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Abstract: This study aims to examine the effect of Generative Artificial Intelligence (GenAl) acceptance on
entrepreneurial intention and to reveal the moderating role of self-efficacy in this relationship. In the
contemporary era of rapid technological advancement, GenAl tools are transforming the entrepreneurial
ecosystem, redefining business processes, and offering new opportunities for entrepreneurial activities.
However, there is limited research in the literature examining the relationship between GenAl acceptance and
entrepreneurial intention from the perspective of entrepreneurs, particularly within the context of self-efficacy.
This research aims to fill this gap by proposing an integrated model within the framework of the Unified Theory
of Acceptance and Use of Technology (UTAUT), the Theory of Planned Behavior (TPB), and Social Cognitive
Theory (SCT). This study employed a quantitative research design, and data were collected from 406
participants in Tirkiye through an online survey. Valid and reliable scales, specifically the "Generative
Artificial Intelligence Acceptance Scale," "Entrepreneurial Intention Scale,”" and "Self-Efficacy Scale," were
utilized as data collection tools. The data were analyzed utilizing SPSS 24 and AMOS 24 software. Structural
Equation Modeling (SEM) was used to test the research model. The analysis results indicated that performance
expectancy and social influence regarding GenAl acceptance significantly and positively affect individuals'
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entrepreneurial intention. Conversely, no significant direct effect of effort expectancy and facilitating
conditions on entrepreneurial intention was detected. The most notable finding of the research relates to the
moderating role of self-efficacy. Self-efficacy negatively moderates the effects of performance expectancy,
effort expectancy, facilitating conditions, and social influence on entrepreneurial intentions. Simple slope tests
revealed that this moderating effect was significant, particularly for individuals with low self-efficacy, whereas
it became insignificant for individuals with high self-efficacy (for performance expectancy and social
influence). Consequently, the findings demonstrate that GenAl acceptance functions as a compensatory
mechanism that enhances entrepreneurial intention, especially for individuals with low self-efficacy.
Individuals with low self-efficacy further strengthen their entrepreneurial intentions through the perceived
performance enhancement and social influence provided by GenAl compared to individuals with high self-
efficacy. This suggests that Al represents a strategic tool capable of creating equal opportunity in
entrepreneurship. The study offers important implications for policymakers, Al developers, and educators. In
this context, the study specifically includes assessments regarding the need to address technology adoption and
self-efficacy together in entrepreneurship training.

Keywords: Artificial Intelligence Acceptance, Performance Expectation, Effort Expectation, Facilitating
Conditions, Social Influence, Self-Efficacy, Entrepreneurial Intentions, Structural Equality Modeling

Oz: Bu calisma, iiretken yapay zeka kabuliiniin girisimcilik niyeti iizerindeki etkisini incelemeyi ve bu iliskide
0z yeterliligin diizenleyici roliinii ortaya koymay1 amaglamaktadir. Teknolojik ilerlemelerin hiz kazandigi
glinimiizde, {iretken yapay zeka araglart girisimcilik ekosistemini doniistiirmekte, is siireglerini yeniden
tanimlamakta ve girisimcilik faaliyetleri igin yeni firsatlar sunmaktadir. Ancak, literatiirde girisimcilerin bakis
acisindan iretken yapay zeka kabulii ve girisimcilik niyeti arasindaki iligkiyi 6zellikle 6z yeterlilik baglaminda
inceleyen caligmalar sinirlidir. Bu arastirma, Birlesik Teknoloji Kabul ve Kullanim Teorisi (UTAUT), Planl
Davranis Teorisi (PDT) ve Sosyal Biligsel Teori (SBT) gercevesinde biitiinlesik bir model dnererek bu boslugu
doldurmay1 hedeflemektedir. Calismada nicel arastirma yontemi benimsenmis ve veriler Tiirkiye'deki 406
katilimcidan ¢evrimici anket araciligtyla toplanmistir. Veri toplama araci olarak, gecerliligi ve giivenilirligi
kanitlanmis "Uretken Yapay Zeka Kabul Olgegi", "Girisimcilik Niyeti Olgegi" ve "Oz Yeterlilik Olcegi"
kullanilmistir. Elde edilen veriler, SPSS 24 ve AMOS 24 paket programlart kullanilarak analiz edilmistir.
Aragtirma modelinin test edilmesinde Yapisal Esitlik Modellemesi (YEM) kullanilmigtir. Analiz sonuglari,
iiretken yapay zeka kabuliine yonelik performans beklentisinin ve sosyal etkinin, bireylerin girisimeilik niyetini
pozitif ve anlamli bir sekilde etkiledigini gstermistir. Buna karsin, ¢aba beklentisi ve kolaylastirici kosullarin
girisimcilik niyeti tizerinde dogrudan anlamli bir etkisi tespit edilmemistir. Arastirmanin en dikkat cekici
bulgusu, 6z yeterliligin diizenleyici roliine iliskindir. Oz yeterlilik, performans beklentisi, caba beklentisi,
kolaylastirict kosullar ve sosyal etkinin girisimcilik niyeti {izerindeki etkisini negatif yonde diizenlemektedir.
Basit egim testleri, bu diizenleyici etkinin 6zellikle diisiik 6z yeterlilige sahip bireylerde anlamli oldugunu,
yiiksek 6z yeterlilige sahip bireylerde ise anlamsizlastigini ortaya koymustur (performans beklentisi ve sosyal
etki i¢in). Sonug olarak, bulgular iiretken yapay zeka kabuliiniin 6zellikle diisiik 6z yeterlilige sahip bireyler
i¢in girisimcilik niyetini artiric1 bir diizenleyici mekanizma islevi gordiigiinii kanitlamaktadir. Oz yeterliligi
diisiik bireyler, iiretken yapay zekdnin sagladign performans artisi ve sosyal etki algisiyla girisimcilik
niyetlerini yiiksek 6z yeterlilik diizeyine sahip bireylere kiyasla daha fazla giiglendirmektedir. Bu durum, yapay
zekanin girisimcilikte firsat esitligi yaratabilecek stratejik bir arag oldugunu géstermektedir. Calisma, politika
yapicilar, yapay zeka gelistirici isletmeler ve egitimciler igin pratik Oneriler sunmaktadir. Bu kapsamda
calismada oOzellikle girisimcilik egitimlerinde teknoloji kabulii ile 6z yeterliligin birlikte ele alinmast
gerektigine dair degerlendirmelere yer verilmistir.

Anahtar Kelimeler: Yapay Zeka Kabulii, Performans Beklentisi, Caba Beklentisi, Kolaylastirict Kosullar,
Sosyal Etki, Oz Yeterlilik, Girisimcilik Niyeti, Yapisal Esitlik Modellemesi
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Structured Abstract:

In the contemporary digital era, the accelerating velocity of technological advancements, particularly
within the domain of artificial intelligence (Al), is fundamentally restructuring the traditional paradigms of
production and labor. This phenomenon, widely conceptualized as digital transformation, not only catalyzes
the emergence of disruptive business models but also necessitates a comprehensive redefinition of existing
operational processes. Within this transformative landscape, entrepreneurial activities have engaged with Al
technologies to an unprecedented degree. Specifically, Generative Artificial Intelligence (GenAl) tools, such
as ChatGPT and Gemini, represent a milestone in this evolution. These tools hold significant potential for
disruption within the entrepreneurial ecosystem by democratizing access to information, augmenting complex
problem-solving capabilities, and streamlining decision-making processes. Consequently, GenAl is altering
the conventional understanding of entrepreneurship, shifting it from a resource-heavy endeavor to one that is
more agile and knowledge-intensive.

Although there is a growing body of research examining the adoption of GenAl technologies among
diverse users, there is a notable gap in the empirical literature specifically addressing the adoption of these
technologies from an entrepreneurial perspective. Furthermore, the interplay between technology acceptance
and individual psychological traits in shaping entrepreneurial intention remains insufficiently explored.
Specifically, the role of self-efficacy, defined as an individual's belief in their capability to organize and execute
action plans to manage future situations, as a boundary condition in the relationship between GenAl acceptance
and entreprencurial intention has not been adequately addressed. To fill this gap, this study proposes a
theoretically integrated model grounded in the Unified Theory of Acceptance and Use of Technology
(UTAUT), the Theory of Planned Behavior (TPB), and Social Cognitive Theory (SCT). The primary objective
is to empirically examine the effect of GenAl acceptance on entrepreneurial intention and to elucidate the
moderating role of self-efficacy in these relationships.

The theoretical framework of this study is based on the three prominent frameworks: UTAUT, TPB,
and SCT. UTAUT provides a robust lens for understanding technology adoption by incorporating performance
expectancy, effort expectancy, facilitating conditions, and social influence as key determinants. The Theory of
Planned Behavior (TPB) complements this by positing that intention is the most proximal predictor of human
behavior. Given that this study focuses on novel entrepreneurship, entrepreneurial intention is considered the
appropriate dependent variable. Finally, Social Cognitive Theory (SCT) introduces self-efficacy as a critical
cognitive mechanism governing human agency. In this study, self-efficacy is conceptualized not merely as a
direct antecedent but as a crucial moderator that regulates the strength and direction of the relationship between
technology acceptance factors and entrepreneurial intention. The study hypothesizes that UTAUT constructs
influence intention, but that self-efficacy will moderate these effects and potentially function as a compensatory
resource for individuals who have less confidence in their entrepreneurial abilities.

To test the proposed hypotheses, this study employed a quantitative research design utilizing a cross-
sectional survey method. The research population comprised individuals with potential entrepreneurial
intention in Turkey. The final sample consisted of 406 participants, selected through convenience sampling
techniques. Data collection was conducted through an online questionnaire utilizing valid and reliable multi-
item scales adapted from extant literature. GenAl acceptance was measured using the "Generative Artificial
Intelligence Acceptance Scale" adapted from Yilmaz et al. (2024). Entrepreneurial Intention was assessed
using a scale by Sesen and Basim (2012), and General Self-Efficacy was measured using a scale adapted by
Aypay (2010). All items were rated on a 5-point Likert scale. The data collection process adhered to strict
ethical guidelines, with official approval granted by the Sirnak University Ethics Committee (Date: 11/11/2024,
Decision Number: E-74546226-050.99-115823). Data analysis was performed using SPSS 24 and AMOS 24.
The procedure followed a two-step approach: first, the measurement model was assessed utilizing
Confirmatory Factor Analysis (CFA) to ensure internal consistency and construct validity. Subsequently,
Structural Equation Modeling (SEM) was employed to test the hypothesized direct relationships and
moderating effects.

The structural model demonstrated a good fit with the empirical data (CMIN/df=3.248, CF1=0.950,
RMSEA=0.074). According to the results, performance expectancy and social influence were found to have a
statistically significant and positive effect on entrepreneurial intention. This suggests that prospective
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entrepreneurs perceive Al primarily as a strategic tool for enhancing productivity and gaining social legitimacy.
Conversely, effort expectancy and facilitating conditions did not exert a significant direct impact on intention.

The most significant contribution of the study lies in the moderation analysis. Self-efficacy was found
to have a significant negative moderating effect on the relationships between all UTAUT constructs and
entrepreneurial intention. Simple slope tests revealed that for individuals with low self-efficacy, the positive
impact of GenAl acceptance factors (particularly performance expectancy and social influence) on
entrepreneurial intention was significant. In contrast, for individuals with high self-efficacy, this relationship
was insignificant. These findings indicate a moderating effect, in which GenAl serves as a critical external
resource for individuals who lack confidence in their internal capabilities. High self-efficacy individuals appear
to rely on their intrinsic agency, rendering the external boost from Al tools less critical. However, individuals
with low self-efficacy rely heavily on perceived Al benefits to bridge their confidence gap.

The study concludes that Generative Al functions as a powerful equalizer in the entrepreneurial
landscape. It empowers individuals with lower self-efficacy by providing them with the perceived augmented
capabilities and social validation necessary to form entrepreneurial intentions. The findings challenge the
conventional assumption that technology and self-efficacy always work synergistically; instead, this research
demonstrates that they can function in a compensatory way. Practically, the results suggest that policymakers
and educators should adapt entrepreneurship programs to leverage this moderation mechanism. For aspiring
entrepreneurs with low self-confidence, entrepreneurship training should clearly highlight how GenAlI tools
can improve performance and make them stand out in their social environment, thereby boosting their
entrepreneurial intentions.

Keywords: Artificial Intelligence Acceptance, Performance Expectation, Effort Expectation,
Facilitating Conditions, Social Influence, Self-Efficacy, Entrepreneurial Intentions, Structural Equality
Modeling
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Résumé Structuré:

A I’ére numérique actuelle, ’accélération des progrés technologiques, en particulier dans le domaine
de I’intelligence artificielle (IA), est en train de restructurer en profondeur les paradigmes traditionnels de la
production et du travail. Ce phénoméne, largement qualifié de « transformation numérique », ne se contente
pas de catalyser I’émergence de modéles économiques disruptifs, mais impose également une redéfinition en
profondeur des processus opérationnels existants. Dans ce contexte de transformation, les activités
entrepreneuriales ont intégré les technologies d’IA a un degré sans précédent. Plus précisément, les outils
d’intelligence artificielle générative (GenAl), tels que ChatGPT et Gemini, constituent une étape décisive dans
cette évolution. Ces outils recélent un potentiel disruptif considérable au sein de I’écosystéme entreprencurial
en démocratisant I’accés a 1’information, en renforcant les capacités de résolution de problémes complexes et
en rationalisant les processus décisionnels. Par conséquent, la GenAl modifie la conception traditionnelle de
I’entrepreneuriat, le faisant passer d’une activité gourmande en ressources a une activité plus agile et a forte
intensité de connaissances.

Bien qu’un nombre croissant de recherches examinent 1’adoption des technologies GenAl par divers
utilisateurs, il existe une lacune notable dans la littérature empirique traitant spécifiquement de 1’adoption de
ces technologies d’un point de vue entrepreneurial. De plus, 1’interaction entre 1’acceptation de la technologie
et les traits psychologiques individuels dans la formation de I’intention entrepreneuriale reste insuffisamment
explorée. Plus précisément, le role de 1’auto-efficacité — définie comme la conviction d’un individu quant a
sa capacité a organiser et a mettre en ceuvre des plans d’action pour gérer des situations futures — en tant que
condition limite dans la relation entre I’acceptation de I’IA générique et I’intention entrepreneuriale n’a pas été
suffisamment abordé. Pour combler cette lacune, la présente étude propose un modele théoriquement intégré
s’appuyant sur la Théorie unifiée de 1’acceptation et de 1’utilisation de la technologie (UTAUT), la Théorie du
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comportement planifié (TPB) et la Théorie socio-cognitive (SCT). L’objectif principal est d’examiner
empiriquement 1’effet de 1’acceptation de I’TA générative sur I’intention entrepreneuriale et d’élucider le role
modérateur de I’auto-efficacité dans ces relations.

Le cadre théorique de cette étude repose sur trois cadres théoriques majeurs : 'UTAUT, la TPB et la
SCT. L’UTAUT offre une perspective solide pour comprendre 1’adoption des technologies en intégrant
I’attente de performance, ’attente d’effort, les conditions facilitantes et 1’influence sociale comme
déterminants clés. La théorie du comportement planifié (TPB) compléte cette approche en posant que
I’intention est le prédicteur le plus proche du comportement humain. Etant donné que cette étude porte sur
I’entrepreneuriat de création, 1’intention entrepreneuriale est considérée comme la variable dépendante
appropriée. Enfin, la théorie sociale cognitive (SCT) introduit I’auto-efficacité comme un mécanisme cognitif
essentiel régissant 1’action humaine. Dans cette étude, I’auto-efficacité est conceptualisée non seulement
comme un antécédent direct, mais aussi comme un modérateur crucial qui régule la force et la direction de la
relation entre les facteurs d’acceptation de la technologie et I’intention entrepreneuriale. L’étude émet
I’hypothése que les concepts de ’'UTAUT influencent I’intention, mais que 1’auto-efficacité modérera ces
effets et pourrait servir de « ressource compensatoire » pour les individus ayant moins confiance en leurs
capacités entrepreneuriales.

Pour tester les hypothéses proposées, cette étude a adopté un plan de recherche quantitatif utilisant
une méthode d’enquéte transversale. La population étudiée était composée d’individus présentant une intention
entrepreneuriale potentielle en Turquie. L’échantillon final était constitué de 406 participants, sélectionnés a
I’aide de techniques d’échantillonnage par commodité. La collecte des données a été réalisée a 1’aide d’un
questionnaire en ligne utilisant des échelles a items multiples valides et fiables, adaptées de la littérature
existante. L’acceptation de I’IA générative a été mesurée a I’aide de I« Echelle d’acceptation de I’intelligence
artificielle générative » adaptée de Yilmaz et al. (2024). L’intention entrepreneuriale a été évaluée a I’aide
d’une échelle de Sesen et Basim (2012), et I’auto-efficacité générale a ét¢ mesurée a 1’aide d’une échelle
adaptée par Aypay (2010). Tous les items ont été notés sur une échelle de Likert a 5 points. Le processus de
collecte des données a respecté des directives éthiques strictes, avec 1’autorisation officielle accordée par le
comité d’éthique de I'université de Sirnak (date : 11/11/2024, numéro de décision : E-74546226-050.99-
115823). L’analyse des données a été réalisée a I’aide des logiciels SPSS 24 et AMOS 24. La procédure a suivi
une approche en deux étapes : dans un premier temps, le modele de mesure a été évalué a I’aide d’une analyse
factorielle confirmatoire (AFC) afin de garantir la cohérence interne et la validité conceptuelle. Par la suite, la
modélisation par équations structurelles (MES) a été utilisée pour tester les relations directes hypothétiques et
les effets modérateurs.

Le modéle structurel a montré un bon ajustement aux données empiriques (CMIN/df = 3,248, CFI =
0,950, RMSEA = 0,074). D’apres les résultats, les attentes de performance et I’influence sociale ont eu un effet
positif et statistiquement significatif sur ’intention entrepreneuriale. Cela suggére que les entrepreneurs
potentiels percoivent I’[A principalement comme un outil stratégique permettant d’améliorer la productivité et
d’acquérir une 1égitimité sociale. A I’inverse, ’attente d’effort et les conditions facilitantes n’ont pas exercé
d’impact direct significatif sur I’intention.

La contribution la plus significative de cette étude réside dans 1’analyse de modération. L’auto-
efficacité s’est avérée avoir un effet modérateur négatif significatif sur les relations entre toutes les dimensions
de PUTAUT et I’intention entreprencuriale. Des tests de pente simple ont révélé que, pour les individus
présentant une faible auto-efficacité, 1’impact positif des facteurs d’acceptation de I'lA générique (en
particulier 1’attente de performance et I’influence sociale) sur 1’intention entreprencuriale était significatif. En
revanche, chez les individus présentant une auto-efficacité €levée, cette relation était non significative. Ces
résultats indiquent un effet modérateur, dans lequel I’'TA générative sert de ressource externe essentielle pour
les individus qui manquent de confiance en leurs capacités internes. Les individus dotés d’une auto-efficacité
¢élevée semblent s’appuyer sur leur capacité d’action intrinséque, rendant ainsi moins cruciale la stimulation
externe apportée par les outils d’IA. En revanche, les individus présentant une faible auto-efficacité s’appuient
fortement sur les avantages pergus de I’IA pour combler leur manque de confiance.

L’étude conclut que I’TA générative agit comme un puissant facteur d’égalisation dans le paysage
entrepreneurial. Elle autonomise les individus ayant une faible auto-efficacité en leur fournissant les capacités
percues comme accrues et la validation sociale nécessaires pour développer des intentions entrepreneuriales.
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Ces résultats remettent en cause I’hypothése conventionnelle selon laquelle la technologie et 1’auto-efficacité
fonctionnent toujours en synergie ; au contraire, cette recherche démontre qu’elles peuvent agir de manicre
compensatoire. Concrétement, les résultats suggerent que les décideurs politiques et les éducateurs devraient
adapter les programmes d’entrepreneuriat afin de tirer parti de ce mécanisme de modération. Pour les
entrepreneurs en herbe ayant une faible confiance en eux, la formation a I’entrepreneuriat devrait clairement
mettre en avant la maniére dont les outils d’IA générative peuvent améliorer leurs performances et leur
permettre de se démarquer dans leur environnement social, renfor¢ant ainsi leurs intentions entrepreneuriales.

Mots-clés: Acceptation de I’intelligence artificielle, Attentes de performance, Attentes d’effort,
Conditions facilitantes, Influence sociale, Auto-efficacité, Intentions entrepreneuriales, Modélisation de
I’égalité structurelle

Resumen Estructurado:

En la era digital actual, la aceleracion de los avances tecnoldgicos, especialmente en el ambito de la
inteligencia artificial (IA), esta reestructurando de forma radical los paradigmas tradicionales de la produccion
y el trabajo. Este fenomeno, ampliamente conocido como «transformacion digital», no solo cataliza la aparicion
de modelos de negocio disruptivos, sino que también exige una redefinicion integral de los procesos operativos
existentes. En este panorama transformador, las actividades emprendedoras han incorporado las tecnologias de
IA en un grado sin precedentes. En concreto, las herramientas de inteligencia artificial generativa (GenAl),
como ChatGPT y Gemini, representan un hito en esta evolucion. Estas herramientas encierran un importante
potencial de disrupcion dentro del ecosistema emprendedor al democratizar el acceso a la informacion,
potenciar la capacidad para resolver problemas complejos y agilizar los procesos de toma de decisiones. En
consecuencia, la GenAl esta alterando la concepcion convencional del emprendimiento, transformandolo de
una actividad que requiere grandes recursos a otra mas agil y basada en el conocimiento.

Aunque existe un creciente corpus de investigacion que examina la adopcion de tecnologias de GenAl
entre diversos usuarios, se observa una notable laguna en la literatura empirica que aborde especificamente la
adopcion de estas tecnologias desde una perspectiva emprendedora. Ademas, la interaccion entre la aceptacion
de la tecnologia y los rasgos psicologicos individuales a la hora de configurar la intencion emprendedora sigue
sin estar suficientemente explorada. En concreto, no se ha abordado adecuadamente el papel de la autoeficacia
—definida como la creencia de un individuo en su capacidad para organizar y ejecutar planes de accion con el
fin de gestionar situaciones futuras— como condicion limitante en la relacion entre la aceptacion de la GenAl
y la intencion emprendedora. Para subsanar esta laguna, este estudio propone un modelo tedricamente
integrado basado en la Teoria Unificada de la Aceptacion y el Uso de la Tecnologia (UTAUT), la Teoria del
Comportamiento Planificado (TPB) y la Teoria Cognitiva Social (SCT). El objetivo principal es examinar
empiricamente el efecto de la aceptacion de la TA general en la intencién emprendedora y esclarecer el papel
moderador de la autoeficacia en estas relaciones.

El marco tedrico de este estudio se basa en tres marcos destacados: la UTAUT, la TPB y la SCT. La
UTAUT ofrece una perspectiva solida para comprender la adopcion de la tecnologia al incorporar la
expectativa de rendimiento, la expectativa de esfuerzo, las condiciones facilitadoras y la influencia social como
determinantes clave. La Teoria del Comportamiento Planificado (TPB) complementa esto al postular que la
intencion es el predictor mas proximo del comportamiento humano. Dado que este estudio se centra en el
emprendimiento novedoso, la intencidon emprendedora se considera la variable dependiente adecuada. Por
ultimo, la Teoria Cognitiva Social (SCT) introduce la autoeficacia como un mecanismo cognitivo fundamental
que rige la agencia humana. En este estudio, la autoeficacia se conceptualiza no solo como un antecedente
directo, sino como un moderador crucial que regula la intensidad y la direccion de la relacion entre los factores
de aceptacion de la tecnologia y la intenciéon emprendedora. El estudio plantea la hipotesis de que los
constructos del modelo UTAUT influyen en la intencién, pero que la autoeficacia moderara estos efectos y
podria funcionar como un «recurso compensatorio» para las personas que tienen menos confianza en sus
capacidades emprendedoras.

Para comprobar las hipotesis propuestas, este estudio empled un disefio de investigacion cuantitativo
utilizando un método de encuesta transversal. La poblacion de la investigacion estuvo compuesta por personas
con una posible intencion emprendedora en Turquia. La muestra final consistid en 406 participantes,
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seleccionados mediante técnicas de muestreo por conveniencia. La recopilacion de datos se llevd a cabo
mediante un cuestionario en linea que utilizaba escalas de multiples items, validas y fiables, adaptadas de la
bibliografia existente. La aceptacion de la IA generativa se midi6 utilizando la «Escala de aceptacion de la
inteligencia artificial generativa», adaptada de Yilmaz et al. (2024). La intenciéon emprendedora se evalud
mediante una escala de Sesen y Basim (2012), y la autoeficacia general se midi6 utilizando una escala adaptada
por Aypay (2010). Todos los items se puntuaron en una escala de Likert de 5 puntos. El proceso de recogida
de datos se ajusto a estrictas directrices éticas, con la aprobacion oficial concedida por el Comité de Etica de
la Universidad de Sirnak (Fecha: 11/11/2024, Numero de decision: E-74546226-050.99-115823). El analisis
de los datos se realizo con SPSS 24 y AMOS 24. El procedimiento siguioé un enfoque en dos pasos: en primer
lugar, se evalud el modelo de medicion mediante un analisis factorial confirmatorio (AFC) para garantizar la
consistencia interna y la validez de constructo. Posteriormente, se empled el modelo de ecuaciones
estructurales (MEC) para comprobar las relaciones directas hipotéticas y los efectos moderadores.

El modelo estructural demostr6é un buen ajuste con los datos empiricos (CMIN/df = 3,248; CFI =
0,950; RMSEA = 0,074). Segun los resultados, se observo que la expectativa de rendimiento y la influencia
social tenian un efecto positivo y estadisticamente significativo sobre la intenciéon emprendedora. Esto sugiere
que los futuros emprendedores perciben la IA principalmente como una herramienta estratégica para mejorar
la productividad y obtener legitimidad social. Por el contrario, la expectativa de esfuerzo y las condiciones
facilitadoras no ejercieron un impacto directo significativo sobre la intencion.

La contribucion mas significativa del estudio radica en el analisis de moderacion. Se observo que la
autoeficacia tenia un efecto moderador negativo significativo sobre las relaciones entre todos los constructos
del modelo UTAUT vy la intencién emprendedora. Las pruebas de pendiente simple revelaron que, para las
personas con baja autoeficacia, el impacto positivo de los factores de aceptacion de la IA general (en particular,
la expectativa de rendimiento y la influencia social) sobre la intencion emprendedora era significativo. Por el
contrario, en el caso de las personas con alta autoeficacia, esta relacion no fue significativa. Estos hallazgos
indican un efecto moderador, en el que la IA generativa actia como un recurso externo fundamental para las
personas que carecen de confianza en sus capacidades internas. Las personas con alta autoeficacia parecen
confiar en su agencia intrinseca, lo que hace que el impulso externo de las herramientas de IA resulte menos
crucial. Sin embargo, las personas con baja autoeficacia dependen en gran medida de los beneficios percibidos
de la TA para subsanar su falta de confianza.

El estudio concluye que la IA generativa actia como un potente igualador en el panorama
emprendedor. Empodera a las personas con menor autoeficacia al proporcionarles las capacidades percibidas
como aumentadas y la validacion social necesarias para desarrollar intenciones emprendedoras. Los resultados
cuestionan la suposicién convencional de que la tecnologia y la autoeficacia siempre funcionan de manera
sinérgica; en cambio, esta investigacion demuestra que pueden actuar de forma compensatoria. En la practica,
los resultados sugieren que los responsables politicos y los educadores deberian adaptar los programas de
emprendimiento para aprovechar este mecanismo moderador. Para los aspirantes a emprendedores con baja
confianza en si mismos, la formacion en emprendimiento deberia destacar claramente como las herramientas
de TA generativa pueden mejorar su rendimiento y hacer que destaquen en su entorno social, impulsando asi
sus intenciones emprendedoras.

Palabras clave: Aceptacion de la inteligencia artificial, expectativa de rendimiento, expectativa de
esfuerzo, condiciones facilitadoras, influencia social, autoeficacia, intenciones emprendedoras, modelizacion
de la igualdad estructural
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CrpykrypupoBannoe Pe3iome:

B coBpemeHHYyI0 IM(POBYIO 3M0XY YCKOPSAIOMINECS TEMIIBI TEXHOIOTHYECKOTO Mporpecca, 0COOEHHO
B cdepe uckyccrBeHHoro uHreswiekra (M), kopeHHBIM 00pa3oM MEHSIOT TPaAWLHOHHBIC IapaJurMbl
MPOU3BOJICTBA U TpyJAa. DTO SBJIEHHUE, IIUPOKO M3BECTHOE KaK «UU(POBas TpaHCHOPMAIH», HE TOJBKO
CTUMYJIUPYET TOSBJICHUE IPOPHIBHBIX OM3HEc-MoJiesield, HO U TpedyeT BCECTOPOHHEro IepecMoTpa
CYIIECTBYIOIMX ONEPAalMOHHBIX MPOLECCOB. B ycloBusX 3TuX mnpeoOpa3oBaHMil NpeanpHHUMATENbCKAs
JIeITeNIbHOCTh B OeclpelelecHTHOH CTeleHH MHTerpupoBanach ¢ TexHojorusmu V. B wactHOCTH,
MHCTPYMEHTHI TE€HEepaTUBHOro HcKyccTBeHHoro uHrtemnekra (GenAl), takme kxaxk ChatGPT u Gemini,
MPEACTABISIIOT COOOM Ba)KHYIO BEXy B O3TOM SBOJIONMH. OTH WHCTPYMEHTHI 00Jagar0T 3HAYHUTEIHHBIM
MOTEHIMAJIOM JJIsl PEBOJIONMOHHBIX WM3MEHEHHH B IPEANPHHUMATEIbCKOM JKOCHCTEME 3a CueT
JEMOKpAaTH3alMy JI0CTyna K MHPOPMAIMHK, PacIIMPEHHs BO3MOXKHOCTEH IO PELICHUIO CIOXHBIX 3a7ad H
ONTHMU3AIMH TIPOIECCOB NPpUHATHS petreHnid. CrenoBarensHo, GenAl MEHSET TpaaWIMOHHOE MOHUMaHHE
NpeANPUHAMATENbCTBA, TpPEBpalias €ro M3 PEeCcypcoeMKOro BHIAa AEATEIHHOCTH B Ooiiee THOKMH H
HayKOEMKHH.

Xots nosiBsieTcst BCE 0OJIbIIE HCCIIC0BaHU, TOCBAIEHHBIX BHEAPEHUIO TexHomoruii GenAl cpenu
pa3NUYHbBIX IOJb30BaTeIel, B SMIHMPHYECKOH JIMTEpaType HaOIIONAeTCsi 3aMETHBIM Mpo0Oen B W3y4YCHUH
MMEHHO BHEJPEHHUS 3THX TEXHOJOTHH C IpeANpHHUMATEIhCKOH TOUkH 3peHHs. Kpome Toro, B3auMocBs3b
MEXAy NPUHATHEM TEXHOJOTUH W WHIMBHIYAIbHBIMH IICUXOJOTMYECKUMH YepTaMu B (OPMHUPOBAHHU
MpeANPUHUMATEIECKUX HAMEPEHHUH MO-IIpeXXHEMY HEJJOCTATOYHO M3ydeHa. B yacTHOCTH, He ObliIa TOJKHBIM
00pa3oM paccMOTpeHa poiib caMOd(P(EKTUBHOCTH — OMpEACIsIeMO KaK yBEpEHHOCTh YeJIOBEKa B CBOCH
CHIOCOOHOCTH OPTraHU30BBIBATH U PEATM30BBIBATH IUIAHBI ACWCTBUH I YIIPaBICHUS Oy IyIIUMH CUTYAI[USIMH
— B KayecTBe OlPAaHUWYMBAIOIIETO YCJIOBHA BO B3aUMOCBA3M Mexnay npuHsatuem GenAl wu
MPEINPUHAMATEIECKAMI HaMepeHUAMH. UYTOOBI BOCIONHHUTH 3TOT MpoOes, B JaHHOM HCCIICJOBaHUH
MpeaIaraeTcsi TEOPETHYECKU HHTErpUpOBaHHAs MOJENb, OCHOBaHHAas Ha EnuHOW Teopuum NpUHATUS U
ucnone3oBanus texHonmoruit (UTAUT), Teopum 3ammanumposanHoro mnoBenerus (TPB) m ConmanbHo-
korHuTHBHO Teopuu (SCT). OCcHOBHas LieNb COCTOUT B IMIIMPHUYECKOM H3yUeHHUHU BIUSHUA NpuHATHS GenAl
Ha MNpeANPUHUMATENbCKUE HAMEPEHUs W BBUICHEHMH MOJIEpaTOpHOM ponu caMod(pEeKTHBHOCTH B ITHUX
B3aMMOCBSA3SIX.

Teoperudeckas OCHOBa JAHHOTO HCCIIENOBaHUS Oa3sUpyeTcsl Ha TpeX BEAYIIMX KOHIENTYalbHBIX
monensax: UTAUT, TPB u SCT. UTAUT mpenocTtaBisieT HaleXKHYI0 OCHOBY JJISI MOHMMAaHHS BHEAPEHUS
TEXHOJIOTHH, BKIIFOUas B KAUECTBE KIFOUEBBIX JETEPMUHAHT OKUJAHUSI pe3yIbTATUBHOCTH, OKUIAHUS yCHITUH,
CIOCOOCTBYIOIIMX YCIOBHA W CONHMANBHOTO BIUSHUS. Teopus 3amutaHupoBanHoro mnoseneHus (TPB)
JIOTIONTHSET 3TY MOJIENb, IOCTYIHUPYS, YTO HAMEPEHHUE SIBIIETCS] HanOoJIee HeTIOCPEACTBEHHBIM MPEIUKTOPOM
YEJIOBEYECKOr0  TMOBEJCHMs.  YUMUTHIBas, 4YTO  JIaHHOE€  HCCJENOBAaHUE  IOCBAILIEHO  HOBOMY
MpeaNpPUHUMATEILCTBY, MPEANPUHUMATEIBCKOE HAaMEPEHHWE paccMaTpUBaeTCs B KauecTBE MOAXOAALIECH
3aBHUCHUMON mepeMeHHOW. Hakonen, counmanbHO-KOTHUTHBHAas Teopus (SCT) BBOAMT TOHSTHE
caM03(h(HEKTUBHOCTH KaK KPUTUYECKH BaKHOTO KOTHUTHBHOIO MEXaHU3Ma, OIMPEICIIAIOICTO YEI0OBECUCCKY IO
aKTUBHOCTh. B maHHOM wuccienoBaHuu camod()PeKTUBHOCTh paccMaTpHUBAETCS HE TPOCTO Kak MPSMOI
MpeanecTBYOmuid GakTop, HO U Kak KIOYEBOW MOJEpAaToOp, PETYJUPYIOUINA CHIIy W HampaBlieHUE
B3aMMOCBSI3H MEXAy (aKkTopaMyd TPHUHATHS TEXHOJOTHH W TpeANpUHUMATENIbCKUM HaMepeHueMm. B
WCCIIEIOBAaHUM BBIJBUTAETCS THUIOTE3a O TOM, 4TO KOHCTPYKTHl UTAUT BAMSIOT Ha HaMepeHHe, OJTHAKO
caM0d(PPEKTUBHOCTh OymeT MOAYIHPOBaTh OSTH JPQPEKTHl M, BO3MOXHO, BBICTYNIaTh B KadecTBE
«KOMITEHCAITMOHHOTO PEeCypcay JJIsl JIHII, MCHEe YBEPCHHBIX B CBOHX MPEANPUHAMATEIBCKUX CIIOCOOHOCTSIX.

Jnst TnpoBepKH TIPEUIOKEHHBIX THUIOTE3 B JAaHHOM HCCIENOBaHMHM OBLI  HCIIOJIH30BaH
KOJIMYECTBEHHBII HCCIEN0OBATE€NbCKUMA JU3allH C NPUMEHEHHEM METOAAa IEpPEeKPecTHOTOo OIpoca.
HccnenoBaTenbckas COBOKYIHOCTb BKIIFOYAsa JIMI C HOTEHIMANBHBIM IPEANPHUHUMATEILCKUM HAMEPEHUEM B
Typuun. OxoH4aTenbHas BEIOOpKa cocTosiia u3 406 yyacTHUKOB, OTOOpPaHHBIX C TOMOIIBIO METO/IOB yI00HOM
BBIOOPKH. COOp TaHHBIX OCYIIECTBIISIICS C TOMOIIBIO OHJIAHH-aHKETHI, B KOTOPOI UCIIOIb30BAINCH BAJIUIHBIE
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U Ha/Je)KHBIE MHOTOIYHKTOBBIC IIKalbl, AJaNTHPOBAHHBIC W3 CYyIIECTBYIOUIEH nuTeparypsl. llpuasTHE
TeHEPAaTHBHOTO MCKYCCTBEHHOTO MHTEJJIEKTa M3MEPSUIOCh C MOMOIIbI0 «IIIKkambl mpuHSATHS TeHEpaTUBHOTO
HCKYCCTBEHHOTO WHTEJUIEKTa», aJalTUPOBaHHON u3 paboTel Yilmaz et al. (2024). IlpexnpuHUMaTETBCKHE
HaMEpEeHHS OICHHUBAJNCH C IMOMOIIbI0 MmKaimsl Sesen U Basim (2012), a obmas camoaddekruBHOCTE — C
MOMOIIIBIO IIKAJNBI, ajanTHpoBaHHOW Aypay (2010). Bce HyHKTHI OIGHHMBANIHACH NO S5-0ayuTbHON IIKaje
Jlaiikepra. IIporiecc cOopa AaHHBIX OCYIIECTBISIICS B COOTBETCTBHU CO CTPOTUMHM 3THUCCKUMH NPHUHIUIIAMH,
Ipyu 3TOM OBLIO moydeHo o¢uuuansHoe onobpeHne Komurera mo stuke Yuuepcureta lllupHaka ([ara:
11.11.2024, Ne pemenus: E-74546226-050.99-115823). Ananu3 AaHHBIX NPOBOAMICA C UCIOJb30BaHUEM
nporpamm SPSS 24 u AMOS 24. TIpoueaypa OCyIIECTBISUIACH 110 IBYXATAIHOMY MOAXOJY: CHayaia ObLia
OLICHEHa W3MEpHUTENIbHAas MOJEeNb C IOMOINBI0 MOoATBepxkaromero ¢akropuoro anammsa (CFA) ms
obecrieueHns BHYTpPEHHEH COIJIACOBAaHHOCTH M KOHCTPYKTHOM BaJIMIHOCTH. 3areM ObUIO NPHUMEHEHO
CTPYKTYpHOE ypaBHeHHEe MonenupoBanust (SEM) 11t mpoBepKH THIIOTETHYECKUX MPSMBIX B3aUMOCBSI3EH U
MOIyTHPYIONIX 3P PEKTOB.

CTpykTypHass MOJelb MPOJEMOHCTPUPOBAIa XOPOIIEe COOTBETCTBHE SMIUPUYECKUM JIaHHBIM
(CMIN/df = 3,248; CFI = 0,950; RMSEA = 0,074). CornacHo pe3yibTaTtaM, OXUIaHUS Pe3yIbTATHBHOCTH U
COLMAIBHOE BIMSHUE OKA3alli CTATUCTHYECKU 3HAYUMOE TTOJIOKHUTEILHOE BIUSHHE HA MPEIPUHUMATEIbCKUE
HaMepeHHs. DTO CBUIETEIBCTBYET O TOM, YTO MOTCHIMAJbHBIC MPEANPHHUMATENN BocnpuHuMaior U B
MEepPBYIO OuYepe/lb KaK CTPATErMYECKH WHCTPYMEHT Ui MOBBIIICHUS MPOU3BOIMTEIBHOCTH U OOpETEHHUS
COIMAILHOW JICTUTUMHOCTH. HampoTuB, oXHIaHWs B OTHOLICHHU YCHWJIMA W OJArONpHSITHBIC YCIOBUS HE
OKa3aJId 3HAYUMOTO TIPSMOTO BIMSHUS Ha HAMEPCHUE.

Haunbonee 3HauMMBIA BKJIAJ JAHHOTO MCCIEIOBAaHHUS 3aKIIOYAeTCsl B aHAJIN3E MOJASPHUPYIOLINX
a¢dekroB. bpuio ycraHoBieHO, YTO caMO3((EKTUBHOCTh OKa3bIBAET 3HAUYUMBIH OTpHULATEIbHBIN
MoJepupytomui 3gdekt Ha B3auMocBsi3u Mexay Bcemu KoHcTpyktamu UTAUT u npennprHHAMATENECKIM
HaMepeHHeM. TecThl NPOCTOro HAKIOHA MOKa3aJd, 4YTO JUIA JIMI C HU3KOH CcaM03((EKTHBHOCTHIO
MOJIOKUTENbHOE BIUSHAE (akTopoB npHHATHA GenAl (B YacTHOCTH, OXHIAaHWH B OTHOLICHUH
PE3yNBTATUBHOCTH W CONMAIBHOTO BIMSAHHS) HA TNPEANPHHUMATEIBCKOE HaMepeHHe ObUIO 3HAYMMBIM.
HanpoTus, 1i1s 1u11 ¢ BEICOKO# caM03()(heKTHBHOCTBIO 3Ta B3aMMOCBA3b ObliIa HE3HAYMMOW. DTH pe3yIbTaThl
YKa3bIBaIOT Ha MOJEPAaTOPHBIA 3 dekT, mpu koTopoM GenAl BbICTymaeT B KauecTBE KPUTHUECKH BayKHOTO
BHEITHETO pecypca Al JIMI, HEe YBEPEHHBIX B CBOMX BHYTPEHHHMX CHOCOOHOCTSX. Jluma ¢ BBICOKOM
camM03()(heKTUBHOCTBIO, TIO-BHIMMOMY, IOJAraloTCs Ha CBOM BHYTPEHHHE DPECYPChl, B PE3yJbTaTe 4Yero
BHEIIHSS MOJAEP)KKa CO CTOPOHBI HHCTpyMeHToB MU cTaHoBUTCSA MeHee 3HaunMon. OHAKO JIMIa C HU3KOH
camM03(h()EeKTHBHOCTBIO B 3HAYMTENHHON CTENEHM MOJaraloTcs Ha BOCIPHUHUMaeMble npeumyiiectsa MU,
9TOOBI BOCTIOJHUTH CBOM Ie(DUIIUT YBEPEHHOCTH.

HccnenoBanue npuxoguT K BbIBOAY, 4TO TeHeparuBHbli MU BeicTymaer B KauecTBE MOIIHOIO
BbIpaBHUBAOLIETO (haKTopa B NpeANpUHUMATENbCKON cpesie. OH paciuupsieT BO3MOXKHOCTH JIFOJIEi ¢ HU3KOU
caM03(h(hEeKTUBHOCTHIO, MPEJOCTABISAS MM BOCIPHHUMAEMbIE PACIIMPEHHBIC CIHOCOOHOCTH M COLMAIBHOE
npu3HaHue, HeoOXomuMble At (OPMHUPOBAHUS MpPEANPUHUMATEIbCKUX HamepeHuid. [lomydeHHsle
Pe3yNbTaThl ONPOBEPTAIOT TPAAUIMOHHOE MPEAIIOI0KEHHE O TOM, YTO TEXHOJOIMH U caM03(h(hEeKTHBHOCTD
BCerja JEUCTBYIOT CHHEPrHYECKH; HANPOTUB, JAHHOE HCCIEIOBAHHE JEMOHCTPUPYET, YTO OHH MOTYT
¢yHKIIMOHMpOBaTh KoMIleHcaTopHO. C MpakTHYeCKOW TOYKHM 3PEHMSI Pe3yJbTaThl YKa3blBalOT Ha TO, YTO
pa3pabOTYNKX MOJTUTUKH U MEAAaror JOJDKHBI aJalTHPOBATh MPOrPaMMBI IO MPEIIPUHIMATEIBCTBY, YTOOBI
HCIIONB30BaTh 3TOT MEXaHHU3M YMEPEHHOIO BIHAHHA. |7 HaYMHAIOIMX MpeANpHHUMAaTeNeH ¢ HU3KOI
CaMOOIIEHKOW oOyueHHe NpPeANPHHUMATENbCTBY JODKHO YETKO IOJYEpKHBAaTh, KaK WHCTPYMEHTHI
reaepatuBHOro MW MOTyT TOBBICHTH A(PQPEKTHBHOCTh HMX ICSATEIBHOCTH W IOMOYb MM BBIACIHTHCSA B
COLIMAIEHOM OKPY’KEHHH, TEM CaMbIM YCHIUBAS UX MPEIIPUHIMATEIbCKIEe HAMEPECHHUS.

KirwoueBble cjoBa: NPUHATHE MCKYCCTBCHHOI'O HWHTCIUICKTA, OXHUIaHUA PE3YJIIbTaTUBHOCTH,
OXXHJaHUsA YCHHHﬁ, 6HaFOHpI/IHTHLI€ yciaoBus, COIIMAJIbHOC BJIMAHUC, CaMOS(l)(beKTI/IBHOCTB,
MNpeANPUHUMATCIILCKUE HAMEPCHU S, MOACITNPOBAHUEC CTPYKTYPHOI'O paBEHCTBA
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Yapilandirilmis Ozet:

Giintimiiziin dijital caginda, 6zellikle yapay zeka (YZ) alaninda hizlanan teknolojik gelismeler, {iretim
ve emek alanindaki geleneksel paradigmalar1 kokten yeniden sekillendirmektedir. Yaygin olarak dijital
doniisiim olarak tanimlanan bu olgu, sadece devrim niteligindeki is modellerinin ortaya ¢ikisini hizlandirmakla
kalmayip, ayni zamanda mevcut operasyonel siireglerin kapsamli bir sekilde yeniden tanimlanmasini da
gerektirmektedir. Bu doniisiim siirecinde, girisimcilik faaliyetleri yapay zeka teknolojileriyle daha once
goriilmemis bir diizeyde etkilesime girmistir. Ozellikle ChatGPT ve Gemini gibi Uretken Yapay Zeka (UYZ)
araglari, bu evrimde bir donlim noktasi teskil etmektedir. Bu araclar, bilgiye erisimi yayginlastirarak, karmagik
problem ¢dzme yeteneklerini artirarak ve karar alma siireglerini kolaylastirarak girisimcilik ekosisteminde
onemli bir déniisiim potansiyeli baridirmaktadir. Sonug olarak, UYZ girisimcilige iliskin geleneksel anlayisi
degistirerek, onu kaynak yogun bir ¢cabadan daha cevik ve bilgi yogun bir ¢cabaya doniistiirmektedir.
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Cesitli kullanicilar arasinda UYZ teknolojilerinin benimsenmesini inceleyen arastirma sayisi giderek
artmakla birlikte, bu teknolojilerin benimsenmesini 6zellikle girisimcilik perspektifinden ele alan ampirik
literatiirde dikkate deger bir bosluk bulunmaktadir. Ayrica, girisimcilik niyetinin sekillenmesinde teknoloji
kabulii ile bireysel psikolojik 6zellikler arasindaki etkilesim yeterince aragtirilmamustir. Ozellikle, bir bireyin
gelecekteki durumlari yonetmek i¢in eylem planlarini diizenleme ve yiiriitme yetenegine olan inanci olarak
tanimlanan &z-yeterliligin, UYZ kabulii ile girisimcilik niyeti arasindaki iliskide bir simir kosulu olarak rolii
yeterince ele alinmamistir. Bu boslugu doldurmak amaciyla, bu ¢alisma Teknolojinin Kabulii ve Kullanim
Birlesik Teorisi (UTAUT), Planli Davranis Teorisi (TPB) ve Sosyal Bilissel Teori (SCT) temellerine dayanan
teorik olarak biitiinlesik bir model 6nermektedir. Temel amag, GenAl kabuliiniin girisimcilik niyetine etkisini
ampirik olarak incelemek ve bu iliskilerde 6z-yeterliligin moderator roliinii aydinlatmaktir.

Bu c¢alismanin teorik ¢ergevesi, UTAUT, TPB ve SCT olmak {izere {i¢ 6nde gelen gergeveye
dayanmaktadir. UTAUT, performans beklentisi, ¢gaba beklentisi, kolaylastirici kosullar ve sosyal etkiyi temel
belirleyiciler olarak dahil ederek teknoloji benimsemesini anlamak i¢in saglam bir bakis agis1 sunar. TPB ise
niyetin insan davraniginin en yakin 6ngoriiciisii oldugunu 6ne siirerek bunu tamamlar. Bu ¢alismanin yeni
girisimcilige odaklandig1 goz oniine alindiginda, girisimcilik niyeti uygun bagimli degisken olarak kabul
edilmektedir. Son olarak SCT, 6z yeterliligi insan eylemliligini yoneten kritik bir biligsel mekanizma olarak
ortaya koymaktadir. Bu calismada 6z yeterlilik, yalnizca dogrudan bir onciil olarak degil, ayn1 zamanda
teknoloji kabul faktorleri ile girisimcilik niyeti arasindaki iligkinin giiciinii ve yoniinii diizenleyen hayati bir
moderator olarak kavramsallagtirilmaktadir. Calisma, UTAUT bilesenlerinin niyeti etkiledigi, ancak 6z
yeterliligin bu etkileri moderator olarak diizenleyecegi ve girisimcilik yeteneklerine daha az giiven duyan
bireyler i¢in potansiyel olarak bir telafi edici kaynak islevi gérecegi hipotezini ortaya koymaktadir.

Bu calismada, onerilen hipotezleri test etmek amaciyla kesitsel anket yontemine dayali nicel bir
arastirma tasarimi benimsenmistir. Arastirma popiilasyonunu, Tiirkiye’de potansiyel girisimcilik niyetine sahip
bireyler olusturmaktadir. Nihai 6rneklem, kolaylik 6rnekleme yontemi ile segilen 406 katilimcidan olusmustur.
Veri toplama, mevcut literatiirden uyarlanan gegerli ve giivenilir ¢ok maddeli 6l¢ekler kullanilarak ¢evrimigi
bir anket aracihiryla gerceklestirilmistir. GenAl kabulii, Yilmaz vd., (2024) tarafindan uyarlanan “Uretken
Yapay Zeka Kabul Olgegi” kullanilarak &lgiilmiistiir. Girisimcilik Niyeti, Sesen ve Basim (2012) tarafindan
gelistirilen bir lgek kullamlarak degerlendirilmis, Oz-Yeterlilik ise Aypay (2010) tarafindan uyarlanan bir
Olcek kullanilarak 6l¢iilmiistiir. Tiim maddeler 5°1i Likert dlgeginde derecelendirilmistir. Veriler, Sirnak
Universitesi Etik Kurulu’nun 11/11/2024 tarih ve E-74546226-050.99-115823 sayili karartyla onay alindiktan
sonra toplanmistir. Veri analizi SPSS 24 ve AMOS 24 kullanilarak gergeklestirilmistir. Prosediir iki asamali
bir yaklagim izlemistir. ilk olarak, i¢ tutarlilik ve yap1 gegerliligini saglamak amactyla Dogrulayici Faktor
Analizi (DFA) kullanilarak 6l¢iim modeli degerlendirilmistir. Ardindan, varsayilan dogrudan iliskiler ve
moderator etkilerini test etmek i¢in Yapisal Esitlik Modellemesi (YEM) kullanilmistir.

Yapisal model, ampirik verilerle iyi bir uyum sergilemistir (CMIN/df=3,248, CFI=0,950,
RMSEA=0,074). Sonuglara gore, performans beklentisi ve sosyal etkinin girisimcilik niyeti {izerinde
istatistiksel olarak anlamli ve pozitif bir etkisi oldugu bulunmustur. Bu bulgu, potansiyel girisimcilerin yapay
zekay1 oncelikle tiretkenligi artirmak ve sosyal mesruiyet kazanmak igin stratejik bir arag olarak algiladiklarimi
gostermektedir. Buna karsilik, ¢caba beklentisi ve kolaylastirict kosullarin niyet {izerinde anlamli bir dogrudan
etkisi olmamustir.

Calismanin en 6nemli katkisi, moderasyon analizinde yatmaktadir. Oz-yeterliligin, tim UTAUT
bilesenleri ile girisimcilik niyeti arasindaki iliskiler {izerinde anlamli bir negatif moderasyon etkisi oldugu
bulunmustur. Basit egim testleri, 6z-yeterliligi diisiik bireyler i¢in GenAl kabul faktorlerinin (6zellikle
performans beklentisi ve sosyal etki) girisimcilik niyeti lizerindeki olumlu etkisinin anlamli oldugunu ortaya
koymustur. Buna karsilik, 6z yeterliligi yiiksek bireyler i¢in bu iliski anlamsizdir. Bu bulgular, UYZ nin i¢sel
yeteneklerine gliveni olmayan bireyler icin kritik bir dis kaynak islevi gordiigli bir moderasyon etkisini
gostermektedir. Oz yeterliligi yiiksek bireyler, igsel inisiyatiflerine giiveniyor gibi goriinmekte ve bu da YZ
araglaridan gelen dis destegin 6nemini azaltmaktadir. Ancak, 6z yeterliligi diisiik bireyler giiven eksikliklerini
gidermek icin algiladiklar1 YZ faydalarina biiyiik 6l¢iide giivenmektedir.

Bu ¢alisma, UYZ’nin girisimcilik baglaminda giiglii bir dengeleyici role sahip oldugunu ortaya
koymaktadir. S6z konusu teknoloji, diisiik 6z-yeterlilige sahip bireylere girisimcilik niyetlerini olugturmak
icin gerekli olan algilanan artirilmis yetenekleri ve sosyal onaylamay1 saglayarak onlar giiclendirmektedir.
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Elde edilen bulgular, teknoloji kullanimi ile 6z-yeterliligin her kosulda sinerjik bir bi¢gimde etkilesime girdigini
One siiren geleneksel varsayimlar1 sorgulamaktadir. Arastirma sonuglari, bu iki unsurun sinerjik olmaktan
ziyade telafi edici bir mekanizma ile calisabilecegini kanitlamaktadir. Pratik olarak, sonuglar politika
yapicilarin ve egitimcilerin tespit edilen bu diizenleyici etkiden faydalanarak mevcut girisimcilik programlarini
yeniden yapilandirmalar1 &nerilmektedir. Ozellikle 6zgiiveni diisiik girisimci adaylarina yonelik egitimlerde,
UYZ araclarinin bireysel performansi nasil iyilestirebilecegi ve bireyin sosyal ¢evresinde statii/kabul gérerek
girisimcilik niyetini nasil pekistirebilecegi hususlar stratejik bir odak noktasi haline getirilmelidir.

Anahtar Kelimeler: Yapay Zeka Kabulii, Performans Beklentisi, Caba Beklentisi, Kolaylastirict
Kosullar, Sosyal Etki, Oz-Yeterlilik, Girisimcilik Niyetleri, Yapisal Esitlik Modellemesi
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Introduction

In our era, the pace of technological progress, particularly in the field of artificial intelligence
(AD), is fundamentally transforming the traditional working and production paradigm of both
businesses and individuals. This process, referred to as digital transformation, leads not only to the
emergence of new business models but also to the redefinition of existing business processes. Along
with this transformation, entrepreneurial activities have entered into an interaction with Al
technologies more than ever before. Especially, generative artificial intelligence (GenAl) tools have
changed the traditional understanding of entrepreneurship by offering remarkable potential for
change in the entrepreneurship ecosystem. In this context, entrepreneurship, which is a critical factor
in stimulating economic growth and creating new employment areas, has become one of the fields
most affected by these technologically driven transformations and developments (Nart & Yildirim,
2021, p. 5).

Indeed, revolutionary advancements in Al technologies are reshaping the operations of
businesses and offering significant opportunities to the entrepreneurship ecosystem (Uriarte et al.,
2025, p. 2). In recent years, the emergence of GenAl tools such as ChatGPT and Gemini has led to
shifts in information access, problem-solving, and decision-making processes (Ozdemir, 2025;
Yilmaz & Yilmaz Karaoglan, 2023, p. 2), and has revolutionized various sectors with their capacities
to find solutions to problems, explain fundamental concepts, and generate knowledge (Ozdemir,
2025; Ivanov et al., 2024, p. 2).

Entrepreneurship is recognized as a critical driving force for a country's economic growth,
increasing employment, and technological modernization (Wibowo & Suasana, 2017, p. 5694). The
use of GenAl tools provides significant convenience in many areas, ranging from the development
of business ideas to market research, and from business plan preparation to marketing strategies (Tran
& Murphy, 2023, p. 854). Entrepreneurs can learn by conversing with GenAl while designing their
business models (Kostis et al., 2024, p. 1), and it is suggested that GenAl could make creative
destruction more creative but less destructive (Norbéck & Persson, 2024, p. 349). Therefore, GenAl
tools have ceased to be merely an option and have become a necessity for aspiring entrepreneurs.

GenAl technologies support the emergence of creative ideas and problem-solving skills,
assisting individuals in learning directly applicable techniques within the entrepreneurial process.
Furthermore, it has been stated that self-efficacy is a significant factor in determining individuals'
motivation and behavioral choices and in predicting entrepreneurial intention during this process (Ka
& Lee, 2025, pp. 412-413). Although current research has examined the effects of GenAl on various
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user groups such as students, knowledge workers, and healthcare professionals (Gupta & Yang, 2024,
p- 225), the relationship between the adoption of these technologies by potential entrepreneurs and
their intention to transform this into action has been largely overlooked. More importantly, while
existing studies generally focus on technological features (usefulness, ease of use), how fundamental
psychological dynamics such as self-efficacy, which represents an individual's belief in their own
capacity, affect this process constitutes a significant gap in the literature. In other words, the extent
to which self-efficacy creates a boundary condition in the relationship between GenAl Acceptance
(GenAIA) and entrepreneurial intention has not yet been examined within the Turkish context. This
study proposes an integrated model that examines how the impact of GenAIA on entrepreneurial
intention varies according to individuals' levels of self-efficacy. This research model aims to explain
under which conditions this relationship strengthens (or weakens) by focusing on the critical
moderating role that self-efficacy plays in the direct relationship between GenAIA and
entrepreneurial intention. This empirical study conducted on aspiring entrepreneurs in Tiirkiye offers
practical and theoretical implications on how entrepreneurship can be encouraged in the age of Al.

In an environment where digital transformation rapidly changes business models and
innovative ideas and technologies provide a competitive advantage, understanding how the levels of
GenAIA among aspiring entrepreneurs and their self-efficacy in using these tools shape their
intentions to become entrepreneurs is of great importance both theoretically and practically.
Theoretically, it will contribute to a deeper understanding of the complex relationships between
GenAIA, entrepreneurial intention, and self-efficacy, thereby filling the gap in the literature.
Practically, our findings will provide significant implications for policymakers, educators, and
entrepreneurship support program managers, making a substantial contribution to equipping younger
generations with the competencies required by the digital age and maximizing their entrepreneurial
potential.”

Theoretical Background

This study adopts an integrated theoretical approach to explain the interaction between
technological and individual factors in the formation of entrepreneurial intention. Entrepreneurial
behavior is inherently a complex process and is difficult to explain through a single theory. Therefore,
in this study; (1) the Unified Theory of Acceptance and Use of Technology (UTAUT) is utilized to
explain individuals' motivations for accepting a disruptive technology such as GenAl, (2) the Theory
of Planned Behavior (TPB) is used to ground the transformation of this acceptance into intention the
most critical stage before entrepreneurial behavior, and (3) Social Cognitive Theory (SCT) is
integrated to explain the moderating role of an individual's belief in their own capacity (self-efficacy)
within this process.

* With the rapid integration of generative artificial intelligence into everyday life, this development has quickly attracted
the attention of social scientists and entered the scope of scholarly inquiry. It is also evident that generative Al is widely
used in scientific studies. Although not the direct focus of this article, for examples of such studies, see also: Abdulrazagova
etal., 2025; Ahmed & Hamod, 2026; Akyildiz & Akyildiz, 2020; Altintas, 2025; Altintas & Yiirekli, 2026; Altindis, 2020;
Ardaturk, 2026; Ardug Kara, 2026; Aric1 & Karaci, 2013; Askun, 2024; Basar, 2025; Bekil, 2018; Biiyiikboyac1 & Yozcu,
2026; Coskun, 2025; Cakmak, 2025; Cark, 2020; Celik et al., 2025; Cora et al., 2026; Dalmis, 2026; Dogru &
Hacimiiftiioglu, 2025; Efendioglu, 2023; Ekinci, 2025; Ertan, 2026; Giizel, 2024; Isik & Dar1, 2023; Kanat, 2020; Karakus
et al., 2025; Keles, 2018; Keles & Keles, 2017, 2018; Keles et al., 2017; Kizildag, 2023; Kogakoglu & Kogakoglu, 2025;
Mazlum & Mazlum, 2025; Odacioglu, 2022; Olger, 2025; Ozdemir, 2026; Romya Bilgin & Kiigiiksabanoglu, 2023; Sakin
& Tiirk, 2025; Saribas, 2025; Sercemeli, 2018; Tetik Kiigiikel¢i, 2025; Tugcu, 2025; Yener & Kdse, 2023; Yildirim Altun,
2025; Yildiz, 2025; Zan & Zan, 2025; Zenginaloglu, 2026.
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Artificial Intelligence and Generative Artificial Intelligence Acceptance

Al has been defined by the OECD (2024, p. 4) as a machine-based system that, for explicit
or implicit objectives, infers from the input it receives how to generate outputs such as predictions,
content, recommendations, or decisions that can influence physical or virtual environments. Since
using Al tools can provide benefits to many people, individuals must accept these Al technologies
in order to adopt and utilize them appropriately. If an individual accepts Al tools at a low level, this
behavior will reduce the adoption of Al, and consequently, resources will not be utilized as required
(Kelly et al., 2023, p. 2).

GenAl is a type of Al capable of producing new and original content, such as text, images,
audio, or other data (Yilmaz & Yilmaz Karaoglan, 2023, p. 2), and it represents a transformative
technology with the potential to significantly increase operational efficiency, stimulate innovation,
and create economic value. The successful adoption of generative Al is not guaranteed, as it is
influenced by a range of factors such as technological infrastructure, regulatory environments,
institutional readiness, and the presence of qualified personnel. Nevertheless, it is expected that
generative Al will reach $110 billion in the global market by 2030 (Ali et al., 2025, p. 166). GenAl
possesses numerous benefits, including providing timely customer service, generating content for
various business activities, managing human resources, providing instant customer feedback,
offering information regarding products or services, managing products, and digital marketing (Rana
etal., 2024, p. 1). Representing a powerful technology and a unique category of Al, GenAl has been
serving businesses worldwide since 2023 in many fields, such as marketing, sales, law, human
resources, accounting, finance, public service, and education (Fui-Hoon Nah et al., 2023, p. 280).

GenAl technologies stand out with their capacity to generate new data and can mimic human
behaviors thanks to their natural language understanding and generation capabilities. These features
enable the tools in question to assume significant roles within the business world and societal
structure. Furthermore, it is noteworthy that generative Al can synthesize different data types,
summarize general trends, and offer persuasive explanations. Although these tools do not hold a
direct decision-making position within business and society, they possess the potential to contribute
to the triggering of creative thoughts through the summaries they provide by synthesizing alternative
perspectives that individuals may not have noticed (Dwivedi et al., 2023, p. 56).

The acceptance of these new technologies by individuals is explained through theoretical
frameworks such as the Technology Acceptance Model (TAM) and the Unified Theory of
Acceptance and Use of Technology (UTAUT). The Technology Acceptance Model, proposed by
Davis (1989), is grounded in the theories of reasoned action and planned behavior, and it is an
adaptation of the Theory of Reasoned Action (TRA) specifically designed to model user acceptance
of information systems (Ozdemir & Taskin, 2025). The objective of TAM is to provide a general
explanation of the determinants of computer acceptance that is capable of explaining user behavior
across a broad range of end-user computing technologies and user populations, while being both
parsimonious and theoretically justified (Davis et al., 1989, p. 985). According to TAM, external
factors, through mediating variables, lead to the user's acceptance of a new technology and directly
influence perceived usefulness, perceived ease of use, and the individual's attitude toward effective
usage (Yadegari et al., 2024, p. 1103).

UTAUT, developed by Venkatesh et al. (2003), was constructed by synthesizing the
propositions put forward by eight different technology acceptance models Theory of Reasoned
Action (TRA), Technology Acceptance Model (TAM), Motivational Model (MM), Theory of
Planned Behavior (TPB), combined TAM-TPB, Model of Personal Computer Utilization (MPCU)),
Innovation Diffusion Theory (IDT), and Social Cognitive Theory (SCT) (Taherdoost, 2018, p. 965).
According to UTAUT, the intention to utilize information technologies is a function of four core
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variables: performance expectancy, effort expectancy, social influence, and facilitating conditions;
these variables form the inclination to use a system and shape an individual's actual usage behaviors.
Here, performance expectancy (perceived usefulness in TAM) refers to the degree to which an
individual believes that using a system will improve job performance; effort expectancy denotes the
degree of ease associated with the use of the system; social influence signifies the extent to which an
individual perceives that important others believe they should use the new system; and facilitating
conditions represent the individual's belief that an organizational and technical infrastructure exists
to support the use of the system (Venkatesh, 2022, p. 645). Renowned for its high predictive
accuracy, the UTAUT model has been found to be approximately 70% effective in predicting
technology acceptance, making it a foundational theory in the field of technology adoption (Wang et
al., 2024, p. 3).

While the traditional Technology Acceptance Model evaluates technology solely through the
lenses of 'usefulness' and 'ease of use,’ GenAl is a multidimensional structure that also transforms
business practices and social interactions. In this context, UTAUT, developed by Venkatesh et al.
(2003), offers a more comprehensive framework for explaining GenAIA by incorporating not only
technological features but also environmental factors such as social influence and facilitating
conditions into the model. Since entrepreneurial intention is treated in our study not merely as an
individual decision but as a phenomenon triggered by the technological and social environment,
UTAUT has been adopted as the foundation.

Entrepreneurial Intention

Entrepreneurship is an activity that involves the discovery and evaluation of new venture
ideas and the exploitation of opportunities. This activity encompasses identifying opportunities,
taking risks, and mobilizing resources to introduce innovative ideas or products to the market.
Entrepreneurial practices are of paramount importance as they stimulate economic growth, create
employment opportunities, and support innovation (Uriarte et al., 2025, p. 5). Empirical studies
regarding entrepreneurial intention initially commenced with Bandura's (1977, 1982) introduction of
the concept of self-efficacy within social cognitive theory, defined as an individual’s belief in their
capabilities to organize and execute the courses of action required to manage prospective situations
(Saraih et al., 2018, p. 2). Travis & Freeman (2017, p. 57) define entreprencurial intention as the
intention to start, create, or own a business prior to actually initiating or possessing one. This concept
is recognized as the precursor to entrepreneurial activities. Studies conducted on entrepreneurial
intention have employed various theoretical frameworks to explain the formation of this intention.
Principal theories explaining entrepreneurial intention include Ajzen's (1991) Theory of Planned
Behavior (TPB), Shapero and Sokol's (1982) Entrepreneurial Event Model, and Bird’s (1988) Model
of Implementing Entrepreneurial Intentions.

According to Ajzen’s (1991) theory of planned behavior, an individual's intention to perform
a specific behavior is determined by attitude toward the behavior, subjective norms, and perceived
behavioral control. Attitude toward the behavior refers to the individual’s positive or negative
perception regarding the performance of the behavior. Subjective norms represent the perceived
social pressure to engage in the behavior. Perceived behavioral control, on the other hand, is the
individual's perception of their ability to perform a behavior and their control over that behavior (La
Barbera & Ajzen, 2021, p. 36). In the entrepreneurship literature, it is generally accepted that
intention is the strongest predictor of entrepreneurial action. Ajzen’s (1991) Theory of Planned
Behavior emphasizes the central role of intention on the path to behavior. In this study, rather than
assuming that GenAlA transforms directly into a behavior (starting a business), it is hypothesized
that it primarily shapes entrepreneurial intention, which is a mental preparation process. Therefore,
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by selecting entrepreneurial intention as the dependent variable, the foundation of the study is
constructed upon the TPB.

According to Shapero and Sokol (1982), the focus is placed on the entrepreneurial event that
is, the phenomenon of starting a new business rather than purely on entrepreneurial intention. In this
model, an individual's perceived desirability and perceived feasibility of a venture trigger the
decision to act or not to act (Sesen & Basim, 2012, p. 22). According to Bird’s (1988) model,
individuals form intentions toward entrepreneurship based on both contextual factors, including
political, social, and economic elements that shape their rational thinking, and personal
characteristics that influence their intuitive approach to starting a business (Maheshwari et al., 2023,
p- 1907).

Self-Efficacy

Self-efficacy is a core concept of Albert Bandura’s Social Cognitive Theory (Bandura, 1977)
and refers to an individual's belief in their own capabilities to organize and execute the courses of
action required to manage prospective situations (Bandura, 1995, p. 2). This definition pertains to
how actions, behaviors, perceptions, cognition, and the environment influence one another in a self-
motivated manner (Shahab et al., 2019, p. 261). It is argued that this impact of self-efficacy
determines an individual's success. High self-efficacy provides the initiative and perseverance
necessary to enhance one's efforts and performance. Conversely, low self-efficacy diminishes an
individual's effort and performance. Individuals with high self-efficacy think differently and possess
different attitudes compared to those with low self-efficacy. Based on this explanation, it can be
concluded that self-efficacy represents a person's self-confidence regarding the achievement of
specific goals (Jamilatun et al., 2023, p. 20). The presence of technological opportunities (UTAUT)
and the formation of intention (TPB) may be insufficient on their own to explain the entrepreneurial
process, as individuals may respond differently to the same technological possibilities. Bandura's
(1977) SCT intervenes at this point, explaining this differentiation through the concept of self-
efficacy. According to SCT, the relationship between environmental factors (artificial intelligence)
and behavioral intentions is moderated by the individual's belief in their own capabilities (self-
efficacy). The positioning of self-efficacy as a moderator in our study is grounded in the principle of
triadic reciprocal determinism among the person, environment, and behavior as proposed by SCT.

Literature Review, Hypotheses, and Research Model

The Relationship Between Generative Artificial Intelligence Acceptance and
Entrepreneurial Intention

Al technologies are transforming entrepreneurial practices and raising significant questions
regarding entrepreneurial theories. It is argued that GenAl is a crucial factor to be considered when
analyzing entrepreneurial intentions, as the use of GenAl technologies is expected to lead to positive
social and economic changes by creating a vast potential for innovation and entrepreneurship
(Dabbous & Boustani, 2023, p. 4). With the rise of GenAl technologies, the potential impact of these
tools on individuals' entrepreneurial intentions is receiving increasing attention in the literature. Upon
examining current studies, it is observed that researchers have reached a consensus predominantly
on the variables of performance expectancy and social influence in Al acceptance. For instance,
Solérzano et al. (2024) and Zhang & Yang (2025) reached similar findings in their studies,
demonstrating that as individuals believe in the benefits Al will provide them (performance
expectancy), their entrepreneurial intentions increase directly. On the other hand, Dabbous &
Boustani (2023) offered a different perspective, claiming that performance expectancy does not have
a direct effect; rather, they argued that social influence, representing environmental expectations, is
much more decisive for entrepreneurial intention. Furthermore, Moustafa et al. (2025) expanded the
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literature by adding that effort expectancy and facilitating conditions also play a significant role in
this process. This situation proves that the impact of Al acceptance factors on intention may vary
depending on the sample and context, thereby necessitating more holistic models.

The Relationship Between Generative Artificial Intelligence Acceptance, Self-Efficacy,
and Entrepreneurial Intention

The limited number of studies in the literature examining the concepts of Al and self-efficacy
together have generally positioned self-efficacy as a mediator variable. For instance, Bui & Duong
(2024) found that the use of ChatGPT increases digital entrepreneurial intention and that digital self-
efficacy functions as a primary mediating mechanism in this process. Similarly, Abaddi (2024) and
Xie & Wang (2025) argued that positive perceptions toward Al technologies enhance individuals'
beliefs in their own capabilities, which in turn indirectly triggers entrepreneurial intention. However,
upon reviewing current empirical evidence, it is observed that no study has tested whether self-
efficacy creates a boundary condition as a moderator. Consequently, the question of how the
entrepreneurial intentions of individuals with already high or low self-efficacy undergo a shift when
they accept Al tools remains unanswered in the literature.

While existing research treats self-efficacy merely as an independent or mediating variable,
this study assigns a different mission to self-efficacy, grounded in the principle of reciprocal
determinism from Social Cognitive Theory. According to this principle, individual internal factors
(self-efficacy) and environmental/technological factors (Al opportunities) interact with one another
while shaping behavior. In this study, contrary to the common synergistic expectation in the
literature, self-efficacy is expected to play a negative moderating role as a compensatory mechanism.
Theoretically, since individuals with high self-efficacy already rely heavily on their own skills,
experiences, and internal resources, they have less need for external technological support (AI) when
forming the intention to start a new business. In contrast, individuals with low self-efficacy may feel
inadequate during the complex problem-solving, market analysis, and decision-making stages
required by the entrepreneurial process. At this point, for these individuals with low self-confidence,
generative Al can function as a cognitive crutch, technologically compensating for the lack of self-
confidence and the capacity gap. Therefore, it is predicted that the enhancing effect of Al acceptance
factors on entrepreneurial intention will be a much stronger driving force for individuals who do not
trust their internal capacity (low self-efficacy). In line with these theoretical justifications, the
following research hypotheses and model (Figure 1) have been developed.

Hi: Performance expectancy toward artificial intelligence influences individuals' entrepreneurial
intention.

H»: Effort expectancy toward artificial intelligence influences individuals' entrepreneurial intention.

Hj: Facilitating conditions toward artificial intelligence influence individuals' entrepreneurial
intention.

Hay: Social influence perception toward artificial intelligence influences individuals' entrepreneurial
intention.

Hs: Self-efficacy has a moderating effect on the relationship between performance expectancy
toward artificial intelligence and individuals' entrepreneurial intention.

He: Self-efficacy has a moderating effect on the relationship between effort expectancy toward
artificial intelligence and individuals' entrepreneurial intention.
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H7: Self-efficacy has a moderating effect on the relationship between facilitating conditions toward
artificial intelligence and individuals' entrepreneurial intention.

Hjs: Self-efficacy has a moderating effect on the relationship between social influence perception
toward artificial intelligence and individuals' entrepreneurial intention.

Performance
Expectancy 5 Lasuemn=s 7

......

Effort
Expectancy

Entrepreneurial
Intention

Facilitating
Conditions

Figure 1: Research Model

Methodology

Data were collected from 406 participants utilizing an online survey. The participants
consisted of individuals with no prior entrepreneurial experience, as the study specifically
investigated entrepreneurial intention. The obtained data were analyzed using SPSS 24 and AMOS
24 software packages. Data were gathered through multi-item scales with proven reliability and
validity in previous studies. In this context, the GenAl acceptance scale, consisting of four sub-
dimensions: performance expectancy (7 items), effort expectancy (5 items), facilitating conditions (3
items), and social influence (5 items), was adapted from Yilmaz at al., (2024). The Entrepreneurial
Intention scale (6 items) was obtained from Sesen & Basim (2012), and the Self-Efficacy scale (10
items) was adapted from Aypay (2010). Research data were collected after obtaining approval from
the Sirnak University Ethics Committee (Decision dated 11/11/2024 and numbered E-74546226-
050.99-115823). The survey items were measured using a 5-point Likert scale ranging from Strongly
Disagree (1) to Strongly Agree (5). Within the scope of the obtained data, a confirmatory factor
analysis was first conducted on the research model to test the measurement model. After confirming
that the goodness-of-fit indices, reliability, and validity values of the measurement model were
appropriate, the research hypotheses were tested using structural equation modeling.
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Findings
The findings of the analyses are presented below.
Demographic Findings Regarding the Participants
Table 1. Demographic Characteristics (N=406)

Demographic Characteristics Category Frequency (%)

Gender Male 61.3
Female 38.7

Age 20-25 Years 30
26-30 Years 8.6
31-35 Years 15
36-40 Years 14.5
41-45 Years 15.8
46 Years and over 16

Education Level High School 13.1
Undergraduate 62.6
Graduate 24.4

Findings Regarding Confirmatory Factor Analysis

As a result of the confirmatory factor analysis, it was determined that the model goodness-
of-fit indices were within the expected threshold values. In this context, it can be stated that the
research model is compatible with the collected data (Cokluk et al., 2021; Bayram, 2016).
(CMIN/df=3.185, NFI=0.908, TLI=0.929, CFI=0.934, SRMR=0.038, RMSEA=0.073).

Findings Regarding Reliability and Validity Analyses

To test the reliability of the research model, the Cronbach’s Alpha value, which is an
indicator of internal consistency, was first calculated. While the Cronbach’s Alpha value ranges
between 0 and 1, a value above 0.70 indicates that it is above the acceptable threshold (Hair et al.,
2019; Ozdamar, 2017). Furthermore, to test the reliability of the research model, Composite
Reliability (CR) values for each variable were calculated. It is emphasized that this value should also
be above 0.70 (Hair et al., 2021).

For the validity analysis, the convergent validity of the research model was first examined.
For convergent validity, the Average Variance Extracted (AVE) values of the variables and the factor
loadings of the items were analyzed. Both AVE values and factor loadings are required to be above
0.5 (Hair et al., 2021). Accordingly, the values regarding the variables are presented in Table 2.
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Table 2: Reliability and Validity Results
Standardized Cronbach’s

Construct Loadings Alpha AVE CR
Performance Expectancy (PE)

PEl 0.885

PE2 0.850

PE3 0.943

PE4 0.841 0.964 0.794 0.964
PES 0.938

PE6 0.897

PE7 0.879

Effort Expectancy (EE)

EE1 0.868

EE2 0.915

EE3 0.917 0.951 0.792 0.950
EE4 0.893

EES 0.855

Facilitating Conditions (FC)

FC1 0.815

FC2 0.877 0.899 0.724 0.887
FC3 0.860

Social Influence (SI)

SI1 0.882

SI2 0.941

SI3 0.950 0.967 0.857 0.968
SI4 0.929

SIS 0.924

Entrepreneurial Intention (EI)

EIll 0.671

EI2 0.808

ER3 0.875 0.952 0.770 0.952
El4 0.979

EI5 0.961

El6 0.933

Self-Efficacy (SE)

SEI 0.897

SE2 0.893

SE3 0.842

SE4 0.915 0.977 0.808 0.977
SES 0.883

SE6 0.935

SE7 0.899

SE8 0.937

SE9 0.936

SE10 0.848
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As seen in Table 2, the Cronbach’s Alpha, AVE, and CR values of the variables in the
research model, as well as the factor loadings of the items, are within acceptable limits. Therefore, it
can be stated that the research model meets the criteria for reliability and convergent validity.

In addition to these, the discriminant validity of the research model was tested. For
discriminant validity, Fornell-Larcker criterion values and HTMT (Heterotrait-Monotrait) ratio
values were calculated. In this context, the relevant values are presented in Tables 3 and 4.

Table 3. Correlations and Fornell-Larcker Criteria

PE EE FC SI EI SE
PE 891
EE .828%** 890
FC JT59%*% - 665%** 851
SI J58FFE - 669F**  642%F* 926
El AOSHEE 4] o¥Hk 393kx 430%*x §T8
SE O73FEE - O3HAE S4Q%kx - SRR 5QQHH* 899

Note: *p< .05, **p< .01, ***p<.001.

Table 4. Heterotrait-Monotrait Ratio

PE EE FC SI EI SE
PE
EE 0.837
FC 0.762 0.682
SI 0.771 0.682 0.659
El 0.526 0.452 0.414 0.474
SE 0.669 0.617 0.543 0.517 0.625

As a result of the calculations, as seen in Tables 3 and 4, it was determined that all square
roots of the AVE values were greater than the correlations between the constructs (Fornell & Larcker,
1981). Additionally, the HTMT values are lower than the threshold value of 0.85 (Kline, 2016;
Henseler et al., 2015). According to the results, it is observed that the research model meets the
criteria for discriminant validity.

Hypothesis Testing Results

Structural equation modeling was used to test the hypotheses in the study. SPSS 24 and
AMOS 24 software packages were utilized for the analyses. In this regard, the goodness-of-fit indices
of the structural equation model were first examined. According to the results obtained, the goodness-
of-fit indices of the structural model are appropriate (Cokluk et al., 2021; Bayram, 2016).
(CMIN/df=3.248, NFI=0.930, TLI=0.951, CFI=0.950, SRMR=0.040, RMSEA=0.074). After
examining the goodness-of-fit indices of the structural model, the results regarding the hypothesis
tests were evaluated. At this point, the results were examined in two stages: direct effects and
moderating effects. The direct effects are shown in Table 5.
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Table 5. Direct Effects

Hypotheses Standardized Beta Standard Significance Result
(B) Coefficient Error
H1: Performance Expectancy — 0.263 0.079 0.000 Supported

Entrepreneurial Intention

H2: Effort Expectancy — -0.002 0.062 0.974 Not Supported
Entrepreneurial Intention

H3: Facilitating Conditions — 0.014 0.063 0.825 Not Supported
Entrepreneurial Intention

H4: Social Influence — 0.100 0.049 0.042 Supported
Entrepreneurial Intention

When Table 5 is examined, it is observed that performance expectancy toward artificial
intelligence (B = 0.263, p < 0.05) and social influence (B = 0.100, p < 0.05) positively and
significantly affect individuals' entrepreneurial intention. Conversely, there are no significant effects
of effort expectancy (f = -0.002, p > 0.05) and facilitating conditions (B = 0.014, p > 0.05) toward
artificial intelligence on individuals' entrepreneurial intention.

In addition, the study investigated the moderating effect of self-efficacy on the relationship
between performance expectancy, effort expectancy, facilitating conditions, and social influence
toward Al and individuals' entrepreneurial intention. In this context, the hypothesis testing results
regarding the moderating effects are presented in Table 6.

Table 6. The Moderating Role of Self-Efficacy

Hypotheses Standardized Beta Standard Significance Result
(B) Coefficient Error
H5: Performance Expectancy*Self- -0.121 0.056 0.044 Supported

Efficacy — Entrepreneurial Intention

H6: Effort Expectancy*Self-Efficacy -0.143 0.058 0.012 Supported
— Entrepreneurial Intention

H7: Facilitating Conditions*Self- -0.149 0.056 0.011 Supported
Efficacy — Entrepreneurial Intention

HS: Social Influence*Self-Efficacy — -0.119 0.057 0.021 Supported
Entrepreneurial Intention

Note: * = Indicates interaction.

When Table 6 is examined, it is observed that self-efficacy has a moderating effect on the
relationship between performance expectancy toward artificial intelligence and individuals'
entrepreneurial intention (B = -0.121, p < 0.05). Self-efficacy reduces the effect of performance
expectancy on entrepreneurial intention. As a result of the simple slope test, it was determined that
the moderating effect is significant for low self-efficacy (slope: 0.176, t: 1.968; p < 0.05) while it is
statistically insignificant for high self-efficacy (slope: 0.055, t: 0.399; p > 0.05). In short, for
individuals with low self-efficacy, as performance expectancy toward Al increases, entrepreneurial
intention also increases further compared to individuals with high self-efficacy. The interaction effect
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of performance expectancy and self-efficacy on entrepreneurial intention is visualized in Figure 2
(Dawson, 2025).
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Figure 2. Simple Slope Test for the Interaction Effect of Performance Expectancy and Self-
Efficacy on Entrepreneurial Intention

Self-efficacy has a moderating effect on the relationship between effort expectancy toward
artificial intelligence and entrepreneurial intention. Self-efficacy reduces the effect of effort
expectancy on entrepreneurial intention (B = -0.143, p < 0.05). As a result of the simple slope test,
the moderating effect was found to be statistically insignificant for both low self-efficacy (slope:
0.117, t: 1.308; p > 0.05) and high self-efficacy (slope: -0.026, t: -0.194; p > 0.05). While the
interaction effect is significant, the moderating effect was not found to be significant at the low and
high levels of the simple slopes. However, the overall interaction effect remains significant because
the difference (in terms of direction and shape) between the slopes of low and high self-efficacy is
significant (Dawson, 2014). The moderating effect of self-efficacy is not significant at extreme
values (low-high self-efficacy). This may imply that the moderating effect is more prominent at
moderate levels or that the effect is non-linear. The situation, considered a cross-over effect, points
to the existence of non-linear relationships. While the interaction effect is significant, the slopes of
the subgroups may emerge as insignificant. In this case, the interaction lines intersect at a certain
point, and the interaction becomes zero at the point of intersection. Therefore, as seen in Figure 3,
the interaction lines for low and high self-efficacy tend to intersect at a specific point in the future.
Accordingly, the interaction effect of effort expectancy and self-efficacy on entrepreneurial intention
is visualized in Figure 3 (Dawson, 2025).
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Figure 3. Simple Slope Test for the Interaction Effect of Effort Expectancy and Self-Efficacy on
Entrepreneurial Intention

In addition to these, self-efficacy has a moderating effect on the relationship between
facilitating conditions toward artificial intelligence and entrepreneurial intention. Self-efficacy
reduces the effect of facilitating conditions on entrepreneurial intention (B =-0.149, p <0.05). As a
result of the simple slope test, the moderating effect was found to be statistically insignificant for
both low self-efficacy (slope: 0.107, t: 1.196; p > 0.05) and high self-efficacy (slope: -0.042, t: -
0.305; p > 0.05). Similar to the case where effort expectancy was the independent variable, although
the interaction effect is significant, the moderating effect is not significant at the low and high levels
of the simple slopes. However, the overall interaction effect remains significant because the
difference (in terms of direction and shape) between the slopes of low and high self-efficacy is
significant (Dawson, 2014). The interaction effect of facilitating conditions and self-efficacy on
entrepreneurial intention is visualized in Figure 4 (Dawson, 2025).
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Figure 4. Simple Slope Test for the Interaction Effect of Facilitating Conditions and Self-Efficacy
on Entrepreneurial Intention

Finally, self-efficacy has a moderating effect on the relationship between the perception of
social influence toward artificial intelligence and entrepreneurial intention. Self-efficacy also reduces
the effect of social influence on entrepreneurial intention (f = -0.119, p < 0.05). As a result of the
simple slope test, it was determined that the moderating effect is significant for low self-efficacy
(slope: 0.210, t: 2.711; p < 0.05), while it is statistically insignificant for high self-efficacy (slope:
0.091, t: 0.719; p > 0.05). For individuals with low self-efficacy, as social influence increases,
entrepreneurial intention also increases further compared to individuals with high self-efficacy.
Accordingly, the interaction effect of social influence and self-efficacy on entrepreneurial intention
is visualized in Figure 5 (Dawson, 2025).
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Figure 5. Simple Slope Test for the Interaction Effect of Social Influence and Self-Efficacy on
Entrepreneurial IntentionTartisma ve Sonug

Discussion and Conclusion

This study examined the effects of performance expectancy, effort expectancy, facilitating
conditions, and social influence toward artificial intelligence on individuals' entrepreneurial
intention. Furthermore, it tested whether self-efficacy plays a moderating role in these relationships.
The research data were analyzed using structural equation modeling (SEM). According to the results,
performance expectancy and social influence positively affect entrepreneurial intention. The positive
effect of performance expectancy on entrepreneurial intention indicates that individuals perceive Al
as a phenomenon that enhances performance and productivity. When individuals become
entrepreneurs, they believe they can gain a competitive advantage by using Al applications and that
Al will benefit their ventures. Moreover, individuals may believe that they can minimize uncertainty
and risks by utilizing Al applications in their entrepreneurial journey. This is because Al can solve
complex problems that humans often struggle with rapidly and accurately. Additionally, Al can
provide intelligent control over nearly all systems used in businesses. Entrepreneurs can design their
workflows and operations (procurement, production, quality control, marketing, distribution, etc.)
with the support of Al (Giuggioli & Pellegrini, 2023). In this regard, Darwish et al. (2020)
emphasized that globalization has accelerated due to technological developments and that
competition in the business world is increasing rapidly. In this context, they stated that entrepreneurs
must closely follow technological developments to gain a competitive advantage and particularly
noted the importance of integrating Al into operational processes. Similarly, Singh et al. (2025)
emphasize that Al-driven ventures can gain a competitive advantage through advanced innovation
capabilities and digital technologies. In their study, Solérzano et al. (2024) concluded that
performance expectancy increases the intention to use Al, which in turn positively affects
entrepreneurial intention. Furthermore, Zhang & Yang (2025) found that performance expectancy
positively affects green entrepreneurial intention, and Moustafa et al. (2025) concluded that

Turkish Studies — Economics, Finance, Politics 21(O1)



The Effect of Generative Artificial Intelligence Acceptance on Entrepreneurial Intention... 2023

performance expectancy significantly and positively influences digital entrepreneurial intention.
Therefore, our H; hypothesis was supported, and the result obtained is parallel to the findings of
Soldrzano et al. (2024), Zhang & Yang (2025), and Moustafa et al. (2025). Additionally, the positive
effect of social influence on individuals' entrepreneurial intention shows that entrepreneurial
intention in the context of Al is evaluated within the framework of social norms rather than just
individually. Individuals believe that by using Al applications in their ventures, they will gain
prestige or stand out in their social environment. Furthermore, the use of Al reflects an innovative
and modern approach to entrepreneurship. In this context, individuals want to appear innovative by
using Al in their ventures. As emphasized by Cioc et al. (2023) and Stefan et al. (2025), social
influence is one of the key factors encouraging individuals to use new technologies. Zhang & Yang
(2025) confirmed that social influence positively affects green entrepreneurial intention. Dabbous &
Boustani (2023) also found that social influence has a significant and positive effect on
entrepreneurial intention. Therefore, our H4 hypothesis was supported, and the result is parallel to
the findings of Zhang & Yang (2025) and Dabbous & Boustani (2023).

There is no statistically significant effect of effort expectancy and facilitating conditions on
entrepreneurial intention. Thus, our H, and H; hypotheses were rejected. These results indicate that
individuals do not sufficiently prioritize factors such as effort, convenience, and infrastructure when
considering entrepreneurship within the context of artificial intelligence. The reason for this may be
that Al applications are generally user-friendly, require minimal effort, and are easy to access and
use. Indeed, Emon et al. (2023) stated that effort expectancy has a negative impact, while facilitating
conditions have a positive impact on individuals' intention to use Al applications. When Al
applications require significant effort, individuals tend to avoid using them. However, when there
are facilitating factors that influence usage, individuals' intentions to use them increase. When
entrepreneurial intention is evaluated in the context of Al, it is observed that individuals do not
consider effort expectancy and facilitating conditions as much as performance expectancy and social
influence. As emphasized by Adekiya & Ibrahim (2016), entrepreneurial intention refers to
individuals' intent to establish a business with growth potential. Within the scope of this intention,
individuals aim to achieve a goal and accomplish something. Therefore, individuals' evaluation of
entrepreneurial intention in the context of Al has been primarily focused on performance and social
influence.

In addition to these, the results indicate that self-efficacy plays a moderating role in the
effects of performance expectancy, effort expectancy, facilitating conditions, and social influence on
entrepreneurial intention. The interaction effect is negative for all variables. In other words, self-
efficacy reduces the impact of performance expectancy, effort expectancy, facilitating conditions,
and social influence on entrepreneurial intention. According to the simple slope tests, the moderating
effect for performance expectancy and social influence is significant for individuals with low self-
efficacy, whereas it is statistically insignificant for those with high self-efficacy. Specifically, for
individuals with low self-efficacy, as performance expectancy and perceived social influence
increase, entrepreneurial intention increases further compared to individuals with high self-efficacy.
Furthermore, the simple slope test results for effort expectancy and facilitating conditions were
insignificant for both low and high self-efficacy levels. According to Dawson (2014), the overall
moderating effect is considered significant because a significant difference was detected between the
direction and shape of the slopes. While effort expectancy and facilitating conditions do not
significantly affect entrepreneurial intention at extreme self-efficacy levels (low or high), self-
efficacy generally reduces their impact on entrepreneurial intention. This suggests that the
moderating effect might be more prominent at moderate levels or that the relationship is non-linear.
Consequently, these findings suggest that entrepreneurial intention in the context of Al is shaped by
individuals' self-efficacy levels. The results indicate that individuals with high self-efficacy may be
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less dependent on Al tools when making entrepreneurial decisions. Because individuals with high
self-efficacy trust their own abilities, equipment, and skills more than those with low self-efficacy,
they may place less importance on the presence or use of technological tools. Such individuals might
even feel uncomfortable being guided by an external technological system like Al, perceiving their
own knowledge and intuition as superior to the benefits Al provides. Some may even view Al tools
as a waste of time or unnecessary. Conversely, individuals with low self-efficacy may view Al tools
as an empowering force that compensates for their perceived deficiencies. Therefore, the negative
moderating role of self-efficacy may stem from high self-efficacy individuals perceiving Al not as a
facilitator, but as an element that hinders or limits personal autonomy.

To increase individuals' entrepreneurial intentions in the context of artificial intelligence, it
may be crucial to enhance their performance expectancy toward Al applications. If individuals
perceive Al tools as drivers of performance and productivity, their likelihood of engaging in
entrepreneurial ventures increases. Therefore, corporate Al applications developed specifically for
businesses or entrepreneurs should carry out promotional activities that promise performance
enhancement. In this context, examples of individuals who have achieved high performance and
successful ventures using Al applications can be utilized. Such examples used in promotion can
trigger the drive to become an entrepreneur. Furthermore, companies developing Al applications
should design their promotional activities with social influence at the center. In this regard, it can be
emphasized that using Al applications will cause individuals to be perceived as innovators and early
adopters in their social circles when they become entrepreneurs. Additionally, focusing on how this
provides them with prestige and a competitive advantage could be beneficial. Since entrepreneurship
in the context of Al also varies according to individuals' self-efficacy levels, focus must also be
placed on self-efficacy to boost entrepreneurship. Specifically, various training programs should be
organized for students and recent graduates with entrepreneurial potential, and building self-efficacy
should be an integral part of these programs. In entrepreneurship training (or courses) provided by
public institutions or universities, performance expectancy, social influence, and self-efficacy are
key topics that must be addressed. Moreover, measuring individuals' self-efficacy levels before
entrepreneurship training and redesigning the training processes accordingly may be beneficial. This
is because the entrepreneurial intentions of individuals with low self-efficacy versus high self-
efficacy can differ significantly in the context of Al

Limitations and Future Research

As with any study, this research has several limitations. First, the data were collected in
Tiirkiye, and factors such as Al acceptance, self-efficacy levels, and entrepreneurial intention may
vary across different cultural contexts. Future studies could collect data from diverse cultural
backgrounds to reveal the significance of culture within the framework of Al adoption and
entrepreneurial intent. Furthermore, since the study measures entrepreneurial intention, the data were
collected from individuals who are not yet entrepreneurs. Future research could focus on active
entrepreneurs to examine the actual impact of Al acceptance on real entrepreneurial behavior. In this
study, demographic information was used for descriptive purposes and was not included in the
primary analyses. Subsequent research could investigate the influence of variables such as gender,
age, marital status, and educational level on the proposed relationships. Additionally, incorporating
participants' prior Al knowledge and usage levels into the research model could provide deeper
insights. Finally, this study utilized the core factors of the Unified Theory of Acceptance and Use of
Technology (UTAUT): performance expectancy, effort expectancy, facilitating conditions, and
social influence. Future studies could expand the model by adding variables such as hedonic
motivation, price value, and habit, thereby analyzing the relationship between Al acceptance and
entrepreneurial intention within the UTAUT2 framework. Moreover, the research model could be
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further extended by analyzing individuals' emotional states and risk perceptions toward artificial
intelligence technologies.
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Uretken Yapay Zeka Kabuliiniin Girisimcilik Niyeti Uzerindeki Etkisi: Oz Yeterliligin
Diizenleyici Rolii

Giris

Cagimizda teknolojik ilerlemelerin hiz1 6zellikle yapay zeka (YZ) alaninda igletmelerin ve
bireylerin geleneksel ¢alisma ve iiretim paradigmasii kokten doniistiirmektedir. Dijital doniisiim
olarak adlandirilan bu siire¢ yalnizca yeni is modellerinin ortaya ¢ikmasina degil, ayn1 zamanda
mevcut i siireglerinin de yeniden tanimlanmasina yol agmaktadir. Bu doniisiim ile birlikte
girisimcilik faaliyetleri de YZ teknolojileri ile daha once hi¢ olmadigi kadar etkilesim igerisine
girmistir. Ozellikle iiretken yapay zeka (UYZ) araglari, girisimcilik ekosisteminde kayda deger bir
degisim potansiyeli sunarak geleneksel girisimcilik anlayisini degistirmistir. Bu baglamda ekonomik
biiylimeyi tesvik etmede ve yeni istihdam alanlar1 yaratmada kritik bir faktdr olan girisimcilik bu
teknolojik kaynakli doniisiim ve gelismelerden en ¢ok etkilenen alanlardan biri haline gelmistir (Nart
& Yildirim, 2021, s. 5).

Nitekim, YZ teknolojilerindeki devrim niteligindeki gelismeler isletmelerin faaliyetlerini
yeniden sekillendirmekte ve girisimcilik ekosistemine 6nemli firsatlar sunmaktadir (Uriarte vd.,
2025, s. 2). Son yillarda ChatGPT ve Gemini gibi UYZ araglarmin ortaya cikis1 bilgiye erisim,
problem ¢dzme ve karar alma siireclerinde degisimlere yol agarak (Ozdemir, 2025; Yilmaz & Yilmaz
Karaoglan, 2023, s. 2) sorunlara ¢dziim bulma, temel kavramlari agiklama ve bilgi iiretme
kapasiteleriyle cesitli sektorlerde devrim yaratmustir (Ozdemir, 2025; Ivanov vd., 2024, s. 2).

Girigimcilik, bir ilkenin ekonomik bilylimesi, istthdamin artirillmasi ve teknolojik
modernizasyonu i¢in kritik bir itici gii¢ olarak kabul edilmektedir (Wibowo & Suasana, 2017, s.
5694). UYZ araclarin kullamimu, is fikirlerinin gelistirilmesinden pazar arastirmasina, is plam
hazirligindan pazarlama stratejilerine kadar birgok alanda biiyiik kolayliklar saglamaktadir (Tran &
Murphy, 2023, s. 854). Girisimciler, is modellerini tasarlarken UYZ ile konusarak 6grenebilmekte
(Kostis vd., 2024, s. 1) ve UYZ'nin yaratici yikimi daha yaratici ancak daha az yikici hale
getirebilecegi one siiriilmektedir (Norbick & Persson, 2024, s. 349). Bu yiizden UYZ araglari
girisimci adaylari igin artik bir segenek olmaktan ¢ikip bir gereklilik haline gelmistir.

UYZ teknolojileri yaratic1 fikirlerin ortaya ¢ikmasmi ve problem ¢dzme becerilerini
destekleyerek bireylerin girisimcilik siirecinde dogrudan uygulanabilir teknikleri 6grenmelerine
yardimei olur. Ayrica, 6z yeterliligin bu siirecte bireylerin motivasyonunu ve davranis segimlerini
belirlemede ve girisimcilik niyetini dngdérmede 6nemli bir faktdr oldugu belirtilmistir (Ka & Lee,
2025, s. 412-413). Mevcut arastirmalar UYZ teknolojilerinin kabuliiniin 6grenciler, bilgi ¢alisanlar:
ve saglik profesyonelleri gibi ¢esitli kullanic1 gruplar izerindeki etkilerini incelemis olsa da (Gupta
& Yang, 2024, s. 225), bu teknolojilerin potansiyel girisimciler tarafindan benimsenmesi ve eyleme
doniisme niyeti arasindaki iliski biiyiikk 6lciide goéz ardi edilmistir. Daha da 6nemlisi, mevcut
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calismalar genellikle teknolojik 6zelliklere (fayda, kullanim kolaylig1) odaklanirken, bireyin kendi
kapasitesine olan inancini temsil eden '6z yeterlilik' gibi temel psikolojik dinamiklerin bu siirece nasil
etki ettigi literatiirde ciddi bir bosluk olusturmaktadir. Diger bir deyisle, Uretken Yapay Zeka Kabulii
(UYZK) ile girisimcilik niyeti arasindaki iliskide 6z yeterliligin nasil bir smir kosulu yarattig1 heniiz
Tiirkiye baglaminda incelenmemistir. Bu ¢alisma, UYZK ’nin girisimcilik niyeti iizerindeki etkisinin,
bireylerin 6z yeterlilik diizeylerine gore nasil farklilagtigini inceleyen biitiinlesik bir model
onermektedir. Bu arastirma modeli, UYZK ile girisimcilik niyeti arasindaki dogrudan iliskide 6z
yeterliligin iistlendigi kritik diizenleyici role odaklanarak, bu iliskinin hangi kosullarda gii¢clendigini
veya zayifladigimi agiklamay1 hedeflemektedir. Tiirkiye'deki girisimci adaylar {izerinde yapilan bu
ampirik calisma, YZ caginda girisimciligin nasil tesvik edilebilecegine dair pratik ve teorik
¢ikarimlar sunmaktadir.

Dijital doniistimle birlikte is modellerinin hizla degistigi, yenilikgi fikirlerin ve teknolojilerin
rekabet avantaji sagladig1 bir ortamda girisimci adaylarinin UYZ araglarini kabul etme diizeyleri ve
bu araclar1 kullanma konusundaki 6z yeterlilikleri onlarin girisimci olma yolundaki niyetlerini nasil
sekillendirdigini anlamak hem teorik hem de pratik acidan biiyiik nem tasimaktadir. Teorik olarak
UYZK, girisimcilik niyeti ve 06z yeterlilik arasindaki karmasik iliskilerin derinlemesine
anlasilmasina katkida bulunarak literatiirdeki boslugu dolduracaktir. Pratik agidan ise bulgularimiz
politika yapicilar, egitimciler ve girisimcilik destek programi yoneticileri i¢in 6nemli ¢ikarimlar
saglayacak ve gen¢ nesilleri dijital ¢agin gerektirdigi yetkinliklerle donatma ve girisimcilik
potansiyellerini maksimize etme yolunda énemli bir katki saglayacaktir.

Teorik Arka Plan

Bu ¢aligma, girisimcilik niyetinin olusumunda teknolojik ve bireysel faktorlerin etkilesimini
aciklamak amaciyla biitiinlesik bir teorik yaklagim benimsemistir. Girisimcilik davranisi, dogasi
geregi karmasik bir siirectir ve tek bir teori ile agiklanmasi giictiir. Bu nedenle calismada; (1)
bireylerin UYZ gibi yikic1 bir teknolojiyi kabul etme motivasyonlarini agiklamak icin Birlesik
Teknoloji Kabul ve Kullanim Teorisi (UTAUT), (2) bu kabuliin girisimcilik davranisi1 6ncesindeki
en kritik asama olan niyete doniisiimiinii temellendirmek i¢in Planli Davranig Teorisi (PDT) ve (3)
bu siirecte bireyin kendi kapasitesine olan inancinin (6z yeterlilik) diizenleyici roliinii agiklamak i¢in
Sosyal Biligsel Teori (SBT) bir araya getirilmistir.

Yapay Zeka ve Uretken Yapay Zeka Kabulii

Yapay zeka, OECD (2024, s. 4) tarafindan agik ve ortiik hedefler i¢in aldig1 girdiden fiziksel
ve sanal ortamlari etkileyebilecek tahminler, igerikler, Oneriler veya kararlar gibi ¢iktilarin nasil
uretilecegini ¢ikaran makine tabanli bir sistem olarak tanimlanmistir. Yapay zeka araclarini
kullanmak bir¢cok kisiye fayda saglayabileceginden bireylerin bu yapay zeka teknolojilerini
benimsemeleri ve uygun sekilde kullanmalar1 i¢in kabul etmeleri gerekmektedir. Eger birey yapay

T Uretken yapay zekalarm hayatin igine ¢ok hizli girisiyle birlikte, bu durum sosyal bilimcilerin hemen dikkatini gekmis
inceleme alanina girmistir. Bilimsel ¢aligmalarda da iiretken yapay zekanin oldukga fazla kullanildigi goriilmektedir.
Makalemizin direk konusu olmasa da bun tiir ¢aligmalarin bir kismini gérmek i¢in bk. Abdulrazagova et al., 2025; Ahmed
& Hamod, 2026; Akyildiz & Akyildiz, 2020; Altntas, 2025; Altintas & Yiirekli, 2026; Altindis, 2020; Ardaturk, 2026;
Ardug Kara, 2026; Arict & Karaci, 2013; Askun, 2024; Basar, 2025; Bekil, 2018; Biiyiikboyac1 & Yozcu, 2026; Coskun,
2025; Cakmak, 2025; Cark, 2020; Celik et al., 2025; Cora et al., 2026; Dalmis, 2026; Dogru & Hacimiiftiioglu, 2025;
Efendioglu, 2023; Ekinci, 2025; Ertan, 2026; Giizel, 2024; Isik & Dari, 2023; Kanat, 2020; Karakus et al., 2025; Keles,
2018; Keles & Keles, 2017, 2018; Keles et al., 2017; Kizildag, 2023; Kogakoglu & Kocakoglu, 2025; Mazlum & Mazlum,
2025; Odacioglu, 2022; Olger, 2025; Ozdemir, 2026; Romya Bilgin & Kiiciiksabanoglu, 2023; Sakin & Tiirk, 2025;
Saribag, 2025; Sergemeli, 2018; Tetik Kiigiikelgi, 2025; Tugcu, 2025; Yener & Kose, 2023; Yildirim Altun, 2025; Yildiz,
2025; Zan & Zan, 2025; Zenginaloglu, 2026.
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zeka araglarin diisiik bir diizeyde kabul ederse, bu davranis yapay zekay1 benimsemeyi azaltacak ve
bunun sonucunda kaynaklar gerekli sekilde kullanilmayacaktir (Kelly vd., 2023, s. 2).

UYZ, metin, goriintii, ses veya diger veriler gibi yeni ve orijinal icerikler iiretebilen bir yapay
zeka tiiriidiir (Yilmaz & Yilmaz Karaoglan, 2023, s. 2) ve operasyonel verimliligi énemli dlciide
artirma, yeniligi tesvik etme ve ekonomik deger yaratma potansiyeline sahip doniistiiriicii bir
teknolojiyi temsil etmektedir. Uretken yapay zekayi teknolojik altyapi, diizenleyici ortamlar,
kurumsal hazirlik ve kalifiye personelin varlig1 gibi bir dizi faktor etkiledigi icin basarili bir sekilde
benimsenmesi garanti degildir. Ancak bununla birlikte, 2030 yilina kadar kiiresel piyasada iiretken
yapay zekanin 110 milyar dolara ulasmas1 beklenmektedir (Ali vd., 2025, s. 166). UYZ, zamaninda
miisteri hizmetleri sunma, farkli is faaliyetleri igin icerik olusturma, insan kaynaklarini yonetme,
aninda miisteri geri bildirimi saglama, iirlin veya hizmetle ilgili bilgi saglama, tirtinleri yonetme ve
dijital pazarlama gibi birgok faydaya sahiptir (Rana vd., 2024, s. 1). Giglii bir teknolojiyi temsil
edebilen ve benzersiz bir yapay zeka kategorisi olan UYZ 2023 itibariyle diinya ¢apinda pazarlama,
sat1g, hukuk, insan kaynaklari, muhasebe, finansman, kamu hizmeti ve egitim gibi bir¢cok alanda
isletmelere hizmet vermektedir (Fui-Hoon Nah vd., 2023, s. 280).

UYZ teknolojileri, yeni veriler iiretebilme kapasitesiyle 6ne ¢ikmakta ve dogal dili anlama
ile liretme yetenekleri sayesinde insan davraniglarini taklit edebilmektedir. Bu 6zellikleri s6z konusu
araclarin is diinyas1 ve toplumsal yapi icerisinde kayda deger roller iistlenmesini miimkiin
kilmaktadir. Ayrica, iiretken yapay zekanin farkli veri tiirlerini sentezleyebilmesi, genel egilimleri
Ozetleyebilmesi ve ikna edici agiklamalar sunabilmesi dikkat ¢ekicidir. Bu araglar, is ve toplum
icerisinde dogrudan karar verici bir konumda yer almasa da, bireylerin fark etmemis olabilecegi
alternatif bakig agilarim1 sentezleyerek sundugu oOzetler sayesinde yaratict disiincelerin
tetiklenmesine katki saglayabilecek potansiyele sahiptir (Dwivedi vd., 2023, s. 56).

Bu yeni teknolojilerin bireyler tarafindan kabul edilmesi Teknoloji Kabul Modeli (TAM) ve
Birlesik Teknoloji Kabul ve Kullanim Teorisi (UTAUT) gibi teorik ¢ergevelerle agiklanmaktadir.
Davis (1989) tarafindan ileri siirilen Teknoloji Kabul Modeli gerekgeli eylem ve planli davranig
teorilerine dayanmakta ve Sebepli Eylem Teorisi’nin (TRA) bilgi sistemlerinin kullanic1 kabuliinii
modellemek icin uyarlanmis bir modeldir (Ozdemir & Taskin, 2025). TAM’mn amaci, bilgisayar
kabuliiniin belirleyicileri hakkinda genel, ¢ok ¢esitli son kullanici bilgi islem teknolojileri ve
kullanict popiilasyonlart genelinde kullanici davranisini agiklayabilen ve ayni zamanda hem basit
hem de teorik olarak gerekcelendirilmis bir aciklama saglamaktadir (Davis vd., 1989, s. 4). TAM’a
gore dig faktorler ve aract faktorler araciligryla kullanici tarafindan yeni teknolojinin kabul
edilmesine yol agmakta ve algilanan kullanmighilik, algilanan kullanim kolayligi ve kisinin etkin
kullanimina yonelik tutumunu dogrudan etkilemektedir (Yadegari vd., 2024, s. 1103).

Venkatesh vd. (2003) tarafindan gelistirilen UTAUT ise sekiz farkli teknoloji kabul modeli
tarafindan -Theory of Reasoned Action (TRA), Technology Acceptance Model (TAM), Motivational
Model (MM), Theory of Planned Behavior (TPB), combined TAM-TPB, Model of Personnel
Computer Utilization (MPCU), Innovation Diffusion Theory (IDT) and Social Cognitive Theory
(SCT)- ileri siiriilen 6nermeleri sentezleyerek olusturulmustur (Taherdoost, 2018, s. 965). UTAUT a
gore bilgi teknolojilerinden yararlanma niyeti performans beklentisi, caba beklentisi, sosyal etki ve
kolaylastiric1 kosullar olmak tizere dort temel degiskenin bir fonksiyonu olup bir sistemi kullanma
egilimini olusturarak bir kisinin fiili kullanim davraniglarini sekillendirmektedir. Burada performans
beklentisi (TAM’da algilanan fayda); bir bireyin bir sistemi kullanmanin is performansini
artiracagina inanma derecesini, ¢aba beklentisi; sistemin kullamimiyla iligkili kolaylik derecesini,
sosyal etki; bir bireyin 6nemli diger kisilerin yeni sistemi kullanmasi gerektigine inandigini
algilamasin1 ve kolaylastirict kosullar ise bireyin sistemin kullanimini desteklemek igin bir
organizasyonel ve teknik bir altyapinm var olduguna olan inancim ifade etmektedir (Venkatesh,
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2022, s. 645). Yiiksek tahmin dogruluguyla iinlii olan UTAUT modeli, teknoloji kabuliinii tahmin
etmede yaklasik %70 oraninda etkili oldugu tespit edilmis ve bu da onu teknoloji benimseme
alaninda temel bir teori haline getirmistir (Wang vd., 2024, s. 3).

Geleneksel Teknoloji Kabul Modeli, teknolojiyi sadece 'fayda' ve 'kolaylik' ekseninde
degerlendirirken, UYZ is yapis sekillerini ve sosyal etkilesimleri de déniistiiren cok boyutlu bir
yapidir. Bu baglamda Venkatesh vd., (2003) tarafindan gelistirilen UTAUT, sadece teknolojik
ozellikleri degil, ayn1 zamanda sosyal etki ve kolaylastirici kosullar gibi ¢evresel faktorleri de modele
dahil etmesiyle UYZK’yi aciklamakta daha kapsayici bir gerceve sunmaktadir. Calismamizda
girisimcilik niyeti, salt bireysel bir karar degil, teknolojik ve sosyal ¢evrenin tetikledigi bir olgu
olarak ele alindigindan UTAUT temel alinmistir.

Girisimcilik Niyeti

Girisimcilik, yeni girisim fikirlerinin kesfedilmesi, degerlendirilmesi ve firsatlarin
kullanilmasini igeren bir faaliyettir. Bu faaliyet firsatlari belirlemeyi, risk almayi ve yenilikei fikirleri
veya iriinleri pazara sunmak icin kaynaklar1 harekete gecirmeyi icermektedir. Girigimcilik
uygulamalari, ekonomik biiylimeyi tesvik ettigi, istihdam firsatlar1 yarattig1 ve yeniligi destekledigi
icin ¢ok onemlidir (Uriarte vd., 2025, s. 5). Girisimcilik niyeti ile ilgili ampirik ¢caligmalar ilk olarak
Bandura'nmin (1977, 1982) sosyal bilissel teoride kisinin olasi durumlar1 yonetmek igin gerekli
eylemleri organize etme ve yiirlitme yeteneklerine olan inanci olarak tanimlanan 6z yeterlilik
kavramini ortaya atmasiyla baslamigtir (Saraih vd., 2018, s. 2). Travis & Freeman (2017, s. 57)
girisimcilik niyetini, bir isi baglatmadan veya bir ise sahip olmadan dnce o isi baglatma, yaratma veya
sahip olma niyetleri olarak tanimlamaktadir. Bu kavram, girisimcilik faaliyetlerinin onciisii olarak
kabul edilmektedir. Girigimcilik niyeti tizerine yapilan ¢aligmalar bu niyetin olusumunu agiklamak
icin ¢esitli teorik ¢erceveler kullanmistir. Girisimcilik niyetini agiklayan baglica teoriler arasinda
Ajzen'in (1991) Planli Davranis Teorisi (PDT), Shapero ve Sokol'un (1982) Girisimci Olay Modeli
ve Bird’in (1988) Girisimci Niyetleri Uygulama Modeli yer almaktadir.

Ajzen’in (1991) planh davranis teorisine gore bir kisinin belirli bir davranisi gerceklestirme
niyeti davranisa yonelik tutum, 6zel normlar ve algilanan davranigsal kontrol tarafindan belirlenir.
Davranisa yonelik tutum, bireyin davramisi gerceklestirme konusunda olumlu ya da olumsuz
algisidir. Oznel normlar, davramsta bulunmaya yonelik algilanan sosyal baskidir. Algilanan
davranigsal kontrol ise bireyin bir davranigi gerceklestirme yetenegine ve bu davranisin {izerindeki
kontroliine iliskin algisidir (La Barbera & Ajzen, 2021, s. 36). Girisimcilik literatiiriinde, girisimcilik
eyleminin en gii¢lii yordayicisinin 'niyet' oldugu genel kabul gérmektedir. Ajzen'in (1991) Planh
Davranis Teorisi, niyetin davranisa giden yoldaki merkezi roliinii vurgular. Bu ¢alismada, UYZK nin
dogrudan bir davranisa (is kurma) doniismesinden ziyade, 6ncelikle zihinsel bir hazirlik siireci olan
girisimcilik niyetini sekillendirdigi varsayilmaktadir. Bu nedenle, bagimli degisken olarak
girisimcilik niyeti tercih edilerek ¢aligmanin zemini PDT {izerine kurgulanmaistir.

Shapero ve Sokol (1982) gore girisimci niyetten ziyade girisimci olay1 yani yeni bir is kurma
olgusunu merkeze almislardir. Bu modelde bireyin bir girisime yonelik arzusu ve algilanan
uygulanabilirligi, eyleme gecme veya gegmeme kararim tetiklemektedir (Sesen & Basim, 2012, s.
22). Bird’in (1988) modeline gore bir birey hem rasyonel diisiincesini sekillendiren politik, sosyal ve
ekonomik unsurlart igeren baglamsal hem de is kurmaya yonelik sezgisel yaklasimim etkileyen
kisisel 6zelliklere dayanarak girisimcilige yonelik niyetler olustururlar (Maheshwari vd., 2023, s.
1907).

Ozyeterlilik

Oz yeterlilik, Albert Bandura'nin Sosyal Bilissel Teorisi'nin temel bir kavramidir (Bandura,
1977) ve bireyin karsilasabilecegi durumlarla basa ¢ikmak i¢in gerekli eylem planlarini diizenleme
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ve uygulama konusundaki kendi yeteneklerine olan inancini ifade eder (Bandura, 1995, s. 2). Bu
tanim eylemlerin, davraniglarin, algilarin, bilisin ve ¢evrenin kendi kendini motivasyonlu bir sekilde
etkiledigiyle ilgilidir (Shahab vd., 2019, s. 261). Oz yeterliligin bu etkisinin kisinin basarisin
belirledigi sdylenmektedir. Yiiksek 6z yeterlilik, kisinin ¢abalarini ve performansini artirmak igin
inisiyatif ve azim saglayacaktir. Diisiik 6z yeterlilik ise kisinin ¢abasin1 ve performansini azaltacaktir.
Yiiksek 0z yeterlilige sahip kisiler, diisiik yeterlilige sahip kisilerden farkli diisiinecek ve farkli
tutumlara sahip olacaktir. Bu agiklamaya dayanarak, 6z yeterliligin bir kisinin belirli hedeflere
ulagsma konusundaki 6zgiiveni oldugu sonucuna varilabilir (Jamilatun vd., 2023, s. 20). Teknolojik
imkanlarin varligi (UTAUT) ve niyetin olusumu (PDT) tek basina girisimcilik siirecini agiklamakta
yetersiz kalabilir, zira bireyler ayni teknolojik imkanlara farkl: tepkiler verebilmektedir. Bandura'nin
(1977) SBT’si burada devreye girerek 6z yeterlilik kavrami iizerinden bu farklilasmay1 aciklar.
SBT'ye gore, cevresel faktorler (yapay zeka) ile davranigsal niyetler arasindaki iliski, bireyin kendi
yeteneklerine olan inanci (6z yeterlilik) tarafindan diizenlenir. Calismamizda 6z yeterliligin bir
diizenleyici (moderator) olarak konumlandirilmasi, SBT'nin 6ngoérdiigli insan, ¢evre ve davranig
arasindaki karsilikli belirleyicilik ilkesine dayanmaktadir.

Literatiir Arastirmasi, Hipotezler ve Arastirma Modeli
Uretken Yapay Zeka Kabulii ve Girisimcilik Niyeti Arasindaki iliski

Yapay zeka teknolojileri girisimcilik uygulamalarini doniistiirmekte ve girisimcilik
teorileriyle ilgili sorular1 giindeme getirmektedir. Ozellikle iiretken yapay zeka teknolojilerinin
kullaniminin biiyiik bir inovasyon ve girisimcilik potansiyeli yaratmasi sonucunda olumlu sosyal ve
ekonomik degisikliklere yol agmasi beklendiginden girisimci niyetlerini analiz ederken iiretken
yapay zekanin dikkate alinmasi gereken 6nemli bir faktor oldugunu savunulmaktadir (Dabbous &
Boustani, 2023, s. 4). Uretken yapay zeka teknolojilerinin yiikselisiyle birlikte, bu araglarmn
bireylerin girisimcilik niyetleri {izerindeki potansiyel etkisi literatiirde giderek daha fazla ilgi
gormektedir. Mevcut ¢aligmalar incelendiginde, arastirmacilarin yapay zeka kabuliinde agirlikli
olarak performans beklentisi ve sosyal etki degiskenleri lizerinde bir uzlasiya vardigi gorilmektedir.
Ornegin, Solérzano vd., (2024) ile Zhang & Yang (2025) yaptiklari ¢alismalarda benzer bulgulara
ulasarak, bireylerin yapay zekdnin kendilerine saglayacagi faydaya (performans beklentisine)
inandik¢a girisimcilik niyetlerinin dogrudan arttigim ortaya koymustur. Ote yandan Dabbous &
Boustani (2023) farkli bir perspektif sunarak, performans beklentisinin dogrudan bir etkisi
olmadigini, aksine ¢evresel beklentileri temsil eden 'sosyal etkinin' girisimcilik niyeti iizerinde ¢ok
daha belirleyici oldugunu iddia etmistir. Moustafa vd., (2025) ise ¢aba beklentisi ve kolaylastirici
kosullarin da bu siiregte anlamli bir rol oynadigini ekleyerek literatiirii genigletmistir. Bu durum,
yapay zeka kabul faktorlerinin niyet tizerindeki etkisinin drnekleme ve baglama gore degiskenlik
gosterebilecegini ve daha biitiinciil modellere ihtiya¢ duyuldugunu kanitlamaktadir.

Uretken Yapay Zeka Kabulii, Oz Yeterlilik ve Girisimcilik Niyeti Arasindaki Iliski

Literatiirde yapay zeka ve 0z yeterlilik kavramlarini bir arada inceleyen sinirli sayidaki
caligma, 6z yeterliligi genellikle bir arac1 degisken olarak konumlandirmistir. Ornegin Bui & Duong
(2024), ChatGPT kullaniminin dijital girisimcilik niyetini artirdigin1 ve bu siirecte dijital 6z
yeterliligin temel bir aract mekanizma olarak islev gordiigiinii tespit etmistir. Benzer sekilde Abaddi
(2024) ve Xie & Wang (2025), yapay zeka teknolojilerine yonelik olumlu algilarin bireylerin kendi
yeteneklerine olan inanglarini artirdigini, bu artigin da dolayli olarak girisimcilik niyetini tetikledigini
savunmustur. Ancak mevcut ampirik kanitlara bakildiginda, hi¢bir ¢alismanin 6z yeterliligin bir
diizenleyici olarak sinir kosulu yaratip yaratmadigini test etmedigi goriilmektedir. Dolayisiyla,
halihazirda ytiksek veya diisiik 6z yeterlilige sahip bireylerin yapay zeka araglarini kabul ettiklerinde
girigimcilik niyetlerinin nasil bir kirilma yasadigi sorusu literatiirde hala cevapsizdir.
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Arastirmalar 6z yeterliligi sadece bagimsiz veya araci bir degisken olarak ele alirken, bu
calisma Sosyal Bilissel Teori'nin karsilikli belirleyicilik ilkesine dayanarak 6z yeterlilige farkl bir
misyon yiiklemektedir. Bu ilkeye gore bireysel igsel faktorler (6z yeterlilik) ve cevresel/teknolojik
faktorler (yapay zeka imkanlar1) davramisi sekillendirirken birbirleriyle etkilesim igindedir. Bu
caligmada, literatiirdeki yaygin sinerjik beklentinin aksine, 6z yeterliligin bir telafi edici mekanizma
olarak negatif diizenleyici rol oynamas1 beklenmektedir. Teorik olarak, yiiksek 6z yeterlilige sahip
bireyler halihazirda kendi yeteneklerine, deneyimlerine ve igsel kaynaklarina yogun bir sekilde
giivendikleri i¢in yeni bir is kurma niyetini olustururken digsal bir teknolojik destege (yapay zekaya)
daha az ihtiya¢ duyarlar. Buna karsin, diisiik 6z yeterlilige sahip bireyler, girisimcilik siirecinin
gerektirdigi karmagik problem ¢6zme, pazar analizi ve karar alma asamalarinda kendilerini yetersiz
hissedebilirler. Bu noktada iiretken yapay zeka, kendine giiveni diisiik olan bu bireyler i¢in bir biligsel
dayanak islevi gorerek eksik olan 6zgiiveni ve kapasite agigini teknolojik olarak telafi edebilir.
Dolayisiyla, yapay zeka kabul faktdrlerinin girisimcilik niyetini artiric etkisinin, igsel kapasitesine
giivenmeyen (diisiik 6z yeterlilik) bireylerde ¢ok daha giiclii bir itici gii¢ olacagi ongoriilmektedir.
Bu teorik gerekgelendirmeler dogrultusunda asagidaki arastirma hipotezleri ve model (Sekil 1)
gelistirilmistir.

Hi: Yapay zekaya yonelik performans beklentisi bireylerin girisimcilik niyetini etkilemektedir.
H»: Yapay zekaya yonelik caba beklentisi bireylerin girisimcilik niyetini etkilemektedir.

Hjs: Yapay zekaya yonelik kolaylastirict kosullar bireylerin girisimcilik niyetini etkilemektedir.
Hy: Yapay zekaya yonelik sosyal etki algisi bireylerin girisimcilik niyetini etkilemektedir.

Hs: Yapay zekaya yonelik performans beklentisi ile bireylerin girisimcilik niyeti arasindaki iligskide
0z yeterliligin diizenleyici etkisi vardir.

He: Yapay zekaya yonelik caba beklentisi ile bireylerin girisimcilik niyeti arasindaki iligkide 6z
yeterliligin diizenleyici etkisi vardir.

H7: Yapay zekéya yonelik kolaylastiric1 kosullar ile bireylerin girisimcilik niyeti arasindaki iligkide
0z yeterliligin diizenleyici etkisi vardir.

Hs: Yapay zekaya yonelik sosyal etki algisi ile bireylerin girisimcilik niyeti arasindaki iliskide 6z
yeterliligin diizenleyici etkisi vardir.
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Oz Yeterlilik
Performans
Beklentisi -3

Caba
Beklentisi
Kolaylastircy
Kosullar

Sekil 1: Arastirma Modeli

Yontem

Calismada veriler 406 katilimcidan ¢evrimici anket yontemiyle toplanmistir. Katilimcilar
daha once girisimcilik deneyimi olmayan bireylerden olugsmaktadir. Cilinkii ¢alisma kapsaminda
bireylerin girisimcilik niyeti arastirilmistir. Elde edilen veriler SPSS 24 ve AMOS 24 paket
programlari ile analiz edilmistir. Veriler daha 6nce yapilan calismalarda giivenilirlik ve gecerlilikleri
kanitlanmig ¢ok maddeli dlgekler araciligiyla toplanmistir. Bu baglamda performans beklentisi (7
madde), ¢caba beklentisi (5 madde), kolaylastirici kosullar (3 madde) ve sosyal etki (5 madde) olmak
iizere 4 alt boyuttan olusan iiretken yapay zeka kabul 6l¢egi Yilmaz vd., (2024) nin ¢aligmasindan
uyarlanmistir. Girigimcilik niyeti 6l¢egi (6 madde) Sesen & Basim (2012), 6z yeterlilik 6lgegi (10
madde) ise Aypay (2010)’un galismasindan elde edilmistir. Arastirma verileri, Sirnak Universitesi
Etik Kurulunun 11/11/2024 tarih ve E-74546226-050.99-115823 sayili karariyla onay alindiktan
sonra toplanmistir. Ankette bulunan soru ifadeleri Kesinlikle Katilmiyorum (1) ile Kesinlikle
Katiliyorum (5) arasinda degisen Likert 6lgegi ile dlgiilmiistiir. Elde edilen veriler kapsaminda ilk
olarak arastirma modeline dogrulayici faktor analizi yapilmis ve 6l¢iim modeli test edilmistir. Olciim
modeline ait uyum iyiligi degerleri ile giivenilirlik ve gegerlilik degerlerinin uygun oldugu tespit
edildikten sonra arastirma hipotezleri yapisal esitlik modellemesi kullanilarak test edilmistir.

Bulgular

Asagida analizler sonucunda elde edilen bulgular sunulmustur.
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Katihmeilara iliskin Demografik Bulgular

Tablo 1. Demografik Ozellikler (N=406)

Demografik Ozellikler Kategori Frekans (%)
Cinsiyet Erkek 61,3
Kadin 38,7
Yas 20-25 Yas 30
26-30 Yas 8,6
31-35 Yas 15
36-40 Yas 14,5
41-45 Yas 15,8
46 Yas ve lizeri 16
Egitim Diizeyi Lise 13,1
Lisans 62,6
Lisansiistii 24.4

Dogrulayic1 Faktor Analizine liskin Bulgular

Dogrulayic1 faktor analizi sonucunda model uyum iyiligi degerlerinin olmasi gereken
degerlerde oldugu tespit edilmistir. Bu kapsamda aragtirma modelinin toplanan veri ile uyumlu
oldugu soylenebilmektedir (Cokluk vd., 2021; Bayram, 2016). (CMIN/df=3,185, NFI=0,908,
TLI=0,929, CFI=0,934, SRMR=0,038, RMSEA=0,073).

Giivenilirlik ve Gecerlilik Analizlerine Iliskin Bulgular

Arastirma modelinin gilivenilirligini test etmek icin oncelikle i¢ tutarlilik gdstergesi olan
Cronbach’s Alpha degeri hesaplanmistir. Cronbach’s Alpha degeri 0 ile 1 arasinda deger alirken,
degerin 0,70’in tizerinde olmas1 kabul edilebilir sinirin tizerinde oldugunu gostermektedir (Hair vd.,
2019; Ozdamar, 2017). Bununla birlikte, arastirma modelinin giivenilirligini test etmek icin her bir
degiskene ait birlesik giivenilirlik (Composite Reliability) degerleri hesaplanmistir. Bu degerin de
0,70’in tlizerinde olmasi gerektigi vurgulanmaktadir (Hair vd., 2021).

Gegerlilik analizi i¢in ilk olarak aragtirma modelinin yakinsak gecerliligi incelenmistir.
Yakinsak gecerlilik icin degiskenlerin AVE (Average Variance Extracted) degerleri ve soru
ifadelerinin faktor yiikleri incelenmistir. AVE degerlerinin ve faktor yiiklerinin 0,5’in {izerinde
olmas1 gerekmektedir (Hair vd., 2021). Bu dogrultuda degiskenlere iligskin degerler Tablo 2’de
sunulmustur.
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Tablo 2. Giivenilirlik ve Gegerlilik Sonuglari

-- . Faktor Cronbach’s

Olcek Maddeleri Yiikii Alpha AVE CR
Performans Beklentisi (PB)

PB1 0,885

PB2 0,850

PB3 0,943

PB4 0,841 0,964 0,794 0,964
PB5 0,938

PB6 0,897

PB7 0,879

Caba Beklentisi (CB)

CB1 0,868

CB2 0,915

CB3 0.917 0,951 0,792 0,950
CB4 0,893

CB5 0,855

Kolaylastiric1 Kosullar (KK)

KKl 0,815

KK2 0,877 0,899 0,724 0,887
KK3 0,860

Sosyal Etki (SE)

SE1 0,882

SE2 0,941

SE3 0,950 0,967 0,857 0,968
SE4 0,929

SES 0,924

Girisimcilik Niyeti (GN)

GNI1 0,671

GN2 0,808

GN3 0.875 0,952 0,770 0,952
GN4 0,979

GN5 0,961

GNo6 0,933

Oz Yeterlilik (0Y)

Oyl 0,897

0Y2 0,893

0Y3 0,842

Ov4 0,915 0,977 0,808 0,977
0Ys 0,883

0Y6 0,935

0oY7 0,899

0Ys 0,937

0Y9 0,936

0Y10 0,848

Tablo 2’de goriildiigi iizere arastirma modelindeki degiskenlerin Cronbach Alpha, AVE ve
CR degerleri ile soru ifadelerinin faktor yiikleri kabul edilebilir sinirlar igerisindedir. Bu nedenle
aragtirma modelinin giivenilirlik ve yakinsak gegerlilik ile ilgili kriterleri sagladigi belirtilebilir.

Bunlara ek olarak aragtirma modelinin ayrisma gegerliligi test edilmistir. Ayrisma gegerliligi
icin Fornell-Larcker kriter degerleri ve HTMT (Heterotrait-Monotrait) rasyo degerleri
hesaplanmigtir. Bu kapsamda ilgili degerler Tablo 3 ve 4’te sunulmustur.

Turkish Studies — Economics, Finance, Politics 21(O1)



The Effect of Generative Artificial Intelligence Acceptance on Entrepreneurial Intention... 2035

Tablo 3. Korelasyonlar Fornell & Larcker Kriterleri

PB CB KK SE GN [0)%
PB ,891
CB ,828%%  89()
KK J159%%% - 665%%* 851
SE JI58¥RE 660***  642%*% 926
GN AO5¥Kk%  A]EHHk 303kkk A30%kk 878
oy 673%%% 3 kkk SAQwkx S| HRE 5Q(kkk ,899

Not: *p< .05, **p< .01, ***p<.001.

Tablo 4. Heterotrait-Monotrait Rasyo

PB CB KK SE GN (0)%
PB
CB 0,837
KK 0,762 0,682
SE 0,771 0,682 0,659
GN 0,526 0,452 0,414 0,474
(0)% 0,669 0,617 0,543 0,517 0,625

Hesaplamalar neticesinde Tablo 3 ve 4’te de goriildiigii iizere AVE degerlerine ait tiim
karekoklerinin yapilar arasindaki korelasyondan biiyiik oldugu tespit edilmistir (Fornell & Larcker
1981). Ayrica HTM degerleri 0,85 esik degerinden daha azdir (Kline, 2016; Henseler vd., 2015).
Sonuglara gore arastirma modelinin ayrisma gecerliligi kriterlerini sagladigi goriilmektedir.

Hipotez Testi Sonug¢lar:

Caligmada hipotezleri test etmek icin yapisal esitlik modellemesi kullanilmistir. Analizler
icin SPSS 24 ve AMOS 24 paket programlari kullanilmistir. Bu dogrultuda dncelikle yapisal esitlik
modelinin uyum iyiligi degerleri incelenmistir. Elde edilen sonuglara gore yapisal modelin uyum
iyiligi degerleri uygundur (Cokluk wvd., 2021; Bayram, 2016). (CMIN/df=3,248, NFI=0,930,
TLI=0,951, CFI=0,950, SRMR=0,040, RMSEA=0,074). Yapisal modelin uyum iyiligi degerleri
incelendikten sonra, hipotez testlerine iligkin sonuglar degerlendirilmistir. Bu noktada sonuglar direkt
etkiler ve diizenleyicilik etkisi olmak {izere iki agamada incelenmistir. Direkt etkiler Tablo 5’te
gosterilmistir.
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Tablo 5. Direkt Etkiler
Hipotezler Standardize Edilmis | Standart | Anlamhhk | Sonu¢
Beta (B) Katsayisi Hata
H1: Performans Beklentisi — Girigimcilik Niyeti 0,263 0,079 0,00 Kabul
H2: Caba Beklentisi — Girigsimcilik Niyeti -0,002 0,062 0,974 Ret
H3: Kolaylastirict Kosullar — Girigimcilik Niyeti 0,014 0,063 0,825 Ret
H4: Sosyal Etki— Girigimcilik Niyeti 0,100 0,049 0,042 Kabul

Tablo 5 incelendiginde yapay zekéya yonelik performans beklentisinin ( = 0,263, p < 0,05)
ve sosyal etkinin (B = 0,100, p < 0,05) bireylerin girisimcilik niyetini pozitif ve anlamli bir sekilde
etkiledigi goriilmektedir. Buna karsin, yapay zekaya yonelik ¢aba beklentisi (f = -0,002, p > 0,05)
ve kolaylastirict kosullarin (B = 0,014, p > 0,05) bireylerin girisimcilik niyeti lizerinde anlamli bir
etkisi tespit edilmemistir.

Caligmada ayrica yapay zekaya yonelik performans beklentisi, caba beklentisi, kolaylastirict
kosullar ve sosyal etkinin bireylerin girisimcilik niyeti {izerindeki etkisinde 6z yeterliligin
diizenleyici etkisi incelenmistir. Bu baglamda diizenleyici etkilere iligkin hipotez testi sonuglar1
Tablo 6’da sunulmustur.

Tablo 6. Oz Yeterliligin Diizenleyici Rolii

Hipotezler Standardize Edilmis | Standart | Anlamhhk | Sonu¢
Beta () Katsayisi Hata

H5: Performans Beklentisi*Ozyeterlilik — -0,121 0,056 0,044 Kabul
Girigimcilik Niyeti

H6: Caba Beklentisi*Ozyeterlilik — -0,143 0,058 0,012 Kabul
Girisimcilik Niyeti

H7: Kolaylastirict Kosullar*Ozyeterlilik — -0,149 0,056 0,011 Kabul
Girisimcilik Niyeti

HS: Sosyal Etki*Ozyeterlilik — Girisimcilik -0,119 0,057 0,021 Kabul
Niyeti

Not: * = Etkilesimi gostermektedir.

Tablo 6 incelendiginde yapay zekadya yonelik performans beklentisinin bireylerin
girisimcilik niyeti iizerindeki etkisinde 6z yeterliligin diizenleyici etkisinin oldugu goriilmektedir (§
=-0,121, p < 0,05). Oz yeterlilik performans beklentisinin girisimcilik niyeti iizerindeki etkisini
azaltmaktadir. Basit egim testi (Simple Slope Test) sonucunda diizenleyici etkinin diigiik 6z yeterlilik
(egim derecesi: 0,176, t: 1,968; p < 0,05) i¢in anlamli, yiiksek 6z yeterlilik (egim derecesi: 0,055, t:
0,399; p > 0,05) icin ise istatistiksel olarak anlamsiz oldugu tespit edilmistir. Kisaca, diisiik 6z
yeterlilige sahip olan bireylerde yapay zekaya yonelik performans beklentisi arttikga girisimcilik
niyeti yiiksek 0z yeterlilige sahip bireylere kiyasla daha fazla artmaktadir. Performans beklentisi ve
0z yeterliligin girisimcilik niyeti tizerindeki etkilesim etkisi Sekil 2’de gorsellestirilmistir (Dawson,
2025).
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Sekil 2. Performans Beklentisi ve Oz Yeterliligin Girisimcilik Niyeti Uzerindeki Etkilesim Etkisine
Yonelik Basit Egim Testi

Oz yeterlilik yapay zekaya yonelik ¢aba beklentisinin girisimcilik niyeti iizerindeki etkisinde
diizenleyici etkiye sahiptir. Oz yeterlilik ¢aba beklentisinin girisimcilik niyeti {izerindeki etkisini
azaltmaktadir (B = -0,143, p < 0,05). Basit egim testi neticesinde diizenleyici etki hem diisiik 6z
yeterlilik (egim derecesi: 0,117, t: 1,308; p > 0,05) hem de yiiksek 6z yeterlilik (egim derecesi: -
0,026, t: -0,194; p > 0,05) icin istatistiksel olarak anlamsiz bulunmustur. Etkilesim etkisi
anlamliyken, basit egimlerin diigiik ve yliksek seviyelerinde diizenleyici etki anlamli bulunmamustir.
Diisiik ve yiiksek 6z yeterliligin egimlerinin birbirleri arasindaki farklilik (yon ve sekil agisindan)
anlamli oldugu igin genel etkilesim etkisi anlamhidir (Dawson, 2014). Oz yeterliligin diizenleyici
etkisi ug degerlerde (diisiik-yliksek 6z yeterlilik) anlamli degildir. Bu durum diizenleyici etkinin orta
diizeyde daha belirgin oldugu veya etkinin dogrusal olmadigi anlamina gelebilmektedir. Capraz gegis
etkisi olarak degerlendirilen durum dogrusal olmayan iligkilerin varhi§ina isaret etmektedir.
Etkilesim etkisi anlamliyken alt gruplara ait egimler anlamsiz ¢ikabilmektedir. Bu durumda etkilesim
cizgisi belli bir noktada kesismekte ve kesisim noktasinda etkilesim sifirlanmaktadir. Dolayisiyla
Sekil 3’te goriildiigl lizere diisiik 6z yeterlilik ve yiiksek 6z yeterlilige ait etkilesim c¢izgilerinin
yonleri ileride belirli bir noktada kesisme egilimdedir. Bu dogrultuda caba beklentisi ve 6z
yeterliligin girisimcilik niyeti tizerindeki etkilesim etkisi Sekil 3’te gorsellestirilmistir (Dawson,
2025).
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Sekil 3. Caba Beklentisi ve Oz Yeterliligin Girisimcilik Niyeti Uzerindeki Etkilesim Etkisine
Yonelik Basit Egim Testi

Bunlara ek olarak, 6z yeterliligin yapay zekaya yonelik kolaylastirict kosullarin girisimcilik
niyeti iizerindeki etkisinde diizenleyici etkisi bulunmaktadir. Oz yeterlilik kolaylastiric1 kosullarin
girisimcilik niyeti {izerindeki etkisini azaltmaktadir (B = -0,149, p < 0,05). Basit egim testi
neticesinde diizenleyici etki hem diisiik 6z yeterlilik (egim derecesi: 0,107, t: 1,196; p > 0,05) hem
de yiiksek 6z yeterlilik (egim derecesi: -0,042, t: -0,305; p > 0,05) i¢in istatistiksel olarak anlamsiz
bulunmustur. Caba beklentisinin bagimsiz degisken oldugu durumdakine benzer sekilde, etkilesim
etkisi anlamli olmasina ragmen basit egimlerin diisiik ve yiiksek seviyelerinde diizenleyici etki
anlamli degildir. Diisiik ve yiiksek 6z yeterliligin egimlerinin birbirleri arasindaki farklilik (yon ve
sekil agisindan) anlamli oldugu i¢in genel etkilesim etkisi anlamlidir (Dawson, 2014). Kolaylastiric
kosullar ve 6z yeterliligin girisimcilik niyeti lizerindeki etkilesim etkisi Sekil 4’te gorsellestirilmistir
(Dawson, 2025).
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Sekil 4. Kolaylastiric1 Kosullar ve Oz Yeterliligin Girisimcilik Niyeti Uzerindeki Etkilesim
Etkisine Yonelik Basit Egim Testi

Son olarak, 6z yeterlilik yapay zekaya yonelik sosyal etki algisinin girisimcilik niyeti
lizerindeki etkisinde diizenleyici etkiye sahiptir. Oz yeterlilik sosyal etkinin de girisimcilik niyeti
tizerindeki etkisini azaltmaktadir (f =-0,119, p < 0,05). Basit egim testi sonucunda diizenleyici etki
diisiik 6z yeterlilik (egim derecesi: 0,210, t: 2,711; p < 0,05) i¢in anlamli, yiiksek 6z yeterlilik (egim
derecesi: 0,091, t: 0,719; p > 0,05) icin ise istatistiksel olarak anlamsiz bulunmustur. Diisiik 6z
yeterlilige sahip olan bireylerde sosyal etki arttik¢a girisimcilik niyeti yiiksek 6z yeterlilige sahip
bireylere kiyasla daha fazla artmaktadir. Bu dogrultuda sosyal etki ve 6z yeterliligin girisimcilik
niyeti tizerindeki etkilesim etkisi Sekil 5°te gorsellestirilmistir (Dawson, 2025).
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Sekil 5. Sosyal Etki ve Oz Yeterliligin Girisimcilik Niyeti Uzerindeki Etkilesim Etkisine Y&nelik
Basit Egim Testi

Tartisma ve Sonuc¢

Bu arastirmada yapay zekaya yonelik performans beklentisi, caba beklentisi, kolaylastirici
kosullar ve sosyal etkinin bireylerin girigimcilik niyeti izerindeki etkisi incelenmistir. Arastirmada
ayrica bu etkiler iizerinde 6z yeterliligin diizenleyici roliiniin olup olmadig test edilmistir. Aragtirma
verileri yapisal esitlik modellemesi yontemi ile analiz edilmistir. Sonuglara gore performans
beklentisi ve sosyal etki girisimcilik niyetini pozitif yonde etkilemektedir. Performans beklentisinin
girisimcilik niyeti iizerindeki pozitif etkisi, bireylerin yapay zekay1 performans ve verimlilik artirict
bir olgu olarak algiladigin1 gdstermektedir. Bireyler girisimci olduklarinda, yapay zeka
uygulamalarin1 kullanarak rekabet avantaji elde edebileceklerini ve yapay zekanin girisimlerine
fayda saglayacagimi diisiinmektedir. Bununla birlikte, bireyler girisimci olduklarinda yapay zeka
uygulamalarimi kullanarak belirsizlik ve riskleri en aza indirebilecegine dair inanca sahip olabilir.
Ciinkii yapay zeka insanlarin ¢6zmekte zorlandigi karmagik problemleri hizli ve dogru bir sekilde
cOzebilmektedir. Ayrica yapay zeka igletmelerde kullanilan neredeyse tiim sistemler {izerinde akillt
bir kontrol saglayabilmektedir. Girisimciler is akislarini ve operasyonlari (satin alma, iiretim, kalite
kontrol, pazarlama, dagitim vb.) yapay zeka destegiyle tasarlayabilmektedir (Giuggioli & Pellegrini,
2023). Bu dogrultuda Darwish vd., (2020) teknolojik gelismelere bagl olarak kiiresellesmenin
hizlandigin1 ve is diinyasinda rekabetin hizla arttigin1 vurgulamistir. Bu kapsamda girisimcilerin
rekabet avantaji elde edebilmek icin teknolojik gelismeleri yakindan takip etmeleri gerektigini ve
ozellikle yapay zekay1 operasyonel siireclere entegre etmenin énemini belirtmistir. Benzer sekilde
Singh vd., (2025) yapay zeka odakl girisimlerin gelismis inovasyon yetenekleri ve dijital teknolojiler
yoluyla rekabet avantaji elde edebilecegini vurgulamaktadir. Solérzano vd., (2024) yapmis oldugu
calismada performans beklentisinin yapay zeka kullanma niyetini artirdigini ve bunun da girisimcilik
niyetini pozitif yonde etkiledigi sonucuna ulasmistir. Ayrica Zhang & Yang (2025), performans
beklentisinin yesil girisimcilik niyetini pozitif yonde etkiledigini ve Moustafa vd., (2025) performans

Turkish Studies — Economics, Finance, Politics 21(O1)



The Effect of Generative Artificial Intelligence Acceptance on Entrepreneurial Intention... 2041

beklentisinin dijital girisimcilik niyetini anlamli ve pozitif yonde etkiledigi sonucuna varmaistir.
Dolayisiyla H; hipotezimiz kabul edilmis olup elde edilen sonug, Solérzano vd., (2024), Zhang &
Yang (2025) ve Moustafa vd., (2025)’nin bulgulariyla paralellik géstermektedir. Bunlara ek olarak,
sosyal etkinin bireylerin girisimcilik niyeti {izerindeki pozitif etkisi girisimcilik niyetinin yapay zeka
baglaminda bireysel degil, toplumsal ve sosyal normlar c¢ergevesinde degerlendirildigini
gostermektedir. Bireyler girisimlerinde yapay zeka uygulamalarini kullanarak sosyal ¢evrelerinde
itibar sahibi olacagini veya 6n plana g¢ikacaginmi diisiinmektedir. Ayrica yapay zekd kullanimi
yenilik¢i ve modern girisimcilik anlayisini yansitmaktadir. Bu kapsamda bireyler girisimlerinde
yapay zeka kullanarak yenilik¢i goriinmek istemektedir. Ciinkii Cioc vd., (2023) ve Stefan vd.,
(2025)’in de vurguladigi gibi, sosyal etki bireylerin yeni teknolojileri kullanmasini tesvik eden
onemli faktorlerden biridir. Zhang & Yang (2025), sosyal etkinin yesil girisimcilik niyetini pozitif
yonde etkiledigini dogrulamistir. Dabbous & Boustani (2023), sosyal etkinin girisimcilik niyeti
izerinde anlamli ve pozitif bir etkiye sahip oldugunu tespit etmistir. Dolayisiyla H4 hipotezimiz kabul
edilmis olup elde edilen sonug, Zhang & Yang’in (2025) ve Dabbous & Boustani (2023)’nin
bulgulartyla paralellik gostermektedir.

Caba beklentisi ve kolaylastirict kosullarin girigimcilik niyeti {izerinde istatistiksel olarak
anlaml1 bir etkisi tespit edilmemis olup H, ve Hs hipotezlerimiz reddedilmistir. Bu sonuglar bireylerin
yapay zeka baglaminda girisimciligi diisiiniirken caba, kolaylik ve altyapi faktorlerini yeterince
onemsemedigini gostermektedir. Bunun sebebi yapay zeka uygulamalarinin genel itibariyla kullanici
dostu olmasi, ¢aba gerektirmemesi, erisiminin ve kullaniminin kolay olmasi olabilir. Nitekim Emon
vd., (2023) bireylerin yapay zekd uygulamalarini kullanma niyetlerinde ¢aba beklentilerinin
olumsuz, kolaylastirici kosullarin ise olumlu etkisinin oldugunu belirtmistir. Yapay zeka
uygulamalar1 ¢aba gerektirdiginde bireyler kullanmaktan kaginmaktadir. Ancak kullanimini
etkileyen kolaylastirici unsurlar oldugunda, bireylerin kullanma niyetleri artmaktadir. Yapay zeka
baglaminda girisimcilik niyeti degerlendirildiginde ise bireylerin ¢aba beklentileri ve kolaylastiric
kosullar1 performans beklentisi ve sosyal etki kadar dikkate almadigi goriilmektedir. Clinkii Adekiya
& Ibrahim (2016)’in vurguladigi gibi girisimcilik niyeti bireylerin biiyiime potansiyeli olan bir
isletme kurmaya yonelik niyetlerini ifade etmektedir. Bu niyet kapsaminda bireyler bir hedefe
ulagsmay1 ve bir seyler basarmay1 amacglamaktadir. Dolayisiyla, bireylerin yapay zeka baglaminda
girisimcilik niyetinin degerlendirmesi performans ve sosyal etki odakli olmustur.

Bunlara ek olarak, sonuglara gore 6z yeterlilik performans beklentisi, ¢caba beklentisi,
kolaylastirici kosullar ve sosyal etkinin girisimcilik niyeti iizerindeki etkisinde diizenleyici rol
oynamaktadir. Tim degiskenler i¢in etkilesim etkisi negatiftir. Baska bir ifadeyle, 6z yeterlilik
performans beklentisi, ¢aba beklentisi, kolaylastirici kosullar ve sosyal etkinin girisimcilik niyeti
iizerindeki etkisini azaltmaktadir. Yapilan basit egim testleri sonucunda performans beklentisi ve
sosyal etki icin diizenleyici etki diisiik 6z yeterlilikte anlamliyken, yiiksek 6z yeterlilik igin
istatistiksel olarak anlamsizdir. Baska bir deyisle, diisiik 6z yeterlilige sahip olan bireylerde
performans beklentisi ve sosyal etki algisi arttikca girisimcilik niyeti yiiksek 6z yeterlilige sahip
bireylere kiyasla daha fazla artmaktadir. Bununla birlikte, caba beklentisi ve kolaylastirict kosullar
icin basit egim testi sonuglar1 hem diisitk hem de yliksek 6z yeterlilik i¢in anlamsizdir. Dawson
(2014)’e gore egimlerin yonii ve sekli arasinda anlamli fark tespit edildigi i¢in genel diizenleyici etki
anlaml1 bulunmustur. Caba beklentisi ve kolaylastirict kosullar bireylerin girisimcilik niyetini u¢ 6z
yeterlilik seviyelerinde anlamli bir sekilde etkilememektedir (diisiik-yiiksek). Fakat 6z yeterlilik
genel anlamda caba beklentisi ve kolaylastirict kosullarin girisimcilik niyeti tizerindeki etkisini
azaltmaktadir. Bu durum diizenleyici etkinin orta diizeyde daha belirgin oldugu veya etkinin dogrusal
olmadig1 anlamia gelebilmektedir. Dolayisiyla elde edilen sonuglar yapay zekd baglaminda
girisimcilik niyetinin bireylerin 6z yeterlilik diizeylerine gore sekillendigini gostermektedir. Sonug
olarak, bu bulgular yiiksek 6z yeterlilige sahip bireylerin girisimcilik karar1 verirken yapay zeka
araclarina daha az bagimli olabilecegini gostermektedir. Ciinkii yiiksek 6z yeterlilige sahip bireyler
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kendi yetenek, donanim ve becerilerine diisiik 6z yeterlilige sahip bireylere kiyasla daha fazla
giivenmektedir. Bu nedenle yiiksek 6z yeterlilige sahip olan bireyler teknolojik araclarin varligim
veya kullanimin1 daha az 6nemseyebilmektedir. Bu bireyler yapay zeka gibi digsal bir teknolojik
sistemin kendilerini yonlendirmesinden rahatsiz olabilirler. Yiiksek 6z yeterlilige sahip olan bireyler
ayrica kendi yetenek, bilgi ve sezgilerini yapay zeka araglarinin saglayabilecegi faydalarin 6niinde
gorebilirler. Hatta bazi bireyler yapay zeka araglarin1 zaman kaybi ve gereksiz bulabilirler. Bagka bir
ifadeyle, diisiik 6z yeterlilige sahip olan bireyler yapay zeka araglarini kendi eksikliklerini orten ve
onlar1 destekleyen bir giiclendirici olarak gorebilmektedir. Dolayisiyla 6z yeterliligin negatif
diizenleyici rolii yapay zeka araglarinin yiiksek 6z yeterlilige sahip bireyeler tarafindan fayda
saglayici ve kolaylastirict olmaktan 6te, kisisel 6zerkligi engelleyen veya sinirlayan bir unsur olarak
algilanmasindan kaynaklanabilmektedir.

Yapay zeka baglaminda bireylerin girisimcilik niyetlerini artirmak i¢in bireylerin yapay zeka
uygulamalarina yonelik performans beklentilerini artirmak dnem arz edebilir. Bireyler yapay zeka
uygulamalarini performans ve verimlilik artirict olarak algilarsa, bu kapsamda girisimde bulunma
ihtimalleri artmaktadir. Bu nedenle 6zellikle igletmeler veya girisimciler igin gelistirilmis kurumsal
yapay zekd uygulamalar1 performans vaadi veren tutundurma faaliyetleri gerceklestirmelidir. Bu
kapsamda yapay zekd uygulamalarini kullanarak iyi performans almig ve girisimlerinde basarili
olmus oOrnekler kullanilabilir. Tutundurma faaliyetlerinde kullanilacak bu oOrnekler bireylerin
girisimci olmasina neden olabilir. Ayrica yapay zekd uygulamasi gelistiren firmalar tutundurma
faaliyetlerini sosyal etki merkezli tasarlamalidir. Bu dogrultuda yapay zekd uygulamalarini
kullanmanin, girisimeci olduklarinda bireylerin sosyal gevrelerinde yenilik¢i ve erken benimseyen
olarak algilanacag1 vurgulanabilir. Bununla birlikte, bu durumun onlara saygi ve rekabet avantaji
saglayacag1 iizerine yogunlasilabilir. Yapay zeka kapsaminda girisimcilik bireylerin 6z yeterlilik
diizeylerine gore de farklilastign icin girisimciligi artirmak icin 6z yeterlilik iizerine de
odaklanilmalidir. Ozellikle girisimci olma potansiyeline sahip 6grenci ve yeni mezunlar igin cesitli
egitimler diizenlenmeli ve bireylerin 6z yeterliligi bu egitimlerin bir parcast olmalidir. Kamu
kurumlar1 veya iiniversiteler tarafindan verilen girisimcilik egitimlerinde (veya girisimcilik
derslerinde) hem performans beklentisi ile sosyal etki hem de 6z yeterlilik iizerinde durulmasi
gereken konulardir. Ayrica girisimcilik egitimlerinden once bireylerin 6z yeterlilik diizeylerinin
Olciilmesi ve bu kapsamda egitim siireclerinin yeniden tasarlanmasi fayda saglayabilir. Ciinkii diisiik
0z yeterlilige sahip bireyler ile yiiksek 6z yeterlilige sahip bireylerin yapay zekd baglaminda
girisimcilik niyetleri farklilagabilmektedir.

Smirlamalar ve Gelecek Calismalara Oneriler

Her calismada oldugu gibi, bu ¢alismada da cesitli sinirlamalar bulunmaktadir. Oncelikle
arastirma verileri Tirkiye’den toplanmis olup yapay zekd kabulii, 6z yeterlilik diizeyleri ve
girigsimcilik niyeti kiiltlirel faktorlere gore degisiklik gosterebilir. Bu kapsamda gelecek ¢aligmalarda
veriler farkli kiiltlirel baglamlarda toplanabilir. Bu durum yapay zeka kabulii ve girisimcilik niyeti
cercevesinde kiiltlirlin 6nemini ortaya ¢ikarabilir. Bununla birlikte, ¢alismada girisimcilik niyeti
Ol¢iildiigii igin veriler girisimci olmayan bireylerden toplanmistir. Gelecek ¢aligmalarda girisimcilik
yapan bireylerden veriler toplanip yapay zeka kabuliiniin gercek girisimcilik davranisina etkisi
incelenebilir. Caligmada katilimcilarin demografik bilgileri tanimlayict bilgi olarak kullanilmis ve
analizlere dahil edilmemistir. ileriki ¢alismalarda katilimcilari cinsiyet, yas, medeni durum, egitim
durumu gibi demografik bilgilerinin ilgili iliskiler lizerindeki etkisi arastirilabilir. Ayrica ileriki
calismalarda katilimcilarin yapay zeka bilgisi ve kullanimi arastirma modeline dahil edilebilir. Son
olarak caligmada Birlesik Teknoloji Kabulii ve Kullanim Teorisinin (UTAUT) faktorleri olan
performans beklentisi, ¢aba beklentisi, kolaylastirict kosullar ve sosyal etki degiskenleri
kullanilmigtir. ileriki ¢alismalarda hedonik motivasyon, fiyat degeri ve aliskanlik degiskenleri de
modele eklenerek yapay zeka kabulii ve girisimcilik niyeti arasindaki iliski Birlesik Teknoloji
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Kabulii ve Kullanim Teorisi 2 (UTAUT2) kapsaminda ele almabilir. Ayrica ileriki ¢aligsmalarda

yapay zeka teknolojilerine yonelik bireylerin duygu durumlari ve risk algilari analiz edilerek
arastirma modeli genisletilebilir.
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