concept’s distinctive position in the political headline pattern. As a
characteristic of the period in which the headlines were presented to the public, framing content
through the adjective “national” may therefore not have been considered necessary for the political
agenda. It is ultimately more likely that concepts such as national interest, national benefit, and
national policy were associated directly with the state rather than with politics.

On the basis of the relationships identified among the research topics, it is possible to state
that the media represented political leadership in the country through the person of Recep Tayyip
Erdogan. Rodgers-Healey (2013) argues that perceptions of political leaders are subject to limitations
and that the media’s manner of portraying leaders, leadership, and issues important to a nation is
decisive. It would therefore not be inaccurate to suggest that the word-based pattern constructed by
the media in headlines resembles the study’s own method of representing the message intended for
transmission. According to Isotalus and Almonkari (2014, p. 299), political leaders depend on the
media but have not adapted to it as much as is commonly assumed. In the pattern constructed from
headlines in Tiirkiye, however, Recep Tayyip Erdogan’s influence across agenda-defining topics
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such as government, opposition, and foreign policy points less to dependence than to a situation to
which the media must adapt. Although Mughan (2000) argues that leaders begin to exert a stronger
influence on voters’ party preferences as they become more prominent in the media, it would be
inappropriate to generalize without evaluating the many parameters that affect voter preferences. The
clearest interpretation is that political leadership has strong relational ties with government, foreign
policy, parliament, and opposition in the context of news headlines. More detailed research that
accounts for each country’s dynamics is nevertheless required to develop broader and clearer
statements about the nature of the relationship between media and leaders. Given the existence and
popularity of political leadership within the governing party, the strength of the relationship between
topic headings and focus codes is foreseeable. Heffernan’s (2006) observation that the news media
may simultaneously constitute an obstacle and a resource, a permanent critic and at times a friend, is
acceptable in the context of the topic groups and focus codes. The research data reveal no finding
concerning political government that could be described as excessively positive, excessively
negative, or anomalous in content. The most notable issue is the absence of a relationship network
for the reform code both in the five principal topic groups and in terms of frequency strength. This
may be interpreted as either a decline in the governing party’s reform orientation during the relevant
period or the media’s failure to carry it into headlines. Gélcii (2009, p. 15) states that proximity to or
distance from political power has a significant effect on news discourse. Because the headlines were
compiled without distinguishing among media organizations, the findings cannot be generalized;
however, given the frequency strength of the leadership and government codes, the relative weakness
of the opposition code may be said partially to support this perspective on media communication.
The opposition code nevertheless appears in headlines through party politics and through interactions
with the president, the governing party, and local governments. The foreign-policy code is related to
two principal topic clusters: one concerns President Recep Tayyip Erdogan’s relationship with
foreign policy, and the other concerns relations with the United States. Foreign-policy content in
news headlines can therefore be said to concentrate on the leader and the United States. When
positive and negative approaches to the United States are considered within the sentiment-analysis
framework, the media may have interpreted events from a realist perspective on the left and an
ideological perspective on the right (Cakir, 2006).

Eilders (1997) states that the media may legitimately seek to influence the agendas and
decisions of the political system. The available data, however, do not make it possible to determine
the strength or extent of the reciprocal influence between the political system and the media. The
only conclusion that can be drawn at this point is that the media possess the capacity to influence
their target audience. When the findings concerning the word-relationship pattern, frequency table,
and focus-code table derived from that frequency table are considered together, they confirm the
relationships among the actors and institutions of contemporary Turkish political life. This is because
both the word groups identified in the relationship pattern and the algorithmic clustering of words
under topic headings are largely consistent. When all findings are considered together, the political
relationship between the AK Party under the leadership of Recep Tayyip Erdogan and the CHP and
Kemal Kiligdaroglu as the principal opposition actors in domestic politics was accurately identified
according to their relative weight on the media agenda. According to Jacobi (2016, p. 105), applying
automated content analysis to news content is not inherently inappropriate, but it should be deepened
through conventional research methods. The findings of the present study nevertheless offer highly
refined and explanatory results for political communication, media, and mass communication.
Provided that newspaper headlines are consistent with the news content, they supply meaningful data
concerning the media’s general position. In broad terms, the findings are sufficient to reveal clearly
the focus concepts of a nine-year political-communication process. The potential contribution of
different datasets is not denied. Factors such as the purpose, scope, and sample of the research
become relevant at this point and affect the general context of the study. Different methods and
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datasets may therefore be used depending entirely on different research questions and problem
situations.

Conclusion

After the findings were obtained and discussed, conclusions were reached concerning the
content of written-media news headlines. The headlines contain three times more positive
expressions than negative expressions. Opposition-oriented news headlines may therefore be more
concentrated among the negative expressions. According to the headline content, activities
concerning the constitution or legislation in Tiirkiye were represented by the reform code, and the
overall evidence indicates that the intensity of reform-related news in the written press was very low.
The scope concerning national security was represented by the national-security code. Although
national security consisted of codes with strong frequency values, it did not produce a meaningful
match with political actors and institutions in the headline content in either the topic table or the
word-relationship-distribution visualization. The media may consequently have developed a state-
centered approach to national-security issues in the context of the headlines and the period from
which they were collected. Foreign-policy issues were more prominent than the government and
opposition codes and occupied a strong position in news headlines. Foreign policy was covered
extensively by the media, with the United States and then Russia occupying important places on the
agenda. The European Union’s lower level of coverage is also noteworthy. The media can be said to
have prioritized foreign-policy concepts over political parties associated with the parliamentary
system, without distinguishing between government and opposition. The government and opposition
codes were nevertheless distributed at relational and frequency levels that were not extremely distant
from one another and appeared in media headlines. The AK Party and the CHP were the two most
important political parties in news headlines, as they were in Turkish political life, but political
leadership in the person of President Recep Tayyip Erdogan was the dominant actor on the political
agenda.

It is very difficult to interpret bias and intensity in news production within the relationship
between media headlines and government on the basis of the available findings. Such an assessment
would require examining news-headline content in different countries and comparing it with the
findings obtained for Tiirkiye. A broader study is therefore needed, particularly to investigate the
relationship among media, government, and democracy. The weak level of media interest in legal
processes may constitute another subject for research. A comparative study could be conducted using
both historical and contemporary data. The most general conclusion specific to the present study is
that political leadership and foreign policy were the dominant elements in the headline content, and
that Recep Tayyip Erdogan maintained strong relationships with subcodes under foreign policy,
government, and opposition. The CHP and Kemal Kiligdaroglu occupied a secondary position in the
headlines and were also strongly related to parliament and political leadership. The treatment of
security and national issues within the conceptual domain of the state constitutes a noteworthy
finding, at least in written-media content, concerning the way the concepts of state and politics are
addressed in Tiirkiye. The replacement of parliament by the presidency from the perspective of
political power may also be considered a de facto situation reflected in political news headlines.
Ultimately, all conclusions were reached by evaluating cross-sectional data obtained from politically
oriented news headlines. Each focus code, word group, and topic distribution was derived from
relatively limited data. More detailed analyses of each dataset, together with comparative
assessments of economic headings and political content, may therefore guide future research.
Comparisons between Tiirkiye and other developing countries would make an important contribution
to the international literature. The media’s extremely limited headline content concerning statutory-
constitutional regulations and reforms cannot be explained solely by the intensity of the agenda. The
media and political actors should therefore prioritize constructive reform processes in terms of their
contribution to the country’s democracy.
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Tiirkiye Merkezli Gazetelerin X Platformunda Paylastiklar: Siyasi Mansetler: 2008-2017
Dénemi Kod Tabanh Analiz

Giris

Siyasi haber mansetlerinin, toplum iizerinde 6nemli bir etkisi vardir; ¢iink{i genellikle bir
haberin ilk okunan ve bu nedenle de bir haberin icerigine dair ilk izlenimleri olusturan boliimiidiir.
Bu nedenle, siyasi haber mansetlerinin, kamuoyunu bi¢cimlendirme ve siyasi goriisleri etkileme giicii
vardir (Iyengar ve Kinder, 1987, s. 70; McCombs ve Shaw, 1972, s. 182). Mansetlerin, hikdyenin
cercevesini belirleme yetenegi, ayn1 zamanda izleyicinin hikdyeye dair algisini ve anlayigini da
belirler (Scheufele ve Tewksbury, 2007, s. 12). Bu ¢erceveleme islevi, mansetlerin bir hikayenin
tonunu, odak noktasini ve anlamlarini belirlemesi seklinde ortaya ¢ikar (Entman, 1993, s. 51). Siyasi
haber mansetlerinin g¢er¢eveleme etkisi, se¢menlerin politikalar ve politikacilar hakkindaki
goriislerini, algilarini ve tutumlarini belirleme potansiyeline sahip oldugu i¢in énemlidir (Druckman
ve Nelson, 2003, s. 730). Ayrica, mangetler lizerindeki belirli kelime se¢imleri ve ifade bigimleri,
belirli bir siyasi goriis veya ideolojiyi destekleyebilir veya elestirebilir, bu da segcmenlerin siyasi
tercihlerini etkileyebilir (Pan ve Kosicki, 1993, s. 60).

Bu calisma, 2008-2017 yillar1 arasinda X' te yayinlanan Tirkiye'deki siyasi haber
mangetlerini ele almaktadir. Verilerin belirtilen yillar olmasinin nedeni X Api iizerinden
ulagilabilirlik kisitlaridir. Bu siire zarfinda sosyal medyada paylasilan siyasi haber mansetlerinin
incelenmesi, bu donemdeki politik egilimler ve algilar hakkinda degerli bilgiler saglayabilir.
Aragtirmada, RStudio programi kullanilarak fenomenolojik azaltma, kelime frekans dagilimi, kelime
gruplandirma ve duygu analizi teknikleri uygulanmaktadir. Fenomenolojik azaltma, haber
mansetlerindeki belirli olaylari, temalar1 ve kavramlari belirlemek i¢in kullanilir (Moustakas, 1994,
s. 180). Bu teknik, mansetlerin altinda yatan anlamlar1 ve temalar1 ortaya ¢ikarmak i¢in bir gerceve
saglar. Kelime gruplandirma, metin verilerindeki belirli kelimeleri ve ifadeleri belirlemek ve
gruplandirmak i¢in kullanilir (Blei vd., 2003, s. 12). Bu teknik, hangi kelimelerin ve ifadelerin belirli
mansetlerde siklikla birlikte kullanildigini belirleyerek, mansetlerin genel tonunu ve igerigini
anlamak i¢in kullanilabilir. Duygu analizi ise, metin verilerindeki duygusal ifadeleri ve tonlar
belirlemek i¢in kullanilir (Liu ve Zhang, 2012, s. 420). Bu teknik, siyasi haber mansetlerinin
duygusal tonunu ve bu tonun se¢gmenlerin siyasi goriislerini ve tutumlarini nasil etkileyebilecegini
anlamak i¢in kullanilabilir.

Bu arastirma, bu tekniklerin birlesimini kullanarak, X' te paylasilan Tiirkiye'deki siyasi haber
mansetlerinin ¢ergeveleme etkisini ve bu etkinin segmenlerin siyasi goriislerini ve tutumlarini hangi
ana bagliklar altinda etkileyebilecegini anlamay1 amaglamaktadir. Arastirma, temel aldig1 zaman
araligl, igerigi ve arastirma yontemi bakimindan siyasi haber igerikleri ile ilgili literatiire nemli bir
katki sunacaktir. Ozellikle arastirmanin Tiirkiye’de siyasi haber iceriklerini ele almasi, Tiirk siyasal
hayati caligmalarina da dogrudan veri sunma potansiyeline sahiptir. Son olarak boyle bir
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arastirmanin, ileride X ya da daha farkli kaynaklardan veri toplamak isteyen arastirmacilara ilham
kaynag1 olacak ve veri madenciligi gibi alanlara yonelik motivasyonu gii¢lendirecektir.

Arastirmada elde edilen bulgular ve ulasilan sonug 15181nda basin etigi, iktidar, muhalefet ve
basin iligkisi konular1 hem gelecek ¢alismalar agisindan hem de hukuki diizenlemeler baglaminda ele
almmalidir. Ozellikle arastirma sonucunda medyanin yasal-anayasal diizenlemeler ve reform
icerikleri ile ilgili ¢ok sinirh manset igerigi olusturmasi sadece giindem yogunlugu ile izah edilemez
diizeydedir. Bu nedenle medyanin ve siyasetin iilke demokrasisine katkis1 bakimindan yapici reform
siireclerine Oncelik vermesi Onerilmektedir.

Siyasal Iletisimde Gazeteler

Bazilar1 arastirmacilar, siyasi siireg ile iletisim siireci arasinda dogrudan bir iliski oldugunu
iddia etmektedir. Kamuoyunu etkileyen iletisim teknolojilerinin kullanimiyla siyasi ve ekonomik
sistemler siirdiirilmektedir (Y1ldiz, 2002, s. 77). Kitle iletigim araglar1 halkin en 6nemli temsilcisidir.
Medya, politikacilarin se¢menleri etkilemek i¢in kullandiklari en 6nemli araglardan biridir (Giiz,
2005, s. 45). Haber, roportaj, yorum, inceleme ve arastirma gibi ¢esitli medya araglariyla, kitle
iletisim araglar1 siyasal oOrgiitlerden vatandaslara siyasal mesajlar iletmektedir. Vatandaslarin
tepkileri ise mektup gibi yontemler ve tekniklerle yine bu araglar vasitasiyla siyasal orgiitlere
iletilmektedir (Aziz, 2007, s. 102).

Gazetecilik sistemi, politik aktdrlerin genel halkla etkilesimde bulunabilecegi en 6nemli ve
etkili iletisim aracidir. Gazetecilik sisteminin ¢ift yonli bilgi akisi islevi, bazen politik aktorlerle
gazeteciler arasinda isbirligine yol acarken, bazen de giic dengesizliklerine neden olabilir. Baz1
durumlarda gazeteciler, politikacilarla ¢aligmanin Stesine gecerek gercekten politika yapmaktadirlar
(Alver, 2007, s. 174). Olaylar tartismali bir sekilde sunan kitle iletisim araglari, toplumun siyasi
katilim ve siyasi degisikliklerden haberdar olmasi agisindan biiyiik 6nem tagimaktadir.

Gazetelerin temel sorumlulugu haber raporlamasidir (Biilbiil, 2001, s. 22). Dursun (2001, s.
289) ise bunu gergek diinyada bir yerlerde meydana gelen olaylar, kisiler ya da seyler ile ilgili en son
ve en yeni bilgi olarak ifade etmistir. Gazeteciler, birkag olay1 se¢ip haber haline getirmek i¢in ¢aba
sarf ederler. Insanlar dogal olarak olaylar1 altinda yatan bilgilere dayanarak anlamaya calisir. Bu
nedenle haberler tutarli bir sekilde sunulmayabilir (Poyraz, 2002, s. 67). Haberlerin unsurlarin
olustururken, birka¢ Onemli Ozellik dikkate alimir. Aslan (2002)’a gore, dogruluk, gerceklik,
tarafsizlik ve anlamlilik gazeteciligin temel taslaridir. Haberler degerlendirilirken tarafsizlik ve
anlamlilik konusunda tartismalar vardir. Nesnellikte, 6znelcilik, 6nyargi, duygusal degerlendirme ve
deger yargilarinin etkisi olabilir. Anlamlilikta ise agiklik, basitlik, anlagilabilirlik, kesinlik, hiz,
tutarlilik ve inandiricilik gibi unsurlar dikkate alimmalidir (Aslan, 2002, s. 63). Haberde tarafsizlik
hala toplumda tartismali bir konudur. Ancak, basin etik kurallarinin hepsi tarafsizlig1 temel bir ilke
olarak igerir (Girgin, 2002, s. 45). Ozellikle politik icerikli haberleri okurken tarafsiz bir bakis ag1sina
sahip olmak 6nemlidir. Gazetecilikte baslik, icerikten daha 6nemlidir. Bagligin temel islevi haberleri
ozetlemek, ilgi uyandirmak ve okuyucuyu tiim makaleyi okumaya tesvik etmektir (Ispirli, 2000, s.
30). Haber olaylarinin nasil yansitildigin1 gérmek igin basliklara bakmak miimkiindiir. Ornegin,
yazili haberlerde kullanilan bagliklar, siitun sayisi ve punto biiyiikligii haberlerin sunumunda
onyargiy1 gosterebilir (Girgin, 2002, s. 45). Bir gazetenin 6n sayfasindaki en biiyiik puntoyla yazilan
basliga "manset" denir. Manget, gazetenin adi ve logosunun hemen altinda, biiyiikk puntoyla
olusturulan baglikla birlikte yer alan haberdir (Biilbiil, 2001, s. 22). Bundan dolayr mansetler,
okuyucunun dikkatini ¢ekmeyi amaglar. Etkili bir manset olusturmak igin ise 6zel bilgi ve beceri
gerekmektedir (Yagbasan, 2008, s. 110). Okuyucunun dikkatini ¢ekebilmek i¢cin mansetler diger
haber basliklarindan daha belirgin bir sekilde sunulmaktadir. Boylece, kitle iletisim araglari, manset
haberler araciligiyla hangi politik olaylarin daha 6énemli olduguna ve hangi konularin tartigilmasi
gerektigine karar verebilir. Bu durumda, mansetler gazetelerin olaylar1 nasil raporladigi konusunda
¢ikarimlar yapmamiza yardimei olabilir. Cifei (2011, s. 933) de Tiirk basinindaki haber ciimlelerinde
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5N+1K yapis1 ve haber kaynaginin agikca belirtilmesiyle ilgili eksikliklere siklikla rastlandigini; bazi
siyasi haberlerde ise 6znellik, abart1 ve siislii ifadelerin belirginlestigini ortaya koymustur. Sargin
(2014, ss. 1240-1243) ayrica, dolaysiz ve dolayli aktarim tercihlerinin nesnellik ile gazeteci yorumu
arasindaki dengeyi etkiledigini, dolayli aktarimin gazeteciye aktarilan ifadeleri yeniden
bigimlendirmek i¢in daha genis bir alan sagladigini gostermistir?.

Literatiir

Bu literatiir taramasi, agirlikla X {izerinde kelime analizi ile ilgili cesitli uygulamalar ve
teknikler hakkinda bir genel bakis saglamaktadir. X {izerinde kelime analizi, politika, saglik ve duygu
analizi gibi bir dizi farkli alanda kullanilmigtir. Bu tiir analizler, X' ten toplanan verileri anlamak ve
bu verilerden anlamli bilgiler ¢ikarmak i¢in etkili bir aragtir. Bu arastirmalar, X iizerinde kelime
analizi ile ilgili ¢esitli teknikler ve uygulamalar1 géstermektedir. Bu teknikler, topluluk duygularini,
politik egilimleri, saglik trendlerini ve daha fazlasini anlamak igin biiylik miktarda X verisini analiz
etmek i¢in kullanilabilir. Literatiirde metin analizi ile ilgili calismalarin metin-kelime gruplandirma
ve duygu analizi iizerinde yogunlastig1 goriilmektedir. Ornegin Blei vd. (2003) tarafindan gelistirilen
Latent Dirichlet Allocation (LDA) bir¢ok ¢aligmada metin gruplandirma igin kullanilmistir. Ancak,
LDA'nin semantik bilgileri yakalama konusundaki sinirlamalari nedeniyle, Word2Vec ve GloVe gibi
semantik modeller son yillarda popiilerlik kazanmustir. Ornegin, Mikolov vd. (2013) Word2Vec'in
metinleri daha etkili bir sekilde gruplandirmak i¢in nasil kullanilabilecegini gostermistir. Liu ve
Zhang (2012) duygu analizi ilizerine genis bir literatlir taramasi yapmis ve bu alandaki gesitli
yaklagimlar1 ele almistir. Duygu analizi konusunda daha sonraki caligmalarda derin Ogrenme
teknikleri 6ne ¢ikmistir. Zhang vd. (2018) duygu analizi i¢in derin 6grenme tekniklerini inceleyen
kapsaml1 bir literatiir taramas1 sunmustur. Giincel bir 6rnek olarak, Kim vd. (2015), sosyal medya
verilerini analiz etmek i¢in duygu analizini ve metin gruplandirmasim birlestiren bir ¢alisma
gerceklestirmistir. Bu calismada, yazarlar oncelikle metinlerin duygusal tonunu belirlemek i¢in
duygu analizi kullanmig ve ardindan metinleri belirli konulara gére gruplandirmiglardir. Bu, sosyal
medya verilerinden anlamli ve kullanislt bilgiler ¢ikarilmasia yardimci olmustur. Bu arastirmalar,
metin gruplandirma ve duygu analizi alanindaki 6nemli aragtirmalar1 ve teknikleri 6zetlemektedir.
Ayrica aragtirmalar hem tarihsel hem de en son calismalar igerir ve bu tekniklerin metin analizinde
nasil kullanilabilecegini gdsterir. Hem duygu analizi hem de metin gruplandirma, biiyiik metin veri
setlerinden anlamli bilgiler ¢ikarmanin 6nemli yollaridir ve bu teknikler, birgok farkl veri bilimi ve
dogal dil isleme uygulamasinda kullanilmaktadir. Bu alandaki ilerlemeler ve mevcut arastirmanin
ulastig1 bulgular, metin analizinin gelecekteki potansiyelini genisletmeye devam edecektir.

X ve diger sosyal medya platformlari, metin analizi ve dogal dil isleme (NLP) arastirmalari
icin biiyiilk miktarda veri saglar. Bu veri setleri, kullanicilarin duygularini, disiincelerini ve
davraniglarini anlamak i¢in degerli bir kaynaktir. X iizerinde kelime analizi ile ilgili bir¢ok akademik
calisma bulunmaktadir. Ornegin, Tumasjan vd. (2010) X iizerinde kelime frekanslarinmn politik
egilimleri tahmin etmek i¢in nasil kullanilabilecegini incelemistir. Bu calismada, yazarlar X
mesajlarini (tweetler) analiz ederek Almanya'da 2009 genel se¢cimlerindeki parti tercihlerini tahmin
etmeye calismiglardir. Bunun yani sira, Wang vd. (2011), X verilerini kullanarak duygu analizi ve
kelime gruplandirma tekniklerini birlestiren bir ¢alisma gerceklestirmistir. Bu ¢alismada, yazarlar X
iizerindeki duygusal ifadeleri anlamak i¢in kelime gruplandirma ve duygu analizini birlestirmistir. X
iizerinde kelime analizi, saglik arastirmalarinda da kullanilmaktadir. Ornegin, Paul ve Dredze (2011)
X' ten toplanan verileri kullanarak grip salginlarini izlemek igin bir yontem gelistirmistir. Bu

2 Gazeteciligin tarihsel gelisimi, edebiyat ve siyasal muhalefetle iliskisi, basmn 6zgiirligii, meslek etigi, gazetecilik egitimi
ve istihdami, haber okuryazarlig1 ve segici maruz kalma, savas haberlerinin sunumu, yavas gazetecilik ve anlati gazeteciligi,
sosyal medya kullanimi, basin isletmelerinin mali yapisi, dijital doniisiim ve siirdiiriilebilir rekabet stratejileri ile yapay
zeka yorgunlugu ve teknostres iizerine yapilan ¢aligmalar igin ayrica bk. Ardug¢ Kara, 2026; Budak, 2012; Cetin, 2023;
Demircioglu & Onar, 2025; Dirik & Cambay, 2019; Diindar, 2018; Ertekin, 2019; Kanaat et al., 2019; Korkmaz, 2011;
Okumus & Karaman, 2025; Onar & Ugurum, 2022; Yazici, 2023; Yesil, 2014; Yildiz, 2013.
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calismada, yazarlar belirli kelimelerin ve ifadelerin frekanslarini analiz ederek grip vakalarinin
meydana geldigi yerleri ve zamanlari tahmin etmislerdir. Son yillarda, Zhou vd. (2015) X' teki
paylagimlarin popiilerliklerini tahmin etmek igin bir kelime analizi yontemi kullanmistir. Bu
calismada, yazarlar X mesajlarindaki kelimelerin frekansini analiz ederek hangi tweetlerin viral hale
gelecegini tahmin etmeye ¢alismiglardir. Bunun yani sira, Gonen (2021), X iizerinde kelime frekans
analizini kullanarak Covid-19 pandemisi hakkinda kamuoyunun duygusal yanitini incelemistir. Bu
calisma, kelime frekans analizinin bir toplulukta belirli bir konuya kars1 genel duygusal egilimleri
anlamak i¢in ne kadar etkili oldugunu gostermektedir. Son olarak, Kouloumpis vd. (2011) X {izerinde
duygu analizi i¢in bir kelime tabanli yontem gelistirmistir. Bu ¢alismada, yazarlar duygu analizi i¢in
bir kelime listesi kullanmis ve bu listeyi X verileri iizerinde test etmislerdir. Eser (2013, ss. 1887—
1888) de siyasal bilgilere ¢evrimigi erisim ile siyasal yeterlilik, siyasal ilgi ve siyasal katilim arasinda
pozitif iligkiler tespit etmis; bdylece dijital platformlarda dolasima giren siyasal igeriklerin
demokratik 6nemini ortaya koymustur.

Siyasi icerikli haber mansetleri ile ilgili birgok arastirmaci, siyasi gazete mansetlerinin siyasi
iletisim i¢in kritik oldugunu one siirmektedir. Eilders (1997), gazetelerdeki basyazilarin siyasi
giindemi etkileyebilecegini sdyliiyor. Bunlar, siyasi olaylar1 editoryal duruslarina gore
cerceveleyerek ve yorumlayarak yapilir. Sajid vd. (2019), basili medya, istenen ideolojiyi yaymak
icin ayni1 olay1 farkl sekillerde temsil etmek i¢in ¢esitli sdylemsel teknikler kullanmistir. Megrabova
ve Pinchukova (2019), Amerika Birlesik Devletleri ve Ingiltere'deki en énemli gazete ve dergilerin
mansetlerinin Avrupa hakkinda olumsuz bir imaj yaratmaya calistigini ortaya koymustur. Andrew
(2007), haber bagliklarini siyaset hakkinda basit bilgi vermek i¢cin medya tarafindan kullanilan kisa
climleler olarak tanimlamistir. Ayrica, bagliklarin tam metin dykiilerden konu ve vurgu agisindan
onemli Olgiide farkli olabilecegini gostermektedir. Guzikova ve Nesterova (2021), gazete
mansetlerinin yazarin konumunu ve niyetini anlamak i¢in ¢ok 6nemli oldugunu ifade etmistir. Bu
makaleler, siyasi gazete mangetlerinin hem kamuoyunu hem de siyasi sdylemi etkiledigini 6ne
siirmektedir. Mevcut aragtirma ise kamuoyu ve siyaseti etkileyen basliklar1 ortaya ¢ikarma amacini
tasidigindan etkileme olgusu yerine etkinin ne oldugunu anlama c¢abasindadir. Bu c¢aba
dogrultusundan arastirma, yogunlukla kullanilan kelime frekanslarinin derlenmesi, kelime
gruplandirma ve duygu analizini bir arada ele almakta, ayrica Tirkiye’de 2008-2017 yillar1 arasinda
yayinlanan siyasi haber mansetlerini degerlendirmektedir. Bu acidan arastirmanin uygulanan
teknikler ve kullanilan veri baglaminda literatiirde mevcut olan boslugu doldurma ve 6zgiin sonuglar
sunmas1 beklenmektedir. Ciinkii siyasi haber mangetlerinin farkli teknikler kullanilarak ¢éziimlenme
girisimleri Ozellikle Tiirkiye baglaminda yapilan c¢aligmalarda heniiz ¢ok kisith goriinmektedir.
Bundan dolay1 ¢alisma hem kullanilan veri hem de teknikler agisindan Tiirk basini hakkinda derin
bir kesit degerlendirmesi sunmus olacak. Bu da benzer arastirma girisimleri i¢in literatiire faydali
girdi saglama anlamina gelmektedir. Tiirkiye baglaminda Soy ve Sandiker (2020, ss. 2584-2585),
Andrew Brunson krizi sirasinda siyasi iktidarin sdyleminde meydana gelen degisimlerin Sabah
internet gazetesinin haber basliklarina, sozciik tercihlerine ve sunum bicimlerine paralel olarak
yansidigini belirlemis; bu bulgu medya sdyleminin siyasi iktidarla iligkili bi¢imde incelenmesinin
Onemini gdstermistir.

Yontem

Arastirmanin verilerini 2008 ve 2017 yillar1 arasinda X’ ta paylasilan siyasal icerikli haber
mansetleri olusturmaktadir. Toplamda metin olarak 600 basliga ulasilabilmistir. Elde edilen ham
veriler, fenomenolojik azaltma, kelime gruplandirma, kelime frekanslarina gore siralama ve duygu
analizi yapilarak anlamli bulgulara doniistlirilmistiir. Frekans dagilimi yapildiktan sonra
fenomenolojik azaltmaya gidilmis ve en yiiksek frekansa sahip ilk elli kelime grafikte sunulmustur.
Ayrica ilk elli kelimenin odak kod tablosu hazirlanmig ve arastirma bulgulart gergevesinde
degerlendirilmistir. Tiim verilerin islenmesinde yapilan analizler i¢in Rstudio programi
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kullanilmistir. Yapilan her bir analiz i¢in ilgili baslik altinda kullanilan kodlarin bazi kesitler
sunulmustur.

Fenomenolojik azaltma, fenomenolojinin temel prensiplerinden biridir ve bir deneyimin
Oziinli anlamak i¢in kullanilir. Edmund Husserl tarafindan onerildigi gibi, bu siireg, bir fenomeni
olabildigince tarafsiz ve Onyargisiz bir sekilde incelemeyi amaglar (Husserl, 1970, s. 151).
Fenomenolojik azaltma, on bilgileri ve onyargilar1 bir kenara birakmayi, bdylece fenomenin
kendisiyle dogrudan karsilasmayi icerir (Moustakas, 1994, s. 122). Bu "bracketing" veya "epoché"
olarak bilinir ve arastirmacinin deneyimin 6ziine odaklanmasina olanak saglar. Bunun i¢in 6ncelikle,
mevcut goriismelerin, sdylemlerin ya da fikirlerin transkribe edilmesi gerekmektedir (Creswell,
2013, s. 193). Ardindan, fenomenolojik azaltmay1 kullanilarak, bu goriigmeleri analiz edilmesi ve
deneyimin 6ziiniin belirlenmesine ¢aligilir (Giorgi, 2009, s. 122).

Fenomenolojik azaltma siireci sirasinda, arastirmacinin ayrintili ve tekrarlanan okumalarla
metinleri analiz etmesi ve metinde belirgin olan temalar1 belirlemesi gerekmektedir (Van Manen,
1990, s. 184). Bu temalar, deneyimin 0ziiniin anlasilmasina yardime1 olur ve arastirmacinin fenomeni
daha genis bir baglamda anlamasina olanak saglar. Bu siire¢, deneyimlerin tarafsiz ve ayrintili bir
sekilde incelenmesini saglayacak ve bu deneyimlerin daha genis bir baglamda anlagilmasina
yardime1 olacaktir. Arastirmada fenomenolojik azaltma, Tiirkiye’de siyasal bir fenomen ya da
fenomen ile iligkili olmayan kelimelere uygulanmistir. Fenomenolojik azaltma i¢in kullanilan bazi
ornek kodlar bir PDF dosyasindaki icerikler i¢in asagidaki gibidir:

- data <- read_pdf("6rnek dosya yolu.pdf™)

- names(data)[names(data) == "ilgili dosya ad1'] <- 'text' data <- data %>%

- unnest_tokens(word, text)

- custom_stop_words <- ¢("kelimel", "kelime2", "kelime3", "kelime4", ....)

- stop_words <- bind_rows(tibble(word = stop_words$word, lexicon = "default"),
tibble(word = custom_stop_words, lexicon = "custom"))

- data_clean <- data %>%

- anti_join(stop_words, by = "word")

Duygu (Sentiment) analizi, dogal dil isleme (NLP), bilgisayar bilimleri ve makine 6grenmesi
(ML) tekniklerinin birlestirilmesi sonucunda ortaya ¢ikan, metinlerdeki duygusal tonlar1 belirlemek
icin kullanilan bir yontemdir (Liu ve Zhang, 2012, s. 420). Bu alanin teorik ¢ergevesini anlamak i¢in,
birka¢ anahtar kavram ve teknolojiye bakmak onemlidir. ilk olarak, sentiment analizi, genellikle
metin tabanli verilere uygulanan bir NLP uygulamasidir. NLP, dogal insan dilini anlamak ve islemek
icin kullanilan bir Al alt dalidir (Jurafsky ve Martin, 2019). Duygu analizinde kullanilan teknikler
genellikle iki ana kategoriye ayrilir: denetimli ve denetimsiz 6grenme. Denetimli 6grenme teknikleri,
duygusal tonlar1 belirlemek i¢in dnceden etiketlenmis veri setleri kullanir (Sebastiani, 2002, s. 30).
Ote yandan, denetimsiz 6grenme teknikleri, genellikle dnceden belirlenmis bir duygu sozliigii
kullanarak metindeki duygusal tonlar1 belirler (Pang ve Lee, 2008, s. 9).

Son yillarda, daha gelismis duygu analizi teknikleri kullanilmaya baslanmistir. Ozellikle,
derin Ogrenme ve sinir aglart gibi teknikler, metinlerdeki duygusal tonlar1 belirlemek igin
kullanilmaktadir (Zhang vd., 2018). Bu teknikler, metindeki duygusal tonlarin daha karmasik ve
niianshi anlamlarin1 yakalamak i¢in kullanilir. Duygu analizi ayrica genellikle belirli bir konu veya
yon lizerindeki duygusal tonlar1 belirlemeye yonelik “aspect-based sentiment analysis” (ABSA) gibi
daha detayl1 tekniklerle de uygulanir (Pontiki vd., 2014, s. 29). Bu tiir bir analiz, bir iirlin veya hizmet
hakkindaki belirli 6zellikler veya yonler lizerindeki duygusal tonlar1 belirlemek i¢in ozellikle
yararlidir. Sonug olarak, duygu analizi, bircok farkli teknik ve yaklasimi igeren karmasik ve gok
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disiplinli bir alandir. Bu alandaki gelecek ¢alismalar, duygusal tonlarin daha dogru ve niianslt bir
sekilde belirlenmesine yardimci olacak yeni teknikler ve yaklagimlarin gelistirilmesini igerecektir.
Bu aragtirmada “Duygu Kategorilerine Dayali Duygu Analizi” yapilmistir. Duygu analizinde metin
verilerini hizli ve nispeten kolay bir sekilde analiz edebilmek igin kelime tabanli metin analizi
yontemi kullanilmistir (Cambria vd., 2013, s. 17). Ayrica Rstudio programinda kullanilan kod
degerlendirme paketi, NRC (National Research Council Canada) sozliigline dayali olarak duygular
analiz etmektedir. Ayrica duygu analizi paketlerinden “bing” paketi de sikca kullanilan kod
iceriklerine sahip ve en yogun kullanilan paketlerden biridir. Bu paketler kullanilan dil Ingilizce
oldugu icin Tiirkce ifadeleri degerlendiremez. Bu nedenle Tiirkce iceriklerin oncelikle Ingilizce
cevirisinin yapilmasi gerekmektedir. Duygu analizi i¢in kullanilan 6rnek kodlarin bazilari, kelime
gruplandirma ve fenomenolojik azaltma yapildiktan sonra asagidaki gibidir:

- install.packages("syuzhet")

- library(syuzhet)

- data$sentiment <- get sentiment(data$text, method="bing")
- print(data$sentiment)

Bu kodlar, metin analizinde dogrudan kullanildiginda sonug¢ vermeyebilir. Bunun
nedeni metnin analiz edilmesinde programin metni tanima, kelimelere ayirma gibi 6n
islemler gerekmesidir.

Metin analizinde kelime frekanslari, bir metinde belirli kelimelerin veya ifadelerin ne kadar
siklikla goriindiigiinii 6lgmekte temel bir tekniktir. Bu yaklasim genellikle "bag-of-words" modeli
olarak adlandirilir ve metinden 6zellik ¢ikarmanin en basit ve en yaygin yoludur (Harris, 1954, s.
150). Bag-of-words modeli, metindeki her bir kelimenin frekansini hesaplar ve bu frekanslart bir
vektor haline getirir. Bu model, metnin semantik yapisini dikkate almaz; yani kelimelerin sirasini
veya dil bilgisini goz ard1 eder. Bununla birlikte, genellikle biiylik metin setlerinde genel egilimleri
ve kaliplar belirlemek i¢in yeterli bilgi saglar (Manning ve Schiitze, 1999).

Kelime frekans analizi, genellikle belirli bir belge setinde en yaygin kelimeleri veya ifadeleri
belirlemek i¢in kullanilir. Bu, belgelerin genel konularini ve temalarini anlamak igin yararl olabilir
(Manning vd., 2008). Ancak, bu tiir bir analiz, ¢ok sik kullanilan ve genellikle belgenin konusuyla
ilgili olmayan kelimeleri (6rnegin, "ve", "bir", "is") igerebilir. Bu tiir kelimeler genellikle "stop
words" olarak adlandirilir ve analizden ¢ikarilir (Willett, 2006, s. 6). Son yillarda, Term Frequency-
Inverse Document Frequency (TF-IDF) gibi daha gelismis teknikler, metin analizinde kelime
frekanslarmin kullanimini daha da rafine etmistir (Salton ve McGill, 1986, s. 210). TF-IDF, bir
kelimenin belirli bir belgedeki frekansini ve tiim belge setindeki frekansinin tersini ¢arparak bir
kelimenin 6nemini Olcer. Bu, belgenin igerigini daha iyi anlamak i¢in belirli bir belgeye 0zgii
kelimeleri belirlemeyi saglar. Metnin kelimeleri frekanslarina gore ayirmak igin kullanilan kod seti
sirastyla agagidaki gibidir:

- install.packages("pdftools")

- install.packages("tidytext")

- install.packages("dplyr")

- library(pdftools)

- library(tidytext)

- library(dplyr)
- pdf text data <- pdf text("dosya yolu/drnek dosya.pdf")
tidy data <- tibble(text = pdf text data) %>%
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- unnest tokens(word, text) %>%

- anti_join(stop_words, by = "word") %>%
- count(word, sort = TRUE)

- print(tidy data)

Kelime gruplandirma, metin analizinde yaygin olarak kullanilan bir tekniktir ve genellikle
belge veya metin kiimesindeki benzer konular1 veya fikirleri belirlemek i¢in kullanilir. Bu teknik,
genellikle makine 6grenmesi ve dogal dil isleme (NLP) teknikleri ile birlikte kullanilir (Manning ve
Schiitze, 1999). Kelime gruplandirma genellikle unsupervised learning, yani denetimsiz 6grenme
tekniklerine dayanir. Bu teknikler, genellikle k-means gibi algoritmalar1 kullanarak, belirli bir
onceden belirlenmis sayida gruba (veya “kiimeye”) ayrilmis olan benzer veri noktalarini belirlemeye
calisir (MacQueen, 1967, s. 288). Bu siire¢ genellikle "clustering" (kiimeleme) olarak adlandirilir.

Metin analizinde, kelime gruplandirma genellikle belirli bir belge setindeki temalar1 veya
konular1 belirlemek icin kullanilir. Bu, belgelerin igeriklerini anlamak ve belgeler arasindaki
benzerlikleri ve farkliliklar1 belirlemek ic¢in yararlidir (Blei vd., 2003, s. 10). Bu tiir bir analiz,
genellikle Latent Dirichlet Allocation (LDA) gibi topic modeling tekniklerini kullanir. Yine de
kelime gruplandirma teknigi, metinlerin igerdigi semantik ve sentaksal bilgilerin cogunu yok sayar
(Mikolov vd., 2013, s. 6). Bu nedenle, Word2Vec ve GloVe gibi dagitimsal semantik modelleri gibi
daha gelismis teknikler, kelime gruplandirmanin bu sinirlamalarini agmak i¢in kullanilir. Bu
modeller, kelime benzerliklerini daha dogru bir sekilde yakalamak ve belgeler arasinda daha
karmasik iliskileri belirlemek i¢in kullanilir.

Arastirmada kelime gruplandirma, fenomenolojik azaltmadan dnce sonra olmak iizere iki
sekilde yapilmistir. Bunun nedeni kelimeler arasindaki iligski aginin climle igindeki edat, baglag ve
kapsam dis1 kelimeler ile birlikte bir biitiin olusturmasidir. Dogrudan konu basliklarina gore
gruplandirma yapilirken belirli kelime ve kelime gruplan filtrelenmis boylece daha net gruplar
olusturulabilmistir. Ayrica duygu analizi yapilirken de fenomenolojik azaltma yapilmamistir. Kelime
gruplandirma ve kelime aglar1 olusturmak i¢in kullanilan bazi 6rnek kodlar asagidaki gibidir:

- install.packages(c("tidytext", "igraph", "ggraph", "tidyverse"))
- library(tidytext)
- library(igraph)
- library(ggraph)
- library(tidyverse)
- data <- read_pdf("dosya_yolu.pdf")
- unnest_tokens(bigram, text, token = "ngrams", n = 2)
- bigrams_separated <- tokens %>%
separate(bigram, ¢("word1", "word2"), sep="")
- bigram_counts <- bigrams_separated %>%
count(wordl, word2, sort = TRUE)
- bigram_graph <- bigram_counts %>%
filter(n > 5) %>%
- graph from data frame()
- ggraph(bigram_graph, layout = "fr") +
geom_edge link(aes(edge alpha =n), show.legend = FALSE) +
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- geom_node point(color = "lightblue", size = 5) +
- geom_node_text(aes(label = name), vjust =1, hjust=1) +

theme void()

Bulgular

Arastirmada kullanilan veri seti, Rstudio’da tanimlanmis, kelime formatina indirgenmis ve
gruplara ayrilmistir. Islenmeye hazir hale getirilen ham veri, duygu analizi, kelime gruplandirma ve
gruplandirilan kelimelerin iligki haritalandirilmasi yapildiktan sonra bulgular elde edilmistir. Kelime
gruplarmin birbirleri ile olan iligkisi, haber manset igeriklerinin konu yogunlugunun tespit edilmesi
agisindan dogru yorumlarin yapilabilmesini saglamaktadir. Ayrica ana temalarin belirlenebilmesi ve
siyasal agidan yorumlanabilir sonuglarin elde edilebilmesi saglanabilmistir. Duygu analizinin sonucu
ise toplam igerigin olumlu-olumsuz yoniinii ve siyasal haber igeriklerinin duygusal tonunu
anlayabilmek bakimindan o6nemlidir. Bu dogrultuda oncelikle kelime gruplarinin iligkisel
haritalandirmasi baglaminda bir test yapilmis ve bu testin ortaya koydugu veri sayesinde analizlerin
saglikli yapilabilecegi sonucuna ulagilmistir.

Sekil 1. Rstudio Veri Isleme Siirec Semasi

Metin
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edilmesi Bulgularin
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kontrol
edilmesi
t*
l' Tim paketler
Verinin dosya Tiim igerigin Frekans aktif oldugunda
formati ve » kelime * dagilimi ve » duygu analizi
igeriginin programa frekanslarina siralama paketi paketinin
tanitilmasi ayrilmasi aktivasyonu aktivasyonu
1t
Kelime iligki Merkez ve iligki oriintisa
haritalandirma gevre saglanan
ontesticintim m=»  kelimelerin |E) icerigin
veri igin paket iliski rintisi kelime
aktivasyonu olusturma ile gruplandirma
ilgili paket siigin paket
aktivasyonu aktivasyonu

Sekil-1, bir excel dosyasinda siyasi haber siitunu altinda listelenmis haber mansetlerinin
Rstudio’ da islenme siirecini gostermektedir. Program tanimlanmamis metinleri isleme alabilmek
i¢in dncelikle dosya tipi tanimlamasina ihtiya¢ duymaktadir. Bundan dolay1 6ncelikle excel uzantili
dosya tanimi yapilmis ve tanimlanan dosya igerigi programin okuma komutuna yonlendirilmistir.
Okuma ve igerigin programa tanitilmasindan sonra kelime frekanslarina ayirma islemi yapilmistir.
Bu noktada artik program tiim igerigi kelimelerine ayrilmis sekilde tanimaktadir ve artik diger
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islemler i¢in kodlar girilebilmektedir. Kelime haritalandirma ve oriintiilleme kodlar1 bu noktada
girilebilir haldedir ve fenomenolojik azaltma yapilmadan tiim igerigin iliskisel dagilimi bu siirecte
elde edilmistir. Yazilimin haritalandirma i¢in metni dogru sekilde gorebildigini anlayabilmek icin
yapilan &n test, analizin geri kalaninin saghkli yiiriitiilebilmesi icin yapilmistir. Islem basarili
olduktan sonra daha kapsamli haritalandirma islemi yapilmis ve ilk kelime haritalandirmasi elde
edilmigtir. Elde edilen iligkisel haritalandirma, kelime gruplandirmanin yapilabilmesi igin oldukga
onemlidir. Ciinkii kelimeler arasinda yiiksek frekanslarda cakigsmalar elde edilemezse
gruplandirmanin anlamli sekilde olusturulabilmesi miimkiin olamamaktadir. Ayn1 sekilde duygu
analizinin de saglikli sonu¢ verebilmesi igin algoritmanin kelimeler arasinda iliski agim
olusturabilmesi gerekmektedir. Dolayisiyla yapilan bu analizlerin birbirlerini desteklemesi bu
arastirmada bilimsel ¢ikt1 elde edebilmek i¢in ¢ok Onemli bir kosuldur. Arastirmada bu kosulun
saglanabildigi goriilebilmektedir. Kelime frekans tablosu olusturulurken fenomenolojik azaltma
yapilmistir. Bunun nedeni arastirma ve kapsam disinda olan kelimelerin digarida birakilmasi ve
dogru odak kodlarin elde edilmesini saglamaktir. Tiim verilerin elde edilmesinin amaci son tahlilde,
aragtirmaya metnin genel duygu diizeyi, en ¢ok kullanilan kelimeler, kelime iliski Oriintiisii, Sriintii
icindeki kelime gruplari gibi ¢cok boyutlu bir igerik analizi veri seti olugturmaktir.

Sekil 2. Kavram Haritalandirma On Testi
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Sekil-1’e gore arastirma verilerinin kavramsal iliski haritalandirmasi ve kelime
gruplandirmasi1 asamasmin ilk adimm gruplandirma kodlarmn testi olusturulmustur. On test
sonuglari, sonraki asamalarda yapilan gruplandirma sonuglarina yonelik uygulanabilirligi
gdstermektedir. ilk asamada fenomenolojik azaltma uygulanmadig: halde ikinci asamada elde edilen
kelime gruplariyla yiiksek iliski tespit edilmis ve kodlarin dogru gruplandirma yapabildigi ve tutarl
sonuglar verdigi tespit edilmistir.
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Sekil 3. Kavramsal {liski Yogunlugu Haritalandirmasi
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Sekil 3’e gore kelime gruplandirma ve kavramsal iligki haritalandirmanin ikinci asamasinda
ana temalar ve ana temalarla dolayli yakinlig1 olan kelimelerin tespiti saglanmistir. Bu asamada ilk
asamadan daha fazla kelime analize déhil edilmis ve olusan ana temanin daha net gdriinmesi
saglanmistir. Buna gore kelime iliskilerinin yogunluguna gore dagilimi daha net bir sekilde ortaya
cikmaktadir. Iliski yogunlugunun merkezinde olan kavramlarin asagidaki grafikte sunulan frekans
sayilarina gore en yogun elli kelime siralamasi ile paralel oldugu goriilmektedir. Ayrica genel metin
iceriginin merkez ve ¢evre kavramlarinin ortaya koyuldugu ve merkez kavramlarin odak kodlarimin

netlestirildigi goriillmektedir.

Sekil 4. Kelimelerin ligski Yogunlugu Sonuglart

kiligdarogliu mechie

yeni

3 milletvekili

bakan
.

Turkish Studies — Economics, Finance, Politics 21(O1)

betweenness

8 8



Political Headlines Shared by Turkey-Based Newspapers on the X Platform... 2329

Kelimelerin iligki yogunlugu haritasina bakildigi zaman Sekil-4’te ¢evre ve merkez
kelimelerin dagilimi goriilmektedir. Iliski yogunlugu gérselinin iki farkli degiskeni bulunmaktadir.
Bunlardan ilk kelime frekanslar1 ikincisi ise bu kelimelerin ciimle siralarinda birbirlerine yakinlik
dereceleridir. Ancak etki degeri bakimindan ciimle i¢i yakinlik yogunlugu ve diizeyi frekans
sayisindan daha etkilidir. Daha dogrusu frekans sayisinin fazla olmast iliski yogunlugu baglaminda
eslesme ve yakinlik oranini arttiric1 bir faktordiir. Bu dagilima gore kelimeler arast iligki orlintiisiiniin
merkezinde “Cumhurbaskant Recep Tayyip Erdogan”, “Tiirkiye”, “ABD”, “disisleri”, “Rusya”,
“parti” ve “devlet” kodlarmin igerigin genel senaryosunda 6n planda oldugu goriinmektedir. Buna
gore siyasal haber igeriklerinin biiyiik bir gogunlugunun Cumhurbagkani, devlet, dis iliskiler, ABD
ve Rusya ile iliskilendirildigi sdylenebilir. Bu 6riintii ayn1 zamanda genel haber igeriklerinin kelime
iliskisi bazli igerik senaryosunu olusturmaktadir. Bu iligski orlintiisiiniin bir sonraki adimu iligkili
kelimelerin olusturdugu kelime gruplandirmasidir.

Grafik 1. En Yiiksek Frekansa Sahip Ilk Elli Kelime

En Yiiksek Frekansa Sahip ilk 50 Kelime

Grafik-1’de en yiiksek frekansa sahip ilk elli kelime verilmistir. Bu grafigin igerigi “ve”,
“gibi”, “yapild1”, “bir” gibi ya da kapsam dis1 dogrudan siyasal icerikle ilgili olmayan kelimeler
azaltildiktan sonra olusturulmustur. Bir onceki gorselde sunulmus olan kelime oriintiisiinde ortaya
¢ikan kodlarin kelime frekans tablosundaki kelimeler ile uyumlu oldugu sdylenebilir. Bu grafikte ilk
elli kelimenin siralanmasinin nedeni, sonraki kelime frekans sayilarinin gorece diisiik olmasi, konu
baglamina yakin kelimelerin diisiik frekanslarda iliskilendirme olanaginin zayif olmasi seklinde ifade
edilebilir. Frekans tablosu, siyasi haber mansetlerinde en sik gecen konu ve kapsama uygun
kelimeleri gostermektedir. Tabloda “bagkan”, “milli”, “cumhurbagkani”, “Erdogan”, “ak” gibi
kelimelerin yiiksek frekansa sahip oldugu goriilmektedir. Sadece frekans skorlarma bakarak siyasi
haber mansetlerinde Tiirkiye Cumhuriyeti Cumhurbagkan1 Recep Tayyip Erdogan’in lider olarak,
AK Parti’nin siyasi parti olarak, CHP’nin ana muhalefet partisi olarak “milli” ifadesinin de

mansetlerde kullanilan 6nemli bir sifat olarak yer aldigini gormek miimkiindiir.
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Sekil 5. Frekans Tablosu Odak Kodlama
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Sekil-5’te frekans tablosunun odak kodlar1 verilmistir. Buna gdre en yogun frekansa sahip
ilk elli kelimenin ana temalarin1 “lider”, “iktidar”, “dis politika”, “muhalefet”, “milli giivenlik”,
“parlamento” ve “reform” kodlar1 olusturmaktadir. Frekans yogunlugu bakimindan siyasal
mansetlerde lider, dis politika, milli giivenlik ve ardindan muhalefet kodlarinin 6n planda oldugu
sOylenebilir. D1s politikada ABD, Rusya ve NATO’nun mansetlerde 6n planda oldugu, geri kalan
giindemin Irak, Suriye, Liibnan ve Avrupa Birligi ile ilgili oldugu soylenebilir. Ozellikle Avrupa
Birligi’nin siyasi mansetlerde en az frekans skoruna sahip dis politika aktdrii olmasi dikkat ¢ekici
denilebilir. Ulkenin yasama erki ile ilgili haber mansetlerinin Tiirkiye Biiyiik Millet Meclisi,
Milletvekilleri ve se¢cim baglaminda tiretildigi ve ¢ok yiiksek 6l¢iide haber manseti igeriklerinde yer
almadig goriilmektedir. Bu agidan yasama ile ilgili haber igeriklerinin diger giindem ve igeriklerin
gerisinde kaldig1 sdylenebilir. Frekans tablosu ve kelime iliski ag1 gorselinde oldugu gibi “lider”
odaginin dogrudan Tirkiye Cumhuriyeti Cumhurbaskani Recep Tayyip Erdogan sahsinda
yogunlastigini sdylemek miimkiindiir. Yine aymni iligski ag1 ve frekans degerleri ile orantili 6lgiide
muhalefet odaginin igerigini siyasi parti olarak yogunluk sirasina gére CHP, MHP ve ilgili donemde
kullanilan ismi ile HDP olusturmaktadir. Ayrica yine donem itibariyle Kemal Kiligdaroglu, Numan
Kurtulmus ve Devlet Bahgeli’nin mansetlerde 6ne ¢ikan muhalefet liderleri oldugunu sdylemek
miimkiindiir. Siyasal iktidar ile ilgili kodun AK Parti, bakanliklar ve igigleri bakanligi kelimelerinden
olustugu goriilmektedir. Bu kapsamda 6ne ¢ikan siyasi figiirler ise Binali Yildirrm ve Mevliit
Cavusoglu’dur.
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Tablo 1. Kelime Bazli Konu Gruplandirma Sonuglari
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Tablo-1’de kelime iliskileri korunarak hazirlanmis bes farkli gruplandirma goriilmektedir.
Bu gruplandirmalarin {igiiniin siyasi parti ve siyasi liderlik iliskileri ile ikisinin ise dis politika ile
ilgili oldugu soylenebilir. 5. Grubun olumsuz diger dort grubun olumlu duygu agirligina sahip oldugu
sOylenebilir. Buna gore 1. Grupta parlamento ile ilgili agirlikli giindem yogunlugu, 2. Grupta Recep
Tayyip Erdogan ve dis politika iliskisinin agirlikli giindem yogunlugu, 3. Grupta ABD ile iliskiler
ve dis politika agirlikli giindem yogunlugu, 4. Grupta iktidar ve muhalefet partisi iliskisi agirlikli
giindem yogunlugu, 5. Grupta ise iktidar, muhalefet partiler ve yerel yonetimler agirlikli giindem
yogunlugu oldugu goriilmektedir. Bu noktada kelime frekans tablosunda yiiksek skorlara sahip olan
“milli”, “cumhurbaskan1”, “bagbakan”, “Erdogan”, “Tayyip”, “Ak”, “Recep”, “CHP”, “parti”
kelimelerinin kelime gruplarinda bulundugu ancak yine yiiksek skora sahip “milli” kelimesinin bu
gruplarda yer almadig1 goriilmektedir. Bu kelimenin gruplarda yer almamasi mevcut bes grubun

“milli” kelimesi ile dogrudan iliskili olmadig1 sonucunu verebilir.

Grafik 2. Siyasal Icerikli Haberlerin Duygu Analizi Sonuglart
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Kelime tabanli duygu analizinde elde edilen sonuclar “olumlu” ve “olumsuz” olarak iki farkli
duyguyu ifade edecek sekilde degerlendirilmistir. Kategorik a¢idan olumlu ve olumsuz duygularin
arasindaki duygular genel duygu ayrimini net bir sekilde ifade edebilmeyi zorlastirdig1 i¢in iki farkl
duygu kategorisine indirgeme tercih edilmistir. Bu sonuca gore siyasal mansetlerin genel duygu
diizeyi bakimindan olumlu yargilarin olumsuz yargilardan ii¢ kat daha fazla oldugu goriilmektedir.
Bu sonucun ilk ¢iktisina gore ilgili donemde siyasal haber mansetlerinin genel duygu diizeyinin
olumlu oldugu sdylenebilir. Bu bakimdan veri olarak kullanilan siyasi haber mansetlerinin basin
tarafindan genellikle yapici bir giindem olusturma amaci tasidigi séylenebilir. Ancak arastirmanin
tartisma kisminda frekans yogunlugu olan kelimeler ve kavram iliskisine yonelik bulgular da goz
oniinde bulundurularak olumlu duygu analizinin detayli sonuglar1 degerlendirilecektir.

Tartisma

Arastirma bulgularma gore arastirma kapsaminda ele alinan olumlu haber manset
igeriklerinin olumsuz igeriklerden dort kat fazla oldugu goriilmektedir. Tirkiye’nin haber
glindeminin s6z konusu yillarda daha ¢ok olumlu iletiler gonderdigi ve siyasal giindemin bu yonde
olusturulma egiliminin oldugu sdylenebilir. Moy vd. (2004), basinda ¢ikan olumsuz
degerlendirmelerinin demokrasinin canlandirilmasina katki sunacagi sonucuna varmigstir.
Aragtirmanin duygu analizi sonuglarina goére olumlu degerlendirmelerin ¢ogunlukta olmasi
demokrasi agisindan olumsuz olarak degerlendirilebilir ancak farkli {ilke, kiiltiir, olay ve olgularin
degerlendirilmesinden o6tiirli bir arastirmanin sonucuna gore olumlu-olumsuz haberler ve demokrasi
baglamini net sekilde ifade etmek miimkiin degildir. Bununla birlikte The Economist Intelligence
Unit (2020) demokrasi indeks verilerine gore Tiirkiye’nin demokrasi indeks skoru 2008 yilinda 5.69
iken 2018 yilinda 4.09’a diigmiistiir. Ayn1 indekse gore 2020 yilinda bu skor 4.48’e yiikselmistir
ancak aragtirmanin verileri 2008-2017 yillarmi kapsadigi igin ilgili zaman kesiti baglaminda
demokrasi skorunun diistiigii acik¢a goriilebilmektedir.

Seib (1996), halkin dis politika ile ilgili haberlerden etkilenebilecegini hatta yabanci
liderlerin de bu etkilesimden etkilenebilecegini ifade etmistir. Arastirma, dis politika ve dis politika
aktorlerinin yiiksek frekansl kodlara sahip oldugunu ortaya koymaktadir. Buna gore dis politika ile
ilgili haberlerin kitleler {izerinde etkisiz oldugunu sdylemek giigtiir. Ozellikle “ABD”, “Rusya”,
“Obama”, “Putin” gibi kiiresel kisi ve aktorlerin medya tarafindan siklikla mansetlere taginmasi
anlamsiz degildir. Kamuoyu nezdinde bu aktorlerin giincel tutulmasi, Tiirkiye nin dis politikasi ve
siyasal iktidarin dis politika gliindeminin donem itibariyle en 6nem verilen konu basliklar1 arasinda
olmasindan kaynaklanabilir. Dis politika aktorleri arasinda Avrupa Birligi’nin ABD ve Rusya’nin
gerisinde kalmasi basinin dis politika dncelikleri hakkinda dnemli bir veri sunmaktadir.

Fenomenolojik azaltma yapildiktan sonra elde edilen en yiiksek frekansa sahip ilk elli
kelimeden elde edilen kodlar, arastirmanin bir baska bulgusu olarak dikkat cekmektedir. Buna gore
elde edilen yedi farkli odak kod genel igerigin hangi basliklar altinda agirliklandirildigimi da
gostermektedir. Asagidaki sekilde odak kodlarin sahip olduklar frekans giiciinii temsil eden siralama
da bu nedenle sunulmustur.

Sekil 6. Odak Kodlarin Frekans Giicline Gore Etki Siralamasi

Lider
Milli Guivenlik
Dis Politika
iktidar
Muhalefet
Parlamento
—
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Gazete mansetlerinde giindem yogunlugu bakimindan en gi¢lii kod “lider” olarak
gorlilmektedir. Mansetlerdeki en zayif kod ise “reform” kodudur. Bu siralama sonucunda
yapilabilecek en genel degerlendirme, Tiirkiye’de belirlenen zaman dilimi igerisinde siyasal
liderligin daha ¢ok milli giivenlik ve dis politika giindemleri ile yogun iliskisi oldugu, iktidar partisi
ve muhalefet partilerinin parlamento gercevesinde kurduklan iligkilerin siyasi mangetlerde yogun
olmayan sekilde haber iceriklerine dahil edildigi, son olarak yasal degisiklikler, egitim ve ekonomi
gibi konularda siyasal giindemin ¢ok diisiik yogunlukta siyasal giindeme konu oldugu séylenebilir.
Bu bulgularin tek boyutlu ele alinmasi elbette bir sonuca varilmasina olanak sunmaktadir. Ancak
arastirmada kelime iligkisi baglaminda elde edilen haritalandirma da odak kodlarin birbirleri ile nasil
iliski i¢inde olduklarini ortaya koymay1 kolaylastirmaktadir. Bu bakimdan asagida frekans tablosu,
odak kod siralamasi ve kelime iliski haritasi sonuglarina gore hazirlanmig olan goérsel sunulmaktadir.

Sekil 7. Odak Kodlarin Ve Konu Gruplar1 Arasindaki ligki

/ T 4 /’
Milli Givenlik L/ NP4
Dis Politika | :'
iitidar | ~—_
Muhalefet -
Parlamento

Tablo-1 ve Sekil-6’daki veriler 1s181nda Sekil-7"de odak kodlar ve konu gruplar arasindaki
iligkinin milli glivenlik ve reform kodlar1 diginda yogun oldugu séylenebilir. Reform kodunun genel
icerikte acik¢a zayif olan yogunlukta olmasi iliskinin elde edilememesinde agiklayict olabilir ancak
milli giivenlik kodunun ¢ergevede bir baglanti olusturamamasi dikkate deger goriilmektedir. Bunun
nedeni milli gilivenligin ilgili donemde siyasal iliski Oriintiisiiniin diginda bir devlet politikasi
baglaminda aktarilmasi olabilir. Sussex vd.’nin (2017, s. 476) ulusal giivenligi devletin giivenlik
nesnesi olarak tanimlamasi bir 6l¢iide bu kavrami siyasal manget oriintiisiinde farkli bir konumda
olmasini agiklayabilir. Bundan dolay1 mansetlerin kitlelere sunuldugu dénemin bir 6zelligi olarak
igeriklerin milli nitelemesi ile ele alinmasi siyasal giindem agisindan gerekli goriilmemis olabilir.
Sonug olarak {ilkenin milli ¢ikar, milli menfaat, milli politika gibi kavramlar bakimindan dogrudan
siyaset ile degil de devlet kavraminin eslestirilmesi daha yiiksek bir ihtimaldir.

Medyanin {ilkedeki siyasi liderligi Recep Tayyip Erdogan sahsinda mansetlere tasidigini,
arastirmadaki konu bagliklari ile olan iligkisine dayanarak sdylemek miimkiindiir. Bununla birlikte
Rodgers-Healey (2013) siyasi liderlere iligkin algilarda sinirlamalar oldugunu ve medyanin liderleri,
liderligi ve bir ulus i¢in 6nemli olan konular1 yansitma bi¢imlerinin belirleyici oldugunu ifade
etmistir. Bu noktada medyanin mansetlerde olusturdugu kelime bazli Oriintiisiiniin, aktarilmak
isteneni arasgtirmanin iliskilendirme yoOntemine benzedigini sOylemek cok yanlis olmayacaktir.
Isotalus ve Almonkari’ye (2014, s. 299) gore siyasi liderler medyaya bagimlidir ancak diistiniildiigii
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kadar medyaya adapte olmamiglardir ancak Tiirkiye’deki mangetler baglaminda kurulan oriintiide
Recep Tayyip Erdogan’in iktidar, muhalefet, dis politika gibi ana giindem olusturacak bagliklar
altinda olusturdugu etki bir bagimliliktan ziyade medyanin adapte olmasi gereken duruma isaret
etmektedir. Her ne kadar Mughan (2000), medyada liderler daha belirgin hale geldikce, segmenler
parti tercihlerine daha gii¢lii bir etki yapmaya baglar dese de segmen tercihlerini etkileyen ¢ok sayida
parametre degerlendirilmeden genelleme yapmak dogru degildir. Bu noktada yapilabilecek en net
yorum, siyasi liderligin siyasal iktidar, dis politika, parlamento ve muhalefet ile haber mansetleri
baglaminda giiglii iligkisel baglara sahip oldugudur. Ancak medya ve lider iliskisinin dogas1 hakkinda
daha genel ve net ifadeler gelistirebilmek icin her iilkenin dinamikleri dikkate alinarak detayli
arastirmalar yapmak gerekmektedir. Siyasal iktidar agisindan siyasi liderligin varlig1 ve popiilerligi
g6z Oniinde alindiginda konu basliklar1 ve odak kod iligkisinin giicii dngoriilebilir diizeydedir. Bu
noktada haber medyasinin her zaman bir engel oldugu kadar bir kaynak, daimi elestirmen oldugu
kadar zaman zaman bir dost olabilecegi Heffernan (2006) goriisii konu gruplart ve odak kodlar
baglaminda kabul edilebilir diizeydedir. Ciinkii arastirma verileri 1s1g1inda siyasal iktidar ile ilgili agir1
olumlu-olumsuz ya da igerik agisindan aykiri denebilecek bir bulguya ulagilmamigtir. Bu noktada
sunulabilecek en dikkat ¢ekici konu, reform kodu ile ilgili hem bes ana konu grubunda hem de
frekans giicli baglaminda iliski ag1 kurulamamasidir. Bu da siyasal iktidarin ilgili donemde reform
egiliminin azalmasi ya da medyanin bunu mansetlere tasimamasi olarak yorumlanabilir. Golcli
(2009, s. 15), siyasal iktidara yakin veya uzak olmanin, haber sdylemleri iizerinde 6nemli etkiye
sahip oldugunu ifade etmistir. Arastirma kapsaminda manset haberler derlenirken bir medya
kurulusu ayrimi yapilmadigr i¢in sonuglari genellemek miimkiin degildir ancak lider ve iktidar
kodlarmin frekans giicii dikkate alindiginda muhalefet kodunun gorece zayif kalmasi bu ¢ercevede
medya iletisimi ile ilgili yaklagimi kismen dogrular nitelikte denilebilir. Bununla birlikte muhalefet
kodunun parti siyaseti, cuamhurbaskani, iktidar partisi ve yerel yonetimler ile iletisimleri baglaminda
mangetlerde yer aldigimi séylemek miimkiindiir. Dig politika kodu, ana konu igeriklerinden ikisiyle
iligkilidir. Bunlardan biri Cumhurbagkan1 Recep Tayyip Erdogan’in dig politikayla olan iligkisi,
ikincisinin ise ABD ile olan iliski ile baglantilidir. Bu noktada haber mansetlerinin dis politika
iceriklerinin lider ve ABD o0zelinde yogunlasti§i sdylenebilir. ABD ile ilgili duygu analizi
baglaminda olumlu ve olumsuz yaklasimlar dikkate alindiginda, medyanin olaylar1 sol kesimde
realist sag kesimde ideolojik agidan yorumlamis olabilecegi sdylenebilir (Cakir, 2006).

Eilders (1997), medyanin siyasal sistemin giindemlerini ve kararlarini mesru bir sekilde
etkilemeye calisabilecegini ifade etmistir. Ancak eldeki veriler dogrultusunda siyasal sistem ve
medyanin karsilikli etki giiciinii ve Olgisiinii belirlemek miimkiin degildir. Bu noktada
sOylenebilecek tek sey medyanin hedef kitle iizerinde etki olusturabilme giiciinii onaylamaktir. Bu
arastirmanin kelime iligki Oriintiisii, frekans tablosu ve frekans tablosundan elde edilen odak kod
tablosu ile ilgili bulgular beraber ele alindiginda giincel Tiirk siyasal hayatinin aktorleri ve
kurumlarinin arasindaki iligkinin dogrulandigi goriilmektedir. Bunun nedeni, hem iligki driintiisiinde
tespit edilen kelime gruplarinin hem de algoritmanin yaptigt konu basliklar1 altinda kelime
gruplandirmasinin biiyiik oranda tutarli olmasidir. Bu agidan tiim bulgular birlikte ele alindiginda
Recep Tayyip Erdogan liderligindeki Ak Parti’nin i¢ siyasette ana muhalefet partisi konumdaki CHP
ve Kemal Kiligdaroglu ile siyasal diizlemdeki iligkisi, medyada giindem olma agirliklarina goére
dogru bir sekilde tespit edilmistir. Jacobi’ye (2016, s. 105) gore haber igerikleri tizerinde otomatik
icerik analizi yapilmasi yanlis degildir ancak bunun klasik arastirma yontemleri ile daha
derinlestirilmesi gerekmektedir. Ancak bu ¢aligmanin sonuglari, siyasal iletisim agisindan medya ve
kitle iletisimi agisindan olduk¢a rafine ve agiklayici sonuglar sunmaktadir. Bu nedenle gazete
mansetleri eger icerikle uyumsuz degil ise medyanin genel tutumunu yansitmasi bakimindan anlamli
veriler sunmaktadir. Nitekim genel hatlariyla bu arastirmanin bulgular1 9 yillik bir siyasal iletisim
stirecinin odak kavramlarim agikca ortaya koymaya yeterlidir. Bununla birlikte farkli veri setlerinin
arastirmaya katki sunma potansiyeli de reddedilmemektedir. Bu noktada ise aragtirmanin amaci,
kapsami, Orneklemi gibi diger faktdrler devreye girmekte ve amaca yonelik genel baglami
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etkilemektedir. Dolayisiyla farkli yontem ve veri setlerinin kullanimi tamamen farkli arastirma
sorular1 ve problem durumlarina bagli olarak kullanilabilir.

Sonuc¢

Aragtirmanin bulgular1 elde edildikten ve bulgularin tartigsmasi yapildiktan sonra yazili
medyanin haber mansetlerinin igeriklerine yonelik sonuglara ulasilmistir. Buna gére mansetler,
olumsuz ifadelere nazaran ii¢ kat daha fazla olumlu ifade icermektedir. Bu noktada muhalif haber
mansetlerinin olumsuz ifadelerde daha yogun oldugu sonucuna varilabilir. Haber manset iceriklerine
gore Tiirkiye’de anayasa ya da yasama ile ilgili faaliyetler reform kodu ile ifade edilmis ve tiim
veriler 15131nda yazili basinda reform ile ilgili haber yogunlugu oldukca diisiik ¢ikmistir. Ulkenin
giivenligi ile ilgili kapsam milli giivenlik kodu ile ifade edilmis ve milli giivenlik olgusu giicli
frekans degerlerine sahip kodlardan olussa da konu basliklar1 tablosu ve kelime iligski dagilim gorseli
baglaminda manset iceriklerinde siyasal aktdrler ve kurumlar ile anlaml bir eslesme sunmamustir.
Bu noktada medyanin milli giivenlik ile ilgili konularda mansetler ve mansetlerin alindig1 zaman
kesiti baglaminda devlet temelli bir yaklasim gelistirdigi sdylenebilir. Dis politika ile ilgili konularin
iktidar ve muhalefet kodlarindan daha 6n planda oldugu ve haber mansetlerinde giiclii sekilde yer
aldig1 gortilmektedir. Dis politikanin medya tarafindan giiclii sekilde ele alindig1 ve 6zellikle ABD
ve sonrasinda Rusya’nin dis politika giindeminde énemli yer edindigi soylenebilir. Bununla birlikte
Avrupa Birligi’nin daha diisiik yogunlukta ele alinmis olmasi da dikkate deger goriinmektedir.
Medyanin, parlamenter sisteme bagli siyasi partileri iktidar ve muhalefet ayrimi yapmadan dig
politika ile ilgili kavramlar1 daha 6n planda tuttugu sdylenebilir. Bununla birlikte iktidar ve muhalefet
kodlarinin iligkisel diizeyde ve frekans degerleri bakimindan ¢ok ug¢ olmayan degerlerde dagildigi ve
medya mangsetlerinde yer aldig1 goriilmektedir. Tiirk siyasal hayatinda Ak Parti ve CHP’nin sahada
oldugu gibi haber mansetlerinde de en onemli iki siyasi parti oldugu ancak siyasi liderligin
Cumbhurbaskani Recep Tayyip Erdogan sahsinda siyasal giindemin bagat aktorii oldugu sdylenebilir.

Medya mansetleri ve iktidar iligkileri bakimindan haber {iretme yanliligi ve yogunlugu ile
ilgili eldeki bulgular baglaminda yorum yapmak olduk¢a zordur. Bunu yapabilmek icin farkl
iilkelerde haber manseti iceriklerini ele almak ve Tiirkiye’de elde edilen bulgularla karsilagtirmak
gerekmektedir. Bu nedenle 6zellikle medya, iktidar ve demokrasi iliskisini aragtirmak i¢in daha genis
kapsaml1 bir ¢calisma yapma ihtiyaci vardir. Yasal siirecler ile ilgili medya ilgisinin zayif kalmasi da
bir baska calisma konusu olabilir. Bunun i¢in ge¢mis veriler ve gilinlimiiz verileri kullanilarak
karsilastirmali bir calisma yapilabilir. Aragtirma o&zelinde sdylenebilecek en genel sonug,
arastirmanin kapsaminda ele alinan haber mansetleri i¢eriginde siyasal lider ve dig politikanin en
baskin unsurlar oldugu ve Recep Tayyip Erdogan’in siyasi haber mansetlerinde dis politika, iktidar
ve muhalefet basliklar1 altinda alt kodlarla yiiksek iliskiye sahip oldugudur. Ayrica Cumhuriyet Halk
Partisi ve Kemal Kiligdaroglu’ nun haber mansetlerinde ikincil derecede yer aldigi, parlamento ve
siyasi liderlikle de giiglii iliski i¢cinde oldugu bir baska sonug olarak soylenebilir. Giivenlik ve milli
konular ile ilgili iceriklerin devletin kavramsal potasi i¢inde ele alinmasi, Tiirkiye’de devlet ve
siyaset kavramlarinin ele alinis bi¢imi ile ilgili en azindan yazili medya igerikleri baglaminda dikkate
deger bir sonug ortaya koymaktadir. Siyasal iktidar agisindan meclisin yerini cumhurbagkanligi
makamina birakmasi da siyasal haber mansetlerinde fiili bir durum olarak ele aliabilir. Son tahlilde
elde edilen tiim sonuglara siyasi igerikli haber mansetlerinden elde edilmis kesit verilerin
degerlendirilmesiyle ulagilmistir. Her bir odak kod, kelime grubu, konu baslikli dagilim gérece kisith
veriden elde edilmistir. Dolayisiyla her bir veri seti i¢in daha detayl analizlerin yapilmasi ayrica
ekonomi basliklar ve siyasal igeriklerin karsilagtirmali degerlendirmesine yonelik ihtiyag, gelecekte
yapilacak arastirmalar igin yol gosterici olabilir. Ozellikle gelismekte olan iilkelerin Tiirkiye ile
karsilastirmasinin yapilmasi uluslararasi literatiire de biiyiik katki sunacaktir. Arastirma sonucunda
medyanin yasal-anayasal diizenlemeler ve reform igerikleri ile ilgili ¢ok simirli manget icerigi
olusturmasi sadece giindem yogunlugu ile izah edilemez diizeydedir. Bu nedenle medyanin ve
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siyasetin iilke demokrasisine katkisi bakimindan yapici reform siireglerine 6ncelik vermesi
Onerilmektedir.
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ETIK BEYANLAR
Arastirma ve Yayin Etigi
Yazar(lar), bu makalenin 6zgiin bir ¢alisma oldugunu ve bilimsel aragtirma ve yayin etigi
ilkelerine uygun olarak hazirlandigimi beyan eder. Makale daha dnce herhangi bir yerde
yayimlanmamis olup bagka bir dergide degerlendirme siirecinde degildir.
Caligmada kullanilan tiim kaynaklar akademik kurallara uygun bigimde atiflanmistir.
Yazar(lar), caligmanin intihal, veri uydurma, veri tahrifi veya manipiilasyon igermedigini;
arastirma bulgularinin bilimsel diirtistliik ilkelerine uygun sekilde sunuldugunu beyan eder.
Yazar Katkisi
Tim yazarlar ¢alismanin tasarlanmasi, yiirlitiilmesi, analizi ve makalenin hazirlanmasina
onemli Olctide katki saglamistir. Tiim yazarlar makalenin son halini okuyup onaylamis ve
yayimlanmasini kabul etmistir.
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Cikar Catismasi
Yazar(lar), bu makalenin yayimlanmasina iligkin herhangi bir ¢ikar ¢atismasi bulunmadigini
beyan eder.

Finansal Destek
Bu aragtirma herhangi bir kamu kurumu, ticari kurulus veya kar amaci giitmeyen kurulus
tarafindan finansal olarak desteklenmemistir.

Yapay Zeka Kullanim Beyam
Makalenin hazirlanmasi siirecinde yapay zeka araglarindan yalnizca dil diizenleme, ceviri
destegi ve anlatim iyilestirmesi amaciyla simirhi 6lgiide yararlanilmis olabilir. Yapay zeka
araglar tarafindan yapilan ceviri ve dil diizenlemeleri yazar(lar) tarafindan dikkatle kontrol
edilmistir. Yapay zekad araclari calismanin bilimsel igeriginin, arastirma tasariminin,
analizlerinin veya akademik sonuglarinin olusturulmasinda kullanilmamigtir. Makalenin
igerigine iligkin tiim akademik sorumluluk yazar(lar)a aittir.

Telif Haklar1 ve izinler
Yazar(lar), telif hakki gerektiren materyaller kullanilmigsa gerekli izinlerin alindigim ve
caligmanin herhangi bir fikri miilkiyet hakkini ihlal etmedigini beyan eder.

Yazar Onayi

Tiim yazarlar makalenin son halini okuduklarini, onayladiklarini ve yayimlanmasini kabul
ettiklerini beyan eder.
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